2M5AITANEANENS NVINEReAaLNg MSWAUINNANHUANNS LR ATRL A FIANURIBIANNTRENIIEY
77 10 a1fu7 1 (ﬁqmﬂu 2555 - planAN 2555) Tegwed 1audsny, a3 &30ne5 @

MINAIUMNANHUANNTLRATALAREIANTRIBIAMS
ERKESER!
CSR-Based Corporate Image Development for Sustainability

erzwsd tangnany’
A3.&3NmAs AN

unAnea

ANNFURATALARAIANTAIRIANNT (Corporate Social Responsibility : CSR) tiunseiananutian
Adrunsueniuluwaengsiauniy asannalasuuassesianlunane KnuiiReauluneay
ﬁuﬁummmnﬁhﬁﬂwwﬂ wiu nazlanfeu ninenasssTRnitenauazfiasgnidetneinina vie
LLﬁLLﬁimmﬁ”]mma‘mmﬁuﬁnﬂ‘ﬁ'wmmum?ﬁ'qmLﬁmLﬁmmmﬁmma‘mﬁmﬁmmﬁmmmmummﬂ%u
mmmmﬂmmmmumﬂmqﬂma‘ﬁiﬂfv«mmﬂmmLmLw'ammummmmmmm@wm‘ﬂm 4319
nndnenflaasiulumsnda ey luladiiing mwmmmma‘lmmmmm fapuuazAauanien
Tuwdan i mmuﬂawmm”lmm ﬁ@@uuwmmmﬂmiwwmmLzmLmvmmm‘lummu’lqmumumwmummmu
siadapa und Luﬂmmmmwm‘Lf«ﬂuLummmﬂmmLm cotlupuniasnifufanssufidaiauiiiennlig
naRLn A wanEnTasAeasedliu v Wimesiunudiuaasufiaeusedsanaasessinedslaiu
qihilusrawindipns v mﬁﬁﬂwm%qﬁ?mﬂumsﬁqmeﬂgﬂLmusluma‘ﬁﬁmm%uﬁmfawi@z%’mmm
mﬁ’ma‘mLﬂujmsluma‘ﬁmmmwﬁﬂmimﬁmﬂﬂzﬁmm&ﬁumwmﬁq nadneessilldsaumuuuain
anmanLvaWsTUN eI fiREaT U mEnEnTanNg wmeneiunatdiEulunesALz I InA R
3.0 LL@zﬂ@Qwﬁmuﬁﬁm WATUUINNTEIAINTLE AT LALAIANTBIBIANITANNUAIES] BIANTT
méﬁmmzﬁlﬂugﬂLmu‘ummaﬁfmmmwﬁﬂmimﬁm“uﬁmﬂuﬁi@ﬁmmmmﬁmi@ﬂ'wﬁﬁu (tuuy
ﬁﬁﬁiﬂ%ﬁqiﬂ) i m‘@mqu%@ WALLAAA AT UAIN LR AT UARAIAN ALUSTINIY LHLNT NNEN TN
UszasAsupNFuinTausedean Laznisdssiiuuasinna Lﬁ'ﬂLﬂuﬂa‘x‘llﬂmiﬁi@mﬁﬂ’]a‘qa‘ﬁw%
MHILNUFN] ﬁ@xﬁﬁgmmuﬁ Wafnagniiarlssiinganmiaaiiuaededsnis wqawiu-anses Las
winanaL3utlgeadnislésiall

ANRNATY: NNANEAINANNT NMIUNa eENEY AKSURATe LR dIANTIRIANNT

HinAnenBoygnumntndia aniainisaana AneLIungsta unanendumaluladuniuns
*g1a3dlinen As.NAITINIRANA AMELEMNIgINa suanendumnatuladuniuns

15



2M5AITANEANENS NVINEReAaLNg MSNAUINNANHIIANNSURATAL ARAIANURIBIANSAENIIEY

7 10 21707 1 (RQueu 2555 - AA1AN 2555) Turnad woudroey, as Finng A5

ABSTRACT

Corporate Social Responsibility (CSR) has gained popularity among business communities
as a result of global negative impacts created by human, such as global warming and over consumption
of natural resources or by demand of the consumers to fulfill their spiritual needs. These impacts turn
into a stimulating force for business organizations to adapt themselves to answer to consumer’s needs,
produce unique corporate images in consumer’s thoughts and create a balance among Economics
Socials and Environments. There are many organizations, large and small in Thailand nowadays that
express more interests in CSR. However, their lack of true understanding of the subject matter as well
as a clearimplementation cause the development of CSR to be less successful. This study is to present
a model of CSR based corporate image development for sustainability. The content of the study also
includes an analysis of the corporate image, the development for sustainability in terms of Marketing
3.0 and White Ocean Strategy and CSR of many organizations. All content will be synthesized into
a model of CSR-based corporate image development for sustain-ability (a generalized model)
which includes CSR concepts , working plan and group , CSR Image and evaluation so that business
organizations can utilize it to create CSR strategies and evaluate their current CSR level, identify their

strong and weak points and find ways to improve their implementation.

Keywords : Corporate Image The Development for Sustainability Corporate Social Responsibility
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