nangnss=AuUStyryion

AR=N1SUTYBIAzN1SIANIS UK1INEI1dgUNnIaIsAIl

nangnss:=AuUSTyy1on

USsryrnunOnuiin
(Us.a. msUnyd)
USsryrnuninuiin
USsryrnuninuiin
(Us.n. msInmsadeinu)

USsry1nufunuiin

USsryrnuninuiin

(Us.n. usSHsssnallazudnnssuFiana)

(Us.A. MsIAMsaunsnBmia-usnnssuaana)

a1ds
nN1sunys
USK1S8SMvNIa:uINNSSUFING
msdansaelri

UdMNSSUNISIANISNISMaIRalslKiL

(Us.q. udnnssumsdnnisnisnatnalslnu)

MSIANSAUSABRAIIAUINNSSUFTNA

nangmss:=nuUstyryaln

AzN1SONYBIazn1sIANTS UK1INEI1gurIaIsAIl

nangnss=nuustyryaln
UryBumununn

NG (UB.L.)

USHNSSSAUMUNUTR
(US.1.)

USHISSSNUKIUNUTIA
(US.L.)

IASYYANaNSUKIUNUTIR
(F.L.)

N1SYANISUKIUNUTIR
(N9.1.)

USHISSSNUKIUIUTIA
(Us.U.)
USHISSSNUKIULUTIA
(US.L.)
INGMENSUNIOTUTIR
(on.u.)

amvnduyn

USH1sssvllazuInnssunINa
ssNAINallia=s:uuansauIne

IASYAMANSSSNANA-UIANSSUN1ISSNY

nsdnN1salslnl

NMsIANSIBINagNs

udnNSsUNISIANISNISRaNalslmL
MsIANSaUSHBaIazuInNSSUAINa

SS S

gouiaSualns

mASeun 1 vodnnd
uns1AU - BunAy

mAUaig veunnt
nugIsU - Na1AL

govidnSuanns

mASeun 1 voInnd
JunAb - wounA

madag vaunnt
AU - nanAy

JOURNAL ot~ >
Accountal_toc yand Management

FACULTY OF ACCOUNTANCY AND MANAGEMENT MAHASARAKHAM UNIVERSITY

¢
‘7,?72}‘

5“‘
W

- Journal of Accountancy and Management

osaisNMsunyBlila:NMsvam

ACU:NMISUNYBIA:NISYOMS UKdnenaaumasmu /

1906-7933 &
: 2730-3276 (Online)

ISSN :
ISSN

engfunsLusLesLe

sLUBEsLU

1 msUs:gnds:uudunumudornlumsdinstKaunuwaanturidonsaiussy : IuomouryBdunuwomsdaduloiBonagns

Tugaarnssuorsmoidon

ASEWN 1BANMCYDLIWS la: ©ASY ScuuuNMINuy

16 wans:nUADWENISOUODS:UUMSODIWUNSWENNSOOFNsSRdowacioUs:ANSMwMSURUaMUAIUMSIDU UrJBliawaq

urmdnendainAlulagisisuonaws:uns
QUDUUWS OSSPUBE
30 nuomomsussdamsnIUrunurioonuWomswauLNiBowIrliseiuoowUs:noumswhlkuinasordauoulinu
oUBE NIAUAS 1la: SOSOU WoUUMua's

56 Enhancing Financial Transparency: The Impact of TFRS Adoption and Best Practices on SMEs in Thailand’s EEC

Pattama Karam Jiranoot Yuangthong Naris Uraipan Jantana Ridsomboon and Vicharinee sawasdee

74 mssamsidunukyuidaugeowus:neumsiurkiyunundriiueo dordaiBaviknl Us:nAling

un

Jaaw aouan anssE 0JCUUDOA lla: 8SINastl SBsFAC

Ll

nne

92 wans:nuyoLANWIAEMUAMWNToMAconMUSs:Uas:5oMoUnBuodusdhoan:deuluaananannswelirous:nAlng

u

ANBIE AWS lla: Waoewny aws

114 JossiBoaninahaowacious:ansmwueowunouluamuus:neumssordaasiunssid
8UE 1ONENss

128 Ao WIDUWLNAINDSD SCUUSSSUDSESSSUODFNS ASUWNWUCIDoDANsRdowacioUus:Answauoooorns
850U QOFAgA lla: aunsL AUSUN

148 Factors Influencing Purchase Behavior and Loyalty Among Showrooming and Webrooming Online Shoppers

Wanlee Putsom and Sorawit Ngamsutti

170 Uodameluannsnindwacdemsdiduoiuarnsadiuds:naling
Tidarat Kumkit Borworn Tanrattanaphong and Suwanna Sayruamyat
185 msysnunmsswwanaisulia:arunMwusmsladadndmsriooinaoRionswacionouaiisanoms
IioduoehogdduluRIOWURSINOEDITU FOHIAUASSISELN
NAWS WONOD
200 msas:HungnnhunassimiBovovanARiBusMsMuaUIBoIBosnaudiusLIMSSUL SondaiBeolu #

Sonsad saus1asvay

G20z Jaquiaga( - 19q03oQ ¥ "ON /1 SWN|OA 89G¢ NULCNS - MYLEY ¢

Unidnenaaumansmu
&> MAHASARAKHAM UNIVERSITY

MAHASARAKHAM
UNITVERSITY




oNsaNsMSUNJBIA:MSBONMS ANUMSUNIBIA:MSTOMS  UMdNENSeumIansmMu
onsanstioglupudoyavoorugdisimsenodoosansing pu 1 (http://tcitrf.or.th)
IalasumMssusooDIN aUf. 180
Janus:avA

IaAuATHNIANNRLNILNT UNANATINs LAY INANIAEAIlA AL asstamisanisimunesdraxg luanifnedesiunisu@megsna

Tnen19ansiIaUIAATALAGNIANANTNIT M NAUGIRALALA naleyT NM3danis NsBunsgenia NMsdpnismstsznaunis maluladansaumna
g37ia MIUTINeRU gaRAszudnalsving panamedgsiia nedaniswnaldaidnnselind n1smann uaziAsegAans

D100
AN L AZN199ANNT NMNINANAENVINENTANN

AUSNWL
AFNNILANMIINENAENWNFNTANN

Tmﬁmmﬁﬂmﬁﬁum‘[m\m’?’ﬁaﬁugm73'5@ LasudmAnssN

78985N17UANNEATLAT I RN TN

ussnusMs
$09ANERIIANIE M. 408 GNRT

W08USSIUNBMS
FRIANANINANTE AT TAANG TGS
fineAansnansd ns.assona uii

NOLUSSNUNSNS
AARsNANTE A2l g wasgasI
209ANER91A03E] AF.NNg0uel sz
fannanmansd 2.indit wililoas
HoeAngnsansd ae.ASTyny) Snaedl
Prof.Dr.Andy Koronios
Prof.Dr.Christopher Gan
Prof.Dr.Naomie Salim
Asst.Prof.Dr.Man Zhang
Dr.Minsoo Lee
AARI1AN9E A2 AVBANA WadsuINdle
89A1AR91AN9E] s.NTlE WeaAAITINg

s09ANaRIIANsEl s nFaslng yryidAeii
209ANERINANIE WAN. AT NENANUS TTRTIATTLG

209ANER91AN3E] AT NTASTE FTnuimil
209ANERIIAN3E] AT.OLUAT ANNIENT
309ANANTIANSE A2 AN HANAVE
FB9ANAATIANIET AT ARGNA HENA
209ANARTNANIE AT AT AUANTUWA

foeAngnsAnse As.NAu AAUSAING

v

inelAN@M31A13E AT.ANT0L NBNA
iaelFN@RsIAnE AT INUIR ALAHATIN

TILANARTIANTE ANTIE ANSIAN

e e0p e e3¢ e

2193d a0 dugradsshing

whedams
wnanniganud Aualei

dguanou

g1 ANdR9ANTt Ag.aNgdnl Tiongeleasl

UMINLNFUNWATANN

UMINLNFUNWANTANN
UMANLNFUNWIANTANN

NUNANENRUNANETATN
NUNANENRUNMNETAN
NUNANENRUNANENTAN
NUNANENRUNANETAN

University of South Australia, Australia
Lincoln University, New Zealand
Universiti Teknologi Malaysia, Malaysia
Bowling Green State University, USA
Asian Development Bank, Beijing, china
wynanendamalulaiinszaauindinszuasmile
NUNINENRLUUATNUN
A¥aINIaINNANE AR

AN U ANNELTIN T AN ART
NUANENRUNTATANGRT
NUNANENALNTnG
UUINLNRUBTTNANGRT INNTZAUNT
UUAINENRUNTATANGRT

AU U ANNELTIN T AN AR
sanendunalulatqmung
NUNANENRLUAULAL

NUNANENRUSIRR

NUNANENALNTng
UUAINENRLUDTTNANART

13EN Yuiiusilng ain (umnmw)

UMANLNFUNWIANTANN

2178713015175 TuaznsaANIT AMENNITYTLAZNNIAANNT NMAINENALNUIANTATN

ANUATINEFN Snafiunsate SaudaNmngnsaN 44150 Tnadned (043) 719-800 sia 5626

E-mail: Nattakan.j@acc.msu.ac.th Website: http://www.tci-thaijo.org/index.php/mbs



ANU:NSSUMSNAUNSOD

UNANANE UNANNANAITANUS UNAINNNITAUATIBATZ HAZLUNANNNINATIN1INARUW U181 7190y Tuaznsdnnng

ANU:NSSUMSNaunsovNeiu

909AN8RINAN9ET AT.4UIT0L 1BENIANTD]

v
gaeAangIanst ae.niu sanTonmam

28ANARI1AN9E A NESmI] asfiu

o
£
A
U

ANUNSSUMSNAUNSODMEUON

o '

9289A1AA919138 A3.230y0RA Wateiidm
s09ANanINAN9e g Ingpael Busvdn
904ANANTIANIE M3 qrBasTy AednAlanns
EneA1ans1ane A 59Wus TavinasAn
UANARTIANTE AT.AUNNY WINHLNE
IngAERI1AN3e As. e ﬁmqm“ﬁrmqﬂ
neA1dnsNansed AN AT

e ANARINANTe A3.U USRS annnsne
naA1dnNansd A7.a5nd I uinil
neA1dnsNATe A7.9590U MIRaNTcTe
ngANERI1A3ed 9.alsau LaugIansnl
neA1dnsNATe AT AU Eue
ngAnansansel ps.Anae Sundide
naAnamsansd ps.anla yoyuiiulan
ngIANERIIANTET P9.4NWNT 15T
inaAanI1asd A laanenl Ansta

o 2300 e3P e3Pp e3¢ eX0p e3P e30p e3P e30p e20p e3P e3°p e

TEANARINANIE] ﬂﬁ‘.@g’kﬂ'ﬁﬁ?‘ NaAN

>2d

- a £ o o
81919¢] pe.Nmpl (Brsstulldy
81913¢] A Anyaiudl laieesa
819134 A998 LAIAdaE

mMrxuaooniwaiws Ua: 4 auu (she 3 1dou)

o S A a
atLsnuasll FARUNNTIAN — HUIAN

o d‘ = A a
atfunaeszesd  Wewwme - iquieu
afufigmeest  iBeuningian - fueneu

S Er a .
atfufidvesd \ReugaIAN - SuanAN

NUIANLIFENNIE19AIN azilssiduunaNminriiazuuunefuni e ludnsusdusuudntanetefilsuunainuuazfinaades
F9n19WANTUINIIATREULNANNAZ LN TR A1uan 3 Yinu sinsanntil

AN1ITUATHFANARTTINA WINAINFUNMANTAN
AN ATNN9TTYT AVNANENRENNANTANN
A1 ABNAAADTINA NUNINENANWIAITANN

ANUNITINNFIANIT HUNANLVRE UL

a1131nsayd avanendesnainaiag

A1TRTINTAANTT HUINENAUATUATUNIA IR

1751 53 wevlal paufinfldud S

41171379n159AN"3 WvanenaemaluladsTusnadas ennanauas
AN1739 N9 1Tty T uvnanendeaild

a1171397n159AN"s WanenaemaluladsduspaduwTesse
A127391N19AANNT NUNANENAEITAY T

an1737n151Ttyd wnanendemalulatisgusaadiuun ananadn @eslud
41173715080 WanenaemaluladTuspatans
ANUNITINNFIANTT HUAnenaeAalng

A117391N19AANNT NUNANENAYIAY T

A1 ATNNILTTYT WM INENARYINA

an1737 91Tty d uvnanendemalulatisganndsnu

an1737 51Tty wvnanendemalulatisngueng naaagnauas
4117397n159AN"s Wvanendamaluladsmuenada

g

A1N113TINTIAAA NUNINLIAENAAUG
A1 ITULLATRINEABNNILADT NUNINEN A VR
A1173TINNIIANNT 1N denAlUlAE T THIAR TR

an1737n"91Ttyd uvnanendemalulatisganadsanu



USSUNENNG

v A o o

1138130190 TYTUAZN19AANNT AMENI9TTYTALNNIAANIS NNNANEAENINasAN TasunNsszidunnIn

o

o Ay a

9ENTITINIANANERTHEN9B s Ine (TCI) Tusauit 5 w.A. 2568-25721n8NNWN193L989ARN NIRRT 1 39
1198794 £9AUTBILANILAZANTENIRTINNINNANINGS UNANASEIaMNAN IR TUN1InaLsuazgnasaaa LAY

> v
% A °

NAB9AIWLLENT ATNTITDURAZNNIARRBNNAIIUNINATING AFINADLAIINYNABINITE19B9DE 1 NTUAINND Y
UITUNBNIUALENTIARIATIINNE lULATNNEUE N WANAINUUNEILITUN N9 A INAATYUNsARIAENLINAYNNAAETN
HIBNIIAIAABUAMNENIIANIYE AU 3 YU ArnuaInuaganiy adanudagigy luarndsningdes iu nns

o A a a & = ¥ ¥ a Y v -dld .
Unyd Uiwnsgenia iasegAtans n1snann wazinatulagansaume iwiu Inadnaapnigilldlideaweuusnidssloniuas

=

AULAYUNNINR AN INTBINTANT wnathasiaiiios 2T 17 a4 \PRURAAIAN-F1IAN 2568 i fnsweunsumana
Suau 12 unpaw wail

nransnnaTyBuaznnadanistesaniznstinduazniedanig smAnendaamansany I9 17 atiud 4 iew
AANAN-TUINAN 2568 atludl dszneudaumaanudde sauau 12 unaans Tdur 1) m?ﬂixqﬂm’i:uuﬁunmmzﬁﬁﬁ
2) N9IUNUNINEINTRIANITLLIEANEN AN LT 3) ﬂ’]?‘i.l?‘ﬁﬁi“ﬁ/ﬂﬂ"liqﬁﬁﬂ&lﬂ&lﬁﬁ‘ﬂﬂémﬁ‘ﬂﬂﬁiﬁmuﬂL%Q'W’]Eﬁﬁiﬂr
4) Enhancing Financial Transparency: The Impact of TFRS Adoption and Best Practices on SMEs in Thailand’s EEC
5) N3AANNTRUUUHUIRUIBIEsTNaLN"T 6) mmLﬁﬁqﬁm@quﬁmmﬁﬁumqmzﬁm:'ﬁmqﬁm% 7) fasea
ANVRAUUITANTAINURININITU 8) mﬁmﬂuﬁﬁﬁﬁuﬁﬁa TAUIINATETITUEIANT AYNNENWU MUILIEANTHNATRIBIANT
9) Factors Influencing Purchase Behavior and Loyalty Among Showrooming and Webrooming Online Shoppers
10) ffadeneiunisALiineu 11) mmimﬂmiﬁﬁwwawmuLLmqmmwu?miﬁ’ummmmm‘wNmm’ﬂﬁu@mﬁqﬁu
uaz12) mamwﬁﬂiﬂgumﬂqiﬁ@Lﬁﬂ%@

zgmﬁm‘fz ﬂmmsmﬁ%ma“u@muwa\:@mﬂiﬁﬂu‘uwmwmqnﬁmﬁ‘lﬁ’mfnmu%lumm%‘ma‘ﬁtﬁ WATNNIIANT LAY

danumnvinu 7l WA Gauuas A uuzdiinenstiulanisaniiunisdnrinansansuntaanaan inliansansnistinyduay
N134ANIs dunslsziiuamunIngnsansiied lugudeyaresgueaiinisdrganisansing (TCI) nqu 1 adaelsfiniu

a o Vv o o v Ay oA A o a \
ﬂ@ﬂu@ﬁ‘m’]ﬁﬂqﬁ'Q$ﬂ\7ﬂ\7H\7Luuﬂ’]ﬁ‘wwu’]LLﬂgﬂﬁ'Uﬂ?‘\?QMﬂqwm’ﬂﬂqqﬁ"&’]ﬁq‘ViLﬂumu’]Lﬂ@ﬂ@LL@&E@N?UI‘H’J\?ﬂ’]ﬁ‘quqﬂqﬁ'm'ﬂiﬂ

$D9ANAMINA9E] AF.299¢8 A1)

UITUNENN2912813N T YT UAZNNIIANTT






ANV BRASATIANATS
Journal of Accountancy and Management

aruzmsUryBiaznisdanas U 17 aduf 4 nanAu - SuaAu 2568

RN

UNAMNIY win
1. matszgndssundunueudeilumaensiduunaniuiamiousg 1
wmetidsuguinemsanauladenagmslugaamnssuemnaneiden
FIYW LRANYIUINT
BAIT TUUNUNSN

2. WANITNUAMNENTIVOVITUUMTINLRUNTNEINTOIANITsNaADUszANS Mwn Ui 16
fumadu TySuasian aninedsmalulainzeaanszuns
UFNUNT ITT0UTE

3. wwvmemsuimsiamagiitlyawiesiuie mawanidewndisdees§sznaumssiualng 30
WRIATBULIY
DUTE HUAUAS
795l Wmayns

4. Enhancing Financial Transparency: The Impact of TFRS Adoption and Best Practices on SMEs 56
in Thailand’s EEC
Pattama Karam
Jiranoot Yuangthong
Naris Uraipan
Jantana Ridsomboon

Vicharinee sawasdee

5. mMadamaiunuvuisuzesgisznaunslunythuuimues fawiadeslnl Ussnalng 74
JAAN ADNALA
ansoe a3innivA
F3Ne3h syymad



UNANIY “u

6. WanIwNUIBSANNIABYIUEN WM AREANNTZATE SemsTdevuisnaanzid 92
Tupsnananninduviviszinealne
andse anws
WADEIWGY ANIWT

7. hdudeamnisunasedssinimwassinnuluanudsznaumsdeningnugiond 114
SUY §fINENsT

8. Anudufihfiuiade TausIINasusTINeAnNT ANNKNWUsaaANTidNasadssAninazavavins 128

57561 BuAEA
ANNTY AUDUN

9. Factors Influencing Purchase Behavior and Loyalty Among Showrooming 148
and Webrooming Online Shoppers
Wanlee Putsom

Sorawit Ngamsutti

10. fadsmeluswnsniidnasanmasifivenuarnaailudszinalne 170
Tidarat Kumkit
Borworn Tanrattanaphong

Suwanna Sayruamyat

11, MaysanmatwwaisiusazAumwuinsladafndmavisufienfiidndwasoanuamnsamens - 185
wiviupthedsdululatuiisnnageiiu faniauasspian

NANT HINBY
12. manssmindngransgsfahdeaesgniilduinmedmuiudeigdesosudiusuassiun 200
Foninigealval

s varsziaizgy



ANV BRASATIANATS
Journal of Accountancy and Management

Mahasarakham Business School, Volume 17 No. 4 October — December 2025

TABLE OF CONTENTS

Research Articles Page

Job Order Costing in Processed Cricket Production: A Strategic Cost Accounting Approach 1
for the Alternative Food Industry
Siriyupa Lerdkanjanaporn

Isara Wattananapakasem

The impact of success of Enterprise Resource Planning system(ERP) that affects 16
the operational efficiencies in finance, accounting and supplies of Rajamangala University
of Technology PhraNakorn

Nathamonporn Wannachai

Local Wisdom Management Guidelines For Commercial Development Of Thai Silk Entrepreneurs, 30
Khonkaen Province
Anuchai Poosaensri

Ruchirat Patanathabutr

Enhancing Financial Transparency: The Impact of TFRS Adoption and Best Practices 56
on SMEs in Thailand’s EEC

Pattama Karam

Jiranoot Yuangthong

Naris Uraipan

Jantana Ridsomboon

Vicharinee sawasdee

5. Working Capital Management of Entrepreneurs in Mae Kampong Village, Chiang Mai Province, 74

Thailand
WanlopLomtaku
Sittichai Leewiwatwong

Sirikiat Ratchusanti



Research Articles

6.

10.

11.

12.

The Impact of Climate Risk on Accounting Conservatism of Companies Listed
on the Stock Exchange of Thailand
Sitchai Limapon

Ploypues Limapon

Causal factors affecting employee performance in businesses Surat Thani Province

Tanayu Puwitthayathorn

Authentic Leadership, Organizational Ethical Culture, Organizational Commitment
Influences Organizational Effectiveness.
Tharinee Aungyot

Somsong Khanthanatee

Factors Influencing Purchase Behavior and Loyalty Among Showrooming
and Webrooming Online Shoppers
Wanlee Putsom

Sorawit Ngamsutti

Internal factors of cooperatives affecting cooperative operations in Thailand
Tidarat Kumkit
Borworn Tanrattanaphong

Suwanna Sayruamyat

Supply Chain Integration and Quality of Tourism Logistics Services Affecting Sustainable
Competitiveness in Sung Noen District Nakhon Ratchasima Province

Pakaporn Phongthong

Awareness of Hire Purchase Business Laws for Customers Who Use Car Hire Purchase Loan
Services with Leading Banks in Chiang Mai Province.

Tidarat Cholprasertsuk

Page

92

114

128

148

170

185

200



meiszgnsssuuduunuisilumsnreii iR ntusianiaudlsd
wamaia@dunuianssnauladenagnsluassunssuansmaian
Application of Job Order Costing for Processed Cricket Products: A Strategic Cost Accounting
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Abstract

This study aims to apply the Job Order Costing (JOC) system to track, analyze, and evaluate the production
costs of processed cricket products, namely vacuum-fried crickets and protein hydrolysate pellets, at both the
laboratory (Lab Scale) and industrial (Pilot Scale) levels, to support managerial and strategic decision-making in the
alternative food industry. Cost data were collected from Job Cost Sheets and related production records of three
producers. Average unit cost, gross profit margin, and net profit margin (NPM) were analyzed to compare the outcomes
across the two production scales. The findings reveal that scaling up production significantly reduced the average unit
cost of vacuum-fried crickets from 39.75 THB to 14.57 THB per pack. For protein hydrolysate pellets, the average cost
per pack increased from 8.67 THB to 16.30 THB due to the increase in packaging size; however, the average cost per
gram decreased from 0.867 THB to 0.652 THB, which reflects efficiency gains from economies of scale.

The gross profit margins were 63.57% and 34.80% for vacuum-fried crickets and protein hydrolysate pellets,
respectively, while the corresponding NPMs were 45.70% and 29.80%, respectively. The results demonstrate the
effectiveness of the Job Order Costing system in generating accurate, verifiable cost information that can be applied
to pricing decisions, production planning, and investment evaluation. The study also provides empirical evidence that

strengthens cost accounting knowledge for the alternative food sector within the Thai context.

Keywords: Job Order Costing System, Processed Cricket Products, Unit Cost, Gross Profit Margin,
Net Profit Margin
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Anria s ARy lun19 @ anTa99199 T ud 1 UUI AR LT TA U ULAZAA A UNIINAMIININIASN TntLaUe

o

neaunislsvynsld JOC Lﬁ@iﬁﬁﬂg@ﬁunuﬁﬁ@mmﬂﬁmuﬁqummmquwﬁﬂmmwmmmmumﬁm\iﬁm%
(relevance, faithful representation, verifiability) Fati qquﬁﬁaﬁﬁnﬁmumuuﬁﬂmﬁ 4 48 Fadenleatunislderuy
Toy@funu MeATLiNARELLIY UazANNLANA N TRIK AR LAz s AUNNA A WaiTuuuinialuniseanuuy
safluuisidusialy

Faulsfasy [pISIE

Actual Product Cost

Strategic Decision-Making Efficiency

H1
Job Order Costing System /
k

Production Scale H3
> Unit Cost
(Lab vs Pilot)
H4
Product Type " NPM
(Vacuum-fried vs Hydrolysate)

sunwisznau 1 TaeazeensauLUIRANNSIAY

B (Crl) -
v

= & v a o o ~ o a a P a o o oA
nisAnwleanuuunelAnsauiuIRnAu Uayasuuiienisinduladinagns IngWansnnsfaulsuan 2 nan pe
1. Ful384se (Independent Variables) a1uqu 3 sauwls laun

1.1 N3l 971U LA (Job Order Costing Implementation) uxneie nstszenelld sz untiny@niu

k7

ayaduuasluusarAAINARLNAY IR TUNNAUNUIROAUNIIATY ATUTIN A UaTANTFA1ENNINARLANIZTRIUS
az9aUNTINGR ldmsaadan H1, H2

1.2 92AUNNTUARM (Production Scale) wileantlu 2 szay Toua i:ﬁuﬁmﬂ@ﬂﬁﬂw (Lab Scale) WazszAL
fRAUNITN (Pilot Scale) wnNalvTunuazdnHizNsHan luusazsauninaselassadaiuuldnmasay H3

1.3 ANHUTIBINARSTTUT (Product Type) wilaiilu Aezanangoyoyinid way Wshivlalnslaandnidald
AINARDU HA

2. futlsAN (Dependent Variables) a1149% 4 fiauds tawa
v -dl v a a 1% I A v ' 1 -ai v a '

2.1 U uNuiasara9nanA ol (Actual Product Cost) A Siuvusiantaafilaainnisiiassianaasyuy
AU UAIYN

2.2 lsz@nanlunnssin@uladananys (Strategic Decision-Making Efficiency) 1asannlsifinnsdunsnd
v o d"d a v o [ a 1 o z v J 1 ¥ 3 o
fsznaunis MudsiAsdszifiulnedenainuadnsniaassgia i dnlsdususemice uazuwsliuniseenanidsnis
uanNuAAlwenatsnsuan Tnelddayaain Job Cost Sheet wazrsevuaunuiilumnan dayanlaagluglaesdouls

Am91471 (Ratio Scale)
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2.3 funuadtsianiag (Unit Cost) tUTauiiausendns seAuiasljiins (Lab Scale) i sxAu
ARAIUNTTH (Pilot Scale) WWamsagau Economies of Scale

2.4 §m3nnlagnsd (Net Profit Margin: NPM) AMWananiinlsqnansfageananegniaednsnasusazsay

¥

aNNAFIUIeINIAe 4 4o wenleeldeiaugasing o fall

=

H1 N5 ldssuuAUUNUEINaINsaasiaus U uiuiassanani s aulssillaasnausiug

Q

a '

: TnuanArdieyaann Job Cost Sheet ﬁﬁl\imeﬁunm’mﬁﬁzﬁl”qmm@mmmﬁﬂm WU FROALNINAI ATLIIUNINAT LA
A ldanan1suER

H2 msAaszirunulpaldssuudunuaudaihsunsasziaunadngmadsegna u flstusu
AR WazLUlUNNISUENENITHEAR © NUNAGNENIGLATEFNA LU fnlsdususioniag waynsuBeuidienssing
seAuVeeljAnng (Lab Scale) iU szALgRa1MNIsX (Pilot Scale) AT LALLM 2NN S RRLAL I AINE)

H3 NM1SENTELAUNISHANAINTEALURIUNITANTS (Lab Scale) § seAUgAAIUNSSH (Pilot Scale) AInal

[

RunuiadssamistanasatefidadAny :Tmﬂ%ﬁmﬂ@mmam%ﬁﬁmmngt:ytyﬁmﬁ flaenaueann 1,200 7aq 1l
5,000 189 waz Msiulalnslaandnisin agneIuIAann 4,000 924 il 20,000 484 (Hydrolysate) WazAIUIUFAUNY
L@ﬁﬂﬁﬂuﬁqmLﬁ@ﬁq@ﬁdﬂmﬂmwmmimamﬁ”unmiwmiwﬁw%”lﬁ

H4 ans1finlsgns (NPM) wansnanumnlssinnuananei (Vacuum-fried vs Hydrolysate) Tnein@naioust
uafadly NPM gandn : lrauBauiiausswinsuanseaianesgynauacilsivlalarlaansadaiisinamaneg
Finrias UAZALAIT NPM slasetiniandn Senunnsaninlsgrizwseninegyd ielssifiunnuaiunsalunisyiniilages

WAASNARNA U

3. 9BN1FANLUUNUIRE

3.1 NFEUIUNITUALTBNISIRBNNGNAIDEN

N . ) A ~o o P &
N19398ASRL Useangviavan Waglfl,um@umemimqmmm% /MUY 3 718 VL@LLT] Hﬂixﬂ’ﬂUﬂ’]iLW’izLﬂﬂ\‘i

£
o o

wazuilsglasnse 2 918 uarLsEMiuAananduAuLlagd (OEM) 1 918 iannaldnwiznsuannanineiulsgiiine

1

o | a A & Py > a a A o = Y 9 o R M v o P | @
[AIURUNELTINT DT el LL@tNm@H@muﬂquﬂ’ﬁ‘m@Wﬁ‘x‘ﬁ/]'&’mﬁi‘ﬂuﬂuﬁﬂﬂ‘iﬂﬂm mrJ E]”‘]\ﬂ&lllﬂ TNN1TANLARN LLmLﬂU‘ﬂ@ﬁ;{@“]qﬂ

v k% o a

dszansianuaniagazanialilasanis Inanszuaunissusandayaendaianansiysduyuninadesiuniangs iy

q

Job Cost Sheet, lU1a1891A1, T18N191TNANE LATIIENIUFUYY
3.2 MeInAMANEMEARIRILLS
1. A9849¢ (Independent Variables)

nsldsr Uy (Job Order Costing Implementation) Aa1NNNslsEULTIUANSUYUUENAIN

'
v a a

AAaNAnass Tnetlsziiinann Job Cost Sheet NUAABLNUIANALNNNG AILINIUNNNA wazAnldananIIuARIEsaL

SLALNNINGR (Production Scale) AUUNTEUIN 38ALNBILRNNT (Lab Scale) uas sLALGRAIUNIIH

o

(Pilot Scale) TayadnatfluszAunINLyalA (Nominal Scale)

(7

ANz a9HAnsTaT (Product Type) A1uuNszndng asusanangouaynid uazlisulalaslaan

s

saLla Wudaulsunaiiny o

2. Aalsma (Dependent Variables)
FruUNLiAsNaasNansineT (Actual Product Cost) A11aniann Job Cost Sheet ludnyasnsidou

(L/udag)
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FUYUNUASaaINAAADeT = JE0ALNIIAI+HANUISNUNNASI+AN FANENINES

dsz@nsnmlunissinduladnagns (Strategic Decision-Making Efficiency) taeldtaniladisiu
, , . . o v A A a Iy

maviael (Gross Profit per Unit) waziananstiny@siunuiluezesdiatlszidunieden

AnlsdusumaLas = FIANVNLFADUUNE - FUNWINEFULIE

q

'
P Y

ﬁunumﬁﬂﬁiwmﬂ (Unit Cost) @ usun1sainsnzisiuuiuiasasuaninusiluisazsay
n13uaR 1w Ratio Scale
ﬁunumgmwmﬂ (Unit Cost) = FUNUTINADIAL
ANUIUNUIEINGR
amannlagns (NPM) Watsufiunnuanunsn lunnavininlsresusiasaan et
amannlagns (NPM) = mlsamd x 100
LRAUNLGND
3.3 AnuideiuuazAnuTiasnsaaupiadie
gRdevinnmaaaasuANgniesesdaya (Data Verification) A3eRBN19519 7 il
1. nsaauWanan? Wesumaudayaanienanssiuaiunaaumnas wu luniuduen,
Tuiada, TunnnIIaneRu, LAIENUNNNITRY Lﬁ@slﬁ’uﬂ@dﬁmg@ﬁﬂmmamﬂé’mﬁu
2. MaFuIN smasuansunil Dhedemadayaannienansfuaiiy enmasauaugnies
22IN1ATUI I TUF U
3. NMIATINABLANNANIMAANNA FiA1zriANaNIRanNatastoyasumu TnauFaumauiudeyalu
o7, ToyaresiEmaulugaamnsiaa iy, whennsgIugAaMNII
3.4 adplilumsiiassidaya
N193LATIEWAUNU (Cost Analysis) LW'@L‘Lﬁ"ﬂ‘uLﬁﬂuﬁuﬂqmwdwi:ﬁummamLmzﬂa:mwmamﬁmm’maﬁ
AnefanRmanssniun iy Aniade dndou Seeay uar nataszERa sl uaz gmanlsgnisesauuesnig
HAR (Full OEM Model)

a

atls vAdeiidunissusndayafag)i (Secondary Data) AMNtaNaNIN NI RULARTUINNTHAA 11

q

o

a 2 Yo Y ¥ KX v dll v . a v o a o a awv v
ARG Tﬁ]f;ll’/qij @HiﬂTUQHmWWIML°1|’1§]\'1°1I'ﬂ3;lj@LW’ﬂi“ﬁﬂﬁ‘xIﬂ“ﬁuW’NTﬁ?ﬂ’]i LL@Siﬁ@’1Luuﬂﬂiﬁﬂﬂﬁ@ﬂ@ﬁ‘ﬂﬁﬁ‘?mﬂ’]ﬁ")@ﬂ@fmﬂ%‘
SNHIAINALNIINITAN (Trade Secrets) waznisdniasianuaeddisznounig (Entrepreneurs) waraniuilsenaunis

atransensn Tnaliinadamedeanulsznaunisvadeyanaisnsnszysonuls

4. NAANSNISTIELAZNNTRNs8uA

annaLivsausandasyasiunuesnaaineRaEanlsgl aauiu 2 dezinm Tdun Assanenguyinie uaz

Tsanlalnslaiandnln luisszAudeeilifinas (Lab Scale) uazszAugnanunssu (Pilot Scale) Tnaldssunsiunuau

'
o ©

A1 wuan

4.1 AUNUARANUYIAINTANDAGEYEYINA

Q@ @

o

FunUNIIHARAEANangaunyIntAa w3 dsznm laun dngauniemss (Reavzaanududauaziingi

doa o : : o 2 o 4 ae s 4 d ,
nan) Fudusumuiungls Aussnunens (Auselunisanasisanangoeyinia) Geiansndusuyunensd (Semi-
fixed Cost) uazAnldanan1anan i AdansAATesauazglnsnfiududunuaei nasdnauenalugl “unsie

i way “farar” dosazvieunialasuulasessiunuiiassAunisnansinaii
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A919 1 nfFufusuued faniag194R91TANe AgIIEYINTA

Lab Scale 1,200 84 Pilot Scale 5,000 a4
TAseas1aAuUY » »
/AU SRHaz UIN/UULE SR8As
TR NZEN 11.87 29.86 7.27 49.90
AT UNIBIT 27.38 68.88 717 49.21
AN AN IHAR 0.50 1.26 0.13 0.89
AUNUIINABNLIE 39.75 100.00 14.57 100.00

AINANTNA 1 WU FUNURAEARMUITBIRIVTANEAQIYTYINIA AAAIAIN 39.75 U TuszAl eaUlfjiiRnag

o o

(Lab Scale) wiaaien 14.57 unluszaugaainnssy (Pilot Scale) Tnalassainasunuilasuulasliegnediiadndny

=2 9 a

naafe Tudsdndou AusunNANTuasidndiugedfonay 68.88 anavianianay 49.21 AERIRYALNINGE

q
1

Wnanfeeay 29.86 iudaeas 49.90 dauAnldananauanau | anasaniasas 1.26 Widaienioeaz 0.89 TB9HLYWINN
o yo : Y s c o a4y d
nsasuudassuuiendiauardndiulassafrefunuidunaainniseenafiidsnisuanfidosiads fununa

I~ v AW e o P oA £ Y N a = . . ,
mmmmunumwiﬂ NAMTUIUNUIENHNINTU @QN@I‘MW"ILL‘J"\N’W%V]’]\?MNLL@tﬂ’ﬂﬂ@’mﬂ’]?N@m@u"'] Ndndousanuatanag

a =<

Ao > o o a & a a ) £ o P o 182
ng‘ﬂqmﬂﬂu‘ﬂq\‘im?\?sﬁﬁLﬂumunumuuﬂ?ﬂ\iﬂ\TLWNﬂ]um’]Nﬂ?‘N’]mﬂq?N@m LL@gmﬁm@Qu@j\‘iTuLN@LﬁﬂULWﬂUﬂUﬂqiﬂj@qﬂ

q
'

A

dszinnau uansbiiindinisiiuszAunisuas ldieeusivinlifuuadssendanss uiduasuulasdndoulasaing

Vo a

FUNU Tmm@ﬂmﬂmmmum’mLﬂumﬂﬂi:ﬂ@umnmmmunumﬂmmumimmm@wu

a

4 a a a [ <
4.2 puunannusillsiulalnslaananiin
suyunisnantlsiulalaslaiandnda auwwnidu 3 Ussinn tdun dagauniemss (wndnidniasnllssu

RV UFTI0UIT) ANRINIUNAT (A3 TUNTULNLTI9) %uﬂuﬁunuﬁuuﬂi warA MANENITHAR LI ANLFNNT

'
K o

Tesanuvaasssuiiiannisnas d9dnidudununisdeanlunisuan

TuszAviestliifinag (Lab Scale) 4,000 789 §adeldgtluuunis@nLULAREY (experimental outsourcing)
= \ v o - A o o A va v [y = R a .
delddnasldninenslesnuvzairsasans uan e ine IilAnsuyuneden asliianldaeluntsu@n (Manufacturing
Overhead) gniiufin willasnszAugseAugmnaiunssu (Pilot Scale) 20,000 fa4 199911 OEM (FUAAAILZNNTUAE

%

! = = ] \ < 9 D) P o o o 2 9 o o=
ANETTNIUINNTTHAR LU LLUNNIANFARTAU (5,350 L) 5]]\1LGIJ’]“IHElmunquﬂﬂﬂﬂmqﬂu@ﬂﬂmmmuﬂu @Qﬁ]@\']uuwnl,ﬂu

Q

D

a

Manufacturing Overhead LAYARATIAANUIEATNATUILNNG

A1919 2 nlFauieusuuednsemiarehlshulalaslaandauia

Lab Scale 4,000 84 Pilot Scale 20,000 a4

TAseasaAuYUY : » : »

U/uuae IR UN/mae IRHURY
INAUNIAT 7.33 84.54 15.07 92.45
ANUINUNNAT 1.34 15.46 0.96 5.89
Al EnIINER - - 0.27 1.66
AUYUIINFaLE 8.67 100.00 16.30 100.00
PUNALTIYFADTDY 10 NI 25 NI
AL (UIN/NFH) 0.867 0.652

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
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ANANTNT 2 WU r?’funumwiwmmmmamﬁmwﬂﬁuﬁu@ﬁﬂ 8.67 U/aes luszALiesfjiiAing (Lab Scale)
I 16.30 /e TuszAugnaIunssy (Pilot Scale)%'qLﬂummmmﬂﬂ?{ﬂuuﬂmmmmmmﬁmm’mﬂ 10 nfuseTaaiu
25 NiNFaTeY v‘iﬂﬁﬁ’funuiﬁlqauﬁiﬂummﬁ'mﬁuﬂmqﬁﬁﬂﬁﬁﬁm widdunuadeseniuazanamnamsn meszugnann

21U/ (Economies of Scale)

ﬁunué’mqaumqmuﬁmm 7.33 U/g04 1 15.07 Ln/T89 Lﬁmmm_l?mmmwﬁimmL‘ﬁ'u%u Tunisd
ATUINUTNAAARIATN 1,34 LW WA 0.96 LN/Tad kansialsznnmannnis\dietessnedalud®lusesu Piot
Scale ‘ﬁlmfmmﬁunw,w\mwfi@miqmmﬁmLw

g ldentnnauan (Manufacturing Overhead) Seazduiastlfiiinis (Lab Scale) lfiunugouil Idiuiu
i 0.27 u/mes TuseAugna1unssi (Pilot Scale) suiflunantainnisfilseau OEM Aapniinisuazansssa il

v

NINAALLILIMNIAEFBIBLAUIU 5,350 LN AvFesinndnassiiusiununedaunumaniioydsumu
WaRasun lEdndan WUTN ARAIUATLINNIUNINATNAAAIAINTLAY 15.46 LNAD 5.89 LAAN IALTIUDINE
o da e o S . . v o o X y <
293LUUNNTNARNHLTEANTNINNINTY TUunanauiL AR uae9AuUInQALINTUAIN fa8ay 84.54 1l 92.45 @9
oo - . VR . T
TIWHudn WetTununisaanuasFunniussseseainay suuingavuaznaeduesdilsznaunantessiuumu uay
\uiladtdn Aty RFaaLsusdnnITNe AL AN AU UIINT DI ARSTTUAT
4.3 MaaAsIzuiilsauRy

q

nsamsziiuulng I dssuusfunuanudainaimnsousadisuadninaAsegia iy inlsdumisiendon

wazualtiunisrenenisndn tadudeyadrAnylunisdnduladainagns lnaanznisnfauifiaunaaniniuessgia
TN seALWRLIiRNNg (Lab Scale) way szALgnaMNIsH (Pilot Scale) BT WilnaANaN W LuN19919UaLNTHAR
wazaanane uannsdaszvisuullsivlalaslaandnidauansliiiiud nsinBunanisuaadosansuyusanio s

o o

nenaliundnAty

A58 3 MsAaeidin lstusuaesnaniuriulsgaaan

AAUTANDAFEYEYINA Tusdulalnslaandniiin
F18N9

1,200 183 5,000 a4 4,000 183 20,000 a3
ANEl 40.00 40.00 15.00 25.00
AUYUE 39.75 14.57 8.67 16.30
Anlsdusumansag (un) 0.25 25.43 6.33 8.70
amannlstusu (fasaz) 0.63 63.58 42.20 34.80

WaRarsaundayaluniss aziiudinisisBuinnisnandenasieni lsdususaudasaenadiad1Any tne
L o o ° o . a X a o = v @
[enzANangIaINANSRIIAN lstusiantaeinauaIn 0.25 U i 25.43 U war wandueillsiulalaslaandnde
moy ¥og L% A4 e o o d Ay
Hnlstudusienisaiinauann 6.33 U 1 8.70 U WARNANAINIINGR TaiTunaaInnIsTisuyuseliseanaain

o

n13udszugnanuum (Economies of Scale) wanani dayadetaelunisindulaimanagniniusaIng TP AR
fnlsdfuguaedlilsivlalnslaansainanaannianasd2.20 aaie 34.80 3 liiuinusiin lsdususiemiogaiiiai
WANTIRiTANINELRE 10.00 L m@”l,simmmmﬁ'@Lﬁﬂuﬁummmm‘umﬁunu faAnsiin1s9nauEus AN e lueun AR
erfugnsrinlsqegauiiadngniananidandas

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 17 QUUA 4 m.A. - 5.0. 68
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4.4 NM5IAzUaRIilegns
Lﬁmmnmﬁ@”ﬂﬂ%\ﬂﬁﬁgﬂLmumm‘%mﬁmma‘luﬁﬂwm: NNTANHARLULLIALESA (Full OEM Model) R
Lﬂuma‘@”ﬁqmﬁmLmumm\ma‘llmﬂ"l,ziﬁmmmu‘lum%ﬁﬂm%hw'm agldunanddiaazidasinilagnd (NPM) slasau
Inel

NPM (%) = (finlsqv® / samu81ga) x 100

M99 4 dRnn legnsrenaniusiwlsganasisaniaesntin

ayw'%'mwamqmtgﬁmﬁ Tusiulalnslaananiin
F18N1T

1,200 429 5,000 a4 4,000 129 20,000 a4
HAAUURNT 48,000.00 200,000.00 60,000.00 500,000.00
FUNUNIINER (Full OEM) 47,700.00 72,850.00 34,680.00 326,000.00
s lsdudy 300.00 127,150.00 25,320.00 174,000.00
A ldanalunnsnauazUiung 17,700.00 35,750.00 3,000.00 25,000.00
mlagus (um) (17,400.00) 91,400.00 22,320.00 149,000.00
NPM % (36.25) 45.70 37.20 29.80

1 1 ¥

AINNMIATLINS NPM Wudn AsiEamangayuoyinailansnilsqrsdanegifesas 45.70 luanenilsnulalaslaan

U
o e A

dniafineafeaay 29.80 Tliviuduillsiulalaslaandniinazaiseenunagnsligendt wiawisanengoyoynia

{ S o ! [ % o

naufiarnatnisalunisinnilaseseulafndi nasinaniugudn dnsnnlegnauansnesiunndssinnu@nsinet ag

o

avuayuanNAgIu H4 Tudssiiuaanuuansng egnlsfinu Aanvzesuadninduliasnndeiudanavuneiiioesiui

' a

@aNNFFIIARAUTY ARG NPM gandn

Se e

a o 3 v & K o @ ¥ ¥ , o a a o a
HanNsIReavTieuliiuneaNdialunisdssyns s uuAunuaudsin lunsianin Aaseid wasdssiiiv
Uy uLenARSrREausgletnadusruy InaaunIna uunFAunuinnAUNI9EAI AUININNAS uazAnldans

nsnan lAeteuiuin luusarAdanan nalussAuesdjiRnag (Lab Scale) uarszalgnatmnasy (Pilot Scale)

1
o o A

MILFHLTILAUNUIENIN 2 S2AUNTHAR WU AW usamiceteN AR nTan et nelibd Ayiaaane

&

o o a o v A oa \ e < A o Y o .
masnsuaRanszALetfimnsllgszAugnaunee deEuduuualinesnisdszudnainawm (Economies of Scale)
duiludeyadinagnindoaaiuayunisindularedgisznaunislunimmuannisamu N9aIs1AEE waznIsaeniung
NINARNMNTANTUANENINTDIFULEN
o Yy . va oA ~ O S 44
panailasuaslasainauuuans il iWessAun1suanuenesn AuUIeANLATAuYBAIIgNIRAE
Tgsanuanmisaninau v bideyasiuuiliainszuy JOC Hanuannsalunisesunanginssusiuuiuiaseannndd

aal o v . . & ° v v v Ao
ATATIURUNULLITITIN (traditional costing) Uana N NITAUUNFAUNUNINAIY munumm@ummmﬂu Job Cost Sheet

N

M ligLsmsannnlsziiiuannlhaasinlasenislduuutlassiunuusazesAlszney (cost sensitivity analysis) gty

v 2 a a

ARN91RsueMNTeEsmailaviald ldanunsa s

o o

ansviaudnAty Aa nsdmaziiunusamiaaesnaasiusiudazaiin 1w [ausanangoyaniAuazTilsmu

o

lalaslalandnla dedaaliarnisntlszifiuaanAueinazananisnlunisulsivaesusasnandusilaoenaiy

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
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‘ﬁl v o o ‘ﬂl % v a v o ] a a 14
susssn Gailudayadrdnunannsaldisznaunissndulaaasdiuuaulaunslunisdaasngnanunssuunasiula i

wule luianendstiuwasldnaniwludanadisel
Taaagil nantsidailaanndesiudngilszasdnasld nanade arnnsauansliiiudeaanudulls
TunsldszuuiunuaudsiniedniuLa 3 inseiRunuRanA M lussAuTMNNzaN aduayuieluifaeenig
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Abstract

Enterprise Resource Planning (ERP) systems are modern technologies that play a crucial role in managing
business processes. They serve as a central mechanism for integrating organizational data, reducing operational
complexity, and enhancing decision-making efficiency. This study aims to examine the impact of ERP system success
on the operational efficiency of financial, accounting, and procurement functions at Rajamangala University of
Technology Phra Nakhon. A questionnaire was employed to collect data from 75 personnel in finance, accounting, and
procurement departments. The data were analyzed using descriptive statistics (percentages, means, standard
deviations) and multiple regression analysis. The findings reveal that ERP system success in terms of system quality,
user side, and organizational support positively influences overall operational efficiency. However, information quality
was found to have no significant effect on performance. The results provide practical, theoretical, and policy-oriented
insights for ERP system development, particularly emphasizing the importance of knowledge enhancement, institutional

support, and continuous system improvement tailored to organizational contexts.
Keywords: ERP system success, ERP system, Operational efficiency
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WANTBITTULNIINNUNINEINTBeAnsN1AsT TnenisAnsnguristnatiazdqeausndsufiulddn aaudfaaes
o s A a o v o ¥ ' a a a o a o A 1 1
FTULNINIULNINeNsaeAnsiwanendt i ld denasietlsz@nsnnnisdfoifenaiduseiuyanavialyl atdndls
@ = e = oo o 2 a da & 4 = o = o 5
N N1sRenngNsettaIlA NN TANI luEwTunaesTymfintuase wazludanisiinanisadelylld
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2. Lfanmsmu%fﬁ“ﬂﬁLﬁmﬁ’muazauuag'mmmmﬁ%'ﬂ
NN9ANEIANANTATBNTZLLNINUEUNINENIeFN A Nan Iz Usal ss@nBn wnsUfURn Ui un1s [

TnyTuazian sunanendsmatulatisgusaanszuns axnsnimuniunseuuu@n lamsil

THLAAU2IANNAFAUDITEUUNIFTIHUNTNENNFRIANTN UL TEANENWNsU JriRe

AIUNISINY UUTUAEAER NINenaemAlUlags 1 INIAANTEUAT

(=3
AYINALTATRTELIY szansnimnisuineau

[ o
NIFTINLNUNTWNEINTBAIANTG AunisSu ﬁty% Ltﬂzﬁﬂ@)‘

v
T AUATNNIBNTELIL NunAngnaenalulagsaNananssuas

2. AuANINTR3A L
o 1. Anupnldane
3. Al )

L 2. ANUTTEIZLIAT
4. PUBIANT 3
3. ANUADANINUBNY

sunwisznau 1

2.1 NYBPTEULRITHUNA

ANNUUIAANY B AINENTATBITEUUAITAUNA WU IAY DeLone uaz McLean 1udl 2003 lAagune
AU AN LI TI AN T84 LA AU A Lsznaudas 6 Tademan (Al-Okaily, 2024; Al-Okaily et al.,
2023; DeLone & McLean, 1992; Delone & McLean, 2003; @530 unuld, 2563) laun 1) Aruninaesdaya (Information
Quality) 1NN 5aHATNET IdanszLLANTEWINA 2) ADUNINUBITTLIL (System Quality) LUN13IANAANENITNITUIDS
FLULAITAUNA 3) AUNINTBIUINIT (Service Quality) tTUN1TIANAANTURILTNNT 4) N191E97U (Intention to Use)
Wunisdaunanisldiruaisaumaannszuuansawnaresdldeu 5) aoruienwalagesdlde1u (User Satisfaction)
Lﬂumﬁmmsmmu@wmtfﬂ%mum’@m@ﬁwﬁﬁiﬁmm:uummumﬁLL@zLﬂumﬁm:ﬁummﬁqwﬂwmsﬂ%\mu
a13auine way 6) Usrlamiigns (Net Benefits) LASNETAAT LAY 1Y NN NaNER andeRanana i
AHNAINTD NNTARALLA ﬁﬁlammmf‘fmiﬁ%ﬂui:ﬁuqﬂm (Individual Impact) WazszALasAng (Organizational Impact)

2.2 WUARALA B LTELLNNFIUEUNSNEINIDIANTUATANANEAURIN1F219TZLLNTFINIULHY
NSNENNSRIANSG

STLLNNTINLNUNSNENNIRIANT 1138 Enterprise Resource Planning (ERP) Lﬂuﬁﬂﬁ@ﬂﬁﬁm{ﬁqﬁ‘ﬁ@ﬁﬂﬂﬂLL‘].I‘].IJJ’]

'
a

WaysunisuaziindszAnsnannsruaunisdnnisgena lna szuunisnsununinegnsesrns Mg udayamnaari

b

)

WegILIINNITLIUNIINNgINALazN1T MaTeadaya luasdng svuunieuRuninensasAnsliunumdAnylunag

' '
o

danleaununeing o) Aelueddng wu niwensyana sUUN9RU N199AN1TANEYTe Funantiees wuazgnAn e i

nszuaunsIuiiussuLReansNdayalaatnililszAnEnn (Aimajali et al., 2022) wananil §ldanuaiuisnEanld
ar ! ! o (3 :l/ -:24/ ¥ ¥ o -:4‘ o -ai =

NiwEINIANTAUMARNG 7 Sanuneluesdng sl fldnuanisaldeuninansansaumaniduiaqiungauaziang

¥ o v a a -24’ o 3 o A 3 alld o 3 3
ﬂﬂuﬂ@\ﬂﬂ (QN qnuquﬁ, 2565) 1WananNy §‘$U‘]Jﬂ’]i"3’1<1LLBJ‘LW]?WEI"IT]?@\?ﬂﬂ?ﬂﬂﬂﬂqiiﬂﬂﬂﬂﬂmﬂﬂ’]i’ﬂﬁLﬂ‘].li']@’m

gudeayainen (Single Database) AW NM3LTENABITUINTLULAN 7 AadANAREUIMILLL Online uaz Real-time
¥ a o

(81 Aszduduna, 2566) Agudayainanriu (Centralized Database) daglyndauanuanisaidnfedayanidulaqiii
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ARANNTIEBU LAZINNANNUNLEN (Almajali et al., 2022) 98T N9y sasNIsduiaridu (Cross-Functional Integration)

o

L%'amifa%mﬂmwdmwuﬂ i azuuﬂzy%mmiﬂﬁﬁmgmqm:ummauﬁqmeﬂmﬁm%@iﬁmﬁmiuﬁﬁ (Al-Okally et al.,
2023) mmzi"]L‘éwmmaﬁﬁazuummwLLmu‘vﬁwmﬂa@m’muﬂ%@mﬁqﬁmwzﬁwﬁmaﬂw@lmﬂmﬁm Kb wuafn
AenfunsssfiupudnSaandsgnsaume Ussnaudae ATUNNTZLIL ADANWENSAWINA Mg ldansaund Anuianala
2096 1691%4 wazHansenusayAna (DeLone & McLean, 1992; DeLone & McLean, 2003) Feg1urr0in a1 luns

192 HUAINATAUITLULNNTIBEUNSNENNTRIANIAe atinalafinin Tuns@nasaitlaaanldnes 4 sauils Tawn

1Y [ (% - A o 1 o o aa = Py
AININTR9TELL ANNTasdaya § 149U uarAueedng easandaudsmaniiiduiadauanniauinadaslnens
LATHNANTENLBE T AR UABAIINANTATRITTLLNINUNUNINEINTaIANT TutFunaesnistuFnufiunistu td
uaTRARTeINNINedemATulagTTNIAANTTUAT
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¥

= o o yalal vy Ao = o Y o el o
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'
o o

(819m31 §3930d, 2560) Turoun ﬂixaw%m‘wmiﬂﬁﬁﬁmulumm“ﬂ arunsnutiaaniilu 5 asAilsneay fAdAty Taun
1) AUATNTBNTU 2) 3TN0 3) a1 lun3UimU 4) nsruaunisUfuFeu uay 5) Anldane lun1907181971
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o a

299y AAARATLTEANTNINT0I89ANT (Tuqm NG uazneflalias LMABIaaINe, 2563) A9 NsANHI R szensl

q

UsrAvEnineesyana 3elsznaudan 1) Annineedu 2) wanldunsdfifam uas 3) Arldanalunisaifiveuly

N13UURUIBINITNIY LHBIAINARNTNAIHAMNINNIZANFARLTUNTIBINgNAYRL1 AR YaanINUURIUAI

v A

N17R8u T3 waswan dednileaudnsaizilszan (routine tasks) MLy ANLLugn AugIaLs uardseuenmunu

q

ANNINNNITATI BN LR AL T LT e LRI TE LN T AT BRI AL UANANNTHARYTRLENN v 1)
24 UdTETLAgTeeAUAINELEAURITEUUNITINURUNSNENNTRIAN T uaz sz AnE A nlu
msufunenu
nsAneneuiuansliiiuinfadeanudifaressruuarsanmadenasiedssdninimlunisd fukew
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WUGEN wazAME (2563) Wudn TaduarndiiaresscuuniBuazianansdiannsating A1uAMUNINIZUL UAZADININ

ANTAUNANANNANR LS IATAINA TN ARLsE AN BN NNIIANTEBUNNNSLITYT 1HeIRINAMNINTBNTEILNRA HAN
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a ¥ a

294 Al-Okaily and Al-Okaily (2022) tisTi91 Arun waasdaya duadsuansamnuianelasesdlduazuansznusieynna

% o o

i [ P o4 A v PN = ¥ 3 v o v a2 a
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978 HANHLANYT LATTANTUNITUILUFAIURIBDIANT ‘wﬂmﬂwﬂimwﬁmwhmimW\‘mumnw ADAPNDINLNANITANTN

! ¥ =

284 Al-Okaily (2024) WU Ansn naesdaya Nualnansssadss@nanindauynna wanslidiudivmindeyaluscuy

= v
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AuNansEnuseyana deeiintszAnaninlunistimen luanen nsldenussuudiwinlilnasedss@naninly

a wa ddp 5 ¥ P o v < o o A a o
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Tusutuazandaiianan seiu asagllasn ffadpanudidaaesscuumaniigasiulsydninnaesssuuiinduas
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v = a ' o Y . = ¥ Y & ' ¥ = ' o
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parnienalalunislding aanadeiienudduaes Aimajali et al. (2022) WU AININTEITEYA ATUININTBITEZLL LAY

¥
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azdanansensUf iR unesuTyTregsia (@itnn ARIes, uazaAny, 2563) BanAnil N1seaNFLsE UL IaUMA
gaasaanaludauansaangdalunislimie (natiann aneae, 2568)
¥ % d‘ =2 a a a wa
AINNIINUNIUITIUNTINT19AU tNardunisrerewuanislunisAneidss@nsninnisd s u

dJ % v 1 Y1 % ¥ o a o a a o o T Aa
Fedsenaunng auAnldane AusTaziaan HAZATUATUNTNTBNNTY (ﬂﬁjrywqrm TUR 5 uay de5mu f78CDINN, 2561;

o a

Faqm wind uay wflatas aeseaens, 2563) Tuamei ANNAEAT999TULNNINUEUNININTasANs Usynatimag

AANINTRITELL AR INTedtaya HlFe1n uazesdng (Uana Wugan uazmme, 2563; asdnn) uinld, 2563; Aimajali
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v
o o

et al. (2022); Al-Okaily & Al-Okaily, 2022; Al-Okaily, 2024) \iaAn#uansznunedsaulsdaszuazfiaulsniu Al ide
a e oo
ANMuAdNNRF M Adstelilil

ANNAFIUNNGIE HT: AINANTATBITZLLNIIINUNUNTHEINIBIANT ATUADININTBNTELL ENNANTENLIFD
dse@vBninnisdjuRausinunisiu dayfuasianresuninandemnatuladsauenanszuns

ANNAFIUNGIE H2: ANEITATRITTLLNNTINUNUNINEINTIANT AuAninNdaya dsnansznusie
dseBvBninnisdjuRanusinunisiu dnyduasianresuninandemnaluladsanenanszuns

ANNAFIUNITIY H3: A 1NAIFATRITTUUNNIINUNUNINEINTBIANT AU MU denansznuse
UsrAvsnimnistjuRenusiunislu dnguasianuesuininedumatuladsaunanszuns

ANNAFIUNITIAE HA: AINA1TAURITTULNNTIVURUNINEINTBIANT ATUBIANT AINANTENUGD

UsrRvsnimnistjumenudiunisiu dnduasianuesnninedomatuladsnananszuns

a o = = o

3. 96N15ANLUUIUAAE

3.1NSEUIUNISUALIBNITIABNNANAIDLN

Uszansngusianting (Sample Population) #ldluns34e laun 18w nsunisnsa sl 1Toyd uazan
20INUAINENALNATUIAE I THIAANIZUAINANNA 85 AL NuuaTUIANguAdati1eTaaldn1s19d15ag1l999 Krejcie and
4 4 L 4 Y 4 e ae DX .

Morgan (1970) NAAnaisiasiufasiay 95 uazANAAIALARSY + foray 5 Tangurnetnai i lun1sa4e A5l wind 75 Au
Anudnameundy feaas 88.24 Dadnagluinmeia Wesaindnsnisneunduinanndnfeaas 50 3wl (Haaa
Faune, wazilszande WAL, 2562)

3.2M3InAMANHUEURIAILLS

v °

A A A a o . . = a o a
zasdenldlunisideiduluuaaunin (Questionnaire) TetlsrgnadaAininaineiudde luannmiu
o/ & a a o dl o 4?/ 1 1 o/ j
AnUsrasAlaznIaLLUIAANITISENNMUATY TneuLiNeanitlu 4 dou Al
dun 1 dayaialiifaaiudpauiuuasunid ansuziuuasun NiiulULAIA48a1s18N13 (Checklist)
dsznaudag e a1g szAUNNIANE 818n19vnanu Ussaunisallunisldssun ERP Aoudunnsldssuy ERP
ANUIUTIEU 6 T8
du 2 PanuAaiuigduladadadt A INA1LFaU8972UUN1TINUEUNTNGINTRIANT AN LY
wuudeun1Niduluy Likert Scale Ysrnaunae A1UAMNINTEI5E UL (System Quality) ANUAMAINTBITRYA
(Information Quality) ﬁﬁuéﬂ%\ﬂu (Intention to Use) WAZAUBNANT (Organization side) ANUIUTIEU 20 18
oA A & 4 o a a a o 9 PO o a o P
dun 3 AnNAnIUNgiUU sz NN W TUIROUAWNNIRY UoyT uasan uvnanenaumalulagsnT
NIAANTZUAT ANBLSLLLALDNIWLLL Likert Scale Usznaumae auanldas (Cost) Anuszeziaan (Time)
ANUATUNINDDNU (Quality of Work) Auauyiadu 13 4o
AU 4 *ﬂ’m@ummxﬁuj WNHLAN YINUAAGN NAUBATAAINITUITZULNITINN LN INENTRIANT (ERP) T3
1 1 a dl 1 v 1 v a a a o a 6 1 v o
douanuaasinuinisdasuslasetnglsine wazdenaliinnlsr@nsninnisaniiveuluearnsesnglsing anwoue
suvaaunuiuuuulaneiie (Open Ended Questions)
3.3 AMNITANUADIAUNINLATRINAIR

k7 o

N13A3IARAUAINAT (Validity) IRUUIMLLABUDINIAUD LT Y NNLI T8 A1UIU 3 Y111 FTIA4D1

o

ANGNFaERdenILardaA10 N IR aINTRnUszasAannAaaIiuN19348Tald (Index of ltem Objective

Congruence Index: I0C) NAN1T3LAINWNLIAN ANGal I0C agflutag 0.50 — 1.00 (Turner waz Carlson, 2003) #NA1 10C
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A#AN91 0.50 %qﬂﬁ’mﬂnw‘?‘@ﬂé’uLLﬁ‘lﬂmmuﬁ’@mu@LLume’Fﬁmmm (Pimdee, 2020) luanuzifaariu dalida
rai"]mw?‘@Lﬁwﬂum?"mﬁ@ﬁqmmwLWFN‘W@ WAZUN Lmum@ummﬁmumtﬂﬂﬁﬂmmm'a‘u (Try Out) A 1191 30 AU
ANt AeuasLnunede (Discriminant Power) 2a4uiazanulagldimatia ltem—total Correlation Wans
Aasziuansliviudniladeaandisasesscuy ERP THA18 14189 u0N (r) 885en9ne 0.694 — 0.903 uAzLlsz@ANTAN
m@ﬂﬁﬂﬁmuﬁ”mmﬂfm YT uazwan TaAIB8IUIAaLUN (1) 8891919 0.760 — 0.889 m%fjwmiwmmum&mw
FUUNTAININNGN 0.30 F9Rad a1 TasuLLgeun LT ALReeRs T uA e au g (Marianti et al., 2023)
u@ﬂmnﬁ ¥nsmIeaaUANNLEesl (Reliability) TPeABN 19 ANduLl32ANE LeannT8dATAULNA (Cronbach’s alpha
coefficient) AeiladaaudFasesszuy EPR ﬁﬁﬁﬁuﬂixaw'%ruﬂ@m@ﬂﬁwdw 0.915 - 0.940 uardsz@nsnInnisg
UfiRuAIUN IR UTyT wasan ﬁﬁwﬁuﬂs:ﬁm'%lmaﬂmg'iwm 0.920 - 0.947 T diuineinpradesiudl 0.70 11l
Aaulurnieawiilld (Hair et al, 2010)
34qdanldlunsiae

AR RN ST aRA Fail 1) i’@g@ﬁqiﬂLﬁ'mﬁ”urzzfmammmraumu TABN1sLANLAIANAIND
(Frequency) LazA15a8az (Percentage) 2) AMMNANFAURITZLUNIINNUHUNINEINTBIANT Lae 3) Use@nsnInnng
URiRNUAUN9RU UTyT uwaswan TnelFALade (Mean) meml,ﬁmmummgm (Standard Deviation) WAZALATIZH
mwzi’wL%meixuummwLl,mum”wmmmm’mﬁmmmifmJi:z’%’iﬁmwmiﬂﬁﬂﬁqmﬁmmiﬁu YT uazWan
wunanendumalulatisgusnanszuas Ingldnisnanasnigos (Multiple Regression Analysis)
FeanunanTeuiluaunsld sl

TOE = By + B1STQ + B,DQ + B3I0U + B,OGZ + ¢

TOE  wnu dsz@nsninlunisdimeulnass

STQ unts ANHANLFATBITTLILINTINUNUNTNEINIBIANT ANUANINUBITELIL
DQ unu AMNANLFATDITELLNIIIUNUNTNEINTIANT ATUANINTBITDYA
10U unu ANALFATDITELUNIIIUNUNTNENTBIANT ANUE LTI
0GZunu AMNANTAURITELLNITINUALNINENNTDIANT ANUBIANT

4. NAANBNIFIAERALNITANL NS

A519 1 NITHANLAIAIND ANSREIAY AuunANanuzadedauyAna (n = 75)

tlaqudIuLARA AU (AU) Snsa

WA Eatd 16 21.33
YIaIN 59 78.67

a1 20-301 11 14.66
31-401 32 42 67

41-501 18 24.00

51 744l 14 18.67

FTAUNSANE FnanLSeyeynes 6 8.00
ETRTRTE 39 52.00

Brynynin 30 40.00

Tnynytan 0 0.00
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A58 1 NITHANLAIANINTD ANSREIAY AuunaNansuziadedauyana (n = 75) (se)

NEEEEPIITET AU (AU) sasaz

lszaunisainisvinanu piandn 2 3 4 5.34
2-51 15 20.00

5-10 1 13 17.33

11l 43 57.33

szaunsailunnsld Heendn 1 4 9 12.00
52UU ERP 2-51] 17 22.67
5-10 1 22 29.33

1NN41 10 1 27 36.00

Anudlunsldsyuy ERP Wudszanmndu 38 50.67
dudszamndani 23 30.67

Fauay 1- 2 A 7 9.33

1NN 3 ASasiRLAEY 7 9.33

ANANIN T WL Lﬂ%’mﬁﬁﬁ'ﬁmﬁmiﬁu mstityauaswandoulvndunani feaas 78,67 uasnwatng faaas 21.33
padnsiL fene 31— 40 T feuar 42.67 ene 41— 50 1 Sewar 24.00 ene) 51 Tl Sewas 18.67 uazeng 20 - 30 1 Janaz
14.66 nnaAnmag luszAuFoynyss Seaar 52.00 svduayaunin fasas 40.00 mezﬁuﬁﬁndﬁﬂ?mmﬁﬁ faaay 8.00
lugnidl Uszauntsninnavineu 11 T30l fenaz 57.33 angnisvineu 2 - 51 feraz 20.00 e1gn1minenu 5- 10
Hudasay 17.33 uazargnisvieusinds 2 3 fesay 5.34 filazaunianflunsldszuy ERP wanndn 10 1) feraz 36.00
filszaunisnflunisldszun ERP5-10 1 Fasar 29.33 Hiszauntsallunisldscuy ERP2- 51 Fauay 22.67 uasl
Uszaumsnllumsldszun ERP derndn 13 Jatas 12.00 wanannid flpansi lumsdszun ERP utlszdmniu fevas 5067

Miulszamndianif fasas 30.67 Mdihauay 1- 2 Aft Fasar 9.33 wazunndn 3 Afssamew feuas 9.33

AN919 2 NANTTAATZTANLRAE memmﬁmmummﬂm 1R9ANNATAUNTEUL ERP TN weau

5 . STAUAMNAALIIY
tlaqaAudsauasszul ERP —
X S.D. wilsua AUAL
1. ANUALNINDITTLIL 3.94 0.724 N 2
2. fupNdaya 4.12 0.697 Rl 1
3. suldeu 3.85 0.869 Rl 3
4. AUBIANT 3.59 0.922 1N 4
EREY 3.87 0.692 NN

AINAN9I 2 WULN IRIUTINNTRU iyFuazwas uunananasnaluladsausaanszuns Tanuaniiu

q

NeaafuTadeANgFareIszuy ERP Insn1nga at/luszAvNIn (X = 3.87) LHANANTUNIEANY WLTN ANUATUNIN

daya (X = 4.12) AuaunInszuy (X = 3.94) anulldanu (X = 3.85) Auesng (X = 3.59) HszAuaanuaniiu aeflu
FLAUNIN ANNANAL
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A1519 3 NaNTIBATITALeds azddulaauuninggu vestlss@nsnannisUfiRauduniedu ST wavian

wunanefemnalulatinanananszuag Inanines

- - - SETALANNANLIIY
Use@Ansawnisd Jumanu —
X S.D. wusua AUAL
1. puAnlgane 3.41 0.944 1unang 3
2. AIUITEZINAN 3.57 0.898 Falg) 2
3. AUAMAINIBNY 3.85 0.796 1N 1
EREY 3.61 0.805 NN

AINAN3N 3 WUL WU ANIIRY UryTuasWas uuanedamaltulatsnguananszuns ANAAITY
Lﬁmﬁuﬂizaw%mwm’;‘ﬂﬁu“ﬁmu Tnaningan aglusyalinan (X = 3.61) WORANTUNIILAIU WLFT AIUATUNITNTBINIY
(X = 3.85) Auszaiziaan (X = 3.57) HazAuaauAniu ag luseAunIn AINa1AU uazstuenldans (X = 3.41) Hezau

AHARTIL BEflusTALILUNA

M99 4 NTIATZUANANL s anTarnusuadtiast mNdNFaregsTUL ERP

Aawils PAUAININUBITTUL  AUANINTaYA MG St AUBIANT
ANUATANINYDITTLIL 1 0.800" 0.608" 0.637"
AUANINT DA 1 0.645 0.691"
AU b9 1 0.592"

v s
UBIANT 1

“flednAyn1eaiinszsiu 0.01

AINANTNE 4 WU ANENUTZANEAMAUENN811289A9 L IANNATALRITTLLINNTIN LR UNTNENNTRIANT

TuwsazAulAagszrIng 0.592 - 0.800 uanaliiiiudn Aruduiusaessaulsdasziansifiu 0.80 Anil Aauilsdase

o

aslifiaudnnusiuva iy Multicollinearity (Hair et al., 2010)

AT 5 NANNIIATITUNNTNANBLITNNYA A NANTABITTLLNIINUNUNINE N IBIANIAINAFB LT ANEN N
nsUftmnulagsan fun1alu dydwasian e inendamnaiuladsauienanszuns

fadzANgL5a Multicollinearity
B Std. Error Beta t P-value
ARTEUU ERP Tolerance VIF
(Ap) -0.044 0.323 -0.137 0.892
ﬁ”ﬁu@mmwmmi:uu 0.322 0.125 0.290 2.588 0.012* 0.338  2.961
AUANINT DA 0.116 0.140 0.100 0.828 0.411 0.288  3.473
AU b9 0.194 0.083 0.209 2.337 0.022* 0.529  1.889
AUBNANST 0.324 0.083 0.371 3.929  0.000* 0.475 2.105

R=0.839 R =0.703 Adj R®=0.686 Std. Error of the Estimate = 0.45089 Durbin-Watson = 1.871

TladrAyneadanszau 0.01 *AludArynisadanszesu 0.05
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Abstract

The purposes of this research are (1) to analyze the management environment of Thai silk entrepreneurs in
Chonnabot District, Khonkaen Province, (2) to study the components of local wisdom management for commercial
development of Thai silk entrepreneurs, (3) define the names and give meaning to the components of local wisdom
management for commercial development of Thai silk entrepreneurs, and (4) present the guidelines for local wisdom
management for commercial development of Thai silk entrepreneurs in Khon Kaen Province. This study employed a
mixed-methods research approach, combining qualitative research methods with document analysis, in-depth
interviews with experts, and brainstorming sessions among experts and Thai silk entrepreneurs, with a quantitative
component analysis using survey data. The sample group consisted of 384 consumers who regularly wear silk
garments at an average frequency of at least once per week. The findings revealed that entrepreneurs should adopt
proactive branding strategies to promote Mudmee silk on an international level. Furthermore, there is a need to develop
new silk products targeting high-end markets or consumers with high purchasing power, to upgrade community
learning centers into cultural tourism destinations, and to enhance overall product standards across the system. The
study identified two key components, defined as follows: Component 1: Management of Local Wisdom on Identity Silk
Production (MLS)- This refers to managing silk production to meet diverse consumer needs through standardized
processes that reflect local identity, uniqueness, and indigenous knowledge. Component 2: Management of Value
Added on Thai Silk Products (MVS) — This entails managing the presentation of added value to Thai silk products.
These two components together explain 56.733% of the variance in the management of local wisdom for commercial
development among Thai silk entrepreneurs. The findings can serve as a framework for managing local knowledge to

support the commercial advancement of Thai silk entrepreneurs in Khon Kaen Province.
Keywords: Management, Local Wisdom, Added Value, Thai Silk Entrepreneurs
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M15149 6 A1 KMO Test Lae Bartlett's Test

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.980
Approx. Chi-Square 9330.035
Bartlett's Test of Sphericity df 595
Sig. .001

nnsanmasAlsznay (Factor Extraction)
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Total Variance Explained

Component Initial Eigenvalues Extraction Sums of Squared Loadings
Total % of Cumulative Total % of Cumulative
Variance % Variance %
1 18.607 53.063 53.163 18.607 53.163 53.163
2 1.249 3.570 56.733 1.249 3.570 56.733

Extraction Method: Principal Component Analysis
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terations e Al Lﬁuﬁummnﬁw&‘lﬁ’mmmu f9pin Factor Loading snnfigafi ldannisusuunuudaserinldneudnga
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uwilslantfluasdtlsznaulaldothamunzan AuaninIuni91ei 9 Al

A58 9 AuuasAlsznauliainnisimasiasdilssnauuaz yuuNUUAY (Rotated Component Matrixa)

Rotated Component Matrix®

Rotated Component Matrixa

Component Component
1 2 1 2
P2No1 .355 734 P2No19 678 .364
P2No2 141 AN P2No20 743 222
P2No3 439 437 P2No21 648 322
P2No4 371 .643 P2No22 .629 462
P2No5 294 687 P2No23 .613 419
P2No6 452 527 P2No024 .606 .399
P2No7 315 691 P2No025 715 .349
P2No8 415 612 P2No026 645 432
P2No9 498 553 P2No27 655 .386
P2No10 .399 .604 P2No28 677 311
P2No11 .509 .560 P2No29 673 .352
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A1919 9 AuuasAlsznauildarnnisdimasfasdilssnauuazyuunuuan (Rotated Component Matrixa)

Rotated Component Matrix® (sia)

Rotated Component Matrixa

Component Component

1 2 1 2
P2No12 562 440 P2No30 .756 .286
P2No13 534 436 P2No31 714 .345
P2No14 .607 469 P2No32 643 456
P2No15 549 545 P2No33 672 .347
P2No16 505 521 P2No34 .659 486
P2No17 .645 262 P2No35 721 .337
P2No18 633 453

nsiReanAutinesAlsenay (Factors Loading)
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v o 1 o

AadavianisaenAny
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auana 3199 10 pail

M99 10 ’a\‘iﬂrﬂizﬂ@‘]_lﬁ 1

winesAlszney Wedndaudsluasdlsznaulud 2 eefszneuainnisuyuunu

[AL a9Alsznaudi 1 Factors Loading
1 msldnandtyansoizeanicanuisesnnininaesdnlniiedoainyasesnansioet 0.756
2 nedanduidlnnizedasssiuneeniulungugldinluune 0.743
3 Anannwaesddsznaunisdnlug lunisuaadh nseuadigenaraanuseanisues 0.721

A CRINEY
4 msldannineeduaonanavesin lnuiieainsauniagilanazauiivlaligaonla 0.715
weldluusazlania
5  mabwsuerdaineiibiulnen S esiiaisseslamdanusenime] in b 0.714
6 nsiaueadnaedn inndiendneniiannsgurwizaanziareddisznaunisusiaz e 0.678
Ananinaedlsznaunisdnluslunisdarinlnuniaunweengnainatneie i 0.677
8 mslianufineaiunssudanisuaniie liaoulduinienmenveitygiiedy 0.673
9 maduaualenialunisaanladnlualne ludssindiuasianssusing o 0.672
10 nedeans W ldin luanaiduaiieudaivayuunas@ain s liiAnaanesiiu anansn 0.659
P o o o ' A ydl
diwnasEeuiluguaudvsuinveaien uazgnaula
11 maldinaluladienisnandn lnsiielinpauAmuLea 0.655
= o a o %3 a
12 nsinfusesnnanwaenansineiEin ualng 0% maungensesaniu 0.648
13 nedadinanudanielunisaanlddin unlnesesmnieanusiig 0.645
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A1974 10 a9ALsznauii 1 (sia)

o o
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7] Factors Loading
14 NM309NUULLIIIIWITEN s ANAENIN LA AZAINFIBN I TWAN 0.645
15 nsafeanunanuaterenans e ualneg lnenagld 0.643
16 fluduiagivlunim@n@udi dssinnau - 009 waln saain wsesszdy

, . 0.633
Nan389U3TY
¥ o Y 1K a v ql o e A ql a Ca
17 neafunnsdufuenian iy atesiuadluussqsineivzaganun
| 0.629
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v = ‘ﬂl A&I 1 a o Y a v =
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21 madauennAnaesnsdnldfin s lumialszandu Nasieuieranudulng 0.562
22 mstsuedlunnaludeimusssuuaznisayinddnanague 0.549
23 A nvaemeadulug & a0nans WaTATNNINeRSENNAINA BN 5 0.534
24 mshsuaianansniuazainansdn lunienzaeusaziesdiu 0.439

A998 11 aALlsznaui 2

AALU a9rdsznaui 2 Factors Loading
1 ansuzuaznreanuuuEn vaRiaue uRa g lvananeanu 0.734
2 avnanaaadin vaineiulanlud 0.711
3 NNIFITIANTIUHNIZAN FTNANNINTBUAUINN 8IAANE LATNITHITNING 0.691
4 nearRsnInen luniaziealseiindeanuunitudi 2 - 10 nzne vise
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ANNT1 10 AZN
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arileyayieanu
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Abstract

This study develops a structural equation model to explore the causal relationships between the adoption of
Thai Financial Reporting Standards (TFRS), accounting best practices, and financial reporting quality among small and
medium-sized enterprises (SMEs) in Thailand’s Eastern Economic Corridor (EEC), a strategic development zone aimed
at promoting investment and economic growth. Despite increasing efforts to improve financial transparency among Thai
SMEs, there remains limited empirical evidence on how accounting practices influence the adoption of TFRS and the
resulting quality of financial reports, particularly within the EEC context. This study addresses this research gap.

A survey of 300 SMEs was conducted, and Structural Equation Modeling (SEM) was employed to analyze
the direct effects among key constructs. The results show that accounting best practices significantly and positively
influence the adoption of TFRS. Furthermore, both accounting best practices and TFRS adoption directly and positively
impact financial reporting quality. Accounting best practices also indirectly enhance financial reporting quality through
the mediation of TFRS adoption.

The finding contributes to the literature by highlighting the mechanism through which internal accounting
practices drive compliance and reporting quality. Policymakers and stakeholders are encouraged to invest in capacity-
building programs, digital tools, and institutional support systems to enhance SMEs' transparency and competitiveness,

thereby fostering sustainable development in the EEC.
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1. Introduction

In today’s highly competitive economic environment and international trade panorama, high-quality financial
reports that adhere to international standards, such as the International Financial Reporting Standards (IFRS), are essential.
These standards ensure that financial information is accurate, accessible, and understandable, allowing investors and
stakeholders to make informed decisions. Adopting IFRS is particularly beneficial for firms seeking foreign investment since
it allows financial data to be compared across borders (Hoti & Krasnigji, 2022). Akpan et al. (2023) found that adopting IFRS
improves the creditability of financial reporting, which is especially beneficial for small and medium-sized firms (SMEs).
Furthermore, IFRS adoption reduces earnings management, boosts investor trust, and promotes economic advancement in
a globalized society (Tawfik et al., 2023).

Global regions, like the European Union (EU) and the Association of Southeast Asian Nations (ASEAN), are
significant instances of IFRS adoption. In the European Union, IFRS compliance is required for publicly traded enterprises,
which improves comparability and trust among investors across member states. This has facilitated cross-border investments
and improved market integration (Budai et al., 2021). Similarly, ASEAN members such as Singapore and Malaysia have
implemented IFRS-aligned frameworks, resulting in increased investor confidence and global competitiveness. For example,
Malaysian Financial Reporting Standards (MYFRS) have helped to improve financial disclosures, allowing SMEs to seek
international investment and gain better financial alternatives. These instances highlight the need to follow global accounting
standards, especially for SMEs working in internationalized markets.

Thailand, particularly in its Eastern Economic Corridor (EEC), exemplifies the necessity for compliance with
international standards. To sustain competitiveness in a globalized economy. Thailand's SMEs constitute the core of
Thailand’s economic structure and are required to comply with the TFRS, a localized framework consistent with IFRS.
However, it is essential to clarify that Thailand has two primary financial reporting standards: TFRS for Publicly Accountable
Entities (PAEs) and TFRS for Non-PAEs (NPAEs). Since SMEs typically fall under the NPAEs category, this study focused on
the current and potential adoption of TFRS for NPAEs. Despite the availability of these standards, SMEs located within the
EEC continue to face significant barriers to adoption, primarily due to resource constraints, limited awareness of reporting
obligations, and ineffective internal control systems (Kariya & Saengkhiew, 2024). These issues are similar to those faced by
SMEs in Vietnam, where IFRS adoption has been hampered by resource restrictions and knowledge deficiencies. However,
Vietnam’s recent measures to provide targeted training and government backing have accelerated the implementation of
IFRS, increasing transparency and market trust.

In addition, it is necessary to examine how SMEs use accounting best practices prior to and throughout TFRS
adoption to ensure quality reporting. Previous research has not examined in detail how these activities contribute to adoption
readiness or affect reporting quality. Although previous research has examined the impact of IFRS or TFRS adoption on
reporting quality, few studies have examined the role of internal accounting procedures in supporting the adoption process,
particularly among SMEs. Most existing research has focused on regulatory compliance or post-adoption outcomes, rather
than organizational preparedness and behavioral variables that promote successful implementation. This study aims to fill
this gap by examining how accounting best practices work as internal enablers, promoting TFRS adoption and ultimately

improving reporting quality.
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This study explores the interconnected relationship between accounting best practices, the adoption of Thai
Financial Reporting Standards (TFRS), and the resulting quality of financial reporting. The internal capabilities, such as
maintaining timely records, strong internal controls, and routine audits, are positioned as critical enablers for enhancing TFRS
adoption. Meanwhile, the external pressures, including regulatory mandates and investor expectations, influence firms to
align with standardized practices. Although situated in the Thai context, particularly within the EEC, the study integrated
international experiences to construct a context-sensitive framework. For example, Vietnam’s focus on capability-building,
Malaysia’s phased implementation strategies, and Singapore’s use of digital tools illustrate how institutional support facilitates
standard adoption among SMEs. These insights inform the EEC’s strategic approach, where SMEs are pivotal to industrial
development and require both internal readiness and external scaffolding.

Conceptually, the study proposed that accounting best practices serve as foundational capabilities that increase
SMEs’ readiness to adopt TFRS. This readiness is not only a technical requirement but also a strategic imperative to enhance
reporting quality, particularly transparency, comparability, and reliability. In turn, successful TFRS adoption acts as a
mediating mechanism that translates internal best practices into improved reporting outcomes. In the Thai EEC context, this
relationship gains importance as SMEs seek global partnerships and foreign investment. High-quality financial reporting is
essential to meet these goals. However, such reporting standards can only be achieved by overcoming prevailing limitations,
such as a lack of expertise, limited audit systems, or digital underuse, and embracing global accounting norms through
localized strategies. Prior studies by Maiyarat (2021) and Sornda (2023) indicate that SMEs with strong financial reporting
practices are more likely to establish partnerships with international firms, thereby enhancing their long-term sustainability
and growth potential.

This study investigates how SMEs in the EEC can align with worldwide standards by looking at the relationship
between TFRS adoption, accounting best practices, and financial reporting quality. Drawing on successful practices in The
EU, Singapore, and Malaysia, this study identifies concrete measures for improving financial reporting, increasing investor

trust, and strengthening SMEs’ global competitiveness.

2. Research Objectives

2.1 To develop a structural equation model of the causal relationship between Accounting best practices, Thai
Financial Reporting Standards (TFRS) adoption, and Financial Reporting Quality of SMEs in the Eastern Economic Corridor
(EEC)

2.2 To analyse the direct influences of Accounting best practices and Thai Financial Reporting Standards

(TFRS) adoption on the Financial Quality of SMEs in the Eastern Economic Corridor (EEC)

3. Literature Review

This research is based on the institutional theory, which explains that organizations tend to comply with rules,
standards, and practices accepted by external institutions such as governments, regulations, and investors to gain
trust and confidence (Hartono et al., 2023). The adoption of Thai Financial Reporting Standards (TFRS) is therefore a
result of coercive pressure that encourages organizations to adapt to internationally accepted standards. In addition,

the stakeholder theory emphasizes that the preparation of quality financial reports meets the needs of various
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stakeholders, such as investors, creditors, and government agencies, which will help create transparency and reduce
decision-making risks (Saedd et al., 2024). At the same time, the contingency theory suggests that accounting best
practices should be flexible and consistent with the context of each organization, such as organizational size or
technological readiness, in order to have the most beneficial effects on operations and financial reporting (Pacheco-
Cubillos et al., 2024)

Accounting Best Practices

Accounting best practices are essential to effective corporate governance, enhancing credibility, transparency,
and efficiency in management. These practices support firm sustainability, competitiveness, risk reduction, and long-term
market value growth (Mongkolserm, 2021). They guide the board of directors in managing governance, internal controls, and
risk management, ensuring shareholder participation and proper financial reporting. Key elements of best practices include:
1) Audit Committee performance to ensure financial reporting integrity and regulatory compliance; 2) efficiency in risk
management and internal controls to ensure operational and financial stability; 3) stakeholder engagement and transparent
communication to align interests; and 4) adequate disclosure of accurate, timely financial information to meet standards and
enhance transparency (Office of the Securities and Exchange Commission, 2017; Jantadej, 2018; Mongkolserm, 2021).

Thai Financial Reporting Standards (TFRS) Adoption

TFRS was developed by the Federation of Accounting Professions of Thailand to align with IFRS, aiming to
enhance the quality and credibility of financial information for investors and banks (Kariya & Saengkhiew, 2024).
Thailand has two sets of financial reporting standards, namely TFRS for Publicly Accountable Entities (PAEs), which
apply to entities with public accountability and are fully aligned with IFRS, and TFRS for Non-Publicly Accountable
Entities (NPAEs), which apply to general businesses such as SME and emphasize simplicity, flexibility, and reduced
reporting burden. SMEs in Thailand typically apply TFRS for NPAEs, as TFRS for SMEs is not adopted for official use
in Thailand. (Porncharoenrote, 2021; Kariya & Saengkhiew, 2024). Key components of TFRS adoption include:
1) compliance with TFRS standards; 2) transparent and comprehensive disclosure; 3) knowledge and expertise of
personnel; 4) use of technology to support TFRS implementation; and 5) adjustment of accounting policies to align with
TFRS (Alshamsi & Ahmad, 2024; Boiko et al.,2024; Awad & Ibrahim, 2023; Johri, 2024; Thottoli, 2021; Le et al., 2022).
While TFRS adoption can enhance global competitiveness, SMEs face challenges such as a lack of skilled staff and
investment in necessary technologies. Effective TFRS implementation requires a robust accounting infrastructure and
skill development, supported by the adoption of accounting best practices (Kamotho & Kaudo, 2023).

Financial Reporting Quality

The Federation of Accounting Professions of Thailand introduced the Conceptual Framework for Financial Reporting
(Revised 2021), effective for accounting periods starting January 1, 2021. This framework emphasizes that financial information
must be relevant for decision-making and fairly represent what is intended (Accounting Profession Council, 2021). Based on
research, the quality of financial reports is defined by six key components: 1) Relevance to provide critical information for
economic decision-making, reflecting the entity’s ability to generate future cash flows; 2) faithful representation to ensure reports
accurately depict transactions and events, maintaining neutrality and completeness; 3) comparability to enable analysis across
companies periods, assessing consistency and trends; 4) verifiability to allow external verification of information, ensuring

credibility; 5) timeliness to provide to reports, enhancing their usefulness; and 6) understandability to ensure reports are clear
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and comprehensible for diverse users, including non-experts (Janopas et al., 2023; Srichaichana & Thoraneenitiyan, 2024;
Thasedom, 2021; Thongsai et al., 2022; Chuenpiboon, 2023; Naniruttisai, 2019).

Accounting Best Practices and Thai Financial Reporting Standards (TFRS) Adoption

Thai Financial Reporting Standards (TFRS) play a crucial role in ensuring transparency, reliability, and
comparability of financial information both domestically and internationally (Onah & Edeh, 2024). However, the
successful implementation of TFRS requires adherence to best accounting practices, which ensure the accuracy and
dependability of financial information (Nasrallah & El Khoury, 2022). Research shows that organizations with strong
accounting systems and internal controls can adapt to TFRS standards more effectively (Hashim, 2024). Additionally,
best accounting practices reduce the cost of implementing new standards and enhance understanding of the financial
reporting process (Bertrand et al., 2021). Furthermore, management support and personnel training are key to TFRS
adoption, with high accounting standards critical to ensuring success (Pandey & Anto, 2024). This highlights the
importance of best practices in facilitating the adoption of TFRS. As a result, we can hypothesize that

H1: Accounting best practices have a direct and positive influence on the Thai Financial Reporting Standards

(TFRS) adoption

Accounting best practices and Financial Report Quality

Accounting best practices involve keys like accurate practices, effective internal controls, and clear
responsibility in the accounting process (Abed et al., 2022). These practices help minimize errors and fraud, ensuring
accurate and transparent financial reporting (Pongijitt et al., 2023). According to Putri and Kusmila (2023), organizations
that follow best practices are more trusted by financial reporting users due to the reliability and verifiability of
information. High-quality reporting is crucial for transparency, reliability, and comparability, and it reduces the risk for
investors and enhances capital market efficiency (Houcine et al., 2022). It also reduces lending risks for SMEs, which
depend on external funding (Ngamkhum & Praesri, 2021). Studies confirm that adherence to best accounting practices
positively impacts financial reporting quality. Strict internal controls improve financial reporting transparency and
reduce risks of errors or fraud (Butdeewong & Phosrichan, 2023), aligning with Kariya & Saengkhiew (2024) finding
that compliance with international standards enhances financial reporting quality. Based on this, the research
hypothesis can be summarized as follows

H2: Accounting best practices have a direct and positive influence on financial reporting quality.

Thai Financial Reporting Standards (TFRS) Adoption and Financial Report Quality

Quality financial reporting is essential for building confidence among users such as investors, creditors, and
regulators (Thasedom, 2021; Sodyom & Panmarerng, 2024). According to Kateb (2024), IFRS standards reduce
earnings manipulation, enhance audibility, and lower investor risk. In Thailand, Kariya & Saengkhiew (2024) found that
adopting IFRS helps make financial reporting more international and comparable, which is crucial for companies’s
global competitiveness. It also boosts transparency and trustworthiness, benefitting both internal and external users.
Several studies support that adopting TFRS improves financial reporting quality. Pingmuangand and Sittipatna (2023)

showed that compliance with IFRS-aligned standards reduces misreporting and increases transparency. Rungsaeng
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and Saengkhiew (2024) found that companies using TFRS tend to have better internal controls and are more auditable
and proposed that the adoption of TFRS enhances financial reporting quality. Therefore, the following hypotheses for
further research can be proposed:

H3: Thai Financial Reporting Standards (TFRS) adoption has a direct and positive influence on financial

reporting quality.

Research Model

Adopting Thai Financial Reporting Standards (TFRS) in SMEs within the Eastern Economic Corridor (EEC)
plays a vital role in enhancing financial reporting reliability. This adoption boosts SMEs’ access to funding, strengthens
investor and financial institution confidence, and supports business expansion in this high-growth economic zone. Key
variables in the study included TFRS adoption, accounting best practices, and financial reporting quality. TFRS
implementation improves reporting quality, influences investment decisions, and reduces financial costs. Effective
accounting systems, managerial support, and strong internal controls are critical for successful TFRS adoption,
ensuring credibility and transparency in information. Despite limited prior research on these relationships, this study
introduces a comprehensive model to address these gaps. As a result, the research model for this study is illustrated

in Figure 1.
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Figure 1 Research Model

4. Research Methodology

4.1 Research Design

This quantitative research used a survey approach to investigate the relationship between three main
constructs: 1) Accounting best practices, with four observed variables (complete performance of the audit committee,

efficiency of risk management and internal control, ensuring engagement and communication, and ensuring adequate
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disclosure and financial); 2) TFRS adoption, with five observed variables (compliance with TFRS standards, transparent
and comprehensive disclosure of information, Knowledge, and expertise of personnel in applying TFRS, utilization of
information technology to support TFRS, and adjustment of accounting policies to align with TFRS); and 3) Financial reporting
quality, with six observed variables (relevance, faithful, comparability, verifiability, timeliness, understandability).

4.2 Population and Sampling Procedure

The Eastern Economic Corridor (EEC) has 85,670 SMEs, with 7,420 in Chachoengsao, 61,790 in Chonburi,
and 16,460 in Rayong (Department of Business Development, 2023). Following the Rule of Thumb for Sample size
(Comrey, 1973), with a magnitude of 10-20 samples for each observable variable (Schumacker & Lomax, 2010; Hair et al.,
1998), and 20 samples per observed variable, a total of 300 samples were chosen, above the minimal requirement of
200 (Kline, 2010). Stratified sampling was employed due to the diverse distribution of SMEs across the EEC provinces,
ensuring proportional representation. This approach reduces bias and captures the unique characteristics of SMEs in
each province. Subsequently, simple random sampling with the lottery method was applied within each stratum to
provide all SMEs with an equal chance of selection. The respondent is the owner of the manager or accountant
responsible for financial reporting. At least one person from an SME who knows accounting or participation in the use
of TFRS has been selected to ensure that information, reliability, and positioning with research objectives are met.

4.3 Research Instruments

The study used a 5-point Likert questionnaire. Questions about accounting best practices were based on
Mongkolserm (2021), for example: “Our company regularly reviews financial risks through the internal control
committee,” “The audit committee acts independently and reviews the financial report before disclosure,” and “We
communicate risk control policies and financial information to internal and external stakeholders”, TFRS adoption
questions on Kariya and Saengkhiew (2024), Sodyom and Panmarerng (2024), and Julratanasak (2024), for examples:
“Our company has adjusted its accounting policies to comply with TFRS for NPAEs,” “We have acknowledgable
accounting team that can effectively apply TFRS standards,” and “Our IT system is sufficient to support financial
reporting in accordance to TFRS”, and Financial reporting questions on Naniruttisai (2019), for example: “Our financial
reports are clear and easy for stakeholders to understand,” “The reported financial information accurately reflects the
true financial position of the company,” and “We prepare reports on time to enable stakeholders to make decisions.”
Validity assessment with five experts revealed item-objective (I0OC) values ranging from 0.67 to 1.00, which exceeded
the 0.50 requirement (Kanchanawasi, 2002). Reliability testing with 30 SMEs in Chanthaburi province produced a
Cronbach’s alpha of 0.98, beyond the permissible limit of 0.70 (Phetcharot & Chamniprasart, 2002), validating the
instrument’s reliability.

4.4 Data Collection

Data were collected using mail questionnaires, online using Google Forms, and in-person collection, and
then reviewed for completeness before being analyzed.

4.5 Data Analysis

Descriptive statistics (frequency, percentage, mean, and standard deviation) were used for data analysis.
Structural Equation Modeling (SEM) was employed to test hypotheses because it enables the analysis of complex

relationships among multiple latent variables in one model, which suits the study’s theoretical framework better than
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traditional regression methods. The model's goodness of fit was evaluated using standard indices as follows: p-value

> 0.05, CMIN/df<2, GFl and AGFI>0.95, and RMR and RMSEA< 0.05 (Bollen, 1989; Diamantopoulos & Siguaw, 2000).

5. Research Results

300 respondents participated in the survey; 78.33% were female, between the ages of 30 and 40, 47.67%
were married, 86.33% had a bachelor's degree, 90.67% had a bachelor’s degree, 63.00% had an income of more
than 30,000 baht, 35.00% were account managers, and 45.33% had 10-15 years of work

Descriptive Statistics

The results of examining the factors were used to test preliminary data to analyze the structural equation
model for the causal relationship between TFRS adoption, Accounting best practices, and financial reporting quality

of SMEs in the Eastern Economic Corridor (EEC), as shown in Table 1.

Table 1 Descriptive statistics for TFRS adoption, Accounting Best Practices, and Financial reporting quality of SMEs

Construct Mean Standard Description Skewness Kurtosis VIF Tolerance
(X) deviation

TFRS adoption 4.31 0.53 High -1.76 3.68 4.03 0.25

Accounting best practices 4.24 0.51 High -1.89 4.39 4.03 0.25

Financial reporting quality 4.37 0.49 High -1.59 3.01

Table 1 showed that all factors had a high level of opinion. Financial reporting quality had the highest level
of opinion (X= 4.37), followed by the TFRS adoption (X =4.31) and Accounting best practices (X = 4.24) (Phetcharot
& Chamniprasat, 2002). A preliminary analysis of the data for SEM found that 1) skewness ranges from -1.89 to -1.59
(less than 3), and kurtosis ranges from 3.01 to 4.39 (less than < 10), indicating that all factors have a normal distribution
(Curran et al., 1996) 2) Redundant relationships between independent variables found that each variable had a VIF
value < 10 (Belsley, 1991) and a tolerance value > 0.10 (Foxall & Yani-de-Soriano, 2005).

Hypothesis Testing/Inferential Statistics

Before conducting SEM analysis, it is essential to ensure the appropriateness of the data. Among the 15
observed variables, 105 pairs had correlation values not exceeding 0.80, indicating that the degree of correlation
between variables was not excessively high. This suggests that the issue of multicollinearity is not present, and the
variables share a common underlying structure, making them suitable for SEM analysis (Byrne, 2010). Bartlett's test of
sphericity = 6794.94, df = 105, p = 0.00, confirming that the correlation matrix is significantly different from an identity
matrix at the 0.01 significance level, indicating sufficient intercorrelation for factor analysis. Additionally, the Kaiser-
Meyer-Olkin (KMO) measure of sampling adequacy was 0.95, which is close to 1 and exceeds the recommended
threshold of 0.80 (Kim & Mueller, 1978), further supporting the suitability of the data. These findings confirm the

appropriateness of the dataset SEM analysis, as detailed in Table 2.
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Table 2 Pearson Correlation Analysis between the Observed Variable

Factors ~ ADP1 ADP2 ADP3 ADP4 ADP5 BPA1 BPA2 BPA3 BPA4 FRQ1 FRQ2 FRQ3 FRQ4 FRQ5 FRQ6

ADP1  1.00

ADP2 079" 1.00

ADP3 078" 078" 1.00

ADP4 078" 079" 079"  1.00

ADP5 059" 059" 061 063 1.00

BPA1 0.73" 075" 074 076 075  1.00

BPA2  0.68" 073" 072" 072" 066 078 1.00

BPA3  0.73" 074" 077 074 065 079 079  1.00

BPA4 067" 072" 075 075 065 079 084 079  1.00

FRQ1 050" 053" 050 054" 046 060 061 060 064  1.00

FRQ2 058" 058" 057 062" 050 062 061 063 061 065 1.00

FRQ3 050" 053" 053 055 046 058 061 059 061 074 077  1.00

FRQ4 048" 050" 0527 056 043 057 060 056 058 074 0717 078 1.00

FRQ5  0.50° 0517 054 055 043 057 058 055 058 071 071 072 078  1.00
FRQ6 061" 058" 054 058 046 057 060 057 056 070 071 070 081 079  1.00
Mean  4.32 427 428 428 407 429 432 430 431 438 443 438 434 435 434
SD. 0.62 060 058 057 048 059 056 058 055 052 055 054 055 059 058

Note: Correlation is significant at the 0.01 level (2-tailed), Kaisar-Mayer-Olkin measure of sampling adequacy (KMO) = 0.95, Bartlett's test
of sphericity = 6794.94, df = 105, sig = 0.00

The researcher performed a confirmatory factor analysis on 15 observed variables. Accounting best
practices (ACCBEST) include four observed variables, whereas TFRS adoption (TFRSAD) has five observed variables,
and Financial reporting quality (FINRPQ) has six observed variables. The data analysis of the sample group found that
the confirmatory factor analysis model of Accounting best practices, TFRS adoption, and Financial reporting quality
passed the criteria with a statistical value of XZ/df =1.13, p-value = 0.00, GFI = 0.97, AGFI = 0.94, CFI = 0.99, RMSEA
= 0.02, and RMR = 0.01. Upon examination of the constructs, it was discovered that all factors met the specified
conditions. As a result, all constructs could be handled in the next step. The researcher examined Construct Reliability
(CR) and Average Variance Extracted (AVE) values. The CR values ranged from 0.87 — 0.96, which is greater than 0.06,
and the AVE values ranged from 0.53 — 0.82, which is greater than 0.50 (Diamantopoulos & Siguaw, 2000), indicating
that the measurement model was correct and reliable in operationalizing all latent variables.

The results of the study of the causal relationship between Thai financial reporting standards (TFRS)
adoption, Accounting best practices, and Financial reporting quality of SMEs in the Eastern Economic Corridor (EEC)

are shown in Table 3.
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Table 3 Analysis of Causal of TFRS Adoption and Accounting Best Practices

Causal factors Accounting best practices TFRS Adoption
(ACCBEST) (TFRSAD)
Effect Factors TE DE IE TE DE IE
TFRS Adoption (TFRSADP) 0.89 0.89 - » » -
Financial reporting quality (FINRPQ) 0.86 0.41 0.27 0.30 0.30 -

Statistics: % = 93.99, df = 63, y’/df = 1.33, p-value = 0.06, GFI = 0.97, AGFI = 0.95, CFI = 0.99, RMR = 0.01, RMSEA = 0.03

Causal Factors ADP1 ADP2 ADP3 ADP4 ADP5 BPA1 BPA2 BPA3 BPA4
Factor Loading 0.62 0.89 0.92 0.90 0.78 0.93 0.91 0.89 0.92
Effect Factors FRQ1 FRQ2 FRQ3 FRQ4 FRQ5 FRQ6

Factor Loading 0.37 0.97 0.92 0.91 0.95 0.90

Structural Equation of Variables TFRSAD FINRPQ

R-Square 0.79 0.48

Correlation Matrix between Latent Variables

Latent Variables BESTPA TFRSAD FINRPQ
BESTPA 1.00
TFRAAD 0.78 1.00
FINRPQ 0.68 0.67 1.00

Note: p<0.01 DE = Direct effect, |IE Indirect, TE = Total effect, ADP1 = Compliance with TFRS, ADP2 = Transparent and comprehensive, ADP3 = Knowledge of Personnel, ADP4 =

Utilization of information, ADP5 = Adjustment of Policies, BPA1 = Complete audit committee, Bpa2 = Efficiency of risk Management, BPA3 = Ensuring Engagement, BPA4 = Ensuring

Adequate Disclosure, FRQ1 = Relevance, FRQ2 = Faithful, FRQ3 = Comparability, FRQ4 = Verification, FRQ5 = Timeliness, and FRQ6 = Understandability

The model consistency test found that X2/df =1.33(93.99/63), GFl and AGFI = 0.97 and 0.93, respectively,

RMSEA = 0.03, and RMR = 0.01. This indicates that the research developed is consistent with the empirical data, as

shown in Figure 2.
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Table 3 and Figure 2 illustrate the structure model’s part analysis, showing that the accounting best practices
had a direct and positive influence on the Thai financial reporting standards (TFRS) adoption (DE = 0.89, sig. = 0.01)
with R® = 0.79, This indicates that accounting best practices account for 79.00% of the variance in Thai Financial
Reporting Standards (TFRS) adoption. Meanwhile, the TFRS adoption had a direct and positive influence on financial
reporting quality (DE = 0.30, sig. = 0.01). Best practices for accounting had a direct and positive influence on the
financial reporting quality (DE = 0.41, sig. = 0.01).
With R® = 0.48, this implies that the accounting best practices and the TFRS adoption could be accountable for 48.00%
of the variance in the financial reporting quality. Although the study did not state a specific hypothesis regarding the
indirect influence, the results revealed that accounting best practices had an indirect effect (IE = 0.27) on financial
reporting quality through TFRS adoption. This suggests that part of the impact of best practices on reporting quality is
mediated by the degree to which TFRS is adopted. While this was not part of the original hypotheses, the finding
provides additional insight into the mechanisms through which best practices enhance reporting quality. The results of

the hypothesis test are shown in Table 4.

Table 4 Summary of Research Hypothesis Test Results

Hypothesis Hypothesis Test Results
Relation Test Results
H1 The accounting best practices have a direct and positive 0.89 Supported

Influence on the Thai financial reporting standards (TFRS) adoption

H2 The Thai financial reporting standards (TFRS) have a direct and positive influence 0.31 Supported

in the Financial quality

H3 The accounting best practices and the Thai Financial Reporting Standards (TFRS) 0.41 Supported
adoption
6. Discussion

1. The accounting best practices have a direct and positive influence on the financial reporting standards
(TFRS) adoption. This finding is in line with Kamwass (2022), who emphasized the importance of strong accounting
processes, such as internal controls, risk management, and accurate disclosure, in helping SMEs comply effectively
with TFRS. This relationship shows that SMEs with an effective accounting system foundation, such as clear delegation
of responsibilities, systematic monitoring, and data analysis, will find the TFRS adoption process easier and more
efficient. This finding is consistent with Hashim (2024) observation that firms with clear accounting systems and
effective internal controls may easily adopt TFRS while reducing adaptation costs. However, certain EMSs may have
difficulties in implementing best practices, such as a lack of experienced personnel, delays in adapting to changes,
and resource limits. These challenges require support such as training, inter-agency collaboration, and the use of
technology to ease accounting tasks. This aligns with Jindaluang (2023), who highlighted the importance of capacity-
building and technological assistance for SMEs. As a result, for accounting best practices to have an effective impact

on TFRS adoption, SMEs should be supported in terms of structural preparation, such as the creation of tools and
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people training, particularly in the EEC region, which is a hub for international investment and trade (Dumsiri &
Channgam, 2024).

2. TFRS adoption has a direct and positive influence on the financial reporting quality. This supports
previous studies that adopting TFRS reduces the likelihood of data distortion, promotes transparency, and improves
the trustworthiness of financial information (Praphasirikun & Sirathanaran, 2023; Rattanasing et al., 2024). TFRS plays
a significant role in establishing clear reporting requirements for SMEs and improving the accuracy, reliability, and
comparability of financial information. The adoption of TFRS also contributes to increased confidence among report
users, including investors, financial institutions, and regulators. (Poorahong et al., 2024). Although TFRS adoption is
critical for increasing reporting quality, SMEs continue to encounter challenges such as a lack of resources and
investment in TFRS-supporting technology, as well as a shortage of experienced individuals. Dumsiri and Channgam
(2024) found that businesses that can construct strong support mechanisms, such as training and human resource
development, may increase reporting quality. To establish readiness and improve global competitiveness, effective
TFRS implementation should be fostered through policy support and investment from both the public and commercial
sectors.

3. The findings indicate that accounting best practices have a direct and positive influence on the quality of
financial reporting. A study by Alshamsi and Ahmad (2024) confirmed that implementing accounting best practices
directly reduces the risk of reporting errors and enhances the consistency and quality of financial reporting, thereby
building greater confidence among users. Therefore, support from relevant agencies, such as accounting assistance
programs and training workshops, is crucial to help SMEs effectively adopt accounting best practices, which in turn
directly and positively enhances the quality of their financial reporting (Garee et al., 2024). Overall, the implementation
of accounting best practices directly improves the quality of financial reporting for SMEs in the EEC, while also building
confidence among investors and relevant agencies. This increased trust is a key factor that contributes to improving
their competitiveness at both regional and international levels.

4. The analysis revealed a surprisingly high degree of association between accounting best practices and
TFRS adoption (R2 = 0.79), which exceeded initial theoretical expectations. This strong relationship may reflect the
inherent alignment between sound accounting practices, such as adequate internal systems, proper financial
disclosures, and adherence to ethical standards, and the requirements embedded within the Thai Financial Reporting
Standards. In particular, entities that consistently apply best practices are more likely to possess the organizational
readiness and technical competence required to implement TFRS effectively. This finding aligns with prior research
suggesting that firms with robust internal financial management systems tend to adopt international standards more
seamlessly (Akpan et al., 2023; Alshamsi & Ahmad, 2024). Furthermore, in the context of SMEs operating within a
policy-driven region like the EEC, government initiatives may indirectly reinforce this relationship by promoting both
compliance and good governance practices simultaneously (Duppati et al., 2023). However, this unusually high R also
invites caution, as it may indicate an overlap in measurement constructs or potential endogeneity that should be
investigated in future studies.

5. The measurement model revealed a relatively low factor loading for the observed variable, Relevance

(FRQ1), which had a factor loading of just 0.37, which is below the commonly accepted threshold of 0.50 (Hair et al.,
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2019). This suggests that FRQ1, presumably capturing a specific aspect of financial reporting quality, such as timely
submission or user comprehension, may not adequately represent the underlying latent construct of financial reporting
quality in this context. A possible explanation is that SMEs may perceive this item as less critical or are constrained in
fulfilling this aspect due to resource limitations or a lack of technical expertise (Egwunatum & Oboreh, 2022). The low
loading weakens the overall construct reliability and raises concerns about convergent validity. It also indicates that
some dimension of financial reporting quality might not be uniformly emphasized across all firms, especially in SMEs,
where reporting priorities may differ from larger organizations. In future studies, this item may need to be revised,
reworded, or replaced with an alternative indicator more reflective of or practical realities and stakeholder expectations

in the SME sector

7. Conclusion

This study aimed to examine the influence of accounting best practices on the quality of financial reporting and
the role of TFRS adoption among SMEs in the EEC. The finding confirms the hypothesis that accounting best practices
have a direct and positive influence on financial reporting quality, with effective practices such as financial risk
management, internal controls, and transparent disclosure supporting the proper adoption of TFRS. These
improvements lead to enhanced accuracy, transparency, and reliability in financial reports, which in turn boost investor
confidence and facilitate strategic decision-making, thereby strengthening the competitiveness of SMEs in both
regional and international markets. However, SMEs continue to face challenges related to resource limitations and
expertise gaps. To address these issues, it is recommended that government agencies develop targeted accounting
assistance programming, including regular training workshops and consultancy services tailored to SME needs.
Additionally, SMEs should prioritize investing in staff capacity building, especially in financial management and
compliance with TFRS, to ensure sustainable improvement in reporting standards. By integrating accounting best
practices with effective TFRS adoption, SMEs can not only enhance their market credibility but also contribute

significantly to the economic growth and stability of the EEC and Thailand as a whole.

8. Recommendations

8.1 Recommendations for future research

The researchers propose several recommendations to enhance the quality of financial reporting. These
include expanding the scope of studies to other industries, such as large corporations and global firms, to gain a
broader perspective on the application of TFRS and best practices. Longitudinal studies should assess the long-term
effects of TFRS implementation on reporting quality, considering organizational adaptation and strategies. Behavioral
factors, including the knowledge, attitudes, and readiness of executives and accounting personnel, should also be
examined. Regional comparisons between SMEs in the EEC and other areas or ASEAN countries are needed to
understand variations in TRFS adoption. Additionally, integrating advanced technologies like accounting automation

and blockchain should be explored to improve TFRS compliance and accounting efficiency.
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8.2 Benefits of Research and New Knowledge

This study provides a comprehensive contribution in three key areas. Theoretically, it develops a causal
analysis model that explains the relationship between accounting best practices, TFRS adoption, and financial
reporting quality. The model provides a structured framework for exploring how internal practices and regulatory
standards jointly influence reporting outcomes. This theoretical insight deepens current knowledge on the mechanisms
that enhance transparency and reliability in financial reporting, especially within the SME sector. Practically, the findings
offer practical guidelines for SMEs, helping them understand the benefits and implementation processes of TFRS, and
promoting better accounting practices. These recommendations support policymakers, such as the Department of
Business Development and the Accounting Professional Association, in developing training programs, compliance
manuals, and institutional support systems. This enhances SME competitiveness and fosters more accurate, timely,
and credible financial reports. In terms of new knowledge, the study introduces new knowledge by revealing how
accounting best practices serve as a foundation for effective TFRS adoption, which in turn improves financial reporting
quality in dimensions such as accuracy, disclosure, and reliability. It highlights the indirect role of internal controls and
risk management in advancing reporting standards, offering novel insights into how operational excellence translates

into financial transparency.
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Abstract

The purposes of this research were 1) to analyze the working capital management of entrepreneurs in Mae
Kampong Village, Chiang Mai Province, Thailand. And 2) to study factors affecting business stability and sustainability
in Mae Kampong Village, Chiang Mai Province, Thailand. Using questionnaires and in-depth interviews to collect data
from a sample of 88 entrepreneurs. Data were analyzed using descriptive statistics. It consists of frequency,
percentage, mean, and standard deviation. Multiple regression analysis and content analysis. The study results found
that most entrepreneurs operate more than one type of business. Most of them do travel business. Most people save
money by depositing funds with financial institutions. The source of funds used to run the business is savings.
Entrepreneurs will have monthly income greater than monthly expenses during winter (October-January). Most
businesses have cash for use in circulation. Entrepreneurs are given importance in cash management and overall
working capital management at a high level. Factors affecting the stability and sustainability of businesses within Mae
Kampong Village were supported by government and private agencies. The size of influence is equal to 0.400 at the
significance level of 0.01

Furthermore, the study results found that the sub-variable that had the greatest impact on the stability and
sustainability of businesses within Mae Kampong Village was the factor of leaders prioritizing public benefit over
personal benefit, with an influence size of 0.596 at a significance level of 0.01. This finding reflects that Mae Kampong

Village has a management model of social enterprise driven by the community.

Keywords: Working capital management, Entrepreneurs in Mae Kampong Village, Community-based social

enterprise, Mixed Methods Research.

1. Introduction

Because it requires a trade-off between risk and performance, working capital management (WCM) is crucial
for businesses (Deloof, 2003; Smith, 1980). According to Nasir and Afza (2009), companies that recognize the value
of working capital can reduce risk and improve performance.

According to studies conducted by Bafios-Caballero et al. (2010) and Peel and Wilson (1996), entrepreneurs
place greater importance on WCM compared to larger companies. This is due to the fact that entrepreneurs mainly
rely on WCM as a crucial source of financing and lack access to external financing (Fazzari and Petersen, 1993;
Petersen and Rajan, 1997; Whited, 1992). (Padachi, 2006). Entrepreneurs also require proper management in comparison
to larger enterprises, they have a higher ratio of current assets and liabilities relative to overall assets and liabilities
(Padachi, 2006).

Less Net Working Capital (NWC) means a lower investment in working capital, while a higher net working
capital NWC denotes a higher investment in working capital. Higher NWC may help improve the performance of firms
because it can stimulate sales (Bafios-Caballero et al., 2010), prevent production interruptions (Blinder and Maccini,
1991), strengthen a firm’s long-term relationship with their customers (Ng et al., 1999). and influence the acquisition of

merchandise at times of low demand (Emery, 1987).
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Some research shows that minimizing the investment in working capital will result in higher performance
because of the lack of finance in general and the expensive nature of external finance in particular (Bafios-Caballero
et al., 2014). Following this thinking, Autukaite and Molay (2011) state that firms can reduce their dependence on
outside financing, lower their financing cost, and enjoy financial flexibility through effective working capital management.
Ganessan (2007) asserts that reducing the investment in working capital leads to less need for financing and less cost
of capital, which increases the cash available to shareholders.

Mae Kampong Village is located at Huai Kaew Subdistrict, Mae-On District, Chiang Mai Province, Thailand.
It is a popular tourist attraction in Chiang Mai Province. It was established over 100 years ago, and the houses are near
rivers and creeks. Mae Kampong villagers are natives who migrated from Doi Saket District. In the past, a type of flower
that looked like yellow-red flowers grew along the banks of rivers and streams and was called Dok Kampong. Therefore,
the village's name was called after the flower's name combined with the river Ban Mae Kampong.

Mae Kampong Village has local wisdom. It stands out for its Miang, or tea and coffee leaves, from planting
to processing. In addition, the village of Mae Kampong also has an outstanding tourist attraction, such as Mae
Kampong Waterfall, which cascades in height. It has Doi Mon Lan, the highest point in Mae On District. Cherry
blossoms bloom, and the most important thing is the people’s way of life in the Mae Kampong Village community. Mae
Kampong Village Homestay was officially opened on December 10, 2000, as an eco-homestay village. Later, in 2004,
Mae Kampong Village Homestay became a homestay that received the Thai Homestay Standard Award. Until 2017,
Mae Kampong Village continued to receive the Thai Homestay Standard Award, which is very popular with tourists.
(Raepet & Boonsayan ,2021). This is because it is an eco-tourism destination in Mae Kampong Village. This has led to
the emergence of many entrepreneurs and businesses in Mae Kampong Village, but the entrepreneur must be a person
from Mae Kampong Village only. The village committee does not allow capitalists outside Mae Kampong Village to do
business in Mae Kampong Village. The current businesses in Mae Kampong Village include houses, homestays, tour
guides, shops, restaurants, coffee shops, etc.

The Mae Kampong community has come together to carry out economic activities with the aim of improving
the livelihoods of its people and preserving the village's culture and environment. Mae Kampong is an example of a
community that has successfully used tourism as a tool for sustainable developmentand is an example of a community-
based social enterprise (CBSE).

In contrast to other social business companies, community-based social enterprise (CBSE) sets itself apart.
Because they both aim to address social concerns and create social value, CBSEs are a subset of social business
(Kleinhans et al., 2020). CBSEs have a strong commitment to their communities and focus their efforts on meeting
particular local problems, in contrast to more general social enterprises. Because these businesses are run and
controlled by locals, the earnings and advantages they provide are given back to the community (Johnson, 2018).
Unfortunately, local governments frequently make it difficult for CBSEs to obtain financing and help to improve their
performance (Ditta-Apichai et al., 2020; Wallace, 2005).

Because of their social purposes, CBSEs could find it difficult to obtain conventional types of funding, such
bank loans. It is critical to understand that, depending on certain areas or local laws, community organizations'

assistance from local governments might differ greatly, which may affect the outcome of community-led projects (Bailey
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et al., 2018). Local governments in nations like South Africa, the Netherlands, and England might decide to fund
community initiatives only if they are thought to serve larger objectives, which could cause them to become out of step
with the needs or priorities of the community (Koster, 2008). The lack of sufficient funding to assure enterprise
sustainability is a major contributing reason to the reduction in social enterprise growth (Tykkyléinen, 2019). Although
funding plays a crucial role in the expansion of social enterprises, White et al. (2022) contend that in the absence of
institutional social support mechanisms like laws and regulations as well as programs that encourage cooperation and
networking among social enterprises, decline events take place. Furthermore, an illustration of the expansion of Thai
social companies highlights important elements, such as human capital, personal.

Sastsara (2021) studied access to funding sources and problems in accessing funding sources of
community enterprise entrepreneurs in Phra Nakhon Si Ayutthaya Province and found that the problems in accessing
funding sources are a lack of knowledge and understanding of the conditions of loans from financial institutions, unclear
accounting systems, and unclear loan objectives. The solution is to create an understanding of the loan conditions,
increase management skills, and write a business plan in order to be able to meet the conditions for requesting a loan
from funding sources.

As a result, the researcher is keen to investigate how community-based social enterpris in the case study of
Mae Kampong Village and how entrepreneurs in Mae Kampong Village manage working capital in their businesses.
The research methodology is a mixed research method. Using content analysis to summarize the study's findings and
conducting in-depth interviews with pertinent individuals and a questionnaire was created to gather information from a
sample of Mae Kampong Village's entrepreneurs. It will offer recommendations for community-based social enterprise
in Thailand as well as tourist industry entrepreneurs regarding the effective and efficient handling of cash and working

capital, which can result in long-term business success.

2. Literature Review
2.1 Context of the community-based social enterprise case in Thailand
Numerous typologies that seek to represent the distinctive traits of social entrepreneurs and their
organizations have been examined in the literature on social entrepreneurship. Chen et al. (2018) examined creative
entrepreneurs using a four-dimensional matrix (constructionist, opportunist, producer, and designer) as an example of
the Baldrige excellence model. The entrepreneurial scope of social engagement (seasoned champions, corporate
veterans, social activists, and local pragmatists) was the main focus of Abebe et al. (2020). According to Margiono et al.
(2018), social initiatives that seek to eradicate poverty in underserved areas and other sustainable solutions must have
four essential components:
(1) the goal of generating social and public benefit;
(2) logic of private ownership;
(3) financing, either public or private; and
(4) Private or governmental authority.
The current study focuses on social entrepreneurs who are dedicated to tackling sustainability by resolving

socioeconomic and environmental issues in their local communities in the global south, especially Thailand. Because
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of Thailand's unfavorable business environment, these businesses generally rely on income from sales and trade
operations (Teerakul et al., 2012; Morakot Ditta-Apichai et al., 2020).

2.2 Theories and research related to working capital management in operations

Working capital (WC) refers to a firm's current assets, which are used to finance current assets or operate
the business. Current assets refer to assets with a useful life of less than one year. Therefore, working capital is used
to purchase raw materials, purchase goods, pay wages, pay insurance premiums, pay transportation costs, pay
advertising costs, pay utilities, etc. Meanwhile, net working capital (NWC) is generally defined as the difference
between current assets (CA) and current liabilities (CL) (Finnerty 2006; Fazzari and Petersen 1993). Working capital
management involves the management of current assets, current liquidity, and their interrelationships (Finnerty, 2006).

To measure the efficiency of working capital management, the traditional indicator is the liquidity of the
business or Current Ratio (CR), which shows how many times the current assets are compared to the current liabilities.
This is to assess the ability of the company to pay the debt through measuring the liquidity of assets (Liquidation of
Assets) (Farris & Hutchison, 2002). Since the current ratio uses figures from the financial statement, which is a static
financial statement, the resulting ratio shows the results of the financial statement period that occurred in the past,
which is not the present. Therefore, it may not reflect the current business strategy. Therefore, many researchers doubt
that the equity ratio is sufficient to check the efficiency of management. (Emery, 1984; Kamath, 1989; Soenen, 1993;
Shin and Soenen, 1998; Gallinger, 1997). Gitman (1974) noted the limitations of traditional static ratios and introduced
the concept of the cash conversion cycle (CCC), which incorporates operational analysis into the analysis of a firm's
liquidity. Later, the concept of liquidity continuity was developed, focusing on the timing of a firm's operations, from
cash outflows to cash inflows, or the net time between paying creditors for production resources and receiving cash
back from sales to customers. The cash conversion cycle is a dynamic measure of a firm's liquidity, gathering data
from both the statement of financial position and the income statement, which measure the firm's performance
(Richards & Laughlin, 1980).

Over the past decade, several studies have analyzed and assessed the relationship between working capital
management efficiency and firm profitability. Deloof (2003) tested this relationship among a sample of Belgian firms,
using the cash cycle as an indicator of working capital management efficiency, while using net operating income and
gross operating income as indicators of profitability. The study found that reducing the collection period for trade
receivables and inventory turnover can increase firms' profitability. Garcia-Teruel and MartinezSolano (2006) subsequently
tested this relationship among a sample of small and medium-sized firms in Spain, using the cash cycle as an indicator of
working capital management efficiency and the return on assets (ROA) ratio as an indicator of operating efficiency. They
also included the collection period, debt repayment period, and inventory turnover. The study found that firms can

create added value by reducing the collection period, reducing inventory turnover, and shortening the cash cycle.

3. Methodology
This research is a mixed-methods study (Explanatory Mixed Method Design). Data were collected by
conducting in-depth interviews with entrepreneurs in Mae Kampong village, Chiang Mai Province, using a semi-

structured interview format. The interview data were then analyzed for content to develop a questionnaire. The
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questionnaire was then used to collect data from a sample group of entrepreneurs in Mae Kampong village, Chiang
Mai Province. The research method is as follows:

3.1 Population and Sample

The population used in this study is entrepreneurs in Mae Kampong village, Chiang Mai Province, 109 cases
(information of the secretary of the Mae Kampong Village Committee as of 25 May 2024) Calculate the sample size
from Taro Yamane's formula (Yamane, 1973) with a confidence interval of 95% and an error of 0.05%. A sample group
of 86 people and a sample group of entrepreneurs in Mae Kampong village, Chiang Mai Province, answered and
returned questionnaires for 88 people.

The tools used in this study were an in-depth interview and a questionnaire. The example of in-depth
interview Questions were 1) What is the primary source of your family's income? 2) What type of business does your
family have? 3) Which business brings you the most income? 4) In the winter, summer, and rainy seasons of the year,
what is the monthly revenue and expenses? 5) Which source of money is used to run your business? 6) Information
about working capital, including current assets, including cash, bank accounts, debtors, inventories, and advance
expenses. 7) Information about working capital regarding current assets, including current liabilities. 8) Information
about the liquidity management of the business-cash management 9) Information on liquidity management of the
business-working capital management 10) Factors that enable you to conduct business in Mae Kampong Village with
stability and sustainability-village leadership 11) Factors that enable you to conduct business in Mae Kampong Village
with stability and sustainability - management in the village 12) Factors that enable you to conduct business in Mae
Kampong Village with stability and sustainability - location and location of the village.

The questionnaire consisted of 5 parts: Section 1: information on personal factors and factors that determine
working capital; Section 2: information on working capital, current assets, and current liabilities of the business, Section
3: information on liquidity management of the business; Section 4: factors that result in being able to conduct business
in Mae Kampong Village with stability and sustainability; Section 5: Stability and sustainability of business within Mae
Kampong Village.

Content validity test is a test of questionnaire validity by finding the I0C (Index of item objective congruence)
value. The questionnaires were sent to 3 professors and experts, each with different expertise in 3 areas: research
methodology, management, and finance, to consider content validity. The results of the content validity test were
analyzed by selecting questions with a consistency value of .60 or higher. The questionnaire was then tested for
reliability. It was piloted with a population of 30 people with the same characteristics as the sample group and analyzed
for Cronbark's alpha coefficient, with the Cronbark value greater than 0.75. The entire questionnaire had a reliability
value of 0.951.

3.2 Data Collection

The researcher contacted Mae Kampong village leaders to request an in-depth interview with five
entrepreneurs and summarize the interview results in a content analysis summary. Then, the researcher developed a
questionnaire and collected it from the sample group in Mae Kampong Village, Chiang Mai Province. 88 entrepreneurs

responded to the questionnaire.
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3.3 Data Analysis
Data form in-depth interview were analyzed using content analysis, descriptive statistical analysis consisting

of frequency, percentage, mean, and standard deviation, and reference statistics using multiple regression statistics.

4. Research Results

The results of the data analysis are divided into five parts: Part 1: Results of qualitative research to develop
a research questionnaire on working capital management of entrepreneurs in Mae Kampong Village, Chiang Mai
Province. Part 2: Results of the analysis. General information of entrepreneurs in Mae Kampong Village, Part 3, results
of a comparative analysis of monthly income and expenses. From doing business of entrepreneurs in Mae Kampong
village classified by season, part 4, results of analysis of working capital management and liquidity management of the

business, and part 5, model of factors that make businesses in Mae Kampong village stable and sustainable.

Part 1: Qualitative Research Results to Develop a Questionnaire on Working Capital Management of Entrepreneurs in

Mae Kampong Village, Chiang Mai Province, Thailand.

Table 1 Issues related to working capital management found from interviews and sample speech of the interviewee

Issues found from the interviews Examples of speech from the respondent
1. What is the primary source The respondent said, " The primary sources of revenue for the
of your family's income? family include tea-making, grocery store startup, coffee shop

opening, village excursions, and coffee roasting."

2. What type of business does The respondent said, “The family-run enterprises include cultivating
your family have? coffee, roasting coffee goods, starting a grocery store, building

a coffee shop, providing lodging, and hosting homestays.”

3. Which business brings you The respondent said, “The most profitable businesses are those

the most income? that provide lodging and homestays for visitors.”

4. In the winter, summer, and rainy seasons of The respondent said, “The season with the most revenue from
the year, what is the monthly revenue and tourism will be during the winter.” "Income from the house
expenses? during the high season is approximately 150,000 baht per month
and have fixed expenses of approximately 63,000 per month by
most expenses, which is the wages of 7 employees," said the
respondent, who owns a housing company.
The respondent, who owns a grocery business, stated that her

monthly income from sales is about 30,000 baht.

5. Which source of money is used The respondent said, “The money that has accrued has been
to run your business? used to expand the firm and cover the profits made from

operations during the previous year.”
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Table 1 Issues related to working capital management found from interviews and sample speech of the interviewee

(Continued)

Issues found from the interviews

Examples of speech from the respondent

6. Information about working capital, including
current assets, including cash, bank accounts,

debtors, inventories, and advance expenses.

The respondent said, “We need to have enough cash on hand to
cover the business's ongoing costs. To handle inventories, for
instance, supermarket retailers require a minimum cash holding
of roughly 50,000 baht every month. Furthermore, there is the
option to save money by making bank deposits, savings

cooperative deposits, and village fund deposits.”

7. Information about working capital regarding

current assets, including current liabilities.

The respondent said, “There isn't any debt. With money earned
from labor or from previous years' business operations,

the company progressively grows.”

8. Information about the liquidity management

of the business-cash management

The respondent said, “Strive to keep personal and work costs

apart, and keep enough cash on hand to pay for bills each month.”

9. Information on liquidity management

of the business-working capital management

The respondent said, “To prevent getting into debt, try not to

invest too much money.”

10. Factors that enable you to conduct
business in Mae Kampong Village with stability

and sustainability-village leadership

The respondent said, “We are appreciative of the previous
generation of village leaders who encouraged the creation of
savings and money cooperatives in the community. They ought
to continue providing the villagers with excellent support, such
as paying for deliveries and rewarding children who complete their
education at various levels to encourage the community to value
education. A village fund has been set up to help with day-to-
day operations. Create a network, schedule training for various
projects, and request that other specialists share their expertise
with the villages. For instance, there is a coffee roaster available

for public use that is used to manufacture roasted coffee goods.”

11. Factors that enable you to conduct
business in Mae Kampong Village with stability

and sustainability - management in the village

The respondent said, “The community has monthly meetings
where they discuss shared resolutions including encouraging
entrepreneurs, conducting business ethically, and considering
the welfare of everybody. Making a Miang with a lot of firewood
is a good way to get the villagers involved in maintaining the
village, but we can't ruin the forest by clearing trees. Encourage
individuals not to reduce the costs and levies that are collected
from each business's revenue in order to support those who run

homestay operations and promote forest protection.”

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 17 QUUA 4 m.A. - 5.0. 68

81



MsdAMsIOUNUNYUBauBaudUs:neumsiunyiuien sundnBevtny Us:nelne / Jaaw doumn ta:nau:

Table 1 Issues related to working capital management found from interviews and sample speech of the interviewee

(Continued)
Issues found from the interviews Examples of speech from the respondent
12. Factors that enable you to conduct The respondent said, " A popular tourist destination with an
business in Mae Kampong Village with abundance of natural resources is Mae Kampong Village.
stability and sustainability - location and This is because the locals assist in protecting the forest and
location of the village its resources.”
13. Factors that enable you to conduct The respondent said, “Government organizations like the Royal

business in Mae Kampong Village with stability  Project Foundation arrived to teach the locals how to cultivate

and sustainability - Support from government coffee before it was processed into roasted coffee. The One

and private agencies. Tampon One Product (OTOP) project provides financial help to
the village. As a result, a savings cooperative was established,
providing the village's residents with a source of savings and

money to borrow for business continuation.”

14. Factors that enable you to operate a The respondent said, “In order to turn a profit when selling
business in Mae Kampong Village with goods or services, the price will already be increased,
stability and sustainability - business working  protecting the company from losses.”

capital management services

15. Do you think that businesses in Mae The respondent said, “The company will remain viable and steady
Kampong Village will continue to survive during its existence. This is a result of having strong backing from
firmly and sustainably forever? both the public and private sectors. Having competent village

leaders and managing working capital well in business go hand

in hand. The villagers support one another in abiding by the set
norms and laws, such as not making loud noises after 9:00 p.m.,
which is another source of it. The cost of lodging is not refundable.
collaborating to protect the local Lanna communities' way of life
and conducting business in a way that doesn't deplete the village's

natural resources and environment.”

Part 2 Results of General Data Analysis of Entrepreneurs in Mae Kampong Village Area.

Entrepreneurs in Mae Kampong Village, Chiang Mai Province. Most have family sizes of 1-3 people and 4-6
people (46.59% and 46.59% respectively). Most businesses operate in Mae Kampong village (93.18%).

Most entrepreneurs do more than one type of business (56.82% ), with the majority of entrepreneurs doing
tour bus business (24.80%), followed by housing (21.00%) and general trading (17.20%), respectively.

The business that generates the most income is the travel business (30.68%), followed by housing business and
general sales business (27.27% and 17.05%¥ respectively), and family members also work in other occupations such as
construction contractors (40.20%). Other occupations that family members do next include work for a private company (38.10%).
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Most of them have been doing business in Mae Kampong Village for 4-6 years (39.77%), followed by 1-3
years and 7-9 years (25.00% and 15.91%, respectively).

Most entrepreneurs have only one method for saving money (56.82%). The method used for saving money
the most is saving money at banks/financial institutions (27.70%), followed by saving money at the village savings
cooperative/fund and using savings to improve houses/homestays/expand businesses (27.70% and 19.00% respectively).

Most entrepreneurs financed only one source of funds for business (92.05% ), with the most used source of
funds for doing business being savings (from a period when there was more income from doing business than
expenses) (73.70 %), followed by borrowing from funds. Village savings cooperative (20.00%)

Most entrepreneurs have no debt (48.86%), followed by less than 30,000 baht and 30,001-60,000 baht,
respectively (25.00% and 17.05%).

Part 3 Results of Comparative Analysis of Monthly Income and Expenses from the Business Operations of
Entrepreneurs in Mae Kampong Village, Classified According to Season.
Table 2 A comparison of monthly income and expenses from the business operations of entrepreneurs in Mae

Kampong Village Classified by season.
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Winter Season Summer Season Rainy Season (June-

Income-Expense (October-January) (February-May) September)

Frequency Percent Frequency Percent Frequency Percent

Income per month from business

Less than 20,000 baht 12 13.64 64 72.7273 41 46.59
20,001 — 40,000 baht 39 44.32 19 21.5909 36 40.91
40,001 — 60,000 baht 22 25.00 3 3.40909 7 7.95
60,001 — 80,000 baht 9 10.23 1 1.13636 2 2.27
80,001 — 100,000 baht 4 4.55 1 1.13636 1 1.14
100,001 baht or more 2 2.27 n/a n/a 1 1.14
Total 88 100.00 88 100.00 88 100.00

Expense per month from business

Less than 20,000 baht 31 35.23 66 75.00 51 57.95
20,001 — 40,000 baht 34 38.64 15 17.05 27 30.68
40,001 — 60,000 baht 17 19.32 4 4.55 7 7.95
60,001 — 80,000 baht 4 4.55 2 2.27 n/a n/a
80,001 — 100,000 baht 1 1.14 1 1.14 n/a n/a
100,001 baht or more 1 1.14 n/a n/a 3 3.41
Total 88 100.00 88 100.00 88 100.00

Income-Expense from business

Income is more than expenses 65 73.86 14 15.9091 25 28.41

Income equals expenses 16 18.18 18 20.4545 37 42.05
Expenses are more than income 7 7.95 56 63.6364 26 29.55
Total 88 100.00 88 100.00 88 100.00

Table 2 indicates that throughout the winter months of October through January, companies in Mae
Kampong Village, Chiang Mai Province, had more monthly income than expenses. During the rainy season (June to
September), their monthly income is equivalent to their monthly costs. Additionally, throughout the summer (February—

May), their monthly expenses exceed their monthly income.

During the winter (February -May), most entrepreneurs have a monthly income of 20,001 -40,000 baht and
monthly expenses of 20,001 -40,000 baht, while during the rainy season and summer. Most entrepreneurs have a

monthly income of less than 20,000 baht and monthly expenses of less than 20,000 baht.
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Part 4 Results of Analysis of Working Capital Management and Liquidity Management of the Business.

In managing the business’s working capital regarding current assets and liabilities, it was found that most
businesses had cash to be used for circulation in the business in a period not exceeding 1 year (62.50%), have both
bank deposits, savings, and fixed deposit accounts (87.50%), no trade receivables (77.30%), inventories (51.10%),
and no trade payables (77.30%).

In terms of liquidity management of businesses, the sample group gave importance to overall cash
management at a high level, with an average of 3.64. It was found that small aspects of cash management had the
highest average: having cash reserves to use to enhance liquidity, with an average of 3.82.

Regarding liquidity management of the business in terms of working capital management, the sample group
gave importance to overall working capital management at a high level, with an average of 3.41. In terms of working
capital managementin sub-aspects, the aspect with the highest average was liquidity planning and the need for money

consistently, with an average of 3.80.

Part 5: Model Factors Contributing to Stability and Sustainability of Businesses in Mae Kampong Village.

In terms of factors that contribute to a stable and sustainable business overall, the sample group emphasized
the administrative factors in the village the most, with an average of 4.39, followed by factors related to the village's
location and village leadership factors, with averages of 4.34 and 4.25, respectively.

As for the factors that contribute to a stable and sustainable business for village leaders, it was found that
the sample group gave importance to the overall village leadership factor at the highest level, with an average of 4.28.
In the sub aspects, it was found that the most average aspect was that the village leaders had a vision. See
opportunities and seize opportunities to use in village development, with an average of 4. 35, followed by leaders who
value public benefits more than their own, with an average of 4.34.

As for the factors that contribute to stable and sustainable business managementin the village, it was found
that the sample group gave importance to the management factors at the highest level, with an average of 4.39. In the
sub-aspects, it was found that the aspect with the highest average value was the provision of welfare to all members
of the village. to cultivate love concern within the village and create the value of doing things for the common good,
such as welfare, hospital stays, children's education, funeral expenses, etc., with an average of 4. 50, followed by the
issuance of measures to prohibit outside capitalists from operating businesses in the village. To reserve the business
for village members to operate, an average 4.45.

As for the factors that contribute to a stable and sustainable business in terms of location and village location,
it was found that the sample group gave importance to the factor of place and location of the village at the highest
level, with an average of 4.34. In the sub-aspects, it was found that the aspect with the highest average is having rich
forests, waterfalls, streams, and good weather throughout the year, with an average of 4.49, followed by having a good
culture and traditions, with an average of 4.36. The village members are from Chiang Mai and are not a minority.

As for the factors that contribute to business stability and sustainability in terms of support and assistance
from government and private agencies, it was found that the sample group gave importance to factors of support and
assistance from government and private agencies. Overall, at a high level, the average was 4.00. In the sub-aspects,
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it was found that the aspect with the highest average was support and knowledge from various government and private
agencies, with an average of 4.02, followed by funding/budget support from government agencies for the village, with
an average of 3.99.

As for the factors that contribute to a stable and sustainable business in terms of business working capital
management services, it was found that the sample group gave importance to the factor of business working capital
management services. Overall, at a high level, the average was 4.05. In the sub-aspects, it was found that the aspect
with the highest average is that businesses have saved money for use in business operations, with an average of 4.06,
followed by businesses in Mae Kampong Village that have controlled various expenses so that they are not higher than

their income average of 4.03.

From developing a model of factors affecting the stability and sustainability of businesses within Mae
Kampong Village. Chiang Mai Province found that Overall variables that affect the stability and sustainability of
businesses in Mae Kampong Village, Mae On District, Chiang Mai Province include support factors from government
and private agencies. The influence size equals 0.400 at the significance level of 0.01 with the regression equation and

model, as shown in Figure 1.

Stability and sustainability of business within Mae Kampong Village = 0.442 +0.400 Support factors

from government and private agencies **

0.400**
Support factors from government Stability and sustainability of business

A4

and private agencies within Mae Kampong Village

Figure 1. Model of factors affecting the stability and sustainability of businesses within Mae Kampong Village, Chiang

Mai Province (Overview variable)

From developing a model of factors affecting the stability and sustainability of businesses within Mae
Kampong Village. Chiang Mai Province found that the sub-variables that affect the stability and sustainability of
businesses within Mae Kampong Village Chiang Mai Province, 8 factors

Including the fact that leaders put the public interest above their own and factors in collecting and counting
cash at the end of each day at the significance level of 0.01, with the size of influence equal to 0.596 and 0.295,
respectively, and the factor is liquidity planning and the need for money regularly, overall factor of receiving good
support from government and private agencies , The business do not incur debt or create as little debt as possible,
and the overall factor of having good working capital management services for the business is at a significance level
of 0.05, with influence sizes equal to 0.253, 0.259, 0.276, and 0.386, respectively. the factor is business can increase

liquidity when needed in a timely manner, and funding/budget support factors from government agencies are given to
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the village at the significant level of 0.10, with influence sizes equal to 0.228 and 0.230, respectively, with the regression
equation and model shown in Figure 2.
Sustainability =  0.047 +0.596 Leader03* +0.295 Cash02* +0.253 Liquide01** +0.259Public03** -0.276
Working04** +0.386 Working05** -0.228 Liquide04*** +0.230 PublicO1***

Leaders put the public’'s interests above their 0. 596

own. ﬁ

Collecting and counting cash at the end of each 0.295¢
s
e
day
Liguidity planning and the need for money
0.253*
regularhy I—
Overall picture of receiving good support from 0259
- : —_—
government and private agencies.
Stability and
T » sustainability of
The business does not incur debt. or create as 0.27g™ k4
business within Mae
little debt a5 possible
Kampong Village
Overview of having good working capital
0.386"*
management services for businesses
Business can increase liquidity when needed in a 0.20ge
i -
fimely manner
Funding/budget support from govemment
. ] . 0,230
agencies given to the village

Figure 2. Model of factors affecting the stability and sustainability of businesses within Mae Kampong Village, Mae-

On District, Chiang Mai Province (Sub-aspect variables)

5. Conclusion and Discussion

The study used theories, concepts, and related literature to examine the working capital management of
entrepreneurs in Mae Kampong Village, Chiang Mai Province, Thailand. The results are discussed below.

Factors affecting the stability and sustainability of businesses within Mae Kampong Village, Chiang Mai
Province, include support and assistance from government and private agencies. Business working capital
management Both in terms of current assets and current liabilities, liquidity management in cash management and
working capital management does not influence the sustainability of businesses in Mae Kampong Village. This is not
consistent with Sriwichupong (2020), who studied liquidity management that affects the business growth of small and

medium-sized businesses in Thailand and found that liquidity management in terms of cash management Liquidity
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management, capital management It has a positive influence on the growth of small and medium-sized businesses in
Thailand. Significant at the 0.05 level. and is not consistent with the research of Prasi (2019), who conducted a study
on operational problems and support needs of small and medium-sized businesses in Nakhon Sawan Province; it was
found that competition is quite high in today's business environment. Most will face financial problems, lack of liquidity,
insufficient funds, and financial resources. There are not numerous avenues available for local product distribution.
This is not consistent with the research of Kiniman (2003), which studied the need for entrepreneurs’ potential in
operating small and medium-sized enterprises in Bangkok and found that lack of working capital was the main issue
facing small and medium-sized businesses.

Support factors from government and private agencies positively influence the stability and sustainability of businesses
within Mae Kampong Village, Chiang Mai Province. This is consistent with the research of Atchacharoensathit (2001),
which studied the role of state financial institutions in developing small and medium-sized enterprises (SMEs). It was
found that government financial institutions mainly support SMEs in short-term measures in granting loans to enhance
financial liquidity finance, which may not help in building strength in the long run and is consistent with the research of
Thanbancha (2002), who studied the role of the government sector in supporting small and medium enterprises and
found that SME entrepreneurs face financial liquidity problems from a lack of loan sources from private financial
institutions arising from a lack of a correct financial accounting system. The bank's loan process is so extensive that,

as a result, SME entrepreneurs need to borrow from outside the system, causing high interest costs.

6. Limitations and Suggestions for Further Research
The study of working capital management of entrepreneurs in Mae Kampong Village, Chiang Mai Province,
Thailand, has the following recommendations.

Suggestions for Entrepreneurs in Mae Kampong Village and Other Tourism Communities.

The research results found that entrepreneurs in Mae Kampong Village, Chiang Mai, Thailand, have monthly
income equal to monthly expenses during the rainy season. (June-September) and have monthly expenses greater
than monthly income in the summer (February-May) because most of the operators’ income comes from tourists who
visit Mae Kampong Village. As a result, entrepreneurs may find other sources of revenue during the summer and rainy
seasons, such as farming. You might also take this opportunity to make improvements to your house, business, or
vehicle maintenance so that you're prepared to assist clients who will be traveling in the upcoming winter. Additionally,
public relations may encourage visitors to stay during the summer and even more so during the rainy season.
Integrating the benefits and draws of summertime travel to Mae Kong Pong in order to increase the number of visitors
during this time.

Suggestions for Policy and Relevant Agencies.

Entrepreneurs in Mae Kampong Village, Chiang Mai Province, Thailand, a tourism community, have good
working capital management—partly because of good village management, having a good leader, and receiving good
support from government and private agencies in promoting the capital budget and knowledge. Consequently, other
tourist destinations across the nation may be able to use the public and private sector organizations engaged in Mae
Kampong Village's management techniques. Other tourist communities around the nation will benefit from this.

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 17 aUUA 4 n.A. - 5.A. 68

88



msdAMsdUNUrUBsuBaLiUs:neunsiunytuiiuan dundniGevlny Us:nAlng / Jaaw deumn:n ta:ncu:

Additionally, business owners manage their working capital well. The outcome of this will keep the company stable and
sustainable.

In addition, the government and related agencies may take the following actions to help improve the working
capital management of community enterprise entrepreneurs, such as: 1) The government should support a revolving
fund project in the form of a "special village fund"; 2) provide knowledge on sustainable working capital management
to communities; and 3) The government should design fiscal policies that support small enterprises in ecotourism
destinations.

Limitations and Suggestions for the Next Study.

The study of working capital management of entrepreneurs in Mae Kampong Village, Chiang Mai Province,
Thailand, is just one example of a tourism community where operators have good working capital management partly
because of good village management, having a good leader, and receiving good support from both government and
private agencies. Therefore, in the next research, Longitudinal design may be applied to compare several community
enterprises in tourism. This is to compare the guidelines for working capital management of entrepreneurs in other
tourism communities to understand the problems, obstacles, or factors that affect the stability and sustainability of

businesses in tourism communities.
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Abstract
Amid the situation where Thailand is facing increasingly high climate risks, data from Germanwatch published
in early 2025 indicates that Thailand's average Climate Risk Index over a 30-year period (1993-2022) ranks 30" in the
world. This aligns with the growing interest of The Securities and Exchange Commission (SEC) in sustainability reporting
covering Environmental, Social, and Governance (ESG) dimensions. This study aims to analyze the impact of such risks
on the preparation of financial reports with accounting conservatism by companies listed on the Stock Exchange of Thailand
(SET). The analysis uses data from 1,934 samples from 371 companies between 2014 and 2022, excluding financial
business groups, utilities, and companies with incomplete data. This research uses the Global Climate Risk Index (CRI)
from Germanwatch as a risk indicator and applies the Ball and Shivakumar (2005) model to measure the level of accounting
conservatism as well as used the multiple regression analysis to prove hypotheses. The results show that climate risk has
a significant negative impact on the level of accounting conservatism of listed companies. This signifies that elevated
climate risks lead to a reduction in accounting conservatism in financial reporting. These findings contribute to a better
understanding of firms’ adaptive mechanisms in response to climate-related risks. Moreover, these research findings are
important for regulatory agencies and standard- setters in considering guidelines for greater disclosure of information

related to climate risks in the future.
Keywords : climate risk, accounting conservatism, listed company
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auﬁﬂ‘ﬂqmmuﬂiiu (Industrials) ad9uN3unsneuasiaasng (Property and Construction) 1Tn19 (Services) wazinalulad

Y a | o o o o o X . " o
(Technology) unasdayanian1s@ulunisszunmensiaulsainnsesingedaniatinyd (Accounting Conservatism) WazAn57
utlsmauAsng 7 AuAuaingudeyasenlal SETSMART uazuuuuanssnenisdeyatlszand (Form 56-2)

o

fayadaudsiieaiuaningieinia gidalddayanuaunslng Germanwatch 3aiuaeAnsdaszaaslszine

al al al

a

s laiugramnninls ﬁwﬁuﬁmﬁmﬁu%qme’f@mm:ﬁmwwmu |¥aanuLL Global Climate Risk Index (CRI) a1
CRI Lﬂuoﬁ”mﬁmwL?ﬁlmé’mmquﬁmmmI@ﬂﬁ'LmﬂLLwéLﬂuﬂi:ﬁmnﬂ@uﬁmﬁumqmﬂw.@1. 2568 aUs9ndayAaN 174
szimarialan TnednmsieuianAnugydeaestssmasiige 1’7i1é’i”umm:wumnLwlmmﬁ'L’ﬁlmﬁmﬁummwmmﬂ T
w1ey viyinn ARvALTaY YA ﬁﬁéﬂnd’mmwmmﬁqm%ﬂ pngrydasinanadnldanuansznusanysed (Madadin) uay

v a

a a ¥ = a ca ¥ IS P ¥ v A dl ¥
ﬂ’]’]N@lﬂ_lwL’&EJV]’]\?Lﬁ?Hﬂﬂ@IﬁEIE]N ﬂ@%ﬁl@ﬁ"ﬂui‘ﬁﬂﬂ Lﬂummmmzmmﬂ?mmmnmm@ 2 Unaunmin uazAaiszazanamald

doyalutdoalln.A. 2536 19 2565 AzuuUATll (CRI Score) ENgataunnaialszmnAuANIAENATBENTNYRENAQY uedn

al

'
! =2

pzuuLildeensnmuansliiiuindssmmiufianidedidesndn FeuandlfifiuinAazuuiazudsundusunsdnsusy
ansaeting A, 2565 Avuidegefigasudy 1 Aevlszmathianiu CRI Score = 0.54 dautlszinelng CRI Score = 0.0094
sailutlszmpitiannudesduanmgienniadusdud 72 a1n 174 dssinavialan widrRansanuanisinenszazenad
e, 2536 T4 2565 lunaniadn 30 Jazwudntszinalnafiazuuu CRI WL 0.124 wazdpanaidaegedadususiu 30

wasannlutn.a. 2554 dsemalnglmfnugnndaainniglausan s “unnw” <o “wraun” uazwig linu

v v
o o s

ann” ﬁﬂﬁ’ﬁmmmidﬁﬁmmLﬁ@‘umﬂ Uil natilgniaue 65 Audn ARE Ve EaunAlan (World Bank)
Uszifiudlyarngans 1.44 audruum (Wivneaulad, 2564)

3.2 wuusaasildinAnusziass Sty d

Anwlaelfuunanaased Ball and Shivakumar (2005) Lflum"qLL‘1_|‘1_|171'LL@m?ﬁé*ujj’mmmnumrmﬂmimV”TN (Accrual-
Based Model) Imﬁ‘ﬁuﬁmmmnmﬁmzﬁuWmuﬁézﬁmzfj”\mwﬂm%LLUUﬁG"@uVLm anzdlauliannnmes n1ssuideya
(Asymmetric Information) \isigAia BeLaNuaZIENAL FiRnmlag Basu (1997) 108 Ball and Shivakumar (2005) lde31ne/ 1491
wnMssufiayarisetnnasiansnasanszuaRuanuo9L3En mﬁ”ui’@fjwﬁuvm%mﬂum&ﬁiﬁﬂﬁﬁmmmﬁuﬁuﬁ’ﬁamﬂ
2EUIN9918NIANANA LNTTUA R UAR T atlaqiiu wamslifiuannandulszdnsresmennssug Ruaniadananssnusa
(Interaction) ﬁuﬁmﬂivju‘ﬁ' LﬁmmﬂmﬁmLm'\imiuu?ﬂé?wﬁflmmmﬁummmnﬁ@ﬂﬁmcﬁ’ﬂLﬁu\muﬁmuLmz"l,siﬁmmﬂuﬁfmqumdﬁ

fruFEmiuganade (anenw) etrviunatasdanalinszualuantenisEvanay vinlipdulsz@nsianduuon esunelasan

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 17 QUUA 4 m.A. - 5.0. 68
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(3NFUAINFTN17994 Basu (1997) IaslduanaLununannsne (Stock Returns) 1WA LNUYDII19ARAZIN T 8a
l5gun13% 199
Xit = Bo+ BiDie + BaRir + B3DiRir + &t (1)

Tned X, lunnlegniaesudsmneusanisiinlng (Net Income Before Extraordinary ltems)13saei3aA1naIn

| 1% v . o o & o o, N v = = o o &

A9UTRILANTB9FUIA (Market Value of Equity: MVE) @audussed i lulln t uazld R, Aenanauunuannnisnanannine

szaizioan 12 hew duausiheaud 4 aaednlaqiullauiauneun 3 sasddnll D, WudaulsiudiAnmingu 1 drusemd
v 1 . 1 o e v g’/ v 1 o/ o 1 a v o o A o o L8 Yo

HARRUUNY Ry, Hatndnvdawiniugueduazdnuanainiuliidu o widsuuudsnaiaidadiinae snarudnninedanalazu

uansznuanladaaun lifaadesiuninind Tull 2005 nns@nenaa¢ Ball and Shivakumar (2005) asiaualdldnszuatiy

anunuranauunuannine lnagaiulinsenisassnsdeaziieunisiufinnbuazanafie Asaunisi 2

Accruals;; = By + B1CFO;: + B,DCFO;; + B3CFO; * DCFO; + € (2)

°

Tuanniah 2 Buaasliiiuteannednranszinsydeaindeyanatingdlaanse inWasuansznuainifadanannnu

= 5

wazldandudasldsananning lnaf Accruals,, ARINAN1TAIAIAILTEN | U7 t unadra@unindsani -1 dqu

CFO; AANIZUARUAAAINAANIINANTLNUAVTIBILFHEY | TN t wsdoaFunineaaniil +1 uaz DCFO,, Aadaulsviu win

¥

CFO, 993135 i U9 t Haduaulivindu 1 wazdlaildlivindu o Tunsfnenifidumindnduilszdns g, asliAntanndn

'
= ¥ =

lﬂl % o o [ = o [ 2 [l ar =< o v
0 LUAYNINATNAIMNTENATEINNIY OA‘ﬁW@’]Tm’]ﬁ"]Eﬂ’]?ﬂ\‘lﬂ’?\ﬂ’li‘i_lfluﬂ LAEIINL meugmﬂmﬂwmnuﬂmwmmmmlm

NILLARUANAAALNINNGN (Ball and Shivakumar, 2005) wazA1A31634154W DCFO;, MAARINNNIAALLNNGNLBEMAT

o

nrzuaRUudgnaNNaAnsNANHvIuAAa L wa liRAnaY et ldas1ananssnuday (Interaction)® Ausanils CFO aularn

& v
o a o 1 R v a

a = A v @ = o v \ o o o s = ] =
@Nﬂit@‘mﬁ ,83 ‘V]LL@ﬂﬂslﬂLﬂuﬂ\?ﬂqﬁ‘?ugﬁ\l@"ﬂqﬂnuﬂﬂq\imulﬂﬂqiuqqﬂ']_mo_’l‘ﬁl,ﬁﬂqﬂu V’]']ﬂllﬂﬁ‘:ﬁ@'ﬂﬁu@\?WEQNﬂqLﬂquﬂ LWATH

= =

o  as A 1 o o v 1 =
a1 mqwmmﬂLﬂuﬂmmwm:qqm\mmm@mmmﬂm

<

m(

3.3 WULANARIN bE LuauIae

ULLANABAUNBANHHANITNLIBIANMAENAAN RN ANE Nas BNzl Ry daes Fdvnannzidey

o

Tupaavdnningdualsememadullnuannis 3 mefsoulshuuuaaesuwaznsdnedaulsasnanagdldfsnee 1

ACCit = ,80 + ﬁlCFOit + ﬁzDCFOit + B3CF0,:LL * DCFO”;+ ,84CRI,:LL + ,BSCRI,:LL * CFO,:LL + ﬁGCRI,:t *
DCF01t+ ,87CRI,:LL * CFOit * DCFOlt + ﬁgSIZE,:t + ,BgLEVit + ,BloGROWTH,:t + Yean,:xed +
Companyidysiyeq + €ir (3)

* ameAeadl Interaction Terms LHasannsiasnisldifianagan Asymmetric Timeliness 9891550321958 (Bad News) uaza197 (Good News)

y - e e . - . _ o A - L e . -

wenszuaRuaniuay (@195e) Foudsrunszuaduan = 1 i Interaction Term AN WanszuaRuantiuuon (@195) daudsjunszualuan =

0 ¥ Interaction Term = 0 Tt duANUANFNTBINITTLFINENITAIAeluan BN saf uanseiulag Interaction Term Asnanalalldidusia

utlsniniu (Moderator Variable) #3a62u1lsAuNA14 (Mediating variable) 1A 18MNN83A N AN UELTI811916] (Causal Model) wsildiie
1 a o a v o =K k% 1 1 % 1 1 al oA 1

ReragaLdLEMiuG iutuAnantsasAelasatnianinndnge R e b

" gun3 (2) unuusnaeeiug uduiuda Conditional Conservatism 284 Ball & Shivakumar Model @411 Base Model 1un1suansitiigung )

dqugnnng (3) wlu Extended Model ?NLflumi’umaLmuc-i’mmﬁugmimLﬁwﬁuﬂi CRI d91 Accruals flaaadusinudsanu Taildsaulsnsesanuan

AMNANNNTUIN LA Interaction Tuannadauans Widiutarnumneesnnuszingzdmainydnwiatarzmdnenisiivn CRI unAwaniu il CRI

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 17 aUUA 4 n.A. - 5.A. 68
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1579 1 FauUaznI19InAAILLIRNNAALLL28Y Ball and Shivakumar (2005)

Aauls n15IAAN

Aaulsma (Dependent Variable)

T
=

ACC ANTzalAsEdamnetTyduuudRawla (Conditional Conservatism) tlusiawilsany Tnelduunianaasaas Ball and Shivakumar

v

(2005) Nld318N19AIAN9T94 (Total Accruals) Lludaunulunisdn Avuansnsalunisiufdnafadanindgns Auaadldan

5 a o A e o Y oo o P
FIUNITANANNTINUBILTEN (Accruals) nUFLruIAAaLL AR e RUNINETINAUIA

Aquils8dsz (Independent Variable)

13
o

CRI ﬁTﬁﬂﬁmmLﬁmﬁmmquﬁmmﬁ (Global Climate Risk Index: CRI) lunns3iasnzu :‘f‘m”ﬂ% AQLaTN199AAuAL (CRI Rank)

'
=

PhAATUILNATBNITATUI SUALAINAN2IHAINNEF R AUALILBLAIINLAEY (CRI Score) Faunldaniznisaes
Germanwatch TagfuamAeaatasiminanddsavnisznis I 1) Swuudidedinanmanisal 2) swnudidedinse
sr1ns 100,000 AU 3) Auaug Iifunanseny 4) Auauglifunansenusietlszang 100,000 A 5) ANGILAENIGATHETA
ANNANIZLENEN ATEIBIUNATD (Purchasing Power Parity: PPP) (Anllunaaansaniy Fenfumaimuindadareusiay
Ugzind) uas 6) qumﬁﬂmqLma:rgﬁ@mmﬁmﬁmm’mmw‘luﬂar:w*ﬁ (Gross Domestic Product : GDP) (Aawdlusasazanas
GDP) %ﬁﬁmmﬁuﬁwmmwﬁm (CRI Rank) Lﬂuiﬂuﬁﬁmqmﬁmﬁumumummﬁ;m (CRI Score) ¥iu Uszinananiu

'
|

# CRIrank §usu# 1 § CRI score 0.5362 Azkuy wrlszna Tnall CRI rank 616U 72 § CRI score 0.0094 AZLLY (F91aY

v

o oo o ay . A o - 3, =
fusuder - Azuungy) Mbilszmalnedndulszmanfianudasiianimgienniasindayszmaliianiu

o o o & v

CFO NIEUARUAAAINAANITNATINIY (Cash Flow from Operating) NUSUuafauLlsfaadunsnesansiumn ieAnenanszy

o Ao v =

283A9188 1190 lunn it lsresuFEmde uuaAnA sz inssdmeiydlnearadnusEmndnanilageazfesinony

72lmILIaNINNAN
DCFO Fautlaviu wn CFO SlAnifluay fualidinmingu 1 videudu 0 dufluasinetu
SIZE TUNATBILEN SAANRINABNTSNNETINTR (Natural Logarithm) 389@uUNswesaw
LEV FRIduVt AU IR RS (Leverage) ﬁqLLﬂ?ﬁHLﬁ@ﬁnmmni:wumnm?ﬁﬁz&ymmﬁm’@mﬁm:ﬁmmﬁmq

Toyd (@edmandaugs uansdnuFEnianGunuainnisneniiuan 8nnszaenidogs uazlau@emanisRiuuinu)

siulsAauAN (Control Variable)

a o

GROWTH fmaniadvinvessanneeeiEn daannuasiszudnnglamnludiaquuiumaldlutnewmsdanmeldtneuessem

maiuTnaesteneduniisluiddnaunimeglfuasiingnuliviedus psndsiseadanansznuseausrin sz danng

q

Ty la

VNG

Year,,., W&z Companyid, . tlusautlsyufinnainnissan Firm Fixed Effect’’ uaz Year Fixed Effect inlillugunns iaindnasiuewdesduiiassnain

fixed

nnraviagsaulsfldanisadannls esnnanndedunandn sawdsmaneralinisasusdadldniuszazinan Tnefugnsnaninainsdaudsdassh

v

wasuwladhlmumnauasinasennuiiasaacing faseassiaslditnas Fixed Effect Regression Model (FEM) uaznaaaudndaanunnzanlagnismagay

Hausman test'?

" Firm Fixed Effects Lﬂuﬁ?ﬁﬁﬁﬂixﬁw’ﬁmwlumimu@m Industry Effects Tmﬂiﬂ?’f'ﬂwzmmﬂ Industry Dummy Variables 1W31% Firm Fixed Effects

v
A o o

Ianaunansenuszauanainnssiidi lludn 8nvisdaanilymn Endogeneity a1n Unobserved Heterogeneitylaansae wiaatuneladnludunou

'
o

o A v 2 v A ¥ a o aa ' tﬂl ¥ a e ' Y ° a B o ]
NITAALRANTBHA N'J’WEIVL@]L@’QH“II@S;I‘@LQ‘W’W‘]_I?‘L‘FVW]NWJWNM@LM@Q‘H@Q%@H@IMEU?EWLLﬁ]'Z\]ZLL‘M\'iﬁ]’ﬂ\?@ﬂLuuﬂ’?uiu’ﬂ]ﬁmﬂﬂﬂ?iﬂLﬂﬂﬁﬂu[ﬂﬂ'ﬂﬁﬂ]'}\iL']ZQ’]

DR

inliarninazesgnaunssuiusiazLdEmaALfiunisagazgn Firm Fixed Effects nnisaauanianly

" nngmagey Hausman test ilunismaaaudiaasdszinnauuuataadlugiuunlnssudng Fixed Effects uaz Random Effects Tae H, @ AN

o

AHARIAAARUINA NN LT UFALLsBa s uarFuLls time-invariant (REM) ka H1 : A1ANARNALAR AU NAUSTUAILBaszuaziauls time-
invariant (FEM) anaunsfifasenagaey uailaresn p-value annismageuasandaniasanda 0.05 asldnsiszuiniAuuy Fixed Effects

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 17 QUUA 4 m.A. - 5.0. 68
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-
o ° o

AINANNITAINGND FRABANATANENLTZANE B; 189WMaN CFO, * DCFO;, avsdAdutanuaslifdnAynieansa

72

e anliiiunean 93U iua A Uetineilne wasAdNlscAnE B, 189MBNCRI, * CFO, * DCFO;, Av3azdlAniiluuan

Y & ' a o o '

wazdtitdnAtyneaia iauansliiiiudnisimsaetnsaslinuszlnsedmatingdanas mndauid@eauganingiainis

a

Global Climate Risk Index (CRI) Nige@iu auneladnsoiaadusy (CRI rank) Wagazliazuuu CRI (CRI score) g9 vinWiiAnIg

o

poudnusiduuan wazlwanddangisslsimulsaruaudnanluannis sulaun aunaesiEm (SIZE) Shsdruniidn

(LEV) 48zn191iulaae913sm (GROWTH) iaAUANKANIznuAduanulde luamm (aydmil s uazAatng Azawms,

2565; Yang et al., 2014)

An919 2 dagadiossuaassoulsldlunisdne

ﬁQLLﬂiﬁi’lﬁimdﬂﬂ n Mean Maximum Minimum S.D.
ACC 1,934 5.1975 1,899.92 -1.4682 25.5795
CFO 1,934 0.3644 303.08 -60.482 5.0333
CRI" 1,934 45.85 72 10 21.7815
SIZE 1,934 7.3462 8.3454 0 0.9924
LEV 1,934 4.7905 1,958 0.0002 33.4857
GROWTH 1,934 0.2892 184.5 -0.9946 3.1232
pauilsanlaisaiiag n Dummy =1 Dummy =0 % of 1 % of 0
pcrFo™ 1,934 283 1,651 14.63 85.37

AMNAI39 2 NuTsaatinai ld lun1saavianin 1,934 faating a1n 371 1sEn InadfauilsAnldsaliied (Discrete

'
' =

Variable) 1 siautlsAa DCFO Fiflumauisviunas CFO ARAWAAY 1 (FreteidnszuaRuanainnisaiiiiveumnan)

'
' o

ot 283 Frating Antudasas 14.63 uazsiauisviuaes CFO NRAWYINTL O (Fretneidnszuaiuanannnssiiuamuduien
YrawinAu 0) ag 1,651 Aaatpnuiasas 85.37

4.2 HANNFILATIERRAUANNUS (Correlation Analysis)

uansasiaudiniuglag 1433109 Pearson Correlation iNeiassiaudiusrzudneiautls Tnefiansanen
fulszAvsavduiufiiefiansnndidmudsdas il lunAsedanudiusiueylusziugaielivazldnalifndymn

Multicollinearity %1714 waRIAIA1314 3

" F1aa8UAL (CRI rank) 299ANNIABIAILENWAABINA Global Climate Risk Index (CRI) luusiazilszina fadeldiomasusuaesilszmelne
Tunsdmziiiedusiaunuanuidesssninenangeauvseanadluusiasdaesszme
" Fauils CFO waz DCFO lugautlsynanluni1sAnu udunIsAINULILIS 84 Ball and Shivakumar (2005) winths fauilsiaula@nsaudnaa CRI

LAYHANTENLAE ACC

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 17 aUUA 4 n.A. - 5.A. 68
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M99 3 NANITIATIZHANANAUS Pearson Correlation

siakls CFO DCFO CRI SIZE LEV GROWTH
CFO 1.0000
DCFO -0.0543* 1.0000
CRI -0.0544~ -0.0214 1.0000
SIZE -0.0875** -0.0384* -0.0042 1.0000
LEV 0.0197 0.0137 -0.0058 -0.4042* 1.0000
GROWTH -0.0033 0.0101 -0.009 -0.0270 0.0009 1.0000

WNEwR AnduilssAnanduiusiiiidAynwadfines sy 0.01 (2-tailed) *Ardutlss@niandniuciidod1AyneatiAfszau 0.05 (2-tailed)

AMNA9IN 3 uAnIAdNLscAnaudunusaassaulsnudn daulsdaszusazgimaudunius liguiulinaziin

ifeym Multicollinearity Tun133iasiziinnsannaswiigns (Multiple Regression Analysis) tHasannaAn e laigaifiu -0.80 vi5e

v o '

0.80 ° (n39ANA HAsau, 2561 : Hair et al, 2010.) Fanudndauilsdaszusiazaiimnudniusaglugdos -0.4042 119 0.0197 @

U

\ A o § ¥a 2 s
Tiganenazyin Aty lunistnazinaneango

4.3 nﬁiaLﬂiﬁzﬁn’linﬂn'aﬂwu@_m (Multiple Regression Analysis)

o ¥

”Mﬂmwmmﬂuamwﬁgﬁumﬁ Hﬁﬁ‘umﬂmmu Panel Data lme1394 Year Fixed Effects uaz Company Fixed

1
a v aday a o o

Effects'® ag/luanniamaaay (aunsh 3) uarAnusumnideyaldasudounindnnisyassniside vinliiuase 1,934 foating
a o dl % =3 t:ll o A o Adl % a t:lld ! = a o
A0 371 U3 Wesannsesnisiunisidasuulasesnisiuieiuanud@eduanngieiniandnansznuluus s ez

TaenslszannissAtmnNszdnge ey IR A9 LLUYeY Ball and Shivakumar (2005) @1nN153LATIZHATNAN919T 4

1 WanudNRusIzndedaulsge (111> 0.80) azifinAnnudtausasdoya (N13NANN196@INTG Explanatory variables §1nn97 1 fawils wsisa

uilsrfugnnnTnesune Response variable laluiAaaiis reluaduiiuasaudn Explanatory variables HAanudusiusiuie) vinlnnsdsziluen

duilaz@ng luannisnanasfipanupanairdengavse ialies (Coefficient Estimates Inefficiency)
" wiaralunisidanld Fixed Effect Model tiasainauddeillddasa Panel Data Nildayasnuounnuaziiudayad

U

v

BANTTATLANAIINUANGIN
sendnemedainanisnd N3l Fixed Effect Model azdaanruauiladeiliainisndannls (Unobserved Factors) lanizianzasusiaziizsm doe
aniftynn Omitted Variable Bias Na1atfinaindoutlsilaildsanaglunnuuanaaeson saufiannsld Fixed Effects Model azdaanisusiymn
, . S . 4 g
Endogeneity IN312811130AILANAN HUTIANIz 1Az UT IV i anuul aemnuinan avuauTadanauanfiasuulaaniunaiusdans

o o

wieuiunLEm uarlwmAdeildadinsauausaulsisia 1w SIZE, LEV, GROWTH, CFO, DCFO astatantltywn Confounding Variables fogl

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 17 QUUA 4 m.A. - 5.0. 68
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M99 4 Han1saAszvinIsnanaanAlEANEIAINAaLLL Ball and Shivakumar (2005)

ACCyy = Bo + B1CFO;: + B,DCFO;; + P3CFO; * DCFO;+ B4CRI;: + BsCRI;
CFO;; + B¢CRI; * DCFO;:+ B,CRI;; x CFOy * DCFO; + BgSIZE; +
BoLEVi: + B1oGROWTH;; + Yearsiyeq + Companyidyiveq + &t

Predicted sign Coef. t-Stat p-Value
(Constant) 1.9524 0.71 0.479
CFO - 14.5764 38.54* 0.000
DCFO ? -0.2506 -0.16 0.871
CFO * DCFO + -54.4280 -11.95* 0.000
CRI ? 0.0163 1.33 0.184
CRI* CFO ? -0.0221 -1.34 0.180
CRI* DCFO ? 0.3460 1.21 0.228
CRI* CFO * DCFO + 0.5326 7.72* 0.000
SIZE ? -0.5347 -1.44 0.149
LEV ? 0.0579 6.33* 0.000
GROWTH ? -0.0538 -0.71 0.475
Year fixed effects Yes
Company fixed effects Yes
Sig. F-Statistics 185.22*
Ad). R? 0.8841
N 1,934

UNEILUG : 2-tailed p-value *p < 0.01

nan lenuanluannis AduLlss@ns B, vessauds CFO,, uazAdulsz@ns B, 1e9men CFO;, * DCFO;, il

dl U v 1 dl v a o id o aas v @ U a o d‘ U o ] M ¥ o o o Y
puniaansnlld uddnAnilaasivsdrAtyneatiainin uaalidiudnussmndungusiaedng Wlshmannissufnaanayw
at1viaINn 1 sondalaTinszipnIAesiTuan g Ra A Global Climate Risk Index (CRI) Iagisaniansiauls CRI
il luanns nanlduandliviudiaunisiiaonuimenestlusyduig Inadaulsassluannisanisnedunamnudiuls

wassaulsnnlinefesas 88.41 uavannislagsaniien Sig. F e p-value agil 0.000 DaINANNITHANNIANIZAN INTIZAN

'
o o = 1

YaanaszaudadnAnyinivuaae 0.01 uddulaldsauils cRL, W I Tuaunisudaaz ldwuanuduiusiusaudsau (ldd

o

'
o o a o

Uad1ATY) UWENLIIAMIAENAUANTNYRBNARBNENATLWAN CRI, * CFO; * DCFOy, uazAdnisc@ndidulimnuy

AansadAe B, HAduuan uazddsdAynieatia IafansuINIuaNN1TN3FLNATIAY UL 1IWNAIAININENIFAIAN
X = Y = 1y a P o o o a P
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Abstract

The purposes of this research were to study Causal factors affecting employee performance in
businesses Surat Thani Province. The sample group of this study were 364 samples using a proportional
stratified sampling by business type. The data were collected by questionnaires and analyzed by using
Structure Equation Modeling .

The study results found that Causal factors affecting employee performance in businesses Surat
Thani Province, as analyzed through direct effects, showed that: strategic human resources management
practices had a positive direct effect on organizational commitment, organizational commitment had a positive
direct effect on employee performance But strategic human resources management practices not had a
positive direct effect on employee performance and the indirect effects analysis, it was found that strategic
human resources management practices was positive indirectly by employee performance through the
mediation variable organizational commitment at statistical significance level of 0.01. This research finding can
be applied by recognizing organizational commitment as a crucial mediating variable linking strategic human
resource management practices to employee performance. Therefore, enterprises in Surat Thani province
should focus on developing and implementing HR strategies that foster organizational commitment, such as
appropriate employee development, fair compensation systems, and creating a positive work environment,

which will ultimately lead to increased employee performance.

Keywords : Strategic Human Resources Management Practices, Organizational Commitment,

Employee Performance
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EP = Employee Performance Y1 = 03”1uﬂmmwmu
Y2 = AnufFannsnu Y3 = ANuaan
AUYAFIUNNGINE

a wa v o o o 'S

H1: ﬂ’]ﬁ‘ﬂ{]‘]_lﬁ]ﬂﬂuﬂq?@ﬂﬂqi‘W?Wﬁﬂﬂﬁ‘Nw‘]ﬂ’ﬂ L‘H\?ﬂﬂﬂ%ﬁ@i\?NZQL%Qll']ﬂﬁ/‘l_lﬂﬂ?ﬂ@]ﬂﬁu‘ﬂdﬂrﬂﬁ‘ﬂ‘ﬂQWﬂ/ﬂ\ﬁu

Tuanutlszneunisdandngswgsond

H2 : A nuERNANIASkaEsLaNiLLssRvEnwaaeswinewlusnulsznaunsdamdng s fanil
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H3 : nsUfuRMUNsaAn InInensNyeiianagnidenaidauaniulssansnnaesninauluaniuy
Usznaunisdandnganugonil
H4 : nsUfuRMUNsaANIInInenINyEdiTanagniganadauInnedenselss@nsnnaesniinan

HuANENTUtaIAnsaantineuluanulsznauniadmdngswg) el

3. 98N19ANLUUNNSIAE

3.1 dsernsuazngunIatng

'
aaa o %

dszannsfianenlunisended Wun winsluanudsznenludwdagmepfainds iy
11NN91 100 AL 3l (NTNATARNITUATANATRILINTY, 2566) AU 6,820 AL IAENNITNIUIALITTIINTUATIUIA
nquFatinaranguiaeting Krejcie & Morgan (1970) Idanunungusinating 364 Au Geaanadasiunisiiuun
mmmﬂ@iuﬁqmjwﬁﬁmﬂ%ﬂqﬁLm’]w‘?ﬁ\iﬁﬁmﬂiwu A8 AU 10-20 Wi vevsiaudsdanmls Nunnally (1967)
lumsAsensailiRdeiifudsdanaldsuon 20 fauls Faduduifisuiusdanalduniign saiu fise
Aedenauanguagng 411U 10 wihaesiauls Avldeuaungusietnalivanzan A atnalassuau 200 us
Aatidentuinnguiagnesiunn 364 Au Aeianumanzanlun1sieszieglussiud (Comrey & Lee, 1992)

Tnald3sn1ansqungusinadenndadounndszinngsia 9 Usvian laun nsw@s nnsnea¥ie nsanadeuns

'
al o a k% k4

NN3118UANN19UAUAT A UTLALRUAN ARNUINUATLEN19AIUEIMNS Tayatnad1suazn198e4ans NanITu
NN1TRULATNNTLITAWAR HANIINNNILTMTUALLIENIaULALU NANITNATUATN WAL UAIANASLATIZW
3.2 \A5RINANNSIAY
Tradgluuuaesuuuaaunuildlunisifiumusmudays wieandy 3 nau Al
dl v A ¥ =3 dl o a oa v o o &
neun 1 iukuugeuan iaenneudeyaninuifiwnesiun1sduiRsun1sdnn1ninensuy s
Eanagniauou 8 da anmauziiunuuninsdauilszunnien (Rating Scale) HunnsdnaauAnwiu 5 faiaan
naun 2 iuuuuasunin WaenmaeudeyananufiuieaiusuaugniusedsnsaIuau 6 4e
ansaueiluiuunInTdaudszannian (Rating Scale) iunsdnmau@aiu 5 faaen
~ v A o & a o v a a o ° o
naud 3 1uiuuaeunin WiaenneudeyandnuiiningiuA UL sEnEAINeesntineu A1uIu 6 48
ansauziluiuunnTdaudseannian (Rating Scale) WlunsdnmauAaiu 5 faaen
3.3 NSNARALAMNINIATAINISIAE
1. hutugeuninilnsmaasunmuninaesssesie lnanagauaunensedaian (Validity) 799

wizaeialne i ryaIUIU 3 Y N NANI0IAIIA A8 LAY INATELAGNILAZ AN NABIT8I BN LA d 11

i lddiudgautlanumuustihaesidaagnny Ineden 1I0C windu 1.00

Ay o

2. dnuugeuninnliul gauslamud@asmncy lineaasld (Try-out) Aunguinldldngusanating

q q

-
a

fuaannraIATaULNA

119U 30 9819 LNBRTIAEaLANLTaNU (Reliability) AMUIUA28N1TUNANENL T2 N

'
o ¥ o o & o

(Cronbach’s coefficient of alpha) FeiFautsn1sUumfiun1sdan TN TNYEENEINaLNEH A1 AN TR

'
o

Wiy 0.882 uaziiA18 1A uuNIedantsEndnd 0.337-0.800 FautlsAduyNUSesANIlAIANTaNY
Winiu 0.87 1uazilAnanunaanuunsedantiszudne 0.433 - 0.858 wazmuilslsz@ninnaaswiineauiaAiaaia
e Wiy 0.853 uasiANg WA uWNTedeatiszidng 0.514- 0.719 daeg luszAtsnnngn 0.7 amnsoniwn

vindayasaednels (Taen andahinyn, 2555)
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3.4 NFIATIEUTAYANISIAY
nsdisziifadadanvnndenasetssdninmaesntinauaniudsznaunisludandnganug o il

N193LAINEAaNN17IATIASNY (SEM)

4. NAANENTFINE WazNITaNULNA
4.1 uaN15IAE
mnﬂiﬁwmLLuuﬁﬁ@@muma‘l?mmi”ﬂwmﬂ@é“ﬂL%dmLwﬁaf\iN@m"mJixam%ﬂwwm@awﬁﬂQWuluamﬁu
Usznaunisdandnganu el

A 1

NANIANEI NN ANATHNENUNETaNSy Al Auwnmsiuensy AeradfA ba-aumAas (Chi-square:

o o o o

Y2) = 33.412 lflvlbdAny (Insignificant) p-value = 0.121 pAnla-awAdsdusing (Relative Chi-Square) = 1.336 A
FatlinsEAUAINNARAAREY (GFI) = 0.982 ANFTHTAAINN ARAARBINANNAWTEIENANS (TLI) = 0.993 AsaiTh
AZFUATNILNTALNAABN AT (NFT) =0.985 Andaiifiulfuslgssnannsail NFI (CFI) = 0.996 Arsaiisniiaasuas
ANLRAtIANNARNALARB LI NEIABIT99N91 s AN (RMSEA) =0.030 AnsaTisnTeein A A0 919RL TR ILAYAS

(RMR) = 0.013u48a4 19N ‘Emmﬁmmmmﬂ@i”mﬂ@mﬁuﬁui@g@L%aﬂizﬁﬂﬁmﬂummsﬁﬁ AILAPIAHANTIT 1

A199 1 inrin1siansauniudayadatlszany Andal uasnatsdlnaannisnislasanIsLLLAN A8y

nsdsziiuANNAaARRRIRILNAR oA dayaiiailszans

AR Y WAL
Chi-square: (.2 Insignificant 33.412 ADAPABIA
p-value >=0.05 0.121 aithiavt ]
Relative Chi-Square < 2.00 1.336 il
GFI > 0.95 0.982 ARG TN
TLI > 0.95 0.993 ARGl
NFI > 0.95 0.985 ARGl
CFl > 0.90 0.996 AT
RMSEA < 0.05 0.030 BN WA
RMR <0.05 0.013 NN et

i : Diamantopoulos and Siguaw (2000)
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A1
Y1
A2 ].
Y2
A3
Y3
Ad

sunmwilsznay 2 unatfadedanmsndiasiassrdnanmaesninauluaniulsznaunig

o o = o

Jmdngauniantinasliulung

A1919 2 NANNINAGBLANNAFIUNNINE

auuﬁg’lu LU Estimate (B) SE. CR. p-value NANITNAKAL
H1 SHRM — OC 0.75** 06 14.47 <.01 auuayu

H2 OC —EP 0.67** 07 7.82 <.01 aduayu

H3 SHRM — EP 0.07 .07 0.85 0.34 Taiuayu

BNELUR ** p < .01

SHRM = Strategic Human Resource Management Practices

A1 = FUNITATINIUAZARLAEN A2 = NMIUNBLINUALNITHIN

A3 = ANRALUNULAZATAANNT A3 = nlseiunanisUineu

OC = Organizational Commitment B1 : A NNWUEBIANIAIWAINIAN

B2 : AN NWUTBIANIAULITITRF B3: mwaﬂﬁuﬁ’mm’mﬁmmmmL‘ﬂm
EP = Employee Performance Y1 = rﬁ’hu@mmwmu

Y2 = AnutfEannnnu Y3 = A1uaan

Estimate (B) = Standardized Regression Weight
S.E. = Standard Error

C.R. = Critical Ratio (t-value)

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 17 QUUA 4 m.A. - 5.0. 68

121



JodeiBuaninmiidvuariaUs:ansnwsenwanuiuluanuls:neunsdbnangsunssnl / suig foness

a s o &

A1INA979% 2 Wudn sl JRAuNIaAN NN Nsuy B N AN AINALTILNFa AN NS

o [ % =2

a9Ansat e A1 Atyn19atianszAy 0.01 (B = 0.75 p < .01) ReariuayUANNAFIUN 1 WaNAINTANENTUE

o aa

p9AnTasNadILnsass@nnnaswiinauesalvedAnynieads (B = 0.67, p < .01) ﬁmﬁummwﬁﬁm

a oa v o o 4

2 uaznisURAUNNIIRANTININEININ L TaNag NS L AH AT Uanse U sTANEA N TBaNInITue 19l

o o o

WadAtyneatia (B = 0.07, p > .05) Asliatiuayuannfgiun 3

A15719 3 HANITILATIZURNTNANINAT NNBBN LATBNENATIN

Aausiug Aausua
ANYNNUERIANS Usz@nEnnaaanineu
DE IE TE DE IE TE
ANYNAUTBIANT - - - 0.67* - 0.67*
nsluFMuNsdAnIININeIng 0.75** - 0.75** 0.07 0.50*  0.57*
Nyl EInagng

N8R ™ p < .01

AINAI99 3 WG BNBNaN9A LaznefanidenasiapauyniusasAnIreaniineuluaniy
dsznaunig Aamdnganunfantl wud nsdJuRAunnsdantminenanyEdiEanagnAINaIILaNNI9A 968
ANy NuTesAnsrasntinauluaniulszneunis Samdngauegfeni wiadu 0.75 -(B = 0.75 ,p < .001)
IneAdugnusesAns Ul e aannsnesuiaANiLslou nsUfuRA NI AN InINensNyeiTanag g

o a

If#Feaay 55.7 (R = 0557 ) doaunnstuiRanunisdnnisninaansuyseidinagnidenaliauannisdense

q

a om

Use@naninaesnidnaueiuaNyniugesAnsvindy 0.57 Tmﬁma‘ﬂgum IuN1sdANIInINeININEEiENg

YNERINATNLINNATIFeUsEENENWBeNININL 0.07 nasUftiRAuNNI RN IINeN TNyl TINaLNg

denaideuannedenselszantnmassniinewinty 050 fei Ussangnmaasminau lulumagunsg

a3u18ANUUTUIIUTES N19AANIININEININYENTINALNS uar ANENALTReANT IA%atar 52.10 (R® =
= . » ‘s .

0.521) nMsUfRAUNNIARNIININE NN agnERINaTa LN NdaNsaLsAnsnmeeaninauluany

dszneunis Aamdngaunail dhuannuyniusesrns Asatiuayy aunmgIui 4

n1sanudsiananisias

1. nMsUURMAMUNIdRnIIInenINYEdiTInagnid AT uInAeA NN UgeaAnsrasninauly

anuLlsznauntg Adnganu Nt et dAymeatianszAL 0.01 nan9Ae N1sfieaAnsIuuINI LR
ANUN9AANITNINEININYEIENAENS UITNaURUNIIATINILATARLABN NTHNDLINUAZNINAUL AMRELIUNY
uaradannng uaznisssiiunanisdiFeuunldetvaennqeeiUNagnIaANIANITRTIL RN EALIAYN

'S - o

InAnsasAnsaaaniineuliad aldss@ninn Astliistuiiasannineui@ndinuesiianen wazilugdaunils
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219984AN3 91 lilgarugniusasdnamisensunlilaz ANy A AN ININTY daaAReaTLnaNNINsey 13l

noEnsuanilanumiedian (Social Exchange Theory) B9s1dnuannIs1emaein1suaniUaaun1adannains

N o o ' o

nesnuetelibdAysenadnaesussqelazeswineulugunsdum nsusunssunneaneuee deiunig

o

Uszifiunasedanug lAusuuaesnisuaniaswdsonnssuowimilidsdsunnuianela uazaausaiuaes

o P o g va o a2 o & oA A D= I o .
WUNITUNENN AU *’N’NzVﬂIMLﬂ@LLN@I\ﬂ@WLWN%HLL@ZN@@WﬁﬂIﬂQ@\? ANTMIULANINIUNNT TR LT LA WIZ WIS

Wiln9nu (Yamao, 2024) wanannil Jala and Bation (2023) W30 N139AN1ININENINYWelTInagnInIinaIu

Tuusendsrdudaduinluiiasainiduialals UsemanalTudiaonduius g nasnel s fu

(7

'S a

ARNENAUSBIANITBINININY TRElaNIzaENEINI9dANNINEN N IRy Eel@Inagns NRsc@nsninaiuiem
ALATHANNYNNUBIANTTBINUNIUUATAINAFBNANTIALHLINULRIBNANT TUTTEITEND

2. ANNENRUTeIANIRINATNLINFevedLsranEA nTasninauluanulszneunns Sandngaugs

o o o

511 ateliid AT NaliANszAU 0.01 NA19AD NUNIMUNTANMNENALTIANIGINNATIAAITINAIINHIEY UAY

al

' v
a AR

AN IUN99IN9U Sedsna iRl sr AnBnawnsinaun anu saudedidousanlunisussquinmanaaesesdng

dgl o o 5 d’l o v dl dl 1 v v o o ] =3 o k%
N7 A NENRUsasAnsiin i miduussqelang lundeensyiulintineuineuet 1 auANANen N aanAdes
U Pahotan et al. (2023) TaAn®1 wWu9n AN ANAUTITVI AN NRUSBIANT WATUIEANTNINT BINTINAU
AN InATATUNININGIZINAMNENHUERIANT aunsaanEnasanseqela Audns uazlsv@nininaes
o ndl o dld o o 3 o o a = v ' dl ¥
wiinau InedwinauniauyniugesAnslussAugeinaziuegala danudng wazyunielvussqulvnie
29989ANT NINIUNEUAINAArl e lTNNHANARTENHAINA N 0 TuN9US U 99U uasRimonuFLRATaL
lunisvineu

3. MeUfumRunN1sdAnIIminenINyEeidanagms ldenaidauansalssdnininaeswiinay uddn

s

nsdfimsunsdnIIninensnysdidnagnsasiunumdn Ay lunisadianauyniuessng usdss@ngnamn

2

o

229NINIIU1ATUREALTAdBEY 7] 11U FNHEAIUYAAR ANTNUIARENNITVINIU WTBN1TATLAYUAIN

'
v o o oA a ¥ o o ¢

grivAutityen nanndanagldfuansnalnenssarnnisdjuRdunisdanisninensuyseidanagntiness1g

)

v

WAED ABAAARSALNNIAN®NDY Alsafadi and Altahat (2021) WU931 wWan U IR uNsaAnN NNy
winusumstesssmasefiauluniniaszdnsnmsesminmuiiuaaionela waznnsddauanluany
lusnisReafudaentacliineisefiubiuitessnapaudlafsasuanuduiugivendluuneng ° d8n
/041U Marhil et al. (2022) WU91 N199ANININENINYEENTINAENTIRS L3N Waha Oil & Gas Tuszimnadided
mmzwmﬂ'wmﬂL’ﬁlmrﬁ’uw@miﬂﬁu‘”ﬁmummwﬁmm uazanaitanalalunsineuunumindinas g foylu
A NANTTUET] da3n LAAINS LAZNIIAALAEN NTENBLIN LAZNIWUNUTERVNENINN99ANITUATATABLIUNY
waznatsz Tl Aa miﬂﬁu‘”ﬁﬁ”ﬁumm‘”mmim”wmﬂiuuw’ﬁqmqw{%mmmﬁ'\im@ﬁi@ﬂizaw%mwmmwﬁmm
Tnaidananinuamianalaluanu

a em

4. nM9UJURAUNNIIANTININE NSRRI g NTAINALTILINN BN AL SEANEN TN RINITNIU

o  a

HuANyNutesAnsraantinewluanulsznaun1sdauingaugfant eteliedAymisatinnsedy 0.01
' & A s a om ¥ o o e a o o A

nanafe IeesAnslinsUfriRfunisdnntminensuysiianagnsna AunisassmuwazAnden n1sineusy

WAZNIIWRNI ANABLUTILLATATARNNT wazn9Lssilunan U iRy IneanizAnnugniueaAnsminNIL G

azaana Wmineuiiauasla um wazsuiulunsjimouliussguihwingsesesing dldgiss@ngninnis
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'
= =2

VNUNGITU ADARSBIAUNNIANHIUDY Al-Aali (2021) WLFN ARNENRLSeIANsIasnina i nidudanans

o

Tuaruduiusssud sl fiRAun e nsuyEe iUl scAn5n11N1991911 I8 IWININNIAANIININEINg

12 2
= <1 =< 1 o ¥ =

NywuazAgNRutasAnslaNLdawnsanInau wineuidue ilunazinuldnau wiu deyatiauns

al

v 1

dqeliesAnslagianiclugnaiunssuyudimusluuniisuainisodaudulunisdfudgesuman hine iy

9

UgLANBNINNWINGIU

¥ o [ ] [ a o L4 a o
daldualuzfIunsusIusunisIaeluauian uazdselaguaasanuasas

1. fusznaunisludandngaugfontiaasianndrAyiunisdnniaminensuneediianagniynnad
AAARBNALNALNERNANT uazidun A ugnusasnsuulauaesdng Seazdinasiailszdnininnig

uresninaulseglszneunisaasdjurnisdnnisminensuysenazin intnauiasuynwusednssy

' '
vala

A o 8 Y o = a a o | o o o ] A o a A o
Nz IANUNIRAUTZENTNINNIF9Y 111 NIFIANTIAA THHEI9 1A LAZ AR AL LN UL WA R ULND TN 1=

a

Usz@ninanaeanidneu wariinasinisdnliidsqelanldidudoduineafeadguazindelalindnau
TneUsznaunisiEnannnistiAs e A NABINITLATLTUNT989ANT IALNITIATITYLTUNEIANT UATNAT
Uszifiumrusesnisresniinau waliladeyadniuniseanuuulaseaineAino Uy uarssuuadannis
Y da o - o e o R T 4 v .

agtuuuniiusia it wasldldmRunmunzas uaziavduls Bnisaasdniiuuuirunisdaanslininguniu

v e‘d‘ o Yo v o o 1 39/ = a

wavinlalslaminniinauaslasu wazaruaanasastuiufsaasasAnsatingls wananniAasinislsviy
WATAARINHA LTUN1TIATRIINITAI0BN FLALAIINENHUTBIANTLRINTNIIN LAZNATINNULINTINGY U

wanthdayannldlunnsdsuilasnssaiiia

'
o o & s o =2

2. fusznaumsludandnganunfaniiaasianudr Ayiuacugniuiessnsreanineu Iasdauase
Usz@vsnnnisinauaesniingu nedssneunissiasilinsdnamannugniiuesAns 1 sningnuuaaiinanisg1:a

AMUHUA U AN NAUSRIAN Uz TinFuNseRFRaNHiEms Lazatsndesis uaz iniiney ddaudon

Lﬁ'ﬂau@‘ﬂumuﬁﬂﬂdq’g ﬁﬂ\?'ﬁ’]ﬁ")@ﬂqqmaﬂwuﬁ{@\?ﬂrﬂ?m@QWﬂ/ﬂqqu LL&QﬁWN@NqLﬁHULﬁEU Lﬁ’ﬂ%i’lﬁuﬁﬂitﬁmﬂmu
o & - o = = , o o a o o v o P o
HﬂwuﬁﬂﬂV’]ﬂﬁ‘”ﬂ@\iwuﬂ\‘mumﬂ’]TL‘]J@ﬁuLLﬂ@Q'ﬂﬁqﬂiﬁ\V@Q@qﬂmqLuuﬂqﬁ\quLLNuﬂﬁ‘g@qﬂ LL@QHWN@ﬂq?LﬁﬂULWﬁUIﬂ

o o ' o

Tunswmununuaasddalld FadudsdrAyasAnsaimndulszen uazedneraiios Teazidun1swmunmnannig

U099423AIUNN (PDCA) ta IR ANANAALAZLENNINH AN WY

' '
a aa ¥ o a 4 a

3. flsznaunisludamdnganunfantinasiiniamizignanumeisunisimu A idufiindasdsa

'
°o o

AN NINARELTIN S uazantihaududeddny lunisiunisaonugniusaaswiinauiugandunasdns
> v o Ao o 2 A g o PN . o
azseslgnisdihndanuaininsalunisdnnisinnaieusaiuanalalimisausegelanazannusfsii lunnsmnanu
Tnefdilsznaunisassdnllsunsunisinausuniagfiniuiwineenisdeans uazn19usuIsiin nsinausuAag

=2 o o ] ?.\// v v dl ¥ & o o v ] =
gaudenNsRmuInEEn1sNee19i9la nnslddeianeunsiafiassd uaznisannisaaudaudanenad
Usz@nsnn sratihaidu nasldnsdldneuaznisanassaniunisaiasaazdas Wi Bouinsasieaanliongla
uaznszaunsegelaluin wenainiinsdadTudmusssun1sldIUIINEIBNITNALUNEEIUIA (empowerment)

o o v o

SHNLaTatal Nu’]ﬂflﬁ‘vl,ﬁﬁ‘llﬂ’ﬁ‘ﬁ]ﬂEJHSLMN@UHN’WEN’TLWW]’W]TEILLZWEQ@@V’]@ﬂ\iﬂﬂﬁ'ﬂ’?&l@’m’]ﬁ‘ﬂﬂlﬂﬂwuﬂ\ﬂu wianyialid
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Tisedaiunalnidaediuadiennugeiy mufsdiiateninuainmet nsdssiliunasuindaau uazyRssss
Y Loy P e | o o = ) , P
wiaunalinisendesislugluuunianis i nsweusedansinauiie uazldidunienis wu nnsnanadugaly
dl o 1 ¥ v o =R ' Yo =1 ! v
lszgu nrseanfunasuazdianszsulintineuiandiaonuneigenaesnuldsunisfiunmuen qaving ns
dszifiuuazimunfuratnvsiaifiasiudeaniiy eadnsacsiiuuadaddnninzfun i dnsauianalazes

winauluia wazlduanisdsziliuieilud g lusunsuniaimun n1sfinaiuuaatieanianaazdon 1

ansnlfuilasungFnssuuaznagns N zaniuANFeIN1s8sin

a Qs

dgluanngiqe
HANNIANHININARBLANNAFIUNTIS B aULARUANNAF Y Ae U TRAun1sdnn1aminensuywel
denagnsdenaiiuansennuyniuseasAn ettt d1Anyn9atianszAy 0.01 TealuayuANNAFIUN 1

o

dauANENTUEBIANIAHAE LI NAeL sz AEN N TINIIN UL A ATyneaTiANsz AL 0.01 Teaiuayuy

o

v v o o -

ANNAFIUN 2 waznislriRdunisdaniminensuysdainagnideaaiiiuinnidensey sz Ansninves
WHNIMUEIAINYNTUTBIAN TR LT A ATYN AT AN T2 AL 0.01 TIALAYUANNAFIUT 4 A9Un1InAaeL

e ¥

aNNFAgIuNTAduT atuayuanuAgiu e nsUfuRRuNsdAnmmine sy Eeitinags dsaidauansie

o o aa
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Abstract

This research study: 1) Developing a model of authentic leadership, organizational ethical culture, and
organizational commitment that influences organizational effectiveness as perceptions by accountants. 2) Analyzing
the direct and indirect Influences of authentic leadership, organizational ethical culture, and organizational commitment
on organizational effectiveness as perceptions by accountants, for Testing Causal Hypotheses through a Structural
Equation Model. Using Structural Equation Modeling.

The research findings revealed that the model of authentic leadership, organizational ethical culture, and
organizational commitment influencing organizational effectiveness as perceptions by accountants was consistent with
empirical data and could jointly explain 58% of the variance in organizational effectiveness (R? = 0.58). Furthermore,
direct Influence analysis revealed that the organizational ethical culture is most strongly positively influenced by
authentic leadership. Organizational effectiveness is most strongly positively influenced by the organization ethical
culture, authentic leadership, and organizational commitment. Meanwhile, organizational commitment is also most
strongly positively influenced by the organizational ethical culture. Indirect Influence analysis found that organizational
effectiveness is indirectly influenced by authentic leadership through organizational ethical culture, and also indirectly
influenced by authentic leadership through organizational commitment. At the same time, it is indirectly influenced by

the organizational ethical culture through organizational commitment, with statistically significant results.

Keywords : Authentic Leadership, Organizational Ethical Culture, Organizational Commitment

Organizational Effectiveness.
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(2565) 81991 AMNTUseasANRduiALARLaTANANNILINTeU TR A AR lugusanEnTes
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1641 ’rwnusiniamasauannIw
4.4 meiusIusINtayauazasesssnlunisiae
=2 3 d” Qv a o 4 o ©° ] o ! o 1 ! A
naAneAStiiiuniside@ad19aa 14 Google Forms apvinuuugaunineanladdslidngusontng doameu

o A o
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n3adeTuNyee 19.4 008 1aal 062/2567 Wadui 2 wm1eu 2567 Tunisasiasladndan n1adneANAL uaziaue

Tun e Ineanans/faatingasnianeianus la NN sndusunasiananasinsle

Qs -4 a o a
5. NAANEN1SARaAZNITaNUs1aua
5.1 Namsﬁ’mml.l,uu'é’qaamun'\i‘llmm%ﬁqm’mnf*ﬂmj IINUNATY TRIUBTTNASUEITNRIANG
m’mgnﬁ'usi’amﬁniﬁdaNaﬁiaﬂﬁzaw“ﬁwammmﬁm
= P e oA o A - o A aa - ) 2 \ =
HANTSANET WU ANATENG 9 Fa Nenwnuaieniu e ANaTR lA-auaas (Chi-square: (Y°) = 82.671 il

o o o

WadnAty (Insignificant) p-value = 0.281 ANlA-ALAITANNNE (Relative Chi-Square) = 1.088 ANATldIATZALAIN
249AAREY (GFI) = 0.973 ANATHIAAINARAARDINUFULALAY (AGF]) = 0.957 AATHTATLALANNIMNIEANNEFB
P | e aAA o o | e A ~ ! = = o o
inouad (NFI) = 0.985 AnAgnnlfuLssnnanaail NFI (CFI) = 0.999 A1ATHsNTNa0289ARALANNARIALAREUINAY
#84289n171U52H104AN (RMSEA) = 0.015 ANAIRINNIBINIAI484L0AEIIB9LATHUAS (RMR) = 0.009 wanalhidiuanluimng
Hanuasppsenannawiudayadlsyandes lunoeia deponudufiifiuiase Smusssuasasssnesdng ANNENRL
ARBIANIANNITNIINTUETLNE U ANERAT2929ANs IATRsAT 58 (R? = 0.58) AJLAAIAINANGNY 2 uargtlnnilsenay 2

o v a o a s

A998 2 ANATHLNTAIINABARRDILATNANNAUTDIULLANABI789ANIT UGN NIUATS dmUs9I1aTHa99N 89ANT

AN NWUABEIANTANNARALIITAVNENATIDIBIANT

madsziiunnu WNUNNS A dayaidalssand
. - UNRIBDY — ,
ADAARDITDIIHLARN Aagan AR NALieT
Chi-square () Insignificant 82.671  AAAARDIA
p-value =0.05 Diamantopoulos & Siguaw (2000), 0.281 NANEUTT

Schumacker & Lomax ( 2010), Hox (2010)

Relative Chi-Square <2.00 Diamantopoulos & Siguaw (2000), 1.088 NN
(82.671/76) Schumacker & Lomax ( 2010), Hox (2010)
GFI >0.95 Diamantopoulos & Siguaw (2000), 0.973 HAuLna

Schumacker & Lomax ( 2010),

AGFI >0.95 Diamantopoulos & Siguaw (2000), 0.957 NANEUIT
Schumacker & Lomax ( 2010)

NFI >0.95 Diamantopoulos & Siguaw (2000), 0.985 HAuLna
Schumacker & Lomax ( 2010)

CFI = 0.90 Diamantopoulos & Siguaw (2000), 0.999 At
Hox (2010)
RMSEA <0.05 Diamantopoulos & Siguaw (2000), 0.015 NANEUIT

Schumacker & Lomax ( 2010), Hox (2010)
RMR <0.05 Diamantopoulos & Siguaw (2000), 0.009 HAuLnae
Schumacker & Lomax ( 2010), Hox (2010)
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duihnnudanana @
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A S @ @ 87
ansnsenrinion shunszuuasaneln @

Chi-square = 82.671 ; df = 76 ; p-value =.281 ; n =400
Relative Chi-square = 1.088 ; GFI = .973 ; AGF| = .957
NFI =.985; CFl = .999 ; RMSEA = .015 ; RMR = .009
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e funsUssnanatianaa 90
86 ; 80
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84 69
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e AnBanysananavssio 92 90 shuszuuiln @
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sunmwilsznay 2 lueasunislassadaaoudufiiiuiase dmusssnasasssnesing mnyniusesAnsidmase

132ANsua10909ANT MaslFulnLAA

a

a a a a a ¥ @3 2 o ¥ a o a
5.2 N@ﬂ’]‘a")Lﬂi’]xﬁ’ﬂ‘ﬂﬁ‘waﬂﬁﬁﬂ%‘ﬁLL@SﬂVIﬁW@VI’\\??JﬂN‘IIﬂQﬂ’)"INLﬂuNu’TﬂLL‘ﬂQ‘N ARNULTTNATEETTH

u

BIANT ANNYNNUABBIANSNAINAADUTTANENATDIDIANS
HANNINARDLBYENAN WA WLFN FBUGITNATLSTINDNANT IHITLBNBNANATUTILINgIgAaINANLT W

Nuiaze (£=0.76) ANANLITAVBIUIABNENANIATFIUWNAY (R*= 0.58) #1119 ANBINATDIDIANT LA FLBN TNAN19M9T

o Y a a

UINGIGAANTINUEITNATLEITNESANINANBNENAN RS (§=0.52) savasnnanuiiuginfiuiaselAnaninaniansa

a

(3:0.24) WATANNE NN UFDDS ANTNANBNINANIIAT (,8:0.1 1) ‘lumm:ﬁmmgﬂﬁuﬁi@m AN LA UANENANIIMI

TN ggAaINImUsIINATsIINesdng ($=0.28) sasawunlasuaninanisnssainanuiudiiniuiase (=0.12) fn

'
o o aaa

zﬁ“uﬂizaw%rmmm%w“ﬁmmm&immﬁu (R’= 0.15) agailiad1Atyn19adiangzau 0.01 ANaIAL

AVUNANITNARDLBYNTNANNEDN WL ﬂa‘xﬁm’%mmmmm"m”lﬁé‘”u%m’%wmmwé’ﬂmmmflmﬂué’ﬁﬁﬁuﬁﬁq
USRI ssHATEIHRNF NSl TENaN I ERNWINTL 0.39 uazdeldfuawanisdenan Arnadudunfiuiasaninu
ANNRNAUFAREIANIHANBVENANINEaNINA 0.01 TuaniziRe il A LBNENaN 198 NANTMU ITNATTITNEIANT
HIBAY NN RN IHABNBNANNEaNYINGL 0.03 ANBTENANNEDNIINIVINAL 0.43 ANNAII 3

A9 BNENANINATIUATN9EaNT0IANTUGINNURATY TRUEITNATUEIINOIANT AIINYNTUAEEIANT

ﬁmm@ﬁi@ﬂixaw%mmmmﬂ’ﬂiﬁﬁﬁuﬂi:am%mmm%w%wmmmﬁmwhﬁu (R? = 0.58) @aN190FquAUefLNes2@Nnina

IBNAIANT FFRLIAT 58
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A1979 3 @31 BnanasINTeswsaziaulssiel st AnHaTedeAng

seAnBnaRIRIANS
Aandsnw/Aanlsaannu ANDNA Aananalmnaaan (Indirect Effect)  anawasan (Total Effect)
Tnanss
(Direct Effect)
praudiifiusiads B=0.24 B TAUETINATHETIN = 0.39 0.64

BN ANNENAUFRBIANT = 0.01
PINBNINANIGERN = 0.40
TNUATINATELBTINENANT B=052 BNU AN NYUARRYANT = 0.03 0.55

AN NWUFRENANST B=0.11 - 0.11

¥ a o

a 2 [ 2o o a
5.3 Nﬂﬂ’ﬁ“ﬂﬂﬂﬂ‘l.lﬂ&l&lﬂgquTNLﬂﬂﬂNﬂﬁiiﬂiﬂﬁi’Nﬂ’J'INL‘IJ‘L!E\! AINLNATI ’JI?NUﬁ‘EiNQ%‘EIﬁ‘E‘EN@QF{ﬂ‘J

2

mmgnﬁuﬁi@mﬁmﬁdaNaﬁiﬂﬂixaw“ﬁwammmﬁm RMNA159 3 A9

;19149 4 AN Standardized Regression Weights LL@W@MW@N@U@NNE;@’M

~ Standard C.R.

LAUNNg qulsz@ng p- NANIS
- o Error (t-value)
ANNRAFIU (Path Analysis) LAUNIY value nagau
(S.E)
H1 pufinuiase - - » 0.121 0.090  1.448  0.148 Ufias
ANENAUFRIANT
H2 ANufiNuiase -- 0.760* 0.041 17362  0.00* GHET

FNUTTINATUETINAIANT

H3 mwmﬂugﬁwﬁuﬁﬁq - 0.239* 0.059  3.763  0.00* GHET
srAnBuaua9a9Fng

H4 TNUBTINATUTTINAIANT - - 0.282** 0.095 3436  0.00* HREET
AN NAUFRIANT

H5 FRUEITUATHEITHAIANT - - P 0.519** 0.063 8.185  0.00* aNTY
19 AVENaTa989ANT

H6 ANNKNAUFRRIANT - - p 0.105* 0.035 2,545  0.011* gaNTL
19 AVBNaTa989ANT

g Ay adAnszaL 0.01, * WedATYNeaTANZAL 0.05

ANNAFIUN 1: Han1934e wuda Annsdudiiuiasadavinaniemsadeuansie aanugniudeseAnsined

1
' A

ANANLIZANBLAUNIUYNGL 0.121 ATANNARIALARAILYINGL 0.090 A1 t-value LWNAL 1.448 AN p-value WAL

'
aaa

0.148 > 0.05 a9 liTBA ATYUNNETANTZAL 0.01 nan1sTdBtAnsannFgIum 1

¥ a

ANNAFIUN 2: Nan1534E Wudn AN NWRTINENENAN19ATUTILING D SUEITNATLEITNTDY

a9Ans A AN AN YT ANBEUNIUWNTL 0.760 ANAINNARIALAARWIINAL 0.041 AN t-value WNAL 17.362 A1 p-value

'
° o =

Winri 0.00 < 0.01 agaREdATYNNERANILAL 0.01 Nan13TdatiAsEaNFIANNATIUN 2
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Y a aa

ANNFFIUN 3: Nan1394E nudn AsdudinuiasadavananiensadauansestAnsnazesasAnsingdl

' g

ANFNUT2ENTLAUNINAY 0.239 ANAYINARIALARRULYINAL 0.059 AN t-value iNfu 3.763 A1 p-value

o

WinriL 0.00 < 0.01 eeREAATYNNERANIZAL 0.01 Nan1FdBHAsEaNFLANNAF N 3

muuﬁgmﬁ 4: UANFIRE NI f‘a”wuﬁaim?ﬂﬁﬁmmmﬂ’ﬂiﬁ%ﬂ%wwwmaL?Nmﬂﬁifammrg‘ﬂvv"wi@

a9AnsIn i ANENL 32 ANTLEUNYINAL 0.282 ANAINARIAAABUYINTL 0.095 AN t-value WNAL 3.436 A1 p-value

'
o o a

Wiy 0.00 < 0.01 agalidATNNaTANITAL 0.01 nan1sidatiAstanfuanNFgIui 4

'
! o a (3 =

mmﬁﬂmﬁ 5: HANNTIAE WLIN TANUEITNATHETTNUANDIANTHANTNANINATUTILINFA U ANTUATDS

a9AnsIinalANENLY AN EUN1UINAL 0.519 ANANARIAAABIYINGL 0.063 AN t-value WAL 8.185 A1 p-value

1 v 1
o o aaa

WL 0.00 < 0.01 2ENTNEFATYNNETANIZAL 0.01 nan1sidetAssaNfIANNFAgIUN

muuﬁgmﬁ 6: NANNIIAE WL AINKNAUFERIANINENENAN RIS ELINFeLss AN NaTeeAnsTaad
AndnLl3ANE AU 0.105 A1AINNARIALAREUYINAL 0.035 AN tvalue WL 2.545 fn p-value 1Y 0.011
< 0.05 ettt AtynnaaiAfiszsu 0.05 mn’]ﬁ@”ﬂﬁﬁw@mﬁmuﬁgmﬁ 6

5.4 45U uazanlsauanisiae

o

2o o @ o o = &
nan1saaadlsziduntraulathunafdsana Al

o Y

HANNIIAIEANATHAYNNaNNAWTIasNAA (Model Fit) Audeyatlsyandaasnisiuuiluna wuda Tunadl

% A ooy = o ¥ = Y o A - o Y @ =
ﬁqumﬂmﬂ@ﬂQﬂ@Nﬂ@uﬂUm@H@Lcﬁ\iﬂﬁ\zqrn:ﬁ,mNf‘]ﬁ Iﬁﬁlﬂﬂqﬁmqu 9 A NNIULNEUNEBANTU LL@@QiﬂLﬁuquNme‘]Nﬁqf]N

o

Y A o9 N o e o yo A 9 a o a - o
@'ﬂmﬂ@@Qﬂ@Nﬂ@uﬂUT’ﬂH@Lmﬂﬂﬁ\g@ﬂﬂ@ﬂjlulﬂmsﬂ@ I@EﬂqqﬂLﬂua ANUNATY VRHUTTITNATUTITHANANT AIMHNLHNWURAD

B9ANIAINNINTINT e LN s  AvBnaTevasAns liTatay 58 (R° = 058) Winfiansmunaznudn Aansiudiniuiiased

aa

anBnan1ensesiamuynusaasAnsatnglifid Ay n1eatian 0.05 ldaanndasiu Ribeiro et al. (2020); Baquero

)
v o a = v o &

(2023); Riyanto et al. (2021); Nair et al. (2022) ﬁwudmmamwLLﬁ@?\mmmmuwuﬁL%\imﬂﬁ“ummanﬁuﬁi@mm‘mi

£ o

@WLﬁmmﬂwﬁmmlﬂuﬂdmmLu'aﬂi“u Y anuiiusinuessiaieega Faantspnudnanlunsiinddirnduase
puiasatinels SaaudullldfazidenlummmeusnniuienisGeuduaniuln Wiaaudfyiu Work-Life Balance
UWAZHAINFBINITANNNARBIAIGEAZANTTALANENRUARRIANT HANABAAGEITLNG 1] Generation Y WUIAATDY
Howe & Strauss (1991)

zﬁ'qu@ﬁwﬁ'LLﬁ@?qﬁﬁw%wamqmaL%\imnr’fufi”muﬁﬁm?‘ﬁﬁﬁmm’m {Augennaeeil Yang (2024);
Mahmoud et al. (2024); Alkhadra et al. (2022); Herminingsih (2024) LL@:@ﬁqﬁLLﬁ@?qﬁaﬁEm’ﬁwmmamqL‘?mmnﬁ“u
132 A9 HAT89R9ANINANARAARIAL Zhang uay Li (2023): nsnd gansUEANIana (2567); Singh (2024) daulusinu

-

TRNUTTTNATHEITNAY mﬁ%w%wmmqmqL?Nmﬂﬁi@mwﬂ,ﬂﬂﬁuﬁi@mm’mﬁmwmmmé’mﬁu Tyll et al. (2025); a;ma

o

LENEIANAN, LAY maqﬁ ﬁﬂu. (2567); AnAde Sunzuas (2566) WATIAUTIINATLTITNDIANTHANINANIIATIUTILINAL
Use@nnarasasrnIlnauasnAReIn Lamsam waz Charoensukmongkol (2023); 96INA 59ALlsNtl uazAE (2565);
Zeb et al. (2021); Sybesma (2022) faﬂ'w"l,iﬁmwmm;ﬂﬂﬁuﬁifamﬂ’niﬁ%w%mmqmqL%\imnr‘fuﬂaxaw%mmmmﬂ’mﬁ
AHADAARBITTL §2390UN WARTLNT (2568); Chen WAz Peng (2021); 15unsans waduA@s (2565)
HANNTILATIZUBNENANIAI9T B TUGITNATLHITNVRIBIANT A FLEVENAN9ATUTILINgagaaInAdmiT
gﬁqﬁuﬁ@?q AANERAAARINL Yang (2024); Mahmoud et al. (2024); Alkhadra et al. (2022); Herminingsih (2024)
AUl ANTHAL089ANT LA FUBNENANATIUTILIN UEAANIMUTIINATUTIINEIANT HANNADAARDINL Lamsam

and Charoensukmongkol (2023); quwqﬁa\mﬂmfﬁ warAnle (2565); Zeb et al. (2021); Sybesma (2022) 309891 bASU

anananignssanaNuginiuiaze Jannuasardasiu Zhang and Li (2023); 1nsn] aausuzansana (2567); Singh
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(2024) LL@:g\ﬂﬁ”ﬁ‘“u%m%wamqm\imnmwQﬂﬁuﬁi@mﬂrﬂi FAINNAAAARBITL 41770UN Qqﬁqﬂm (2568); Chen wax
Peng (2021); USuUnsans waAuIAAs (2565) Iummxﬁmwgﬂﬁwi@mm’ﬂiffqvl,ﬁ?uaw%wmmmmL?}J\amﬂzgqqmmn

&«
o o

TANUSITNATHTITNEIANIHANABAARDITL Tyl et al. (2025); ANNR LENEANIN, WAL ATTEA AL). (2567); ANATE dunzuas

o

(2566) sa9aun A sUANENANWATIAINANTu N Awias s i dnAnyisalf Ll daauaenadasiy Ribeiro et al.
(2020); Baquero (2023); Riyanto et al. (2021); Nair et al. (2022) ufilipnaenAReiuNgE]) Generation Y UiIARYEY

Howe & Strauss (1991) a1atHasanNiNa Ui AINa1N17an5Usle Regfties wazlANAaIN1IANNARBIFIE

a q a

HANIT3LATI RN ENAN N aNTesrAnTraTatedAns A SuBNENan1edaNanaNiugin Auiasenou
JAUETINATLFTINEIANT NANNABAAKEATL Lamsam and Charoensukmongkol (2023) W91 Q’ﬁﬁmrﬂ’mﬁmmﬁmﬁuﬁ

Aunissufuanistumauesesdng aiedmusssusiaussaniAnaas AEenela luaueeanting Il AnugnIY

wazn19iufsrAnSuaT8989ANT Alkhadra et al. (2022) WU40 AazEinnase s ldileusdananssnusana

al

a

NIANRNUIIBIANT LAEIASEANTIZNUITILAN A TAUEIIHDIAN IV IFFURNENAN B BNANTUFITHATEITNUD

a9ANgENUAINENHUARaIANs Unsnl gansuzansana (2567) wudn n1asunniailasunilasidninanisnsauas
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HnnseanuuuuangnIinausunazfimiun s AaNTRAATY 1y AvnTddala Aaanassla uazadnannsn Ty

nnsazieuaues feanfudruiuiniinydluganava ados lWusuisaunmszyqauiauaranaauneeimus s
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=

asassanluesAnsresnu uanillgnisdpvinulaunefngeqe dnsafremnnduiusinliongdaladefiihandawedasan
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Andulinunauetnsdlilnsann apliiinsyarsuuudasediateanane weaiuiuaziianudilananusenis
danyAnaTeantineuwiazan nsufudgessuunisewliiuade saiulifinisaduaiaineylute (Upskiling)

dnldsunsuilneusiidiutanialunisFeudluds Mneqdes 1 Big Data Analytics yisamATulat Blockchain 1iLeu

v a A dOELﬁ/v 1%

1yd dnnsaisendnivhaulannaudmiuyaainasuind vinliwiinewidndnesdnsiaaudrAyiunisdvinaes

(7

v
o o =

wonin danaliineniinauniacinainisngeldluesdns anvisacsinisdsuilasuresusmeannddenisuniiu

Y v o
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6. TalduaLusdInsunigIad luauanuazilszlaguaainisian
6.1 TaL@uaLusAINTUNITIAE luauIAR
IS PN a o ¥ o a A ¥ o v P 1Yo A v a =
6.1.1 AvsinIaIANAaulsn1az i TansssnTni viradiianuay o Mduiwuulanninsaniudanan
N19N9TTYT waziaTNaFIan NN WLEeeANs WIANHIANANRUTIEUd AN s U NN ) AN AL

o

(Trait Theory) B89MINTNUNWNTITYTAUAINEN uReRIANTLATANNTad AT lUNNIY AT BaTY

6.1.2 An®19n1919xuLERTWNR (Robotic Process Automation: RPA) uazn1s3tAsnziidaya (Data
Analytics) miﬂumuﬁm%%ﬂ azagaalfin ”mﬁﬁLf;m”l,ﬂﬁﬂmu‘ﬁ'ﬁwmﬂmn‘%u FaiinANRanala LAZAY TN
vizald
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6.1.3 Avaiiiadautls A ldandla dmiusssnesAnsuwiinisGauf Taseaireiugunalulat uazaauAsesia

TueaAnsNinamelszAnina29999An TAsfadNansINDeT8997199e 198 1Ue FisT (Generation) ALANASTL LAY

' o

NANsTNLRTIFeN IR MusssHacrns IneAnsWmunuULs assdnnsiaseadne (Structural Equation Modeling:
SEM) ilenanadeuTaded ”‘umﬁlfaw‘fmuﬁiiuﬁﬂﬁﬁﬂumﬂ’mﬁﬁy% UAZANNANAUSTLNANITANTLITY

6.1.4 A3TinnsAnE AL flsTu (Generation) AUANFANRY A UHARBLILNY §T&ANNST nsFauiuasiauls
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Abstract

The objective of this research is to study the two shopping behaviors that influence the purchase of products,
which are showrooming and webrooming, on the purchasing behavior and loyalty of showrooming and webrooming
online shoppers. This is cross-sectional research collecting data via online channels from 549 people who have
experience in online shopping. Data were analyzed using frequency, percentage, mean, standard deviation, correlation
analysis, confirmatory factor analysis (CFA), and structural equation analysis (SEM). The results of hypothesis testing
show that showrooming purchases are positively influenced by product quality perception, excitement of price
comparison, product complexity perception, and geographic accessibility. Consequently, showrooming purchasing
behavior has a positive influence on showrooming purchasing loyalty. Although, online security concerns were found
to have no significant effect on showrooming purchasing behavior.

For webrooming purchase, it shows a significant positive influence between the factors that influence the
purchase of webrooming products in terms of product quality perception, product complexity perception, and online
security concerns. Geographic access has a positive influence on webrooming purchasing behavior, and webrooming
purchasing behavior has a positive influence on showrooming purchasing loyalty. However, it was found that the factor
that influences webrooming purchasing behavior, the excitement of price comparison, has no influence on webrooming
purchasing behavior. The results show that understanding of showrooming and webrooming purchasing behaviors

provide insights for businesses to enhance consumer loyalty in the online retail context.
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1. Introduction

In the digital age where information technology plays an important role in daily life, consumer shopping
behavior has changed significantly, especially in the context of omni-channel retailing, where consumers can
conveniently access product and service information via both online and offline channels (Sharma et al., 2024).
Showrooming and webrooming are behaviors that reflect the structural changes in consumer shopping behavior in the
digital age. Consumers want a "Seamless Shopping Experience" both online and offline (Jiao & Hu, 2022). Stores must
adjust their strategies to meet the needs for convenience, price, and experience to maintain a competitive advantage.
Showrooming is a behavior in which consumers go to see or try products in a physical store to touch or evaluate the
product first, and then go back to buy the same product online because it is cheaper or more convenient. Digital
consumer behavior shows that shoppers value price comparisons and real-time reviews through smartphones, even
while visiting offline stores. This behavior influences retailers’ strategies by urging them to adapt through approaches
such as price matching or enhancing the in-store experience to connect the gap between offline and online channels
(Offline to Online: O20). This change encourages retailers to create a seamless shopping journey (Seamless
Experience) that connects physical and online sales (Wong & Lee, 2022), while simultaneously creating price pressure
that intensifies competition for traditional retailers against online platforms. As for the importance of webrooming, it is
the behavior of consumers studying product information through online channels, such as websites, reviews, or social
media, and then going to buy the actual product at an offline store (Flavian et al., 2020). Currently, this type of
purchasing behavior will increase consumer confidence because consumers will take the time to study information in
advance, making it easier to make a purchase decision and reducing risk. It helps create opportunities for traditional
retailers. Even though consumers start their shopping online, they still value the in-store experience, such as touching,
trying, and receiving advice from staff, as well as helping to stimulate the creation of omni-channel experience (Ewim
etal., 2024) because stores must adjust their marketing strategies to connect all channels together, such as displaying
product information at the store that matches the online advertisement or providing Click & Collect services and helping
to stimulate personalization. Stores can use consumer search data to offer promotions or special deals when
consumers walk into their stores.

The study of showrooming and webrooming purchasing behavior is important because it directly affects both
customer loyalty and purchase intention, particularly in the context of omni-channel retailing where consumers enjoy greater
flexibility in selecting shopping channels. De Carvalho (2024) emphasized that the perceived risks and benefits of omnichannel
strategies influence consumer behavior, noting that when perceived risks are more than perceived benefits, consumers
may become unwilling to engage with such strategies. Similarly, Theocharis
et al. (2025) examined Gen Z's online shopping behavior and found that perceived risk and product complexity were key
factors affecting their purchasing decisions. Moreover, prior research has noted that perceived product quality (PPQ)
(Wang et al., 2023), price comparison excitement (PCE) (Lin et al., 2022), perceived product complexity (PPC) (Ali et al.,
2021), online security concerns (OSC) (Sharma et al., 2021), and geographic accessibility
(GA) (Wang et al., 2023) all play crucial factors in shaping consumer purchasing behavior.

Building on these findings, previous research investigating the factors of showrooming and webrooming

behavior identified several influencing factors, including performance expectancy, price value, social influence, and
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hedonic motivation, all of which significantly impact consumers’ intentions to participate in both behaviors (Kang, 2018;
Aw et al., 2021). Moreover, the perception of personal control in the purchasing process (Personal Attribution) has
been shown to enhance a sense of being a smart shopper (Smart Shopping Feelings), a factor particularly significant
in webrooming behavior (Flavian et al., 2020). Nevertheless, the investigation into the relationship between
showrooming and webrooming behaviors and customer loyalty remains limited, particularly regarding purchase
intention, which may function as a critical mediating variable connecting purchasing behavior with customer loyalty
(Wang et al., 2023; Liu & Liu, 2024).

A review of the existing literature shows that research comparing the effects of showrooming and
webrooming on consumer loyalty in the context of Thailand or Southeast Asia remains scarce, particularly among online
consumers who are inclined to undertake both behaviors. This emphasizes the importance of the present study, which
seeks to address this knowledge gap and provide practical implications for entrepreneurs in developing marketing
strategies that align with the purchasing patterns of digital consumers (Kang, 2018; Flavian et al., 2020). Much of the
previous research has focused on Western markets such as the United States and Europe, which differ from the Thai
context where consumers frequently use diverse e-commerce platforms and rely heavily on social media for product
information prior to making purchases, thus creating more complex patterns of channel selection. Accordingly, the
purpose of this research is to examine the causal relationships among showrooming and webrooming purchasing
behaviors, purchase intention, and both brand and store loyalty. The findings are expected to contribute to the
development of e-commerce and online retail platforms that can effortlessly integrate consumer experiences across
offine and online channels (Omni-channel experience). Beyond practical contributions, the study also carries
academic value and may inform the conception of policies or initiatives designed to strengthen the competitiveness of

Thai entrepreneurs, enabling them to achieve sustainable growth in the digital economy.

2. Research Objectives

1. To determine the direct influence of perceived product quality (PPQ), price comparison excitement (PCE),
perceived product complexity (PPC), online security concerns (OSC), and geographic accessibility (GA) on showrooming
purchasing behavior.

2. To investigate the direct influence of showrooming purchasing behavior on showrooming purchase loyalty.

3. To assess the direct influence of perceived product quality (PPQ), price comparison excitement (PCE),
perceived product complexity (PPC), online security concerns (OSC), and geographic accessibility (GA) on webrooming
purchasing behavior.

4. To explore the direct influence of webrooming purchasing behavior on showrooming purchase loyalty.

2. Literature Review

2.1 Purchasing Product Loyalty

Product loyalty refers to the intention and behavior of customers who continuously choose to buy products
or services from the same brand, even though there are other similar options in the market. This loyalty is often caused
by satisfaction with the user experience, confidence in the quality of the product, or a sense of attachment to the brand.

This definition shows that loyalty arises from the relationship between positive attitudes toward the brand and repeat

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 17 aUUA 4 n.A. - 5.A. 68

150



Factors Influencing Purchase Behavior and Loyalty Among Showrooming and Webrooming Online Shoppers / Wanlee Putsom and Sorawit Ngamsutti

purchasing behavior, which must occur together (Damaschi et al., 2025). Prior studies indicate that promoting a good
experience from multiple channels (e.g., online and offline) through both showrooming and webrooming behaviors
increases brand satisfaction and trust, which in turn affects loyalty. For example, Ewim et al., (2024) stated that the
concept of om-nichannel customer experience leads to the creation of an experience that combines online and offline
channels. As a consequence, in customer satisfaction and leads to long-term loyalty. In addition, Flavian et al., (2020)
found that webrooming helps strengthen customer relationships because searching for information online before
purchasing makes consumers feel confident in their decision. Moreover, when retailers can deliver consistent
purchasing experiences both online and offline, it helps stimulate brand loyalty.

1) Showrooming loyalty (SL)

Carvalho de Mesquita et al., (2024) refers that showrooming is the extent to which consumers who engage
in showrooming remain loyal to a brand or retailer, despite using both offline and online channels (and sometimes
different retailers) in their purchase journey. In addition, showrooming loyalty refers to the degree to which consumers
who examine or experience products in offline stores continue to purchase from the same retailer or brand online,
demonstrating repeat purchase behavior and sustained commitment despite the cross-channel shopping behavior
(Sharma et al., 2025). As Carvalho de Mesquita et al., (2024) found that intention behavior is the crucial factor that
keeps showrooming from reducing loyalty: if customers intend to buy from the same retailer after showrooming, they
remain loyal to the brand or retailer, making loyalty more sustainable.

2) Webrooming loyalty (WL)

Webrooming loyalty refers to the tendency of consumers who take part in webrooming (searching for product
information online but completing the purchase in an offline store) to remain committed to a specific brand or retailer
(Yaqub et al., 2022). Moreover, Kleinlercher et al., (2020) stated that webrooming loyalty refers to the extent to which
consumers who engage in webrooming remain committed to a specific retailer or brand across online and offline
touchpoints within an omni-channel environment. From Yaqub et al., (2022) found that intention behavior is the key
factor that links online searching and offline purchasing. When consumers plan to buy from a brand after researching
online, their intention leads them to remain loyal to that brand, especially when supported by online marketing and
consumer engagement.

Thus, showrooming loyalty refers to consumers who inspect products in physical stores but continue
purchasing from the same brand or retailer online, maintaining loyalty despite using multiple channels; this loyalty is
sustained when consumers intend to buy from the same retailer after showrooming. Similarly, webrooming loyalty
describes consumers who research products online but complete purchases in physical stores, remaining committed
to a brand across online and offline touchpoints; this loyalty is also driven by purchase intention, especially when
supported by effective online marketing and engagement. Therefore, this research used loyalty in purchasing products
from both showrooming and webrooming as dependent variables to study the influencing factors and purchase
behavior in showrooming and webrooming.

2.2 Product Intention Behavior

Factors intention product purchase refers to events or characteristics that influence consumer decisions to
purchase products and services, whether in terms of satisfaction, purchase intention, or purchasing behavior that
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changes according to the context. It can be divided into internal and external factors, which help understand which
channels consumers decide to purchase products through and why they choose that type of product. Important factors
affecting purchase decisions in the digital age include PPQ, PCE, PPC, OSC, and GA (Ali et al., 2021; Sharma et al.,
2021; Lin et al., 2022; Wang et al., 2023). These ideas are consistent with the Prospect Theory by Kahneman & Amos
(1979), which explains that consumers tend to make decisions under uncertainty and use psychological shortcuts
(heuristics) and biases towards various information, especially in the context of online and offline shopping. From the
literature review, it was found that each sub-factor plays a specific role in consumer decision-making, including
perceived product quality, which affects purchase intention because products that consumers perceive as having high
quality are more likely to be selected (Rosillo-Diaz et al., 2020). In terms of price comparison excitement, it helps
consumers feel value for money and influences their purchase decision (Krasonikolakis et al., 2018). In terms of
perceived product complexity, such as multiple uses or complex descriptions, it can make consumers hesitate (Furst
et al., 2024). In terms of online security concerns, consumers who are afraid of personal data leakage or insecure
payments tend to avoid online shopping (Nguyen et al.,, 2024). Meanwhile, geographic accessibility, such as
convenience of delivery or access to stores, affects purchase decisions in channels that meet time and distance
requirements (Shao et al., 2022). Therefore, product intention behavior refers to the internal and external factors that
impact a consumer’s decision to buy a product or service. These factors help explain why consumers choose certain
products and shopping channels. Key influences include five factors: PPQ, PCE, PPC, OSC, and GA, which all affect
showrooming and webrooming purchasing behavior, as well as consumer loyalty.

2.3 Showrooming Behavior

Showrooming behavior is the behavior of consumers who visit or try products in physical stores (offline)
before deciding to buy products through online channels. They are often motivated by price comparison, convenience
of purchase, or the need for more information about the product. This behavior reflects the change of consumers in the
digital age who prefer to use multiple channels to buy products (Rodriguez-Torrico et al., 2024). The concept of
showrooming is consistent with the Consumer Decision-Making Theory of Howard & Sheth (1969, p. 81-105), which
explains that consumers use information from multiple sources to make decisions, especially using experiences from
stores to consider before buying online. According to research by Carvalho de Mesquita et al., (2024) found that
showrooming behavior positively influences customer loyalty, particularly when mediated by satisfaction with the
showrooming experience, and the results from Frasquet and Miquel-Romero (2021) shown that strong customer-retailer
relationships, trust, and satisfaction reduce competitive showrooming and promote loyalty. At the same time, Kang
(2018) found that showrooming and webrooming behaviors affect consumers' intention to create user-generated
content on social media. Which is influenced by the SoLoMo (Social-Local-Mobile) experience, such experience plays
a role in strengthening the connection between purchasing channels. Figure 1 shows the conceptual framework of the
research for showrooming purchasing behavior. Therefore, the following assumptions are made:

Hia-1e: Influencing factors; Perceived Product Quality (PPQ), Price Comparison Excitement (PCE),
Perceived Product Complexity (PPC), Online Security Concerns (OSC), and Geographic Accessibility (GA) have a
direct influence on showrooming purchasing behavior.

H2: Showrooming purchasing behavior has a direct influence on showrooming purchase loyalty.

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 17 aUUA 4 n.A. - 5.A. 68

152



Factors Influencing Purchase Behavior and Loyalty Among Showrooming and Webrooming Online Shoppers / Wanlee Putsom and Sorawit Ngamsutti

e p

Purchase Intention Behavior

Perceived Product Quality: PPQ

Price Comparison Excitement: PCE

- Sh ing Behavior: H2 Showrooming Loyalty:
H1a-1e owrooming Behavior

Perceived Product Complexity: PPC SB SL

Online Security Concern: OSC

Geographic Accessibility: GA
o ~/

Figure 1 Research framework of showrooming purchasing behavior

2.4 Webrooming Behavior

Webrooming behavior refers to consumer behavior that searches for product information online, such as
reading reviews, comparing prices, or studying product features, before actually purchasing the product in a physical
store. As Kang (2018) explains, webrooming is part of Omni-channel shopping behavior in which consumers take
advantage of the advantages of both online and offline channels. The theory that explains this behavior is Ajzen's
(1991) Theory of Planned Behavior, which states that a person's behavior can be predicted from intention, which is
influenced by attitude, subjective norms, and perceived behavioral control. A review of research related to webrooming
found that factors that influence webrooming intentions, focusing on purchase motivations, such as saving time and
effort, bargain hunting, and the desire to possess the product immediately (Aw, 2019), and interest curiosity influence
webrooming through market mavenism (Kim & Huh, 2019). Factors such as product type and purchase context
influence search and purchase channel decisions, which in turn influence both webrooming and showrooming
behaviors (Mukherjee & Chatterjee, 2021), and the perception of a good channel mix can increase webrooming
intention and loyalty to the original store (Schiessl et al., 2023). Zafar et al., (2023) found that positive attitudes toward
webrooming—driven by satisfying and practical values—Ilead to stronger webrooming intentions, which in turn support
customer retention and loyalty in omnichannel settings. Webrooming enhances consumer satisfaction more than
showrooming, especially when consumers feel confident and perceive themselves as smart shoppers, this satisfaction
significantly contributes to customer loyalty, making webrooming a valuable strategy for long-term brand relationships
(Flavian et al., 2019). Figure 2 shows the conceptual framework of the research for webrooming purchasing behavior.
Therefore, the research hypotheses are as follows:

H3a-3e: The influencing factors (Perceived Product Quality (PPQ), Price Comparison Excitement (PCE),
Perceived Product Complexity (PPC), Online Security Concerns (OSC), and Geographic Accessibility (GA) have a
direct influence on webrooming purchasing behavior.

H4: Webrooming purchasing behavior has a direct influence on loyalty for showrooming purchasing.
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Figure 2 Research framework of webrooming purchasing behavior

3. Research Methodology

3.1 Population and Sample

The population is consumers who have showrooming and webrooming shopping behavior, which has an
unknown population. Therefore, Cochran's (1953) sample size determination method was used at a confidence level
of 0.05. The possible sample size was 385 people. The researcher intended to use Structural Equation Modeling (SEM).
As a result, the number of samples was used according to the concept of Hair et al. (2014), which stated that the
sample size should be 5-20 times the sample size of the question. This research has 50 questions. The sample size
should be between 250-1,000 samples. Then, the sample size or the number of samples to collect data for this research
is 549 samples. The data collection method used in this research is Purposive Sampling, selected for its effectiveness
in targeting participants who are directly relevant to the study. This technique improves efficiency by excluding
individuals who do not exhibit the behavior of interest, provides deeper insights from respondents with actual
experience, and is particularly practical when the population is unknown or difficult to define. Participants were chosen
based on specific criteria aligned with the research objectives. However, while purposive sampling is suitable for
identifying specific participants, it has limitations, such as reduced generalizability and potential researcher bias. To
mitigate these issues, the researchers clearly defined the selection criteria, provided detailed descriptions of the
sample characteristics, and ensured transparency throughout the sampling process.

3.2 Research Instrument

This research is a survey research. Thus, the instrument used is a questionnaire, which is developed and
created from past research. The questionnaire consists of 4 parts: Part 1 is a closed-ended and multiple-choice
question (checklist), measuring nominal scale data and ordinal scale data. Part 2 is about factors influencing online
shopper purchases, consists of 4 sub-parts: product quality perception, 5 items, developed and improved from past
research by Wang et al., (2023), price comparison excitement, 5 items, developed and improved from past questions
by Lin et al., (2022), product complexity perception, developed and improved from past research by Ali et al., (2021),
online safety concerns, developed and improved from past research by Sharma et al., (2021), and geographic access,
developed and improved from past research by Wang et al., (2023). There are a total of 25 items. Part 3 is about
showrooming and webrooming purchasing behavior, developed and improved from past research by Tang-am (2021),
10 items; and Part 4 is about showrooming and webrooming purchasing loyalty, developed and improved from past
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research by Chinomona and Dubihlela (2021), 10 items. Parts 2 to 4 of the questionnaires are 5-point Likert Scale
estimation questions, namely, 5 means the most, 4 means a lot, 3 means moderate, 2 means little, and 1 means the
least.

3.3 Validity and Reliability Testing

The research team of 3 experts examined the content validity of the questionnaire to measure the index of
consistency (IOC) between the questionnaire and the objective. After calculating the index of consistency, it was found
to be between .67 and 1.00. Rovinelli and Hambleton (1977) stated that the IOC value should be equal to or greater
than .50, which is considered an acceptable criterion. The questionnaire was tested to collect data on 30 sets with the
specified sample group of 549 people. The results of the analysis of the reliability of the questionnaire found the

reliability of each variable as shown in Table 1.

Table 1 Results of reliability testing from sample sizes of 30 and 549 samples

Variable QL (n = 30) Ol (n = 549)

Perceived Product Quality (PPQ) .93 .88
Price Comparison Excitement (PCE) .91 .89
Perceived Product Complexity (PPC) .86 .79
Online Security Concern (OSC) .87 .83
Geographic Accessibility (GA) .78 .78
Showrooming Behavior (SB) .86 .85
Webrooming Behavior (WB) .90 .86
Showrooming Loyalty (SL) .87 .89
Webrooming Loyalty (WL) .92 .89

All variables 97 .96

From Table 1, the reliability value of each variable from the experimental data collection of 30 sets is between
.78 and .93 and all variables have a reliability value of .97. For the data collection from the sample group of 549 sets,
each variable has a reliability value between .78 and .89 and all variables have a reliability value of .96. Cho and Kim
(2015) stated that the acceptable Cronbach Alpha Coefficient (Ql) should be more than .70. Therefore, each variable
has a sufficient reliability value for data analysis in the next step.

3.4 Data Analysis

Data analysis for this research used a statistical software package, consisting of descriptive statistics to
describe the characteristics of the sample, including Frequency, Percentage, Mean, Standard Deviation, Correlation
Coefficient Analysis, Confirmatory Factor Analysis (CFA), and analysis of the influence between variables using Path

Analysis of the Structural Equation Model (SEM) using the testing criteria.

4. Results
4.1 General Data Analysis of Respondents
General information of the 549 respondents found that most were female, 359 people, or 65.4 percent; under

20 years old, 325 people, or 59.2 percent; graduated below a bachelor's degree, 202 people, or 36.8 percent; and
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had a monthly income of less than or equal to 15,000 baht, 478 people, or 87.1 percent. The major online platform used
to search for information or order products was TikTok, 281 people, or 51.2 percent; and the number of times products
were ordered online was less than once a week, 337 people, or 61.4 percent.

4.2 Factor Loading Analysis

Table 2 shows the factor loading analysis to find the relationship between the indicators (ltem) with the
components (Factor) by assessing the acceptable factor loading value of .40 or higher (Hair et al., 2014). However,
no questions were cut off because the factor loading value of all questions was at an acceptable level, which was between
62 and .86, and the composite reliability (CR) of the latent variable was greater than .70 (Hair et al., 2006).
It was found that the value met the conditions (CR > .70) and the Average Variance Extracted (AVE) should be greater than

.50 (Hair et al., 2014). Therefore, the component values of all variables met the specified criteria.

Table 2 Analysis of Loading weights, Mean, AVE and CR values.

Variable Loading Weight AVE CR
Perceived Product Quality (PPQ) .81, .85, .78, .84, .82 .67 91
Price Comparison Excitement (PCE) .83, .80, .82, .86, .85 .69 .92
Perceived Product Complexity (PPC) .81, .77, .56, .79, .75 .55 .86
Online Security Concern (OSC) .83, .82, .62, .84, .72 .60 .88
Geographic Accessibility (GA) .76, .63, .71, .80, .75 .54 .85
Showrooming Behavior (SB) .80, .80, .84, .79, .74 .63 .90
Webrooming Behavior (WB) .76, .83, .84, .79, .77 .64 .90
Showrooming Loyalty (SL) .84, .85, .84, .82, .82 .65 .93
Webrooming Loyalty (WL) .82, .84, .85, .82, .83 .69 .92

4.3 Correlation Analysis and Discriminant Validity

The analysis of the correlation coefficient found that all variables had a positive relationship with statistical
significance at the .01 level. Table 3 shows that the correlation coefficient between the variables was between .37 and
.68, with no correlation higher than .80, indicating that there would be no problem of self-correlation between
independent variables (Multicollinearity). In addition, the mean was found to be between 3.28 and 3.79, and all
variables had a mean value of more than 3.00, indicating that the respondents had an opinion on each variable question
at the level of “agree”. The square root of the AVE (Average Variance Extracted) was used to assess discriminant
validity, as it provides a simple and widely accepted method for confirming that each construct is distinct. This is done
by comparing the square root of AVE values with inter-construct correlations. Table 3 presents the discriminant validity
values in bold and italic, showing that all values meet the required conditions: each square root of AVE is greater than
the corresponding correlation coefficients (Fornell & Larcker, 1981) and all values are less than 1.00 (Henseler et al.,

2016).
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Table 3 Analysis of correlation values and discriminant validity values between variables

Variable Mean S.D. 1 2 3 4 5 6 7 8 9

1. PPQ 3.51 72 .82

2. PCE 3.79 .80 .64** .83

3. PPC 3.58 .70 68**  .65** .74

4. 0SC 3.67 .76 53 B8 5g* 77

5. GA 3.45 72 b56* B 61 .60* .73

6. SB 3.42 .90 b2* 51 50 39 48 .79

7.WB 3.28 .85 S 41 48** A2FF49%F 44% .80

8.SL 3.46 .80 57 b4 BgM 50 54 57 37 .81

9. WL 3.49 .78 S 47 57 50 60* 44* 59 55 .83
*p<.01

4.4 Confirmatory Factor Analysis of Variables

The results of the confirmatory factor analysis showed that the observed variables were consistent with the
theoretical data and the empirical data. It consisted of the main variables: 1) factors influencing the purchase,
consisting of 5 sub-variables: perceived product quality (PPQ), price comparison excitement (PCE), perceived product
complexity (PPC), online security concerns (OSC), geographic accessibility (GA), 2) showrooming purchase behavior,
3) webrooming purchase behavior, 4) loyalty to showrooming purchases, and 5) loyalty to webrooming purchases. It

was found that all values of the index of consistency were in accordance with the conditions. Details are shown in Table 4.

Table 4 Results of Confirmatory Factor Analysis (CFA) of the variables

Variable XC/df p-value GFlI AGFI CFlI RMR TLI RMSEA
Threshold <4.00 >.05 >.90 >.90 >.97 <.05 >.95 <.05
PPQ 10 .90 1.00 1.00 1.00 .00 1.01 .00
PCE 2.25 .06 .99 .98 1.00 .01 .99 .04
PPC 45 72 1.00 1.00 1.00 .01 1.01 .00
0SsC 37 .78 1.00 1.00 1.00 .01 1.01 .00
GA 1.51 21 1.00 .98 1.00 .01 .99 .03
SB .61 .55 1.00 .99 1.00 .01 1.00 .03
WB 1.31 27 1.00 .99 1.00 .01 1.00 .02
SL .26 .61 1.00 1.00 1.00 .00 1.01 .00
WL 1.36 24 1.00 .99 1.00 .00 1.00 .03

4.5 Structural Equation Model Analysis of Variables

1. Showrooming Behavior and Loyalty

The test of the goodness of fit of the variables in the model, consisting of factors influencing the purchase of
products, showrooming purchasing behavior and showrooming purchasing loyalty of online shoppers, found that the
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empirical data showed the goodness of fit index values as follows: chi-square value (X2) equals 2.32, Degrees of

Freedom value (df) equals 3, Xz/df value equals .77, p-value equals .51, GFl value equals 1.00, AGFI value equals .99,
NFI value equals 1.00, IFI value equals 1.00, CFl value equals 1.00, and RMSEA value equals .00. Therefore, all values
are appropriate according to the conditions of the fit index analysis of the variables with the research model. Figure 3

shows the results from the data analysis using Structural Equation Modeling (SEM).

Product Intention Behavior

Perceived Product

Quality (PPQ)

X’ =232, df = 3, */df = .77, pvalue = .51, GFI = 1.00,
Price Comparison AGFI = 99, NFI = 1.00, IF| = 1.00, CFl = 1.00, RMSEA = .00
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Figure 3 Structural Equation Modeling of the empirical data of showrooming

Results of the test and empirical data of the study of the factors influencing purchase loyalty in showrooming
purchases through the showrooming purchase behavior of online shoppers: The findings from the hypothesis testing
are as follows; Hypothesis 1 (H1) consists of H1a — 1e: H1a is that perceived product quality (PPQ) influences
showrooming purchase behavior. It was found that perceived product quality has a positive influence on showrooming
purchase behavior (Y = .21, p < .01). Therefore, hypothesis H1a is accepted. The next one is H1b. It states that price
comparison excitement (PCE) influences showrooming purchase behavior. It was found that price comparison
excitement has a positive influence on showrooming purchase behavior (Y = .16, p < .01). Therefore, hypothesis H1b
is accepted. The next one is H1c, which states that perceived product complexity (PPC) influences showrooming
purchase behavior. It was found that perceived product complexity has a positive influence on showrooming purchase
behavior (Y = .16, p < .01). Therefore, hypothesis H1c is accepted. The H1e hypothesis states that geographic access
(GA) influences showrooming purchasing behavior. It was found that geographic access has a positive influence on
showrooming purchasing behavior (Y = .19, p < .01). Therefore, the hypothesis H1e is accepted. Hypothesis 2 (H2) is
that showrooming purchasing behavior (SB) influences showrooming purchasing loyalty. It was found that
showrooming purchasing behavior has a positive influence on showrooming purchasing loyalty (B = 1.12, p < .01)
Therefore, the hypothesis H2 is accepted. However, H1d states that online safety concerns (OSC) influence
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showrooming purchase behavior. It was found that online safety concerns have no influence on showrooming purchase

behavior. Therefore, the hypothesis H1d is rejected (Y = .-.02, p > .05). See details in Table 5.

Table 5 Hypothesis, Path Analysis, Path Coefficient, and Result

Hypothesis Path Analysis Path Coefficient Result
H1a PPQ — SB 21 Accepted
H1b PCE — SB o Accepted
H1c PPC — SB 6 Accepted
H1d OSC — SB -.02 Rejected
H1e GA ™ SB Il Accepted
H2 SB — SL 1.12%** Accepted

2. Webrooming Behavior and Loyalty

The test of the goodness of fit of the variables in the model, consisting of factors influencing the purchase of
products, webrooming purchasing behavior and webrooming purchasing loyalty of online shoppers, found that the
empirical data showed the goodness of fit index values as follows: chi-square value (Xz) equals 1.09, Degrees of
Freedom value (df) equals 1, Xz/df value equals .11, p-value equals 0.74, GFl value equals 1.00, AGFI value equals
.99, NFI value equals 1.00, IFl value equals 1.00, CFl value equals 1.00, and RMSEA value equals .00. Therefore, all
values are appropriate according to the conditions of the analysis of the Index of the Consistency of the variables with
the research model. Figure 4 shows the results from the analysis of the effect values between the variables studied by

analyzing the Structural Equation Modeling (SEM) to test the consistency between the research model and the empirical data.

s ~\

Product Intention Behavior

Perceived Product

Quality (PPQ)

¥7=1.00, df = 1, %df = .11, pvalue = 0.74, GFI = 1.00,
Price Comparison AGFI = .99, NFI = 1.00, IFI = 1.00, CFl = 1.00, RMSEA = .00
Excitement (PCE)

Perceived Product

Webrooming Behavior

(WB)

Webrooming Loyalty
(WL)

Complexity (PPC)

Online Security

Concern (OSC)

Geographic
Accessibility (GA)

J

Figure 4 Structural Equation Modeling of the empirical data of Webrooming
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Results of the test and empirical data of the study of the factors influencing purchase loyalty in webrooming
through the webrooming purchase behavior of online shoppers: The findings from the hypothesis testing are as follows.
Hypothesis 3 (H3) consists of H3a — 3e: H3a is that perceived product quality (PPQ) influences webrooming purchase
behavior. It was found that perceived product quality has a positive influence on webrooming purchase behavior (Y =
.27, p < .01). Therefore, hypothesis H3a is accepted. Then, hypothesis H3c states that perceived product complexity
(PPC) influences webrooming purchase behavior. It was found that perceived product complexity has a positive
influence on webrooming purchase behavior (Y = .13, p < .01). Therefore, hypothesis H3c is accepted. Then, H3d
states that online safety concerns (OSC) influence webrooming purchase behavior. It was found that online safety
concerns influence webrooming purchase behavior (Y = .09, p < .05). Therefore, hypothesis H3d is accepted. As for
hypothesis H3e, it states that geographic access (GA) influences webrooming purchasing behavior. It was found that
Geographic Access has a positive influence on showrooming purchasing behavior (Y= .22, p <.01). Thus, hypothesis
H3e is accepted. As for hypothesis 4 (H4), that is, webrooming purchasing behavior (WB) influences webrooming
purchasing loyalty. It was found that webrooming purchasing behavior has a positive influence on webrooming
purchasing loyalty (B = 1.17, p < .01). Thus, hypothesis H4 is accepted. Furthermore, the H3b states that price
comparison excitement (PCE) influences webrooming purchase behavior. It was found that price comparison
excitement has no influence on webrooming purchase behavior (Y = -.03, p > .05). Therefore, hypothesis H3b is

rejected. See details in Table 6.

Table 6 Hypothesis, Path Analysis, Path Coefficient, and Result

Hypothesis Path Analysis Path Coefficient Result
H3a PPQ — WB 0.27*** Accepted
H3b PCE = WB -.03 Rejected
H3c PPC ™ WB 0.13** Accepted
H3d 0OSC —? wWB 0.09** Accepted
H3e GA ™ WB 0.22%** Accepted
H4 SB — WL 1.7 Accepted

5. Results Discussion

The findings from this research, based on the hypothesis testing of factors affecting purchasing behaviors
in showrooming and webrooming that affect loyalty, are as follows:

5.1 Purchase Intention Behavior, Showrooming and Webrooming Behavior

1) Showrooming

The results of the data analysis, based on the research objectives and the specified hypotheses regarding
showrooming purchases, indicate that the findings support the following hypotheses:

First, perceived product quality (PPQ) affects showrooming purchase behavior. This shows that when
consumers perceive that the product is of high quality, reliable and meets their needs, they tend to visit or try the

product in a physical store before buying it online, which may be cheaper or have better conditions. This action helps
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consumers have sufficient information and understand the product deeply before deciding to buy it. Especially for high-
quality products, consumers want to touch or try them before buying online (Flavian et al., 2020). In addition, the
perception of product quality in e-commerce also influences purchase intention and encourages consumers to search
for information in multiple channels, such as trying the product offline first (Rosillo-Diaz et al., 2020), which is consistent
with Aw et al., (2021) who pointed out that showrooming is not only due to cheaper prices but also confidence in the
quality of the product after actually touching it.

Second, price comparison excitement (PCE) affects showrooming purchase behavior, indicating that
consumers enjoy searching and comparing prices online before deciding to buy in a physical store. This behavior
reflects digital consumers who like to seek information to increase their confidence in buying the product, especially in
an omnichannel context (Lin et al., 2022). The study found that the enjoyment of price comparisons led consumers to
participate in more information search activities, leading to showrooming decisions, where consumers visit stores to
experience products before returning to purchase through the channel with the best deals. Aw et al. (2021) also
emphasized that showrooming is not driven by "price" alone, but also includes psychological motivations, such as the
satisfaction of finding the best deal.

Third, perceived perception of product complexity affects showrooming purchase behavior, showing that
when products are highly complex, such as having many technical features or requiring trial, consumers tend to inspect
or try products in stores before deciding to buy online to reduce uncertainty and risk, especially when online information
is insufficient (Tang-am, 2021). Therefore, consumers want advice from staff or to touch the products themselves. This
is often found in electronic or technology products. Fernandez et al. (2024) stated that product complexity encourages
consumers to evaluate the product in more detail, and showrooming is one way to help consumers feel more confident
before purchasing.

Finally, geographic accessibility affects showrooming purchase behavior, indicating that consumers are
more likely to showroom when stores are located near their home, workplace, or in areas they frequently travel through,
such as shopping malls, making it easy to stop by and try on the products before going back to purchase the product
online (Wang et al., 2015), especially for products that require physical contact. Geographic conditions, such as
parking availability or store opening hours, make showrooming more frequent, even if consumers are already planning
to buy online (Li et al., 2021).

2) Webrooming

The results of the data analysis, based on the research objectives and the specified hypotheses regarding
webrooming purchases, revealed that the findings support the following hypotheses:

First, perceived product quality (PPQ) affects webrooming purchase behavior, indicating that consumers
who perceive the products to be of good quality tend to start searching for information from online channels first, such
as comparing product features, prices, brands, and user reviews, and then go to physical stores to view or purchase
the products, reflecting decisions based on quality. Flavian et al. (2020) stated that people who use webrooming tend
to use online information to build confidence before deciding to buy the product in a physical store. Rosillo-Diaz et al.

(2020) pointed out that when consumers believe that the products are of good quality, they will hesitate less and are
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more likely to go to the store for a final inspection before purchasing them, showing that PPQ directly influences brand
confidence and purchase decisions.

Second, perceived product complexity affects webrooming purchase behavior. The results of this research
show that when products are complex, such as electrical appliances, technology or luxury products, consumers tend
to choose webrooming by starting to research online and then visiting the actual product to touch or ask for advice
before purchasing, because they want to reduce the risk. Flavian et al., (2020) stated that consumers want to reduce
uncertainty when making complicated purchases by choosing to inspect the actual product first, and Ewim et al., (2024)
added that consumers often take advantage of the benefits of each channel, such as checking online information first
and then seeing the actual product to build confidence. This is especially true for “complex” products.

Third, online security concerns influence webrooming behavior, showing that online security concerns, such
as the risk of payment, fraud or identity breach, lead consumers to search for information online but go to a physical
store (showrooming) to avoid the risks. Flavian et al. (2020) stated that security concerns reduce trust in online
channels, causing consumers to avoid buying products online. Aw et al., (2021) added that some consumers use
webrooming as a way to reduce uncertainty, especially when the product is expensive or complex, and they want to
inspect the actual item before buying it.

Fourth, geographic accessibility has a positive influence on webrooming behavior, showing that easy access
to a store, such as being close to home or convenient to travel, stimulates showrooming behavior. Consumers will view
or try on the product in the store first, and then come back to buy it online, which may be cheaper. Aw et al., (2021)
found that many consumers use stores as a touchpoint to gain information and experience before buying the product
online. This is especially true for electronic products, clothing or furniture. Li et al., (2015) added that stores in good
locations, such as shopping malls or community areas, stimulate more showrooming. Heitz-Spahn et al. (2024) also
stated that consumers who are good at technology and compare prices quickly tend to do showrooming when stores
are easily accessible.

However, the results of the data analysis indicate that one hypothesis was not supported in the online security
concerns that do not significantly influence showrooming purchase behavior. This suggests that consumers are usually
confidentin online shopping systems, likely due to advancements in e-commerce platforms, including secure payment
systems, reliable shipping services, and robust data protection measures (Alzahrani et al., 2017). The findings indicate
that showrooming behavior is primarily driven by positive motivations—such as the enjoyment of comparing prices and
thoroughly evaluating products—rather than by concerns over online security. Holkkola et al. (2024) also noted that
security concerns tend to affect only the initial stages of online shopping. As consumers gain more experience, their
trust in the system increases, and their anxiety about security decreases. In addition, the price comparison excitement
(PCE) does not affect webrooming purchase behavior. This suggests that the excitement of price comparison does not
significantly affect webrooming behavior. Consumers who like to compare prices are more likely to turn to showrooming
because they are looking for the “best deal” or price. Aw et al., (2017) found that price-focused consumers tend to
choose showrooming, and Verhoef et al., (2015) indicated that trust in the store and offline experience affect purchase

decisions even when starting online. This reflects that price-conscious consumers may still choose to buy in-store if

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 17 aUUA 4 n.A. - 5.A. 68

162



Factors Influencing Purchase Behavior and Loyalty Among Showrooming and Webrooming Online Shoppers / Wanlee Putsom and Sorawit Ngamsutti

they feel confident in the brand or service, but not because of the fun of finding promotions. Therefore, excitement is
not the main motivation for webrooming.

5.2 Showrooming and Webrooming Behavior and Loyalty

The research results indicate that showrooming behavior positively influences showrooming purchase
loyalty. This suggests that when consumers repeatedly engage in showrooming, the behavior evolves into a deliberate
purchasing strategy. Consumers perceive this approach as beneficial because it allows them to experience the
advantages of both offline and online channels—physically interacting with products in-store and securing better prices
online. This shows that showrooming is not a temporary behavior from promotions or technology, but a permanent trend
that reflects the behavior of digital consumers (Li et al., 2021), especially millennials and smartphone users who search
for information while in the store. Heitz-Spahn et al. (2024) stated that showrooming involves learning complex buying
behaviors and when consumers see that using multiple channels helps them get good quality products at a reasonable
price, they will be more loyal to showrooming behavior than to any single brand.

The research results show that webrooming shopping behavior has a positive impact on webrooming
purchase loyalty. Consumers who engage in webrooming tend to be more satisfied and loyal to this purchasing
channel. Flavian et al. (2020) highlighted that webrooming enhances the shopping experience by providing confidence
through viewing real products and saving time in the information search process. Similarly, Heitz-Spahn et al. (2024)
emphasized that webrooming increases trust in physical stores and empowers consumers in their decision-making,
thereby reducing perceived risk. Fernandez et al. (2024) also noted that webrooming has become a core behavior
among certain consumer groups, as it combines the strengths of both online and offline channels. This integration
encourages repeat purchases and fosters long-term loyalty.

The research findings demonstrate that both showrooming and webrooming behaviors significantly
influenced purchase loyalty. Showrooming has evolved into a strategic behavior among digital consumers, particularly
millennials and smartphone users, who value the ability to physically evaluate products in-store while securing better
deals online. This behavior reflects a long-term trend driven by informed decision-making rather than temporary
influences like promotions or technology. Similarly, webrooming fosters consumer satisfaction and loyalty by combining
the convenience of online research with the confidence gained from in-store purchases. It enhances trust, reduces
perceived risk, and strengthens consumers, making it a core behavior for many. Together, these insights highlight the

importance of integrating online and offline channels to support consumer preferences and build lasting loyalty.

6. Conclusion

Showrooming behavior is when consumers visit or try products in a physical store before deciding to buy
them online, usually from a cheaper store. Factors affecting the showrooming behavior include belief in product quality,
as consumers who believe that products are of good quality tend to want to inspect or try them in a physical store first,
and then excitement in comparing prices, which makes consumers enjoy finding the best deals from multiple channels.
In addition, the complexity of products with specific functions also influences this behavior, as consumers tend to try
products first to understand them better before deciding to buy them online to reduce costs or the risk of making the

wrong choice. Concerns about online security were not found to have a significant impact on this behavior, as
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consumers who engage in showrooming behavior are usually familiar with online shopping and prioritize price and
quality over security concerns. In addition, the geographic accessibility of stores also has an effect. If a store is far
away or inconvenient, consumers may choose to buy online instead. However, if a store is nearby and convenient to
travel to, the buying things online may reduce the chances of showrooming behavior. Behavioral brand loyalty also
influences showrooming behavior, as some brand-loyal consumers may choose to buy directly from the store, while
others may choose to buy online if they get a better price.

Webrooming behavior is when consumers search for information or compare products online before
deciding to buy at a physical store. The study found that factors that affect this behavior include perceived product
quality, which has a positive influence. Consumers who perceive that products are of good quality tend to want to touch
the actual product before buying it for confidence’s sake. The excitement of comparing prices, although influential, in
the context of webrooming, consumers use online price comparisons to confirm that a physical store offers a
reasonable price before deciding to buy it. Product complexity is another factor that drives consumers to understand
products through online information before going to touch and buy the real thing at the store. Concerns about online
security influence webrooming because some consumers are not confident in the payment system or are afraid of
being cheated, so they choose to buy products at the store for safety concern. While geographic accessibility is
influenced by the convenience of travel, if the store is easy to access, consumers are more likely to buy the product at
the store. Finally, behavioral brand loyalty influences webrooming. Consumers who are loyal to a brand are more willing

to go to the brand's physical store to buy products, even if they have searched for information from online channels before.

7. Recommendations

7.1 Recommendations for the Implementation of Research Results

The research on showrooming and webrooming behaviors provides valuable insights that entrepreneurs and
retailers can apply to improve customer experience and purchasing decisions. The following are practical steps for
implementing these findings:

1) To address showrooming behavior and enhance product quality perception, stores should design
physical spaces that allow customers to interact directly with products. For example, technology retailers can create
demo zones where customers can test devices such as smartphones, tablets, or smart home gadgets. Staff should be
trained to provide informative and engaging product demonstrations. At the same time, the store’s online platform must
offer detailed product specifications, high-resolution images, and customer reviews to reinforce confidence in product
quality. This dual-channel approach encourages customers to purchase online after experiencing the product in-store.

2) For consumers who enjoy comparing prices, businesses should implement dynamic pricing strategies
and offer exclusive online discounts. After customers visit the store and explore products, they could receive
personalized discount codes via email or app notifications, encouraging them to complete their purchase online.
Additionally, retailers should monitor competitor pricing and adjust their offers accordingly to remain competitive. This
strategy not only supports price-sensitive consumers but also strengthens the link between offline exploration and

online conversion.
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3) When dealing with complex products, such as electronics or specialized equipment, the retailers must
provide comprehensive support across both channels. In-store staff should be equipped to explain product features
clearly, while online platforms should include tutorial videos, FAQs, and live chat support. Offering virtual consultations
or augmented reality tools that simulate product usage can help customers understand the product better before
making a decision. These services reduce uncertainty and increase the likelihood of purchase.

4) To mitigate concerns about online security, retailers must invest in robust e-commerce infrastructure. This
includes implementing SSL encryption, secure payment gateways, and multi-factor authentication. Clearly
communicating these security measures on the website and during checkout reassures customers that their personal
and financial information is protected. Providing customer service support for online transactions also builds trust and
encourages repeat purchases.

5) Improving geographic accessibility is another key factor. Retailers should consider opening stores in
locations that are convenient for target customers, such as near residential areas or business districts. Additionally,
offering “Click and Collect” services allows customers to order online and pick up products at a nearby store,
combining the convenience of online shopping with the immediacy of physical access. This strategy reduces delivery
wait times and enhances customer satisfaction.

6) To build loyalty among showrooming and webrooming customers, businesses should develop integrated
loyalty programs that reward engagement across both online and offline channels. For instance, customers who browse
in-store and purchase online could earn points that can be redeemed for future discounts or gifts. Promotions that
encourage cross-channel behavior, such as bonus points for using both platforms, help create a seamless shopping
experience and foster long-term customer relationships.

By implementing these strategies, retailers can effectively respond to evolving consumer behaviors, enhance
customer satisfaction, and increase sales through a well-integrated Omni-channel approach.

7.2 Suggestions for Future Research

This research collected data from a broad sample without specifying a specific study area, which may not
fully reflect consumer behavior in areas with different social or economic characteristics. Therefore, future research
should expand the study area to other regions of the country, specifically by specifying the target areas or groups,
such as the North, Northeast, and South, to increase the diversity of the sample and increase the ability to explain the
research results at the national level.

In addition, the research used an online questionnaire as the main tool, which may limit the sample to only
those who have internet skills and access to digital devices. As a result, some sample groups, such as the elderly or
low-income people, may have been overlooked. Thus, future research should use a variety of research tools, such as
in-depth interviews or paper questionnaires, to cover a wider range of populations and reduce bias in sample selection.

Although the research used statistical methods for analysis, using only questionnaires may not be able to
deeply explore the reasons or motivations behind consumer behavior. Therefore, future research should consider using
mixed methods research by combining quantitative and qualitative research, such as interviews or focus groups, to

obtain more in-depth and comprehensive data.
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Abstract

This study investigates the internal factors influencing the performance of cooperatives in Thailand, with a
particular focus on cooperative age, type, and especially the educational level of cooperative managers. The objective
is to analyze the relationship between these internal characteristics and cooperative performance, using Return on
Assets (ROA) and Debt Ratio as key performance indicators. ROA reflects the efficiency of financial management,
while the Debt Ratio indicates the level of risk management within cooperatives. Secondary data were collected from
372 cooperatives across Thailand over the period 2016-2020. Both descriptive and inferential statistical methods were
employed in the analysis.

The findings reveal that most cooperatives have been established for over 20 years and have shown steady
growth. However, a notable decline in overall performance was observed in 2018, potentially linked to a major
governance failure and corruption scandal within a credit union cooperative, which reduced public trust in the
cooperative system. Empirical results demonstrate that ROA is positively associated with the number of members, the
age of the cooperative, and its financial outcomes (profit/loss). Conversely, cooperative capital and managers with
education beyond a bachelor's degree are negatively associated with both ROA and the Debt Ratio. These findings
highlight the importance of internal, controllable factors especially the role and educational background of cooperative
managers in shaping cooperative performance. The study suggests that cooperatives should give careful
consideration to the qualifications of their managers, particularly educational attainment, when seeking to improve

performance and resilience.
Keywords : Cooperatives, Managers, Governance, ROA, Debt ratio
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U3n"3, annsalilszas, annsnliudn waz avnsaleauning uay awinresaunsnd i (X,) Usznavlddon 2 auia laun
aunnliey uaz en Insfinsudasiuavnsalldinuanisutunaeesannsal e drunnaunsallafiaundunineg
449n91 5,000 dnuniul azgnnnuauannsaiauinlveg (nsnduasnannsnl, 2564) Fesfaulnaniildunann
NINLNIUITIUNITHTELNN (Kumkit et al, 2022)

uananil mﬂi’fumumimmzﬁ@uLL@:ﬂ-‘fmma‘ﬁm&mqﬂmmw‘i’T@H@ WU91 AnduRRUNIIATIARELLAZAANS
Toyuraunindeya wudn ‘1_|Nzwnmﬁfﬁﬂ?mg@mmmﬁm:mqmaﬁu‘ﬁ'mmmﬂﬂ M lidanwni 109doya
fgasinainiu wazinlignaaidlu Unbalanced panel data ANMIINLNIUITI AN ST UNANLGN nenz ez

wuuanaesninisldfeyadneuzAinancainnsnldisnianzilsenininnnes iyl Fixed effect #38 Random effect

IAviagaeuuL (Wooldridge, 2002)
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agnalsfinnn drdqulsdnwaizianisndannlulavesurnazannsal (Individual unobserved characteristics)

o o so 1

ANNNANAUSALANAAIALAADLABIANANT (Error term) 33n19nzLsznaulkuy Random effect %ﬁ'miﬂajmma‘ﬂ:ﬂa‘zmm

22D

ﬁﬁ@mmuﬁmﬂmin’umq’nmzmu@m (Inconsistent and biased estimates) FAtiid il 91l9L N NN TULLS N ABIANNNS
1 uay 2 Az ldaBNNsNzUseanunanatuLLl Fixed effect

Bt 13f AL NNIANE AR I ENLNT0T N NN ARE LA IMENZANIEMI1N TR NN 3L UL Fixed
effect LALARNNINLII¥ UM Random effect #a¢8l Hausman Test 18 1ieqannuusdnansiildlunisfnunasad

o

HuullunazavidndeaunAgiundiAnaes Hausman Test Il Strict exogeneity Las Homoskedasticity

4. NAANWENNFINELAZNNFAALUTENS

4.1 ANHUsTaYAFDANTTUUITRINANTANHUURUNTRlINg

%’@H@%Mm@\immmﬁ 2563 (M131497 2) W97 f9nuauannIniad Y 6,653 uie iluannanifini g
ALHUNIT 6,568 W UElARILEIWA 166 WY TmﬂﬂaxmmumﬁﬁﬁmaﬁwLﬂumuﬂﬂ;mﬂﬁqmﬁ@ aunsainisinems

| a

3,278 WA HANUIUANITNIIN 6,197,329 9781 74AINIAD dnUNTiaannsnel 1,401 wiia NaUIuaN1TNIIN 3,103,488 98
waz@nNInfuInag 1,029 uue A 1UIUANITNIIN 481,993 918 aunsniiniadsa1iiueuag e e taa s
wini 27.22 T iszinnaunsninensiedsgegaae aunsalilad a1e1eae 40.85 1 989890178 @nNIalinudi anglads
33.33 1
dl' a v Y o o rn:l' o a 1 1 = 1 2 Yo Y
\HaRa1sn N9degannisannsnlianizannsniianiueueg wusn Jdadauntsdneddanisannsaoany
cY £ = 1 U Y oo '3 dl91 A '8 o (3
50.65 lnaaunsalf uAddndaunisdanedannisannnigeanifosay 85.60 1098981A8 daunsnfaaunine
fataz 83.08 uaraunniiian feraz 76.47 Insavnsninidndaunisdnegannisaunsniieanigane aunsnilszas
Faeay 28.77 22984N1A2 4nnsiUTNIg Fa8aY 29.83 WATAUNIAINIIINEATFRUAT 41.34 ATNANAL
;19797 3 uansARadayasunsRuresannsaliadssinalne Tud 2563 i annsalindszinalned
Aunineliaznilduenslseinns 690.71 way 380.62 AL ANNANL Tnsnaunsaiaaunsne Naunineiazuiiduiaas
nIngaameuiuaunsnilszinnau o wenanniganudn A1 ROA Laz Debtratio tdnaasannsniialszinealng

HALALWINTU 64.79 LAy 1.89 ANNATAL

A1919 2 dayarialvesavnsalusiazszinn 1 2563

dszinvaunsal 59w atTendng ueR U ANELafE U Agamnns AU
dwaw anllums  anilunisg aunsal AR fqudn avnsol  awnsoiilal
(w¥iq) (W¥ig) (W¥ig) Sneeluai aunsal (51%) (W¥ig) dfanns
) (W)
iAsARLEY 581 577 6 14 19.77 799,206 308 269
NISINKAST 3,307 3,278 119 56 22.94 6,197,329 1,355 1,923
D 85 85 0 0 40.85 186,862 65 20
Usn19 1,063 1,029 32 51 19.84 481,993 307 722
SIEEANK] 74 73 4 2 19.44 14,476 21 52
F1umn 126 125 2 2 33.33 655,564 107 18
aaNNTNE 1,417 1,401 3 16 21.10 3,103,488 1,164 237
EREY] 6,653 6,568 166 141 27.22 11,438,918 3,327 3,241
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<«

A1579 3 fayariadenanisRuesannsnluenandssinnannsnd 1 2563

dszinnaunsal Aundng uilAu AU fls ROA Debt-ratio
(@ruUuN) (@1uun) (@1uun) (@1un) (%)
Lﬂ‘a‘aﬂgl,ﬁﬂu 110.77 80.53 73.55 3.96 6.00 0.50
(353.68) (664.09) (526.60) (14.50) (14.82) (1.27)
NSINHAST 261.61 234.21 30.84 3.09 28.19 1.89
(9,634.00) (9,630.67) (94.14) (16.60) (349.89) (19.21)
DI 134.40 96.63 43.68 13.56 15.19 1.07
(277.61) (191.84) (96.69) (82.28) (63.66) (2.09)
13019 23.69 14.63 9.82 1.04 290.80 5.70
(213.09) (132.97) (84.86) (9.79) (7,653.47) (85.97)
1lszag 13.42 10.56 10.53 0.92 27.89 1.59
(53.76) (31.00) (30.31) (2.73) (151.29) 6.11)
F1UA" 55.74 27.64 28.12 2.64 10.39 0.22
(369.03) (219.39) (152.78) (11.37) (11.75) (0.208)
aAUNTNE 2,555.55 1,186.42 1,389.82 69.21 41.11 0.30
(15,433.90) (4,948.16) (13,80.26) (209.26) (1,285.82) (0.49)
EREY] 690.71 380.62 320.54 17.02 64.79 1.89
(9,889.66) (7,178.70) (6,396.88) (101.58) (2,913.83) (34.66)

AN NINAWETNEUNTOS (2564)

NHNNE): F2ATUARSIUINAL AB ANAINATALARSY (Standard deviation)

o

A 09 g A a X A o o a el = !
LW@SLMLMHJ—HWV] ﬁLqquﬂﬂ\i"ﬂuLﬂﬂqﬂUN@ﬂqﬁ‘ﬂ’]Luuqquﬂlﬂq@Mﬂimmﬂﬂq?@ﬂszUﬂuiuﬂﬁ\zLWﬂVLV]?;l TEUIN

o ' o

9RgannnsannsniiaznslEAAN19aUNI0l HAAINNIINAABLHAFIITDIANAALNANIALTHWINUIRY AUN TN

]

o '

¥ o‘d‘ SIS
gannisuazannsnin iy

o

Ansaunsnd TnamagauANLANFNTadAAte Aunine ulldu dounu nnls ROA uay

v ' v

o o a o &

. p A6 ¥ & Aoy a = Aa ° ' Al A Yo
Debt-ratio 115197 4 & liifiudn avnsaifgannislpnafe@uning wildu yu uaznnle snndravnsni ldigannisy
avnsaiyniszinm enidutlsziamannsaliwdn iWwmezanuinannsaliudludssmalnadauaulinnn uazuanig

o a Y v e A o= A = Jo v @ = ' a a 9 =
ﬂqLuuqqubﬂ@Q@Mﬂﬁ‘mﬁ‘quﬂqiﬂ LLAINFAINNY IummZW@ﬂﬂﬁ‘muﬂN 'V]N@ﬂqﬁ‘ﬂﬂﬂﬂ’qmiﬂLMuﬂ\?ﬂqﬁ‘iNﬂﬂL@ﬁ@ﬂﬂmgquuﬂﬂ nane

'
a v o

= ' ' a o = Ty v A o L} 13 b3
ﬂ’]ﬁ‘Lﬂ?‘il‘LlLV]‘F;I‘]_IN@[5]’1\‘1V’]’]L'ﬂ@ﬂﬂﬂ\?ﬂ’ﬂﬁ"’ﬁ\‘iLﬂumﬁlN@Wﬁ@’]ﬂﬂU@ﬂﬂi‘m@’]uﬂq AR AUV UANNTUARULINUBE LATHANIT

anduulun wsndulnrdandaiu uazlifiauuansnsesnednRu (nsudaainavnsal, 2567) lunsiienangdau

o=l o

N19N1971 ROA Hieannsniipsang iauuazannsalniainsnsfid1iads ROA 199aunsaiigann1suInnanaunsni

v
o

THAAN17 MInWaswn AN Debt-ratio Hiiieannanilian uazannsaloauningnuanisAnealiivindanislilfias

s o

ANNAFIUNAN neain1sTaLELNAsN9ARRE299AY Debtratio sEudnan1siuaznislidfannisannsal na1afe

'
ol o Y

K = L oaAw oA "o o=l v Y& 1 Vo - o
AVNTUNHHIANITAZHAN Debt-ratio ‘wu'aﬂm']m@mmummmﬂmg AN LaAS LALWIN Q@mmmummﬂuﬂ%m

danatuNanI?A LN wIa9aunInlle
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e 4 uBeuisdnedenensRuresannsalzaiedddnnisaunsniias bifgaamsannsaluanmy
Uszinnavnsod I 2563
dszinnannsal Aunswed A Aunu fils ROA Debt-ratio
iAsAgLTaY t=-595" t=-244" t=-2.65" t=-479" t=325" t=0.74
(0.0000) (0.0073) (0.0041) (0.0000) (0.0006) (0.7709)
MINHAT =-181" =-1.62 t=-22.02" =-10.84" t=2.08" t=0.93
(0.0347) (0.0517) (0.0000) (0.0000) (0.0186) (0.8247)
DY t=-2.43" t=-259" t=-2.07 t=-0.82 t=-0.54 t=2.00
(0.0085) (0.0056) (0.0207) (0.2067) (0.7601) (0.0243)
U3 t=-4.10" t=-354 t=-4.75" t=-2.58" t=0.70 t=1.15
(0.0000) (0.0002) (0.0000) (0.0050) (0.2412) (0.1235)
lsza t=-355" t=-3.60 t=-258" t=-3.80" t=0.63 t=0.46
(0.0003) (0.0003) (0.0059) (0.0001) (0.2644) (0.3216)
F1UA t=-0.62 t=-0.55 t=-0.71 t=-0.90 t=-0.41 t=0.19
(0.2650) (0.2887) (0.2365) (0.1824) (0.6616) (0.4231)
aRuNSNe t=-248" t=-351" t=-155 t=-4.93" t=-0.33 t=-586"
(0.0065) (0.0002) (0.0607) (0.0000) (0.6315) (0.0000)
39U =540 t=-4.07" =-387" =-1272" t=1.14 t=242"
(0.0000) (0.0000) (0.0001) (0.0000) (0.1270) (0.0077)

NNELUB): NANTDURNITAMNIDITAL T UeE
. o

* e o QAN ATYNNADANIZAL 0.1, 0.05 LAz 0.01

FLaULaAIlNGLAL AR AN p-value

4.2 uan1sAnsLEIlsEane

AnszgRan lvinnnsnsaagauloin

Multicollinearity sxmdneusassidusaundaBunaduuusiaas %qﬂizﬂ@ﬂﬂﬁfmmm@mumd(X1)
AMUIUANNTNVBIAUNTDS (X2) waTyUIBIAUNIA] (X5) WU Faulsimant lafpnuduiufidadunsaina iesnann

AN 3L RV TANANNUSHAANNGD 0.75 (Gujarati, 2004) (11314 5)

M99 5 AdNLsrantandunusuessaulseasslunuuanany

X, X, X,
X, 1.00
X, 0.34 1.00
X 0.23 0.35 1.00

A a o Ao \ o a o o

AN919 6 wansHanIIlszanauNess LN etada e lun A naraniseniiuiuessunsalludsunalng wudn d1msu
WUUANa8sN 1 Aautlsangaasannsal (X,) Anansgnuideausasauilssn ROA Nseauiiud1Ann9aiis 0.01 Teaannaad
AUKANNIANE89 Kumkit (2020) Ainusn annsafndnisanfivaulussazinaiunu winldyapainsidiuiusmmeannis

v
v o

annsninaNAANFANAINNI YFaa1AARATNE a1Nnsndenaliuailsznaunisaasannsal TAUsyAnsnawla Al
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'
o

1 =2 ¥ v s =< A d‘ﬂld ¥ a o Y1 d; A
s linnsAnLazAsdf lapuanngal funen1gaanARANI AN NI RNLE sA AN Taun Il I saliadeeiu

= = o = o cy ¥ o o oA Yy o = = =
WAZN1INITLUsITNNALNANA uRsnannnifasliaiugn QJLﬂu@ﬂ’W\‘IEN NADAANBNNUNITANHIVBILAUATY LEYLNA

o o o o ¥ N o

(2557) WL dUNITHITeZ9aN19A I IUBNLE R ANTA IR A NANA TN ANIIAIUANTRY NN1FIANTT FIND

al (7

uannsaiidgiuzduas luaneifulsanuiuaniinaesannsal (X,) Huansenuiduansesauls A1 ROA szsiu
oo o oo o e a dd X La Ao 4 ey s co ax X

HedANWNARRIZAL 0.1 [HesRNaMNIniAaxnTninay iuAe msnaundndnunlduinisnannsafnldinnaullaos
Asdenali selanfanuawnsaliduliluisnisuon uazdenaatunatlsynaunisifinduiuaunsalluusiasd foawmai

lﬂl v o o o v a 1] val lﬂ‘ £% Y a [ s o
nsnavnsadliiaanndrAnyiunislitnig anunsndenalilyananaula uazdasnisldusnisiuaunsal inadasiiy

' o

annaniuawnsadls (Bnnnsal lasaed uazanz, 2556) wanainiidanudn dautlsyuaesannsal (X,) uansznuideause

-
v a

Fautlarin ROA RlazdindaidnAynneadin 0.01 Tegemadesiunanisineiesdiaonn nRAUNT Largnnsad duagoyAns
(2564) naaAa Yuaunsnd @"m”l.ﬁ’cif]Lﬂuwé’wmmﬁzﬁqﬁmiumm%”mmiﬁ wazANsualiuavneal ey m?‘ﬁ'nu
aunsalfianas azdanaliiAn ROA Anaudauanslisiudn nsadneldldfuaunsaluazquavnsnfiisnnmannesadlu
fAnnapeniu Tummxﬁmﬂﬁ@wmwﬂ@ﬁﬂzﬁqummmmﬁmmmumc@udq FLAUNIANT UWATINA 28953ANT TENA

plaA1 ROA 1asannsnd Lannsdnsiuansliiiug szaunisdnsidudoudonlinissiiugsnaaiunsoneuauasnas

o

¥ a v 1 1 < =2 Y v M v =2 dl o 1 = ¥ v
FaInnsresaNEnla usegnalefinan DeuddnnisazldldaunisAnenesduge wininfiagaudnlaluwuaniedn
avnsnd i laqmsannnglunisiindnnisgannisalannsninn llunisanifiugsia uariavnssladeus wuazaifineu

Tnanes Usrlomfresandnidudrdny wazandunisningannisnal laddn sangunisannsal yaragii a1xnsaudy

o

gannisnvimnaunsalllguimnnglalddnasiiumalafinu nnRansansulssinnaesannsal wudn winilaguann
avnsalinsangfauliiduannsnfilszinmauazdialifn ROA HaAviisauanivnnlaauainavnsnmsmng bl
anNsninanemg 1se annanfilszas azvinliien ROA WNTU NszALIEAtyn 9adia 0.05 3t aznnanunsnl 41190
dl Y a o a Yo ' A a ' Y a o KR ! ¥ el o
faglitsnisiuann@n uazlafunanudanile waznisidousanlunislduinisiuannsal Redesnaliannsniiinn lauas
va & o a e e A , e

7elMAnTIWAINNILEMIRWNU wasAuninemannsnlil Inatnesiaiiiaq (Kumkit et al, 2024) Tuaneidaudlsauines
avnsad (X,) gnineananuuuanaesduiiiesnnainnisdusonls Time invariant variable

WINRAITUINANITANEITDIULILANA0N 2 Wudn Fiieasoutlsuaesannsal (X,) uazdaulsilszinnaes

°o o a o a [

annsal AnansynuadslfidAynvaifsesaulsdnsdouni@useduninduesannsnl nanne fanlsvuaes

£
] ' o o

aunsnd (X,) Ananszynuideausafawlsdnandountidusedunsnsuasannsal Nsvautlad1AunI9ania 0.05 NaN9Aa

o

v [
' A o &

dyuaeannIniaesannsalinau azvinlidnaacuniidusedunindaasannsnianad vl teanianannsnlda

¥ ' '
= o

a 1 a o e A aa o v a ¥ ¥ ¥
°nmmwflum?mmmmwmm AUNINY 17D NUAUNAUNTUNNUHNLIVD ma?mmmmmﬁlﬂummmu uazNIg L

v
=<

dszlamiaindayanienisdu AIDNAFINAAINAINAATU LA LUNINTINUBITUIUNTANN T (WA ATTem1UE LAY
aaa dl o c 1 U s dl s a
uADd S7CRTRYIN, 2567) Tuanieidaulstszinnaeasannsal wudn davintszinnresannsaiidasuannannsndinsin
dl . o Y o [ 1 dgja 1 a o L8 L QI 421 dl o o o [ aa
uieulihifluaunsnfilszus azvinldmulsdnamdounii@use duninduesannsaliiudu NezAudad1Atynieads 0.05
luwanzinisulasuilszinnassannsnianiasang o uliiiuaunsallszinnau duasadoulsdnsdaunii@use
AunSneu09annIl NANIANHINADAAREITUINUATHYRY TAnsed tasaad (2556) Liasannaunsailszua
= o a dl v Y @ 1 = dl a [ ldl a v a £
dn1rafiuauluninsaunaziauliisiugg Alanianazindyiuaauidaqlun19uTnisa 1 un198u waznisld
nineansaun1s3uliidsr@nsinan Asdenaliniiduaesaunsnildnsngendn nasin@unine wianu
1994un90d LATARELHEW Wazaunsiaus] wananil winansanmaulsau aznuda daudsengaesanunsal (X)),
Aautlsaruauandnaesannsal (X,) wazAaudsdauymranaesddnnisannsnl FAlAWA FEAUNITANTT WAZLNA

v v ' =) ' d‘ o o ] d”a A o s o d‘ . o !
@"JHLL@’JLL@]VLNNN@m@ﬂqﬁ‘Lﬂ@ﬂuLLﬂ@\W@Q[ﬂ'ﬂLLﬂi“ﬂW?W@Quﬂu@um@@uﬂﬁ‘v\lﬂﬂﬂﬂ?m 1148941N Debt Ratio Lusmsdau
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ad oy ey o I . = Aoy
naNRunarazieuliiiiuaudenenisRuasinuiuannand aanuanisdnen aunsofluszmalne Awudalifing
Hungzdn agfinnsdndnlalunisuinnmmi@uuaryuaeannsnllugeaaaniiug uaznInannsnldaAImINMAnNNIg
o = v o o e o =K K o v A a s o o o 3 I
avnsnf wazsnidauderisdusesannsnl uaznisanilaianadsslonirendnaes Ae anngnannsnd iudAnydaiu luddn
r:l/ PN ' :’/ A a -42’ = a ¥ ! =KX Yo =<K K . c o o
avnsnftiasiivne AT aTuNIwIY uasiann@nuindeauelug sandadannistinde terlamivesavnsaliduddny

ANRLA LN uRsavnsniiazifatuld Aeudeennunn (Fuqem wnzig, 2561) lurnemutlsaunasasannsal (X))

o

QnARBaNANLULANAeIsULHasNNANsusauls Time invariant variable

° A =
M19749 6 N@ﬂq?ﬂZﬂ?zﬂqMLLUUWq@’ﬂﬁmimuﬂq?ﬁ‘mﬂ'q

Aanilsadse

Aaulsanu

ROA,

it

Debt-ratio,

angeannInd (X,)

AUIUANTNURIAUNTAS (X,)

izoﬁ’umiﬁﬂwwmﬁmma (X,)

FnnTns=s 153 (Base)
sxiu 1.7
4enan 1.53
WWATREIANNTAUNTDL (X,)
uresaunsad (X,)
Uszinnaesannsnl (X,)
wmmﬁmﬁmaﬁﬂu (Base)
AUNIINITINTAT
avnniiiay
AMNIOILITNNT
avnsndtlerag
ANNINIEIUAN
avnsndaaunine
PAzesaunsl (X,)

Constant

-0.0003*** (0.0001)
2.59¢* (0.0000)

0.0009 (0.0009)

0.0010 (0.0014)

0.0006 (0.0010)
-0.0001*** (0.00002)

0.0316** (0.0125)
0.0299** (0.0125)
0.0144* (0.0076)
0.0301** (0.0125)
0.0255** (0.0124)
0.0108** (0.0046)
Omitted
0.0174** (0.0084)

-0.0022 (0.0024)
0.00003 (0.00003)

-0.0184 (0.0132)

0.0312 (0.0456)

-0.0023 (0.0179)
-0.0012** (0.0006)

0.1754 (0.2550)
0.0583 (0.2551)
0.1148 (0.2348)
0.5455** (0.2552)
0.1813 (0.2536)
-0.0029 (0.1238)
Omitted
0.4886** (0.1912)

Individual fixed effect
F-test
Obs.

v

19.14**

9,469

v

2,800.23**
9,469

NHELUBY,: ¥, AEATYNNADATIZAY 0.1, 0.05 WAz 0.01 AMNAIAL

FLATWARI LAY D ﬂ"]m’mmmLﬂaﬂuu’]mﬂ’]mmuﬂﬁjm (Corrected standard error)

5. d#gUuan1sIas

n19ANETIRENAARaN12A T U894 1N T RUana iR Min1sNazaiunisianson waslenan1siaen

wileuvzauANFANNIU Iuatiudauaauazan unisniaslnaiuiadesing o Ndeasianisaiivaueesaunsnd g1msy
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Abstract

This research aimed to study the level of supply chain integration, logistics service quality, sustainable
competitiveness, and examine the consistency of the structural equation model of supply chain integration and tourism
logistics service quality that influence sustainable competitiveness in Sung Noen District, Nakhon Ratchasima Province.
The population used in this research was people in Korat Subdistrict, Sung Noen District, Nakhon Ratchasima Province.
The sample size was set at 15 times the parameter value and the number of observed variables, 300 people. Data was
collected using questionnaires and interviews. Data was analyzed using structural equation modeling. The results
found that supply chain integration, logistics service quality, and sustainable competitiveness were at a high level X =
3.71, S.D. = 0.525). The results of the structural equation model fit were consistent with the empirical data (Chi-Square
= 38.813, df = 26, Relative Chi-square = 1.493, p-value = 0.051, GFI = 0.979, AGFI = 0.938, RMSEA = .041, RMR =
.011). The results of the research can be applied in practice by emphasizing the development of infrastructure and
community participation. Operational flexibility, use of supporting technology, promotion of local products,
development of tourist attractions with environmental conservation, creation of added value for products and tourist
activities, including the use of technology and digital marketing to promote tourism. Implementation of these guidelines

will help local tourism grow sustainably and create long-term economic and social benefits.

Keywords: Supply Chain Integration, Tourism Logistics Service Quality, Sustainable Competitiveness, Tourism
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Abstract

This research aimed to (1) investigate customers awareness and understanding of car leasing hire purchase
laws with a leading bank in Chiang Mai Province, (2) analyze the relationship between personal attentiveness and work
experience with customers' legal awareness, and (3) propose guidelines for developing more accessible media and
communication methods to enhance legal comprehension regarding hire purchase agreements. Data collection was
conducted in two main parts: 1) a quantitative survey administered to 100 customers utilizing hire purchase loan
services, and 2) a qualitative focus group discussion involving 6 personnel engaged in providing hire purchase loan
services. The quantitative data was analyzed using descriptive statistics (frequency, percentage, mean, and standard
deviation) and one-way Analysis of Variance (ANOVA).

The quantitative findings from the 100 customer respondents indicated that over 73% of customers were
well-informed and understood all six legal issues. This positive outcome was attributed to the leading bank utilizing a
"Sales Sheet"and "QR Code" to provide essential information and prerequisites concerning the contract before signing.
Furthermore, the study revealed that personal attentiveness and transaction experience had a good level of influence
on individual customers' legal awareness. However, a key recommendation emerged from the research: despite high
initial awareness, complex legal language remained a significant barrier. The study concluded that educational media
should be improved to employ language that is easy to comprehend (non-legalistic language), 99% of respondents
supported this proposition, which aligned with the focus group discussion. The 6 participants in the focus group
unanimously agreed that the structure of legal sentences is complex, contains specialized jargon, the text on the sales
sheet is too small, and some customers lack the time to scan the QR Code for video media. Therefore, this research
recommends developing and improving hire purchase law educational media using easily understandable language,
designing appropriate font sizes for readability, and enhancing visual appeal. This will ensure that individuals utilizing
hire purchase loan services can clearly understand their legal rights and obligations both before and after entering into

the hire purchase agreement.
Keywords : Car Leasing Loans, Leading Banks, Gen Y, Awareness, Car Leasing Customers
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