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Abstract

The objective of this research was to compared the personal financial planning behavior in the
2019 Coronavirus outbreak of four Northern campus of Thailand National Sports University (TNSU) students.
Sample was 358 students of four Northern campus of TNSU by multi-stage random sampling. Research
instrument was personal financial planning behavior online questionnaire. Statistics used was one-way analysis
of variance (One-way ANOVA).

The results were found that the average of personal financial planning behavior was statistically
significant difference at the.05 level. The students of TNSU Sukhothai campus have average personal
financial planning behavior lower than the students of Lampang and Phetchabun campuses (3.33, 3.49 and
3.51) The students of four Northern campus of TNSU exhibited personal financial planning behavior in

investment lowest (2.73) than generating (3.55), spending (3.80), and saving (3.60).

Keywords : Behavior, Personal Financial Planning, Coronavirus Disease 2019, Thailand National Sports
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Abstract

The objectives of this research were (1) to study the requirement for life insurance of LGBT people
(2) to study the factors affecting the requirement for life insurance of LGBT people and (3) to present a suitable
modern life insurance scheme for LGBT ; The research process used in this study (Qualitative Research)
collected data using in-depth interviews (In-Depth Interview) and open-ended questions using a purposive
sample selection method. Among 10 LGBT People in Bangkok and surrounding areas.

The research results found that : 1) reasons for purchasing life insurance of LGBT people to save
money for retirement and to cover medical expenses. If you are sick or have serious diseases and sexually
transmitted diseases 2) Effective marketing communications of life insurance companies include insurance
agents providing information over the phone or giving information directly to life insurance companies,
advertising on television or social networks, setting up insurance company booths in shopping malls and
Develop an insurance company's Application or Platform to be convenient in use for both insurance and claim
making, and 3) modern life insurance formats. It should be suitable for people with diverse sexualities (LGBT).
There should be equal coverage and a process for issuing insurance policies emphasizing equal treatment that
covers treatment of serious diseases such as cancer, sexually transmitted diseases. Relationships. Although life
insurance companies will increase insurance premiums However, it must be possible to specify that the

beneficiary is a same-sex couple.
Keyword: Requirement for Life Insurance, LGBT people, Thailand
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Abstract

This research explores the potential for community product production among occupational groups,
focusing on resource and cultural capital. It aims to develop innovative strategies for enhancing product
quality and value addition within Thai-Cambodian border communities in Surin province. Employing
Participatory Action Research (PAR) methodology, the study engaged 30 members of community
occupational groups and six experts in quality development and value addition. Data collection methods
included in-depth interviews, practical training, and group discussions, with analysis conducted through
content and thematic analysis. Findings reveal the diverse resource and cultural capital within the Surin
province communities, yet challenges persist, including inconsistent production, non-standardized products,
and weak branding and management. To address these challenges, the study proposes leveraging resource
capital while aligning with community culture through prototype development agreements, requirements and
market analyses, and systemic design. Moreover, the research underscores the importance of collaborative
efforts in innovation development, efficient marketing management, and knowledge sharing within the
community to enhance product quality and ensure sustainable livelihoods. Recommendations emphasize the
need for community collaboration to improve product standards and management systems, with government

and private sector support essential for successful community product development efforts.

Keywords: Product quality improvement, Value addition, Resource and cultural capital, Community products

Innovation.
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Abstract

The objective of this research is twofold: 1). to study the characteristics of internal control
disclosure, and 2). to analyse the relationship between the characteristics of the board of directors and audit
committee with internal control disclosure of companies registered in the Stock Exchange of Thailand. The
study utilises data from the annual reports (Form 56-1) between 2016 and 2020 of 415 sample companies.
Two research instruments were employed: a checklist for verifying and collecting internal control disclosure
characteristics, and an analysis of the board of directors and audit committee characteristics in relation to
internal control disclosure using multiple regression analysis.

The research findings reveal the following: 1). Characteristics of Internal Control Disclosure: a).
Financial risk reporting data is the most disclosed aspect. b). Responsibility towards the internal control
system follows. ¢). Internal control measures are the least disclosed. 2). Relationships with Board and Audlit
Committee: a). There is a positive relationship between the size of the board of directors and the audit
committee size with internal control disclosure. b). Conversely, companies with the highest executives paired
with the chairman of the board tend to disclose less information on internal control. 3). Non-Significant
Findings: a). The research did not reveal any relationship between international board of directors, female
board of directors, independent directors, financial and accounting executives, audit committee meetings,

audit firms, and internal control disclosure.

Keywords: Board of Directors, Audit Committee, Disclosure of Internal Control Information

'Doctor of Philosophy Program in Accounting Program, Assistant Professor, Bansomdejechaopraya Rajabhat University.
? Assistant of President, Bansomdejechaopraya Rajabhat University.

’Corresponding author E-mail: warangkanang.sa@bsru.ac.th



The Relationship Between The Characteristics Of The Board Of Directors... / Warangkanang Sakulwong Lee Yan and Morrakot Pootong

1. Introduction

The importance of internal control systems in organisations is paramount, particularly in light of major
financial scandals that have emphasized the need for strong governance structures. These controls are
essential for maintaining operational efficiency and protecting an organisation’s assets. However, due to the
inherent lack of visibility of these control activities to external investors, there is a need for clear disclosure to
evaluate management’s ability to meet operational goals and avoid wasting resources. The Enron collapse in
2001, which reported a quarterly loss of 618 million dollars and subsequent exposure of manipulated financial
reports, dramatically underscored these requirements, leading to a drop in shareholder value from a high of
90 US dollars per share to just a small fraction of that (Sridharan et al., 2002, as cited in Warangkanang Lee
Yan et al., 2021).

The Sarbanes-Oxley (SOX) Act was established in 2002 as a result of this event, setting strict
standards for corporate governance and financial reporting for companies listed in the US. This includes the
requirement for auditors to assess the effectiveness of a company’s internal control over financial reporting
(Sridharan et al., 2002). Similar regulatory actions have been taken worldwide, with numerous countries
developing frameworks to enhance internal control disclosures for listed companies. In Thailand, the
Securities and Exchange Commission has taken the initiative to update the guidelines for good corporate
governance, bolstering internal control systems for companies listed on the Thai stock market (The Securities
and Exchange Commission, Thailand, 2017).

Despite these efforts, Thai companies, particularly those listed on the Stock Exchange of Thailand
(SET), continue to grappling with agency problems and conflicts of interest between management and
shareholders. This issue, deeply rooted in the agency theory outlined by Jensen & Meckling (1976), Fama &
Jensen (1983), and Shleifer & Vishny (1997), highlights the persistent challenge of aligning management
actions with shareholder interests. Such misalignments often result in investment losses, emanating from
inefficient corporate governance and inadequate internal control systems, which in turn, provide leeway for
management malfeasance and unethical practices.

Addressing these challenges necessitates a comprehensive understanding of the internal control
disclosure practices and their association with the characteristics of the board of directors and audit
committees. This study aims to bridge the gap in literature by incorporating 11 independent variables that
examine the nature of internal control disclosure among companies listed in the SET 100 index during the
period of 2016-2020. This period was chosen due to its significance in the evolution of corporate governance
and disclosure practices in Thailand, a time when regulatory and economic conditions might have influenced
the internal control disclosures of SET 100 companies.

By exploring the relationship between board and audit committee characteristics and the disclosure
of internal control information within the context of SET 100 companies, this research endeavours to offer new

insights into the mechanisms of corporate governance in Thailand. Such an inquiry is pivotal for enhancing
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transparency, investor confidence, and the overall integrity of financial markets, contributing to the sustainable

development of the business sector and society at large.

2. Research Objectives

2.1 Study the characteristics of information related to the disclosure of internal control information of
registered companies in the Stock Exchange of Thailand.

2.2 Analyse the relationship between the characteristics of the board of directors and the audit
committee with the disclosure of internal control information of registered companies in the Stock Exchange of

Thailand's SET100 group.

3. Literature Review
3.1 Reviewing literature and developing hypotheses

Citing agent theory, it can be seen that the organisation’s management does not always act in
the interests of shareholders because there are other motivating factors that prioritize self-interest over wealth
creation. to shareholders (Jensen & Meckling, 1976; Fama & Jensen, 1983; Shleifer & Visny, 1997). This
creates a lack of confidence for investors in the financial market. To address this important issue, it is
important to expand the role of the organisation's board and audit committee in evaluating the effectiveness of
disclosing internal control, which is one way important to increase transparency and accountability. This will
allow investors and other stakeholders to evaluate the effectiveness of the organisation's internal control
system. Therefore, this study examines the literature on internal control disclosure characteristics, such as
board size, board membership (including foreign and female board members, independent board members,
CEOQ duality, financial and accounting executives), and audit committee characteristics (audit committee size,
meetings, financial expertise, female and foreign members).

3.2 Characteristics of Internal Control Disclosure

The disclosure of internal control information is an essential framework for corporate
governance. Michelon et al. (2015) found that improved stock performance is associated with companies that
have higher quality internal control disclosure. Therefore, it can be seen that disclosing internal control
information is a critical component. However, there have been no past studies on internal control disclosure for
companies listed on the Stock Exchange of Thailand, only in the United States. These studies focused solely
on internal control reporting for financial statements (Ashbaugh-Skaife et al., 2007; Deumes and Knechel,
2008; Doyle et al., 2007; Van de Poel and Vanstraelen, 2011).

This research aims to study the disclosure of internal control information, with a broader
perspective on the context of registered companies in the Thai stock market. The study applies an expanded
index of internal control disclosure, based on the research by Hooghiemstra et al. (2015), which consists of six

dimensions: 1) strategic risk, 2) financial risk, 3) financial reporting risk, 4) disclosure of responsibility towards
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internal control systems, 5) internal control measures, and 6) internal control framework. These dimensions
align with the constraints of internal control under the conditions of cost and benefit considerations that
managers use when deciding to disclose internal control information. The index development is based on the
COSO framework, which is commonly used to define the components of internal control systems, including the
control environment, risk assessment, control activities, and monitoring and evaluation.
3.3 Characteristics of the Board of Directors
3.3.1 Size of the Board of Directors

The role and responsibility of the company's board of directors is to monitor, examine and
evaluate the company's activities in order to create trust and profit for shareholders, in accordance with the
principles of good corporate governance. The Board of Directors must ensure that the company has a good
management system and an adequate system of internal control. According to a study by Ki-Han Chung et al.
(2015), board size, board independence and expertise have an effect on the disclosure of corporate internal
control information. Companies with larger boards of directors tend to disclose more internal control
information, which is consistent with Yut Worachatthan (2012) emphasis on the importance of board size and
the need to consider the law and practice regarding board size. Thai law requires a minimum of five directors
for registered companies in the Stock Exchange of Thailand, but there is no maximum limit. A literature review
found that the average board size of registered companies in the Thai stock market is about ten directors, and
having a larger board of directors is likely to improve the efficiency of management. The researchers,

therefore, made the following assumptions:

H1 The size of the board of directors has a positive relationship with the disclosure of internal control

information.

3.3.2 Board of directors with foreign board members and female board members

The Board of Directors must be knowledgeable, competent and independent to ensure that
the various activities of the company are conducted appropriately, in the best interests of the company and
across important variables to improve overall efficiency and respect corporate governance principles.
Management's primary responsibility for developing an adequate and appropriate system of internal control
should be consistent with the environmental component of the COSO standard, which is the first fundamental
component for maintaining the system's adequacy of the internal control system. Haniffa and Cooke (2005)
indicate that if a company's board of directors is sufficiently diverse, whether it be a foreign member or a
female member sitting on the board of directors, it would enhance overall efficiency and have positive effects
on the company's internal control disclosure practices, consistent with the studies by Jianfei Leng and Yiran
Ding (2011) and Yangyang Chen et al. (2017), which found that if a company's board of directors includes
members of different nationalities or women, it may lead to diverse perspectives and expertise that positively

impact the disclosure of the company's internal control information.
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HZ The board of director, which includes foreign members, has a positive relationship with disclosing internal
control information.
H3 The presence of female members on corporate board of directors has a positive relationship with the

disclosure of internal control information

3.3.3 Board of directors with an independent member

The independence of a company's board is an important characteristic according to good
corporate governance principles, and is linked to the disclosure of internal control information. Agyei-Mensah
(2016) study found that the independence of the company's board of directors had a positive impact on the
disclosure of internal control information, resulting in reliable and transparent information presented in the
annual reports. In addition, Ahmad et al. (2015) examines internal control disclosure in Malaysia and finds a
significant positive relationship between company committee independence and risk management and
internal control disclosure. These results support the study of Jianfei Leng and Yiran Ding (2011), which shows
that an independent member is more likely to increase disclosure on internal control (Firth, 2007; Klein, 1998;

Klein, 2002; Xie, 2003).

H4 There is a positive relationship between the independence of the board of directors and the disclosure of

internal control information.

3.3.4 CEO duality where top executives holding the position of chairman of the board of
directors simultaneously
The practice of combining the positions of CEO and Chairman of the Board contradicts
good corporate governance principles. The consolidation of power resulting from such a combination can
lead to excessive authority of the organisation's top executives. In addition, when executives are controlled,
there may be a tendency to present financial reports that conflict with the truth, leading to retrospective
fraudulent financial adjustments due to the lack of effective internal control systems (Warangkanang Lee Yan
et al., 2021). This is consistent with the findings of Elzahar and Hussainey's research (2012), which noted that
if the CEO holds the position of Chairman of the Board, it will have negative effects on the disclosure of
information related to internal control systems. Moreover, Firth study (2007) found that if the CEO holds the
position of Chairman of the Board, it may decrease the effectiveness of the board and result in negative
consequences for the disclosure of internal control information.
H5 There is a negative relationship between the CEO holding the position of Chairman of the Board and the
disclosure of internal control information
3.3.4 Financial & Accounting Executives
The top financial and accounting executive (CFO) is responsible for managing the cash flow

and analysing the financial strengths and weaknesses of a company. Warangkanang and Thanasarn (2020)
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note that in today's rapidly changing technological landscape, CFOs must adapt and place importance on
customer service, changing mindsets and work systems to support their role as business consultants. They
must focus on developing financial knowledge, utilising information technology, analysing financial information
to support company operations and adding value to the organisation (Suwan Wangcharoendate, 2004).
Haniffa and Cooke (2002); Huang et al. (2010) support this view, stating that having a CFO as a member of the
board of directors enhances coordination and management of the organisation, and has a positive effect on

internal control disclosures.

H6 There is a positive relationship between financial and accounting executives (CFOs) and internal control

disclosure.

3.4 The characteristics of an audit committee
3.4.1 Size of the audit committee

The Audit Committee is one of the most effective committees that has a significant influence
on the organisation and serves as a mechanism for overseeing operations. It is responsible for managing and
reducing the information asymmetry between management and shareholders. It presents transparent financial
reports, Krishnan (2005) studied the components of the Audit Committee to measure the quality of internal
control. The study identified three indicators: the size of the Audit Committee, the independence of the Audit
Committee, and financial experts. The study found that the independence of the Audit Committee and financial
experts have a negative impact on internal control disclosures. In addition, the study by Yangyang Chen et al.
(2017) indicates that if the size of the Audit Committee is large, there is a positive relationship with the

disclosure of internal control of the company. Therefore, the following hypothesis can be formulated:

H7 The size of the Audit Committee is positively related to the disclosure of internal control information.

3.4.2 Audit Committee Meetings
According to good corporate governance principles, the audit committee should hold

regular meetings at least four times a year, accordance with the financial reporting cycle. This is due to the
fact one of the duties of the audit committee is to review financial reports, and if the company prepares
quarterly reviews, the audit committee should meet to review the accuracy and adequacy of those reviews at
every reporting cycle. However, there may be greater than four meetings if the chair of the audit committee
calls for additional meetings, or if asked via way of means of the internal auditors, the external auditors, or the
company chairman to talk about essential problems together. In addition, Bronson et al. (2006) studied the
different characteristics of audit committees and their relationships with internal control reporting. The
components related to audit committee meetings, the independence of the audit committee, and financial
experts were found to have significant positive effects on internal control reporting. This supports the study by
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Yangyang Chen et al. (2017), which indicated that more frequent audit committee meetings are positively

related to increased disclosure of internal control information.

H8 Audit committee meetings are positively related to the disclosure of internal control information.

3.4.3 Audit Committee with Financial Accounting Expertise

The Stock Exchange of Thailand requires that the Audit Committee must comprise at least
one person with financial accounting expertise, knowledge, understanding, or experience and have
continuous knowledge about events that may affect changes in financial reporting. This is to reduce conflicts
between management and auditors since an audit committee with financial accounting and finance
knowledge will understand various audit procedures and can improve the quality of financial reporting
(Sultana and Zhan, 2015). This is consistent with Abbott et al. (2004), which states that companies with audit
committees that have accounting and finance expertise will present accurate and reliable financial reports.
Additionally, Hoitash et al. (2009) studied the characteristics of boards and audit committees regarding
internal control quality. They measured the characteristics of the audit committee with financial accounting and
finance expertise such as the size of the audit committee and the frequency of meetings. The results showed
that audit committees with financial accounting and finance expertise have a significantly negative relationship
with the disclosure of internal information, which contradicts Spira and Page (2003) study. They found that if
the audit committee has financial accounting and finance expertise, it would have a positive impact on the

disclosure of the company's internal control information.

Hg Audit committees with financial accounting expertise have a positive relationship with internal control

disclosure.

3.4.4 Female Audit Committee

Based on a review of research on female audit committees, it was found that the diversity of
the audit committee has a relationship to the company's performance (Adams and Mehran, 2012). In addition,
theory suggests that gender diversity on the audit committee leads to better corporate governance and
ultimately better financial performance (Carter et al., 2010). A study by Adams and Ferreira (2008) using a
sample of US companies found that audit committees with gender diversity made more efforts to monitor and
follow up on management. This is consistent with the findings of Jizi et al. (2014), which found that female
audit committees help to consider various information in order to improve internal control disclosure. However,
the study by Adams and Ferreira (2008) found a negative correlation between the proportion of female audit

committee members and internal control disclosure.

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
U 16 QUUA 4 m.A. - 8.A. 67

47



The Relationship Between The Characteristics Of The Board Of Directors... / Warangkanang Sakulwong Lee Yan and Morrakot Pootong

H10 Female audit committees have a positive relationship with internal control disclosure.

3.4.5 Audit Committee with foreign member
The different characteristics of the audit committee are related to internal control reporting.
The diversity of the audit committee, such as gender, age, and foreign members, has a significant positive
impact on internal control reporting (Bronson et al., 2006). This is consistent with the study by Yangyang Chen
et al. (2017), which found that if the audit committee members are international, it will have a positive influence

on the disclosure of internal control.

H11 There is a positive relationship between the international audit committee and the disclosure of internal

control information.

4. Research Framework and Methodology
4.1 Research Framework
The research framework is constructed based on a comprehensive review of the literature, which
identified six dimensions that encompass the disclosure of internal control information within organisations.
These dimensions include:
Strategic risk
This aspect concerns evaluating and revealing the risks linked to an organisation's strategic
Aims and long-term aspirations.
Financial risk
This facet entails recognising and divulging risks tied to financial activities, such as liquidity,
solvency, and capital arrangements.
Financial reporting risk
This element concentrates on disclosing risks that could affect the precision and dependability
of financial reporting, encompassing inaccuracies, fraudulent activities, and misrepresentations.
Disclosure of responsibility for internal control systems
This dimension deals with how much organisations reveal their dedication to establishing and
maintaining effective internal control systems.
Internal control measures
This component covers the disclosure of particular measures and protocols implemented by
organisations to alleviate risks and ensure conformity with internal control objectives.
Internal control framework
This dimension relates to the comprehensive framework or structure of internal control systems
within organisations, including the distribution of roles and responsibilities, the control environment, and

monitoring mechanisms.
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The research framework sorts companies based on these six dimensions of internal control information
disclosure, enabling an examination of their correlation with the attributes of the company's board of directors

and audit committee. Thus, the research framework was devised as depicted in Figure 1.

Figure 1

Research Framework
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4.2 Research Methodology
This study seeks to thoroughly explore the disclosure characteristics of internal controls and

analyse the complex interplay between board and audit committee characteristics and internal control
practices within companies listed on the Stock Exchange of Thailand's SET100. This subset of the market is
particularly intriguing due to its high liquidity, substantial market capitalisation, and the presence of companies
exhibiting strong growth rates while adhering strictly to the regulatory framework set by the Thai Stock
Exchange. The study covers the period from 2016 to 2020 and focuses on eight distinct industry groups within
the SET100.
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Originally, our sample consisted of 500 companies, but through a careful exclusion process, we
narrowed it down to 415 companies. This selection aimed to minimise potential size bias while ensuring
complete data availability across key variables such as board size, board diversity (foreigners, gender), Board
of Investment (BOI) privileges, CEO duality, CFO presence, audit committee size, meeting frequency,
expertise, gender diversity, and foreign membership. Our methodology integrates both traditional and

innovative elements to enhance the reliability of our study:

4.2.1 Sample Selection and Data Collection
We used a dual-instrument approach for data collection, employing checklist cards to
gather internal control disclosure information and research model templates for systematic data recording and
analysis. The development of checklist cards underwent a rigorous process informed by previous research
and literature review, ensuring clarity and relevance in the assessment criteria for each dimension of internal

control disclosure.

4.2.2 Measurement of Internal Control Disclosure
We meticulously measured and quantified the internal control disclosure index (ICD) and
related variables. The ICD was calculated by aggregating scores assigned to each dimension of internal
control disclosure, extracted from annual reports (Form 56-1). Specific scoring procedures were outlined to

maintain consistency and accuracy in the evaluation process.

4.2.3 Data Analysis
Through descriptive statistics and multiple regression analysis, we tested a set of
hypotheses to elucidate the relationships between internal control disclosure and both board and audit
committee characteristics. The regression model specified served as a critical analytical tool for examining the

dynamics between internal control disclosures and governance mechanisms:

Icd = By + B,Board_size + B,Board_foreigner + $;Board_gender + [3,BOI 4+ BsCEO_duality
+ B¢CFO + ,AC_size + BgAC_meeting + BoAC_expert + [3;oAC_gender

+ B,1AC_foreigner + g;

4.2.4 Theoretical Underpinning and Variable Framework Consistency
Our research methodology was guided by a synthesis of agency theory and stakeholder
theory, providing a comprehensive theoretical foundation for examining the nuanced relationships between

internal control disclosures and governance mechanisms. Each variable within the framework was carefully
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defined and consistently applied throughout the study, ensuring coherence between theoretical concepts and

empirical testing.

By meticulously addressing these methodological considerations, our study aims to contribute meaningfully to

the ongoing discourse on corporate governance and internal control practices, offering valuable insights for

investors, stakeholders, and regulatory bodies in the Stock Exchange of Thailand.

Whereas:

lcd

Board_size

Board_foreigner

Board_gender

BOI

CEO_duality

CFO

AC_size

AC_meeting

AC_expert

AC_gender

AC_foreigner

5. Findings

Disclosure of internal control information, measuring risks related to 1)
strategic risk, 2) financial risk, 3) financial reporting risk, 4) disclosure of
responsibility towards internal control system, 5) internal control measures,
and 6) internal control framework.

Represents the number of board members in total

Represents the proportion of foreign board members to the total number of
board members.

Represents the proportion of female board members to the total number of
board members.

Represents the proportion of independent board members to the total number
of board members.

Binary variable that measures whether the CEO also serves as the Chairman
of the Board with a value of 1 if yes and 0 if no.

Binary variable that measures whether the Chief Financial Officer is a board
member, with a value of 1 if yes and 0 if no.

Represents the number of audit committee members in total.

Represents the number of audit committee meetings per year.

Represents the proportion of audit committee members with accounting
and/or financial expertise to the total number of audit committee member.
Represents the proportion of female audit committee members to the total
number of audit committee members.

Represents the proportion of foreign audit committee members to the total

number of audit committee members.

Our research endeavours to provide a nuanced examination of both significant and non-significant

findings derived from the analysis of the relationship between board and audit committee characteristics and

the disclosure of internal control information within Thailand's SET 100 companies. This comprehensive
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approach not only elucidates the dynamics inherent in corporate governance practices but also sheds light on
the unique contextual factors influencing these practices within the Thai corporate landscape. Our analysis
revealed that several independent variables, including board foreigner, Board of Investment (BOI) privileges,
CFO presence, audit committee (AC) meeting frequency, AC expertise, AC gender diversity, and AC foreign
membership, did not exhibit statistically significant correlations with the disclosure of internal control
information. This observation stands in contrast to prior research findings, which suggested potential
relationships between these governance attributes and disclosure practices. The following sections delve into
potential explanations for these non-significant results and explore their implications for stakeholders:

5.1 Board Foreigner

The lack of significant impact of foreign board members on internal control disclosure might
suggest that cultural and regulatory familiarity plays a more pivotal role in such disclosures within the Thai
context. It raises questions about the integration and influence of foreign directors in shaping governance
practices in a predominantly Thai corporate culture.

5.2 BOI Privileges

The insignificance of BOI privileges in influencing internal control disclosures could indicate that
fiscal and investment incentives do not directly affect governance transparency or that companies are
leveraging other aspects of governance to align with regulatory expectations.

5.3 CFO Presence

The non-significant relationship between CFO presence and disclosure intensity might imply a
standardised role of CFOs across companies, where the variance in disclosure practices is influenced more
by other factors such as corporate strategy or operational complexity.

5.4 AC Meeting Frequency, AC Expertise, AC Gender Diversity, and AC Foreign Membership

The non-significance of these variables suggests a potential homogeneity in audit committee
practices across the SET 100, or it may reflect a ceiling effect where the basic regulatory compliance is met
uniformly, leaving little variation to be explained by these characteristics. Additionally, it may indicate that the
qualitative aspects of audit committee functioning, such as the effectiveness of communication and the depth
of understanding of internal controls, are more critical than quantitative measures like meeting frequency or
composition diversity.

This analysis underscores the importance of considering the unique corporate governance
landscape in Thailand, where cultural, regulatory, and market dynamics may influence the relationship
between governance characteristics and disclosure practices differently compared to other contexts. For
regulators, these findings highlight areas where current governance guidelines may be reassessed to
enhance disclosure practices. For practitioners and company management, understanding these nuances
can guide the refinement of governance structures to better align with both regulatory expectations and

stakeholder demands.
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Moreover, for researchers in the domain of corporate governance, this study opens new avenues for exploring
the contextual determinants of effective governance practices, suggesting a need for more localised studies
that consider the interplay between cultural norms, regulatory frameworks, and corporate governance
attributes.

In summary, while certain anticipated relationships between board and audit committee
characteristics and the disclosure of internal control information were not statistically significant in the context
of Thailand's SET 100, this investigation provides critical insights into the complexity of corporate governance

practices and their impact on transparency and accountability in the Thai market.

Significant Findings

CEO Duality: Consistent with our hypothesis, CEO duality was found to negatively impact the
level of internal control disclosure. This finding aligns with governance best practices advocating for the
separation of the CEO and Chairman roles to mitigate potential conflicts of interest and enhance oversight.

Audit Committee Size: Our analysis indicates a positive relationship between the size of the
audit committee and the extent of internal control disclosure. This suggests that larger audit committees,
potentially with a diversity of expertise, are more effective in overseeing comprehensive disclosure practices.

Non-significant Findings and Alternative Explanations

Despite the anticipation of significant relationships, several variables including board foreigner
presence, BOI privileges, CFO presence, audit committee meeting frequency, expertise, gender diversity, and
foreign membership did not exhibit a statistically significant impact on internal control disclosure. These non-
significant findings prompt a deeper investigation into alternative explanations:

Cultural and Regulatory Context: The non-significant impact of board foreigner presence and
BOI privileges suggests that internal control disclosure practices may be more deeply influenced by local
cultural norms and regulatory frameworks than by the international diversity of board members or investment
incentives.

Standardisation Across Companies: The lack of significant findings related to CFO presence and
specific audit committee characteristics (e.g., meeting frequency, expertise, gender diversity) may reflect a
degree of standardisation in governance practices across Thailand's SET 100 companies, potentially due to
regulatory compliance or industry norms.

Qualitative Aspects of Governance: The non-significance of certain audit committee attributes
underscores the potential importance of qualitative factors over quantitative measures. The effectiveness of
these committees may hinge more on the depth of understanding and the quality of communication regarding
internal controls, rather than on their composition or frequency of meetings.

Implications of Findings
These results underscore the complexity of governance and disclosure practices within the Thai

corporate sector, highlighting the importance of considering both significant and non-significant findings in
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understanding the multifaceted nature of corporate governance. The absence of expected significant
relationships invites a re-evaluation of conventional governance theories in the context of Thailand's unique
cultural, regulatory, and market environment.

Furthermore, the findings suggest avenues for future research, particularly in exploring the
qualitative aspects of audit committee operations and the role of cultural and regulatory factors in shaping
governance practices. For regulators and practitioners, these insights emphasise the need for nuanced
governance frameworks that account for local contexts while aiming to enhance transparency and
accountability in corporate disclosures.

In conclusion, this investigation reveals a complex interplay between governance characteristics
and disclosure practices among Thailand's SET 100 companies. By embracing a comprehensive approach
that considers both significant and non-significant findings, this study contributes to a deeper understanding
of corporate governance within specific market contexts and offers valuable perspectives for both theoretical

exploration and practical application in governance practices.

6. Research Results

The objective of this research is twofold: 1) to study the characteristics of internal control disclosure,
and 2) to analyse the relationship between the characteristics of board of directors and audit committee and
internal control disclosure of registered companies in the Stock Exchange of Thailand. The sample group was
selected based on industry classification of SET100 and population of 500 companies, except for those in the
securities, banks, life insurance, and non-life insurance industries, resulting in a remaining sample size of 415

companies. The sample group selection is presented in Table 1.

Table 1 Sample group selection

Industry Number Percentage

Agriculture and food industry 15 3.00
Consumer products 40 8.00
Financial services 85 17.00
Industrial products 20 4.00
Real estate and construction 75 15.00
Resources 110 22.00
Services 105 21.00
Technology 50 10.00
Total 500 100.00
Deduct: Financial services companies 85

Sample companies 415
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According to Table 2, it was found that during the period of 2016-2020, among the SET 100
companies registered in the Stock Exchange of Thailand, all 415 companies disclosed their internal control
information completely, which accounts for 100%. However, when considering each aspect of the internal
control disclosure index, based on the objectives of the study, it was found that in terms of the disclosure of
internal control information related to financial reporting risk, it was the most disclosed, with 386 companies or
93.01%. Next, in terms of the disclosure of responsibility towards internal control system, there were 376
companies or 90.60%. Finally, in terms of the disclosure of internal control measures, only 104 companies or

25.06% disclosed such information.
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According to Table 3, which analyses the correlation between independent variables and disclosure of internal

control information of registered companies in the Stock Exchange of Thailand, using Pearson Correlation and

Spearman’s rho, the results show that the 11 independent variables have a correlation with each other not

exceeding 0.65, which is consistent with the study of Burns and Grove (1993), and does not cause multi-

collinearity problems. The analysis of the correlation between board characteristics and audit committee with

the disclosure of internal control information is shown in Table 4.

Table 4 Presents the results of the analysis of the relationship between independent variables and internal

control disclosure using the multiple regression analysis method.

Predicted
Variables ] Coefficients SE p-value VIF
sign
(Constant) 0.07 0.148 0.637
Board Size Positive 0.009 0.004 0.035* 1.337
Board Foreigner Positive -0.052 0.061 0.393 1.103
Board Gender Positive 0.008 0.082 0.925 1.287
BOI Positive 0.092 0.092 0.32 1.14
CEO Duality Negative -0.078 0.029 0.007** 1.063
CFO Positive 0.192 0.229 0.404 1.137
AC Size Positive 0.156 0.034 0.000** 1.055
AC Meeting Positive 0.004 0.016 0.817 1.052
AC Expert Positive -0.051 0.08 0.522 1.034
AC Gender Positive -0.059 0.054 0.28 1.127
AC Foreigner Positive 0.379 0.474 0.425 1.01
F-Stat 3.568**
Adjusted R
Square 0.064
Durbin-Watson 1.904

NOTE: *p <0.05,

**p < 0.01, two-tailed tests; n =415

From Table 4, the results of testing the relationship between board characteristics and audit

committee disclosure of companies registered in the Stock Exchange of Thailand are composed of 11
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independent variables: 1) board size, 2) board foreigner, 3) board gender, 4) BOI, 5) CEO duality, 6) CFO, 7)
AC size, 8) AC meeting, 9) AC expert, 10) AC gender, and 11) AC foreigner. The F-stat value at a statistically
significant level of 0.01 indicates that the model used in the study is appropriate, and the adjusted R Square
value of 0.064 explains that each independent variable can explain the audit committee disclosure of
companies registered in the Stock Exchange of Thailand by approximately 6.4%. In general, the research
found that CEO duality and AC size are significantly related to internal control disclosure (ICD) at a statistically
significant level of 0.01. CEO duality has a negative correlation, while AC size has a positive correlation with
ICD. In addition, it was found that board size also has a relationship with ICD

In summary, the study aimed to analyse the correlation between board of directors and audit
committee characteristics and the disclosure of internal control information among companies in Thailand's
SET 100 group listed on the Stock Exchange. The findings revealed a statistically significant positive
correlation between the size of the board of directors and the audit committee and the disclosure of internal
control information. However, from the perspective of Board foreigner, Board gender, BOI, CFO, AC expert,
AC gender, and AC foreigner were found to have no relationship with the disclosure of internal control
information. The test results of the hypothesis on the relationship between the characteristics of the board of
directors and the audit committee and the disclosure of internal control information of companies listed on the

Stock Exchange of Thailand's SET 100 group are summarized in Table 5 below.

Table 5 Summarises the results of testing the hypothesis on the relationship between the characteristics of the
board of directors and the audit committee with the disclosure of internal control information of companies

listed on the Stock Exchange of Thailand's SET 100 group.

Research Hypotheses Findings

Hl: The size of the board of directors has a positive relationship with the

disclosure of internal control information. Accept
HZ: The board of director, which includes foreign members, has a positive

relationship with disclosing internal control information. Reject
H3: The presence of female members on corporate board of directors has a

positive relationship with the disclosure of internal control information. Reject
H4,: There is a positive relationship between the independence of the board of

directors and the disclosure of internal control information. Reject
H5: There is a negative relationship between the CEO holding the position of
Chairman of the Board and the disclosure of internal control information. Accept
H6: There is a positive relationship between financial and accounting executives

(CFOs) and internal control disclosure. Reject
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Table 5 (continued)

Research Hypotheses Findings

H7: The size of the Audit Committee is positively related to the disclosure of internal

control information. Accept
Hg: Audit committee meetings are positively related to the disclosure of internal

control information. Reject
H9: Audit committees with financial accounting expertise have a positive

relationship with internal control disclosure. Reject
H103 Female audit committees have a positive relationship with internal control

disclosure. Reject
H11: There is a positive relationship between the international audit committee and

the disclosure of internal control information. Reject

7. Conclusion

The objectives of this study are to examine the characteristics of internal control information
disclosure and analyse the relationship between board characteristics and audit committee characteristics
with internal control information disclosure among 415 listed companies in the SET 100 industry group in
Thailand, during the financial years 2016-2020.

The research findings reveal that the internal control information disclosure characteristics of listed
companies in the Thai Stock Exchange's main market include disclosure of all six aspects of internal control,
namely: 1) strategic risk, 2) financial risk, 3) financial reporting risk, 4) disclosure of responsibility towards
internal control systems, 5) internal control measures, and 6) internal control frameworks. These are in
accordance with the criteria for good corporate governance of internal control information disclosure for listed
companies in the Thai Stock Exchange's main market, and are also within the framework of the COSO
concept. The study's results are consistent with the classifications of internal control information disclosure
characteristics identified by various previous studies, including Hooghiemstra, R., Hermes, N., and Emanuels,
J. (2015); Ashbaugh-Skaife et al., (2007); Deumes and Knechel, (2008); Doyle et al., (2007); Van de Poel and
Vanstraelen, (2011); and Agyei-Mensah (2016). The research also found that among the disclosure
characteristics, financial reporting risk had the highest level of disclosure, while (4) disclosure of responsibility
towards internal control systems had the second-highest level of disclosure. Internal control measures had the
lowest level of disclosure. These results have important implications for regulators, practitioners, and
researchers in the area of corporate governance and financial reporting in Thailand.

The research findings show that the size of the board of directors has a statistically significant
positive relationship with the disclosure of internal control information, consistent with the research

hypotheses. Additionally, this is consistent with the theory and previous research by Bronson et al. (2006);

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
U 16 QUUA 4 m.A. - 8.A. 67

61



The Relationship Between The Characteristics Of The Board Of Directors... / Warangkanang Sakulwong Lee Yan and Morrakot Pootong

Deumes and Knechel (2008); Fama (1980); Hoitash et al. (2009); Ahmad et al. (2015); Khurram Ashfag and
Zhang Rui (2019); Agyei-Mensah (2016); Xiaowen (2012); Warangkanang Lee yan et al. (2021), which have
indicated that board characteristics are related to the disclosure of internal control information in registered
companies. This research supports the principle of good corporate governance in terms of board
characteristics and internal control disclosure. The Stock Exchange of Thailand (2012) states that the board of
directors represents the shareholders and has a responsibility to oversee, monitor, and evaluate the
company's performance to build confidence and provide returns to shareholders. The organisation must have
an adequate internal control system. Yut Worachatthan (2012) has also emphasised the importance of the
main responsibilities of the board of directors and the size of the board of directors, stating that the size of the
board of directors must take into account the laws and practices regarding the size of the board, which is
regulated by Thai law with a minimum of five people, but there is no maximum. The majority of companies
have a board of directors of about ten people. The research found that a larger board of directors is positively
correlated with the disclosure of internal control information. It was also mentioned that registered companies
on the Stock Exchange of Thailand have a governance structure that requires management to disclose
relevant information about internal control.

From the perspective of top management, holding a position paired with the chairman of the
company and disclosing internal control information, this study found that top management holding a position
paired with the chairman of the company has a negative relationship with the disclosure of internal control
information that is statistically significant. This is consistent with the research hypotheses, theory, and past
research of Elzahar and Hussainey (2012); Sun et al. (2012); Michelon et al. (2015); Haniffa and Cooke (2005),
which found that if the top management of a company holds a position paired with the chairman of the board,
it will adversely affect the policy on disclosing information about the internal control system. This research
supports the principle of good corporate governance that recommends separating the roles of top
management and the chairman of the board to avoid excessive power in the highest level of management of
the organisation. Therefore, if a company registered in the Stock Exchange of Thailand intends to efficiently
disclose information about internal control, it should separate the positions of top management and the
chairman of the board to promote transparency and equal access to information about the company.
Furthermore, this research also found that companies registered in the Stock Exchange of Thailand still
combine the positions of top management and the chairman of the board by 18.55 percent, and there is no
data available for another 2.41 percent. The researchers expect that in practice, there is still a tendency to
consolidate power between top management and the chairman.

In addition, the research found a positive relationship between the size of the audit committee and
the disclosure of internal control information that is statistically significant, which is consistent with the
theoretical and empirical research of Krishnan (2005); Hoitash et al. (2009); Khlif and Samaha (2016); Bronson
et al. (2006). This study found that registered companies in the Thai stock market specify the size and

qualifications of the audit committee according to regulations. Therefore, it can be believed that the disclosure
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of internal control information is adequate and appropriate. From the appropriate size of the audit committee, it
can be used as a tool to measure the quality level of the disclosure of internal control information of registered

companies in the Thai stock market effectively. If you want to improve or enhance the effectiveness of internal

control information disclosure, it is recommended to consider increasing the size of the audit committee.

This research suggests that the characteristics of a company's Board of Directors and Audit
Committee are significant factors in determining the disclosure of internal control information for firms listed on
the Stock Exchange of Thailand. Specifically, companies with larger boards of directors and audit committees
are more likely to disclose internal control information. Conversely, when a company's top executive and
chairman have a merger, there tends to be less disclosure of internal control information.

Our analysis considered both significant and non-significant findings, offering insights into the
contextual nuances influencing governance practices within the Thai corporate landscape. While certain
variables did not exhibit significant correlations, such as board foreigner and CFO presence, further
exploration is warranted to understand their impact on disclosure practices fully.

Acknowledging the study's limitations, including sample composition and measurement tools, future
research could explore governance practices across diverse sectors, employ qualitative methods for deeper
insights, and conduct international comparisons to elucidate cultural and regulatory influences on disclosure
practices.

In conclusion, this research underscores the significant role of board and audit committee
characteristics in determining internal control information disclosure among firms listed on the Stock Exchange
of Thailand. The findings contribute to the ongoing dialogue on corporate governance effectiveness and

transparency, providing valuable insights for regulators, practitioners, and researchers alike.
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Abstract

The objective of this research is to study the patterns of open innovation practices that affect
innovation performance through absorptive capacity. The study tests the role of absorptive capacity as a
mediating variable in this relationship. The sample group consists of 246 entrepreneurs from the agricultural
and food industries in the upper northern 2. Data was analyzed using structural equation modeling.
The results indicate that open innovation practices positively impact both absorptive capacity and innovation
performance. The study results lead to the recommendation that for organizations to successfully implement
open innovation practices, they must first enable their employees to absorb external knowledge. This
absorption allows employees to internalize and effectively utilize this knowledge, thereby enhancing the
organization's innovation performance. This study found that the results benefit the academic field by
demonstrating how open innovation knowledge can support research in business administration and related
disciplines. Entrepreneurs can apply various open innovation practices to their strategic planning, enhancing

their organization's potential for sustainable growth.
Keyword: Open Innovation Absorptive Capacity Innovation Performance Agri-food Industry Upper Northern 2
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NI9AAFUYULAZNNFENIEALAUNIN (Inauen & Schenker-Wicki, 2011; Valmohammadi, 2017)
UIRNFTNBULARAZNANITAN LU U TIUIANGTN
wimnssuuunidanelfinduwwamismadfmunzanlunsadenszuounissinassdudnnssuaes
ae g v o da o
U3 M luvnunansan niandanianulasnaaniaan (Bogers et al.,, 2018) InaitAentadiLinIgALN LAz
drmamalulatuaznainsine nMsidousaniuiusinenieuen waznadenlaminensnialuiazniauen
wialiussgaaalinfsaunianisutsiuluszazeng (Zhang et al., 2023) Tag Bogers et al. (2017) Na1991
winnssuuuLdadlunisnesdnsainnsnysunig anuiviansluwaznauen Waenadasiuan nwinaes
J - . s o 4 g
Muasuilas uaratluuugsnaresedrns 48AAABARLNNUL8Y Rangus et al. (2017) TaWLINUIRNIsNLULITIAY
ANNANNUSITIUIN ARSI UNANITANTEWIN TS ANTTN LHLLANALNIUYD9 Vincenzi and da Cunha (2021)

o o o o

nudn waEmnlfmnud Ay iuwianssuuuudannnnanazdesnari lfuansaliveusundnnssunau uas
911284 Shababi et al. (2022) Wuq1 winngsusuLTlnganadauanfenan1sA i@ nng wananni
Zhao (2023) Wu3n amiuasAnsfat]luszeEusu winnssuuuudeaniduianssunisluaranuiainanauen

AINANTENUITIUANFDNANIIAN TN WTIUIANIN uazduiuesdnsietludoudiule uinnssuuuuiainiy
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Aanssunislnanaufainnigludeadauansdananisaiivauidauinnesy AaiunisgaiuAanssunisiug
mmiﬁqmﬁ’l,w,l,mmﬂu@mm'\iNm[ﬂ'ﬂm@miﬁﬂLﬁumw,%\mé“mmiuioﬁ”ﬂﬂ'wmn (Lu et al., 2023) aNNUN2L

& ¥ K o ! 3'/ a o -:94/
ATIUNTINI WA mmiﬂzgmmmmmgm ANU

aNNAFIUNSIAE 1 uwdfuRveswdnnssuuuuialiud Aanssunisiuaranfainnieuen fanssunislua
ANGAINNe meﬁfv«mﬁumﬂmmmﬁqmﬂmmxmﬂuﬂﬂ) AINATNLANAR AN TANTUINUTUTANTTH

uinnssuuuilauazanusansalunisaadu

ANENNNsD TuNNIRAd U IS UNstanFudTuesdilsznaudn Syfiaseufisanuaninsnaesasdns
TunnsFauglus ananinuandannizuen Imﬂﬁﬂmmuﬁ’ugmmmuﬁﬁ@q wazr s Toailudann dlel
Ioffueerng (Lu etal., 2021) Faris aernsfifliAuanansnlunsgadulussiugeazanansndsldanu il
WniuAanssuudanssunneluearnslaanan (Carrasco-Carvajal, Garcia-Pérez-de-Lema, et al., 2023)

ARAARRINLINNUIAY Rangus et al. (2017) %‘lﬁl,ﬁudqw?ﬁmﬁuLm‘uLﬂmﬁm&i@mmmmiﬂum?qmeﬁu
ielszaupnudSaluduuinnss esfnseanilanszununsaiuiansmauasinmszAuANgmnsa iy
nsgaduaeIntineweld WuReaiy Salehi and Asrar (2022) fnuduimnssuuudlnduansznuse
ANATINTDIUNNIAATU UAT Zhu et al. (2019) T umns LU eTiunisine s Tt UeeAns
mﬂu@ﬂﬁhﬂLﬁummmmim‘l,umﬁ"ummiuﬁﬂLL@xﬁﬂqwuLﬁﬁiqﬁﬁ‘-fu SegnansaiiulssAnananlunig
wWaeuulag nsldmanuinieuen wazliulpannaiunsalunisgadunnniresesdns TneanNT 3SRk
fmuﬂummmmm@m?ﬁﬂ‘mﬂqmﬁmﬁuﬁ’iwdwuﬁmﬂﬁuLmuLﬂmﬁummmmmhm?@meﬁu wridlaifinn g1
asFlsznamis 3 reeuiansmuuuidln deldur 1) Aanssunsluananuiainaneuan 2) ianssunisliananug

anneli uae 3) Aanssunislamanuisnialunaznisuanun@nsfenansznuseauaInnsnlunsgady

v
o ar o

whuhdtAadaunRg sl

AUNAFIUNNGINE 2 LLuqﬂﬁu"‘mmwfmmmLLUULﬂm(HLLﬁ Aanssunisluaaaufainnneuan
Aanssunisluaaanfainnnelu meﬁ@mmmﬂmmmiﬁimﬂul,mzmw'aﬂ) AHALTILINFABAINNAINIID
lunspmdy

s °

mmmmsﬂumi@ ATLUAZHANITAILLUINULTIUIANGTH

'
o A o

ANENNNsD TUNNIRAdURR Anen wdaulugiunanmslafuuarnisdrsaamnuiniauen Weasdns
IfFumuinauenunTu uANa N U adURR AN W Aazaiunsnulaauuas 1dUselamiannanug
mauaniulaasinalilsz@ninn (Xie et al., 2018)

#A8MARRSAL Harris et al. (2021) ﬁ‘wudwmmmmmslumi@meﬁmﬁwaL%\aufmrfifammiﬁ%ﬁumu@a
WiRN9Tx UAY Clauss et al. (2021) wuan ANA NI luNNIRATLNRANEN WdwAw sd ATy e K Tn

2 o a d‘ ¥ o a e al ° ¥ £ lﬂl Yo
AINANNNINANUWTTNTIINNgINa Tneazineadeeiunszuaunisnse ARnn wazinpanudnladayan tasy
waziluaiassAuansiugt nszuaunsvinamlul Witessns (Rodrigo-Alarcon et al., 2020) Aannunaw

& ¥ KX o ! g// a e/d’l
2350un39N 19 Aati g sRaannm g Al

ANNAFIUNNGINE 3 ANNANITD IUNNIATUdIHAT IINARNANTALTRWTUWTRN Ty
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wurlPiRrasuinnssnuuLiln ANNAINITILUNSAATL UWASNANITANTUNWTIUIANGTN
An9AdaEatlsrdnFiRga RN a3 enTaasrvan s sanuiautls 1A 91394 Lu et al. (2021) 14Anm
Lﬁmﬁumqmm’]mmhﬂ’]i@msﬁuﬁLﬁm%m?\i (Realized Absorptive Capacity) FvvTdusanandlu
ANNANNUSIEMINALNFUTANTINLL LT ALAT AN TANEWNWT I AN TN usinsAnEREary wwanfiiRees
winNIsuuLLL A ANAINNI0TUNNIARTU LATHANNIANTEBWEIWIANTINEAR Aaudnelas atinalsfiniy
infmmanauldnanisenusidulunsedimadvinatesunyfiRseswimnsmuuuilafifisaauaum
TunnegaduLaTEANIIANLHLUIENWIANT TN (Carrasco-Carvajal, Castillo-Vergara, et al., 2023) usi3dna46ns
wanguiasulunsiauuianssy uaztinddaueaulaanm A NduiusssnduinnssuuLauay
1se@nan1n (Rangus et al., 2017) Luﬂ'LLuqmqﬂf]u“ﬁLmzmam?ﬁhLﬁumw,%quffmmiuﬁamhﬁmLfv«m Faaains

ansnRANskWIn el URreswinnssuuuLdlea vis 3 A Namnsnldusylamiaanyarminensive i

o
a o A

ANAINNTD luNTTusTULAT AN AL HLIUNNgINA Tue U ARTNESEL (Chesbrough & Crowther, 2006; Tsai et
al., 2022) Mﬁnﬁmﬁqﬂi%ﬂﬁﬁ@wﬁﬂﬁﬁﬁmi@iﬁﬁ@mﬁ;ﬂ NenfUN19e0 WunsanuwInLiResudinnssaluy
a) dJ U 1 al v a v a ﬁ/i’/
\Wa d9ldun Aanssunisluaaauiannaiauen Aanssunisinaaaufainnielu uazfanssunislnaaaudia
nelukarnieuan AN TUNIAREY waTNAN1TANHWWEIUIRN TN
AT 911N HAL LN I ANTR9919N1 999 AR EINNTATIARDL AN NANNUT T2 11919n 13 | H 1IN

UfURvesudinnssuiuuLe ANAINTDIWNNIATU UATNANIIANHWITIRN N IuLTUNE L seanyd

K 2. - . . v s
uananil unannildelszifiuannuaiunsaresannannsalunisgadulugiusinansluauduriuiisng
e Loaa o o e n X
i mumimuumumﬂmmm”l.ﬂu

ANNAFIUN9IE 4 AnNamnnlunagaduiiufulnanamnuduiusssndnauulfimues
UIRNTTNLUUL A LAZANIANRWIN T AN TTH
AINNNINUNIUIFTUNTINAINATD Asi lignsauuuiAnnisiae Aduanslunni 1

sunwilsznau 1

NFAULUIAANIFIAE (Conceptual Framework)

Aanssunisluag

ANFAINNNEWEN ANAINTD LU

nsgady

Aanssunislug .
NANNFALTILENY

wuannaLfjiRaes

v
AuFannely

winngsuuuue E9UIRNTIN

Aanssunislua
9-13
AaMFane Ly

BASNIEUDN
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3. AENITALNUNUIRE
3.1 nguAlaLIwAzNISIiLTILTING YA

o o

TunuddstifiumumndayaaingisenaunislaaulugAauns s inHRTLATN NI IBINANAINTA

mamanauuy 2 aunNseden liaanzidauiunsulssuanamngsn A1uau 356 91¢ (Department of

22 o

Industrial Works, 2022) §aag/lsinnisinuunauinvesnguset i ldlunisfnwaial nnanmueunazengy

a

satheianlaldnisianziluimaannislassasislunisiinaziidays G Kine (2023) Thuuzindnanans

o o Y 1

naunmInzanlwndandaududan nquaaatearsazliauauninngd 200 asmuuangusiaacitlng Wu

o Y

et al. (2022) 1ﬁﬁﬁuumﬁmiﬂnﬁimQUﬂﬁum@qLLuumumm@u”l@u‘TmﬁLfaaﬂ@g[ﬂa‘zmm 44.1% A9 GRASHABIUAN

LLLABLNNN (200%100)/44.1 WinAiu 453 uAifiesanntszannsd 356 28 &T\n:”u AVINITALLUADUDINAINNA
wasdszans IneEAdevinnsiasenwinsdninudssans Lﬁ@mawmymﬁu%’fagﬂLL@x'ﬁvmmLmumummmq
aaula] ANNISAULLLABLNNNAIUIY 356 FA ANMFABLNALIDILLLADUNINATUIL 246 FARINEAIIN9FDL
NaL (Response rate) ¥ag1as 69.10 PRI MNULLLIADLINNTIVLA LLLASLNNALNTLANNNNINUNIAENENS
amiAdeRRendesanansautiseanidy 4 dau dszneudas dauil 1 deyaialisesdreuuuaennn deznaudas
WA seFunnAnEn wazneldleansiadeu aaiudasoiulansils (Checklist) Uit 2 wnatiReeawinnsIN
wuLLle Usznavusas 3 J5 bewn 1) ﬁfaﬂﬁmmﬂmmwi’@mmﬂum 2) ﬁ@nﬁumﬂmmmi@mmﬂlu LA

3) Aanssunisuamonudianeuuarnisuan IAn1NauIU 12 48 Tefaulatainenuidaans Abbate et al.

'
=K o

(2016) daui 3 AnuENNIn TuNIRATL UszneaussA N Na WL 9 18 TesAuamIaINIRAEas AN Salehi

=< o

and Asrar (2022) LALEIUT 4 HANNIAILNWEIRNeT] Ysrnaudnafanus w3 98 Gasmutlasunann
9713481999 Rangus et al. (2017) AT 24 8 isasTivecndseiildtiunssuaunimagen
1) mmm\iﬁuf‘:@m (Content Validity) ﬁfgfﬁ%mi‘wmmumwmemmz%’mmmﬁ@ﬁﬂmuﬁuimqﬂim\imrmu’i@”ﬂ
AINEMIIAUPENWAULEFNIFINARIUIN 3 ViU AINNIINENFENEN UATAIATHANABAARDITENI TR
ANDNNUATIRRLITTA9A (Item Objective Congruence Index: 10C) winriy 0.60 Tl uaz 2) FATIRARLIAYN
Widedereannass (Reliability) a11491% 50 1 (Pilot Test) oAl siAnduLlsyAntasnsauLnsa
(Cronbach’s Alpha Coefficient) WL flFnwinriu 0.935 degenduneusie 0.70 (Nunnally, 1978) Sadnat/lu
inouriaansuls

3.2 inganmanlsluanuiee

>

A = I3 1% Ao A e o v o o = PR [y
wasiie lunsiuusandeya il e lAinn s uINIA NN ITMUNIUN R wazasIunIsN N eadeq
4 o . 3 . o . e AL e . . ,
Wwanuadatsinnnsdinmulslnaanrzaasdatsaivas Iy uunsaauLlszunniAn (Rating Scale) ANNNAT
TAULLAR (Likert Scale) HszAUANAALTY 5 33AU Ao “Uaefign =1 uaz “unign=5 laafidaionig
Arzfearlsyneauiiednsaa (Exploratory Factor Analysis) LaYAI9ag@aLAINLUNLTN 82891 R93A (Reliability)
=l al o da’

ULazIBeA AS

wlfiiRveaninnssuuuude Ndauansenusiananisaiudwinns Inaedlsznauuug

UfiRresuinnssuuuLe sznavusng 3 AleA 1) ﬁ@mmmﬂmmw;fmnmﬂuﬂﬂ 2) Aanssnnisiua
AmFaInNel wazs) ﬁ@m?mmﬂmmmi’mmﬂmmnwuﬂn FA1A7aULNTABANN (Cronbach’s Alpha)
Wiy 0.746, 0.817waz 0.807 ANNAAU Hiei@nnsdpmulsisunn 12 48 avuatunsalunisgedu wunaia

AYINANNTDURIBIANT NNIFLF Anan Ysaunisaanufiiaiuaanugud MlAsuainaieuen uaztiaanfiuly
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aearsAuinnasuiivnlfaarnafnaanaldiReumnennawied deidetidunainiaul i 9 da SAasey
115a8an (Cronbach’s Alpha) Winfiu 0.877

HaNNIANHLIEIRIRN T vnna unaresnisysnnnisuaynisldlselemianianssuudnnssy
WLl dsAnssauundnanansn TR BUNANIFEILNLE LN LAZSNHANANNNSD
TunnsuIsduynunansanadenii s lasllagnemnida Faldetdunasdaiaueiiun 3 4e easey
115a8an (Cronbach’s Alpha) winfiu 0.773

3.3 NARALAUNINUDITDYA

[%

nanedeuAmNntesdaya §idelinsaaaunsil (1) Adndss@nsandiiusuessiautls An Variance

o

Inflation Factor (VIF) wazn Tolerance w1 fiautlsynsadanndunusiuludeusnuaziiluliuiianamoniu
TnepnduilsyAnsanduiusynafiaAnainan 0.80 wanannisiauilsnneadian VIF dasndn 5.00 wazAn Tolerance
1NN91 0.20 (Hair et al., 2010) wassliiiinuda foutlsnsadaudiiusiudas Ao Agliwuilom Multicolinearity
(2) MIAPReANILlsznauITeE U (confirmatory factor analysis) taeRsIageLANNINLRTAaAARBINE T
(convergent validity) #ilun1smaseunninwaastayadinguaastetsannsdnsulsainisodasioulsly

= Ao Wy A = oA A o A a o H \ o a o 4
nsAnsdaelaviell Hacnsidenalunisdaiasleesunauaziaulaiu - aaunsndaniuesunefowl i

IelagansnnanAmiiniladtl (Factor Loading) taiansandeiiadinimnsdnsaulsnelunnsimeansuls

-
1 ©° - o

FetoilaTnnnsdpsaulsvnsafiAndinasdlsznauninngn 0.60 (Hair et al., 2010) Adnilsc@nsuaanives

v
o o o

ATRLLNA (Cronbach's alpha coefficient: O) NLuanINdatsTNnsTafuLsannsadeiels TeAATaw

| ' '
A o

11FagannyNFaILegendn 0.60 (Dalyanto, 2021) AnAdNNEesUsLLTIEN (Composite Reliability: CR) Aauan
deridnmsindauLlsansnnsaiusadoulsus Jowudn éﬁm_iﬁ'”mmq‘fmﬁwﬂmﬂﬁqﬁm CRuNNNG1 0.70 uae
ﬂ'ﬂL@?}IwmmwLLﬂiﬂmuﬁ'qnmﬁmiﬁ (Average Variance Extract: AVE) lurneagauulslsmure sl
ﬁgﬂ@%mﬂiﬁﬁfm%’@ﬂﬁmrﬂif‘fmGTQLL‘JJT SailAannngn 0.50 (Hair Jr et al., 2017) nﬂﬁmqslummmqﬁlﬂ@ué”ﬂﬁ

v
o

o o o o = = PN A A vy o A
UU ﬂlﬂuﬂmﬂqmiqﬁmﬁLLﬂ?nﬂmq@QNﬂquLV]EN[?]?\? LL@zﬂQqNLm’aﬂ@im ﬂQLL@ﬂ\'isLum']ﬁ\q\iW 1

28

M99 1 mwLﬁmmmﬁmmmﬁmmﬂu

datisdannsinsaudls Aimdnilads

(Observe Variable) (Factor Loading) cR AVE
fanssunisiuanaugananeuan (OI) 0.746 0.855  0.663
Ol2 0.816
o4 0.822
OlI5 0.806
fanssumstuanugainmely (10) 0.817 0906  0.646
101 0.742
102 0.845
103 0.822
104 0.803
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A58 1 AHsNANIEIdanAaaaniely (Fa)

Talsdnnsinsauls Aimdnilada
o CR AVE
(Observe Variable) (Factor Loading)
Aanssunsluaanudiamelunazneuan (CA) 0.807 | 0.866 | 0.564
CA1 0.743
CA2 0.779
CA3 0.758
CA4 0.753
CA5 0.723
AN919 1 ATieasudedenndeennaly (de)
daLsiunsinsaudls Ariwinilads
(Observe Variable) (Factor Loading) R AVE
m'mmmin"lums@m*i'u (AC) 0.877  0.901 0.505
AC1 0.652
AC2 0.746
AC4 0.748
AC6 0.716
AC7 0.707
AC8 0.760
AC9 0.684
NANTTANUUNULTIUIANGTH (IP) 0.773 0.868  0.688
P2 0.819
IP3 0.842
P4 0.828

Ol = Cronbach's alpha coefficient, CR= Composite Reliability, AVE= Average Variance Extract

ANTTNNNTATIREBLANALATULILLANFNG (discriminant validity) Taafia1sunainansInngdes
Uad AVE \/AVE WL &TqLL‘}J@LLmnﬂﬁqﬁmmwzﬁ”uﬁuﬁawdwﬁqLL'ﬂiﬁﬂﬂﬂdﬂ (\/AVE) WlunnsusTdndaLied

wndpsaulsusaznguiiu aouuansnglunisdasouls Tufdymenuudstiusn duanslunng 2
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AN979 2 NN9AIIAEALANNATITIRN LN

pautls ol 10 CA AC P
ol 814

10 603 803

CA 591 702 751

AC 635 697 695 710

P 573 532 572 676 829

wNewe): AEaLaelu Main Diagonal 184 Cross Construct Correlation 7 1/4VE

4. HAANENNSIRE
Arevuvuaeunnidugisznaunisuiiimuesgpaimnasuinenswazainslunguaamndnniamiie

AauLL 2 Taun Aadn @eaae weien und waztnu Tnadaulugidundans aauau 144 au Anitlufesay 58.80

fsvAunsAnEn Boynnei S1uam 91 au Anlufenay 37.10 uariiselfladeseiien 21,001-27,000 Un

[uaw 94 AU Anudasar 38.40 uazidszaunisnllumsineulaeeds 5 1 lundmazidayagiaaionig

al

o o

Ainneitumasunislasadne daeldsunsu R lnefiansanannddaiaauaenndes i An X2 dsladAynna
anm X2/df ArsilAndaandn 3 sl CFI, TLI, NFI, GFI uaz AGFI SAnunnndn 0.90 (Hair et al., 2010) a4t RMSEA
waz SRMR HAntiaandn 0.05 (Shi et al., 2020) Lﬁ@ﬁmimﬂmmmmﬂﬁmﬂ@mﬁumm‘lﬁmmﬁuﬁmﬂ@L%qﬂixéfmsf
uamsAAmziasauen wud Tunalassairdlifipangenadesnaunauiuiudeyadelszand f x2 vy
463.821 df Winfi 246 X2/df WAy 17.83 p-value WAL 0.000 CFI winAy 0.922 TLI WiNAY 0.913 NFI WAy
0.849 RMSEA i1l 0.060 SRMR i1l 0.045 GFI iinril 0.862 waz AGFI il 0.832 Fadaasaniiiunig
U5utlgeTana (Model Modification) taeiiansaunainengail Mi (Modification Indices) ilennasuTunauda
wuintuinafifianumnzan Sanusensdamnaundureslunaiudeyadlssand f X2 wirfu 233173 df
WINAL 217 X2/df winfu 0.106 p-value WinAL 0.215 CFI winAy 0.994 TLI winAu 0.993 NFI winfiu 0.924
RMSEA winriu 0.017 SRMR il 0.034 GFI iinifl 0.928 uaz AGFI winfiu 0.900 sauanslunmd 2
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sunwilsznau 2

TULARANNITIATIRTIAURLIL

X2=233.173, df=217, X2/df =0.106, p-value=0.215, CFI=0.994, TLI=0.993, NFI=0.924, RMSEA=0.017,
SRMR=0.034, GFI= 0.928 uaz AGFI=0.900 OIP=uwiilfiifresudnnssuuuuiie,
OlfanssunislamNanneuan, I0=Nanssunisiiaranganniely, CA=Aanssunsluanauing

meluuazniauen, AC=ANNAINNIATUNNIAATL UAZIP=NANIANTWINUTUIRNITH

4.1 N19AATIZALAUNNG (Path Analysis)

AINNNTIATIEHAUNIG HANLIN LLuqﬂf]ﬁﬁﬂJ'amfj“mmiumeﬂm("l,ﬁ’mri ﬁﬂmimmﬂmmmf@ﬁﬂ
neuan Aanssunsiuannuiainnieluy LL@:'ﬁqﬂimmi”l,mmmﬁqmﬂmmzmﬂu@ﬂ) danaidauanasnag
HadAtyAenanIsA v uddnngsy (B = 0.125, p < 0.000) (ALAYUANNAFIUNTINE 1) uwilfiFres
winnssuuuuie (laun Aanssunisluaaaufainnieuan Aanssunisinaanufainnielu uazAanssunislug
ﬂfnug”f?’qmﬂ‘lml,@:mﬂu@ﬂ) dsnaldeuanetsitidAgysiaauaisnsalunisaadu (B= 0.738, p < 0.000)
(ATLAUUANNAFIUNNTINE 2) AnNaNsn w1 AdUAIHAITILaN el ANATY A NAN1TANINES
winnasn (B = 0.224, p < 0.000) (ATLAYUANNAFIUNTIE 3) uaz SleRansaniernuduiugaening
ANANRUTE MWL RYeRIANssuuLLTA ANannInluNAdy LaTHANNIAIN W@ UIRN TN
Wudﬂmmmmmiums@msﬁuLﬂuﬁﬂﬂ@ﬁqﬁﬁ Tneinui il sdesnedau (Partial Meditation) 321314
ANANNUETE VLWL TR YeWIRNIsuuL LT ALATNANTAN N WA UIRN TN (B =0.165, p < 0.000)
(ATUAYUANNAFIUNINE 4) AN 3

{AduvnN193Anzif Mediation Effect tnerld351a9 Baron and Kenny (1986) eALATZTANLdLYTE
sendnaunliRreswdinnssuuuuia Anuamnsalunisgady uarnan1saiienudainnssy Tnanis
1AL ANINANIAIY (Direct Effect: DE) 8nanwan19aen (Indirect Effect: IE) wazananasu (Total Effect: TE)

= = o a
NIURLLDAUARANANTINN 3
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M54 3 N199ATELdUNNG (Path Analysis)

AC IP
SIEET
DE IE TE DE IE TE
OlIP 0.738* 0.000 0.738* 0.125* 0.165* 0.290*
AC 0.000 0.000 0.000 0.224* 0.000 0.224*
R? 0. 604 0. 487

wanewe: OlP=uurtjiRresuinnssuuuuide, AC=Anuainisalun1sgadu uay IP = nan1saiiuanudaudinnss
*p>0.001
4.2 msaddsananisAnm

nan9Reglunuue R AnssuuuLTanANase nan1IANELEUTAN TN /KNy

PYNATNNTD N9 ATLTBIEAANMNITNINEATUAZ AN IUNGNIMTANIAMLRULY 2 AMNTneALTHA LA

o

N

=he

o d aem o o v o= ¥
annFgIun 1 wwnlfuRresuinnssuuuuidafitsznevlden Aanssunisluaninngainniauen
Aanssunisluannufainnielu uazianssunislnaauiianeluwazniauandenaidauansonanisniiny
\FaRIANIIN 4BAARBALNNUABY Rangus et al. (2017) Tanud1uinnssiuuuadaAnuduiusidauaninansany
HANNTANRUNTIUIRN TN [ULALATLNNUI9S Vincenzi and da Cunha (2021) Ainuan UsdnildmanudAny
AuudnngsuiuuElan1nndnazd9nann lHEan17a1 R WA LU N TTNATL LAZINUIRY Shababi et al. (2022)
WULT WIANTIN WU LT AGINATILINAD AN IANRUINWTIUIANTIN WaNANTL Zhao (2023) WLN &ANSUBIANT
nagluszazBuiu winnssuuuuillandufanssunislnapufainnisuanasnansenuiieuansananis
ANHBNWTINIENITN wardniuasAnsfiogludouiuln winnssuuuuidaniduianssunisiuaranngannielu
AINATILINFDNANIANEBNWTWIRNIIN AviuNRaiuRanssunsuamNisa ez EuenAzdINA
FaNANNTAHNIN T UIANIIN lsatinaNn (Lu et al., 2023)
a dl a e o dl % % a %
anNFgIun 2 wnduRvesuinnssuuuudafidsznevlldanldun Aanssunisluaninufainnieuen
Aanssunisluananfainniely uazianssunislnaauiianeluwaznieuendaaidauansannuannsnly
nsgady adunelddn WeesrnsldmifinenunnuialjiRresdanssnuundaasdes Wminamwinanig
Wananawnsalunisgeduanuiiliainessnsniauen aanasasiteIuees Rangus et al. (2017) Flidiu
' o a A ! o dll ¥ o0 & v o s =
drudnnssnuuuiaiinasendinannsaluniageadu e litlszaumnuddaluduuinnesy esdAnsaqnda
nszuauNIsafNuinnIsuLasinEszAUANNAINITD lun At TN wen 13 iRty Salehi and Asrar
(2022) ﬁwudmffmnﬁuLLuuLﬂmﬁmmmzmurfifammmmmslumi@,mﬁﬁu WAz Zhu et al. (2019) T FiuIuINIIN
) -ai ¥ o ] o o s ! QI o Y o = ¥ d‘-:ld?l
wuuaniunisineuiniiiuesAnseendtiinANa NI lunsfuA AN AT AN la ATy
Feanunsainilsz@naninlunisulasuulas meldanudniauen wazliulgemnnuaiunsnlunisgeduacag
UBIBIANT
ANNAFIUN 3 AN lunnIgadudINaTNLINsiBNAN1sA v WEwIRNTIN aFUelAdn e
B9ANTANNNIANEN LN NINIUR A NANTR NIt UANINT NEunsTLIuNMsLiaNn TR AUl auazld

dszlamiannanugnls azinliniinauaunsiasuuas s Tamdainanuineuanaseassruinnesule
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aeinafLszANENN denAReIU Harris et al. (2021) ANUINANNEIN1T0 NIRRT LA NATILINFARNANIT

a

1
o o

ANAWIWEUTRNITH WAz Clauss et al. (2021) Wu31 ANANNsn uNsgaduRRAnen widusawlsd Aty

'
~

HogiNInANNAINTABUdANIINNNgINA TngaifadeeiunszuaunMAE AAn uazsinaudila

'
¥ =

TayanlasuuaziinliaieassAn@nsinuet nezuaunisvinaulude Wiiuesns (Rodrigo-Alarcén et al., 2020)
ANNFAFIUN 4 Aruannngn lunisgaduidudenansencuduiudsrndneui iR eesudnnssuuuy
Wakarnan1aiuudausmnngss asuneledn ‘lumaﬁ'am’m%ﬁ?’]LﬁumumuLLuqﬂﬁu“m'muimmmmeﬂm
2% o v o a o/ v 1 d‘ o v v 1 o/
azspai lintineuiauannsnlunisgaduaniainnauenie iagaduacuilidn e lusaaes
o o v 1 z $% & dl d! 1 v o a ¥ o
wilnuuazthaufinanivllafeassdlsslamilunsimunan Geazdanalinisaiivausuudangsuiaes
B9ANIUUATU ABAARBINLNNUIAETEY WU et al. (2021) InugnAuadnsnunisgaduaziiiudanans
AHANRUSIE MY INA N TN umATuTagia nAneuen Senediduianssunislnananufainnisuen
LAZHANIIAHIUITNUIRNIIN Was Rangus et al. (2017) WUAWIANITNUL LT AZIRANIENUFARNANTS
ANHLNUTIUTANITHTINNATIUATN NB NN WANAINNT0 uN19RAdy AW aeAnsfasaigANaNnsnly
negaduliiuninenuieu wegaduauiiidildegludsresmiinauuazasiaonfinantiullaieassed
dszlamflunisimunzan uananilaauainisnlunisgaduazdosidusdanasliiisnainnsnanan uazyson

NN MesuuisuaziingsrAnsninnisaiuaueessEnlsd (Flor etal., 2018)
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Abstract

This research focused on creating brands, storytelling and identity to promote community-based
tourism and community products and building the business models for marketing plans and promotion of Pa
Miang community-based tourism and community products. The research involved the application of the mixed
method as the qualitative research instrument, which consisted of in-depth interviews, group discussions, relevant
documents and data analysis using content analysis, while the quantitative instrument consisted of questionnaires
administered to 400 tourists and descriptive statistics for data analysis. Branding results of 4 brand prototypes
indicated that a brand portfolio was an individual brand to create different competitive positions in each market
segmentation.

The result of creating storytelling for advertising and public relations through social media showed the
characters focused on a destination branding for natural attractions and community products from the Pga Kayao
tribe, a storyline showed the travel routes of round trip in Pa Miang Sub-district, and the theme was demonstrating
the charm of Pa Miang Sub-district. The business model building showed that business model was structured in 2
parts; the cost structure and customers and revenues data which were consistent for delivering added values for

customers and creating value for community-based tourism and community products.

Keywords: Marketing promotion, Community-Based Tourism, Brand, Storytelling, Community Product,

Identity, Business Model
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Abstract

The purposes of this research were, to study the relationship and impact of the potential of digital
accountants on the operational efficiency of companies listed on the Stock Exchange of Thailand. The data
was collected from a population of 889 accountants of companies listed on the stock exchange of Thailand.
The research instrument was a questionnaire with responses from 195 accountants. The data collection period
was from September to December 2023. The research statistics were multiple correlation analysis, and
multiple regression analysis. The research results found that the potential of digital accountants includes the
application of computer accounting systems and accounting information communications. It has a positive
impact on operational efficiency. Which results in the quality of the work is accurate and complete. The
amount of work is appropriate and consistent with the plan. Work operations are planned, resulting in work
being completed on time and the work is standardized and achieves the objectives, resulting in efficiency in
work. It was statistically significant at a level of 0.05. Therefore, the work of accountants in companies listed on
the stock exchange of Thailand is necessary to develop the potential of digital accountants, to improve and

develop it to create more efficiency in operations.
Keywords: Digital Accountant Potential Operational Efficiency Thai - Listed Company
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Abstract

This research study investigated the relationship and the impact of electronic word-of-mouth (eWOM) on
intention to purchase electric vehicles (EV car) in Thailand. Utilizing an online questionnaire survey as the data
collection tool with a sample of 400 individuals interested in buying EV car, statistical methods including multiple
regression (Enter method) and correlation analysis were employed in testing the hypotheses. The study revealed
positive relationships between eWOM (Credibility, Quality) and the intention to purchase EV car in Thailand at
the statistically significant level of 0.01. This research has the potential to contribute academically as among the
first study to advance knowledge on the electronic word-of-mouth in the context of electric vehicles in Thailand.
The outcomes of the research can be beneficial for related-businesses in Thailand’s electric vehicle industry

by enhancing the effectiveness and efficiency of marketing communication strategies.

Keywords : Electronic Word-of-Mouth (eWOM), Intention to Purchase, Electric Vehicle, Thailand
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3.3.2.1 muAnNUTeneresnsaedsiulinselnnnisdiannselingd (eWOM Credibility)
- 4 L 4 v mo A e w adnue 4 . -« -
UNIED A NTRNWITe ANTRTeHLTInANEaiudayan lnsuNunsAad suuLL et nniBidnnseting
A1n@ere 7 1w iadn (Facebook) lail (Line) nammas (Twitter) Buan1unsx (Instagram) s aangH
szaunisniizadaufineaaiusnaus Wi
3.3.22 rﬁ?f]u@mmwmmmaﬁfamﬂl,uuﬂmﬁiﬂmﬂmq%Lﬁﬂm@ﬁm{(eWO!\/I Quality) NI
U y 4 . -« o e 4
nM9sueLisinAneIiuANA NI TR teYAINNTRR AN suLILLNNFAeL I NNIBLaNNsatin il uAes g 7
1 ) & . a & R a £z d’j o A % ¥
v wliin (Facebook) lai (Line) vidsumas (Twitter) uaniunas (Instagram) flusi Tunnsinvisaliduiing

v a

fuslnaneaiusnsus lindailenvesdayadaiauuas s tomd

al

3.3.2.3 mutFunnesnisdeansuuulinAednniedidnnseiing (eWOM Quantity) Mg

f‘i’mfaummﬁﬁﬂgamnmﬁﬂLmumnm'famnm\ﬁ%Lﬁﬂm@ﬁﬂ&’muﬁwm 7 vy wltin (Facebook) 1a1] (Line)

MR (Twitter) BuanwNIN (Instagram) 1dusu udanguzinaseenisldlunisgneds Hanuauiuinnelu

al
v

NN9LETHAF AN URYTRAAAINLAENAINNNTAR AL |ATRTD 1A LW

>
]

3.3.3 AvuEs1AaTe (Intention to Purchase) uaneie adnuisinlavseauysiiaesisinaniuana

v '
=

Y @ K v v a a v A a = ¥ o Y oa
Tiiudsuuadulunssndulazedurvisauinig L'w'am‘u@ummwmmmﬂmmquﬂnmﬂq

aa o = _a o
4. 3 8N19ALUUNITAAE
4.1 dszrnsuaznaumang
dszans (Population) A1iunsaaasall laun dnaulasnausWinlulszmelng deliamnsnsey
o v d‘ = 1 1 o d‘ 1
auauld Wasanndszanalawia lugjuaz linsuauanilszansiuduen
naNsating (Sample) dusunisidaaseil loun dnaulasaausliinlulsunalne auau 400 A
AUIBNENAIRLN (Sample Size) A1 400 Adaeing anwszang (Population) liun Anaulasnes
i udszmelng delinauauaunuiven Ineldgnsnas Cochran (2007) TWn1sAunANUILIBINANFIDE
(Sample Size) InaNMUATEALANAMNITENUSREAT 95 LAZIALIANANARNALAABLIREAY 5
4.2 FEN19gNAIREN
Aannsgusnet g miunuians 14N sdusteteuununlildamiiaziu (Non-probability
Sampling) LUUAMNAZAN (Convenience Sampling) Taavinnisiiudayasmauuugaunueaulafaingnaula
snaud i ludsznalne
4.3 wsasdlafldlumsiiusiusindaya
wraadlen 4 lunafiusmusndeyadiniunisddnluadstliduniaeuniuesulal (Online Questionnaire)

FaumudnnlszasiuaznsaunudAnd inWlde sondaAuuzinangnssn g Tnauuuasunud

XD,
Zo
=D
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pauf 1 deyarllasdiiaulasnausliinlusamelng Anenzuunseuouduuuuamadey
9181M13 (Checklist) A119% 6 48 Usznauisag WA #01UNN 818 FEALNIANE aNTW waznelledadelman

AR 2 AnAAIURET UM AT NFeL I nsBIENnseTing dnEauzuLUge U UL
NRdauLszaNnlAn (Rating Scale) a1uau 12 48 Usenauaag fuAnLnE e A 0199 TRegN L NARLNN
nadnnseling Auau 4 4o ﬁm@mmwmmmiﬁlﬂmmuuﬂ’mm'faﬂ’mm\‘i%Lzﬁnm@ﬁnm’ﬁmu 4 4 uaz
BN esnisdeansuusinselnmneddnnseling snuou 4 4

Roudt 3 AnaAARLTLANAT A Tes s U I lutsmalng dneniunugenanufluuwy
NmEIuLszaniAn (Rating Scale) a1191 4 48

4.4 miﬂ%'wLmzﬁ'ﬁumLﬂémﬁ’amﬁ‘lun'\sﬁuﬁwiquﬁ"ﬂga

Astldvinanmaseupumnaeusiesien i lumafumumadeya Alumsiarsanandi@asmey

aU3u 3 71 IngAnanuianun 16 48 JAsaiinugenaans (Index of Item-Objective Congruence : 10C) a¢l

U

o A

3511494 0.667 — 1.000 TedanARediL axiin fvndiestl (2553) Nlfauadn AsaiinnudenndasiesiAngemdng 0.05 -
1.00 Asazdadnenitls Al uuusaunnllneaassld (Try-out) AugnaulasoausiWinlulsznalng
Auau 30 40 Nlldnquenetne TnavinismArgnasuunaesuuuasuaisiluseds (Discriminant Power)
Tneildmaiia Item - total Correlation wudn nsdaasuuLnsialnnsBidnnsatind AAranuaanuun (r) ag
331914 0.501 — 0.765 wazANFalate HA1euIaa W (1) 2¢7¥11914 0.581 - 0.768 TIRDAARITUANLR
MeFeAN (2546) NMAUDI NIINARLAIANLIAINLLNTETBAITNINNAYN 0.40 AgazdadnduaIa AN
d eys
YpauUUgeLnNNeaNsUle
[ % Z’/ =X v o a | d‘ oI/ . e v ¥

nAINIU AglAATRN M ANANT R (Reliability Test) reduuugaunnsiusasiy Inald
AduLse@nTueana (Alpha Coefficient) AMNA289ATAULNA (Conbach) WuUN n13dednsuuLLnsatnng
-« N rAa e | s C Yo X ai e o a L o
annseiind HAndudszAnsueaaniatszudng 0.730 - 0.810 uarAuAlate NeAduLscavsuaanai 0.851
TeganAReNNL axTn Aniiestl (2553) NAl@uad1 ANANN @ e uedwrTastafaslAn 0.70 A1l Aaaviiadnaansuls

4.5 nMaiusIuTINTRYS

oL o v o a < % 6 o 1

gadeliAtiunsiusumndeyalranisuanuuusauniugluuueanlad (Google form) Tigangs
satagnaulasnauslninlulszmalng dhudemsledirnesulal (Social Media) Aing < u wgin
(Facebook) a1l (Line) nammas (Twitter) Buan1ungs (Instagram) Lus 55u39HAUNNTIAN - NUNTWLE
w.A. 2567 laglATUMLLARUANABLNALALIUIAY 400 g0

4.6 DAV M LUNMSIATIERTRYS

& miunnsideniail fideldldnsminseianduiusuuunmgns (Multiple Correlation Analysis) uaz
N39LAEIAINAANRLLLLNYAN (Multiple Regression Analysis) A¢38 Enter tNaNARBLAMNNANWUEITUIN
nsdessuLuLnsetnnsaidnnsetindrannusclatesnsus Wi lulsunalng egnunsadenuduaunngls fatl

aunns SIP=PB,+ B, scT+ B,saL + B,sar
e SIP W ANsalaTe
SCT Wi ANUNd@enerednsdegnsuLuLnsetnns@dnnseing
sQL  wnw  AuAaesnsdeasuuuinselnngidnnsaing

SQT  wni  iFunnaesnisdaadnsiuudinsalnnnisaidnnseiing
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5. NANTFILATISUTAYA

5.1 N15ILATICUANANNUS
=) '8 o/ o '8 ‘ﬂl 1 a a [ z d’"
AIATEaNANTUS a9 3R A FuLLLNAat NnIBLENnsa tingriu A NFAalatasn LT W

lutlszwelne awnsnagdlsfmngma 1

a [y o s & dl 1 a a o :j/
A1919 1 NsalAzfanduiusraanisdeansuuulnAadnnisdidnnsafindiumaumalasnausinin

Tudszinalne
Aauils SIP SCT sQL sQT VIFs

X 3.93 4.08 4.19 4.26

S.D. 0.77 0.58 0.54 0.58

SIP - 0.514* 0.520** 0.453*

SCT - 0.744* 0.667** 2.403
sQL - 0.740** 2.952
sQT - 2.372

* Plad1 Ay eanAnszeaL 0.01

ANATN 1 WU Fauldsdszusaziulinuduwisiu Jsenadaduiloymn Multicollinearity sl

Juaclivinnisnagew Multicollinearity tneild@n VIFs tsangdnn VIFs sesiautlsdass nsdeaisuuuinse

UnneBiannIeing NeAFaus 2.372 — 2.952 F9NAEaNN 10 AR B AT A NANWLE AW T

EEE

nalwAniloyun Multicollinearity (Black, 2006)
4 = e e S e oo o . ~ e o
WaNasaunAdussAnsanduiutsvndemallsdasy nasaeansuuulnselnnisdiannsating
Tuusazanu wudn Januduiusiusaudsauannusclade atneflisdAyniesadanazau 0.01 Tngen
AuilsrAvisanduiiisotiszidng 0.453 - 0.744 anuudadelinnisiingzin1snAne L uLLNIADIAIRIIN 2
5.2 MINAFALANNAFIUY
NINAGEUANANRUS LAZNANTZNUTddNLszANENTTnAnesraIn1dadnsuuLlNsat NN

Bdnnsetindiiuanuaslazesnaudlninlulszmalne Inasaunsnagnanimesevanyfigiu lAnmene 2

18 NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
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AN 2 NIVAFBLANNANRUSLATHANIZNLIIDIA N aNTNsamAnes8IN1AadNTu LU NAaLN

NaannIatindiumnusaladaneus i lulszmelne

nsRaAITLLL ANAILATa (SIP) WANIS
ANNAFIU dnsaiin - = = t p-value  NARAL
. . ANilseANs ANNARTA -
NNALANNTDUNA o ANNATIU
nsaAnael Lm'aummg'm i
AAST (a) 0.490 0.265 1.853  0.065

H, AuANTana (SCT) 0.346 0.085 4.054 0.000%  aaNfy

H, ANLADINN (SQL) 0.373 0.101 3.685 0.000** aNFL

H, AruTINRL (SQT) 0.108 0.085 1274 0.203 U7
F=59.165 p=0.000 AdjR’=0.304

* Tl ArymeadRnszaL 0.01

AINANTN 2 NINARBLANNENAUTWAZHANT LN LUBANLILANEN30ANDEIBINITADRNTHLLLNAD
1an1ediannsefindiuaanusalatesaaus Winlulszmalne wudn nsdesnsuuvdinselnniedidannseiing
ABANINLNERNE (SCT) UAAUANNIN (SQL) HANduiusuainansenudeuaniuasuaslage (SIP)

| AN e o o aad o v 2 = o a ~ oA A P '
el AN AT ANTZAL 0.01 AU AEeNFUANNAFIUN 1 AN meNevesn1sdeatsiuLLlnfaLn
NBENNIRRINARN A NANRUT AT RN ANTZNUTILINAB AN A LT e sn s AN Tudssmnalne (t = 4.054,

p < 0.000) LATANNAFIUN 2 ADINNTBINNTARANTLLLLNNFAaU NN eBANN TN R ANNENRUTuaT Rnanseny

&9 Q

P2
A

[TeuqnfamnNsdlatasnaus inlulsswnalne (t = 3.685, p < 0.000) Imﬂﬂﬁmﬁmwﬁﬂmﬁ 3 Usun0ue9nng
deansuuuinsatnnisaidnnseing lldanudusiusuas il nansenusaanusalatasnsus i ludszmnalne

(t=1.274, p < 0.203) Tmﬂm@mﬁ@i’ﬂmmmmeiﬁoﬁ”\agﬂmwﬂi:n@u 2

sunwilsznau 2 uan193dn

nsaagswuulnsalnyediannsaiing

(Electronic Word-of-Mouth)

eWOM Credibility
0.346™*

0.373**

ANNAY AT

eWOM Quality
(Intention to Purchase)

0.108

eWOM Quantity

WNEWe © * i ATyaadiRnsTAy 0.01
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6. agluazanlsrananisiae

¥
a v aa

nqaiidhgseadiaAnmanudiiisiasianssnuaasnisdasnsuuinnsetnnsdidnnseting
AumAusslatesnaus N lulszwealng lnglduuuseunnuiiuezasialunafiumumndeyaaininanla
sonpuslninludszmalne a1uau 400 au TneldnspasianduiusuuunyauLazN1MRIziANDAnaE
aad‘ a Y a o 1
uuunansduananldlunismwaziideys nan1sasawudn

1) ANNUNTDNBUAINNFAARNIULILLNNALNNN9BLANNIBRNE HANNANAUSUALHNANIZNLITILIN AL

>
] o v

prnsslagasneus it lulszmalne Wesann ghaulasnsusiiinludsunalneduliaoudAyivdeyan
Yas 1 dl a a { a v a v o [ Dd‘d val Qldl o 3
5 unedesidnnsatindninnangusinasaaiues lidnavdudndsoaus i gliaoufineaiusneus
Tivizedniaeldenausflninninen uusduazuenseneaiutlszaunisnd dhudesnededidnnsating Gedays
o e A . caveac A oy d Lo d o 4 4 o 2 4
anyAramaiiadwdenaduetenn MU inaduu iunazAslateAudniseisn1sun e a9
ADAPABITLNNUANEIIBY Maduretnoa and Junaedia (2021) WU41 n19a@ednsuuslnselnnisadnnsaiing
o L oA A o a \ 4 & v a Y o Ao .
prupNITeNednalnensuEILansoANAtla uN1TeT8951LTNA dRARRRNTLINNUIABTEY Ismagilova et al.
(2020) WU AMNLNTaDeveanTsaeansL LU nAeLnn1eBannseindidlusaulsRi AN duius AL
LAZARAAARNNTLNNWANETRY Mariasih and Setiyaningrum (2021) wudn AautnidatavesnisdeaisuuuLnse
hnmedilinneeiing NnansenuatunnAen R lade
dl 1 a a = o & = a o
2) AnnneaNsdeasuLunseatnnisBidnnsetingd Havuduiusuarinansenuidisuaniy

powslazesneus i lulszmalne Wasann daya AnAawiu I viaARansafinaulasnausflnin

Tulszinalnglasunnudedidnnsating iudayanannin asnsnesunedayaneaiusnsusinidn I ludan

a

v
a o A

Wudlselamd 1dhladne LL@:Lﬂmi’mg@ﬁmma‘nfﬁmm@‘ﬁﬁuﬁmlﬁ@ﬁiﬂmulmnmum’iﬂﬁ*[ﬁmﬂﬁq%u nel
ARAARBINLNUANEIU8Y Prasetio and Purnamawati (2022) wiqn anwnﬁiﬁﬂmﬂiLLuuﬂﬁﬂrﬁi@mnm\i%Lﬁnm@ﬁnz{
m@\ié’m%w?ﬁwaL%\imﬂLmzﬁﬁm{ﬂﬁfyslumimmmimimmr%\ﬂ@lumi%@ ARAAABNILNIUASEYDY Maduretnoa
and Junaedia (2021) Wuq1 ﬁm@mmwmmmi?ﬁ"@mmuumnrfi@ﬂmmﬁLﬁﬂm@ﬁﬂdﬁm@‘lmﬂm\uﬁqmnﬁiﬂ
mm%@‘hiums%@mm@uﬁm ARARAANALNNUIRL LY AAAARBNNLNNUIAEURY Mariasih and Setiyaningrum
(2021) Wudn @mnﬂwm@qnqaﬁﬂawaLLUUﬂnﬂm’@ﬂ’mmﬁLﬁﬂmfaﬂﬂm’ﬁmmzwmﬂ'wmﬂﬁifammg“ﬂafgﬂ LAY
ARAARBNNLNNUINE RS Mehyar et al. (2020) WL9N Qmmwmmmmﬂﬂmﬂﬁi@mﬂmq&ﬁﬂm@ﬁﬂdﬁm@m:'vm
@fjwﬁﬁﬂd’]ﬁmﬁifammgmw‘lunf]i%ﬂmmsg”.u?r‘llm

3) BannesnnsdesnsuLLLnsalnnesidnnseting luif A uduiusuaslifiuanssnuiu
mRcladesnausiilulssinalng iesann cziﬁzmlm*umum‘ivxlﬁﬂuﬂixmﬂiwaLﬁufh‘i_l?‘mmnfaﬁmg@m'm?ﬁ'lfa
Bisnsedindsuaunnniiu bildtweniennnmasssnausiniuaseld FepmaaiuluBunosnndaig
lutsunsesdaesinasindufiesnisuaasaansAauiuialiving ldanansaiausieysadug s 3
AAAARBINLNUIAET8Y Maduretno and Junaedi (2021) finudnsdeansuuuLnsetnmieaidnnseting
frutBanm fanndniuuas hiflnansznusiananadcladeresdising aenadesiu Zahratu and Hurriyati
(2020) ﬁwud’nﬁmmmmmiﬁ'@mm‘uuﬂﬁﬂrfifaﬂ’mmﬁLﬁﬂmaﬁﬂ@’iﬂﬁN@ﬂix‘wurfifammr%\ﬂﬂuﬂw‘%@mm
Y o

AU3lnA uazaenAdesiy Funnoyad 89AzAT uazAy (2566) WU UFNNMIa9ANIA Tl UN1IAeNTLLL

tnsathnniediannrein g N AN duiusuaziansznuiuANsalade
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7. TaLAUDLU

7.1 daduanusdusunisiiaanisiag lle

'
¥ o o

7.1.1 fulsznaunslugpavinssuvagsnaninendasiusnaus inlulssnalnapasliaaud Ay
. . o o : aa o - . -
fuanddalievresnisdearsuuuinsdetnnisdiannseding lnanisiansuninguyaradiedennldlunig
dszanduiusisoutinTulszaunisnl wu WEnRsnausd i uuenianzessalszaunisnimainisldauass
wsa WA u iR usnaus i sRaa iz inaiaaug aonudnla Naaiusnauws i anngaa
s

'
a ¥ o o

7.1.2 fulszneumslugranunassiagsianinendesiusnenslminlulsznalne poslipnuddny
ﬁuQmmwmmmigmmmumﬂr;i@mﬂwm%L@Gﬂ‘wi@‘fmzﬁmmiﬂizﬁﬂﬁé’ﬁ‘iﬂmﬁﬁﬂimumidmﬂ%’mu
meuliinadeumanavieusaspnudniuieiumeusliiniundesidnnseindlanumenuvie
wAmiiuiy aasilidfernidean Wuilemnildnlaieuasidudesyaiifslonediaulasnauslni

7.2 daiguaiusdiusumsiagluauine
Uspifufihauladminemiasulusuian 'm@Lﬁm%’mﬁumiﬂizqﬂmﬂ%’mauLLmﬁmmmuﬁfﬁﬂﬁ
qu?uw'qmmumiuﬁlu viseanaiansnnAneAnudNTuEziensieansuLLLnsiathnmsdinnsetindg

Ausanlsauntnaula wudu

8. AMANUBINUINE

8.1 Qmﬁﬁﬁ'ﬁuaﬁﬁnﬂi (Academic Contribution)

a o da/ v v 1 a A a o a dld s v dl %
sl adenmAmidainig Insfedluaudsousn Fundnispenaesdaanudineaiu
dl 1 a a = o & 1 dl 1
A3RagNsuuLLNAatNn1eaIEannIenng InsAnuiaANEN NS ITrdan1sAedNsuL LU NAaL NN
adnnsetindriuadnuslagalulsunuessosus i ludsemalne aduidunndgsldwainis@nsuine
8.2 aruAsuNsdINanisIae liliszansld (Managerial Implication)

midseildaenmuefunninanastlddsrgnsfld pudeyandsngludiusesdaiauauus

dresiu Faiulseloniiagnainssuuazgsianinaadesiusnaus i Tudsewmelng Tunnganauan Usulgsuay
o 'S = val a a a a I [y Y | o o
Winwnagnnsdeansnisaana WiUssAnsninuazsy@vang vl ileaf1eaawlfiFaumianisudedusi

ianepudialunisaiiugsnasiae il

LANAITAINDY

a

\astyadty WALAGY. (2558). E — Word of Mouth uaz viAuad NNavgnasieannasininaresgsinaild

4 I~

UFNIFUBIMINNIYA INFUNANNINAT. AITUNUTLENI9INANVNLIUTIA. NMNANEIRENTLNN.

<

ARINYIE ﬁﬂi:ﬁﬁg. (2551). m7ﬁﬂmmum_/@nm'@Zugiﬁﬂﬂmﬂ. AN UNUSUT Y BINAA AR TNMNITTUTR
NAINTUNUIN LA,
w1 inel DIqUNIINA. (2566). Tesla ang1A190 5 A Tu 2 T virlunauauina Price War. Auiila 6

‘wqﬂaﬂ’mu 2566, A1n https://workpointtoday.com/tesla-downprice/
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19RN YAZIBNYA uazguInNIa Uusn. (2563).IEw?ﬁwmmmimmmNﬁu'ﬁﬂzﬁ“\imuﬂﬂu%ﬂﬂwg@mi
wtihnsethneudesiEnnsetindTinuasa AL ANA LA AR LAz AL ATlAT e RUAN
dnuuelnaiaduresisinaluasngemnwaniuasuaz Buoma. 919819A5UATUNIE L9AAAE
UASHIBNYT (A12NYEEAARTUASAIANAIART), 12(24), 28-37.

NANT WU, (2558). ZT"V@Vﬁlﬁﬁ@QWEW@L‘?dﬂﬁ]ﬂﬁ?’@ﬁﬁWNW%ZﬂgﬂﬁuﬁyﬁﬁﬂLﬂﬂﬁﬂﬂﬁﬁ@@ul@urA yo9517 A
luameunn97 AIIANFMNENILAT. ANTHNUSLETNNIFINANMNLTUTR. NUINLNRENTUNN.

allaTati M Batiutmun. (2559). n@qwﬁﬂvnm'@mnﬁﬂ'm@m’@mm’”m514‘l@%mﬁmﬂ”mwfﬂmmﬂ?mf’u%
NANLsn AT LFINA TIANFIN NN IR ANENTNUTLTUNIgINANMLTTUTR
NUINENRENTUNN.

51301 aniRLaaty. (2564). RsETRENENafANA A B RUA LN NAAT 1A unsa TR
NFUNWNIIUAT. ANITNUFLEN9INANMNLITUTR, NUINENAEIATUATUNIT IR,

5731 @NAT9E. (2563). ﬁ@@vﬂﬁﬁEWEWﬁﬁ@ﬂQ’IJ\ILEI%sl@gmﬁ%ffﬁuﬂ/%;uiﬂ@ﬂﬁjﬂ?&mL’%LUE)L?“ZI“’/%Q’)EI&/’IU“ZI'@\‘IW’N
pauladluangumnaIUAZ. MENTNUENNIAANITNUNTTR, NInendtniing.

F9a @ mowEng. (2567). ranaanzdluusn W1 100% Tulne 1 2023 59 76,314 Al (+684.4%)
aniliud | BYD Atto 3 £ust 1. Auite 20 Thinaw 2567,
910N https://autolifethailand.tv/total-ev-bev-register-2023-thailand/

Y Tegae9eud. (2558). nsdagnInemaAELARdIAL: NMINIILUAZNTELULIANMNAR. 219817 lmARAsS
wasuinngsn, 9en, 2(1), 173-198.

Urigan @Tﬂﬁﬁ?q@. (2563).§m§wmmm?ﬁ@mvigguuﬂﬂnm'@ﬂﬁn (WOM) vuedinuanulaviazaaulianela
ﬁfﬂﬂm'@ﬁﬂﬂﬂﬁ%ZQW'ﬂdéﬁﬂﬂ71&7J?$LVWIZWEIZU§IIF)TFV3@-19 szaen 3 vevtszaimulgs
NPUNNNYIUAT. ANTUNUSLETNNIFINANMNLUTG, NUINLIRLNFUNN.

1155 ynaanilssnunu. (2564). nifxmumsm‘?aﬁu?@%%%mﬁu?fm (Consumer Buying Process).

v

AuLle 6 ‘Wqﬂaﬂ’mu 2566, A1N https://www.popticles.com/marketing/consumer-buying-process/

o o

Funnioyad 89azA3, 591 i wazqiimd duuia. (2564). NANIENLIYBNNI7A8A17LNAR LN

I3
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Abstract

The objective of this research was to 1) develop a causal relationship model that influences Thai Tourists’
satisfaction in hot spring health tourism destinations and 2) analyze the influences between the service marketing mix,
perceived service quality and Thai tourists’ satisfaction. This research method employed a quantitative approach.
The samples were 360 Thai tourists who came to use the service in hot spring health tourism in Chiang Rai Province.
The purposive sampling was used. An instrument used in the study was a questionnaire. The statistics used in this
research to analyze the data were Confirmatory Factor Analysis (CFA) and Structural Equation Modeling (SEM)
analysis. The developed Structural Equation Model (SEM) consists of 3 latent variables and 15 observed variables.

From the hypothesis testing for the causal model of factors influencing Thai tourists' satisfaction. It has a
good fit for the empirical data (X °/ df = 3.196, GFI = 0.918, TLI = 0.951, CFI = 0.966, RMSEA = 0.078). The results
revealed that the service marketing mix influenced perceived of service quality with an effect size of 0.91 with
statistical significant level of 0.001, and perceived of service quality was found to influence Thai tourists’ satisfaction
with an effect size of 0.88, with statistical significant level of 0.001. This research can be applied to the development
of hot spring health tourism destinations in the service marketing mix. and perceived service quality to make tourists

satisfied with hot spring health tourism destinations.
Keywords: Service Marketing Mix, Perceived Service Quality, Tourist Satisfaction, Hot Spring Destinations
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H1: davitlszaunienisnanntinisianinanwasudieuansenisiuiauninnisiiznig

2.3 WUIAALAZNOHANNNINA laTaunviasias (Tourist Satisfaction) lunisAnuassllalduwadn

WAV E7)294 (Oliver, 2014; Parasakul, 2012) 8511891 Auenalalun1sLinis uunads AnuidnvseriAuamnzes

'
a

yanasiadela@aiiadn uanud@nludauaniniaannisdssiivnFaunaulsraunisainiglafunEnisinseiugedn

%

anAIAIANY 1T ARuNdINANAIAdEeIgnAn Twinddellasdlssnataasanuienalazestinvesunas@aganan
A =K 1 QI o v I e 1 dl = =< 1 v %’ dy dl %
A 1) Anuianalasedaunauazaon taun Wnrieainaaiacuienelasdaian Aunaiuaensouazinuems 2)
=< 1 Y oa o v Al Il a T v o 1 10/ v
Ao uanalasians TN sesmiingu laud Hacaldla uazaunsnesunasylumd damassedslunisudinian
I~ 1 a o o v 1Y 1 o A o a o [ = v A 4 !
uay 3) Anuianalasanansinuet laun Wesuddausaiirnndaands axann nansuriwazAuAdANANAIT9999AY
AINNNINUNIUITTUNTIN MUddERTUdMUuafmulsniBvEnasapuienalazewinviesiien Aa n1ssuiannin
N19LN9 (Oliver, 2014; Parasakul, 2012; Hole et al., 2018)
AINNIINLNIUITIUNTTNNUIRE 1R LANA LA WAARAAT (2560) Lz Hole et al., (2018) WU ATININ

NN9LFNNTHANINANIMTUTILINFB AN NN larasinviasiian TnadaArdullsz@niananawiniu 0.76 andaninu

TINAT @NNIDIAUAANN AU LA

¥ a =

H2: N135USAUNINLITN IR BB NAN 1A TITILINAaANANIna laaastinviaden

a9

aninananndesiuazmiuladn fadbdauilscannianisnainisnig (7 P's) Havanasianisiudamnin

nstEnsuaznsfuFAIN LB danase AN ienalaTetinviaunas luumawiauneadguandssinninnau

a9 q

gRdeAsldagluazannsnafanseuuAnndauazannRguls Aol
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Ayealinga

mwnlszan
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ASuuims
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A3uudms

v yo v
madlanazidngai

msSuinummn H2
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o
Anufianelaves
Tinnearmion

FadweanuazaIn

a. ¥ s wo g
aumuazHanNun

¥ o
m3muImsves
Wi

NeMn

v
AUNIELIUMS
¥ oa
Tiuinns

ANNAFIUVDINUIRE

= a 1

Tansnaramuianalazestinviaaiisagialng

=)

nsdeneiuTinanNdlRusEsa R aealadt

R

Tuunasvieunesmqunndszinnimiau ludwdndaeeadail fadelinvundeaunignu nsidulisenndesiy

¥
a o a

TP UszAALAZNIDLLUIAR FAT]

anyAgIudai 1 doudsrannienisnaintinisianinan1ansedeuansenisiuamninginig

% a aa

anyAgIudan 2 nesufanunintinisiavsnannsadauanse A Niane lageainyieaiien

a9

3.28N19ANLNUNUIREY

X A o o

AN @9L51104 (Quantitative Method) Befsneazidenlunisandiuiae fail
3.1 NSTUIUNITUALIBNISLAANNGNAIDENS

dszansti i lunsidunial Ao nguinviewiangnlneinedunauaviesnadaganinlsznniam

o A

% o 1 A %; % 1 g % =] %; % a dl 1 I dl %’ %
TRUAINIALTENTIEY 3 LI AR mmﬂu‘iﬂqwnmm u’ﬁ/\!i“ﬂuﬂﬁ[?]QLL'Z\]SZH’W‘!?'E]%N"IL@?ﬁ %ﬂLﬂuLma\mmmmummu 3

Ao

fuAuusNRNYesEnBAuNIRNReUNINTgR (NM3vieaaauasATndamdndessy ,2565).

NISATUIUINUIUNGNAIDEN

o

\asannadseildanAannisidialaseasis (Structural Equation Model : SEM) Tunnsiaszvidaya uay

e

A o

NANAIRENTBINTTINEATIL AR FaunulszTng FTIANUIIAINNLFTUBS Hair et al.(2021) NauaIINITIANLHINAR
aun19laseas1s AsiansnnanAnImeseinistszanninluluna naldngusaatiieaiuau 20 winnessauls
dunmld snRseifisulsdunalaaiuiu 15 sauls uauiungueaeeneiusi Tangusaatwaawindy 15x 20 = 300

A1 uaziveesiua N ianysniuaznisgrymesesdayarsiiiinauausiaagnegn foaas 20 vze Anlu 360 A

v
o

wiunguenatineiazldlunisfinnasiliaaringu 360 Au tnaldiannsqusnetnauuLianza (Purposive Sampling)

R

| a I dl v g o '
deilinouaiine T langusneing

2
v A

3 1) dwinvisadianas ineiaesRuniunasiesiandequninissinniinian 1
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v
o b9

T 3 uske Tdun dmdenlthnszum infeurhawuazimfeundsy Samdndess uaz 2) Wuinviesiiaasnnlne
dl Y a £% 1 !ﬂl $% ] s Aﬂld Y a o %’ v ‘ﬂl v o
Magldisnng vesudinniaudaudaninisguanaz liusnisiaaninauludmien WweswaindeAniuazaseung
dszifunnuianalasasinvieaiensanisfuiauninnsiiznig

3.2 msinAnanuzaananls esiedldluniafiumusndays lHun wuuaaunin (Questionnaire)
-4J v 1 o/ ] 9 o v d?l = v v o A 1 dJ d”
gelunismusandeyaainngusinesng nafaduaieauainnisdnsAuadiainmivde wnanssng o) uuuseLnIN
sznausag AnuuuLRanAIRa (Choice) uazuuliiaziug (Rating scale) taauuugauniy 190 uilailu 4 dou

o

&
JU

'
¥ o

\ oA A o o v o =
A7UN 1 LL‘LIT.IZQ@T_ID']NLﬂﬂ']ﬂﬂm’ﬂﬂ@m')iﬂﬂl@ﬂQWQULLUU@’HUQ']N ﬂi:ﬂﬂiﬂ,ﬂmﬂ LA 21 TEALNITANSN

al

A o o

wazaels nelduuuasunuuuuranssiaaen ansuzaasAauiiuiuuRsagansanis (Check List) (ayla
ATaTNEUIN3, 2550)

daudi 2 Tadadoulsraunianimanaanig (7 P's) 284 (Kotler et al., 2018 waz Wirtz & Lovelock, 2021)
duduudmiiiaunuULea Ul AnEAdens Tnedneniusenanuflianasgan tssunaeniRea iy
TTadeidq Ul s aun19nN1IRAIALINNTANUIL 7 611 TEWA 1) FUNARATUST 2) A1131A1 3) FNUTEININNITARAN LN
4) AIUNITALATUNITAAA 5) ATUYAAINT 6) AMUANHRIENINNIENIN UAT 7) Aungeuaunislitsnig

douil 3 mesufaauninms LS Mses (Parasuraman et al, 1991 uaz Kang & James, 2004) unilusfiui
z&’mi"uﬁmu%mumumﬂumiﬁﬂm’ifﬁ’ﬂﬂ%‘ﬁ Tnadneneuungeunuiluanamas Usnuaifaaiunnuiaela

a v v ' v a v dl q‘/ 1 Yo a 2
ATUNINNITUINIG S5 AN Iaun 1) mummLﬂugﬂﬁﬁmmm?mm? 2) ATUAINNLTANUARHTLLINIT 3) AUANY

1 VYo a % v dl A v v ¥ ¥ P ¥
MBUAUBIABHILLINIG 4) funsldanu@aneldinelals uay 5) Aunsdnlauaziangnan

a al

v
o

T 4 ponuitanalaestinvieafienaes (Oliver, 2014 WAz Hole et al,, 2018) T 3 A1 Aa 1) ANuAienela
HOABAUIEIANNAZAYN 2) Anuanalasanisliiznig waz 3) mmﬁm@‘l@ﬁiﬂmamﬁmmﬂmmmmqL‘ﬁlmﬁqmmw
ﬂammﬁm%@u

AnuuaneintsliAzILUA A UTa L Uge LA NARWT 2, 3 uazaaud 4 Taednsnsuiugeuan L
wenmauANANIANTdRatLLUaeunx TaanisldnsUsuifiuaiuy Rating Scale 5 52AU AMNUIWININTIRLATY
(Likert Scale) oA mnﬁlzﬁ;m 1N Ununang des ‘ﬁf@ﬂﬁ'qm Fannaruualun s I AL LLUAN A LT L&D LI (yeyla
ATaTNEfuIN3, 2550)

3.3 AT RN UILAZ AN TIEATS

NNIRAINRABLANUNINTBNATEINBIRLTTINAMNARAARBIT BN AT ANNEANYIDfLBs TR AN

=

¥ a ~ & - 2. o v o o o ' A o I oo
AOENIINARDUAMNINENASELHEWN (Validity) TegRdefhuuusaeunsauadi@aminy 3 vinu Miwnmasad

v . . o | o v ¥ o d' Y v =
AINNABAAABY (Index of Item-Objective Congruence: I0C) nMsAINANAT AN Nde ArResTaA N T e el
A 10C siaus 0.50 ulil (Cortina, 1993) nannsmaaaulsAnnAIAINaEsz1d1e 0.60-1.00 wananilanuuasunix
NARDUWNANITONY (Reliability) Taavinnnsmaasuiungusiaating (Try Out) Aldlingusiatinalunisae a1uau 30
AL WAIAUIDANGNLsEANEeaNN289ATRILNA (Cronbach’s Alpha Coefficient) \nausin1seaNsuAasilFAn OL 0.70 Ul

(Hair et al.,2014) T9n13nAaUATIN agsendng 0.79 - 0.98
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3.4 38Azvitaya
NuddeilaIN e sideyasamatianad AnduatinssnunuaraifAdse s umanIsl sz
WULAaRINTTRNeRIIRaaLANENTesiaLLTuaz N IRTAse L ANARTUTTARE T aduuas LA aBg

TAg9a519 (Structural Equation Modeling : SEM) 1N8AIA48LANNANNAUIBIULILIANABINNFIAaiL Tayaitalsedntd

v v =

(Model Fit) Tntif3devinn19mamage LA NasnAAed1ed iU UIANaesiudeyaidialszanyt (Assessment of Model Fit)

U

¥

Ipe a1 1uN1IRIIEB LA NADAARBINANNAVIAIUL LA ANT TanaLEa1lszantielsynausaasaiian

al

Chi-Square, (xz/df,) CFI,GFl, AGFI, RMSEA lay SRMR

4. HARNWSNISIAELUATABUNENA

AINNMTANEN WL BFIELULILALDNNRIMNA 360 AU RavuLgeunNdwlnnidumaneanuan 211 Au

o a

Anifludasias 58.61 dszansdanlunluanddetifianyludag 20-30 T auou 124 Ay Aniiufenas 34.44 33

o

=2 U ] | a d’j = o =2 o o a ?/ o =
nMaAnE wuan dszansdaulvnfluenuideil Jseauniadnen daeunazseAaulF o ATyNanszaLNIIANEN
auauaz 144 au Asduiasay 40 A wsunalareden wud desanadaulug lusiidatdinalanamen 10,001 -

o

20,000 UMW Auau 108 A Antufeaay 30 uazmsualunsviaaisainian wudn Uszansdaulugiluenuddei

WUneNNvieseaniauieaRniaumtaula A1 230 AU
4.1. warasnuusnaadunannugnusidunlaqaindananasanuawalaaag
unviawdigrrrlnglusussiaaufiaadguaiwdszianiwsau

o o

2m > ° o o oo o Ay ] = o A =< a
'J"W;lvl,ﬁ WJ'LHLLUU@q@@\?V’]QqN@NWuﬁLmQ@'}Lﬂﬁ]‘ﬂ"ﬂQHWﬂﬂN?‘W]@ﬂquW\iWQIQﬂ@QuﬂW@QL‘V]?;l'ﬂﬂililﬂLLu'Jﬂ@

22

(%
a o ¥ o

= A
N B BASINUIRBNINEIVBT AN

a (3 (J

4.1.1 N9aLAgEUasAlTENaLLBesiug U (Confirmatory Factor Analysis)

¥ v
o

sl unmlaianun 15 fawds ludiulszaunianisnanatisnis (MAR) Nanudsdans e
7 fi7 ARUNNWNNILENIS (SER) Hsautlsdunals 5 da uazanuianalaaasinvieaiian (SAT) Hdaulsdanals 3 6
Fanansmzideyavesngy saatnanudn nanismnmyiasdlszneudsiiugy doulszannismainiisnag
ATANINNITLENNS wazAdINTane lagesinvieaien nan1sanesiAdaiiwnsiiAadawintL X %/df = 3.240,
p-value = 0.000, Goodness of Fit Index: GFl = 0.917, Tucker-Lewis Index (TLI) = 0.950, Comparative Fit Index (CFl)
= 0.966 and Root Mean Square Error of Approximation (RMSEA) = 0.079 tilansaagauasalsznaunudnnniladesinu
Py ° . o o = o o ¥ o o
Rewlamuniuunaes (Hair et al., 2021) Aasiasgrunsnindasaianunssananaluansusely

4.1.2 NMENAKALANNLTLIATILAZAMNITDNUADILATRINDIA (Validity and Reliability Analysis)

d‘ 2 ° 3 1 a I3 A o & o o 1 2 o v d‘

WadamaurisunndunismiaszinistiuduesAlsenay aausiallfideldnasaumnuinesnsauas
ANTRU Y)NTTAdEEUNNIAAILANTIENATILATANITNY ANNAULENT0Y Hair et al, (2021) TasNANuTioNy
sonvessaulswel (Composite Reliability: CR) a@snnifadtidAiainnan 0.7 Anedaaasulslsoungnaiale (Average
Variance Extracted: AVE) #AN31nn41 0.5 uazuananiifidelainnmaasumnuientesssesiiadnangAndiisydna

FaNIMINLUIAALEY Cronbach (Cronbach’s Alpha) Iaseldinawatunnndn 0.7 @ededndussiufuenivlslunmagey
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ANETesdaya wenantinnsmaseuAUinesAlszneauNImgIU (standardize factor loadings) AasAn lais

e

N1 0.50 $1AaE wuda siaulsti@nnsaiAninniinesdilsznan 1nnan 0.50 Aiuasaunsnagladsaul s

4 = = Fa N T = = - - 4 A aa
wanuan g lun1sAnEuiANNLEaNe AIR19NN 4.1 NMIadaLANNIELazinuTinasAlsnauTeATasladf

A199 4.1 HANNTNARaLANNINELazinuinaRlstnaLaRILATRINaIANSEDR

Aaulsuels faudsfanale Factor  Cronbach’s AVE Composite
Loading Alpha (>0.5) Reliability (CR)
(>0.7)
doutlrzaunignann ANUNARS U 0.60 0.93 0.50 0.86
1Tn19 ANUTIAN 0.59
Service Marketing Mix Lgﬁuﬂmu‘ﬁl 0.52
(MAR) ANUNFAUATNNINNITAANA 0.57
ANULAAINS 0.91
ATUANBTUENNNNLNTN 0.65
AUNIZLIUNNTIALENNg 0.90
ANNNNITLINNS ANiuglessNTeenIsLEnag 0.85 0.98 0.81 0.96
Service Quality Autdealdangla 0.92
(SER) N1IMALAUBIFRLIULTNNT 0.89
nslsaanaidesiusediunsns 0.92
naidlauaziangiudsnig 0.92
ANNaNalaTad FEunEANEzAIN 0.53 0.79 0.50 0.78
vinvieafien AuALAZNARS T 0.91
Tourist Satisfaction N7 LA INENIIU 0.73
(SAT)

4.1.3 HAMTATIANALANNADAARBITDILLUANDINLUTRYALTILsZANH (Assessment of Model Fit)
NAMTAIATULILANaBIASUTN WU Ardafiasnananndudsbinenndesiudeyadelszanie iyl
psnasrvualy IeRansnnann taeenla-auans (Chi-Square) = 510.822, df = 88, GFI = 0.811, TLI = 0.893 , CFI =
0.910 uaz RMSEA = 0.116 fadgaslivinnistsulunafiarsaunainssdaiinistsuiuima (Modification Indices: M.1.)
LL@:?JLﬂ@ﬁw’m‘lmi@um:ﬁﬂume‘jmmmmmzﬁ’mﬁuﬂ’@g@@qﬂ?ﬁﬂﬁ (Model fit) Insirinla-awang = 233.323, df = 73,
GFI =0.918, TLI = 0.951 ,CFl = 0.966 waz RMSEA = 0.078 asagilladn Tumauuuanaasannisdslnseained

ANIINzANNanAWTLday ATl szantd (Byme, 2010; Hair et al.,2021; Kline, 2023)
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AN94 4.2 LanannATsiAaTiinnuaennfasnannauaesluing

ATUANNEDAARDY ANTILER AnaITonle NANITNANTUN
ANADAARDY

X 2 /df 2105 3.196 ARINGTLIv

Root Mean Square Error of Between 0.03-0.08 0.078 . .
NILLNTUN

Approximation (RMSEA)

Normalized Fit Index (NFI) 0.95 < NFI <1.00 0.952 NN U

Goodness of FIT Index (GFI) 0.90 < GFI <1.00 0.918 NN U

Tucker Lewis Index (TLI) 0.95 < TLI £1.00 0.951 NN D

Comparative Fit Index (CFI) 0.95 < CFI <1.00 0.966 NN

nwisznay 2

WAAINTAATZTANATHARAARRINANNAUT LU LA AR AL TN
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yvooroa 0.57 . oy 0.88 - 091
Mudaasn anlszan msfuinunw anuiianelaves . .
! . aun
MInaa NIAAAUING MIUIM3 rinearion
091 073
fAuynains
v o
0.65 mslfiuSmsves
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Mudnbarne
mamm 0.9

MUN3TUIUM3I
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4.2 HANNITILATIZHANBNATEUINAIULSTANNIINITARIALISNNS ms%'uf@zumwmiu?miﬁda WA
paAMNNwalarasinviawdissrminglunnssviaauiiaadguaindszianiiwdau
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v
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M99 4.3 LL@@QN@HW?W@@@U@NNaﬁ’lu

Hypothesis/ Path Path t- Statistics NAN1TNAdaU
Coefficient
H1 dautlszaunismaiaLEnisiananadauansie 0.91 11.521%% HaNFUANYAF U

N3FLFARININNNTLENNS
H2 n1sfufAninIwnsUsnIsRavEnaEsLanse 0.88 9.783*** HaNFUANYAF U

=S
ANNInala

WNELNR P < 0.001

HANMINARBLANNAF N WU HnseanfuanyRgiuis 2 4a uazannnsnagiiidn doutlszaunianismans

1% a o o

UINsNanENaN 1A LUanNaan1af LA INNTLTNNg InadAduisz@nianananimes 0.91 szaudadAny

a9

-
% a = =

NNADTHA 0.001 KAZNNSUFAININNNFLINNIRANENANNATLTILINFaANNANalaragsiniaanen InadAndnilscdns

a9

BNENANINAN 0.88 T¥ALIUEANATYNINATA 0.001
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HAN1TAE waAd LW I aAudNTUS ITea s Tade nRavEnasaAuiana laaesinvieuaaga lng
Tuunasviesiieniiequnintssinniinian Agnwmunlagsaulsdoutlszanniinisnaintdnig nssufamuninnig
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q

\ A a 5y ) o ) a Aa A A A
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- o a8 o - Ao ) Ty o o o
AR 1) ATULANINT (People) Nmuuﬂmﬂﬂi:ﬂ@u 0.91 NANITIREUNLAN uﬂ@qﬂﬁ‘iuqu‘?ﬂuﬂﬁqqm@qﬁfylmﬂLL@ZLﬂu

walandnaasnistinig wesaninvieaiemunenieindninewasiungann aaiuntineusasamnnsali

QJdI o rdl v 1 %’ % ¥ a e o % = a dld a v : v 1
ﬂ"J’mgLﬂEI'Jﬂ‘]J'].]?ZﬁIEI“I]uVIbLﬂ@’mﬂW?LL‘HH’W!T@HLL@Z‘H‘BPW?‘]J{]U[51 NUMNIRABNNYARNATINNA LTNTTAVENTTENILEN wanla

v
o '

WAZANIN 2) ANUNITLIUNIGLENNT (Process) HuwminesAilsznet 0.90 wilnnusesguagnAsusidiunldisnisau

AugANITUIUNIILETNIS 1 wiineuseusugnAFsusR U Dedasudiniou s ayulnsiasdundu

nanenfresdsdamesse asuneduseulunisudiimien uaznaifimnzaslunisudiinieu aufsiunaugaine
v o

Aa NM9anaRu Nlkesennuazaanisa 3) Auansuenianianaw (Physical Evidence) Auwinesdilsyna 0.65 L

unasviasiennnieu seseanuuuniddasnafesiusnaneaiaiuw anusean unlinaunfuiuusundmusssy
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'
a o

wazAduandeniesiuresunasieaiantlszinnianfeuii o uasinsutislauiEnisidniau i Fesudson vieud
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Abstract

The purposes of this research are 1) to analyze the environment of the luxury brand business.
Types of luxury brand handbags in Thailand 2) To analyze exploratory elements of content marketing
communications for luxury brand products. Luxury bag types the sample group used in the research was 500
people who were 15 years of age or older and had experience of reading the article last no more than 14
days. The instrument used in this research was a closed-ended form questionnaire. For data analysis, it is
divided into 2 parts: Part 1, analysis of the external environment of the business, and Part 2, data analysis of
exploratory elements. Using the method of extracting exploratory factors (Exploratory Factor Analysis) and
rotating the component axes using Orthogonal Rotation using the Varimax method, the results of the analysis
were able to classify a total of 6 elements. As for the research results, the study found that the government
sector has campaigns to promote understanding of advertising communications and the right to freedom of
information dissemination. When analyzing exploratory elements from the sample, it was found that the
maijority were female, aged from 20 years - no more than 30 years, with bachelor's degree education. Engage
in personal business and trading. Have an average income from 50,000 baht - no more than 100,000 baht.
Read content articles for luxury brand products. Luxury bag category: 1 — 3 articles per week the source of
most of the content-oriented articles comes from Facebook and has been established as a "CON-ART"
guideline, defining: Content communication is like creating a valuable work of art. To be useful in elevating the
presentation of marketing content within the context of luxury brand products such as luxury bags and service
areas by communicating marketing content in accordance with the interests of readers until it creates an

impression that can be remembered. product brand and can be tracked in the product or product brand.
Keywords : Communication Guidelines, Content Marketing, Luxury Brand Bags, and Mixed Method Research.
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ﬂﬁiﬁlixwﬁniﬁi@%LLMium"ﬁuﬁﬁ (Brand Name Awareness) 18 8 26
ANanalaaassislng 17 8 25
AUNINIE AL UBIULITUARUAT 16 8 24
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11181891 ¥NAN Extraction Communality A18NN91 0.3 mmmﬁm@fﬂumﬂrﬂ@:ﬂﬂulmmm’ﬂizﬂ@uuﬁﬁﬁaﬂw
FranuaziiduanFlunnnmsieilasnonidadngald andldas Principal Component Analysis 11
nsaienartlssnatmassuls 33 i Tnemeliannsiinssiaslsnatasinnsysumulsusiasia s
NRIFIUAEATIU (Standardized) L‘ﬁl‘ﬂiﬁ/[ﬁ/’]LLﬂinﬂﬁQﬁﬁﬁL'ﬂa‘mﬂu 0 wazAA L ssy 1 fadunnsidunsen

WUq 8 6 a9flsznan

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
U 16 QUUA 4 m.A. - 8.A. 67

159



wonumsdeansmsmanaBoidomansuns:thiususng / saurism Gar ta: $H8AU WruaURS

mwgmmumﬁﬂ?zﬂ@u (Factor Rotation)

Wunsuendousliiiudndisi LLﬂﬁ“&uj pnsfiazanat/luasdilsznanlailasaniunisataestlizney
@:”Lﬁm%'mﬂ’ﬂ?xnfawmamimmmumﬂ‘ﬂsxﬂﬂuLmu Orthogonal Rotation #a¢A3 Varimax wWuan nae
Extraction Method: Principal Component Analysis Llae Rotation Method: Varimax with Kaiser Normalization
\im Rotation converged in 11 iterations A9 @'wﬁ'Lﬁmﬁum@’mﬁﬁ\ﬂﬁmmmu

mmﬁfanmﬁmﬁﬂmﬂrﬂim@u (Factor Loading)

nndenAMinesALlsnay (Factor Loading) lunnsdasautlsmuansinuinaesesmszney Semn

Factor Loading §n#ga M1 1#A1NN19uguunuuwan wudd

AaLle P2No5, P2No7, P2No14, P2No15, P2No19, P2No26, P2No27, P2No28, P2No31 LarP2No33
A" Factor Loading 1nnluaeslsznaud 1

Aalls P2No3, P2No4, P2No6, P2No13, P2N020, P2No21 uazP2No30 A" Factor Loading {1n
TunsAilsznend 2

ﬁhuﬂapzNog,P2No1o,P2No11,P2No18Lm:P2N029ﬁﬁqFacmrLoamng1mn1u@wﬁhxn@uﬁ3

ALkl P2No16, P2No17, P2No22, P2No24, P2No25 kazP2No32 $pn Factor Loading 1l
psftszneLd 4

fiuds P2No1 wazP2No2iiAN Factor Loading unluesAilsznaud 5

fiuds P2No8, P2No12 LazP2No23 JAN Factor Loading unlussAilsznand 6

3.4 mfa‘muaLLu'JWNmimmmmqsﬁqnimﬂmusuﬁug

fRdranihesdlsznaudnimunidununiinisdassnseaiadaiiamdmiunszdluususing

al

=

ARENTTIZANANBITINALAN Content Marketing 1891319 KATEXOXO T41101AUNTINIZANANRIAZH

'
A A ¥

dse@nsnmunnigailadidnsansendng 4 1a 9 au wnaudasiuliazldanuAnuazyuueaiuay wiwn

yninullannuAsdiuazianaanuaniszidunanliunn viraiunavinulilseanmau@niiiv

4. IANN5IAE

o

nn9AdE (Faq LLuqmqmiﬁ'@mmwmmmL%qLﬁamz\i’ﬁm”um:l,ﬂ’]LLmum‘ug PR RFGEL NN EE
PduaNanITISeeentil 4 49U &T\'i‘ﬁ

4.1 Namﬁﬁ'ﬂtﬁa&mwﬁ?ﬁmm’i"auvmmiﬁ'mmﬂmqiﬁﬂauﬁ'ﬁLLusuﬁug szinnnsziil
WLTUANS

mﬁmm:ﬁamwLL'Jmzi"aumﬂufaﬂ'ﬁ'ﬂi:wuﬁuqiﬁ@‘imﬂﬁ@u (General Environment)

naadeluafilavinnsdneAsuandanninisdnnisresduduususng desinnnsziduususig

a
'

TneazasianldlunnmaszilaseNdananssnun1esandnziing lMuannis nsaaszianInwIaaaxsiall
Wsa PESTEL Analysis Wuiesasilanlilunisinnziiuazamagauiadaiugsinndaniianalnansenusiogsna

1sznausag 6 Aula ANNAN9TI9 5 A9
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AN959 5 NFARMziannIInsaNneuaninsgnunugsnalatdan (General Environment)

NN53LATISUANNIINAANAZUANTINTENUNLgSNAlARAAN (General Environment)

v A
ANUUTELNENI9NI 9IRS

AULATEFNA

AUFIAN AT TUETTH

snunalulad

ATURILIARDNNIINILNTN

AUNOUHNE

TutTaqiTuwugn A le MANNNINIUE UTLLLINIINNTRRANINIBAALES
d’j o o + s dl o n/dll
amdmiunsuiiuususng Taneniaiginissased unnsldde lawon
a A4 A A = o P
Tdnaziilu unavu glnn visededu o) uansdsanudnlalunsdeans
Wanislaen uaz@ns ienanlunisneunsdayatinaanssing o inu
UNAIN BNTNERIAINNIaNIzanetng IngilsAainnisdnAsLANTe TN
NNNNNATY
TugataqiiupulneFulipouaulalusuniserudayaaindessulatiunn
d?l v ¥ K a a & & dll J vy K dl
1 Aagnidfsresnatulaguasdunefilnndesenisidiie@e unacn
K] o v o =2 ¥ A a 1 a v
aaulad [vinlilsvmawiunnAnwndeya vsefnnunIzuatnN109AUAY
P -
wususngniasluwsiazaeaandiulidne
¥ 9 o o 2 lﬂl ?"/ 1]
pudennuardmugssulugataqiulusnursinsdeansiu lnaauisdau
TunjdnazandatinicluGeasnislae o Jeaziduunanuiedvgses
Tunnzeu

° o

TurTaqifumalulagiAeriadeddny ludausainisaBuiin aeedinaes
A ugaTaqiiuiudeladndunasumsmalulad uazdelud (New
Media) Usznavlssdedann 15ulasl ufen awa wannaadi wanan
. 4 N . . .
doanwnnanuanauds gluuunisdauedaannsaliuulaaullanunang
WHNNZANTDITRIN19N M ae a7 lamasa U7 ReRanurinuiludafiunwltdnay

. | = o A a a U U £ ‘Q‘I £ o
Wumlsdenuwisetingans nandudranmnsalduinszanendudaiuayu
WHAN131 LA UD A AP LANTR NN IR0 LWASTIAIN1TDULAUD

4 “ 4 I S

UNAIIN Feesnavsenanssueu o Iidudounilaesdaiurnils
faqiiuiinsiandesaulaiinidunesidaiuuinnindantsia 1eewind
ANINIIALE TUNFEN DN N1FANURNNINLNANNFAN I Hudnaanlauiily
Fasdnfivialufaudiulunenszin
TuTaqifuuddnin@auas ldsunnadumsesdn lunanuaesnuies inasium
wsitinlauAINNI01NNANY Hudsday AR AV EInINn AU ey Tng

TdidaAnldanela o) 98U uaznaunineRunnafyaazeenmiideiusenis

& 1 [2
a

wiadayadadns deamnsolfifundngudesiulunisuansaaaiu
k% a a ; 4 a o o v o o v a
\n1e9ReEnE I snsmReaiuiaannsnldidundnilssiuniediin Guann
dl ¥ o = Y v
sunsdniantazanig manlaunaudlaeminedunadyandunuldsae
wanani indaudienauansnuidudneedans unasnuressulnguan

TaAH
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NIAMZIRIIARNNBUENTINSENUTLgsNA AT AT
o = . = = P a - o
UANAGU 5 192N"9 178 Five Forces Model A Lﬁ?@ﬂu@%i‘?ﬂuﬂ’]?ﬂLﬂ?’]zﬁ@ﬂWW@jLLﬂNLLZ\;‘iﬂ’]?@ﬂ’]‘Wﬂ’]?
[ =< o dl ! a2 A 1 a a [ [ v
wiviulupansuieadendudiuvzaiduglassnsegsia Inaarnnsauannisinszeanidy 5 asdlsznauls

o

ANNATNIN 6 Fai)

A19519 6 NTATITIRIIARBNNNEUENINTENLALgINAlAEASS

N5IATIBNRIRIARBNMAUBNANTENUALFTNALALAT

ANUAUINTUNIGRTS Autedun19mIalugau99 Content Marketing 1l Aadasie - MAaafiulan
Social Media

¥ 1 [ 1 a & 1 1 o A 1 o -ﬂl

A ueduse luntsdinsnzigudeduselud Ae idunisudedunianisnannigaun

1 = o i o [ lﬂil
LTULAEIAN WA AT LILNAAND TN

1 v

AuAuAvTaLENIMALIL - douzesniamaunuiulusiurespeumusiiuieggesaaacudunismais
asie i aTuNnunelulaqiy

. . y 4 d 4 . .

ALgNAN TudaurasgnAndunisandeiiduanizngu Geainnsouteuanlaogig
FRIAU AOEANTUTAL

a

AUEANTLNeIRg AL ANUBIUNANI96109092BIHA MU BRI ALIHBIAINNIIAANILINAY NIRRT

Q

nszitluususmgiaonududanainisaninladne lugafaqiiuasvinlinag

9y X 9 A = o, X
me‘n@g@ﬂﬂumimﬂuum WQ’]NVL@\T’]?J?J'H

N3AEY lanna wazglassn1edgsna
nstieeralunnsirezigsiasag SWOT Analysis iatiundimssiuazuitoymniegsnia dwsed

4 {1adt MR sAUEEHNANIZNUAUNTARANINIAAT S LavdmTun sz uLswIg Aum1esne 7 Taun

AN9919 7 NN3AATIEY 1an1a uazgilassnredgana

n53LAgIEY Tand uazailassatasgsna

< v ¥ = = 1 dl A v
AR (Strengths) - mumm&@lummﬂuummmu ANUNTana s

- AOURLNANIAHELNS MandaumNdnmaseuiug@aaTiyiow
WIS

qn88aU (Weakness) -aunsnaenidauLuiulataedie
- umprnalutlagiiufiparupdrapdeiureudiennniesainussdagafiun
darlva i

{an1a& (Opportunities) -mm‘*gﬁmmﬁ?msm:ﬁmmwﬁﬁ@mﬂluﬂi:mﬂimﬂmmﬁumu?ﬁlmﬂu%ﬁ
T m@'lﬁmwz%ﬁmﬁumﬂﬁ@mﬂ@ﬁ

a1a93A (Threats) - LLmTﬁmmmﬁmmmmcliu?Tmﬁ”LaJﬁgﬂLmumﬁLL@tLﬂﬁlﬂuLLﬂm@g’
ARBALIAIAINNTTUATIEN

-5‘/‘]_|ﬂﬁ’mLgﬂﬂ’ﬁ’mﬂ’]i‘ﬂ’]@@mﬁﬂﬁ@@ﬂL'?QF_I“L&LL‘]_I‘LIUV]P]Q’]JJﬁ/u
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4.2 namsiagNaAnEasALlsznauraINIsAas1sn1saaIAELlamdusugsnaguAIL LU

ug dsziannsziibhug

A58 8 dagaAnNAnNTedNeiuNITande Uszimunaiidaiiemdmiuauduususug dssinnnsuid

S GNAGLHR I

ANDNNAANTRILNLINUNITLENAD AU (AU) Sagay
AT IUNTEULUNANNTL A MILAUA LLITWAIG
) o 271 54.20
Uszinnnszit g 1 - 3 unAusedilany
Facebook WA LINANMITLHa M NGB UNINTAA 444 88.80

a7l dayaAouAansasNeaiuNIsEnde Ussinnumanuidaiiemamiuauauisusing sz
nszilvgresdpevuuuaay wudndaulugiguunannudaiiamdmivauduususiug dssinnneziilng

AU 1 — 3 UNANERAL AN LASTINITBILNAILNAN VTRV ULLNAGELIEN NN Facebook

Ao o o D) ¥ 9 = = v A oA
$M1919 9 N@ﬂqu’Qﬂﬂﬂﬂﬁ‘@quﬂm@\iam@ULL‘U‘U@@UQWN VLﬂLm LA ane TLALNITANTN DTN LL@ziqﬂiﬂLﬂ@ﬂm'ﬂLm’ﬂu

ﬁmwﬁ'agaﬁ"q'lﬂmmé’m’ammuﬂ’aumu AU (AU) jaaay
WA UL 319 63.80
a1e) daust 20 T - ladifi 30 1 286 57.20
seAUNTANEN Usyoynsa 354 70.80
87N gINAdIUAYAUE 177 35.40
eRAtAelAeY Aaus 50,000 19 - Taitfit 100,000 L™ 196 39.20

agu deyarialilvasmeuuuuaauniy azwudndaulun)iduwende angsaus 20 T - laifiv 30 1
fnnsdnenluseatnFoynyres dseneuan@ngsnagousauazinany J9elfafussus 50,000 1 - laiifiu
100,000 L

a o L3 a’f o o a ¥ 3 +
4.3 pan19iagadAlsznaunenisaaadalamdinsuduanusuang Ussinnnssiivg

AMNUULNAAaUAIUN 3 ArNAALTUseaIALsEnauNIIRAI AT HaMAMFLAUA LUTUEIE Uszinm

v
[ ' a o

nszitlng fAdalannisaassiA NN zaNaa9iawlsdunmle wazdalansagausadasanaltanasane

LY

=

"y
a K

i hAwnszvinieats e lifldundedeyanflanugnieuasiuiizanigas asnan1siaszinin gy gadals

a a
¥

mMnsmuuaAErunaaesdyaneEaflunsinauenan1sAT el sznanria 33 fauds Al

P2No1 unu nsmssuinfreteunsusAusug P2No15 unu nezifhuusdugilugauaanafonu
(Brand Name Awareness) (Extended Self)

P2N02 unu ANAlenansnlianzen P2N016 Wnu ﬁmumaﬁﬁﬁi@m‘uﬂﬁLma‘umrug
(Uniqueness) 184ULTUARUANUT P2N017 Wi BNENALDINITAIANTUULLNNBIaLNN

U

v

P2N03 UNU ADNINIEALGITBILLITUARUAN
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P2No4 U ANAITa a0 LT UFRLAN

P2N05 Ui ANINARBLLSUARWAN (Brand
Loyalty)

P2N06 unu N1sdeansiamiidnsnsndnils
nauiung

P2No7 uni mi'ﬁ'@mmﬁ@mﬁﬁﬂmmwﬁ

P2No8 unt A NAeINsszaunisnd (Experiential
Needs)

P2N09 unu sadasmadayaannyanady
P2No10 kN mmuﬁﬁm@?mmﬂmuﬂﬂLLmum"ugﬁ
A1

P2No11 uni A xaTNnsa lun1sAsaLAsadnszii
WLTUANZANIEN AN

P2No12 unu muﬂﬂLLmum’ugﬁﬂ‘i’ﬁmummEmﬁ'
A7

P2No13 unu N9 ipudAyiulssdfanansuas
TUFITHUIBIULTUARBAT

P2No14 unu nssndulaganseiiluisusng

v

P2NO18 Wt NaTan A LLLIUARLAN (Brand
Association)

P2N019 Wi uuasAnen nAans tailFey

P2N020 L1l mirg"qs’]mam“u@;a (High Price) 184
nezluusumvg

P2N021 N1 NNTENLAN

P2N022 uni nsl9dedanunnslal

P2N023 wnu N13tfaeriunisaaniaeuiuy

PONG24 N NsAeansfitlszAnsnnszezenn
P2N025 Wi mi?ﬁ'fammﬁfanixéjumiﬁmau%%ﬂiu
M3ToRUAN

P2N026 Uni ﬂﬂig@@ﬁﬁ‘LﬁﬂM’]ﬁﬁﬁ'}’mﬁlﬁ]L@u\'i"]ilﬁ‘l'@
N3 la

P2N027 wnw nsdeansiiauniindszlom RHReN
P2N028 Wnt ANHULIieunITannInana

P2N029 unu dmg e

P2N030 Wni YARNUBILLITUARLAING

P2N031 1N L"f':famm’]mmﬂm,mua%mqﬁ@

P2N032 wnu Anuianalaaassising

P2N033 unu nnsdeansiilannizdnindszney

4.4 MansraRautayaii liirszvasAlsznau

4.4.1 uansnanaaeudeyai idlunisiinazesdlezney wudn deyaildlunsiinszidulilnig

[ £
A ¥

dannadessiu Ae faudsis 33 fa pouduiusiunseruladAynalanszau 0.05 InanuAdnilazdns

o o

AUQANN

co

g ¥

° o aa

USNEFAU HANNINNTT 0.3 Tauanana AduLlss@ntanduiussymndnesauls (Correlation Matrix)

4.4.2 nannsnagaudayanildlunisdimaziiesdilszney Taald KMO uazBartiett's Test wuan A
KMO HAwiniu 0.918 Fennndn 0.6 uassiangusiautlsianun 33 foudls Haonuminnzasfiazldlunisdinsed
29ALlENaY WAZINBYINNNIMAGRLIALEED A Bartlett's Test of Sphericity WL91 AN Approx. Chi-Square lagilszann
a | o P . < o , o o o o o ] | o >
HAWINTL 8384.089 UATHAN Sig = 0.000 FetasndnseAutiadAnyldlunimeasui 0.05 wanedifaulsns 33

o o o ' o o
ANANANNUTIZUINNAU AIA1979 10

KMO and Bartlett's Test

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0.918
Bartlett's Test of Sphericity Approx. Chi-Square 8384.089
df 528
Sig. 0.000
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nnsanmasAlsznay (Factor Extraction)

HaNaiAedAlsznaL wWudn AN Initial Communality 2essautsvnaaiu 1 ulaualadnsaudsynsa
funsnesLeAALL st suTeasau Tl suNA wasnLAn A Extraction Communality 78469u1l7 P2No19
ﬁﬁﬁﬁuﬂixamﬁmuﬁuﬁuﬁmmﬁmﬂuﬁ"}qm - 0.483 AilAanndn 0.3 Aasanunsnanagluesdlsznauln
pafsyneunileldadnedniau uazthdaulsunldlunsdiasziesdlsyneudednmald suaadunng 11

WRARNDNANAINHNFIN (Communalities)

1579 11 A1AINFINAU (Communalities)

Initial Extraction Initial Extraction

P2No1 1.000 681 P2No18 1.000 749
P2No2 1.000 642 P2No19 1.000 483
P2No3 1.000 597 P2No20 1.000 562
P2No4 1.000 636 P2No21 1.000 635
P2No5 1.000 593 P2No22 1.000 518
P2No6 1.000 603 P2N023 1.000 566
P2No7 1.000 614 P2No024 1.000 639
P2No8 1.000 523 P2N025 1.000 569
P2No9 1.000 674 P2N026 1.000 553
P2No10 1.000 807 P2No27 1.000 615
P2No11 1.000 .833 P2N028 1.000 656
P2No12 1.000 717 P2No29 1.000 741
P2No13 1.000 628 P2No30 1.000 494
P2No14 1.000 615 P2N031 1.000 605
P2No15 1.000 594 P2No32 1.000 552
P2No16 1.000 619 P2N033 1.000 622
P2No17 1.000 539

143% Principal Component Analysis Tunnsasneesrlsenasuvessiaulsia 33 /i Tnamatian1sawmsey
avALsznavazyinsdiududsudazsialiidunimsgiuReniu (Standardized) WeWraudlsmnsiadidaaedu 0
. - . . -
wazAANuLsUsulN 1 AatinNsAseASIHnLn J 6 a9Alsznay Aalanaliunngng 12 Laadi ANAN

1191/97u (Total Variance Explained) 184s01i1/9%iq 33 50
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;1919 12 ATANLLLILTU (Total Variance Explained)

Total Variance Explained

Initial Eigenvalues Extraction Sums of Squared Loadings
Component % of % of % of
Total Total Total

Variance Variance Variance

1 9.618 29.146 29.146 9.618 29.146 29.146

2 3.891 11.790 40.935 3.891 11.790 40.935

3 2.550 7.726 48.662 2.550 7.726 48.662

4 1.978 5.995 54.657 1.978 5.995 54.657

5 1.363 4131 58.788 1.363 4.131 58.788

6 1.075 3.258 62.046 1.075 3.258 62.046

AINANTN 12 A1NT08TULAIANNLLTLTIU (Total Variance Explained) fuansadAneuLazudanis
anmasAlsznaulngld3s Principal Component Analysis gsan

ATt 1A AL 29w (Total Variance Explained) Tunsdinen Initial Eigenvalues PFannneiass
aunsnanuunasAlsznavlaauau 6 asAlseney TnaynesAlsenauiian Eigen Value 1nnan 1 Faunnndnn
AaLls1anuTesiauls? Standardizeduda AnsnRansnn

917 2 Component MiNgAs a9ftlsznaLminlUfiafnld azsnuuwindus uausuls Ae 33 fuls

g 3 Initial Eigenvalues AAnulatssianunlufunFuisansesune g lnsesdlssnay

Total eBune/lddn asrilaznanii 1 ﬁﬂmml,ﬂiﬂmumﬂﬁmmﬁu 9.618 avrilaznanii 2 Saruulaeu
mnﬁ'qmwhﬁu 3.891 avrtlaznanii 3 ﬁmfm\luﬂﬁ?ﬂmumnﬁzgmmﬁu 2.550 aaftlaznanii 4 fanrautlsilsauann

Naawiniu 1.978 evAlsznaui 5 Havuustsuniniigawinny 1.363 uavasdlsznaui 6 Hanuulsdsouuin

NAMVINAL 1.075

q

D.

3

% of Variance maneifs wlefifusfusazesdlszneugnunsneiunsanulssiuldifuesazaesusas
asflazney Walaufs uiuesrilsznauionun 3ennld aan fn % of Variance = (Total / a1uq1a9AUszNaL
Jiavaim) x 100

aartsznani 1a218% of Variance = (9.618 / 33) x 100 = 29.146% W18 a4filaznaud 1 @110
aRtneAuULs T wievnndesay 29.146

aarlsznauf 2 ax18% of Variance = (3.891/33) x 100 = 11.790% waneifs aedilsznaud 1 &1uan
Rt LU wisnedesay 11.790

a9Flsznaudl 3 a218% of Variance = (2.550 / 33) x 100 = 7.726% NuAeAd a4Asznauf 1 g1u190
aBtngAAIls s ldtetas 7.726

paAtlsznaud 4 az14% of Variance = (1.978 / 33) x 100 = 5.995% wxnefe 4flsznauit 1 @1u1sn
edtnsANuuLn s ld3enas 5.995

parilsznaufl 5 ax18% of Variance = (1.363/33) x 100 = 4.131% wxng/fe a9fsznaud 1 aunsn

pRUNE AN T InNA lesas Ay 4.131
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aarlsznaufl 6 ax14% of Variance = (1.075/33) x 100 = 3.258% waneifa aflsznaudl 1 aunsn
aRtnEAnuLlsL s ldtesas 3.258

Cumulative % tunsuansatmannwlsdsauiiiusaaazazan (% of Variance) Cumulative % 204
9AsENAL 6 BaFLlsENAL = 29.146+ 11,790+ 7.726+ 5.995+ 4.131+ 3.258 = 62.046 wnefasrlsznod
1- 6 gansnesungAnLuLnuTeesdilszneua 33 asdilsznevses|ddanay 62.046

dufi 4 Extraction Sums of Squared Loadings Fuandminaesusdazesmlssnananings 2 efinng
armeAilsznauazlsien Total, % of Variance, Cumulative % 3953aN"3AN MU WA Initial Eigenvalues s
azuanaNzeALlsznauiiien Eigen Valuesyinndn 1 Witk Mﬁﬁﬁ@ﬂu’ 6 asAtlsznay

mmgmmumﬂ"ﬂa‘:ﬂ@u (Factor Rotation)

w@mnmmgmmumﬂ‘ﬂixﬂﬂuLm‘u Orthogonal Rotation FneAT Varimax WU n9el Extraction Method:
Principal Component Analysis Laz Rotation Method: Varimax with Kaiser Normalization Lfia Rotation converged
in 7 iterations Ae 9w Lﬁu‘-ﬁ”ummﬂﬁwﬁiﬂﬁ’ugmmu S Factor Loading 81nfige fildannnisstsuunuudn s

vinimaudndaudslaetfluesdlsznaulalfatnamunzan duanssnaazidunlumiig 13

A58 13 AuIuedAlsznau IiaINn1iAI s ieALlssnaLUAS LN ULAY

Rotated Component Matrix

Component Component

1 2 3 4 5 6 1 2 3 4 5 6

P2No1 0.155 0.009 0.087 0.136 P2No18 0.853 0.084 0.073 0.016

P2No2 0.146 0.047 0.033 0.329 P2No19 0.063 0.243 0.297 0.080

P2No3 P2No20

0.024 0.040

0.003 0.044 0.282 0.081 0.087

P2No4 0.043 0.011 0.196 0.043 P2No21 0.138 0.724 0.043 0.289 0.075 0.002

P2No5 0.037 0.077 0.225 0.170 P2No22 0.228 0.255 0.065 0.469 0.051 0.418

P2No6 0.006 0.058 0.257 0.167 P2No23 0.181 0.148 0.104 0.423 0.123 0.554

P2No7 0.039 0.065 0.203 0.128 P2No24 0.125 0.118 0.040 0.755 0.163 0.103

P2No8 0.098 0.451 0.095 0.008 0.138 0.530 P2No25

0.595 0.112 0.281

P2No9 0.216 0.142 0.017 0.002 0.117 P2No26 0.150 0.494 0.065

P2No10 0.059 0.015 0.047 0.006 0.039 P2No27 0.182 0.011 0.127

P2No11 0.075 0.001 0.087 0.004 0.004 P2No28 0.232 0.021 0.140

P2No12 0.272 0.050 0.047 0.158 0.095 0.777 P2No29 0.039 0.026 0.012

P2No13 0.060 0.153 0.038 0.104 P2No30 0.162 0.142 0.005

P2No14 0.025 0.156 0.179 0.056 P2No31 0.698 0.244 0.049 0.207 0.050 0.101

P2No15

0.020 0.172 0.094 0.109 P2No32 0.452 0.197 0.054 0.551 0.029 0.049
P2No16 0.168 0.059 0.013 0.665 0.379 0.037 P2No33  0.556 0.065 0.022 0.544 0.006 0.108
P2No17 0177 0.195 0.027 0.554 0.115 0.385

nsiaenAnutinesAlsenay (Factors Loading)

gRduvinismanAiuinesdisynay iadndaulsTuasdlsznaulud 6 asdtlsznauannnisuyuuny
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A1919 14 aaAlsznaud 1

AR asAlsznaud 1 Factors Loading
1 funiziitevni@snisnain 0.752
2 nsdeansilemniiilnmn s 0.727
3 neziluusiingidudiusenssani (Extended Self) 0.717
4 ma‘ﬁmﬁu‘lﬁﬁﬂmﬂﬂLma‘um’ug 0.714
5 miﬁﬂmmﬁ'ﬂmﬁﬁﬂiﬂmﬁﬁi@ﬁﬁﬁu 0.711
6 ANNNANARBLLTUAAWAN (Brand Loyalty) 0.704
7 s Rdusan T U 0.698
8 maﬁ@mnﬁ'ﬂmﬁﬁgﬂmwﬂim@u 0.556
9 nsAegnsiiiemitinnudaauiiesanisdila 0.512
10 unasAnan WA ATl 0.447

A1519 15 a9AUsEnasi 2

[AL asAlsznaud 2 Factors Loading
1 ng R NdAALl sy dRAan T MU T TNTLLL
. 0.755
FUAALAN
2 ATUNINTZALAITBIULITUARWAN 0.749
3 AT e T TB L LTUARWAN 0.733
4 NNIENAN 0.724
5 maz’%maﬂamﬁmmmLﬁqﬁqn@;uufhumﬂ 0.687
6 mar;”qmmi:ﬁmga (High Price) a84nszitluisusig 0.669
7 YARANTDIULITUARWAUG 0.620

A1919 16 a9Alsznaui 3

an

a

asAlsznaun 3

Factors Loading

1

A wWN

ANANNN9D UNNIATRLATRINTEI N ILITUA NN TNEN
anundnamensztuususugiiana
ngEmanTeNAULLITUAAWAN (Brand Association)

IV

nIARRHANNTBYAANYAAADY

0.905
0.894
0.853
0.849
0.770
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AN919 17 asAlsznaud 4

AR asAlsznauy 4 Factors Loading
1 NN9ARANIN Nz AN TN eIZEINY 0.755
o Qd‘d 1 +| 5
2 WAuzARnAsanseiliuususmng 0.665
3 nsdagnainensziunsindulagalunismedun 0.595
4 ansnaladn1rdsgnsuuulnnsialan 0.554
5 ANenalaaassi3lng 0.551
6 n7lddedapnaaulai] 0.469

A1519 18 asFilsznau® 5

[AL asAsznaudi 5 Factors Loading
1 nremszwinisaiawusud@udng (Brand Name 0.787
Awareness)
2 ANHENANEDAANIZAA (Uniqueness) 189ULITWARAN 0.703
w3

a

A1519 19 a9Flsznaud 6

[AL asAlsznaud 6 Factors Loading
1 m:uﬂﬁLLmum’Mgﬁ'imqumimﬁmﬁ'f«i’ﬁm 0.777
2 nMslasiunNTaenIAEWLLY 0.554
3 mmﬁ’a\imiﬂimummf(Experiential Needs) 0.530

4.3 pan15iagateNtaz i ANNNIg29ALsENALURINITRRRITNITARIALTIL LA WIAINSL
gsnaAuAULTUAng Usziamnssiilug

a

22 o va tﬂl ¥ & a dgl o v a 2 s
m%ﬂmummaLmﬂummmmﬂmmﬂsxﬂ@mmmimmmmLuﬂmmmumumumumg tazian

o

, 5
nezitlng Al
. < Y4 o Sy - & e
a9ALlsznaui 1 aqunsnssTessAlsznaud 1 1ddn nsReansidaiienveuususunnsingeti
¥ e % o , L A 9vao 1 = = e =
aiaasad LEn1189ngEI “Creativity on-brand content” Wise ldiFatiadn “C unnaie nsdeanstinudanuvise
d” P 1 =] o rnll ¥ P [ d” a @ N 3
e ieilunistueniedngilszasinseinisazdesns ldrauduiemaiialafinu waznedauiudull
pngLuuuesnues Inglifinnsdnasnaesdausninaiinunn i nsdearsunaxly 1 unAN Iadanans
S | Y 4 a o a X
MAauIegaIen nFanrianmdszneuiiveiinadudnlanndeau
. < 4o o = & y .
a9ALlsznaui 2 aunsnsddessAlsznaud 2 1dd nsdeansdaiiannaeduususdlnenivassntlszlam

agn Innendang e “Optimization on-brand content” viza lEiatiadn “O” wunene Msdeansilemeiuiadns

LA
S o Y Y = 4 = e o dy =2y
wumﬂmma‘mmmgﬂmmmemﬂmmmwmmm gnunsndeivassnisslamifras@enseanisussenaiels v

R = v a v o v = = v J
ﬂﬁﬁ'ﬂ@'?'lﬂ\‘lﬁﬂ@m'ﬂﬁﬂﬂ’]ﬂ‘m’]u“ﬂ@ﬁﬂuﬂ’?LLUﬁ‘uﬂngm@ﬂ’N@zL@ﬂﬁ LW‘ﬂLﬂuﬂ’]ﬁ"ﬂ\ﬂﬂﬂuL“lI’m’]ﬂ’]u‘Ll‘V]ﬁQWN'&’m’ﬁﬂ

o

sinAulatodurnlalnsyiug

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
U 16 QUUA 4 m.A. - 8.A. 67

169



wonumsdeansmsmanaBoidomansuns:thiususng / saurism Gar ta: $H8AU WruaURS
- I~ < - I~ s o = & - - v
agAlsznaLi 3 auNInANTeasAlsvnaLn 3 1@’31 N17RaAN @A IasLLTUAR AL aNdANFARINIg
wnizngu IMn1s18anguan “Niche on-brand content” visaldFatadn “N” uunada nsdesnsiannisaidans
o = =~ o4 2 Y " o o o 2
UAAALANIZNAN m‘@mfnq@qwmﬂmqﬂmmu‘lﬂummuu°1 IAagnedrenng famwmmmumﬂuﬂwuuuu k37
o ¥ ! ¥ =] s dll dl
Qﬂ\iL‘IIﬂ@mﬂ’]i‘L‘ﬂ’m\‘iLLi_Ii‘uﬁﬂgLﬂuLi"ﬂ\Wl?ﬂﬂ
- N < 4 - I~ 3, = = & ca o 2 9%
a9Alsznaud 4 anunrnnstendAlsznaud 4 1691 ns@ean s duilavnuesuusumdaiAuas 14

NESaNgEaN “Attitude on-brand content” wia ldFatiadn “A” Mg s n1sReANTHNWHENBILIUANNIANNT

a

a ' s

o v ¥ ] ¥ a 1 nI/ o -ﬂld ¥ 1 v
He1and anndnla aanudAnidnaldeuson auannsonaunseiluwiruanniseuususeanin e desali
WNANHITNY UazANANANA TUAWA LLITWANS

[ dl ?/ d‘ [ dl Y di a d’lj o 1 a o o 6 ¥
29AlIzNaUN 5 auTnssTaasAlsznaun 5 1A41 nnsdedndailemaesuususetnails nanunl 14

aa

N18INgE9N “Reputation on-brand content” visaldsiatiadn “R” uunade nsdeansninasmdudnsnziane

¥
1A o

a a4 A4 oqova o Aye A4 o Ny A o e A e oWy +
19989 lnAanilegarinasiudunianvsean s visaiieeuAliugiouusuananisnanan s wu neelfunis s
ANHOIMNAUANNAIENINT I ALALAZ AR
24A3Na UM 6 AN130FAITRRIALZNAUT 6 1H91 N13RRA TN MITBILUIUA AL ANTNDT90AT 1
N1E18INgEIn “Trend on-brand content” wgaldFatiadn “T” un1eDe n1sReanseuient Ms1aInisousseny
e . o o da X . d Lo
nanduafldatnaninzaniunan viaussanaaunszwatiannifiaaululaqiiu iy n1sussansfenaaandulud

|

< o o | &
PAIULTUANINNLLA WQNWVLNH’WLLN’]LL

al

gRduiasdlszneauilaunnmuaiuuwuniinisaana “CON - ART” udnefis nsdednsidailaniiaiion

N1959437 AN UAR L ZAUAAN %\1Lfluﬂwﬁf]ﬁafﬂ"ﬂmmmﬁ"\mqwﬁqmeya\iLLﬁi@z%ﬂqm’ﬂim@uuﬂ%‘lumw‘ﬁ
= o
FeNAdRUINIg

4.4 uaN1FIRELNAUNAUBUUINIINITREFITNTAM ALEL A A US LT NAgTNARUAMLTUR
ug dsziannsziihuusunug

WUINIINITARIAT 1 NTFRBANTLTIHE NI VRILLTUALANANIDEN9AF19455A (Creativity on-brand
content) “C” aaaARIi L2719 WT WAsUInANa (2564) lAAN®IN19E0417N17AAALTILHEMY (Content
Marketing) Aidauasian1ssindulalaannisvieaiieniaidouass Virtual Tour LUEaININ Youtube 199ng3 Gen Z
WU ﬂ’]i@'ﬂﬂLL‘Ll‘]_ILﬁ@ﬁ’]@’]?ZluﬂWﬁ‘@%’]ﬂﬂ@umuﬁﬁ%ﬂﬂ%‘ﬁ’]L@u‘ﬂ@qmm'u A uudanTud ArNuAnFNgENg

% & o v ' Y a a R -='lI v = v Yar QI dg'

adasad ez inquitslnainauiAnfusiunazuususauin lasuanuaulanntean

WWINNNNIAANAT 2 N9ReANTIILaNNTIeLLTUA e e ssnilsylaaiigegn (Optimization on-brand
content) “O” #anpdaaiLaYas Faelsal (2563) ldAnuanswaresnisiinaIaTtaNawmasanisindula
gu3lnaldusnis uewaiadu viu wudn nnsmanadiaiiendsnasanissndularesduilinalunisaendudn

a ' ol 0 6 v o 8 va o o vy A A a d o

uarLInig Inanudn pewmwim lidanaunauiu i liiauseiuniala vinluiacufluireanlaningeau 8
pnmsgalanazdulszlamd azvinliusinafiaranaulauazsindulanaziaenldauduaziisnig

WWINNNI9EAIAT 3 N9ReansTtannaasuusuinaulandanfasnisanizng (Niche on-brand
content) “N” mmé’mﬁumig‘fmﬁ ADNTNANLIR (2564) TﬁﬁnwﬂnﬁimaﬁmL%qLﬁwwmauﬁﬁLLWﬁuﬁlumﬁﬂqﬁ
aFaladn-19 wudn uususnadaiian (Content) lidAnAn FAaulaswsiulidiuguds neslagusinafiazdina

Wiuslnasuf Naauaula Aenn uazifinraugnilseuususateillss@nsnan

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 16 QUUA 4 n.A. - 5.A. 67

170



lwomumsdeansmsmanaBidomansunsathuususng / saurisn1 Bor ua: $HMU WAUNUAS
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Abstract

This research aims to study and analyze stress factors from work. psychological strain that affects
service recovery performance of service employees. The target group of this research is the employees who
provide services in the groups of service employees, sales employees, receptionists, airline staff and service
employees in the restaurant and hotel total amount 107 samples. This research uses quantitative research
methods by using the questionnaire. The statistics that used to analyze the data are frequency, percentage,
mean, standard deviation, Pearson’s correlation coefficient, simple regression analysis and multiple
regression analysis.

This research findings are as follows: 1. job stress and psychological strain effect on impact to
service recovery performance of service employees 2. perceived supervisor support and perceived colleague
support influence on the relationship between job stress and psychological strain 3. customer orientation
influence on the relationship between the psychological strain and service recovery performance. These
findings can be the guideline benefits and recommendations for the service organization to improve and

develop in the future.

Keywords: Job Stress, Perceived Supervisor Support, Perceived Colleague Support, Psychological Strain

Service Recovery Performance
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nanain gt Aryanususuuen Ailiegnénneuduiiaznat winewudaanasjaiugndn vise

Customer Orientation 1114104 (Kim and Ok, 2010) Wwaz Hennig-Thurau (2004) ﬂ@'mdﬁﬁﬁmiﬁwﬁmmﬁ@mmmﬁ

3 Lﬁu@]ﬂﬁ’]Lﬂuﬁﬁ/ﬂ‘ﬂ@\‘iwﬁ/ﬂ\‘l’mu?ﬂﬁﬁ“&u@ﬂ:ﬁﬁﬂ'ﬁ’] Customer Orientation of Service Employees i
maunifmnisusnisaasninauliuinig (Service Recovery Performance)

[ a o ¥ a . A a o
ﬂ’1iLLﬂﬂt:yW]ﬂ’]iﬂﬁ‘ﬂ’]i‘ﬂ@\‘iwuﬂd’]uWUimi‘ (Service Recovery Performance) A® N1INNWUNIIU

N B | ~

ansnsawdlatiymliiugnAizedefecdeu ansiignanlinalaluinig tnssvisefdnlufsesdnslaaaunm

Y o o

nlignAnfinnisTuanls Aesiaetnanuidaaas Rod and Ashill (2010) TAnsnisssiiugnAnaesniiney

sausuliEnIsdauntin (Frontine Employee) dndniineunsaiiugnaniuman lala uazaulagnAniunaniii

¥ o ¥ &

IS ' a va A A ¥ a o v oa .
Nm@m@ﬂﬂiﬂgummuwmmm@\mum\imua’]?um sLumnmﬁtymmimmi‘*ﬂmwuﬂmﬂummi (Service

v
o o

Recovery Performance) 8nviaganudnmanuianala (Job Satisfaction) luanudenasianiauansenisfiimeu

nsuATMINITUTNTU99WINeIY Lzl sv@MBNInNIIIngnu
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N1539LuHaNA" (Customer Orientation) kaz N1swALMINIsLEMsIRINLNNUIRLENNS

(Service Recovery Performance)

Hartline and Ferrell (1996) W‘ud’]ﬁmmzﬁ"wﬁ”u{ﬁqmmwdwmmﬁw'ﬂﬂumaﬂﬁﬂ‘mm LazNIg

Y v

wilatTyun ldugnAsiunisEnig uazwiinausawsuliisnisdaumia (Frontine Employee) 315i@9iinns

a ' o

AnsiatsniswdniugnAlaanss gnAtazlafunistEnisanninauieziuflaneguAaesnisiiznig uas

o

aeAnsnannsaliuldnisuiugnAnldazdulss Tamiunesrnaitiasann iuadenfiuaseanudnialunisi

o o

msmmm‘u‘%mi‘ﬁLﬁmi@qﬁugﬂﬁ’ﬁLmzmmﬁmwuﬁnumaﬂﬁuﬁmmm:@,ﬂﬁ”ﬁ (Brady & Cronin, 2001)

ANYAFIUN 5 (H5) nssfaiungnAndinasepnuduiugssundnaanuesaanisanladunisudioym

n1susNnsaRanineuldLInng

sunwisznau 1

NSALLUIAR LWN19]8 (Conceptual Model)

G o o { 1 ] v %
AAIMANLATEAAIINNTIU mﬁug’;’mmuumammnLﬁﬂummm ﬂﬁﬁ‘ﬁ\!\‘i Luu‘ﬁ@‘ﬂﬂ
(JIOb Stress) (Perceived Colleague Support) (Customer Orientation)
ANTZURNIN
(Workload) H4 H5
o v

mqmmmﬂuummw mmm’?ﬂmmﬁml@
(Role Conflict) v H2

H1a-H1d (Psychological Strain)

ﬂQWNﬂQNLﬂ?‘@ﬂﬂQUWU’WI

(Role Ambiguity) H3

powlaluadhun nsfudnnsasfudyuanniautiau

(Job Insecurity) (Perceived Supervisor Support)

3. AN19ALRUNUIRE

3.1 NSEUIUNTUALIBNITIABNGNAIDEN

% a
ﬂ’Wi‘LLﬂﬁEyM’mﬂﬁ“Lliﬂ’]ﬁ‘
(Service Recovery

Performance)

dszmnsildlunisd@nm fivan Ae wiinewn bitsnsaainsuanuulszansiuiuen Tnanguentn

Aa nguaasninauliLEng Wil wang winausieui wineuatanisiivy wiineuiEnisluitueis

wilnaulitEnismnelsusy Wwesaniunguninauliinisinueewazudlaloyw iy

a

anA1 Tnengu

ARt MR ERISEN LA ANANARENY 400 AU AAEAS Taro Yamane (1973) MszAlANNITRNU 95%

Tnald3Bquenatheuuuiiadny (Accident Sampling) guuttaaulad TaanuuaiduninguliiEng wudn

H8man1ImauNaL (Response rate) antsafanuaw 107 4 Aniufeaay 26.75 Tyaanndasril Aaker et al.

(2001) A® ERTINTRRLNALDLNTRESREAY 20 DadnaaNsUls

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
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3.2 NMSIAAMANHUE RIS

MAdeAse IFuLLEaLnNN (Questionnaires) IMETILIINANNNTNLNALITTNIIN Usznanidae
douii1 Ae dowresdeyarllresdmeunuuaauna doufl 2 tasefifinasennurianaineu 12 4a
ANLATEANINART|A 4 48 N9fufAnuaiLayuanianieu 4 48 n1sfuinisatiuayuaindioneu 4 4e
n19aitiugnAn 4 4a waznisudtlyuinistsnisresntinaulininig 3 4a s IWRIe 31 40 enAstadal
luuuaaunu TnadsegnsdamninunaInn1Iunaeesningsy Parayitam et al. (2021) tnadfudamainloidn
AULTUNI29N19798 WAL ITNRsTRLULNININdauseiiuAN 5 926 (Likert-Scale) taaiumasdauiiaily 5 sva
Aia wnfiga (5) 1w (4) Lhunana (3) tdee (2) desiiga (1)

3.3 m’mL%"m;l"’ummqmn'\wm%‘mﬁ'a%’m

uunuseunu it ldnmaneupmiienss (Validity) vesmndeutuseunns taalinasgnad
ﬂizLﬁuﬁm@mmmgﬂﬁ@qm@qimim%’wdﬂm S9u 3 vinu TaeRansaun AN A LITE RS TR ULILIR LI
a1nA1 10C (Index of item Objective Congruence) WU1AN OIC HATNINNGT 0.50 WEAMIILLILAaLANAANM
eanss (Yoyas ATazenn, 2545) uazliiuuuasuniunaseuiungusieieaua 30 9a tagldviinng
mm%@u@mmmmm’%‘lmﬁ@ Bt IMAgaLIANANNITesT (Reliability) MnANuLlsy AV Learin1eaAsaLLNA
(Cronbach’s coefficient alpha) W91 HANs¥9n4 0.76-0.95 FilAnlaitiaendn 0.70 (Hair et al., 2010) waz flen
ALIER AN TZ RN (WL) 9infiY 0.792 AuaNdmnealuunum (RC) Winiu 0.831 ANUAINN
ARNLATE LML (RA) Wil 0.932 fruannlaisuaslun (JI) WU 0.850 ANLANNLATEANIGAR LA (PS)
Winriu 0.915 Aunisudtleyministsnag (RP) winriu 0.766 snunisfuiaruatiuayuainiinuiney (PSS)
Wi 0.919 Frunsfudnsaiuayuanngsaneu (PCS) Wiy 0.951 wazfunssiiufignda (CO) wiru
0.889 nanalddnuuLaennmiiiipaihdede uazarunsniuiudeyaldeds

3.4 gdnnldlunsdse

ﬂ’]‘a‘%"ﬁ/ﬂﬂ%\‘iﬁI%ﬂaﬁsluﬂ’lﬁLﬂi’]:ﬂrﬁ/@éﬁj@ﬁ'}ﬂ@aaL%Q‘Wﬁ‘?mu’] (Descriptive Statistics) Usznausiag
AARANAINNE (Frequency) $aaiaz (Percentage) AnLade (Mean) LL@:dquL‘ﬁ'mmummgm (Standard Deviation)
Mumsnnzideyaall wagldnsfnnsiaudniusiouiniulsdas Tne/ldannduslsz@vaandiniug
YaaLNeIFdU (Pearson’s Product Moment Correlation Coefficient) L‘ﬁ'ammmuﬂmmmﬁmmrﬁngLLﬂiﬁuLLmﬁmﬂimu
mnffuﬁmmw‘%w%wmmﬁqLLﬂié’fmmﬁmmzﬁmmmm@mwu@m (Multiple Regression Analysis) WAz

nMTATZYn1InAnesaE1edng (Simple Regression Analysis) Tneildinmiiada Enter

4. HAANENTIRBLAZNNTRNUENE

RINNTIATZITRLAANATEAAINIIN AMNATEANINAALS dnasianisuiioywinisuinisaes
wilnaliEnag Tnadavanazesdautlsunsn Ae nsfufaanatiuaywainiauingy nsfuinieaiuanu

Y 1 3 d’ v o Y a Y o d’j

ANEIINu uaz nasiungnAnaeantineulininig amnsnagualinai

1. uan1smaidesyaoliresdrauuuuasunIN A% 107 A WLT FReLLLILAALINTIMNA
NN 2AUIU 65 A Andufaaay 60.7 uazsilumAnng 9auiu 42 au Anduiasas 39.3 Auang Wud1 19981
ANdn 25 U Hanuaunnfigaae 52 Au Anlufenas 48.6 989831 A da981E 26-35 T A1uaw 30 AW Anly

Fariay 28 davang 26-35 1 auau 20 au Anluferay 18.7 uareny 46 U auhl avuiu 5 au Andufensy 4.7
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v o =< ! ] s =2 o
ANUTEALINITANT WL muimamm?ﬂﬂmimuﬁ?mmﬂ

RT ANUIU 67 AU

Anuieaay 62.6 79989NIU

JpENANEYTaAINIY AU 23 A Andiufenas 21.5 uazgandfFynissaull aauiu 17 au Andufeusy

15.9 AUBIYINU NLFN 818U 1-3 T Haruauunfign a1uau 47 au Andudasas 43.9 sa9an1iene 10 I

'ty Auau 25 au Andufesas 23.4 dannAeengau 4-6 T anuou 24 au Andufesas 22.4 uay 81897 7-

10 @ 4w 11 Au Asiiluiasas 10.3

= P S = o o o= = P .
2. NNTILATITUATLRAE ’&’JMLUENLT_ILLN’WM?;?’TH%@QWJLL‘]J?‘V]SL‘HﬁﬂHW LAENIIILATIZUANANLILANT

ANANNUSN AN AGDUAINNANNUFITUINFIULT LAAINAGINNTTS 1

A1519 1 LAASALRAS mwﬁmmummgm AN VIF wWazAdNUss@nsandunug

Aauils WL RC RA Ji PS PSS PCS CO RP VIF
ﬂ'ﬁmf‘ﬁlﬂ (Mean) 3.48 3.23 2.99 3.1 2.93 3.67 3.83 4.02 3.68
rfi’]mmlﬁmmummgm 0.93 1.02 1.07 1.05 1.06 0.86 0.82 0.66 0.82
(8.D.)
Mezengiann (WL) 1.77
AMuTawgluunLm (RC) 0.635*** 7.88
A THAQHLATETBILNLIN 0.592**  0.928** 8.73
(RA)
ﬂfmuiﬁiﬁuﬂﬂumu (Jn 0.563** 0.704** 0.762** 2.51
ANHLATEANNGAR 1A (PS) 0.561** 0.661** 0.760** 0.737 1.03
nMsfuFmnNatiuayU 0.177 0.177 0.226*  0.169  0.163 1.09
ANFNINaL(PSS)
nsfudnnsatiuayu 0.138 0.084 0.096 0.114  0.134 0.664** 1.05
NI (PCS)
ﬂm{uﬁuﬁ'@ﬁﬁﬁ (CO) 0.022 0.015 0.038 0.026  0.071 0.237* 0.349* 1.01
mausilyuinigLisnag (RP) 0.263**  0.234* 0.306**  0.185  0.369**  0.025 0.044 0.181

*p < 0.05 *p < 0.01 **p < 0.001

NN 1 WaRanIanAl VIF wuan Sandaandn 10 uansdn lddelymanduius (Multicoliinearity)

WATNANTUINNTIAIN AN G N s Ay T anduiusuaaiie 58U Henladifi 0.80 (Hair et al., 2010) lugdauuea

AR AU TULNLAN WAZAINAGNIATELRILNLNNHANGY 11 0.80 usiinansnunglunazessn VIF

299919 2 61 wudn AldiAY 10 Asiiedn 19 1s wansdnsudsdasslaudunusiuluszauiladyinldinadym

Multicollinearity

3. MamsziFulsiuninasiasoulsan Aranismwasiaaunnnesnia (Multiple Regression

Analysis) LazN139LATIEWN1T0AnRatN99N (Simple Regression Analysis) IneldinAliAas Enter Lanana

AIFNTN 2
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AN 2 ULAAIANNNTAIZYIANNDARNRLNY AL (Multiple Regression Analysis) WavnN3diAszinsannasatindie

(Simple Regression Analysis)

Aauilsau Aauilsaa

AMNLATLANIAR LA (PS)

B SE R t p-value Adjusted R®
Constant .258 .249 1.033 .304 .653
nﬁiza’luﬁuﬂn (WL) 192 .087 .168 2.204 .030**
AMNIALEIlULNUIN (RC) -425 167 -410 -2.553 012%
ANAYHLATATRILNLN (RA) 785 168 790 4.672 .000***
analaisiuadluau ) 333 .092 .330 3.633 .000***

mmﬁﬂzymmsu?mi (RP)

B SE R t p-value Adjusted R®
Constant 4519 219 20.680 .000 128
AMNLASEANINAR LA (PS) -.285 .070 -.369 -4.072 .000***

0 < 0.001, **p < 0.05, *p < 0.1

AINAIN 2 WL mmﬁmm:ﬁmmamﬂﬂwu@m (Multiple Regression Analysis) WazN159LATIEW
nsnanaaetnedne (Simple Regression Analysis) Adil
NNAATIZFANENATRINTT2NUNNN AnafamNNATaANIsan | aenfiiadnAtyneadanszau 0.05

(& =0.168, p < 0.05) AEANFUANNAFIUN 12 A NTAUETULNLM AnasiaANATEATARTS BEnel

aa o

WBAATYN9ATIANIZAL 0.05 (R = -0.410, p < 0.05) ASBBNFLANNAFIUA 10 PITNAGNIATELDILNLNN B 1H

' '
aaa = o a =

Had1Atyn1ealiangzas 0.001 (R = 0.790, p < 0.001) ALBNFUANNAFIUA 1c ANAFDAMNIATEANISAR 1A

o o o

49

A ldsiuas ey naseninurTaan1sanla adnafuadnAyneadanszau 0.001 (R = 0.330, p < 0.001)
AteniuanNAgIui 1d Ineddneinsndesas 65.3

NN9AATZFANENATRIANNLATEAN AR laTl A NE LR US FsaLTun sustTymnistTnisaesniineu
Wisng ethaiiibidAnyneadiinszan 0.001 (R = -0.369, p < 0.001) Asanfuannfgud 2 InadAmensnl
faenz 12.8

4. maawaziananazessaulsunsn Ae n1sfufAnuaitayuaniuieunsiuinisatiuayu

v ] v tzll v lﬂld 1 = a v a v a I's

AMNETININU UATNIHITUNGN A NRRARBANNATEANINEAR LA LATN1TUALTYrINITLENNT AENNTAATIEY

nnsamnasatingdne IaeldmnatiAda Enter LARNNARIANIIG 3

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
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A199 3 BnsnaTassulsunan Ae nsfufarnatiuayuainiautinaunisiuinisatiuanu

3

AINEFN uaznseiungnAinasiarmAsaanieanla waznisuitloyyunisusnig

Aawilsman
Aandsunsn AMNLATEANIGAR LA (PS)
B SE R t p-value Adjusted R®
Constant 112 .335 .335 .738 112
ANNLATEIAAINIL (JS) .830 .082 702 10.175 .000
nsfufarnatiuayuaINiauTieu (PSS) .036 078 029 462 645
AHLATEIAAINIIN x NN35LTARINATTIAYWATN 146 .060 165 2.439 016**

Faui19nu (JS x PSS)

ANNNLASEANINAR LA (PS)

B SE R t p-value Adjusted R®
Constant -024 371 -.065 948 610
AYINLATEANNSAR LA (PS) 818 084 691 9.770 .000
nM9fuFnnsatiuayuaInNggaNgu (PCS) .084 .080 .065 1.045 298
AHLATEIARINGIN x NN3FLFNsaiLayuann 147 .066 156 2.218 .029**

B393971 (PS x PCS)

nsunilaurinsusnig (RP)

B SE R t p-value Adjusted R®
Constant 3.584 494 7.254 .000 210
ANNLAFEIANNGAR LA (PS) -.247 .068 -.320 -3.655 .000
nasjaiuiigndn (CO) 200 108 161 1.862 065
praesaansaala x nissaniuiignn -242 078 -271 -3.101 002+

(PS x CO)

5 < 0.001, **p < 0.05, *p < 0.1

AINENSN 3 WL NFAzBvENaTessauilsumsn Aa nsfufanuatiuayuaniautinenunnsiug

s

nsaLAUUAINEFNU waznssiungnA A nasa A NATEAN1anla uaznsuitTyninistsnig atned

] q a
1

WA ATy A ANIZAL 0.05

o

nsdAszinIsfugANatiuayuaniiuiinaseanisiufanatuayuanininuinase

ANANRUSIZMINTTRdANLATEARINUALANLIATEANISAR 1A aeaTudATYNNaDANTZAY 0.05
= vy = o a A

(R = 0.165, p < 0.05) wazdlAmuantsnlunsnenInildfenas 1.2 AsenfuanumgIum 3

nsemzinMsfanuaiuayuaIniNeussuinasian N duTusssdneiade AnNLATEAN9a R la
fuAuATEANIaR A adelidadAtyn1eaiiangzau 0.05 (R = 0.156, p < 0.05) wardAnuatunsnlunig
wensallafesay 61.0 AswanFLaNNFAFIUN 4

a I3 1 v dl v 1 o 6 1 Gl a o v a
neaeinissaiungnAtinasiaandNRisssd A NeIEanNgas laiunsuiileywinisisnig

gaaninaulifiiznig adreldadnAynaatanszau 0.05 (R = -0.271, p < 0.05) wazilanuaunsa lunsennsad

I#%eeaz 21.0 AspanfLaNNAgIWn 5
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a0 AWoo P o = o v o
ﬂq?qﬁ‘]ﬂullmuqL@u@IugﬂLLUUmﬂ\iﬂ?qWV]LL@@QN@ﬂ?xmuﬂ@\‘]mquﬂﬂw}?ﬂ AR ﬂ’)ﬁ‘i“l_lgm’m@ummumﬂ
o 9 A o o o o ) = A ] = a
MquuqqquWLﬂum'JLLﬂ?LW]iﬂ sLuﬁqu@NWuﬁﬁ‘zﬂ'JqﬂﬂrJqNLﬂﬁ‘ﬂm@qﬂ\?qu'wmm@ﬁ@ﬂqqllLﬁiﬂﬂwqﬂqﬁﬂﬂ LARIHAR
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Low Job stress High Job Stress

n3 i 1 wasenisfufanuaiayuainiurhoundudaulsunsn luaauduiussendng

= A \ = a
ﬂqr]NLﬂ?ﬁ@qqﬂ\?’]uWNN@m@ﬂquLﬂﬁ'ﬂqu\iqmjﬂ

ANN3INT 1 wuda nssufaruatuayuaininiinaunidusaulsunen luaruduiussendng
ANLATIAANNNUNREARE ANLATEANIGAR A Taantineudliugnisninisfufannuaiiayuainiionriieu

(%

dl ! 2 o o o ' = dld ' a a g v a dld o
NgeazadanalinnduiissrndeanATanaNUnnafe A NLATEAN AR lagand g WiTnnshinn e
ANATLAYUANT WA
ao Moo = o < o v o
nadeilfiianelugtuuuresnaniuassuansznuaessioulsunsn Ae nnefufannatiuayuann
= . = o o o & | = P : = =
ieufmuIduiusunen TuANduiUEsenIaANNIATEANNUNIRARBANIATIANINAR A LAAIHA

an3n7 2
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2.5 A

Psychological stain

Low Job stress High Job Stress

N3 97 2 wanenisiufaauatiuayuaniiansanauiduioulsunsnluaauduiugsendng

= A ] = a
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o e y a4 da . C e
A1nn3ui 2 wudn nsfufaonuatiuaywainivausaneuiiiusaulsunsn Tuaaudiiugsyudng
= Ao ] = N o Y a o o v o = !
ANHIATEAAININUNHNARBANNLATEANNSAR 1A WINUE IHLENaNRNsFufANatiuayuaI NN iR
N ' > v o o ! = e : = a ! v a o o v
Ngeazana iANdNRnsIznd AMNIATIRA NI U RAR A NLATEAN AR lagandn g LN s AN 9505
ANNAULAYUANIADUIININUTIEN
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Recovery Performance

L5 A

Low Psychological Strain High Psychological Strain
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Abstract
In the past, business sectors were not aware of cyber-threats then they failed to manage efficiency
cyber security systems. Thus, they were manipulated by cybercriminal attacks. This article aims to recognize
and arrange to prevent problems from arising of Metaverse and cyber security issues. Content analysis from
various research and journals in national and international databases was used in this study. Therefore,
entrepreneurs in present day need to organize cyber security issues within their businesses to reduce gap

of computer technology and to conform cyber-treats which disrupt all businesses around the world.
Keywords: Metaverse, Virtual Universe, Cybersecurity, Digital Era
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Alford, E. L. (2001). Midface lift. In B. J. Bailey, K. H. Calhoun, N. R. Friedman, S. D. Newlands, & J. T.
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Lippincott Williams & Wilkins.
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Rooney, A. (1992). Community nursing care and quality. In M. Johnson (Ed.), Series on nursing
Administration : Vol. 3. The delivery of quality health care (pp. 119-131). St. Louis, MO : Mosby-

Year Book.

Book Reviews
Baumeister, R. F. (1993). Exposing the self-knowledge myth [Review of the book The self-knower : A hero

under control]. Contemporary Psychology, 38, 466-467.



Research Reports

Knodel, J., Saengtienchai, C., Im-em, W., & VanLandingham, M. (2000). The impact of Thailand's AIDS
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Population and Social Research, Publication No. 252. Nakorn Pathom, Thailand : Institute for

Population and Social Research Mahidol University, Salaya Campus.

Unpublished Doctoral Dissertation or Thesis

Pannarunothai, S. (1993). Equity in health: The need for and the use of public and private health
services in an urban area in Thailand. Unpublished doctoral dissertation, University of London.
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care efficacy, disease control, and satisfaction of health care service in essential hypertensive

patients. Thesis, Mahidol University.
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Crespo, C. T. (1998, March). Update on national data on asthma. Paper presented at the meeting of the
National Asthma Education and Prevention Program, Leesburg, VA.

Ortiz-lopez, A., Rebez, C., Ort, D., & Whitmarsh. (2001, July). The green seed problem in canola. Paper
presented at the conference on American Society of Plant Physiologists [ASPP] : Plant Biology

2000, California.
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National Institute of Mental Health. (1998). Priorities for prevention research (NIH Publication No.

98-4321). Washington, DC: U.S. Government Printing Office.

Electronic Source :

Journal online article

Macia, E., Paris, S., & Chabre, M. (2001). Binding of the PH and polybasic c-terminal domains of ARNO to
phosphoinositides and to acidic lipids. Biochemistry, 40, 1496. Retrieved May 19, 2004, from
http://pubs.acs.org/cgi-bin/article.cgi/bichaw/2001/40/i05/pdf/bi005123a.pdf.

Journal article, retrieved from database
Borman, W. C., Hanson, M. A., Oppler, S. H., Pulakos, E. D., & White, L. A. (1993). Role of early
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Retrieved October 23, 2000, from PsycARTICLES database.



Book
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Abstract
Ghose, A. K. (2004, March). Global inequality and international trade. Cambridge Journal of Economics,
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Daily newspaper
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