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Abstract

This study aimed to investigate (1) the buying and selling goods behavior of SMEs
entrepreneurs in Rong Kluea area and SMEs importers-exporters, who have an import/export business
presses Aranyaprathet border custom, (2) the market factors that the importer and the exporter attach
importance to make a decision to purchase goods/raw material from source of purchase, (3) the supported
requirements of the entrepreneurs by government, and (4) problems and obstacles in the operation. The
data collection based on interview the relevant persons, observation, and surveys questionnaire with the
sample of 400 entrepreneurs that consist of the import-export entrepreneurs cross the border checkpoint,
entrepreneurs around Rong Kluea, and entrepreneurs who have the business related. The statistics used
for analyzing data were descriptive statistics that include a percentage, mean, and standard deviation.
Inferential statistics were used to analyze in form of t-test and Chi-square.

The study showed that the cash was the most popular payment method of entrepreneurs in
Rong Kluea for buying and selling their own goods and Thai baht is an important currency. Cambodia is
the most important source of goods production, followed by Thai and China respectively. The importing-
exporting entrepreneurs cross the border checkpoint to buy goods directly from source of production, and
to buy from intermediaries in the same amount of goods purchased from the origin. The three most
important factors affecting decision to purchase goods/raw material of enterpreneurs are quality of
products, reasonable prices with quality, and variety of goods. Furthermore, problems and barriers of
entrepreneurs are inconvenience of customs procedures and operating costs. There were over 50 percent

of entrepreneurs that need the governmental supports by introducing tax reduction policy and marketing.
Keyword: Cross Border Trade, Small and Medium Enterprise, Buying and Selling Goods Behavior
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Abstract

The purpose of this study was to study effects of internationalization strategy on performance
of gems and jewelry exporting businesses in Thailand by collecting data from 74 Thai gems and jewelry
exporting businesses from marketing executives and using stratified random sampling as sampling
method and a questionnaire as an instrument. The statistical techniques used for analyzing the
collected data were multiple correlation analysis and multiple regression analysis. The findings revealed
that the internationalization strategy had positive relationships with and effects on performance.
As a result, internationalization strategy in the aspect of ownership and transaction cost had positive
relationships with and effects on performance as a whole, Internationalization strategy in the aspect of
transaction cost had positive relationships with and effects on performance in the aspects of customer
perspectives. Internationalization strategy in the aspect of ownership and transaction cost had positive
relationships with and effects on performance in the aspects of internal process perspectives. Last but
not least, internationalization strategy in the aspect of ownership and transaction cost had positive
relationships with and effects on performance in the aspect of learning and growth perspectives in
gems and jewelry exporting businesses. Therefore; marketing executives of gems and jewelry
exporting businesses should emphasize, focusing and supporting about organizational
internationalization strategy in order to gain better competitive advantages and to build a sustainable

basis for long-term competitive success in foreign market entry.

Keywords: Internationalization Strategy, Performance, Gems and Jewelry Exporting Businesses

in Thailand

1. UNU

ananazssgiauaqriunisaiingsiaidszaunadrdanielsinsaeuutlasete

'
a o

, da & ' & <y N 2 P ' o o
VLN‘MEJ‘@N\TV]Lﬂﬂﬁluﬂﬂq\ﬁ")ﬂlﬁ'ﬂut@ﬂ ‘meumi‘]ﬂﬁﬂ@ AN NMTLHNEN LL@ZW]ﬂIuI@El EﬁQ@%ﬂqﬂimﬂqﬁ‘Lm\‘iﬁlu

1 v
o =<

< o = S Yo o e Ld o am oo o oo
N9FINANNIANMHIURTUNNTUIU B9ANIgINAFNA eluiazninstFudaiunisaauudasiiing
AINAIUATHENWILWINIGLUNNALTUEINA NaANBLIaALAzNNT AR INANNI0 TuNNTITUNI9gITA
THatnadetin (@dons Savasea, 1.1.1) Anil nspenagsiadingnaasiedsemaasiuduniaen

44, aus “ o sy o R T
wikndeeliigUsznaunisnasnsninmanuamsnunsutsiueesnuldld defaqiiunisaiugsia
U A ' o © [ % o d‘ a = o o | .:4'
szwdnsdszmeanadnuiutiadeddnylunsfuraenansgiazedine lsunansiduazdseaniigann

L e a o a2 6| o % U Y o Aﬁa’

(Weda9A AaA9NY wazdnani vsAalldy, 2553 : 177) nisfsendnatlszmalivimuunnau

-=l|21 < d‘ =3 a ' ' o A o
annsnEisznaunisueaiulenianasiarenegsiavresnuluguuusine wissme duinnainiads
adliayuuan 819 enaniaesaliuiueu enszansAudss a1 s@nsnIwnIsaBueu
Nl sr@nanalinuesdng wazdqannliaan1saiueueedeaAinsaay (Ussahawanitchakit, 2005 : 127)

d” v U a IS = v ' o L 1
wanani waneszmaliinissungumaasegiauazidadimianisfinlunsausine vinliigudenienis

9 \ o Ady py o o o a A e o
ﬁqﬁ\qﬂiﬂﬂ °'| V]Nﬂ.l@i@]L'Lrﬁ“f".l']_Wn\‘iﬂr]?LL%Q%HWWQ@WHW?Wﬂqﬂﬁ‘ﬁﬁ‘ﬁ‘mmq[5] L3N LL@zL‘WWIuI@ﬂ ﬁl’NMuNﬂ‘VI

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61




wans:nuYauNagnsALITULNLNEANTReWANISANTULYBVSSTDEBaNaUAIBNUrtNa:IASEUS:AUY / SISTIWE LidNIA taALu:

panaulalunseangmnainsinelszmannau danansenuliifdseanine fieandnyuiiuusnasuain

| o = S o 9 | o, e My 1 v oA .
msugedusanlufansiiaiumenisinugduuusine winthunnafglfsadingdadiunisdasen (Export)
wazFunieasulnamssanselszma (Inward Foreign Direct Investment) usigilsznauinisazsieqdliusy
aei19piaae HANETaNNTaNNINTY uavfiasimunagniauuuugf lunisaiugsnaseidng
ﬂszmﬁlﬁmumeﬁ@z’\;ﬁu@u'LLﬁﬁIuixﬁuuﬁmmm’ﬁ(qﬁmuﬂ A3ANT, 2556 : 4-5) LiN@IR95UINA IR
patatanfiifasuudaclismuiauunitinnisaifiugsiassndnadszmaganuituunusalugluuyu

Yy a

nagniANNduWTF (Intemnationalization Strategy) unagmindosaivayuligiFmagsna

al

genanliluuuanialuniswizanminunien n13Lsusa WAZNIIWRN W BANTUAS NART U I 189 1g

a 3 o 1 o o L% a 1] o < v 1] 1
nanmlan anvsadaenanauliiflsenaugsiadeeantlszauaiudialunisdingnannsiieilssing
uuANTinnereLFunian tiad1aditiny (wedassd aanwedqan uazanaoun a9@alde, 2553 1 177 -
180) ImeauiunislininensateANAlAAYAANAN ALARUNTALETNANENINNNNITLEIN YD

Aansuazannlfnfraundedganuiiuununaifsesganalnaiutemisuazisnisdingnanalunaii

winnzan e lifaduunsgausiialsclonigegn ieannsntiniesdnsligronudzaliuazivaiing

al

Ananuanunn unsuasduniiandnguaalusiislszmea %'\1Lmeﬂumiﬁwumn@qwﬁmmLﬂummmﬁ
1sznaudiag 5 11 (Dunning, 1995; Vernon, 1966; Anderson and Gatignon, 1986; Coviello, 1997) l&un
Fruniaduiinues (Ownership) #11n13ansiiunisnnalu (Internalization) F11u9a3T3RNARFL (Product
Life Cycle) AMubiuyuganasyl (Transaction Cost) UarHumanuduius ludnsniziazadng (Network
Relationship) (Ussahawanitchakit, 2005 : 125-128) %Qﬂ@ﬂqmﬁ‘mmLﬂummmﬁﬁmmzﬁﬁﬁmyi'amﬂﬁ'u
AnArna s lunsuasiuaesgsNagdeenn LaraNNInasfiauNANIIANLEUTIAIgINA lWITEZEN0
NaN13AMLHIaNU (Performance) Dunadnsreaniasivinuansesdnsielfifnuaniy
Trquszacd uazsthmnefiinuuel lnafnisimdenisssfiunadninaieeensnuBauiieu iy
Lﬂwmﬂf‘i‘@fﬂm{\‘mm’m N199ANANNTANLHUNUBILLLIAALNTIN (Balanced Scorecard : BSC) (Kaplan
and Norton, 2004 : 54) Funnesmitetlszifiunafiazanunsadaeminliiesinainrnusenadesiulyl
ufirmaieaiunaenianeesdns w"ﬂﬁnaqmﬁwmmﬁnﬂﬁumzmumiﬁ'ﬁifmﬂm waznineunnauls

° @

Hdaudulunnsasianiudisalinuessns (Kaplan and Norton, 2004 : 3) n135ANaN1TANNAN WML

=

ARLNIN auduaraaiiad 51’%’1_|mmﬁﬂ34LLwéuaﬁﬂiuaqﬁﬂiﬁiﬁaj TunnslsziliunaneAng AMNYINYNNAY
ﬂl v a % 4J % . % % Y a . .
LW@‘LMLﬂmQ@ﬂﬂﬁwiunﬂj AN TILlTTNALAEINNND (Perspectives) 4 AU 15uA F1un1384 (Financial
Perspectives) ﬁﬁuqmﬁh (Customer Perspectives) Fnunszuauni12nngly (Internal Process Perspectives)
Lmzﬁmmiﬁwﬁumﬁwm (Learning and Growth Perspectives) (Wg WTETUNS, 2544 : 21-22) uaziily
douminligdsenaunslanaudananisanfivauludosiininuun deavinliinnssnduladull1fagnedul
2 dl A v o -r:; 1 o ] a o

UAZDNADY Lﬂumm\m@mumﬂmm?Wmﬂiuﬂﬁ?uﬁﬂ@qwﬁlﬂQﬂﬁsﬂgum (Kaplan and Norton, 2004 : 3)
AT NN UNLRU ARBIANT (AN YsyaR, 2554 : 80) WATANNTRUNNN TN Tl A uuL 898RN

- L = v o gy a a o - .
(Phillips and Louvieris, 2005 : 202) mﬂﬂmmnmﬂummm?Lﬂ@ﬂuLLﬂmmduﬁiimmmﬁﬂi@jﬂ’lﬁ?miq

iWhunnamsgsianniuuali (Huckestein and Duboff, 1999 : 29)

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 17
Un 10 auun 1 w.A-0.A. 61




wans:nuyauNagnsAIUItULNUIBANTIREWaNISAITULLEVSSTDENAUAIBNYUNLa:ASEVUS: ALY / §1STIWE IAN:GTA La:ACU:

18

genaduNtlLaziATeNszAll (Gems and Jewelry Exporting Businesses) 1iidnilugsia

! ° o Y a o Y ¥ ° IS o a i” 1 =3 a o

mmniummumuj V]V]W‘E’IEIVLWLﬂlﬁﬂﬁ‘zmﬂLﬂu’ﬂ’]u’]uu’]ﬂmﬂ’]i‘ﬂm’]ﬂWQLWN%%@HW\??"Q@L‘E') BRTSHART
a | LA = a v o o o o -

naALinatnesaLiiag LummﬂLﬂmummmﬂwmmymmﬂixmﬁimmumw 4 i“ﬂ\‘i"ﬂﬂﬂﬂﬂi‘muﬂi

doutlsznausneud gunsnluazdautlsznatiAseasnaniiamas uavindudnizagy (nandadinnnafnssidng

o

sz, 2556 : v las) nshgaaunssudtyniiuaziasastlsziuredineidnsnisaenasiangsuscay

30-40 Teunniu anananlfdninaintadanialugnanmnssngaiuadaaiuayund Aty Ga0edn
WudalfiBeuluzeiifyanaotiuuazdnaiuaunsnsesssuneglunisiuayarmdsyudiuas
= o > = o | = o o | e LA

wseatlszAvnelidunaeniulunanian atnlsfinin defitadanieuanse Alnansznusiedn
prNansn lunsuasiunisdseanaesinguazsiaafissn neeanamLinlugnainssu ani nag

s o d ey S o T .

irsngnalanionnesdinaliinausiesnisgedyiiuazirraslssauduiuduauinesanas n1anisnl
PAUARUITNALLATNTNTUTIEITIANTARlUNNTNER witsuazIRINITEneT] 2e9FTa Ing sl
dszmagfuazguataesideaantny tymsiunisliusaesglsenaunisineg Ruvantidenansyny

oA [ o a -’-ﬂl o al :: ot
flalnAdNAINNTD I U T LT Aa NI TNATYNlLaTiATedtsz AL Ina lunnTanvidlussasdu
wazszezeg (Friinauulaunauazgneraninisin naznesendiad uaztsem lusey i (Uszmelne)

]11im, 2555 : 17-18)

va o

AnwRRaANnaaN g sy §iduasauladneddunansenuaaanagnsauiuwumg

al

' o ¥ o

=dld a a ! a a d; o A o o
‘V]Nlﬂ’rﬂN@ﬂ’?‘iﬁ’?Luu\ﬂu‘ﬂ’ﬂ\‘iﬁq?ﬂ@ZNQ’E]ﬂ'&uﬂﬁ’ﬂE‘IJZJE‘IALL@SLF’W?@Q‘]J?Z@USLH‘]J?ZL‘VIﬂbL‘Vl?;I Iﬁﬁl&l'][ﬁlt‘lqﬂﬁ‘t@xiﬂ

WanagaudnagmiaNidumBinanssnuAanansaLtuwEe liaals Feinnisiusauss

Y o a

Yayaaniiwagsiadeeenfuindnniiuasmelseaululsmelng nadwifiliannsises a1anem
AuualuuunislunmununagmissgruiduunuaidmiugsnadieanuazanszAn
ANAINNTa lunTsutsTulusTALAING %ﬂﬁy\ﬁkmmmﬁﬁmaﬁiﬁﬁmﬂmﬁfé’ﬂiﬂLﬂuLmeﬂumi
TN Lmzﬁwmmiﬁ’]Lﬁummmmﬁﬂﬂﬁmmm5@\‘1ﬁ”‘1_|zﬁmqzmm‘gﬁ@ﬁ'Lﬂﬁﬂmmmmmi@nLﬁmﬁ'm@

N1701 1412 0989AN s Mvezeng lHasineeiatin

a 2

2. Lanm&mu?a%’ﬂwLnﬂfnlmLLazﬂuqagﬁum@qnﬁsﬁﬁ'ﬂ

£2 '

Tun1934ai nagnsaudusumg Hgninuualiidusulsdassninansenusienanis

2
Y oo A

AT Andhnisrasdinediuainnmagnseunuiinlunian Haa

sumwisznau 1
Tumarasnagnianuiuununtduasnanissiiuau

naqwém'\mﬂummma (TIS) NANITALHWIY (TPM)
1) Erunisiluidnaag (0S) 1) A1Un138% (FP)
2) F1unnsaniiun1angla (IN) 2) fugnéin (CP)
v aa a o & v
3) ANUNATTIRNARNTUN (PC) 3) Aunsruaunisnglu (IP)
4) FusiunugINIIN (TC) 4) FrunsBauiuazniswmun (LP)
5) FuANANI T UA NI AT 8 (NR)

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61




wans:nuYauNagnsALITULNLNEANTReWANISANTULYBVSSTDEBaNaUAIBNUrtNa:IASEUS:AUY / SISTIWE LidNIA taALu:

2.1 naqméﬂ’a’\mﬂuu’mﬂﬁ’la (Internationalization Strategy)
nagniAuiuwIugIF (Internationalization Strategy) W3BN19vRAULIARKUNAE NS
-ﬂl o A o a a 1 ‘ﬂl 1] a Q‘ﬂl 1] Y a o =3
Ml lunszuaunsaniliugsnaseuinadssing inedudsnaudnunmanazdaaliiinaniugiiza
3 d‘ % 4 ) 1 U o Y o a
109839Ange N msneNeLlElunadingnaasslssmanazaiadnaninssezanaliinugsnia
(Ussahawanitchakit, 2005 : 125-128) sznavufiae
2.1.1 funiaduwinaes (Ownership) uwAnuanisnaesgsnalunisaiieuay 1iildian
dJ v % ¥ o o a dl o 3
FepulFseulusruannuduinaesainifadtianisiavesgsnandunnauiflanzieesinsuas
4 3 A Ly ¥ a v A o A
anzInfeNNftuanteseddns InanislddsslamiainannuiiuidnresduninedirsaedeAnsvise
o a % U dl v a = a % a o
anifadanisuan Hun ety Aumatia N1sianAuAT BUIMEWYL NIRMLIANAINI
mawalulat dadinrinezlunisiimednanistesyrainsuesdng uaznsdnnistszaunisndsnalszme
2.1.2 frunnsaitiunianiglu (Internalization) HluANAIN1INIUNNTALANUNGINARLAE
sAienaLnesld AmnamnsnlunsinmssAuamunELAY Anuaxnsn unslinagms luntsnavue
s1ananelusnatlszmesine Wuansineii uaznisaienannlueuanfiuiuewlunie luesdnstszneuiy
o §wva = : = o Ny oA a a 4 9 o
nevinWiRanssanisagsnssusing] lunanannsoimenlasiuliesefilsz@nsnn eaiieaanniula
Tiwngdalusingtlszme
2.1.3 funsastiaanaasind (Product Life Cycle) Wlunisnavuadnniszasiuaznagng
NNNTAAIATR9RNANsRtiNgnfiasuarmizanTulsazdunanluRs T nnani et uas Tuidazdieaan
Tunsdingmanasingilszina Tnanismsaastnsasitnuaniusiaasesdnsuasi Fuuiaunuamifues
a o o 1 ! 1 dl I a o 1 a o =2
HARs TR 2eaulTeg udssinnipasiunazey lunaamnn ke iy saulliarananunsn
lunnstinainisasag lunanasinelseinmrasn@nsiosg
2.1.4 fnupiunugangs (Transaction Cost) 1un19l3utlzanisvinauuaznistiznnsianssy
d‘ 1 Yo o ‘ﬂl o 1 & % o Yo dl a v ¥
WeanAlianeduilasnainnsyinganssusing luesdns Wud Frlfaneinnainnisfumdeya nisiasan
FR98d N19IUAIRUAT NFATLIANAINIS
2.1.5. Anumnuduiusluaneniziasatne (Network Relationship) tlinnsa5198Nwusnn
DauaziruARnRszndNesAnsiuiidsulidaudelugsianndae tnemndae s Tamlwians il
famsgatiunsdnmnduiusninesadnauaznisaeneasatnes lunisinaueeesaiiasuassiuasussay
R a oA
tnlngAteguuNUgIUIBtAINaTlalazANLNTe NS
nagnsAnuidunwTRRNasanaN IR HLTeNgINAdeeenFuAS TN duazLATeI ST AL
Tutlszinalng iea3ayaruaziinAnENINTeIgIna nassauRmLIdaaNansalunislsenaugsna
aseanliiszauanndzalunisdingnannstassimanuanuinnaaesiizunianlfesnedeiiu feay
azviauleAnunanLazAmNdunIn lunsudsiunin sy Ruinua N sWmI gl Al
a a2 v o = = o & o o o Ly o a4 o -
ganadseanfuAdnyNMLaziATedlssALaInaTina A Any deiiuuasaiuayuineaiunagniaanuy
WIUTRLDIBNANS AT 9 AATLAZIRNANENWDIFINA AABAAUNINWITAANENNNTD WuNstlsenay
genageeanliitszaumnndrdalunisdngaannsinstszmeauuaaiuiinnigseanisuntan tfetneeagiu

2

Teazazfiau DepnuniauLazAua N0 lunsuad R dn s yAuTnua N swRun e

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 19
Un 10 auun 1 w.A-0.A. 61




wans:nuyauNagnsAIUItULNUIBANTIREWaNISAITULLEVSSTDENAUAIBNYUNLa:ASEVUS: ALY / §1STIWE IAN:GTA La:ACU:

20

v o =

FIBLUEY duarasHadTasagInaseandufidyniiuaziasaslszauTutlszma ng lunisnivun

7

fiAnannsatiuenuaesganalifmiiandnguaslusnalszme
2.2 HANFANLUUIY (Performance)
HANN9ALENY (Performance) ABNAANEB9NNIATHWIWENT T NNIzLauNITUALIN

A =

Aanssumaeniniiesdns Tedudsdaueniaanndidaisannnuinmanvesgsna Tnalfainnisiniie
dszifiunanfeuiauiuwhunneiseqasanung sniananudnglssasduazithunnaiesdnaiiunli

BENHNUIEANBNINGIRR (Wg 1ATTUNS, 2544 : 21-22) tlsznavdiag

a A o < = ¥

2.2.1 EUn17R8u (Financial Perspectives) ABNAANLTAINTNNTEUUBNN

a

1sznaunisni

(2
o a o

° o (A~ 4 ° & n:lld| a o ] dl ! o
ANMNAATYFABHADIU LﬂummmmwmLi@‘wm‘ﬂmiﬂgummu@xuiﬂmmmmuuuwm‘mmiﬂq?mu

sinaey et WA Tneazsjuiinlinadiumelduasfiuessiugu

A 9

2.2.2 fugnAn (Customer Perspectives) Aaaauaunsnlunistiniauenneigni
o = o a o & v ' = o o P ~ ,
F89n17 293 U DN SN L ARA LT WAZ AT 19PN LANFNG WnsU5usiuazilasuulasienauauedsa
% 1 $% v ==& a % a [ rd‘d
ANNFIBIN3TRINGNAN AT TnelindesAn ALUNINELAT N19UTNNT 98T UATNINANEDINA
UBIBNANT VDILARITUT UATUBIYAANINTIUENANT LW@m‘umummmﬁmmﬂm@,ﬂﬁﬁLﬂﬁﬂmmmiﬂ
naamaLaznalfins e EIRNALAINNN
o . 2 A =
2.2.3 unszununisnigli (Internal Process Perspectives) Af 9 LLUNTANTELIUNITLA TN
punsanlunstfimnunieuesdnauaznisasuanneluaedesdng Gejativisnisliuganssuaunig

a da 4 v qyald A o a a < o = s o A oy s a
LWN‘V]NQ?Q]LL@(ﬂMmﬂu“?@ﬂﬂ?gmmﬁﬂqv‘lﬂqﬂﬂu LL@%WW%’]ﬂ?xUQuﬂW?VI@Qﬂﬂ?ﬂﬁmqﬂuﬁ‘@ﬂﬂiﬂll Iﬁﬁwqqﬁ‘m’]

'
Y v =2

| -:4' a al' v 2 o vyl v v K
AMNAATNYNATABINIT sﬁ\iLﬂuﬂi‘zufJuﬂ’]?ﬁﬁ‘ﬂ@W@ﬁVﬁﬂLL@Q@‘ZVI’]SL'MHﬂ’ﬂﬁuLL@%@jﬂﬂ’]W\‘iW'ﬂlﬂ

al

1% = U s

2.2.4 AUN17LTYUIUALNITWEUN (Learning and Growth Perspectives) AB WUIAA 73NT

[% o

Lm:m:muma‘ﬁﬂug‘ﬁ'mmiﬁuma‘LﬂﬁlﬂuLLﬂmmeﬂ‘?uﬂg‘qﬁwm?ﬁlmfm meilussdnaiteliiflno
WIDNUATANNAINTD IUNNTLIIR IR LsrasATedgINA mllfanaiunsdnnisuaziiinue e
waziinsz@vanwlunsinnuresmiingu masadiuniazin masisussannialumsine
nastnenannNgneluesdng uarnsdiunagniuarinseainsesessns Wi zaniunszuaunisg

Tunnsnienu

' v o

dl ! ¥ b4 ' ak o dld‘d L4
nfinasndsunagninuinuAaaiuladennidananauligilsznaunisainim
WiN99AN289AUGANNTUUIUNTR INeaT 193 ARLAZINANEN T NTBIGINA AABAAUNENUNTA

AMAINNIn luNNssznaugsnadeeanliidszaumnudiidalunisdingnanasadssmpAuuaaniionie

Y o S

westsunlantietnedatiu duazdinadnidadegifadseandudtyutivaziaseslszivlulsvmanelu

o

N19ANHNIUTBIGINA ANHANYAF NI AT

a a o

ANYAFIUNGIAE  nagniAnTuLI AR ANNANTUS A NN ITNLLEILAN

9 a9

ARLANITANHWNUYBIFINA

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61




wans:nuYauNagnsALITULNLNEANTReWANISANTULYBVSSTDEBaNaUAIBNUrtNa:IASEUS:AUY / SISTIWE LidNIA taALu:

3. 28N19ALRUN5IAE
3.1 NTEUIUNITURLIBNITIRANNANAIRL

dszansngusiaetne NlElunis3ds WHud fisusdranisaaingsiadinendufdyuiiuas

wisastlsrsulutszmalng A uan 74 Au (NINAAEINNNTANTENINgUsund, 2556 : Wi las) wrsaaiie

a v &

d‘ v < v :/, da, . . dl o
Al luniaiusmumndeyaluaieiiiduiuuasuniy (Questionnaire) TIANHUNITAAALKLLABLAINNIG

Tuswalghlgsngusnetnemianmn A1uau 300 A GeliFuLLLABLINNNALNINAYE 74 10 uuuugeuns

'
al

AonfieauazAsudawiauafndusnsuaneunaUsesay 24.67 T9denAfesiu Aaker, Kumar, and Day

a

(2001) 1HsinauadnnisdanuugaunIunie llsuiidfeslidnsmaunaueatnaiiasiasay 20 asazaansuls

FranpreenguaietiAmEnzanfaziin liTnasilieys sansvezoanluniaiudioyarisdu 83 4

a

UUAIWATUT 4 FurnAN 2557 119 25 NUARLS 2558
3.2 MsInANANHMEIRIAILLS

nagmsanuiuwwadidudaulsassdsansnsnauuneanidu 5 Au aauiu 23 da 1Hun

%

1) Hrupauiiudnaes auu 6 de InaaseuaguilianINIARMIRIUYL ATUAUAS I UATWENLN

a o -«

uARAITYAAINT T LN s R ua AsTE Y TN stnamannliloyaunnnsnas iveLinANIN

anduailiilfnnmsgausnauazilienansnlianizda 2) funisandunisnielu a4 de Tae

° o o a

pIaLAqHINaINEUANAATTUNIAY AN SRARLATIIAIRnALLNE HSiun U NI fude et

2 q

wAZINEIAAIA TUANLIENA NRNANNANNITD IUN NI AL AININYBINARNTWT AzyinlHia 11190

tasiunisasnidauiuuangilsznaunislusnatssmanazaimie usafisaindn 3) Auasasudnsioad
A 4 dia TnarsaurguiBannaaiunsNanduA Inans I Runuatuauinnuas 1fussuniang

)

drunnygelutdasuusiinduin g azdaainanisldnantladumimaelanistihuianssuuazimalulad
dy o ey v oy da . o A
a1 lunsimunauan Inaennzetnetisludasmaenrnaat luanwianasasingsiaiiias
4) Fusiuuganasy aruiu 4 de Tnaaseupquiienfeaiunisssiuliiinsimalulatiansauma
wnlilunnsfumdiaya nsdinsiadeans nasirdeyanBaumauivasindula iwailsrdnaninly
nsvinau Wiy laduayiaaudiAtyresnisindula @wendsnisdingnanasingtszmanmunzas

o o o A ° P & a4 o = ' a .
WAz 5) AuANANTUE U uzLATeTNe AU 5 de TnarsauAquitenaiuANEnnEuluFnse
dseamanuiuiusingmanisii elinisafivsuaesesdnaduliatneeiis nsneumune 1R
Useaanuansesdng iaiiutinlunisguanudiiuissnineesAnsiuwusdnsnisni s nisuiloym
sauiuTURUsR AN Aat a3 9assd dena liinaAudinudsresesAnsnanisaBueu isauls
AN Auunaenidu 4 A1u auau 19 4 1un 1) Fun1sRu aruau 4 de lnarsauaguBanAaaiy
nsnsaiivauiussgandnglseasinasls sanane uannls douuiisnianisaans inaueenssialiies
Aldanelunnsn@n nsaiiuanu vizaa lanauanaedsianisanas 2) A1ugnAn aauau s da Tng

-

pravAgHBanngaiuNsliuLpuas A NAaA s i maInuane HAmnw uarilendnsn

d‘ 2 v 1 1 = U 1 1Y o a alal
\NaARLAUEIAYNABINIT9gnAT TusaznguLaziuwunIsden unUssmAr AT seuudnsyRund
AN aaAie Lmﬂﬁmmﬁm 3) Frunszuaunisnielu Auau 4 e IneasauAguitiawRaaiuNIsNIg

= b4 4 o ‘ﬂl ° A g ‘QI ] ] '
LM?ﬁNﬂﬂﬁiﬂlﬂLﬂuﬁ@ﬂuu Watin Tl NAYNTULATLANRIULLNNINNITARA tnanaaulaunelay

v a

wuanedftmethadugtsssniduyrainamnezdudu eliiaunsath W fislsess iensdfimeun

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 21
Un 10 auun 1 w.A-0.A. 61




wans:nuyauNagnsAIUItULNUIBANTIREWaNISAITULLEVSSTDENAUAIBNYUNLa:ASEVUS: ALY / §1STIWE IAN:GTA La:ACU:

22

Hulse@nBnn 4) Frunnslesuazniaimun 1w 6 4e Tmﬂm@mqmLﬁfﬂuﬂﬁﬂqﬁumimiﬁﬂuﬁ
Aeafuanminakenlunesuiugsiatesusazlazna eneuauasnaudieanisaengugniuuas
luwsaztseine Tmm”mwmmﬁmﬁmm::amﬁuﬂi:muﬂﬁﬂumiﬂﬁu"‘mqmmmﬁ”@riifamiﬂ?:n@uqiﬁw
lusiedszine

3.3 AUNNIRNLATEINA IR

a

B’gﬁﬂéﬁﬁﬁmmmmumwLﬁﬂ\im\a ANITRI azAnEnasuunedelaeinnisamadey
m’mLﬁﬂqmmﬁqﬁf@mmuﬂ'ﬁﬁmmwméﬁmmm LazANEWIAANNT RN TR YA RsTle (Reliability)
Tt l¥Andutlsanauaan (Alpha Coefficient) AMNABATBWLAA (Cronbach) %m@qmﬁ’mmﬂummmﬁ
fendanlsz@visuear BE3T1919 0,639 — 0.792 LAZHANITANTHWINY frndunlszAvouaarh 2EITUIN

0.807 — 0.919 Te@amA&aariL Nunnally and Berstein (1994) Alftintauadn n1sunAtanuidesisléan

]
A

dutlaz@nuaariy ag/luszAUNINNgT 0.70 Lﬂuﬁﬁ'ﬁ'mﬁuiﬁdﬂLﬁimﬁ@ﬁﬁﬂmmwmmmu APty
Wl lfiudeyaiungusnesngld dusunismaraiunadiuunidusada (Discriminant Power) 14
wALlA Item — total Correlation %an@qwﬁmﬁmﬂummmﬁ HANBIUIARUN (1) BEITEUINN 0.740 — 0.868
WAZHANNIAELL HABIUIARIUUN (1) BET1nIN9 0.863 — 0.941 faganndaariy Nunnally (1987 : 12)
PinauadmamageuAisinadiuuniiundt 0.40 Wudfinensulisnssesdiefinnnmmnzan
annsni i fiiudeyaanngusiaeengls
34 wdaanldlunside
dusumstense fadnlilEnsdnseianduiusuuunyan (Multiple Correlation Analysis)
LL@tmiﬁLm‘ﬁxﬁmmmﬂ@ﬂLL‘LI‘LIWVI@IM (Multiple Regression Analysis) NAAaLAMNANNUSLATNANTENL
ﬂ@ﬂqwﬁrmmLﬂummmﬁﬁﬁﬁiﬂmma‘ﬁﬂLﬁu\mu m@qqaﬁ@mﬂﬂﬂauﬁqﬁmuﬁmLﬂ%qﬂa\zﬁu
lutlszneng anansauaashuguunassaanisly dail
auns TIs= B+ B,0s+ LB IN+B.Pc+ B,TC+ BNR +&
Tna B vuneds ArdilsyAninnnes
& wefle  AAnuARIAIABeUTBINNTWENNID]
TIS  wwnede  nagnipnuuwuaalagsu
0s wene  nagniANduuwgd Auniaduiaes
IN  wnefs  nagnsanaduuunmig Aunisanduenuniala

a =

PC uangde  nagmiAuiduuuang fAnuieasiinuansioed

©

a v 24

TC ‘vmwﬁ\i n@ﬂqmﬁmﬂmﬂummmm ATURAUNUGTNTTH

a9

NR usnede  nagniauiduwnuand fAuaeudunus uansusiAsate

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61




wans:nuYauNagnsALITULNLNEANTReWANISANTULYBVSSTDEBaNaUAIBNUrtNa:IASEUS:AUY / SISTIWE LidNIA taALu:

4. waAwanNIsIRaRaznIsanlaens
A58 1 NsaessianduudreanagniA U AN URAN1TANHWNUYIgINAGIREN

Aupdyuiiiaziaraslseaululssmelne

pawils TPM oS IN PC TC NR VIFs
X 3.76 412 4.09 3.89 4.03 4.04
S.D. 0.56 0.48 0.55 0.59 0.61 0.61
TPM 0.554* 0.393* 0.490* 0.596* 0.445*
0S 0.435* 0.539* 0.496* 0.418* 1.532
IN 0.338* 0.451* 0.389* 1.381
PC 0.503* 0.518* 1.592
TC - 0.689* 2.216
NR 2.067
SldnAyneatinfisysiu 0.05

AINATN 1 WU Faudsaaszusaziulianuduiusiu dsananaduiloyw Multicollinearity
Aeidu fadainnnmaaey Multicollinearity tneldn VIFs Usingdn fn VIFs aeassiauilsaass nagninau
Wuununend Sanmaus 1.381 — 2.216 TllAtiasnan 10 wapansaulsdassdmanudunusii wsldd

dpd Ay luszaufnaliifailomn Multicollinearity (Black, 2006 : 585)

A998 2 NInageLANANTUiTesdulszAnEnisannesvesnagniaiduuTI A UNANNg

o A a s v o = ~ o
@'1Luu\?qutﬁﬂﬁ‘rJNﬂlﬂﬂﬁﬁ‘ﬂ@@ﬂﬂﬂﬂ’&uﬂ’]ﬂfyﬂJmu'ZQzLﬂﬁ‘ﬂﬂﬂﬁ‘zﬂUluﬂ?xLWﬂVL‘V]EI

NANITALLUY
. - - Tnegau
NagNEANNLILUUIUITR - — 5 t p-value
’ ANUTZEANE  ANNARIALARDY
nsaAnadg mmg’m

AAsh (a) 0.371 0.495 0.751 0.455
frunaiiludnaag (0S) 0.324 0.134 2.424 0.018*
AuntsaLtiunznne i (IN) 0.057 0.106 0.538 0.593
A9 TIRNARA U (PC) 0.134 0.110 1.223 0.226
ANUFIUNUGINTIH (TC) 0.351 0.121 2.892 0.005*
F1UANNEN AU IUANHULLAF9E (NR) -0.028 0.117 -0.239 0.812

F =11.573 p =0.000 Adj R’= 0.420

“FdadrAryneadianszau 0.05

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL
U 10 aUui 1 vA.-0.A. 61

23



wans:nuyauNagnsAIUItULNUIBANTIREWaNISAITULLEVSSTDENAUAIBNYUNLa:ASEVUS: ALY / §1STIWE IAN:GTA La:ACU:

24

AMENTN 2 WU nagnANTuugIE Aun1aiduineed LazAuAunug NIy
= o o 6 = o o a d‘ v % %
FAnuduRufuazaansznUEaLINAUNaN17AHBLIAL N WesanAn lfFausuanuEN e
AunindiiAreseeAnsariansnasenisniiviuaesesdng lwinusine) Wun fumatia Aunisisms
o a v o a & a o o o P (%
AunnsRuFunsimwngna uaztsziiuneiuAunmaasy Al A lsnzeuluduaaudiv
Wresdudag WitsEndssaumnudrAnylunisaiiugsnalusinadssmauazdog Widsdmannsautedu
ﬁmjl,lfﬂxﬂwfmﬂimﬂ”lﬁ T9ganAREINLNN11IA8T89 Pheng and Hongbin (2006 : 1152) nanqan
pidudnresamnsnszy lfannifadadssialii 1) anwlfifzeusiuanuduidnaesBunindiimsang
1319 798 ldeanulfiBautEniduidnaes TeanulfuFauiasianinasanisaniiueueeatssm

Tudinusine Mun frumatia A1un1siEuns AunisRuiiunisimungsnae uazdssifunaaiuamunimn

i

289914 1uAU Laz 2) tTadaanuidudnvesduningniagienizlulszmeand sannsanuiiuinass

U

niwensitianainisemausiiiugoulun i fiunuuaznisadayuniansRuiizEazaan s
> Ao o P o Samy | ° > >

wlinelulssmaudnizEmaser] AnunFaNfiuus RN ALAZAILIIAT AP INNTaNAY

A o o _a o Fo a o = = o = a o o &
wisesansuazdng iy iuiu wenanildalidasaanududu] gnrunfiansn e [du Audusiug
Aunneigunaresszsnaiiunisaauuazanntsamaeanigunalunisailiugsialusdsssinauasas
AnAARRIILNNWISRU8Y Brouthers (2002 : 204-205) nana9n Auyuganssnilsznaulilfoasiuyulunig
wansusaINgsnanegsiannnzanlunsingsia lusinalsvma sauiuiBimaesnuwazfiuyun 1
T lunswsaniuiusingmiegsnamaniu wananfidemnasnlifsiunulunislfnsmeaaunanis

o a a o A ' o a 4 T ' d”al ! I ad v !
AUIeTENNarsduiUsinMIegINanfe UL IAUNIMA BRRANIENUABN ABNIaHNg
paAsnelssinATeEEN A iugsiaszndwLszma noefuuniegnssn lfesunaiuFndLTEm

o A aa ¥ ] o Aﬂl a o % s a o ca 1
dnazienisniadingnaialasendunalnnenaiaiiesanntiimas lfdseloaianfunineiimmingating

3 < A LS Ly ' I~ P 1 ' o

19499AN9 saudsliUsrlamianniscaunisniszuinailszima uazuaniaenannliuiueuannilads

v
o 1 =

NMEUBNINeA319ANANTAUR98ANsTINARNI RN sz asAn s BatinadilsyAnBnn

5. daiguanuzdusunsIagluauiannazilsslaauaainisias

5.1 dalduasusdinsunisiasluauinn

'
v oa 1% a A

fisumnsthanismainaasganadeaanduiirdryniiuaziasaslssaululsemalng aqslii

a

(% o

AINNAIATY 34\1LuuLL@muuméulﬁlmrﬁ”‘un@qmémmLﬁuu’wmmﬁmmmﬁm %q@mﬁu%’imﬂgmmmﬁ@
WU $inadiudan ﬁmma‘cﬁﬁLﬁumummﬁqa‘ﬁ%f\mﬂﬂauﬁﬁﬁmuﬂiLL@xm?l‘mﬂ@:ﬁﬂugﬁmm Tuannawile
aunsaLivnadansgaRalFunnndnniianm luannianarsuazniamnamnues ddsuamnaingfini
luannamiie arunsoimuRsdaaugnsoesgsRasyduasifasazailuneaing uay 1l
denuliiBenluduenududees duendnealiany mnﬂﬁmawwﬁwmqiﬁ@ﬁLﬂuﬂmmiﬁ AN
18989ANTHATANITWIARa NN e uaNYesesAng Tnanisldlsrlamiainanuiduidnres@unindfiimn e
29FN7 videaniTasansudn i AvideaTey frunaile nsiinsduin FNUREYU NI
pansonamalulad dudsnrineelunisiBnsdnaniseyransuesing uazn1sannistszaunisnl
ANaLszINA miﬂﬁ*uﬂ@qmaﬂﬁu“f?mwm:m@u?m‘iﬁ@mauLﬁ'a@ﬂﬁﬂ%’ahﬂﬁmﬂmmmnmiﬁﬁqiﬂﬁu

pine7] TueeAng i Aldaneifnannisfunndeya nsiasaiseses nsaudedudn nspauANdINg

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61




wans:nuYauNagnsALITULNLNEANTReWANISANTULYBVSSTDEBaNaUAIBNUrtNa:IASEUS:AUY / SISTIWE LidNIA taALu:

iaas Iy AR LAz INNAN N NT99gITA AreaauiaN AN wlunsdsznaugsiadeaaniiidszau
ANHAFaluNsdingraas sz mAnnatsaNTinaresiBumian a1ty Gailaaiuntes

wazANaNnsnlunsuadiun AN sty aLa N siIWatngsiaiilias duardinadnFasagsna

Y o = !

dvaanduAdnyul waziasestsriululssmalne lunstinuuaiianieanisnifiniuaesgsia lifiag

AANA LI ALANNARtNeTuAILA TN LT eFia T
5.2 dszlagiiuainisiae

HAaINN1T34EATIE a1xnsnin il iduuuonneimuinagnsaanuiiuununan fazdas

atuaywlifiaunsgsiageenlfiduuuanialunissdanannumen nsdiuda waznsimunessns

] [ A

uwazHanTuIiresnugnanntan anvisdsdoanansuliiflsznaugsnadeeantszauanndrdaluniading

! v a % ] ol/ A ] k2 A o ' b4 ' Y a
mmmmqﬂizmﬂuummmmmmummi@nim@mqmﬂu IMEIHQ L‘L&‘Lm’]ilﬁV]i‘Wil’]ﬂﬁ‘@El’]\‘iﬂNﬂ’]sLﬂLﬂﬂ

YAAN AdUATLNNIAEINANE M IININITTNsIasRansuazA N AL BaunReggannudunungi s

a 1 1 asl v il dl v oa % dl 0' 1a Lo
m@qqm@‘immmmmq LL@%’]ﬁﬂ’ﬁ‘L“]ﬂ@]m@’]ﬂIuL’]@ﬁVlL‘MNWS@N Imﬂmﬂmmuvguwmzﬁmmmmﬂiz‘imu

a

d‘ o s ! ° & v di al = 1o d‘ A ' g [
49qn WagusntmnasAnsllgaauddaliuazinaiininacnainsalunisudsiunmilandnguaalu

AU

6. #5nan19398

a o o a

nagngANUTuWWNTIF HANANAUTLAZHANTTNUENLINAUNANIIAEWNY. Al g37ia

'
Y o = A o 1 v

dvaenduAdnyutiuaziasestszavludssinalny posliirandrdty dadiuwasaivayunaiunagns
AN ATE98IANT INEESINYAATUASITNANENNLDIGINA ARBAAUNIWITAAIINAINIID
Tunsdseneugsiageaeniitlszauacudzalunsdingnatassdssmaunanuiinmeaaesi dunians
o da Y = ¥ T P, o .
a9y TaarazvieudiaanianuazaNannalunsutsiuninissAL IR ITRUIeENg
A e e g o aw oo . oA
siailies duazdanadndasaganadeeanduindynaiiaziasestszaululszmealnalunisiuaiiania

naanifivauaesgsna liwiandnguaslusinelssne

LANANTEN9BY

nNdEINNTANTEUINaUsUNA. (2557). Thailand’s Exporters Directory: mﬂ%:jﬁ\v@@nflm. RIKI)
Kuidle 1 wsnAN 2557, an
http://application.ditp.go.th/Center_Public/thailand_export_directory.html

TIeNg WABNIAR. Branding n@qwﬁﬁbn’)ﬂmw‘“u@ﬂwﬂ”’dﬁu. Kuuidie 18 WEAANNEIY, 2557,
/1N http://utcc2.utcc.ac.th/brandthaicenter/article.htm.

warFassd aa1wedqnn. (2553). nagminisdingmainsnstlszmearesiilsznaunis SMEs. 2194191015117
30(2) : 130-144..

WIATIA AA AN uLazanA asRallde. (2553). nagmitdseanmauupaauinnieresizunian.

9178171019173 30(4) : 177-180

W LATLIUNG. (2544). 1dunvaInngemsgnisLjiiAnae Balanced Scorecard kax Key Performance

Indicator. NFANNY : PRIAINTAINNNINENAE, .

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 25
Un 10 auun 1 w.A-0.A. 61




wans:nuyauNagnsAIUItULNUIBANTIREWaNISAITULLEVSSTDENAUAIBNYUNLa:ASEVUS: ALY / §1STIWE IAN:GTA La:ACU:

26

OYiETun 4398R3. (2556). nagninIaaeniadingmnana (Entry Modes) 183@uAinemslnag AEC.
9178774118l BUAZ NS ANAR TN TAINIENININITE], 3(20) : 4-5

ANNU Lo, (2554). nadanan1sUiRauesAns. 9174750711790, 34(131) : 80-81.

Arineuulaunauazgnamanin1sAn NITNINNINITE LATLFEN Tuseu N (Usewnalng) ain. (2555)
lasenisrimmnuazLfudpedeyaduassgnan1sAInisadny eramnssneyNauas
iteaLlazaL. namne : MeuatuanysaidineuulaunauasgmaAaninisn

Aaker, D. A., Kumar, V., & Day, G. S. (2001). Marketing research. New York : John Wiley & Son.

Anderson, E., & Hubert G. (1986). Modes of foreign entry: A transaction cost analysis and propositions.
Journal of International Business Studies. 17(3) : 1-26.

Black, K. (2006). Business statistics for contemporary decision making. USA : John Wiley & Son.

Brouthers, K. D. (2002). Institutional, cultural and transaction cost influences on entry mode choice
and performance. Journal of International Business Studies. 33(2) : 203-221.

Dunning, J. H., & Sumit, K.K. (1995). The internationalization of the hotel industry: Some new findings
from a field study. Management International Review. 35 : 101-133.

Kaplan, R. S., & David P. N. (2004). Focusing your organization on strategy-- with the balanced
scorecard. Translated by Pipat Kongkijkul. Bangkok : Expernetbooks,

Nunnally, J. C. (1987). Psychometric theory (2" ed.). New York : McGraw-Hill.

Nunnally, J. C., & Bernstein, |. H. (1994). Psychometric theory. New York : McGraw-Hill.

Pheng, L. S., & Jiang H. (2006). Analyzing ownership, locational and internalization advantages of
Chinese construction MNCs using rough sets analysis. Construction Management and
Economics. 24(11) : 1149-1165.

Ussahawanitchakit, P. (2005). Theories of internationalization. Thai Journal of Development
Administration. 45(1) : 125-138.

Vernon, R. (1966). International investment and international trade in the product cycle.

The Quarterly Journal of Economics. 80(2) : 190-207.

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61




HANTENLADIAMNTAMNAINITAMUUIANTTHNNADLSTANEN W
nsUiRnuaeEvintudluannianziuaaniasaauia
Impact of Innovation Knowledge and Capacity on Work Efficiency

of Bookkeepers in North-Eastern Region

BUATY PATUIN 29I0e isuwnaiTdia’ uasnigaml AuRLATEY

Anussara Khajornnam* Varaporn Prempanichnukul2 and Nattawut Tontiset’

UNARER

MMduANNRIRgUsrasdiianaaaunanssnLLa9ANgANANNIRRUWIFINIIN N R e sy AviEn
a o ¥ o v A o a A 3 =3 ¥ ¥ o o ASAwy o o =
nsufiRenuresEindluanniansdiesniasamile IngiinisaiiususmndeyaanngintaymEmndly
o = A o qu‘ A a ey v ! a s o o
WANIARIUEaNIaENWie AL 96 AL ATAN I lunslinssifieyaldun nslinszianduiuiuuunsa
NIIAINZINT0ANBLBENNIE WATNIIATITINIINANSLLLLNYAN NANNTIAE WLTT 1) ANFANEINIIN

ANUUIANTTH ﬁmmmﬁm’éﬁmﬁﬁflmmﬁuﬁuﬁrm:m@mmuL%\imﬂﬁ"uﬂizaw%mwmiﬂf}ﬂﬁmu‘immqu

a wa a

b % =3 Yo a b % o Y L2 % o %
AuANNINelAeNEFULTNNS WaTAinuNsUssndRsiunU 2) ANNEANENNIIRRIUWIANSTN AUNNIU R &
ANANTUSUATNANITNLEN AN UL sE &N WU TR IR s ANUNNTUITNEAFIUNL LAZAIUADINN

PDNIU LAY 3) ANNFANANNNINALUIRNITN A1un19Eeu] Haoudiiusuasuansenudsuaniy

¥ v

dseBvBnnnisdfiRenulnesn frunsniianalaesiiuiznig frunistszudnsiunm uazfiiunisminenu

v
= o

WFATUAINAIUUR A9l Laanin lFann139aes a1:1901 T Ml uuun e liwn §nn1 Ty lunnswmuneas

0] o

AYNG e denaliiuiilsr@nsninuaztsz@nsna uazdszgnslduinnssusine Wiiadsslomnd uasl

'
4

] o - . A Y i ey Aa & 4 o 4 ua |
V’lmﬂq’@ﬂﬂ;ﬂuqﬂﬂﬂﬂﬁ‘iﬂ@]l,ﬁqﬂll’]ﬂﬂﬁn\ill@mﬂqWﬂNﬂ’]ﬂUmunuWLﬂﬂ“ﬂu @ﬁ‘qﬁﬂqqﬂL“T]@Numﬂml,ﬂﬂq"ll@\?nﬂﬂ]qﬂ

al

TunsinuuaiannelunisiBms wazindaanuainisanenisuasdunalfinsulfsuulasmaaanan

ARNATY 1 ANNTANINANNNINAUWIRNTIN UsrAnEnmnieUfiiReu findnydluannia

o a A
AZIUABANLRENELNUR

" W@nszauBoyyn usngstndunindia auzniainduarn1sdanis snianensuwaisau
Master Student, Master of Accountancy, Mahasarakham Business School, Mahasarakham University
*? flgineAnansIansd, AN TUATNIIAANT NMAINENRENUIFIIAN

3 Assistant, Mahasarakham Business School, Mahasarakham University



Wans:NUYBVAISA IWENSOANUUINNSSUNTRUS:aNSNWNISURURDUBBOEUNUEY / auds) uosuW a:Ar:

Abstract

The objective of this research was to test the effect of innovation capacity on work efficiency
of accountant in north eastern Asian. The data was collected from 96 accountants and statistics used in
the data analysis were multiple correlation analysis, simple regression analysis, and multiple regression
analysis. The result of the research showed that 1) innovation and creativity are related to and has positive
effect on overall work practice, satisfaction of people, and cost economy; 2) innovation knowledge and
practice are related to and has positive effect on overall work efficiency, cost economy, and work quality;
and 3) innovation knowledge and learning had positive relationships and effects on overall work efficiency,
satisfaction of customer, cost economy, and finishing work on time. Therefore, these research results can
be a guideline for accountant to develop new knowledge that increase firm’s efficiency and effectiveness,
to maximize benefits from innovation leading to organizational success, to building confidence to all
stakeholders in administrative direction, and increase firm competitiveness to compete in changing

environment.

Keyword : Innovation Knowledge and Capacity, Work Efficiency, Bookkeepers in North-Eastern Region
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Abstract

The study aimed to study level of labor’s perception of happy workplace concept classified
by personal factors and organizational factors. The data were collected from labor in industrial estates
in the eastern provinces. With infinite population of labor, the minimum 385 samples were calculated
with 65 additional samples for error prevention. Hence, the total number of samples was 450. For corporate
samples, quota sampling was used and it resulted in 150 samples from each province. Questionnaire was
used as data collecting tool. The findings revealed the level of totally and each aspects of perception of
happy workplace concept were high. When analyzed by personal factors, it was found that work year and
job characteristics were two factors affecting the perception of happy workplace concept with statistical
significance. When analyzed by organizational factor, it was found that the factors of employment type and

industrial cluster affected the perception of happy workplace concept with statistical significance.
Keywords: Work Happiness, Happy Workplace
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L

o d‘ v o = v J dl o o 1] a 1 o 1]
18989AN3 e lTiasAnsilannuniansianisiasuulas uazimiesAnshilgnissulnestedatiu dauannumung

2B4BIANIFLNIEANNNTTLIWANHIUAN UL UNNBDN BIANINATINNIUIAINET INUUNEE WATTNTY

v
o

anudW vt luneateesdnsgannyiifnlu azfiesniiunig 2 esdiszneu Al (@ayand adusdsunm,
o v a % =
AEITI0U AIARY UATUNNT TIUN0AT, 2556)

4.2.1 mawawinauliidusuinnunauga (Happy People) Tngniswamun iniinau

uauinaunianuguiiu nedinanunesuaivayunsaiedinguning Hduamsiuunannanugs

'
o

8 U9zn13TUN T9RgUUNUFIUIBIAINFDINNTIHIANAIINAINANAR UAZEIEUITTUINAIINATTBIALLEY

ANHATUBIATALIATY UATAINGUTBIRIANT AIAN SuLlsznavbine
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4.2.1.1 dfluimiganng guanwesldliduniszaeddu (Happy Body) Hqa0mn

'
a

wisuserianieanazanla WET9natinalnange danaanni139an baam 900U 49N Ut

q al a al

=

4.2.1.2 flufiniivinladoawast{au (Happy Heart) Aa nnsAntaauau Hunlaaansse
Auuazii NFUNLINIBLANE ANTIY LNLINTBIATUNE LNLINTBIADUN WAZHATBINITNIEN TBEIALLEN
BNz

4.2.1.3 lufnanunsndnnsiuansunizasnuies (Happy Relax) Aa nMs3anniseiou

o a o a aa A aa ° - o a aa o o a = %

AANELAWNe lun1eaiingidn Wedinlun1anany uaz/ visanisaiiiudindszariulipaueien fiesm
aal A o Aa Wy
ToreuAang INaFNEANAA109TIm 1

4.2.1.4 fluginnsBenuaziiludoandnlueuaasnuies (Happy Brain) Aa N9ANHIMN
ANE NMaAeInaennat e liiduiieandn uazivaliifinaauduasitaudin luniiiniseu

4.2.1.5 {lufiilnusssnuazanunsayal (Happy Soul) As naudlugniamassu Iasaniy

'
=

917 Taflly (ANAZANE LAZININNARFABNITNIZNIUBIAL) fmLﬂu@mﬁﬁuL‘ummuwugmmmmmﬂmuﬁumm
Fanuund uazifluauassundiAtysanisinauduin uenainfiaasiinnissanans) u nialuaui Aasne
siarnawn fiAasssalun1eaniudin Aransdednd fanifintey Rsnderdttnssienan Wiy

4.2.1.6 TuElERudlu (Happy Money) e luilduu SRy 36nld Wuvilednad

Axa A o = ' ] A o o ] y o Ay

WRAKA HTIaNmEzaniuaues isaa1ananadn Huyarafauisndaanssaiumaansreauedly feilfes
u?‘mﬁmmﬁw%uLmza‘w's«hmmmumumzm‘@m% Tneananniydsesu ;eans

4.2.1.7 s mmx@u@maum“fmumiﬁ (Happy Family) A8 n1siiAsaLATNeLgu
uazdiums WanudAysansauaia wazarauaiuiuinaslana lunmineu mmeasauaiudumiian

ay o o o d‘ v = o I aNa = o 4 <3 o Y o Q'/ %

AN uiadlalefieswd@nyiuewirmiseglassnluman nsinsauaiodinudeazinlidennsdingbos

4.2.1.8 WugninuazauasiAng dsannesnuadld (Happy Society) Aa naiiluannEn
o . . o e A do oo o
nhvavasAnsuardIan tnadinnd 2 sxAume dsanluineuiudianuannyinany

4.2.2 manmmnasdnslsiiuaniuninauiniines] (Happy Home) wiinanusiadgandn fvnau

a

v
o

v Adl o = o Al & & a o o 1 =
 thunasiaasresniineu dannusn Anuadaaluesdng lnaessnmsiianeaefmellil

o))}

4.2.2.1 WiuaaAnsninismneuiluig (Teamwork) 11un13919u39 1 wa N9 lTam 390

=

hnela wazlinAANeIaNN TN U waziungrewnu s s liaulnuaniRaennies

o o &

tyiATIe9a9Ang Inetiunnsdaeansdesiaml whusne LasiAn19n13aLiuaute9a9Ang winldnwidinau
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= v K 1 o a o s '8 d“l o U o a o = E% -dl a 1 o '3

ummgmmmmﬁwﬂummmmm gaanamun Winiinautiney Haounsenivamuinduiuesdng
4.2.2.2 {lueaAnsNNANAAEE19aA9A lUNN3aE SoNiuLas N sWINWI SN (Creativity)

WNNERe N385 19eIANIWRNAINgaRTuILLNY wasmszaNTUesdns TasFuainnisinaudinlady

WAAZAIANTHLALNEIANNUANANIAUL LU ANLANANINIINGNL TAIUEIINIANT T2ULNTRNU Whvaney

o

AR AIID999ANT Y18 AUBIANTLAALAIANTABINNUIANNARAEIATTA Lﬁﬂﬁ’wmumm\m’wmﬁwﬁu

v a

DmnnzaniuesAns Ineiluniswmunaesnisidoudanainnineuynan HafiEus santihanu uazwineu
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Tnefjusmspastiumuning dinlauazaivayu vioutihandullaasiiumuam 51§ dinlaussdfumiieasns

ANAD WazniineuAsHuNUIMELE dinlauarddausaniiadseasdnsuisnnnuge sauisnnssiaaaniise
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5. A8ALNUNNS
5.1 nMsinsauils
Faudsi i luntsinmafaillfanannmmunamenansassunssuiingdes iy wivde enans
ansans g Sedruunidusulsdasy uasdaudsana el
5.1.1 siautladin 1Hun
5.1.1.1 tadedauyana THun e a1 LazANEIzIIY
5.1.1.2 ffadufinuesdng Mun dssinngaaiunssy uaztlszimnising
5.2.1 Faudssnu Ae N1sFLunIAReIANIguNNg Usznaudos 2 A Tun
5.2.1.1 AUNSWENWIWIENIW MlneDa m?ﬁ'wﬁmmﬁm*mmwﬁﬂﬁqmﬁmuqmwdw
A9 lun13u Teeseunis uaznsliTInludsan 3ann1sdnassnanlunamnssmin nsvineu uas
N39ANEDW ARDAIUNIILILUINIS UNIWENUIA N4 TUNN3NU 8 Finu (Happy 8) Aun Ranssuasidi
N13NgUNING (Happy Body) Aanssugaaduinumanudunug mmﬁﬁ”ﬂﬂiwdwmm (Happy Heart)
AanssuduaBNAUAUNIINITUATNIRNNEY (Happy Relax) ianssunisdaadunisBauinaandnm (Happy
Brain) NanIINA9LETNANIGITNUALATEETIH (Happy Soul) NANssndudInn1sann1sN19i&u (Happy Money)
Aangsudadindnnusninliaauaianidineu (Happy Family) LazianssududiuausuRagaLmAadIn
wandan (Happy Society)
5.2.1.2 Fnunaiaunesdng wunaie nsiiyanaiunausmaesugaumiily
NIZUAUNNIRELIBIANTINANET uasfasdidausmulunisanfiunanssuluniswmuesdnsuienanugs
v%qlugwuzﬁéwﬁ@mm flAr AR Haneunt AaanaudisiaRILANARESNaT TR B LIITNg
a’éﬁmmuﬁﬁwmlﬁm@q e wazasepNdTasasnuansTaR lueens Taitandeansidari
ulgne Lﬂmmmmaﬁ%Lﬁu\mumﬁmw\imngm”l,ﬂﬁqwﬁmmﬁﬁlu

al

5.2 UszrnsuaznguAIang
dszansililunisdnm Hun wseumianuiuiiangpramnssunianzduaen a9l
. 4
nuUIUlszTININLueY
ey e = y o & da o A
nansaee 1 lunisfinm 1Hun wssnuminnulunuiiaugpamnssunanzdueen sl
3 d‘ 1 :/I d’l va o v o 1 o ] =3 b4 A
nauanuanlszansiuiueu visil adeldnmuasunanqusitetislunafiusumndeyalnanisliges
NIAUINALNANGNFRRENIT NI LA wINIinen (5Tung Aaflang, 2551) THAanuaunqueaeting 385 AU
uwaziietiodiuANlaNa1ATuN19ALIILIIN SURNAMUILULILAELDINEN 65 FA IINIUIBLLLABLININY
WLIsINgINTIIAY 450 1n uazlinnsguuuuniuualacsin (Quota Sampling) 1u 3 43udn lHun 1a1fs scang
wazazidans nanmuadauinas 150 AU
5.3 LAFasNanlglunsian
A A g a0 A = Yo o o < | P
wrrasiiei i lunn9ide Ae LungeUn I NNAMZERIdERIMNWIIW uiveandu 3 au THun
dl v v %4 o ) ¥ ! o
moun 1 feyaresfmavutugeunin Usznaudicatiadedouyana TAun e a1geu anwosy

dl A o Y 3 v 1 % o ¥ b4 o
UM 27U 3 dia uaziladaituesdng 1Hun Ussinnnising U?ZLﬂVIQ[ﬂ@’Wﬂ??N AUl 2 da Tnadiaminiu

Tugquiidudamauuuuiaannay (Checklist)
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paud 2 fapnuiieaaiunsfuiuwAnesdnsgan1ay avfieanuilszanaruunaAse

v

(Likert Scale) 5 3xAU anNeiLFumAneIAnsgan1znnign ldeliaanan wazinneinisulananisios

al

LuIARBIANIgIN9Y LTWAST

1
a

421-500 wnede  HnsfufuwimneddnsganiayluszAunnign
3.41-420 wngde  AnesfufuwimnesdnsganieyluszAunan
261-3.40 wneds  AnsfufuwiAnesdnsguniayuseiutungn
1.81-2.60 wnnade  An9fufunapnesAnsganiazlusyiuties
1.00-1.80 wuNnela  AnsfuiuuAnesAnsganazlussauiiasign
d. 3y o 4. D S
meudl 3 daAnuinesiuANAnivaw] sududenndanade iweliigpeuwuuaeuniy
WARIANAATLANLEN NenfuadentnasianisiuiuumAnesinsguninsluasing
5.4 maiiusIusIndayauazn1siiasizidaya

o =3 v %

Adeivdeyadoanues Blunmafivmusnieyaldvernueynmzingusetiaiazaanli

Al

faya uazauaingUsrasAliinguanatinmanuesndaial HAIAINIUATIARELANNANYIDITBILLLAIUAN

13 ° o ya o

PAFUAU wazaaslia (Coding) iiatlszananadiays A miulunsimasidieya §iseldsunsudFagnie

aa N cy £ aadeyuy ay A LA =
A0R LN97 bATISNURY A TIGD AN 14 VL@LLﬂ AITND TRENT ALRAE mummmummgm NIINAKLATNLLLBATE

a & al
LAZNITILATIZIAHLLITLTIUNNLALN

=

6. NANISANEN
alld 4 o k2 a ey al o o’/l a’l o

wuLReUNINNRANNANY T kazannsai i lunnsiiesiidieya HAuiuiedu 394 aily
Andutanas 87.55 TauuLdaun NdsiaNn Jewudn usserudaulvailluwAnds aauau 209 A
(a81az 53.00) ﬁmﬂmu 1-3 1 A9 130 AU ﬂﬁﬂ‘mﬁﬂumummﬂmmﬁm BAZAI1IBIENFN1INIY
UYL Ae Ta1uau 197 Au (3aaas 50.00) Tnaussanudiulnfiaounsaiinadundneudszan
MU 311 A (Feeaz 78.90) ussudiuluglfiRnulugnamnssieuguiuasTugdiueuaus
AU 172 AU (Baeaz 43.70)

6.1 STALNITTUSUUIANBIANTFUNIETDINTINY UWINURITAUNIFLTUUIARRIANT

£

qun19za0ussulaasnluseiunn (x = 3.57, SD = 0.62) uaztileasnsndusiasing wudn nns3ug

a

UUIAADIANTZINNETDIRINIUYN A B TuszAunn Tae sziﬁﬁumL@?iﬂizoﬁ’unwarﬁ?uZJLLuaﬁmmﬁng“n
Nazaadussuannunnliliian HuA F1unnsWaLnwIngw (X = 3.67, SD = 0.70) WaENUANTRRAILNEIANS
(X =3.46, SD = 0.74) FNAAL
6.2 NMeFufuurAnasAnsgunzaadussnu luuiitanansunssumanziuaan
UUNANTARBFIUYAAR LﬁmﬁﬂuLﬁﬂmzﬁumﬁu:mmﬁﬂmﬁmmmqmmmeu i
HRANMNTINNIARLIUBBN WL BIENIY uazAnEIIEURRaTY FLAUNNIFUTUUIAADIANTATNIIEDD
. . and

We Ui RiR A AN eaTANZAL 0.05 dauwATFNTY s2AUNIFLEULAREIANT4TINT2Z D

w39 uluisnariu
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AINANINA 1 WLINBRNIUANA SEALINSFUEULUIARBIANIATNITTRININUIALIFIN LAY

o

FafuuanNENileta g Atynieatian 0.05 Tnaengauaind 1 T AnsfufuunAnessnsganinzes
v 1 1 dl 09; dg/ 1 Adld o Adl 1 ' o 1 ¥

wean Heendndasengane ellanadumazdiusanuniilszaunisallunisinauillivindi dendnla

anmnisalinauuaztlszdAnisaiiniueedsssns e uiu yaraninauiuesfnisuuig aziu

ANNNNI T ALBUU AR TN BIAN D ENIA LY TIRRAARBINLN1UASEIIRA 8l edNaa (2548)

nAnHINsFUSTeanineuLsziudsan AW 2 sen1nsgiu dafaarnFuiinteusedIaN 1SO 26000

HANNSIAE WLAN AYINUANGNNINAIBENENU HAduwansnaniulunisfufaesnineulssiudianaanug

2 AlaNmsgu FdineAnuURnTeLsedIAN 1ISO 26000 LTWALITLALWAN §395041RAT (2555) AN

= o v o o o |2 = ! a o

a9 M9fuisruuanlasndaretinaussaulifinislugramnssunsenaenesglitonlulsumalne

wudwinaussAudumnislugnaivnasuuaeiasnezgiilasiensan wansneiy dnnefussuy

ANUABAA TN NIINLANFAGI

A1579 1 ML LN UWIAABIANIALN1NTTBILINU RTULNATNE

STALNITFUSUUIAR SS df MS F p
AIANTRUNNIZUD
TERRRLY
AUNIRAUININGIY fEndanga 15.99 4 3.99 8.73 0.00*
melungu 178.02 389 0.45
794 194.02 393
ANUNIRRILIRANS TENINNQN 10.10 4 2.52 4.72 0.00*
nelungy 20817 389 0.53
794 218.28 393
Tnegau FEUTNNGN 5.05 4 1.26 3.31 0.01*
nelungy  148.14 389 0.38
794 163.19 393

AINANTT 2 WL AR FLAUNIIFUTUUIAADIANIQTNDELDININUIAEI TN
uazseiusnaiy Tnadhadinguiinnsiuumanesdnsganiazaasussulaamuuinndndieuan Wil
fm@Lﬂume:mmﬁ'ﬁﬁmummwLmméﬁﬂwwﬂf]ﬂmwhﬂwﬁﬂmuﬁLLmrwm azdanasiannsnninanianlu
nsufReu uananilanmnzaL ”ﬂmmﬁ@mimﬁumm}‘mmﬁﬁﬂ@ Aeafunlaneesdng Gwsenades
AUNEIRL 8981 wednag (2548) A nsfufreaninaulseiudsay IR 2 AANIATFY INARE
ANFURATALIARAIAN ISO 26000 HANNTAAENLIN AINUANANNIA ALY HAaauansne Ty
nisfugaeaninaulssiudian a2 FRNIATTIL SNt ANNFLRATaUAREIAN 1SO 26000 iuRtIiL
83151 nesdugnd ( 2552) ﬁﬁﬂm?}@\m’]ﬁu’@t,mﬁmnWﬁmmimm’ém@mﬂmmﬁqﬁmmﬂm@rﬁm@lumm

FMTGIEFON AU IUENAAENTLTUNAANIPIANITAINHFUANGNY
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AM59 2 ML LN UNIAABIANTATNNZIBIUINN ANLUNATHAN U

sTAUNNTFUSUWIARDIANTHY ARBATT) thadunau t p
NSADILLTINUY (n =197) (n=197)
X SD X SD
AUNNIWRUININGNU 3.54 0.69 3.81 0.68 3.80 0.00*
AIUNIWRIUNRIANT 3.33 0.74 3.59 0.72 3.49 0.00*
The139u 3.44 0.62 3.70 0.59 4.25 0.00*

6.3 N35USUUIANDIANTFUNITIRIUTINU TURUNTANDAFIUNTTNNIARSTURAN
o v v 4 P Al o o ¥ a '3 dl’j Aa
uuneuiafeauaIAng el FauiisussAunIiLiuAneANIqN1NzaeIss Tuuiilag

YRAUNITNNNARZIUEEN WU Usznnnising dssinngaanunssuisinaniiy seAun1sfgun AnasAn g

a

NMIZARIUNUANA e N TT A ATYNNEDANIZAL 0.05

al

AINAINT 3 WUINLILNNNIFANANTU FEALNTFLTUUIAABIAN AN 18U TRE T

'
° o aaa

wansinariuaaliadAtyneatifn 0.05 %awﬁmmﬂ?:éﬁﬁmaﬁ*ﬁjl,l,mﬁmmﬁmqmmmmLLi\mu NN

wInnudansa uaswInnuFLs ﬁqd/mmﬁummxdﬁm@ﬂﬁu“ﬁ plantinauredesAns ulaqii daiinsiaen

UitRszudnemiinauitaniunmniedneiliwieusu Tasdalnnjuda winenszdnaslifunarls tumd

AN InOLgaAMa warminUiLBNLL Sedenadeeiuaisires g3le Talann

(2549) FiFnEFasNeFEUIsEMARI AT wlulNuRa N sTNTnEs Antnadl Ui a1gnd
o da o &

anysnd agilidon Anh wudn WinewEEY anandanysnl egRiflan ania AlszAudusneiu Inns3ug

UIFENNIABIANITIAEITINLANFGI

A1579 3 NMILFLAEUNNIF LG UWIAABIANIALN1NTTRILINU AUUNANLTENNN 9809

STAUNISITUZUUIAR Ss df MS F p
AIANTFUNITUD
TEX N}y
AUNIRRUININGIY sz udangs 9.53 2 4.76 10.10  0.00*
nelungs 184.49 391 0.47
B 194.02 393
ANUNNIWINUIDIANS FENTNNGN 2.40 2 1.20 217 0.11
nmelungu 21587 391 0.55
794 218.28 393
Tnegau EUINNGH 5.34 2 2.67 7.07 0.00*
nmelungu 147.84 391 0.37
EREN 163.19 393
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ANANINT 4 UszinngRamngsnsinaiu szAln s un AnasAnsgannzaadusanulngson
wazsefuuanANiuetNEidI AT aTiAn 0.05 InegRaaIMNIINNANIIFUSULIANBIANIQIN1IETBN
a o o ¥ ¥ ! a ay a
wseanu Benanauainuanliliies 1Hun gpaunssuansuazlavy apaminssundl Tlasiail gaaiunssueu
aupsuasdudiu uazapaunssnglinaiislng witlenalumezdianinuondanlun1amnuaesgAaIunssy
' = ' o ] a A a % a o

wiazdszinniaauuanaeiu gl gratunssnlingadl in1suannaennan wiinauinisiewiung

r_'ll 3 Iul/ ={X K o ¥ o [ o Yo -zll o a '3 -ﬁl % o
nN138041329983ANg a9 A liintineulires Ui iunauinafuwieAnessnsguning Geaennfesiu
IUARBW9 Parksay, Parksay, Marangoz, and Ozcalici (2011) Anunsiuinisdnnisamuniningsanlugsi

TnaBeuWaugmaInssn s gaaunssNsaiulinigiuinisdnnisanin e sansngri

A58 4 ML FILAEUNNIFEUWIAABIANIATN I TTRILINU ATUUNATNU TN NGAAIINITN

STAUNITFUSUUIAR ss df MS F p
AIANTFUNITUD
UI99U
AUNIRRLININGY FEudangu 12.09 4 3.02 6.46 0.00*
nmelungu 181.92 389 0.46
EREN 194.02 393
ANUNTWRUBIANS TENINNGN 22.06 4 5.51 10.93 0.00*
nmelungy 196.22 389 0.50
e EN 218.28 393
Tneigau FENINNGN 16.47 4 411 11.71 0.00*
nmelungy  136.72 389 0.35
EREN, 163.19 393

L4
7. ABLFUBLUS
7.1 dRLAUBLUSAINNITANEN
7.1.1 AMNNANTIAIIETIZAUNS T UG UL ARDIANIAIN TR Us s Ul U LN TANE RA NI TN
o v o/ & v 1 o Y v U ] AJ
narzdueen AunisimuiesAnadusede wudn usssuitiuazidinladmududiunilsnassrunly
NINAINBIANI4N19E uviaidindanAanssulunsimunesinsgun1eNesdnednay usdileiansnndedu
P ! N o - = o | >
e wudusURgIIaNn s esAnsgantas lunsruaunnsaue] TussAutunans wiu n1si
faauauurlunigmnauauianssy nstauaauan ldinaaiunanssy 4a% MalnesAnsfiaanisli
nsgdaidinedAnsgunngluasAnsiipneatiu Asandufiasaivayu duduliussnudinuniunumly
neuay wazfndulaineniufanssuimunasinsgunznanulsznaunisdnau Jladuiiesnisdn
Aanssuaasrdaanuniianiieulanialuasdng
= o o v a - & e

7.1.2 Anuan s Bauiiguss AN 9T LU AASIAN AN 89991 TuunTiax

HRAMNITNNIANZIUBAN TWLIFN BN LATANHOIIUFANNTY 32AUNNIFUEULIANBIANIQTN1IE BN

USIULANANNTL B9ANINAUABUN98T1989AN T4 T HAINA TR ST N L HaaWIWN BN 9RBA"S
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¥ v 1
4 =

NeniuumAneIAnsgan1zlidussnunguengnusine luaedng sislianadiasiansanianisdeanslil
wisnzan aanpfesiuwsanuluusiaznguengnu i lunguussnuegenuang 1 1 anadinisuialingu
Tugaanisd guilmeantinanddu angeu 1-3 T eradundnauniiengiies fainflenlinisdeanseaulay
\iw Facebook, Line $anlldunisineuasnung dsznimudaduanadnunidneeesnaiiunianig sanlia
o ‘ﬂl ¥ QI/ :/l & ¥ 1 A ] a My ﬂ‘ =
Wnunsaeans linaeLAquiiaiaedng azliiussnungulanguiufiesurdaupes i Tnaidefiansonly
Faanuda wudmtinaudadtinanuiiniiufineaiuswaRnesfnsguniazinnndininaudendn esens
=2 o T > v o o o | a 9% <
asaiuetwianazsiesinauginaanuninaudenan ininau
P = o o v a - & Aa
7.1.3 WeuFauiussaunisiuiuniAnesfnagannnzaesussy luuniangnaiunasinia
Fzilean AuunaINUsEINNIANH wudd dssinnnisdnesineiu ssAunisfufuuiAnesAnsganinzues
WINUUANGNATTL B9ANIAdTNN9859eIAN I RNFiRddI U ST AuS uA NI lueaAng
TlrenUfjumsausen uddnaslaniuninnisdneunns 19 ineadisusanulilinnin widnuasi
AN luneinew Asiulunisdpianssusine Wituusenu asdieadalanialiininewnau yndsznn
dingauianssn uazddoudanlunisnaunu dadula uazlifelauauuz Tunsiunesdnsganiny
= P o o v a - & Aa
7.1.4 WeuFuufigusrAunsiuiunaAnesrnsqan1nzaedusanu luiuniaugnanunssunia
AZIUBBN ATUUNATNLILNNEAAIUNITNNLFN UTTNNGARIMNITHFANTY J8ALNITLEUWIANBIANI{TN1E

o

2DIUFNBUANFNAU FevinlHidulFdnsaiuayudsdinuuAnesinsgan1ay ludauleung uaznisii

a el o

A lszensflfum mmxﬁgﬂﬁqiumqﬂa‘xmmmmﬁma‘uwifnfu c-ﬁ?n‘fuium@zﬁqm?wmﬁmmm’mmqu
Tiiansaenenaluaning Asaasiadinlllumagnaiunss uazuisaedng vise LLmﬂ@u"ﬁﬁLﬂu@m (Best
Practice) ifgarumsdiiiumsiimunasdnsquniazianzepamnass iethaiduunduinyluns
pfunsliifuanulszneunistiu dsaginlianiutlsznauniasiuniwlunsin iy fifeshadugssey
SuazdaglitRanaimunesdnslfiEain
7.2 faiavanuglunisAnuasadalyl

721 lumsinmnefadnl pasinmianzianzaaiunegeannsm desannusznmenamngsu
Auansinaiy anmuandenlunismendimnuanesn hivileusu fezinlildnamisfiaz@anuniv

7.2.2 lunsfinenasednly enadftuiouds TngRansnnainauinaesesdng mszaunaes

P P \ A P o
ANANT @'WNN@ﬁ]@ﬂqﬁ‘@@@'ﬁ‘ﬁlﬂﬂﬁj@iﬂﬂﬂLL?QN'TL!

LAN&19A19D
Aunn 3l Inuan. (2557). BNANTHINAIINAY. Fuiile 25 Tluna 2559,
1N http://www.royin.go.th/?knowledges=%E0%B8%AD%E0%B8%87%E0%B8%84%E0%B9%
8C%E0%B8%81%E0%B8%A3%E0%B9%81%E0%B8%AB%E0%B9%88%E0%B8%87%E0%B8%
84%E0%B8%A7%E0%B8%B2%E0%B8%A1%E0%B8%AA%E0%B8%B8%E0%B8%82-
%E0%B9%92%E0%B9%91-%E0%B8%81%E0%B8%B8%E0%B8%A1

o %

B0y aned 2quATUNIRT AaEngTl Finalany uazunng RUfas. (2556). NIAFNEIANTUINAIINGTTUNDS.

q

NN ANINIIUNINUATILALUNTATIETNALNIN (AA4.).

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL

48 | = — -
Un 10 auun 1 u.A-0.A. 61




MsSUSIUOARDVANSguNI:uaVISHUUUBUATALGAEWMNSSUNIAN:3UBEN / JSSTUNT ANAUN la:ACU:

WAUUNT GI9TOUNURAS. (2555). N195L7suuAnLasaieyasnidnaussALLzEN s lugnavinssunaenaey
spiienTurlszmalng. Pty dngnAansuninigis a19131713N8INI3AANIIYRAIUNITH

aniumalulagnszaauinddinmunmsainnsely.

818un Aailang. (2551). n153deuadmsidagyanivanssaz SPSS. (ﬁuﬁﬂ%ﬁ 9). NTAUNN
TaTIUARNTUAUA.

UAna 1R, (2556). ngANITNBIANT. NPUNN :'f?.w?”uﬁ(1991).

Usznus nngniln. (2549). Happy Workplace-a93A7%19714. Fiidle 9 f191Ay 2557, a1n

http://gotoknow.org/blog/beyondkm/58183

P TUUTRLANU. (2554). w'amymmuﬁwwu“’m%mmmu W.A.2554. (ﬁuﬁﬂ%'ﬁ' 2). NN
uT PR

adn 1 lwanandnel. (2557). gariragnisi "avAnsuiaaange” um’?‘ﬂumﬁ/”umﬁéumﬁnﬂyﬂ/mozmn
ANIGAAIINIINAINTARLUTUNTT. ATFANIZBNANTUNAINGY LAN 1: n?;munmmﬁéumuﬁwzgw.
NN © 11 Wi, A,

357 A99UAIN. (2550). N199ANITUASANITNEIANIT. NTINN © EFAU Lﬁm@m{u aulalan.

ansiely wadnes. (2548). M7sLFraannuLlseiudIaN mmfvyuﬁ‘Z m’@mmijmo'm”wmmﬁ‘"uﬁm@Uﬁi@@‘vmw
ISO 26000. INENINUTLEMNIFINALUNR A121g5NATzNINUTENA UMINENABTTDTUN TN,

a

q3le delan.(2549). n195ufussenIAesAnsraenine L lulssILgAaINgIN TELs Ansansal U3
e84y 0] agAides 491, IentinusAalAansuunigia anandepaAnaniian s
NUNINYAEITVTAT) I TUATUNS.

AN1NIUNBMNUATILAYUNTRINUETNGINN. (2557). BNANSABULILINIAALILBEN. Kuuiile 9 Funeu
2557, AN http://www.happy8workplace.com/project/index.php/master_web/master_view/5

§373md nesdugma. (2552). N173UFuNIAANI79ANIIAINNTLENYARINT: AANAWMALIAAILA IIA9INInA
471145575, INENTNUENNIIANTNINLITUTR 1Anenaeadeane ol

Paksoy, M., Paksoy, S., Marangoz, M., & Ozcalici, M. (2011). TQM perception in Turkey:

A comparison in industries. African Journal of Business Management, 3188-3198.

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 49
Un 10 auun 1 w.A-0.A. 61




ANMNANNUFTzTUINANNTadRd lun1sd JiRenuiudss@nsmwnisinauaag
WUNUI T L UF N UANENFINAFIUNTUAMZNFTNNITNITDNTIAN LN
Relationships between Work Honesty and Work Efficiency of Accountants

in Education Solution Under office of Vocational Education Commission

S o = o c A _an aa A 3
@‘Wﬁ'ﬁ\m NWEIU* Fj:l/]ﬁu ﬂﬁ\qmﬂ;’lﬂﬁ'qﬂ LAZLNAL ‘Mlluvl,ﬁﬂq

SupanneeThapthanee* Suttinee Prachsriphum2 and Kesinee Muenthaisong3

UNARNER

ao o dalo s o & ) = a oa o a a
ﬂqiqqﬂﬁiﬁumqmqﬂﬁ‘g@\?ﬂ LW@‘V]@@@‘UﬂqqllZ{NWuﬁ?ZﬁﬁrJq\‘]ﬂqueﬂﬂﬁ/mﬁﬂuﬂ’]?ﬂ{]Um\‘iquﬂuﬂ?x@%ﬁﬂqw

nMauIaswiinulyd luanuAnengsindineuanznasuniniadidnen nelfuuuaaunnudu

o 0 o

wisasialunsiiususmudayaainniineuindlusauAnsdanndinauaniznssuninisai@aAnm

o o a LS

Auau 274 A adan i lunsdnezidiesys THun msliasianduiuinigas uaznisimazinisnaney

Qal

NYA NANTTINE WL F1UAHTRARTAAALAUTNTUN N AN ANAUE AU AN ENINN99 N9 WD LN

a

o o o

HadAny Inafirnduilss@nsaunnnes windu 0.127

o o o

AEIATY : AnadedndlunisuuReu dss@nsnimnisineu anudnedanadinaeuanenssuns

a K
NITANTIIANEN

" T@mszauBoygynn wangaaindumninga anzn1syduaznisdanis wndnenfeNmansaN

* Master Student, Master of Accountancy, Mahasarakham Business school, Mahasarakham University
7 @nansd ANy TuaznnseAn1T NMNANeNAENINan AN

2 Lecturer, Mahasarakham Business School, Mahasarakham University

* fanuAnansansd AnTNIUITULATNIIAANIT NWANNATNMNANIAN

° Assistant Professor, Mahasarakham Business School, Mahasarakham University



ﬂ:)’lUﬁULUUS'S:VI:)"]\)ﬂO’Iuﬁ0ETVIE]TUﬂ’lSUIjUﬁ\)’]UﬁUUS:ZnSmUJﬂ’]Sﬁ’]\)']UUE)\)LULTﬂ\)']ULT[UB'ﬂ / qusstu Nws1U wa:Aru:

Abstract
The purpose of this study was to verify the relationships between work honesty and work
efficiency of accountants in education solution under office of vocational education commission.
A questionnaire was used for collecting data from 274 accountants in education solution under office
of vocational education commission. The statistics used for data analyzing were multiple correlation
analysis and multiple regression analysis. The findings revealed that the only work honesty in aspect of
honesty to self had a positive relationship with work efficiency significantly. The regression coefficient was

0.127.
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Abstract

This research aimed to examine the effects of financial practice risk management on
financial operational success of higher education institution in Thailand. Questionnaires were
used as a tool for collecting data from 103 directors of finance division of higher education institutions
in Thailand. The statistics used for analyzing the collected data were multiple correlation analysis, simple
regression, and multiple regression analysis. The study research found that financial practice risk
management on finance risk assessment, control activities, information and communication, have
relationships and positive effects on the financial operational success as the overall. The director of the
finance division must pay more attention financial practice risk management by adopting a plan for risk
management in the financial performance of personnel in order to increase your chances of making a
financial operational success, to develop a risk management plan of the organization and to manage risks
appropriately so as to protection for damage of resource and stimulate of risk managementin

organizational efficiency.

Keywords: Financial Practice Risk Management, Financial Operational Success, Higher Education

Institution in Thailand
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Abstract
This research aimed to examine the relationships between accounting practice responsibility
and job performance of bookkeepers in the northeast. Questionnaires were used as a tool for collecting
data from 213 bookkeepers in the northeast in 132 days. The statistics used for analyzing the collected
data were multiple correlation analysis and multiple regression analysis. The results showed that
accounting practice responsibility was significantly related to job performance in terms of job intention,

job planning and achieving in job goals significantly.

Keywords : Accounting Practice Responsibility, Job Performance, Bookkeepers
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Factors Affecting Customer Satisfactions in Digital Technology for

Express Services in Thailand

Suwimol Pratomsiripaisan* and Chulaporn Kobjaiklang2

Abstract

Nowadays, people are more and more shifting their consumption to the Web. In logistics
and freight services, shipping and tracking of shipments, which were earlier done by phone or fax,
are now executed in the Web with specific shipping applications. The object of this thesis is to find
out the factors affecting customer satisfactions in digital technology for Express Services in Thailand.
The main goal of this research was to discover factors form a user’s perception of an e-commerce
application and their effect in digital technology to meet the customers’ needs. The main objectives of
these studies were 1. to find out which factors form a user’s perception of an e-commerce application,
2. to find out how the perception can be influenced by an e-commerce application. 3. to learn and
understand the needs of the customer who used the express services in Thailand.

Analyzing different technology acceptance theories and factors by the connection between
technology acceptance factors and usability definition searched, but eventually only loose connections
were discovered. The moderating factors that either strengthen or weaken the importance of the
determining factors were gender, age, experience of use. The research methodology using quantitative
research for collecting the data by questionnaires to 400 respondents who are the customer using
Express Services in Thailand. To the lack of finding and time limitation, this research was only studied
with the limited respondents.

The research concluded that the demographic aspect, from 400 of respondents and the
researcher found that the majority of the respondents is female for 73.3%, ages range of 31-40 years
old for 90.5%, then mostly education level at 89.8% by bachelor’'s graduate and most respondents
average income per month (in THB) are 15,000 — 35,000 THB at 89.3%. Customer perceptions aspect
from 400 of the respondents divided into 4 categories; intention to use, usage behavior and benefits
to use. The researcher found that courier services that the respondents use most is Express Services
for 92.3%, the respondents using this services at least once a month for 90.5%, the last time to use
Express Services is a week ago for 83.8%, the purpose of using courier services is for business for
92.3%, the reason to choosing online Express Services because Brand or Reputation for 71.3% and
online express services that the respondents are using is Kerry Express Services for 77.3%. Customer
satisfaction affecting in the digital technology to meet the needs of customer who using express

services in Thailand so rejected H3 because of the significant level below 0.05 levels. From this



Factors Affecting Customer Satisfactions in Digital Technology for Express Services in Thailand / Suwimol Pratomsiripaisan et al.

research result found that most of the respondents in Bangkok aren’t satisfied with the online express
services by providing their personal information and debit/credit card number so the result would be

rejected.

Keywords: Express Services, E-commerce, Digital Technology, Performance, Mobile Application, and

Software, Customer Satisfaction.

" Master student, Master of Business Management, Major Marketing, Stamford International University
? Lecturer, Stamford International University
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1. Introduction

The consumers increasingly purchase goods and services online; the demand for express
delivery services grows. Furthermore, the growth of online retail sales has influenced the logistics
industry for the past ten years and the trend is expected to continue at least on a similar level during
the next few years. In an e-commerce context, the set-up is completely different as consumers
purchase goods online and the e-commerce provider is handling the order fulfillment. The increased
popularity of e-commerce is already visible on the streets due to the growing number of delivery
vehicles in residential areas. As home deliveries become more and more common, the amount of failed
delivery attempts rises. Express delivery companies require consignee’s signature in order to deliver
the shipment, and often the consumers are not at home when the delivery attempt occurs. A failed
delivery attempt leads to increased delivery costs, as the shipment needs to be re-delivered or even
returned to the shipper. (Weltevreden 2008, 639.)

DHL Express, Kerry Express and FedEx Express are the leading express delivery companies
in the world. The changes that are currently re-shaping the whole express delivery industry have been
fully recognized by the company. In order to achieve a competitive advantage and even to maintain the
existing position as a market leader, the company will need to adjust the last mile of its existing parcel
delivery service concept. This thesis is one of the steps that each Express Services in Thailand has
decided to take in a process to develop the faster process to meet the needs of customer by using the
digital technology such as online website, mobile application to make the faster process with the fastest
output for meet the needs of customer by serving the fastened services with the worldwide shipping.
Factors affecting customer satisfactions in digital technology for express services in Thailand. The
demand of express delivery services for consumers has grown rapidly due to the increased popularity
of e-commerce. For example, in J.P. Morgan's (2011, 12) annual guide, Goldman Sachs has predicted
that global e-commerce sales will reach $963 billion by 2013, growing at an annual rate of 19.4 %.
Express’ services have originally been developed for business customers and it is, therefore, justifiable
to assume that not all of the service features are suitable for consumers. The final outcome of the thesis
will contain suggestion of desirable actions, which the author has identified during the research
process. The actions will be chosen based on the company’s need to serve the consumers better
and thus to meet the expectations of business customers that operate in the e-commerce field.

The purpose of this thesis is to study the factors affecting customer satisfactions in digital
technology for express services in Thailand. A further objective is to identify the factors that really
affecting in digital technology to meet the customer needs, The result can be used as information to
implement royalty plan to carry on the good customers in long term. Express Services indicates its
willingness to serve both business customers and consumers. That in turn has a direct impact on the
development targets and their priority of them. Additionally, e-commerce being one of the fastest

growing industries, it is important to show an interest towards the field and start searching for
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competitive advantages. And the main research question is: “factors affecting customer satisfactions in
digital technology for express services in Thailand” is being used as a topic of thesis.

The results of this study will provide important insight for the customers who using express
services in Thailand. The received information will help them to set targets and focus on the customer
needs. The result will also give them the factors and the solutions what exactly the customers needed
and which part of the system they have to improve to make their employees work faster and easier
because the easiest works will make them feels happy and also they will provide the excellent services

to their customers so that this concept will be beneficial for both of the parties.

2. Background of the research

Factors affecting customer satisfactions in digital technology for express services in Thailand.
The demand of express delivery services for consumers has grown rapidly due to the increased
popularity of e-commerce. For example, in J.P. Morgan's (2011, 12) annual guide, Goldman Sachs
has predicted that global e-commerce sales will reach $963 billion by 2013, growing at an annual rate
of 19.4 %. Express’ services have originally been developed for business customers and it is, therefore,
justifiable to assume that not all of the service features are suitable for consumers. The final outcome of
the thesis will contain suggestion of desirable actions, which the author has identified during the
research process. The actions will be chosen based on the company’s need to serve the consumers
better and thus to meet the expectations of business customers that operate in the e-commerce field.

The results of this study will provide important insight for the customers who using Express
Services in Thailand. The received information will help them to set targets and focus on the needs of
the customer. And from this thesis result will give them the factors and the solutions what exactly the
customers needed and which part of the system they have to improve for make their employees work
faster and easier because the easiest works will make them feels happy and also they will provide the

excellent services to their customers so that this concept will be beneficial for both of the parties.

3. The purpose of the thesis and main research questions

The purpose of this thesis is the factors affecting customer satisfactions in digital technology
for express services in Thailand. A further objective is to identify the factors that really affecting in
digital technology to meet the needs of the customer, for this factors will be come out with the good
result and good knowledge for take caring the royal customer to be further customer for carry on the
royalty customer in the long term.

Express Services indicates its willingness to serve both business customers and consumers.
That in turn has a direct impact on the development targets and the priority of them. Additionally,
e-commerce being one of the fastest growing industries, it is important to show an interest towards

the field and start searching for competitive advantages. And the main research question is: “factors
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affecting customer satisfactions in digital technology for express services in Thailand” is being used as
a topic of thesis.
The questions for the theoretical parts of the study include the following:
1. Which factors affect the customer perceptions of an e-commerce application?
2. Which factors in digital technology to improve the customer loyalty in the short-term and

long-term?

4. Objectives
For this thesis research, the main objectives of research are:
1. To find out the factors form a user’s perception of an e-commerce application.
2. To find out how the perception can be influenced by an e-commerce application
3. To learn and understand the needs of the customer who using Express Services

in Thailand.

5. Structure of the Study

The structure of the thesis consists of an introduction to the thesis, presentation of the case
company and logistics, theoretical framework, research methodology, collection and analysis of the
research data, research results, and conclusions. The theoretical framework includes concepts that are
related to logistic services, introductions of service concepts, service process, and business process,
and descriptions of user involvement, user research, user experience, co-creation and value co-creation.

The structure of the study begins with introducing and defining e-commerce business, also
applied in logistics and freight sectors, explaining how e-commerce applications are used in logistics
environment and lastly introducing Express Services and their online website as well as mobile

applications, which is the case application researched in this study.

Theoretical Framework: For Customers Who Using Express Services in Thailand

D hi
- Age CImOSTAPIIEs Customers Satisfactions
- Gender > | - Capabilities
- Education - Performance
- Average Income per - Overall
Month

Customers Perceptions
- Benefits to Use
- Intention to Use
- Usage Behavior

Factors Effecting
Customers Satisfactions
in Digital Technology for
Express Services in
Thailand

Source: Researcher
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5. Logistic services

This includes a description of Express Services in Thailand that are related to logistic
services, including business-to-consumer and business-to-business delivery services, which will be
explained thereafter.

5.1 DHL Express in Thailand Through global express deliveries, mail deliveries and freight
forwarding, by air, sea, road or rail, as well as through the provision of warehousing, packaging, repairs
and storage solutions, DHL brings closer its customers and provides valuable services worldwide.
DHL'’s network covers more than 220 countries and territories worldwide, making it a truly global
company able to provide a very wide range of logistic solutions. Deutsche Post DHL Group, a company
based in Germany, which is the largest global provider of logistics and postal services, controls DHL.
Its business units include DHL Express, DHL Parcel, and DHL e-commerce, DHL Global Forwarding,
DHL Freight and DHL Supply Chain.

5.2 DHL Online Website (e-commerce) DHL e-commerce provides a wide range of
e-commerce and shipping services. As such, DHL e-commerce connects e-commerce companies
with their own customers. DHL e-commerce provides solutions that assist companies in operating
and developing e-commerce activities, both domestic and international. DHL e-commerce provides
fulfillment services that enable e-commerce companies to focus on the development of their activities.
DHL e-commerce is a specialist of domestic and international logistic services for e-commerce
activities. Their multichannel services include last mile delivery in a number of markets in the Americas
and the Asia Pacific region.

5.3 DHL Mobile Application DHL's mobile application, named DHL ACTIVETRACING,
enables its users to track any freight shipment status from any Internet connection. The tools available
from a mobile device are as follows:

5.3.1 Scanning shipments’ bar code: this function implies that it is no longer necessary
to type tracking and tracing numbers into the system, as the cell phone’s camera reads the
corresponding bar code.

5.3.2 List of favorites: this list facilitates the organizing of shipment information; it includes
an option to create aliases for easier tracking.

5.3.3 Links: it is possible to email links to third parties regarding the shipment status.
(DHL official website: http://www.dhl.com/en.html)

5.4 FedEx Thailand FedEx Corp. (NYSE: FDX) is offering covers a wide range of transportation,
business and e-commerce solutions. FedEx Corp. generates yearly revenues of $45 billion, through the
provision of integrated services, thanks to an extensive network of partners operating under the FedEx
brand. FedEx regularly tops employers rankings, with a team of 300 000 collaborators and a crucial
attention to maintaining the highest safety, ethical and professional standards, while satisfying the

requirements of its customers and needs of the community. FedEx Express’ objective is to provide swift
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and efficient delivery services, not only to any U.S. address, but also to more than 220 countries
worldwide. FedEx operates an extensive transportation network—both air and ground based—in order
to control delivery speed, which is particularly important for time-sensitive shipments. Delivery times are
guaranteed and can be as fast as one or two business days, depending on the location.

5.5 FedEx" Mobile for web-enabled smart phones Shipment status can be tracked on any
device with Internet access. Other online functionalities available on m.fedex.com include locating
FedEx stations, drop-boxes, FedEx Authorized Ship Center” or FedEx World Service Center .

5.6 Tracking details are constantly updated and accessible from any Smartphone.
Information provided includes transit times, delivery times as well as any issue during shipment.

5.7 Obtaining Rates can be obtained at any time. They are constantly updated.

5.8 Finding Locations is also possible to locate any FedEx station, drop-box, FedEx
Authorized Ship Center” or FedEx World Service Center".

5.9 Scheduling a pickup is a straightforward process that involves entering address and
shipment information.

5.10 FedEx" Tracking is one of the main online features of the FedEx website. It can be
customized to meet the needs of regular users .(FedEx official website:
http://www.fedex.com/us/index.html)

5.11 Kerry Express Thailand. Kerry Express is the main parcel delivery firm in Thailand.

It was created in 2006, and currently operates more than 200 offices across the country. Next day
delivery solutions is currently available to 99.9% of the population, and 97% of parcels are successfully
delivered the first time. Kerry Express handles a large volume of deliveries, to office, warehouse, shop
and home locations. Its main customers include e-commerce firms, home shopping channels,
international express firms, telecommunication and technology firms, financial institutions and local
retailers. In 2013, Kerry Express introduced a new C2C services, consisting in over-the-counter
deliveries, and opened a network of Parcel Shops in various neighborhoods and Service Points on
Bangkok’s sky train stations. We also operate Parcel Lockers in offices and condominiums. These
service locations help thousands of individuals and SMEs in Bangkok sending parcels at ease to their
families, friends, customers and business partners across the nation. Kerry Express is also Thailand’s
biggest cash-on-delivery (COD) operator, and the only company, which accepts credit card and debit
card payment over the doorstep. Outside Thailand, Kerry Express has its presence in Hong Kong,
Taiwan, Vietnam, Cambodia and Malaysia.(Kerry Express official website:

http://www.kerryexpress.com/#kexpress)
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5.12 B2B (Business to Business)

Kerry Express is serving thousands of corporate customers who deliver parcels to offices
and business locations.

These corporate customers are banks, financial institutes; legal firms, international
couriers, chain stores, modern trade companies, direct sales companies, telecom companies, trading
firms, general offices and etc. We understand that no two companies are the same. Therefore in the
B2B sector, we dedicate our Customer Relationship Management (CRM) Team to work closely with
every customer to maintain the highest level of services. Businesses dislike compromising on quality
and speed. Kerry Express provides regular performance reports to customers in this sector to ensure
that they enjoy the visibility to our service quality. Thailand’s B2C sector are experiencing an
unbelievably robust growth. E-Commerce and home-shopping companies need a strong partner to
deliver their products to individual shoppers at their offices or homes all over the country. Moreover;
we know that user’s experience (UX) is important. Therefore, Kerry Express is investing heavily on
people; technology and equipment to further improve the experience and convenience of the shoppers
in tracking and receiving parcels from us. Kerry Express also is the country’s biggest payment-on-
delivery operator. We help B2C customers to collect cash, credit card or debit card payment at the
doorstep from the shoppers.(Kerry Express official website: http://www.kerryexpress.com/#kexpress)

5.13 C2C (Customer to Customer)

Parcel Shops having a goal to change Thai people’s parcel sending habit, Kerry Express
stepped into the individual parcel service in 2013 by opening its first Parcel Shop in Asoke Tower,
Bangkok. Since then Kerry Express is rapidly expanding the Parcel Shop network to cover more
communities in Bangkok.

In Kerry Express Parcel Shop, shipping a parcel is fast, easy, reliable and cheap. And it
can be stylish too! Want to save more time? Download our app “Kerry Express”, enter the information in
the app, and go to our Shop and pay. It's that easy! “Anywhere in Thailand, next-day delivery, service
guaranteed”. Send your parcel to our Parcel Shops before 4 p.m., and your parcel will be delivered
within the next day to any destinaton in Thailand.(Kerry Express official website:
http://www.kerryexpress.com/#kexpress)

BTS Service Points for the convenience to BTS passengers, Kerry Express Service Points
are available at eight BTS stations for customers to drop off their parcels. To enjoy our next-day delivery
service, the parcel has to be sent to our BTS Service Points before 2pm. In additional, we also provide
same-day station-to-station service.

Parcel Lockers customers can now send or pick up parcels 24/7 throughout the year.
Kerry Express has set up parcel lockers in over 30 business or residential locations in Bangkok, and

the network is still expanding.
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5.14 Thailand Post Office
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Source: Thailand Post Office official website: Online

Thailand Post Office was established in 1883 as "Department of Mail" by King Rama V.
Its first post office was in a large building by the Chao Phraya River, on the north side of Ong-Ang
Canal. In 1898, by merging with the Telegraph Department, its name was changed to "Department of
Mail and Telegraph". The department was abolished in 1977 and the country's mailing and
telegraphing was assumed by the new government, "Communications Authority of Thailand" (CAT). In
2003, the government separated the communications authority into two companies, "Thailand Post" and
"CAT Telecom". Each post office offers a comprehensive service, which includes an Express Mail
Service (EMS) and parcel post. Several other services are also provided including pay at post (pay
your bills), postal orders and money transfers. Charges for these services are only a few Baht.

The EMS service is like a recorded delivery system since the recipient has to sign for an EMS
delivery. EMS can also be tracked on the Internet and by phone using Thailand Post’s trace” service.
This applies to both local and international mail. Thailand uses a zip or postal code system appended
to the recipients address to help direct mail and you can find a list displayed in the post office although
the place names will probably be in Thai with Arabic numbers for the code. The postman who usually
arrives on a motorcycle and leaves your mail in a box by your gate delivers Thailand Post. If the
postman wants you to sign for a packet then he will attract your attention by sounding his horn.

5.14.1 Thailand Post Tracking (Website)
Track Thailand post Packages Online get Origin/destinations tracking information in
one place by Tracking Number, support Registered, Parcel, EMS; tracking more provide Thailand Post

Tracking API, shipment batch tracking management and an option to receive automated notification.
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Source: Thailand Post Office official website: Online
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5.14.2 Thailand Post Tracking (Mobile)
Thailand Post Track & Trace' is the official application for Thailand Post's Track &
Trace Service, products including Express Mail Service (EMS), Registered Mail and Logis Post. Quick
track your item, or create your tracking list. Any update will be notified, easy to understand report and

more.

Track & Trace

e
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Source: Thailand Post Office official website: Online

6. Related Research

To learn and understand the needs of the customer who using express services. During
the era of modern age everybody has seen that business is rapidly growing day by day and
concerning with business there are always two parties called buyers and sellers. Buyers are concerned
with quality, and sellers are always concerned with money. Today's world is dependent on business
end engagements in at least three major activities. On this regards, many scholars have argued over
this matter and said that the first activity is production, which involves making a product or providing a
service. The second is manufacturing, where firms create products finally, and customers’ purchase
to satisfy needs, whereas service firms use the skills of employees to offer activities and assistance
to satisfy customer needs. (Burrow &Everard 2004.) In the same sense Hernon (2001) argues that
satisfaction and service quality provide a conceptual framework that should prove useful in understanding,
thinking, and talking about service quality and customer satisfaction, what they are, how they are
shaped, and how a subject can evolve to both internal, controllable forces and external, uncontrollable
factors. Customer satisfaction helps customers to communicate their needs straight to the sellers.
Customer satisfaction is very important because it helps to learn about the business’s strengths and
weaknesses. Business holders can just know their strengths and weaknesses and make the
progression. Not only this, also customer satisfaction also helps to appropriate resources for eventual
strike or satisfaction. Furthermore, it supports to show calmness about making better quality of

products and services to both the employees and the customers. It does not help to learn about
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strengths and weaknesses but helps it also to persuade competitive strengths and weaknesses.
Similarly, it helps to benefit more vision into the sources of frustration and areas desiring progression.
At last, customer satisfaction helps to accommodate a system for informing management of problems
or situations requiring actual promotion. (ICR, 2001)

While talking about business, it is not easy to establish this thinking but everything needs to
be set up everything from top to bottom and management also exists there. Nature of business
depends upon the size that was established, either in the form of big-scale or small-scale. No business
has been established without thinking about the profit, and customers are the pillars of the business. So
every business’s stakeholders always think about the satisfaction of the customers by trying to meet the
needs of the customer, which are the main responsibilities of the business investor. As the task of the
research is concerned with the importance of customer satisfaction, some points have already
explained this in the above section, and some points are going to be explained here. Actually,
customer satisfaction helps to increase the profit for business investors so every such investor thinks
that to earn profit is not as easy. If the business is successful, and able to satisfy the customers then
customers will be happy, they buy more goods and the company will be able to sell more goods and it
helps to increase the profit. Similarly, it helps to increase the sales, to reduce the production costs, and
to enhance marketing and advertising if the customers are fully satisfied with the goods and services
provided by the business company, they refer it to their friends and relatives telling them that they are
satisfied, and this helps to promote marketing and advertising of the business. Similarly, it helps to
improve the goodwiill.

Kerry Express, The company is confident that the customers’ trust and satisfaction.

The company is confident that the customers’ trust and satisfaction will rise even further as the box
volumes will be significantly increasing after the opening of four more Kerry Express locations in May
and June, and more to be opened before year end to improve service offerings to the customers
nationwide. “As a logistics service provider, trust from our customers is crucial, and the growth has
shown that Kerry Express has held its clients’ trust due to the improving service offerings, and service
performance as well as its competitive advantages by providing a full range of services such as
nationwide door-to-door delivery, forward stock services, return shipment, money back guarantee,
DMS Web based distribution software with on-line KPI reports, etc. In addition, being a division of Kerry
Distribution (Thailand) Limited under Kerry Logistics Network, has empowered Kerry Express to run the
business in Thailand; since Kerry Logistics Network is widely perceived as the only tailor-made logistics
solution provider in Thailand with an Asian focus, a strong network, and a seamless supply-chain
management and assets,” Mr. Bob Turner, General Manager of Kerry Express Thailand said.

To continue the growth and service offerings, and respond to the increasing demands of
customers, Kerry Express recently opened its 22" location in Prachuabkirikhan, which also serving

Petchaburi, and implemented guaranteed morning delivery services. The company has also relocated

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61

94



Factors Affecting Customer Satisfactions in Digital Technology for Express Services in Thailand / Suwimol Pratomsiripaisan et al.

its distribution centre (DC) in Udonthani to a larger location to handle the growing volume in the
northeast. “We are also going forward with the expansion of business in the upcountry areas to support
the rising demands of the customers. The company will open new operating locations in Buriram, Surin
and Payao provinces in May to enable more destination postal codes to have next morning delivery”
Turner said. As Kerry Express has rapidly expanded, the company has increasing demand for skilled
personnel, and gives significance to capacity building through human resources development. “Kerry
Express has been investing in the development of its staffs through diversified trainings because we
are aware that service excellence comes from competent employees. In order to boost the quality of
our services and to leverage customers’ satisfactions, we focus on developing our business from the
root of every production — that is our people. In addition, we have established a platform for career
advancement by making it our policy to promote people from within Kerry Logistics to give them the
motivation to deliver only the best services to our customers. Therefore, working with us will be both
challenging and rewarding at the same time,” Turner added.

Kerry Express provides domestic express services, which customers can choose the
delivery options they need to fit their requirements: First Delivery, Next Day AM / PM, 2 days, 3 days,
and LTL service. To boost delivery effectiveness and customer satisfaction, Kerry Express also utilizes
advanced technologies to support delivery services, especially in customer relations, including Track
and Trace, On-Line KPI reporting that is second to none in the industry, Bar-coded consignment notes
and, automated measuring equipment. Customers who need to deliver their invoices are supported by
the provision of bar-coded labels, which simplify the entire process and reduces customers overall
costs. Turner concluded, “Every effort we have done to better serve our customers is in line with our
worldwide reputation and our customers’ perception that we always listen and provide solutions to suit
their needs and the ever-evolving demands that are placed on businesses.”

Customer expectations are rising faster than steroid use in Major League Baseball (MLB) —
and companies are responding even slower than the MLB. Wait much longer to meet customers’ new
expectations and your company may see its reputation tarnished, too. We can thank (or blame)
technology for most of these new customer expectations. The amount of information that's available at
the speed of light and in the palm of people’s hands makes nearly everyone expect more.Here are
customers’ latest expectations and the companies that are meeting them:

Expectation No. 1: More personalization. It's kind of ironic that in the far-reaching, all-
encompassing online world we have come to embrace, in which so many businesses and personal
interactions can be anonymous, customers want very personalized experiences. They expect a
company will put the information and products they want where they expect to find them. Nearly half of
consumers will dump their online cart if they can’t find a quick answer to their questions. That means, a
customer service rep better be available to chat at any given second customers navigate your website.

Or the toll-free number must be prominently displayed on all web pages so customers don’t have to
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work to find it. And yes, most customers still want a personal one-on-one experience. Take, for
example, a small-industry specific study: Wells Fargo found customers who still prefer to do business
with a teller make 60% of banking transactions. That's despite the fact that account holders have
services available to them online and via mobile devices.

Expectation No. 2: More option. Customers want self-service, voice, digital and social means
to interact with a company and its people — and they still expect each to deliver a personalized
experience. The phone is still the most preferred tool, which makes sense when you consider that
talking to a knowledgeable, kind person who is helpful is about as personal as you can get. Still, in the
past three years, the use of other channels has risen:

" Web self-service-18%

®  Online communities- 39%

®  Chat-43%.

While offering as many channels to communicate, as customers demand is important, it's
probably more vital that communication is seamless and agile.

Expectation No. 3: Constant contact. The majority of customers don't find advertising,
promotions and “just touching base” as a nuisance. They expect some follow-up efforts to fill in their
customer experience. It's a request that can benefit business as well. Keeping in touch can deflect
incoming contacts, which can reduce costs and boost customer satisfaction and revenues.

The key is to give them the right amount of information at the right time through the channel
they prefer. So before businesses increase (or start) outbound communication, they want to involve
customers. That boils down to finding out:

®  What customers want to hear from you

®  When they want to hear from you, and

®  The channel(s) they want you to use.

For instance, utility customers tend to want emergency notifications texted to their cellular
devices, B2B customers often prefer periodic emails notifying them of scheduled maintenance or
contract renewals, and retail and tech customers are more likely to keep a keen eye on social media for
the latest news.

Expectation No. 4: Listen closely, respond quickly. Companies need to respond to feedback,
act on it and let customers know what's been done to make their experience better based on the data.
If not, customers will cease to give feedback.

Expectation No. 5: Give front-liners more control. Customers’ tolerance for jumping through
hoops has diminished dramatically over the years. Customers now believe they should have what they
want the minute they request it. That's why customers expect front-line service and sales pros to be
knowledgeable enough to handle anything — and have the authority to do what needs to be done to
satisfy customers.
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7. Methods and Materials

The research of factors affecting customer satisfactions in digital technology for express
services in Thailand is a quantitative research using the survey research which is close-end-
questionnaire distributed the customers who using Express Services in Thailand to collect data with a
query by questionnaires which the researchers have established guidelines to perform the research.

The procedure for collecting data are as follows: First, the researcher study collects
information from various sources such as books, journals, government publications, government or
international organizations annual reports, and Internet as secondary data.

Second, the conducting questionnaires from the Customers in Bangkok area, Thailand such
as Silom and Asoke Road were in order to analyze the data and hypotheses testing with conclusion
and suggestion. The analysis of data collected from the survey is conducted to examine the data.
Research advisors and specialists inspect the monitoring tool used to collect data from questionnaires

in order to make sure of the reliability and validity of content.

8. Data Collection

This research was conducted to collect data from 400 sample respondents of the customers
who using Express Services in Thailand with the age over 25 years old, and lived permanently in
Thailand. Data collection conducted by using non-probability sampling technique in type of purposive
sampling by collecting all the data at Silom and Asoke Road by giving the questionnaires to the
customers.

The completion of the respondents and separate query that is not completely out of the query
into coding. Computer processing by analyzing descriptive and inferential analysis can record all the
data. Seivewright (2012) stated that researcher studied how to create questionnaires in the details of
the purpose of research, mainly in the following questions to get the answer to achieving research. By
studying the factors affecting in digital technology to meet the needs of customer who using Express
Services in Thailand which is organized by questions such as steps in order to facilitate the
respondents which focus on the closed tool used to gather primary data was a questionnaires divided
into two sections.

Part 1

Personal characteristics is general information on respondents includes gender, age,

education level, occupation, average income per month, and IT experience.

Part 2
Collect the information about the factors affecting in digital technology to meet the needs of
customer who using Express Services in Thailand. For estimate using rating scale, which consists of

five level factors, would be affecting the selection decision. This research study would be defined by
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the criteria in the scoring method (Rating Scales). Which is influenced by the choices of the

respondents replied 5 ratings, 5, 4, 3, 2, and 1.

Primary Data

The researcher uses survey questionnaire for collecting all the data from400 respondents from
the customer who using Express Services in Thailand. The procedures for collecting data are as
follows:

1. Collecting information from various sources such as books, journals, government
publications, government or international organizations annual reports, and Internet.

2. Conducting questionnaires at Silom Road and Asoke Road.

3. Analyzing the data and testing hypotheses.

4. Concluding and making recommendations.
Secondary Data

The term "secondary data" refers to data that were collected for other studies. For the first

researcher they are primary data, but for the second researcher, they are secondary data.
Samples Size

The sample size for the customers who using Express Services in Thailand by calculated

based on Yamane’s formula (Yamane, 1967).
N
n =
1+Ne?

Where, n = the sample size
N = the size of population
e= the error of 5 percentage points.
By using Yamane's formula of sample size with an error 5% and with a confidence coefficient
of 95% (Yamane, 1967), the calculation from a population of 400 respondents came up with 400

respondents from the customers who using Express Services in Thailand.

Data Analysis

The research study analyzes data variables using SPSS program version 21 to compute for
the results. The outputs of the program have been presented in chapter four (Research Analysis and
Results) and the result of respondents will be presented as follows:

Descriptive Statistics: Data Analysis in Part 1 is about the details of the data on the personal

characteristics which are for general information to describe the demographic variables as gender,
age, education level, occupation, average income per month, and IT experience so the results should
be analysis as Nominal Scale, Ordinal Scale Frequency and Percentage. Data Analysis in Part 2, which

are creating Likert Scale, listing in order the most comments on important level to minimum. Scale
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question is the appropriate response with strongly disagree =5, Disagree = 4, Neutral = 3, Agree = 2,
Strongly Agree = 1 and with Excellent =5, Above Average = 4, Average = 3, Below Average = 2, Poor

= 1 so by using the quantitative statistical averaging (Mean) and the standard deviation (SD).

Hypothesis (Inferential Statistics):

(Part 2)

Hypothesis 1: “Demographics affecting in customer satisfactions”. A test with the
demographics affecting in customer satisfaction will be using One-way ANOVA method. Quantitative
analysis by t-test and F-test at 95% confidence level or 0.05, test differences dependent between
groups by LSD method (Least Significant Difference), one-way ANOVA. Data were analyzed using
SPSS for windows.

Hypothesis 2: “Customer perceptions affecting in customer satisfactions”. A test with the
customer perceptions affecting in customer satisfaction will be using regression analysis method.
Regression analysis is a statistical process for estimating the relationships among variables. It includes
many techniques for modeling and analyzing several variables, when the focus is on the relationship
between a dependent variable and one or more independent variables.

Hypothesis 3: “Customer satisfaction affecting in the digital technology to meet the needs of
customer who using express services in Thailand”. A test with the customer perceptions affecting in
customer satisfaction will be using regression analysis method. Regression analysis is a statistical
process for estimating the relationships among variables. It includes many techniques for modeling and
analyzing several variables, when the focus is on the relationship between a dependent variable and

one or more independent variables.

Scale Range Interpretation

5 4.50-5.00 Strongly disagree of digital technology to improve performance and
to meet the needs of customer

4 3.50-4.49 Disagree of digital technology to improve performance and to meet
the needs of customer

3 2.50-3.49 Neutral agree or disagree of digital technology to improve
performance and to meet the needs of customer

2 1.50-2.49 Agree of digital technology to improve performance and to meet the
needs of customer

1 1.00-1.49 Strongly agree of digital technology to improve performance and to

meet the needs of customer

Source: The Five-point Likert Scale: Online
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The test validity
Harrison (1983) claimed that the test’s validity is the extent to which the test measures what
it is intended to measure. Hence, the Index of the Item — Objective Congruence (IOC) was used to

evaluate the congruence between the test items and the objectives. The criteria are as follows:

“ ”

+1” means the question is congruent with the objectives

“0” means the question is uncertain to be congruent with the objectives

“-1” means the question is not congruent with the objectives

The questions that obtain the |OC between 0.5 — 1.0 were deemed acceptable.
Here is an index of the Item-Objective Congruence (IOC) was calculated in order to evaluate the
congruence between the questions and the objectives. The test items obtained the IOC between 0.5 —

1.0 is acceptable; while the test items containing the IOC lower than 0.5 must be revised.

The index of IOC (ltem Objective Congruence) was used as follows:
I0C :ZWR
Where  10C is index of item-objective congruence
ZR is sum of scores checked by at least three specialists

N is number of specialists

The test reliability

A reliability analysis of the variables is to test the questionnaires with a pre-test with a
sample of 30 samples from the customers who using express services in Thailand and reliability
analysis of variables is to test the questionnaire to 400 samples (Marsden, 2010 : ). These results
answer the question of ordinal and interval scales were analyzed to determine the analysis of the
internal consistency method with a Cornbrash’s Alpha Coefficient for measuring the internal
consistency of the answers sequential data. The Cornbrash’s Alpha Coefficient set to a value greater
than 0.6 is acceptable. The analysis is as follows:

Cronbach's alpha is a measure of internal consistency that is, how closely related sets of
items are as a group. It is considered to be a measure of scale reliability. A "high" value for alpha does
not imply that the measure is one-dimensional. If, in addition to measuring internal consistency, you
wish to provide evidence that the scale in question is one-dimensional, additional analyses can be
performed. Exploratory factor analysis is one method of checking dimensionality. Technically speaking,
Cronbach's alpha is not a statistical test - it is a coefficient of reliability (or consistency). Below, for

conceptual purposes, we show the formula for the standardized Cronbach's alpha:

Nc ~

v(N-1)¢
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Here “N” is equal to the number of items; “c-bar” is the average inter-item covariance among
the items and “v-bar” equals the average variance.

One can see from this formula that if you increase the number of items, you increase
Cronbach's alpha. Additionally, if the average inter-item correlation is low, alpha will be low. As the
average inter-item correlation increases, Cronbach's alpha increases as well (holding the number of

items constant).

For customers (30 samples)

Reliability Statistics

Cronbach's Alpha N of ltems

.992 30

For 30 samples of employees, Cronbach are present the validity by Cronbach’s Alpha at
0.992, which is greater than the standard definition at 0.70: therefore this set of questionnaire is validity.
From above table, it can be seen that all the items were of a reliable range. This means that the

questionnaires were credible and reliable.

Reliability and Validity

The two concepts reliability and validity are very important to take into consideration when
carrying out a qualitative research since they help to determine the objectivity of the research.
Reliability and validity could be seen as two different measurement instruments that illustrate the level
of trustworthiness and credibility of a research. Bryman and Bell (2007) explain that reliability and
validity are separated into internal and external concepts.

Internal reliability refers to whether there is more than one researcher within the study group
thus the observers can agree as regards to what they see and hear. External reliability means to what
extent a research can be completed again with results comparable to the original study. It might be
difficult to achieve high external reliability since the scene and the setting is likely to change from the
time of the original research to the time of a second one. However, a strategy mentioned by Bryman
and Bell (2007) is to adapt a similar role as taken on by the original researcher in order to be able to
replicate the initial research. Subsequently, to achieve high reliability in this thesis, this chapter
describes in detail the process of gathering data as well as how the respondents are performed.

This detailed description increases the ability for other researcher to replicate this study under same

conditions with comparable results.
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Internal validity refers to what degree the researchers are able to agree and come to same
conclusions i.e. if there is a good match between their observations and theoretical thoughts that they
expand throughout the research (Bryman and Bell, 2007). Internal validity is usually perceived as
strength within quantitative research since the researchers tend to observe the social setting over a
long period of time, which generally results in excellent correspondence between observations and
concepts (Bryman and Bell, 2007). External validity, on the other hand, can be seen as a problem
within quantitative research, since it refers to the extent that findings can be applicable in other social
settings and quantitative researchers generally make use of small samples and case studies (Bryman

and Bell, 2007).

Results

This is the concluding chapter of the research, which will bring the purpose of writing this
research into context. This chapter also target at providing recommendations of the study, Therefore,
the researcher will perform recommendations to the study, as well as other that researcher has
conducted a detailed analysis of three parts and found the result as described by the following:

Part 1:The demographic aspect, from 400 of respondents and the researcher found that the
maijority of the respondents is female at 73.3%, ages range of 31-40 years old at 90.5%, then mostly
education level at 89.8% by bachelor's degree and most respondents average income per month (in
THB) are 15,000 — 35,000 THB at 89.3%.

Part 2:Customer perceptions aspect from 400 of the respondents divided into4 categories;
intention to use, usage behavior and benefits to use. The researcher found that courier services that the
respondents use most is Express Services at 92.3%, the respondents using this services at least once
a month at 90.5%, the last time to use Express Services is a week ago at 83.8%, the purpose of using
courier services is for business at 92.3%, the reason to choosing online Express Services because
Brand or Reputation at 71.3% and online express services that the respondents are using is Kerry
Express Services at 77.3%.

Part 3:Customer satisfaction affecting in the digital technology to meet the needs of customer
who using express services in Thailand so rejected H3 because of the significant level below 0.05 level.
The result found that most of the respondents in Bangkok aren’t satisfied with the online express
services by providing their personal information and debit/credit card number so the result would be
rejected. Nowadays, credit cards offer the customers convenience. They don't have to carry cash or a
checkbook, and they can choose to pay off the purchase over time or all at once. As a business, credit
cards give you the satisfaction of almost instant payment. But this convenience comes at a price. Credit
card companies charge a percentage of sales — usually 3 to 5 percent — for the privilege of accepting
their cards. For this reason, some small businesses choose not to accept credit cards. If your
customers are primarily other businesses, you may also choose not to accept credit cards, because
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commercial customers usually do not pay in this manner. If you do accept credit cards, verify the
identity and signature of the cardholder. If you accept a fraudulent card, you could be left with an
unpaid bill. The study had three main hypotheses, which are H1, H2 and H3. These were the most
relevant hypotheses that directly related to the topic of the study. However, after conducting the study,
a number of other hypotheses were discovered. This was as the result of the comments and

suggestions given by the respondents during the survey.

Discussion

The study had three main hypotheses, which are H1, H2 and H3. These were the most relevant
hypotheses that directly related to the topic of the study. However, after conducting the study, a
number of other hypotheses were discovered. This was as the result of the comments and suggestions

given by the respondents during the survey.

Table 5.1 Hypothesis Testing

Hypothesis Hypothesis Statement Test Result
HA1 “Demographics affecting in customer satisfactions”. Accepted H1
H2 “Customer perceptions affecting in customer satisfactions”. Accepted H2
H3 “Customer satisfaction affecting in the digital technology to meet Rejected H3

the needs of customer who using express services in Thailand”.

Hypothesis 1: Demographics affecting in customer satisfactions

The researcher found that age, gender, education and average income per month are
affecting in customer satisfaction. Resulted also shows that most of the respondents are 31-40 years
old, most of them are female with Bachelor's graduate and the average incomes per month are THB

15,000 - 35,000.

Hypothesis 2: Customer perceptions affecting in customer satisfactions

The researcher found that customer perceptions are affecting in customer satisfactions by

divided into 3 categories below;
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Benefits to use: the respondent are strongly agree with an easy to use an log in online, online
express services are great function that orders can be modified or erased later on and also online
express services also provided 24 hours customer services care for the customer.

Intention to use: the respondent are most using an express services at least once a month
and the last time of using an express services are a week ago.

Usage behavior: The respondents are using an express service for their business purpose
and the reasons for choosing an express service because of brand or reputation. An express service

that they are most using is Kerry Express Services.

Hypothesis 3: Customer satisfaction affecting in the digital technology to meet the needs of customer
who using express services in Thailand

The researcher found that customer satisfaction affecting in the digital technology to meet
the needs of customer who using express services in Thailand and for the customer satisfactions are
divided into 3 categories below;

Capabilities: the respondents are giving the excellent scales for problems solving, tracking
and tracking, flexibility for special requests and available range of services.

Performance: the respondents are giving the excellent scales for billing timeliness, pick-up
timeliness, delivery timeliness and speed of timeliness.

Overall: the respondents are giving the excellent scales for 77.8% (n=311) respondents.
According to the research topic, “Customer satisfaction affecting in the digital technology for express
services in Thailand”, 400 respondents are strongly agree with the digital technology of express
services in Thailand by giving more than 70.0% for convenience, price, saves time and
products/services comparison accordingly but most of the respondents in Bangkok area, (Asoke area
and Silom area), they are worried about giving credit/debit card number and don'’t like providing

personal information so from this results, hypothesis 3 would be rejected.

Conclusion

This is the concluding chapter of the research, which will bring the purpose of writing this
research into context. This chapter also target at providing recommendations to the study, Therefore,
the researcher will be making recommendations to the study, as well as other that researcher has
conducted a detailed analysis of three parts and found the result as described by the following:
Part 1.

The demographic aspect, from 400 of respondents and the researcher found that the majority of
the respondents is female for 73.3%, ages range of 31-40 years old for 90.5%, then mostly education
level at 89.8% by bachelor's graduate and most respondents average income per month (in THB) are

15,000 - 35,000 THB at 89.3%.
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Part 2:

Customer perceptions aspect from 400 of the respondents divided into 4 categories; intention to
use, usage behavior and benefits to use. The researcher found that courier services that the
respondents use most is Express Services for 92.3%, the respondents using this services at least once
a month for 90.5%, the last time to use Express Services is a week ago for 83.8%, the purpose of using
courier services is for business for 92.3%, the reason to choosing online Express Services because
Brand or Reputation for 71.3% and online express services that the respondents are using is Kerry
Express Services for 77.3%.

Part 3:

Hypothesis 3; Customer satisfaction affecting in the digital technology to meet the needs of
customer who using express services in Thailand so rejected H3 because of the significant level below
0.05 level. From this research result found that most of the respondents in Bangkok aren’t satisfied with
the online express services by providing their personal information and debit/credit card number so the
result would be rejected.

Nowadays, credit cards offer the customers convenience. They don't have to carry cash or a
checkbook, and they can choose to pay off the purchase over time or all at once. As a business, credit
cards give you the satisfaction of almost instant payment. But this convenience comes at a price. Credit
card companies charge a percentage of sales - usually 3 to 5 percent - for the privilege of accepting
their cards. For this reason, some small businesses choose not to accept credit cards. If your
customers are primarily other businesses, you may also choose not to accept credit cards, because
commercial customers usually do not pay in this manner. If you do accept credit cards, verify the
identity and signature of the cardholder. If you accept a fraudulent card, you could be left with an

unpaid bill.

Recommendations of the Study
The main objectives of research are below:

1. To find out how the perception can be influenced by an e-commerce application.
According to the research result social media users who receive great service have a significantly
better reach than others, telling an average of 42 people about their positive experience, compared to
just nine people for those not using social media, according to the 2012 American Express Global
Customer Service Barometer. In addition, people who have used social media for customer service at
least once in the past year are willing to spend substantially more (21%) with companies they believe
provide great service. They are far more vocal about service experiences, both good and bad.

Use complaints strategically. Listening to complaints helps clarify what disconnects customers
from your company. It can provide important information about the failures or gaps in the service

system. Compile, analyze and feed the information back to employees who can help correct the
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problems, and use complaints as an inexpensive and continuous source of insight into consumer
expectations.

2. To find out the factors form a user’s perception of an e-commerce application.According to
the research result customers have a specific set of expectations for you when the relationship begins.
Those expectations are based on consumer perceptions of you, your company and your industry.
Expectations are formed through personal past experience, as well as the experience of others who
interact with the customer.

3. To learn and understand the needs of the customer who using express services in Thailand.
According to the research result customer satisfaction surveys require more resources, but can be
done without a large budget. Make sure you are only gathering relevant and important information that
is actionable, and stay focused on what is really important to your company. You're asking your
customers to give up their time on your behalf. Keep the survey as short and focused as possible.
Surveying customers about their satisfaction with a transaction immediately is a simple and focused
way to get great insight into customer expectations. This approach also provides great insight into how
well your employees are representing your brand and their impact on the brand experience. Effectively
delivering more than consumers expect is very difficult to do on a daily basis. But the benefits of getting

it right are huge.

Limitations of the Study

There are several limitations to this study, some of them are: (1) the sample is focused just on
customers in Bangkok, Thailand and (2) the customers are from Asoke areas and Silom areas and
because of the limited time so the researcher can do the research analysis only for the group of people
by using random sampling and the results won’t be suitable for all the online express services
organizations/companies. (3) DHL, FedEx and Kerry Express Services should provide an online
payment for the customer who using online express services because if you do business online,
accepting an online payment method such as PayPal makes it easier for people to purchase your
product. Customers who don't have credit cards can use these services, and other customers don't
have to leave the keyboard to look up a credit card number. These services charge you a fee for each
transaction, however. (4) Thailand Post Office should provide the online website to the customers for
log in, sending the post and parcel and also provide an online customer services care for making the

customers satisfied and convenience about the products and services.

Future Researches
This research generally focused on customer who using express services in Thailand within the
selection area in Bangkok but in the future research would focus more on two major group of customer

and also focus on both side of the employees that provided the products and services as well as the
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customers who buying the products and services because it will help us to know what they needs and
want so that it will be the good factors to improve or solve the products and services problems in the
future.

This study could be further improved if the sample was not just from the customers in selected
area in Bangkok. In addition, also measuring productivity by giving two groups of the respondents from
customers and employees so it's common task and analyzing which group performed better, the one
that worked from home or the one that worked at the office, this way we would be able to see more

clearly if what they claim to be their perception matches reality.
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Abstract

This study aimed to investigate the relationship between modern electronic commerce strategy
and performance of electronic commerce businesses in Thailand. A questionnaire was used for collecting
data from 147 electronic commercial business managers in Thailand. The statistics used for data analyzing
were multiple correlation analysis, simple regression analysis and multiple regression analysis. The
findings revealed that modern electronic commerce strategy in aspect of the customer service strategy,
the purchasing management strategy and the advertising strategy had positive relationships with and
effects on the organizational performance. Therefore, the manager of the electronic commerce ought to
concentrate on executing the strategy to be used in commercial operations, intended to be snappy and
simple to work. Additionally, association ought to worry about offer customers an alluring item to invigorate

request this strategy made an intense trigger purchasing choices of customers increased.
Keywords : Modern Electronic Commerce Strategy, Performance and Electronics Commerce Businesses
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’
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2552 : 23-39) TN sindAuimaniunisaunulunisafiueny vanluauiduasudonisingsia

a

vugumedidniulilfiunnsiteainnisingsiauuusia il iegannismeuauinuulauneuasnagmisiige
A o o ay @ - A = Y qy @ - Y | LA \
PazrudiulElwiulasfuessuesinenigagninliidinauiules wazidinteduAietnewieiies (Necmi
and Martin, 2004 : 290 ; Tana DNRINA, 2556 : 222-226) AmFLnagninidindaiannsatindasialus

Wungzuaunislunsiaane wanAsuARAN waziianis 29N lennslssadNRUE A uA uAZLEN A28 NS

'
a @

Wsumansnamaenslidediannseiing warnswmun s [eANdTAINALNY LATADLIALEY
P v o Y R & v, & A - o | o Y v -
mmmmmﬂmgﬂmwaxmmimﬂnmLquieﬁm“lmQ’]ﬂﬂJuﬁﬁ\iM@\iﬂﬂixﬂ@uumﬂ@q 4 fu lEun AUNALNT
ﬂ’]‘iﬂ]ﬂﬁﬂﬂ’]u@]ﬂﬁﬂ (Customer Base Expansion Strategy) ﬁﬂuﬂ@ﬂmﬁm‘iﬁmi@mﬂ’ﬁﬂ (Customer Service
1 - o o & . 1% e
Strategy) AMUNAYNTNITIANITAADD (Purchasing Management Strategy) LL@:muﬂ@ﬁq‘ﬂﬁmﬂmwmﬁ

(Advertising Strategy) TeaeAtsznausiy 4 fuil faulununlunisaniivanuaesgsia waliiussguiuung

v
o o

[ dl o v [l a a a o ¥ ' a 1% (|
we383ANsNgNRiNUuA I3aenallszdAnann uasiiunavinliiasdnsfinaonlfinFaumienisudedu anvises
denaliiinaniannifivauiauazinanilsnuinau

HANN3ANLTHLINU (Performance) unanisaidugsnagasesdnsdntlszaunadnizanniloaiiesla
Tnagismssiasindories] vidairsasialunisfiamunanisafininuaeesdnsiiuasietnaanion
Fensdananisaniivauiunumlunisaiuayussuu B sduiuesdnaya i azdananiliinsdng
= o a P o o e o Ny o o a SAx 1y o el aalal v o
HuannsaBuanunasnudnglsrasdnaald nedananisatiutidesfaaiumaneds widanliiunisueaniu

duduninsgiuuazti i Metheunsuanepe wivasilednnanisanifinnunuunaanin (Balanced Scorecard

'
A =

: BSC) (Kaplan and Norton, 2000 : 37-45) Dalfdnduesasianianisdanisfidaalunistinagmslilg

v
o o

nsUfjumedas ininauladnuuamiiazussgianiunnaeedesdng sonidfiismnsaesesdneaz 1A
Ay uazqpeeutesnslImsuntun ilueeneh mesfinnunuugasn nazdas lunamiuun
nagnsunisdanisesAnsléidaau lnafiansanainnisdananisaifinnuuuunaann dssnausian 4 f1u
(Welim Wi, 2555 : 51-55) A8 A1UN19RU (Financial Perspective) §11gnAn(Customer Perspective)
14 . 14 = P o .
Aunszuauniznnelu (Internal Process Perspective) WaAUN17L38UIUALNITWEUN (Learning and Growth
Perspective) d4ganialftuwaAanizdnranisaniuuiuunaan il fetrsunsuanayinliiesdnsann
= a 4 ! ° 'y < 1% ' ¥ = ﬁsj b4
deanlenszuy nstsuiunadingnisniuaununagnsesdnslfetansutioudiann iWunnsa3emnnanna
o = 14 A a d’j 1 1 o ¥ 3 IS ! o
Aunsilasuilasresaniniandenninnluedeanids N liiesAnsiaanaaefialunisnsiagey
uwazAnmnNanisa i ulfiiuacineg

gananwitedLanvsating (Electronic Commerce Business) §3Nanin1singsnssueuaegidnnseting
Tungeane 1w NsTeanaduAIuaziENIg Melasnniudedidnnseting ludrazidulnsdwdt Tnsviel angy

q

iseudusiumaiinin wWuiu (lana andssd, 2556 : 16) gsiantszneuniswitiadaidnnsatinddoulng
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=

A a i‘ a d’j a d‘ o o K v a T & a a T &
Aa ganalszinvaenaen Sgsnatlssnviliiugsnandsasaduieliuuudunesidalasnssgsiauudumaiiin
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ﬂqﬁ'mqﬁ?ﬂ@@ﬂﬂﬁ‘zLﬂWﬁuQWﬂq Qllﬁ VAN ULININNNINTUY AR ﬂ']?V]']D:TﬂTﬁ'NNqu'ﬂqﬂﬂﬁ\mlﬁﬂﬂuw (Mobile

U2
o

Commerce 138 M-Commerce) i1 Nsaaifluaniny N19diTaduAIuaz13N"g N19NGINITUNNEUIANT
wsiu Seyadwaiadaidnnsetindlutlsuinalne 1 2558 (nsensmamalulatiansaumauaznisdesns
(lai), 2558 : iulae) wudn Tl 2558 yarwidndaiannsetindlutlszmalne Jyarindn 2.03 Frudu

a

v Tnawtieandy yasaangsianeiidugsia (B2B) 1.23 1udnuunn yaa1uegsiawns iy

]
|

f1i3lna (B2C) 0.41 Auduunm wazyarzefigsnanneliiiuniaiy (B2G) 0.39 A1uduunn nex
A1AN0itl 2558 HuTmsiaiiies $eaas 3.65 yaAETN 2.1 Auiiuum

A ! Y v 4 va o K =2 o o o ! o a A & a

ANURAEANNAINLATIAU fAdtRauladne Auduiuissudnagnintladaiannsatind
o [ o a a a A @ a IS 3 ~ 1

adeluiiunanisniliviuesgsianndiadaiannsetindlulszmelng Tnaddnniszasd ianageudn na
gninndiaeaidnnsetindasiz i acnduiusiunanissilivauaesgsianniiadaidnnsatinglulseme
Tnenvizali aeingls Feianiafiususndeyaangiiusgsnanidiaddidnnsatinglutssinane uaansinlé

'
a T~

ann3aae aamnsatih il didudeyalunisimmn wazilfuilganistimsdnnislunisaniinveu ieasenonu
Tasiu uazaulfiBeunianisudedy Waenadesiuniadasuulasluauan Bniadedadaugdy
atluayunIsEnaulalun19AHWY amnsaiNLsyANEN LAz UssAnBna liiungsnanttindaidnnsatind

wazngugsnagu <) naula i lfiduwwmidunisimunisaifivnuaesgsialuswansely

2. LANANITNUIRENNAITDIUATANYAFIUTBINTSIAE
Tunsfnnidaniell nagninndiadaiannsetindadelva WHgninvualidusulstass

[2

= o a o 34 v a a o Y o a
BACHNANTSNUNANTITATLULNL mmmqﬂizmmwmummm@@ﬂmﬂuLmem‘Lummwimmu

sunwisznay

Tumaaasnagnindgddidnnsaindadelmivaznanmssniivau

nagnsnalgddiannsaindadelual (TMS) NANTSALEUIY (TOP)
1. fAunagnEin1sIENegIugnAn (MSB) 1. funnsieuiuaznisiam (OPL)
2. fiunagninisLEnIsgnén (MSS) » 2. Arunszuaunianialu (OPI)
3. ﬁﬂuﬂ@qwﬁ‘mﬁmmﬁm% (MSP) 3. fiun12{u (OPF)
4. fnunagninislasnn (MSA) 4. fugnAn (OPC)

2.1 naﬂq‘l/lﬁ{Wﬁﬁ‘nﬂ(aLgnﬂiﬂﬁnﬁﬂﬁ/ﬂdlﬂﬂ (Modern Electronic Commerce Strategy)

I3 a

nagninfigeBiannsatindasizlugd (Modern Electronic Commerce Strategy) “anaifia nsnnmue

1 £
e o

AnmaiseuwImslumeUjuandnaneesgiarivluszarduiazszazann N9 1auaT iU INNg
TunsdfjiRnaananniasean uazanassnsininensaesedng e liiussguimnefininual

| = a a v A ' o - v a | ] a | .
ateiidsvanana e lfirsetnadianesulatiidinundidauianlunislason uasdaudiunisung i Line
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FaoulaFauntenisuaedunaziiiaani lsunnady (Necmi and Martin, 2004 : 290 ; Tanng DeNgdsa9d,
2556 : 222-226) Usznaufiag
2.1.1 fnunagninisuena §1ugnA (Customer Base Expansion Strategy) ¥sinemi

%

ANAINTD NN9A3RANA INsanIngugnAT UK o) WiNTW uazesasinEmaIagnAaN 1A
% U o o a0 a b % a dl v 'S = QI d”
FNENNTATINAINANANAFAAUAILAZLTNT VA TaSANTHERATN NI
2.1.2 funagninisLisn1agnAn (Customer Service Strategy) M8 AMNAINNIDTUNTN
y a . o [ v o ° a P v a v a o (% 1%
TaanNsinsededniugndn nsliiAfinmuuzinseazBaanaaiuduAuazisnig vnlignan
Aapnusiulauazaunmasunnuviralauauus e fuduALazIns 18 WenauduassanINufiaang
wp3gnAlifliungn
2.1.3 ﬁﬁuﬂ@wﬁmﬁmmﬁm% (Purchasing Management Strategy) PUEDNE ANAINNTE
Tun19dn@a 4ann danauTunIINgs N19aMe NIAALILAWAY N19IUANTENNIAINELAWALAZLENNS
nuesdns WelfesAnslmnulfiBauntanisudeduifinunnain
2.1.4 fnunagminislameni (Advertising Strategy) mungs avuansnsalunislddagiuiy
1 1 d‘ o L8 o dl o Y a % a v dliJ o d‘ % ¥ % a
pinee] v Aedsaneeulml iunstiawanasiudeyaresduii uazinslidunian ensziuliignAinia
o P < o
ANNAUTAULAZ AN TR UANUTALINTNNNTY LT
2.2 HAaN19ALEUIY (Performance)
o a =2 o a e o iI o v
HANTIALHWIY (Performance) MNNEn NAANWE N19U1IFRNNU8989AN S T8 1N 30 N 1T
ussginnlszasiantasdng Tnadnisiminensndun i linadsslumigegn uazsilunanaaildann
N1eAHLAANITNAne 289937 unsnannauszndwnsdanadialunsljimenulueanuaziiades
danasaninudnBaluaunan (3Rn WeNi, 2555 : 113-145) 1sznauiag
2.2.1 fun1sBebuaznsWmW (Learning and Growth Perspective) Msnaiiia AR NaI1Nen
TunsmuInIzLIuNBeLgzeaIRANEedianig THun nainrineaeanineu nsfnmniinam
Ao ) Y o o = = PRy
admunn dalanmaldininaulfuansanuaiuns waznisfiszuumaluladansaumann

q

2.2.2 funszuauni1snnglu (Internal Process Perspective) 3ngiia n1sandiinanuivedos

a

ligsnaannnsovgutudeiauasiig - nediunnianazhage uasinegninld lHun nasafinaunmeg

NITUIUNIINAANHALNIN NILLIUNIIARINFIATIATIIANITANILLIUNNTLEW SN L5z ANTN N
2.2.3 A1un193% (Financial Perspective) U180 N13ANHKITY LAZNNILEM 32897ANN3
TudunisRuifdoudoalunistfuilgsesdnslinau 1Hun nadulavessadu neanfiun uaznisld
dselamiannduning tnpazifiunuaninle nssauAnlnesisEm wasnanauuwuaesinodu
2.2.4 fnugnAn (Customer Perspective) MaNelia N3ALIAUENANAIN1TTBQNAN
o oo . o o da oA e ad o da
wasuutlasly 1hun naiindauutenianana nsiauedusNNAMNIN NNILENNIIRAGE YsaTaldeaiin
2990AN19 NIATTNTNAIA WAZATHLANFANIUANIANTENgNAT ANNAINETA LazAYINFaINIIURIgNAY
nagminntiadaiannseindade lunsifianduiuiiunanisaiine iesanngsnainisld
- A & o a A o o \ P o a aa = ° = g
nagmintindaiannsetindniuaiy uazmnnzan azasna Winanisalivunawasinani lsiunau

T9AanARINLNNWIAETRY AsENE Nl (2556 : UnAntia) IARNwIHANIzNUTRINAYMERWMaSIIN
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a A & a = a < % dl o = oa &« @ % [l o
wargalannseindiAnuAnLiuAtenaaiunsiinagniaumefidnlna sanuazitius i agluszaunan
1Bun FrunnsiBniegnAn fruasnuazaansanialunisdngs fruaandaendiouazannuidele
% v o a o % % o 1 lﬂl 6 v a & a
ArunnsasaiusiinsiugnAn uazfinunsinlasninniiudeseulal uargUsznaunisndizdBidnnseting
= a =3 ¥ dl o = ° a Adl 1 v % 1 o ¥ !
HPnuAniuAeNesiunsinsalivuinaiiuninainlnesanuasiiuaefinu aglussaunn Tud
Aupuiugaszerlunisutiuensuanuiugaaia s lun SN wNg FuN19RENELILNIAELALEY
wazfinunsUfiiR lunisneuaueanagnsaumneiiin uazanundatiunisaann anudiiisuazuanazny
EUINAUHANIIALHWY AW B s aladaidnnseindfecliinaud Aty iuni s wazdfudss

- A

nagng e llianunsnduduuaraivayunisaiivenunyadiunisaaialfiiuednab saanaugiungm
nliiRananisaiinauliitauatnsaiies Ilnainnsasusirumalulatianasaniun asescuuiizms
adelud uwazatiuayuliiypainsinisausy dununliifarudinlasniy uazaenadesiuauis
984 @xla aanumad (2554 ; UnAnta) tHN13ANINANILN LRI ANTNINNN9LFUIINITAANARLNA SR
Pirenan1sA i uIssgInani dindaiannseindlutlszmalne wuda fisunsgsnanntiadaidnnsating
= a < % all o = a a a a c & % [l o
HAnNAaiufeNaaiuNsitsyANENINNIsLITNIN IRaTnBuneiinlns sanuazidusafu agluseAu
17 THA ANUERRSET A113AN FAIUTEINNNNIRAAN NN EYEANTZANHRUAT AIBNNTEUETNATE
F1UN1T AN TRLLRNNIZIANZAY WATANWNNT5NHIANNITLEUAD LarRANNAATIWSsNeaT LS
nesiinanulaasuuaiiumadiuegluszaunnn Hun frugnén frunszusunisnialu funisiaud
WASWANLN Lafinun19Ru fiisunsgsnanidirddiannseiing nlscazinanlunsanitugsnauansneiu
FANAATIRALEINEN LN RV TNINANTLINNINNIAANAB N DTN ANVEARTUT LAaTA1UTNMN
A Ludausauaneeiu iisunsgsiandisdaiannsetindniiguuuaesgsia dszinnaesnisilsynaugsia
AMUIUNINGY waznunzidouluaqiiu uansniuiauAamiudaRaaiuian A Buula
v $% % v a U o % a ] 1 o
Frugnén fnunszuaunanialy AunsEauguasimuw tazfiunistulduansieiu
‘NI 1 v % [~3 Yo 6 a A @ a o 1 1 o a
aninananndinediu aziiulfisnnagnsnitisaBiannsatindads I dnasananisaiiniu

o

AerauanyAgIuldias

=

ANYAFIUNNSINE : nagnindisdBiannselindasis nsfianuduiusuazansenuidauen

AUNANITANIIU

3. AenTALUNUAAEY
3.1 NFEUIUNSUALIENITIRANNANAIDENT
lszanns (Population) M lunse Bud frismnsgananidiaeiannsetindlulszmealng
QU9 3,265 AU (Taa FuRt 25 nINgIAN 2558 : NINWIMUIFINAN9A, 2558) NqHF0LNg (Sample)
73 luns39e W fismnsgsnandieaiinnsefindlutlszmelng aruiu 350 Au tnentlnnnsa Krejcie
and Morgan (Joytsl Asazans, 2554 : 43) iisesilef i lunsfususandioys lun wuuaeunnw taefide

Tdauuugauninauau 350 4a IneRdelsantiunisdndeuuuasunun e luseidliifungusaetng
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Waasuinualunisiuuuusaun N fFuLDgAaUnINAWWIEY 147 21U Fadunuuseuniuignsies
psution Anduasar 42 WewBauiauniudnuuuuuasuaunashldingusnecng Gsaanafesiu Aaker,
Kumar, and Day (2005) l#1inid1a91 nnsdeutudeunnfiesisnsmeunaunnesnatioeseaas 20 a3aziadn

Haniuls
3.2 MsInAMANHMEIRIAILLS
nagnswnniggaiannsatindade ludidusioulsdasy Teaunmaiuunasnidy 4 1w

Aatl 1) FunagninistenegugnAn Auau 5 e TneareunquinaaiuaNaiisnlunsasanann i
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! ' 1% 1 PN d” o o P Wy ¥ I3 IS PN d’l 1%
m@mnquqﬂmium PANNUU LL@zﬂQﬂQ?ﬂHWM@WﬂQﬂﬂ’]LmJVL')VLﬂLW’BSLMﬂ\'iﬂﬂill?.l’ﬂﬂ’]ﬂilw\lllﬂlu 2) AUNAYND

]

¥

M3L3NM9gNAT Auau 4 de TnursauAquieaiuANAINNTaluNsfiNT eI R nsRaaNsTTLgNAN
msliiAnfnsuuziimeazi@sanaaiu@ufiuaziinis 3) nagninisdanisdnte 1w 4 fa lnuaseumgy
WNeafuANaNnanuniaeae 4am dgaLluniandn n3amig NIsATUAWAY N19IUAIEENI4

a v a Y o 5 ¥ 'S o ¥ dl o
NOLAUAN uazLiinsliALesAns uay 4) Aunagninislumni 1w 4 de Ineaseuaguifaaiy
ANamnInlunslERegluunsing o wu Aedianesulml Wunisiiauefaiudeyaresdudi uaviisnis

Tindungan

HANNTANTWIY B9aunsRuuneantiu 4 A1 Al 1) AunisBauiuarniswmmn aauiu 4

fin IneAsaUAgNINERTLANAINNID TUNIRIWIN Z LU FLEYTa09RANLTI89AANs NaNTInSe

o o o Aa P~ = Al o
ABINWUNITU NITTNBINUNNTIUNHADNTN LL@%miNiZ‘U‘ULVlﬁIuI@ﬂmmquﬂVlm 2) muﬂitu%uﬂ’]mﬁﬂu

A1uau 4 4a InepsauAquiieaiunsalivauiedasltigsiaassoutiveudiaiauesng o nafiiuaua
Nazhagn uazinegnnld 3) daunialu aauon 4 de TnaasauaguifesiuN19ANTELIE LWAZNITLTING
a v a alld ] 1 o & a/aldy v v o ¥
1eananTluA N RN ATt lunsUFutleesdnslinay uas 4) AugnAn Sauau 4 e InaasauAgu
4 e ¥ Y o d
NenafunspaUauesANfaniszesgnAmitaeuuagly
3.3 AMNNARIATRINANIA

ya o Yy o Py | N g % o o

fadeliinmeasupndanse Tngrunisiatsaniiendeninanngdeaaiy
LATUNANBNUNIAA LT U e (Discriminant Power) TaeldmaTia Item - total Correlation Correlation
fenagninndindaiannsatindasizlua 1HaA18unaa1uun (r) agsendng 0.430 - 0.735 uazuanIIAHLNY

o Y

1HA8111a9 1N (1) Bjsridna 0.598 - 0.868 Teaanndadil axiiR TinuEenA (2552 : 90) lHlauesn

o o Y Y < = &, o My A A = A o =
ANUNRRNLUNTIEUD ABINAT 0.40 ’}J‘Lﬂ,ﬂ @Q@zﬂﬂqqﬂ'ﬂﬂ?uiﬁ’]qLﬂi’ﬂ\'illﬂllﬂmﬂqWLﬂqummquuqiﬂLﬂU

L
a

sausndayaiungusitatnesiall uazAiAuTeiuasATedie (Reliability Test) Ingldpnduls=ans
waaw (Alpha Coefficient) ANNA5189AIEULNA (Cronbach) Tenagninitieaiannsaiindasia
HAduilsrAvsuaarnegszidng 0.751- 0.827 uarNan19A L HwL HAdntlsrAnsuaarinagsyidng
0.861 - 0.929 TaanA&eITL Nany Nawrd (2552 : 90) lAlauadnAANTeiuawATedINe FaelAn 0.70
dy =2 A 1 o Yo dl A A dl ° =3 v o 1 o 1 !
1l AsaznedwaniulidnAsesiiadinnininimnzasfiazin lufiusousmndeyaiungusaatasiall

3.4 aAN g lun1sIag

AmFunnsndeaill {idaldinnanistiassianduiisuuunaunagaLNANITNY

weanagnintiaeRiannsatindadt luldunanisaiivauaesgsianniiadaidnnsatindlutszinalng
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Performance = 3, + 3, MSB + [3, MSS + B, MSP + [3, MSA

4. NRANENISINERATNNITANLS 18NS

A9 1 NsaARsianduiuiresnagninitizdaiannsatindasiz ludiunanisanitueulag e

geegsnaniiadaiannsetindlutlszmalng

Aauils TOP MSB MSS MSP MSA VIFs
< 4.23 4.45 4.47 4.22 3.98 -
S.D. 0.43 0.36 0.47 0.63 0.70 -
TOP 1.000 0.379* 0.309* 0.672* 0.473* -
MSB 1.000 0.488* 0.312* 0.354* 1.465
MSS 1.000 0.159 0.240* 1.324
MSP 1.000 0.487* 1.351
MSA 1.000 1.404

* PldnArymealAnszsi 0.05
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Abstract

This study aimed to investigate the effect of organizational flexibility on operational effectiveness
of information technology and communication businesses in Thailand. A questionnaire was used for
collecting data from 126 information technology and communication executives in Thailand. The statistics
used for data analyzing were multiple correlation analysis, simple regression analysis and multiple
regression analysis. The findings revealed that organizational flexibility in aspects of the operational
flexibility and the technological flexibility had positive relationship with and effect on the operational
effectiveness. Therefore, the information technology and communication executives should focus on the
flexibility of the organization in the aspects of operational flexibility in order to constantly adapt themselves
to the environment. The executives must track information inside and outside the organization. Moreover,
they must prepare for adapting organization and developing the operation skills in order to meet changing
circumstances. These will therefore response to the competition and increase the competitive capacity,

which will contribute to the business success and sustainable growth.

Keywords : Organizational Flexibility, Operational Effectiveness and Information Technology and

Communication Businesses
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waznAguaduniduseda (Discriminant Power) tne/ldwaiia ltem - total Correlation Correlation
Senuiinusuacdng Saunadouun (1) agezwing 0.449 - 0.803 tazAvduaniasiiineu ferdiuna
AUUN () BEITNIN 0.525 - 0.854 HaganARRITLLLIAATE Nunnally and Bernstein (1978 : 245) #ia1a47
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Operational Effectiveness = 3, + 3, FFO + 3, FFF + 3, FFS + B, FFT + €
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wasgsnamaluladarsaunaAuaznisaeans uilszmelng

pawils OE FFO FFF FFS FFT VIFs
X 4.00 4.22 4.06 4.06 4.54 -
S.D. 0.46 0.53 0.55 0.56 0.46 -
OE 1.000 0.724* 0.496* 0.630* 0.622* -
FFO 1.000 0.707* 0.728* 0.595* 2.961
FFF 1.000 0.624* 0.404* 2179
FFS 1.000 0.602* 2.558
FFT 1.000 1.735
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Thss9:
ANMNEAUEURIANT o AT t p - value
dusedng -
AXNIALAANBY
nisamaag
NIATIU
a9

AP (a) 0.570 0.275 2.071 0.040*
AunsULRNs (FFO) 0.412 0.084 4.930 0.000*
AUN171% (FFF) -0.042 0.069 -0.600 0.549
AnulAseas1989Ang (FFS) 0.095 0.074 1.282 0.202
Fnuwmalulad (FFT) 0.324 0.074 4.370 0.000*

F =230.680 p=0.000 Adj R’ =0.599

* TedAtyn 9aiaNIZAU 0.05
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Abstract

This study aimed to investigate the effects of information technology skills on job performance
of information technology executive of computer manufacturing and assembly businesses in Thailand.
A questionnaire was used for collecting data from 154 information technologies executive. The statistics
used for data analyzing were multiple correlation analysis, simple regression analysis, and multiple
regression analysis. The findings revealed that the information technology skills in aspect of the using
internet and the using information had positive relationships with and effects on the job performance.
Therefore, executives should focus on information technology skills by developing themselves and staffs
to be ready for the change of technology in the future. Also, information technology skills implementation
planning a policy about information technology will contribute to effective performance and benefit to

organization.

Keywords : Information Technology Skills, Job Performance and Computer Manufacturing and Assembly

Businesses in Thailand

1. unin
Tugaifaqiiunisuteduniegstalfiinsiienmalulatiansaumadinniiewmuinisiizmsdanis
2NN FaeTunnsinuaIMNNENAENE N139UNUNITANLHINAY NNIATIRERL NN3TATIZITEYM

= o

uaziieannldanalunisantiueu Inaewizgstansiasnisannumagalunisaitiuviu walulagasaumne
KX A o k2 ° & a ¢QI dgl dJ o = U dﬁl
aeiinsm WisunsoneuaueenisinauluesAnsgsnanniinay aansnatulagansaumeimanil

Nngaeliinnsaiuaufiawenee aziinAnanuazA AN 02095 TN LmTe AUt 11 N1991euN

'
A

NNTAMAAARANT NFFAAKLA WAZNNFAANNT LHUAY (WTNT M Tw’%rﬂ?, 2559 : 1-3) wanani maluladansaunea
ﬂ”\aﬁﬁw%wmm'famw‘hLﬁuqmmmmﬁmﬂwﬁﬂumﬂﬁfmLﬁum@mamLL@:ﬂﬁrzam%mw‘LumiﬁNm WATANNNT
hsndnmssruuansaumAlifdusseuasmaasnanmn ity edhalafinnn nsfagfinaviunatulad
mmumﬂiuﬁ@aﬁuﬁfumﬁmqiﬁ@ﬁm wisensa Winsanlunanee) fw liun nasvinasnudinlaunuam

1a9nAlulagansaumANifAeaIAnT NIRATNAMNARINITAUAN TALINAT9RIANT uazdadsznayldfae

v o K

= o e v a 2 am o o o o a g o
ﬂ']ﬁ'Lﬁ]fl‘ﬁlqulﬂ@']ﬂ?VNﬁ‘zﬂuHU?ﬂq?m@ﬂﬂquNﬂ{]Umqquiﬂﬁl?Zﬂuﬂﬂﬁﬂqu@']ﬂﬁy warANAunazsaa s

al

v
v ar

walulaansaumelunisUfimeu (weedl dudin, 2553 : 1) Ay mfmw”fi@mmmﬂmniﬁ%iﬂﬁu
walulagansaumeitiandaeinidustatis ﬁﬁlmﬂmm‘ﬁ'ﬁ inszmalulatiansaumnaazaunsnin i
NeWAUITTLLNUANS TuesAnaiindse@nsninls

Winezmalulagansaumna (Information Technology Skills) 1l1AM3E AMaNNsn TN L TR
UBILYAAR LUAIUNTEBNULLITZLL nshRRsTLL nsdenldginsal ngeinuaznisssynsfldinatulad
arsauma fozaneuzauluessnsganadianunainuangluaqiiudouustinmalulatansaumanidos
Tunssniineliffls@ninm fedudufestiurainafidaug prugnanaalunsliimaluladliihe

UseBnBnmgegaanaufiaanisaasesding i Geinwinsemalulatiansaumanyaainslussingaasiive

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL

132 | = — -
Un 10 auun 1 u.A-0.A. 61




wans:nugaoriny:AuInAlulagansaunAnUiewansUfuAvuevusmMstihenalulagansaunAssidwan / oSUSAD uun:Ge La:Anu:

T lunnsdfrimeudsznauldsion 5 du lun drunisldinsdwiiindaun (Using Mobile Phone) finunnsld
PaNA9LmaT (Using Computer) Aunis i lsunsndnidagtl (Using Package Software) finunnsldauimasiiin
(Using Internet) Waz@1un13iansaume (Using Information) 1wy (Wosu, 2008 : 86-90) Aqiiu vinse

= =3 1 AdJ Adl o a e 1 '3 =l dld
walulaansaumeaaiudauniiandndulunisdfimauustunesdnsiifiypansidiganinlunig
dftRnuiudeniinasiieunetulagarsaumedinnnges lunisinnuliinadsslemigeaaunesdnes

= A o s = a o , ~ o Y v o
nanauenanislfiRnuesyaas luesdnsaniugednduedtewnn ieaslddnassyaansliidindu

anwnuzauin W ldnanuiinninmuaziules lomigegaunasdng

= v o o

AN 1R (Job Performance) HuAnan wlunsvinmnuesyaansusiasyananlpaudiig
o ¥ d‘ Yo IS a a a a o & '3 dl 14 =
ﬂlmu’ﬂ/]i@?UN@UﬂN’]ﬂNﬂ‘EZ@Wﬁﬂ’]W ﬂi‘z@ﬂﬁ&l@m’]ﬂ'ﬂ[ﬂq‘ﬂiz@ﬂﬁ LL@zLﬂ’WﬂNqﬂﬂE\?@\?ﬂﬂﬁ‘ ﬁQﬂWiVLQV]?’]UﬂQN@
Py I

nsUfimnuiiazinliiesdnavizednnandesldinsutiianigunisimunyaaing e ianuaag

a

pNANNTILATINE s Waenafesiuansiesnisaesesdns i dadunszuaunislunistsyiliung
nsUfiRnuesyaainsusaza e liussqulmsnglunisdfifauii fausiazesdnsyaainsaziidon

artysiansaniunuiued wunnuazazdiaduindeuliasdnafinluiadvunafiansld @anga s,

£
o o

2556) anviedadunuamsinmangAnssunsUfifauluewnan uazdealiinisiinadnnisesdnaiing
o o S o P 2 em S A e 3y Y 1y o G o
N9IANHUNRANEANNENTN TanantsUfiRuiuiesdlsznay 4 fau lHud furineuadariung

AuuA (Timely Finishing Job) #1unnsinseadadns (Communication) Auinanulimsivung (Goal

'
aa

Achievement) UAZANUULAAIANNAAIBNUAYAS19439A (Presenting and Creativity) Liluéiu (gan §nlne uaz

12
oA

2998 NINTAIMUA, 2545 : 147) TeAunaNazaamani Wiesdnstszaumnngda vaninistszenslilfeding
WHNZANATNANIUNN ORI
genananuazisznauAanfialmai (Computer Manufacturing and Assembly Business) tlugsnia

INNIHARLATEIABNTDINBFAIULARS WAZIATEIABNTDNaTLNTNY suiInssznauranfiames qiinnd

1
= A

pawad uazginanifnunalulaiansawme ivenauauasaNfioin1ses i (nsenmematulatiansanina

& '

= @ 4 o A o = o oA < = o o
LATNITA8417, 2558 : L'J‘].Iiﬁ]m) mqammmnumquLm@ﬂuﬁ@fﬁuuw@mquqwmmmmwmmym@

wsgialulsemelng visil dnsnisiAvinaesgsiandnuardscneupeniiameslullssmalnaegiseuas

o

11.4 YAAPINIAE 51,954 Fuun (aunpangaaunssimalulatansawmnalng, 2558 : dulas) daudndty

o

) < o © v o qy a o a Y 1= = a = = =
ataihidudanansuliigsian1iuanuliednalsz@aninin Ae waluladarsaunauaznisiypaing
nivinwe ARG ANansnsnlunsthmalulagansannannUsegnd i lunisiinnsanu uazd fiisaun sy

1% 1
o o Y a aal

naumang Ay fiismsdhamalulagiansanna anfufiesiineedirumalulaiansaumanazduing

a

' '
a v a

snanihiiguaiuiinteuyngmnesnaninesdesiumalulagarsaumealuesdng iy unsgau ngunoet
Tnsea’19 sutlszanas uaznszuaunisliironsiunyaains wusiu daduiFuisgenluniswmuni
o a‘d‘ 4 i3 :/I dl o v a o a J v v a 1
poNAniusndnudianelu uaznewanierinliigsianuiiuselUls (Ausan duaew, 2553: 3-4)
Tneaseanudene iiiumisaanumalulagarsaumeiiufoaunwiclussiuumnagns uazunutusnis
= ¥ = A o a qyo a v a a o o o
santwuszanauiumalulagansauma iemungana linntduanlifilssansnnsaamniines A

walulagansaumeAresiitisns Asdanasenisdumnwicdnlugsiaiug

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 133
Un 10 auun 1 w.A-0.A. 61




wans:nugaoinu:AunAlulagansaunAnUrewansufuAvuevgusmstihenalulagansaunAssiowan / OSUSAD uuN:Ge a:An:
A Y vy ya o R = o o = o
anREaNaNwAdinesu fadeasauladne nansznuresinseiunalulatiansaumani
' a e Y a | = a a a

slanansUftRNwIesimslhaemalulatiansaunaesgsnananuazlsznaupeniaweulssnane
Tnaddnnszasdiennaaudt vinwemalulagarsaunalinansznusenanisuJusauisely agngls
ndJ ° < A Y a U = a a a
deinniaivsaumndeyaangiismsdhamalulagarsaunagsiandnuaziszneunenianed ulssmelng

o b‘d‘ % a o Yo v oa Dlﬂl ldl v L4 < ° o
HaaNEN lAannsdannsniduwwan e inugiEvne naenauiiiinandes Widinlawaziiunnudidny
1ainmzinunaluladarsaumeawazaiisniunlszyndld inanansdfuiReundlszangnam
sannafudieyadivivismslunimawmuasiauinesmaulagarsaunaluniylfifauesyaains

Tuasdnsinanisdfimnuduliesnalss@ansnn

2. LAaNAITNUIRETNNAITRIUATANY AFIUTBINTSIAE
TunnsAneddaaisll inerdirumalulatiansaumaliignitvualiidusioulstasy

(2

= o a e o (54 &V a a o Y o a
LLZ\]ZZNfl\lﬂﬂi‘L’V]Uﬂ‘UN@ﬂ”I?ﬂ{]UﬁN’]u mmmqﬂ?:mmwmummma?ﬂm@uLLmﬂMummw% U

sunwilsznay

Tunarasnislssana ldiAsatnenedInNuasAMMWER A

NNEEMUNATUTAEINTRUNA (TUS) uansUUROY (TIP)
1. Frunslinsdnsiiadewdi (Usm) 1. Fuinaaiaiuaun U (JPT)
2. fumsldirasitaumes (USC) 3| 2 #wnsdesiedesns (JPC)
3. Auns ki ldsunsnddagy (USP) 3. Frurinelfauinmng (JPA)
4. frunslidumeiiiln (US) 4. FUUAAIANN AR BULAYESN943IR (JPP)
5

. Anunnsidansaune (UST)

2.1 Mz UnAlUlaggsauLnA (Information Technology Skills)

2.1.1 funsldnsdnsiiadaun (Using Mobile Phone) nungifis avagaainaxnsnlunig
d‘ v v aa a dll 1 o o s d‘ ai o a &« @ Y o
Aeansfioyauuudaniie nadensedtynyins gunsallnsdnwiinaeuin dsdumnaiinin nslidoyyinanys

A 1 2 dll o 1Y r—‘ll r—‘ll ' & 1 1 o s dll dl eq// 2 a oI/
ety liany Weiu-ddeys iedensagtnanisine kumsdniindeun sanianunsalfuennaindu
v oo 4 d o o 4 , Y o o

vulnsAnsiimdeuiituirresiiadne lunnsfnredeansuaznisinaulfeceldsz@nanan

2.1.2 frunislirenfiamed (Using Computer) Mgt angnnsalunislinenfames
atagnas nsldgunsnianiaund gunsahiuiindeyasine nsldgunanlanastlszinnsine uazniaguainem
\AradmaNAaLAe s

2.1.3 funsldTdsunsudni3agy (Using Package Program) #angifi A91danangm
Tun1sldldsunsndridagdsing Tunnsdjumanu v dultsunsudninen dultsunsuessndselond
Aultlsunsunsiin uazdullsunsudandine dusiv

2.1.4 Funislddumesiiin (Using Internet) Msneiie Angnnsalunisidensedunesiin
nsldldsunsudugiu nsldllsedidtiannsetind n1sldlusunsnawnun madenlalaauutlasdieya

vwguwmeiiaiudeyaniedluaeniiomeiuaziAsatie

134 | 215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61



wans:nugaoriny:AuInAlulagansaunAnUiewansUfuAvuevusmMstihenalulagansaunAssidwan / oSUSAD uun:Ge La:Anu:

2.1.5 Aun1sldansauma (Using Information) Msngiid manannsalunisldansaumea
d‘ v a a v o o % o dld ]
WansuHuLaAAgUla Aneanuuy @59a994 Usuilpufle uasimminasuanansaumaAniag)
WelfuRenuliussqidmane

2.2. uan15U{1mU (Job Performance)

2.2.1 AUNNeadaiumINnnuua (Timely Finishing Job) ¥RN809 N159190MEUNN TN

mem AMae v & o . o o 42 daem
wazdNnaUfURNun A FuNe U Miadaiuneuiuuavisanie lusrasna A liuasnanund jiin
aanN1TLRU s @NINW

¥

2.2.2 funisiinsiadeans (Communication) Mungde Nslszausuiuinendas
o a e v < 1 o dll ¥ o 1 v a d‘ o 1 d‘ ]
Aun1slfiReuzeInufasaAINanid wiud e lidzanasadundseivlauniiensaneu

2.2.3 fnuneuldmadnuung (Achieving in Job Goals) uunefia nsU5usaliiaennées
Aunnrlsuilasuulsunsuedaddng anunsaieninezma ulatansaumadinngdas lunnsnawli e
FNNAYNFIBINIITD89ANS wazdaN s ANan N s lFRudng s asiaasasfnasls

2.2.4 AIULAASAINARTIINLATAS19493A (Presenting and Creativity) ¥unena
= U o a 1o v a o =l 1
1A913 Anamsn lunsawAanmAaulanIud a1 lunsdfiReusesnuiinissungs
WaLanUALANNAALTIL AL AN 111991971 BAZR KUY AN AATLINLN AW U911

nuesAns

ANYRFIUNMSINE : Tnwrdumalulagarsaumeatipudiiusuazianssnuideuon
AunanisldmReu
H,: insednunalulatiansawme frunisliinsdwiinaaui dasuduiusuaznanseny
o a e Y a | S a a a
AunanisUfjiinueeizmshematulagasaunaganandnuazlsznaupeniomeulszmelne
H, : inezinunalulatiansawme fnunislirauiomed danuduiusuaznanseny
o a e Y a | = a a a
AunanisUfifnueesiimehemalulagasaumaganandnuazsznaupreniiomed ulszmalneg
H, : insedumalulagansawna Aunslilisunsudagy Saouduiusuazuanseny
AunanisUfifanueediismnedamatulagasaumagsiananuazlsznaunauiamalutlssmelne
H, : inwedumalulagarsanmna Anunisligumeiiin daouduiisuaznanszny
o a o v a | a a a a
AunanisUfiRanueediismnedamatulagasaumagiiananuazlsznaunasiamaflutlssmelne
H, : inwednumatulagansawna funisliansawma Jauduiisuazianszny

o a e Y a | = a a a
ﬂ‘LlN@ﬂﬂiﬂ{]ﬂﬁ]ﬂ’]u“ﬂ'ﬂ\iHU@‘M’]?EJWHWI@I‘LAI@E@W?@HW]ﬂﬁqﬁ‘ﬂ@&m[ﬂLL@Sﬂﬁ‘iﬂ@‘Uﬂ‘ﬂNWfJLﬁlﬂﬂuﬂﬁ‘gmﬂi‘V}ﬂ

3. AEngALUNUIAEY

3.1 NTEUIUNITURLIABNITIRANGNAIDLNS

Usznsngusetng (Population) Alunside Hun fudwsthawalulatiansaumegsiauan
uwazilsznavpaniamesiutlszmelng a1uau 409 AU (NeumugInansAn, 2558 : v las) auauilszans
nguset A uunANlssnngana 1Hun nsnanreniawaiuazilsznaumreNiomas 1491 310 A

nsnangUnsnidpiudeya A119u 38 AW NIHARABARNAILADBT AU 18 AU uazNIINARYUNsalse

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 135
Un 10 auun 1 w.A-0.A. 61




wans:nugaoinu:AunAlulagansaunAnUrewansufuAvuevgusmstihenalulagansaunAssiowan / OSUSAD uuN:Ge a:An:

=

1 dl o d‘ A A =3 b4 % J va o ¥
NWBUT) AU 43 AU meaqmw‘lﬂumimmqu‘mmmﬂ@ I/I,G]L,Lﬁ LUURBALNIN IQHQQQHVLQZQQLLUU@’EJUQ"IN

H v 1
a %

19U 409 1 uwuuaeLnINNgNFiesuazAILIIINARIWI 154 1 LTudRTmeuNALIne ANy Il

Anlugasar 37.65 193Uz a1nIngusinesing femsdentuaaunnufesdsnmmeunduethatinsienas 20
Asaziiedngeniulé Aaker, Kumar, and Day (2001) mmxﬂm@ﬂumﬁmLﬁu%mglmiﬁa 51 4u
3.2 NMSIRAMANHUEIRIAILLS
Wnweiumalulatansaumailuiuldas: sediuuneanily 5 f1u ﬁqﬁ”ﬂ Fung i

@ o

A4 Ao o = o = 9 = >
NIANTLARRUN AU 5 98 Tmam@umqummnuumam ﬂ’]qmgﬂ’]'—]ﬂ@qﬂ"]?ﬂiuﬂqﬁ‘@’ﬂ@’]?"ﬂ’ﬂﬁﬁ]@LLUU

R

o P

aa a o o P A v a o & Y o A 1 E2
afdRe nsdensedtyoyin gunsniinsAninaeunldstumaiidn nmslidoyonuyanys wsetnaiane
N S o P L P y
e iu-dediaya iiemensegLnsnisne dulnsdniinaeun 2) frunslineuiawes auiu 5 e
Traasauaguinaiuauamisnlunslinreniomeieenignas nsldgUnsnianfaun? alnsaliiuiindays
sinee] nsldgUnsnisanastszinnsne uaznisguainuesespaniiames 3) Aunislillsunsndizagy
A5 de Inemseuaquineaiuananisn lunsldilsunsudngagilsner lunsfuimen wu
Aultsunsudntinen daultsunsnessadselemd Auldsunsunsiin uazdullsunsusiamsiime usiu
4) fumsligumeiiin w5 da naaseuaguiiaany AnuaIRnsnlunsTansiagwnaiiiin

v =3

nsldllsunsudugiu naslilswdldaidnnseind nsldTdsunsuaumun nadenloalasuwlasdioys

al

Py =

uudumefiiaiudeyandeglunauiomeiuaziesadng uaz 5) Aunislimalulaiansanmna a5 e
Tnansaupguiientiuaaaansalunsiansaunaiienunuuazingula Aneenuuy aieasss
Usinlgeudle wasimnuasuaingassunaifies el funeuldussquung

AN IR Feauunaanidlu 4 du rfT\iﬁ”ﬂ ANUNNNATAINUAINNINUA AU 4 T8
TnAsaLIAguIAEAfUMINIUAY Meineu kazanansaU iRl funeumng lfasaviunauiua

~ A uy A A e & s a P a aa ° P
Mﬁ'ﬂﬂ’]ﬂiu?xﬂgmﬁqﬂm\ﬂq LL@L’NM’]‘LAVI‘UQUMQQHNWuuNﬂ?m‘V}ﬁﬂWW 2) ANUNITAARAADET INUIU 4 AR

'
va a o o

TnaasauAguineaiumsUszauauiuginesdesiunisUfiRnuresmuicaniumnids uludd e li
Adasnanidunlszvivlaunineusonsu 3) Anuinauldmuuinuung 1w 4 e Inaaseuaguineaiu
nst5usilfdenmdeeiunislsu asuulaungueaadsng aunmnineyineemaulagasawmnAdinungae
Tunsieuliliniuanusianistedesdns uazasisoimunAnanimnsinaulilinudnglszasd
29999ANEI S 4) HUUARIANASENLAYAS19A39A 41U 4 da TnsAsauAgUINEaTLHAYING ANINEINNID
TumsiamanuAaudanlud il lunisdfiRnusesuiinismunguiiewaniaauanu@niu
auAALWTNEe 11199197 AT KU AN AL NN NI WL Ue9An s
3.3 AUNNUDILATRINDIN
va o Y o dl 1 a dy v o v dl
g lfvinnnsmagaumuissnss IngiunsiatsutiendeAninangidatnoyuazin
) ° ¥ . L o a . 2 o o =
ANBNUIRA LNt uTede (Discriminant Power) taeldwmaiia Item - total Correlation @avinezAnwnaluiag
asauna IFAEIUIRIuIN (1) BEIEnIne 0.439 - 0.915 waznanisifiifanu lAg1unadiuun () ot
93914 0.444 - 0.949 TaganA&adriLl Nunally and Bernstein (1994) 1511@1a91019MA48L8111A8 W10
Aunan 0.40 WuAfeensulsd wazuaAANdiesiuaearsasile (Reliability Test) IneldAduilss@nsuaana
. ~al =2 o o = N e a o
(Alpha Coefficient) AMN35189ATAULNA (Cronbach) Bevinsefnumalulagansauwmna Apdutlsz@nsiaani

BEj921919 0.846 - 0.956UavNANTTU AR AENL sz AN UaaNIaEIT1914 0.828 - 0.961 TeanAndesiy

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL

136 | = — -
Un 10 auun 1 u.A-0.A. 61




wans:nugaoriny:AuInAlulagansaunAnUiewansUfuAvuevusmMstihenalulagansaunAssidwan / oSUSAD uun:Ge La:Anu:

Nunally and Bernstein (1994) lAthianeadn avnddetienung e Cronbach WieiidiAIANm@esi
1a9AaN iAITAINGN 0.70
3.4 A0AN LG luN15I]8
AmFunnsidpaiell {adalinnstinaeinidims s ianduiusuuuN A AA UNANSENL
o o p Aa A oa v a | = a
1egvinweRiumnalulagasaumanisenanisljifnulnasnresedimnaamalulatiasaumagsna

Y o

nanwazlsrnaupantamaslulssmalne dadisuannngly satl

Job Performance = 3, + B,usM + B,usc + B,uspP + B,usl + B.UST + €

@ d a o a
4. NAANENITI8ELAzNITaNUs8ua
= o A o 9 = oy 2 ea Y a
M3AeTed HanseLresinEeAUAlulatasaumAnlsenan s TR BIeLEe
dhewmatulagarsaumagsnananuazlsznaunaniameilutlszmelng Idnnlszasfinedneine i
walulaiansaumenazuanisUfifenuesdismedhamalulagarsaunagsnandnuazlsznaupeniiunes
Tulszmalng uasnageuanduiuiuaznansenuvasinsediumalulagarsaunaiunanisUfimau

v

gasfismarhamalulagarsaunaAgsnanaauazisznaunaniuneiulszmelng aunsnagnaddely Al

A & o o o = o v a ! a
A5 1 AdwAAIAEeiuinErAumalulagasawma Inasnuaiiusesiuaesiznstamalulatl

ansauwAgsnananuazilsznaupanianeiulszmelne

NNEEAUNATUIAERTAUNA X S.D. iiml .
AMNAALIAY
1. unslnsdnsiadeud (USM) 3.95 0.58 N
2. frunslimaniamas (USC) 3.97 0.53 un*
3. AunslETdsunsndnagy (USP) 3.83 0.53 un*
4. fnunsldaumasiin (USI) 4.04 0.50 un*
5. A7 EdNaumnA (UST) 3.81 0.62 un*
Inagau 3.96 0.46 un*

"X = 3.81 - 4.04 unnaia davuAaiueg lussAusn

Ly oA = A& @ 9 A o o o =

AINATTIN 1 WUF ELFnNg HaduAadiuseinaaiunisivinseiumalulagarsaumnalngss
funslinsdniinaeni drunislireniawas druntslillsunsudgagy funislidumeiioin uazhinu
nsldansauma agluszatnnn Wasain malulatiansaunainsimunesnignids wazdadinstfulg

dl ‘ﬂl Dd‘ 6 o 1 o Yy a o K o ¥ =

wiraaares lndulsslamiiueuagnasninan Mligumnmesninneinerinunalulagasawmelunis
UtRnungadu wmzmalulagasawmaduasesialunisafinenuliduetnalilss@ninim i e
doglunnstinsediilym namsaasy nsmuuaiunenagninigneuEilunIsANENL Laziean
AnldaneTunisaniiveny usiu Seaenrdesiuaudquaesiianimnd wndiEe (2556 1 2) wudn snismsya
Tudsieadinlatiedsslamiiresnisiiemalulagansaumanndadindnaniwlunisanifiviusesesdng

Femnnansnlunistszgndlimalulatarsaunalunisljusaueesizmasdmaiiesdnsainns

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 137
Un 10 auun 1 w.A-0.A. 61




wans:nugaoinu:AunAlulagansaunAnUrewansufuAvuevgusmstihenalulagansaunAssiowan / OSUSAD uuN:Ge a:An:

putivanulagllidunfausuis uazaennfoaiuldsanes wesnl &uidi (2553 1 1-4) wudn Tulaqiiuuay
awpamalulagarsaumassuadeniendaasanisdsuulasuazainelanialusi Wunesdns Tnanis
Usuasuingeasnalunisanfivenuinaiing s anannlunsnanuaziisnig g519Anuduiusuaznisuaedi
s &K o 2 o d'd 9 2 2 = I q' v a
a9Ansasaiufiosanduypainanimaneg aondinlalunislimalulagansaung Insanizasinagefizmsg
dl' o o % = b2 a ' o :: =
Weamnsntieineziuma ulatiansanmann sy nsldlunisismsnuluesdng Aniumalulat

arsdumARsiunumAAtysensUfriRaeueesgiEmaiuegnmnn

A58 2 ANAAIAELURansUfTRU Inasanuazidumefion vesimmnesdamalulagaisaumea

genanAnuazsznaumanfiamaiiulszmalne

- — FTAL
uan1sUinau X S.D. - =
ANNARALIY

1. BTUNIUATITURINNUUA (JPT) 3.92 0.54 un*
2. AUNNIRAFARER4"3 (JPC) 4.03 0.53 N
3. AunnaulEasdnuung (JPA) 4.00 0.51 NN
4, ANULEAIANHNARTITNWAZAT19ET9A (JPP) 3.94 0.54 an*
181998 3.97 0.46 Nn*

"X =3.92 - 4.03 wnnede HpanAnLiue luszAuNIn

AINAN9 1 W91 ELsmng HponnAaiudaaifaiunsinani s fuReulagson fruinauade
umNAuA funisiinsedeans Auinauldnuduang uasfunaniANARIENLAATNETIA atlly
. o < om g y o aom o 4.
LAUNIN Hesann nantstiRenuiudiuandliiviuinyrainsainnsodJuAniinresnuniunesdns
pandalfeteidss@nsnmannilaaiiesle easlfiduuwiniunislfulgauasimunaasyaainsLi
winzanluanansiell iaenadeiuanufieinistesesdngls wazidunszuasunislunisdssifiunanis
UfiRuesyaaing e ussquusnglunsdfimeu uazazdosliinnsidmesannisasdnsdidnann
UINT9TU TegaAARBIALNUAREeY 3910 wiedid (2551 : LUnAmsia) Wudn m@maﬂ@u’”ﬁmummﬁﬁmiﬁ
prNAAYTuetnan mansfirnisaesesAnsazudsivlinuauainisn unsBmseuaes§iEung
- ANy a Ao % = a °o q o P = a a
wneAnsladELTMINAANNIaLFIATANAINNIN lUNTLEM SN T nansUf TR ulidss@nanan
% :j 3 v o :; = a dld o @ dl & v v
wdal avinlesdnatiuiniatimeniauninuazdszaunadiidamuhunnaiesdnsssy 515 uas

ARAARBNNTLNIUISET09 Han uanla (2555 : 2) wudn asAlsenaudAnylunistsmsesdnsliiyaaing

] |
3 '

UftRnumumnefiuaetusinaNann aannsanenulidiganndnnlszassnnimun s
:/1 Y a b4 A ° o o a a o n’; % o =
uugiismssadliinudranylunisdnlssiiunaauzessanisiRanuicluiuanulssudn aoui

1s2ANBNIN wazUsrANdNaU I naUAILNEAINITANIMUALLINIG 1NN ML LR AR

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL

138 | = — -
Un 10 auun 1 u.A-0.A. 61




wans:nugaoriny:AuInAlulagansaunAnUiewansUfuAvuevusmMstihenalulagansaunAssidwan / oSUSAD uun:Ge La:Anu:

A9 3 Msaszianduiuiresinerinunalulatiansaumeiunanistifanulaasan

wasfjipmshamalulatiansannagsiananuazilsznauneniowaiulszmalne

pawils TJP USM usC uUspP usi USsT
< 3.97 3.95 3.97 3.83 4.04 3.81
S.D. 0.46 0.58 0.53 0.53 0.50 0.62
TJP - 0.411* 0.495* 0.499* 0.547* 0.525*
USM - 0.679* 0.524* 0.546* 0.511*
usc - 0.746* 0.730* 0.563*
usP - 0.748* 0.716*
usl - 0.660*
UST -

o o

AINATN 33 WLAT FauLlsdaseusazAnuilauduiusiued 1 liad Ay nNataNsyAL 0.05
= ° Y a o & o i o a . . . o (72N =< o
Aeaarinlinadyy A nduiuiiuessndngsulsaass(Multicollinearity) Aeiii §iseAsianImagaL

faeirn VIFs 4910091 A1 VIFs 2assiaudstasznistsyensidiasetnaniedsan Jpsaus 0.411 - 0.525

TaflAntiaanan 10 wamnean Anuduiusszudnedaul saaselafsdunaliiaoyyyn Multicollinearity

(Black, 2006 : 585)

A9 4 NInadeuANdNTuiresdilssnsannesiunanisdifulaamnaesismsdhemalulag

ansauAgInanasuazilsznaupanianeiulssmelng

AMMINWTIALARISIN
nsidszenaldinsatnanedena dulsz@nd  AuARALARDY t p - value
nsannae mmsgﬁu
At (a) 1.709 0.263 6.494 0.000*
Funsld inadnsiiadenud (USM) 0.043 0.073 0.590 0.556
fruneliraunamai (USC) 0.109 0.105 1.032 0.304
Aunsldllsunsudnidagy (USP) 0.004 0.106 0.036 0.971
AruneldBumeiitn (USI) 0.229 0.101 2.262 0.025*
frunisldasauma (UST) 0.190 0.074 2.567 0.011*

F = 16.637 p = 0.000 Adj R’ = 0.338

* led Ay eadiaTszAl 0.05

RINANTN 4 Wud vinsrdnumalulagansaume Aunisldaunesiiin frunisliasawna
Hpudniusuazuanszny @uaniunan s uminulngson Larf uuanapNAMIENLA aT19aI9R

[asann dayauazasaumaluilagiuisnnluuazainuansunaiing asanilugiasiinisiinssiansauma

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL
U 10 aUui 1 vA.-0.A. 61

139



wans:nugaoinu:AunAlulagansaunAnUrewansufuAvuevgusmstihenalulagansaunAssiowan / OSUSAD uuN:Ge a:An:

1
o a =

uultiadwaziden saduwineNddnydvdugismansiesliasauma suiuauannsnlunisliasauma

P o a ) o P aAa Yy a aa > a
WBN17919R LA AR AR 1A TN 79191 2909 a7 1@ s8N AN R AF19ANN AR TN LAT AT 19A7TA LNNTAR
BANUULTAWIN NM999UFINAALTY N9atadaAuTaTiaesdioya LazaINTONLAURANTABNATIA
AN azdanalianundilsrdnann Tsaenadeanianuldtaes westl Anadmuy (2551 : 38-40) WU
Y a = 2 2 = v = d’j
fismnsiiannagacuinla naanaudacuaisnsaluiunalulagansaumns azaunsnTuueuuImig

o Aﬂl o al dJ 1 Y a = U v
paanauiuaulangfaiumaTulagansauma T9rnaaNImINgLTniANg Aadinla naanau
= o = o < o g ua a = a a o
Fannuanunmnlusrumaluladansaumnalussauniniaznin liinn s sauldss@nsnnsnnasld dos

n19AALIVMNTUTRA L Tusesi A NAsTEN N an IuK e IWia1u1 005U wanianisaiuenuliiden Ad e

'
o a

11Jﬁumammamﬂuﬂmuumﬁmﬂﬂ?iﬂw,l,ﬂmmmmLqmiﬁ WAZABAARDINLNNUAS R WNTa 1U5le (2554 -
88-91) wua1 fismsianuainisnlunsdusuiiayanisdumesidndanlisunsudonlunsdubu
Google, Yahoo uaz Sanook iflugiu RAnadtunige Gsanunsafumieyatnaaisigniies il snida
FINANNEDINTT Az WinNsLEM s LA AR AN la109E1 BN U sEBNBNIW INSIENNIUETMN SR L LIUENSAWN A

MiluiTaqifuane

74 ] w a o L4 [
5. dalduanusdiusunisiad luawrAaLazilszlaguaainisian
5.1 daiduaLusdInuNsIAe luauIAm
= = o o = S 2 ea o
5.1.1 AvsHinsAnEnansenuresineeiumalulagarsaumanisenanisUfimaulng 14
dszans uaznquset i lwWldgizmsdhamalulagiarsannmArasgsnananuaslsznaumaniiamesly
Uszinalng Faazyinlinuddainainuaneniniu
= - o A P o & o 2 o
5.1.2 pPasAnEasAlsTnauA BN NHAMNANTUE waznansenuiunanisUima
Waannsntidieyaanmsiselidssegndlfaulfesedidss@nininanau
5.1.3 AvsAne iy wazgiasspaesinezinumalulatiansaumavesiiisms uusaziiu
wialifaadnaiilym wazglassalidiudgautlalinsesdssiiusmumivAnsuumielunsiminanis
Uftimeuls

=

5.1.4 avsAne iy uazgiassaniipnduiutsenanisljuiRnuesfiizusdazyinli

a9AnINILNNqAeau qauisresTymuazgiassainaluuuanislunsdiulpufilasiely

5.1.5 pratimafiniznnfumumadieyaanuuugeuniaiunsduniualifedn (Indepth -
interview) LW@W"L&’%H@?{mqﬁ”uimqﬂa‘:mﬁm@qrmﬁﬁﬂi“ﬂmﬂﬁqm wazaNInNansAAtRInaa bl
W linassTaminseiuanusienisyesesdng
5.2 Uszlagtiaainisiag

o o o b4

5.2.1 fiwnsansliimnuddryiuinsedumalulagasawna Aunisliduneiiin

17

= ] ¥ a o = < a d’l ! ¥ o a
feazdaglfinsjuRnuiianuszaon uazeadmingan dwalinisativenuiullanuhuune
5.2.2 fiignsmasliipndnAnyiurinsedumalulagasaung frunsldansanna dadu
a o o v al'az v dl' o a o o
nuendAndnsuisnsiedliasauing inen1mneunukarindulalunisinnunaenauivug

4 -
wlavnangatuwmalulagiansgdune

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL
Un 10 aUui 1 vA.-b.A. 61

14o|



wans:nugaoriny:AuInAlulagansaunAnUiewansUfuAvuevusmMstihenalulagansaunAssidwan / oSUSAD uun:Ge La:Anu:

5.2.3 fiismnzaaslitrnndrAtyiunani1sUfUROu frwinauaiariuaiuniue funis
T SV o y -2 y . S
Ansadeans Auieuldinudvang uazfuuanspaiiBuuazasaassd edunisiindnaninly
nsvinBEeaniineu Wilauiuiageuseaninni i Funeumunaeteilidss@nsnan ussgingusvass

AT LNE18989ANS

a o
6. #3UnaN1INE
a o d’ld o & -ﬂl =2 [ v S d‘d 1 a e
mmwummqﬂizmmLW@%ﬂﬂmN@mzwm@\mm:rzmumﬂTuT@ﬂmmumﬂwumm@miﬂgumm
v a | = a a a = '
ﬂ@ﬂﬁiﬂ?ﬁqi‘ﬁhﬂW]ﬂiui@ﬂ@'ﬁ@umﬂﬁ;?ﬂ@m@mLL@Sﬂ?&ﬂ@Uﬂ‘ﬂNWQLﬁ]@ﬂuﬂﬁ‘ﬁmﬂimﬂ@’mN@ﬂ’]ﬁ‘ﬁﬂ?&i”] WL

o o

[ ¥ = % ya C @ % A = o
nsriumaTulagiatsaumea Aunisdawmaditn wazfiunislfa1saumea JanudunusLazuanszny

o o o o v

a o a e o a’/j Y a | = =2 v =
deuaniunanisUfimeu dai fiismsdhamatulagasawme aspasiincndiAnyiuinedirumalulad
A o 2 a o o A %4 =
ansaunAdiatihulszand i lun1sduma Inan1eimwinangg Anuainisnditumalulatiaisaumnazes
pewazy A Ng Winsennunaasuulaeana iulatluamas uazanunsalvinsesnuma ulatiansauma
PP = - o = ° 4 o =
Piwanistiaszitiiyun nsandula uaznimneunu AMvuaulauianeaiunatulagasawmelunig

UfiRuliidse@ninn uaziindszlaniggauniosdng

v =
LAN®I9TRINAY
nrensranalulafansauinAlaznsaeans. (2558). unkuaLmnATulagarsaunAuazn17aa6a15263
tsznalng w.A. 2552-2559. ALia 22 IS 2558, A0 http:/www.mict.go.th/view/1
NINWUIGINANTAN. (2558). A1uaugtlsznavgsnananuasztlsznaumauiames. §.1.4.
Aullie 1 AanAN 2558, AN http://www.dbd.go.th/main.php?filename=intro_moc3in1
wnila 1515w, (2554). aussnusauma WladasaumAi LN EWIs s UUA T AUNATEE LT 7897
o o & A = = a a P a P o a
drdnaemanuinisAnszanAns Ay 11e 1. IneninuiilEy o Aaddnfumtndgn
ANUNNNILEVNINTANEN ASANHANART NN AnenaaAalins.

JUTAN Huaaw. (2553). AwdNTUE sz NN slasulavriilss@nsua lunis1 3w s evgiinag

P2
o o ©0 o &

anuAnm ludsriadnineuaanuinisAns feeien. InandnusiEooyinisAneumningia
@121N19LIUNTNNIANEN ABLSANEIANARST NUNANLNALNMANTATN.

flan wanla. (2555). ANWNANHLT I NAMINTEIT YN WM LY TALNAN LR MYain LT T
Iraneuadiriansensnaisisagy luaaniaezduean@dsvimiie. InentinusiBoynn
TyTuviudin AnenTYTRaZNNTAANTT NUIINUIRUNINAITATN.

55T L9310, (2556). MMIRLINITUENITISUUA AW ATEN [79iTeuLssaNAN I A9 A11A9 18
FuTinnsAnmLlssnaAnmLAsaesaf 15 1. ANeNDnUSANI Aan TR S RnsnnsAn

ADIZANENANERAT NUNANENAENUIAINAINTDINTINENAE.

-
a a

wide Iwded. (2559). nansznuaesnagmnimalulagarsaumante sndsenansa 1w uYe9550a
wialulagiansaumauasnizdoans urlszmalyeg. Anentinugi3unsgananmings

a179n133ANNIMATWIAEATAUNANNGINA AMENILTYTUATNIFIANIT HMINENALNUIATATN.

215a1SMSUNYBIA:NISYANS  UNNINENAgUMIasAL

— — - 141
Un 10 auun 1 w.A-0.A. 61




wans:nugaoinu:AunAlulagansaunAnUrewansufuAvuevgusmstihenalulagansaunAssiowan / OSUSAD uuN:Ge a:An:

Wt ANAdUY. (2551). w”nmmmTufﬂﬂmmumﬂﬁﬁuﬁuﬁwﬁ/yﬂmnmwmwﬁmmmmﬁmu
Usznaunisluiiangaaingsay dananistangaavynssuuiitssmalng. 9nidsaanniy
wundnenatmalulatinsyasuindinanmimsatanazi,

Wastl dwiiin. (2553). anssanmmvmalulagiansaumanesag ludnenaemaiadununsasdamelui.
AnenTNUSANH A ERTUMNTTIAR @191UTNINNIANEN AEANEANERT unananaede i,

a1 e wardsqs NATIUWA. (2554) N19LEMTRANTLGLURIL. ngamne : idnidadidin,

711 wlledu. (2551). ﬁmn%wm/mijjzﬁwﬁmwmmvmvmwwﬁﬁm’@@wﬂwm77@1/?70%2‘/@014”%”@%?5@
Aamnaruanawuaz uaen luanniansueeni@eumionauyy. nantdnug Ui
NNUUAR AUZNTUTYTULAZNII9ANIT NMIANEAENUNANTANY.

annangaamnssumalulatiansaumealne. (2558). ICT_market share, #.1l.1l. Fuiile 4 NUATWUE 2558,
/1N http://www.atci.or.th/ict_market1.php

Aaker, D. A., Kumar, V., &Day, G. S. (2001). Marketing research (7med.). New York : John Wiley & Sons.

Black, K. (2006). Business statistics for contemporary decision making. New York : John Wiley & Sons.

Nunnally, J. C., & Bernstein, |. H. (1994). Psychometric theory. New York : McGraw Hill.

Wosu, E. N. (2008). Information systems/ technology skills needs for small versus large accounting firms

in western pennsylvania. Master of Business Administration University of New Orleans.

215a1sMSUNYBIA:NISOANIS  UNNINENAgUMIasAIL

142 | = — -
Un 10 auun 1 u.A-0.A. 61




AMNANNUETENIINITARNITANNITULAARUINATUTAS AN SR ULNA
Y [~ a a a
AuANNEFARIANTIIgINANARTUAI e U UA LU szinalng
Relationships between Information Technology Excellence Management and

Organizational Success of Auto Parts Manufacturing Businesses in Thailand

o o aa) o s rqa’ 3
AIVNE IQﬂﬂﬁ*, AT A0, NOUTAL W BIEN

Duanghati Jaipakdee*, Charuay Savithi’, Manirath Wongsim3

UNARED

ﬂﬁﬁ'ﬁ“ﬂﬁ%\iﬁﬁffmqﬂi:mﬁ RenpaaupnuduTuSazrinasanmeanuiudasumalulad
ATAUNANTLANNANFA09ANT 1DIgINANA piudaueueuszmeng Tne Wwuseunaidlusiesle
Tumafiumumsiayatayaangizmsdhemalulatiansanme ﬁqaﬁ@rz@m%yuzﬁ'qumuwm‘iuﬂ?mﬂim U
146 14 &D AT N5 wazidieya lHun nimsiandiusiuuny A LasMIBAMEINITANEILLILIN AR
AN W1 M3dpnsaniiudARmATUIAT ANTaINA FUNSINMUANAENEANSAUNA AUNNINMLA
WHUNNIAEIN Y AN wm‘lﬁmm%wﬁyuﬁm AUNINENTNTNENNIYARR HAMNANRLS LATNANTNL
FeunniuamnudnGasedng sy Qu’%m@rﬂwmm‘lﬁu‘mﬂmmumﬂgiﬁwam%”umumuﬂuﬁ AgsiipuAIATY

funsdanspmaiudAdunaluladarsaumeluyndusenand iessgpnuduadnunaluladasaume

ARNATRY : Madamaruidudri umeTuladansaund Anud5e9ing LavgInANARTUdUeNUELT

T lszwmalne

* f@nszauifsryryrn nangasLEMNIgINANMNTITA ADENIITYTUATNIIAANIT NNAINLNATNWNIANTATN
* Master Student, Master of Business Administration, Mahasarakham Business School, Mahasarakham University
23

HaoeAansnansd ANty Euasn199ANIg NN ENINA1IAN

2'3Assistant Professor, Mahasarakham Business School, Mahasarakham University



AWALITUSSIFwMsamMsaouiduaamuinalulagiarsaunAiuaudISoevAnsvenssiowantudousueUs / aoonie TonA na:Acu:

144

Abstract

The purpose of this research was to test the relationship between information technology excellence
management and organizational success of auto parts manufacturing businesses in Thailand by using
questionnaires to collect data from 146 information technology executive of auto parts manufacturing Businesses
in Thailand. The statistics used for data analysis were analysis of multiple correlations and multiple regression
analysis. Results showed that information technology excellence management technology strategy, operational
plans, information system infrastructure and human resources development positively affected and correlated
with organizational success. Therefore, information technology executive of auto parts manufacturing businesses
in Thailand must undergo priority to the information technology excellence management for excellence in

information technology.

Keywords : Information Technology Excellence Management , Organizational Success, Auto Parts Manufacturing

usinesses in Thailand
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al

auils WTT ITS ITO Tl ITD VIFs
X 4.09 417 417 419 412 -
S.D. 0.53 0.51 0.60 0.58 0.64 .

WTT - 0.675* 0.683* 0.744* 0.777* -
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ITO - 0.760* 0.618* 2.610
ITI - 0.662* 3.123
ITD - 1.920

* QladnAyn1eainnszau 0.05

NN 1 WU FalLlsfaszusiazAnullmudunus fuTenani iR sl Multicollinearity

v
v o W

A fAdeAminnsmaasy Muliicolinearity TneldiAn VIFs Wsngydn An VIFs aesiaudsgasznisdanisannsiiuge

a

FrunaTulatiansaumne HANsaus 1.920 — 3.123 BaRANasNIN 10 A1 FauLsBasvR PINNANRUE T wat luid

o o o

yeaALY (Black, 2006 : 585)
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Abstract

The purpose of this research was to test the relationship between dynamic database
management and customer relationship management success of Private hospital businesses in Thailand
by using questionnaires to collected data from 107 information technology executive of private hospital
businesses in Thailand. The statistics used for data analysis were analysis of multiple correlations, simple
regression analysis, and multiple regression analysis. Results showed that dynamic database
management, data interpretation and presentation, data distribution, and data control positively affected
and correlated with customer relationship management success. Therefore, information technology
executives of private hospital businesses in Thailand should emphasize data interpretation and
presentation that support a quick distribution of information within the business as well as secure data
and control the accuracy of information. As a result, it minimizes data redundancy and increase data

interdependence. The dynamic database management will result in an efficient business management.

Keywords : Dynamic Database Management , Customer Relationship Management Success, Private Hospital

Businesses in Thailand
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ANFiaINsvesgn A tfetnmsslatinndeaonn i Faumafiudeyanmilaguadsdulugsiamenii
AIINAFAVBINTLTUNTGNAGNIUS (Customer Relationship Management Success) 11w
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AuiusiesAilsznaveg 4 i (nen AuEIsNA uaziinm a3, 2549 : 46) lAun nsainegudieyagnin
(Create Database Customer) nslfiinalulaglfaenamuzan (Appropriate Use of Technology) NsA1uue

T1lsunsniNenisas19ANNdNRUS (Create Program Relationship) uazN193NHIgNAI (Customer Retention)
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NTUNARILARINY fau%uﬂﬂ@jmmm Faaalsanentnaenguludszin ﬂVL‘V]T-‘_I

2. lAaNETNUINENN LI BIUAZRNY A FIUUBINNGIAE
Tumsdetinmsdpnisgudieyadianadn HgnimunliduiaulsBassuasianudiniugiuanudiiGa

a Y o o o o 34 4 a a o Y o dﬁl
mﬂﬂﬂqiﬂﬁ‘ﬂqi‘@]ﬂﬂ’]ﬁﬁ\lwuﬁ 'ﬂ’m'}ﬁ]flﬂi‘x@ﬂﬁ“ll’]\i[ﬂu@’m’]i‘ﬂ@?ﬂﬂﬁ‘ﬂuLLu’)ﬂﬂiuﬂ’ﬁ‘Q'ﬂEleﬁﬂ\'iu

sunwilsznau
Tamaraamsanmsgrudayaiionain uazAnudFaaInsLEmsgnAIENAUS

nsAaRNsgIutayaliawadn (1IDT) mwﬁqL?w'aqmiu%msgnﬁﬁﬁuﬁué (SCT)
1) fnunnsinendieya (1IDA) 1) funnzainegudieyagnan (SCA)
2) Aunisulauazudninadieya (1DB) H 1 2) #nunsldmalulatllfatinamnnzau (SCB)
3) finunnsnszanediaya (IDC) .| 3 Enunstvuellsunsuiitanisaing
4) fnunispaunxndieya (IDD) ANMNANRUS (SCC)
4) finun33nIgnAN (SCD)

2.1 MIAANTFIUTANATINATR
mﬁmﬂf]iﬁm%gmﬁqwmiﬂ (Dynamic Database Management) #:1894 A5A151390T
4 dld o o & o =3 o Dd‘ Cy 1 -ﬂl v S 4 I o v o’/’
unasdiagyanflpnudiiusiu gnifiusuiulingudnanseehadussuy Weliiansnsnlideyasoniulinanely
WATNEUBNENANIFRLsTLILIATE ERe NN LS AVEN LA TiuAY
2.1.1 finums¥nndieya (Data Preservation) ke Maguan1situzesguiayaialii
nnalusruugudeyainuldiniudng Anmusydvsnmlunsinnusesszuugudeyaliter lusyAum
sensUldnaannanslfnu wamuiedusesr s sisauesE{ i sasdannsLfuiagsz@ndnn
o 13 ¥ 1 o Sogy =
meinanuresgudieyalvietlussiunglinamela
212 ﬁmmmﬂ@LL@memm%H@ (Data Interpretation and Presentation) PHIEID NIFANNT
v dl v d‘ Var ¥ d‘ A v o v o @ Y ° va a
gudeyanansnsnulastieyai iFudinun ineliisenrdesivlasaialunsdaivdeya mainlidanudugas:
¥ o v v a 26 ¥ ¥ o y dl XK v
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2.1.3 Aumanszanediasya (Data Distribution) visneiie negediagyalniudausine) mely
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2.1.4 funtsaaunudiesya (Data Control) wunedla nemruANNsIinugudeyaliifinnu

% v txs// 1 o Y % o %84 =< % o
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psdinlaluimumeesssuuguieya
2.2 ANNANTAURINTLEMNTANAIANWUS
PNANFALRINTLTMNIgNANENALE (Customer Relationship Management Success) B

ANHANNNINUBIBNANS NNIANNTORELALENANGBINN9TR9gN AN e TR AR NN lagegnsieasAng

2.2.1 funtsasnegudiesyagnén (Create Database Customer) MNNEDN &1319AA3N
gufiayagnAn InesumuesALlszney MeasRun1egnAl wlathnneidnue uaziaeanngugnAteen

' = ~ (% | ' ] o a o Yy

FINNANIAN 1ERANANNINGNA S azNgNaraT e B IF lusraven

2.2.2 funsfnaluladFetramanzan (Appropriate Use of Technology) #aneifia #nansa
Tmalulativedianziuezueizgnén ads1sqauesnishiasanugnAuasaunsonszatediayanntem
AT NIUIENNUTBIDIANT

2.2.3 funanuualisunsuiianisaseanuduiius (Create Program Relationship
Customer) MHIEAN AHNIONUUALELINL TIANTTNGIN] NNNNIARA WARLT| WNBATINNIINEN Uazn1angzdL

1%

ANNANAUSHLANAN
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2.2.4 FrumsFningnii (Customer Retention) Maeie #na1snLssilunan1sLEmsgnAT
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3. EN1FTALUUINUINE
3.1 NSEUIUMSUALABNNSIRANNANAIBEN
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Trenenunaenaulutlszmelng A1uau 323 AU (NINATLAULENIAININ NITNINANTITUGY, 2557 :
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3.3 AUMNIRILATEINDIR
i stlfnmaaeuAIiesnss TasriunnsRatsnn ijﬂm%@ﬁﬁmmqﬂri’gl,%mmmu@z
PR8I UIRAN WL UTede (Discriminant Power) taeldmatia ltem-Total Correlation %I\imm”mmiﬂm%mg@

\TInAdH HASIWNIAAUWN (1) BEYIZMINg 0.418 - 0.839 UATANANFATBINILEMIgNANANTUE HAg1unA
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QUUN (1) BEITNINN 0.463 - 0.880 FaganAdaaiy Nunally and Bernstein (1994) #11aua31n19magaLen
SN UUN Aundn 0.40 WA Tieewsuly wazvnAnudesiaemsesile (Reliability test) Tnarlpn
z&“uﬂixﬁmﬁumm (Alpha Coefficient) AR 3U89ATRLLA (Cronbach) %qmﬁmﬂ’wﬂm%gmﬁqwaf?m
fAndunsrAniuearh 82/3¥11974 0.765 - 0.836 WazAIINA13ADINIUTUIgN AN ANRUS AAndaszans
wean18E3T1dne 0.813 - 0.896 FaganAkeeiy Nunally and Bernstein (1994) l&inauadn ALNEeie
PIANGETT8Y Cronbach wuzthdinAA G asiutasianulaimsind 0.70 uetesdiefifigunimannm
il lunafiusumndayadungusaaings
34 anANlElunsIdn

dviumsdeaill fRdelildEnsinmsinisonnesuuLw A tuegeLANNANRLE Iz

m3dpnsgudieyadanadn fupudidaresnstimegnAtduiuiesgsialamentnaenmlusuinalne

<~ Yo
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Customer Relationship Management Success = BO + B1IDA + BZIDB + BSIDC + BAIDD +&

4. naAWENTIRBuAzanlsans
N15398 589 ANNANRUSITdNIsdnnsgudioyadanadniurnd1iFareensivng
P A a A o L3 A = o 4 a o
gnAdurug aesgsnalsamenuaenaululszmalng AdnnlszasAinednwnisdnnisgudeyadanadn
fuandaresnstsmsgnAduiisasgsialamenuiaenaululssmalvne uasnageuaudnius
waTHANIENLIRIN1IdANIs gy atanadniuaNgI3aeeans LI sgnAN AU UG IegIRa laane LA

wnrululszmalve ansnsnagluaddelfssi

AT 1 NMsAseiandniuirednisianisg ulieyaidanadn fuand1izareanistinsgnAdunug

Tnasan sesfjiimadhamalulagarsawnagsnalameunaenauludsanalneg

auwils SCT IDA IDB IDC IDD VIFs
X 4.07 4.33 4.21 4.04 4.28 -
S.D. 0.61 0.58 0.60 0.65 0.66 -
SCT 4.07 0.538* 0.568* 0.508* 0.453* -
IDA 4.33 0.688* 0.570* 0.477* 2.275
IDB 4.21 0.520* 0.500* 2.165
IDC 4.04 0.241* 1.571
IDD 4.28 1.412

* PlednArymealAnszsi 0.05

ANATE 1 U Faudsdaszusaziulanudunuiiudeanani Binayvn Multicollinearity

i §3deRwinnImagey Multicollinearity neildien VIFs 1sangdn An VIFs 1assauilstaszaantinvieu
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o o o

B9ANT RAAUE 1.412 - 2.275 TellAntiaand10 uaasisaulsdassauduiusiig us bifdad Ay

(Black, 2013 : 585)

A9 2 NNIMAFELANNANNUEINANL s ANEAneeTUANANTATRIN TN IgN AN ARG Inesan

wasfsmsrhamalulagarsaunagsnalsmenunaenaululszmalne

ANNAFAIRINSLEMTNAN

ANNUELnesIN
NNFAANITFIUTDNALTINAIRN - . t p - value
© " Audse@ng  AMNARIALARDY
nsannas NIATFIU

ﬂlﬁﬂﬂ'ﬁl (a) 0.636 0.397 1.600 0.113
Aunsinmdeya (1IDA) 0.129 0.119 1.085 0.280
Aunsulauazuaninadeya (1IDB) 0.249 0.112 2.213 0.029*
Aunsnsvanadaya (IDC) 0.245 0.088 2.787 0.006*
Aun1sAsLANdeya (IDD) 0.194 0.082 2.376 0.019*

F=19.372 p=0.000 AdjR’=0.409

WedAtymealAnsza 0.05
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Abstract

This research aimed to examine the relationship between practice confidence and job efficiency
of tax audit officer of Bangkok area revenue office. Questionnaires were used as a tool for collecting data
from 268 tax audit officer. The statistics used for analyzing the collected data were multiple correlation
analysis and multiple regression analysis. The result showed that practice confidence in aspect of good
attitude, commitment to works and knowledge development had positive relationships with and impacts on
job efficiency. Therefore, the tax audit officer should apply the results as a guideline for determining a
working direction in order to support and develop efficient working performance, leading to maximized

benefits for firms.

Keywords : Practice Confidence, Job Efficiency, Tax Audit Officer of Bangkok Area Revenue Office
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2.2 1sz@nBN1WN19%11911 (Job Efficiency)
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ERdeinIImMARLANINENATS Tnttun IR T e AN DTN NN T B LAY AN
aasuunifumede Inelfinalla item-total Correlation eArnusiislalunisUfifenu Hanguasuun
(r) 2ej721919 0.463 — 0.815 UATLIITANTNINNYINU FA18 U199 wun (1) 891979 0.373-0.956 G
gaanARESAL Fayers and Machin (2000 : 72-79) AiNA1991 NNINAGBLAIBIUIAANLUNTNUAGY 0.4 1WA
aanUlE aeinglsfmn Pemberton (1951 : 499-504) THtintawadn DaudANBIUIRRIWUNAINGN 0.4 WAALTY
n91 0.2 AdluAReensuls uazmAIAN@esIeakLLdaunN (Reliability test) tne 1A dnilsz@nsuaani

. aal = o A e oy A e a0 S
(Alpha Coefficient) #1NI8ATALLNA (Cronbach) EINmmuu%flumiﬂgummu‘LuLmemu nAANLs AN
waaW2isz19ng 0.831-0.874 uazilsz@nsnmnisvinamlunsaziou tHAdutlszansuaan agjsyudng
0.891-0.962 T9ganARasiL Nunnally (1978 : 245) 1Na1391 A1ANITeNUTIRLATRNaNTA1LALNLN 0.70
SRV RGBT
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Job Efficiency = g + f1 GA+ 5 CM+ B3 KD + €
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4. NAANENISTIELAENITaNLs

A9 1 MsnasianduiugresaniulalunisdjiRaududss@ninmnisminenulagson

1R9UnAAgeLN B URNsEedtinATININIRUNNJIMNATILAT

Aauils TJE GA CM KD VIF
X 3.40 3.64 3.80 3.75
S.D. 0.571 0.444 0.500 0.468
TJE - 0.590* 0.612* 0.561*
GA - 0.735* 0.615* 2.254
CM - 0.716* 2.880
KD - 2.126

* QladnAyn1eatiangzAu 0.05

v
o va o

1NAN99 1 WU FaudsaaszusasAnulAnNduiusiu seiale Multicollinearity el fase

al

=®

aen1InAgeL Multicollinearity Ine/ldpn VIF Usingdnen VIF sesiaudsgasy avudilalunisdfjimam
X 4o

HAnFaus 2.126-2.880 TelAtiaandy 10 uaasdn Faundsdaszianudunusiu M lildifalymidasann

ANANNUTNNe luszrINemquls8ase (Black, 2006 : 585)

A1519 2 NNINARDLANNANNUSINENsv AN nAnaan UL scAnan1nwnisn1aulne s

1841NAPMAAE LN HUUAN920981INUATININIAUNNFUNNNIILAT

dsz@nsn1wn15n1anu

anuula ——— -

- e AN1lszans AANNARIALARDY t p-Value
Tunnsu sy

nisanaas N"lﬁl‘iﬂ’]u
ANAIT (a) 0.044 0.240 0.183 0.855
NRTiAUARTA 0.342 0.089 3.839"  <0.0001
mma{qﬁuﬁﬂ@ﬁwm 0.308 0.090 3.437* 0.001
NIIWINUI A NG LY 0.250 0.082 3.041* 0.003

F=68.254 p<00001 Ade%:0430

* g AynnaadRTisysL 0.05
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Abstract

The purpose of this study was to verify the effects of product creativity strategy on marketing
performance in fashion businesses in Thailand. To collect data, the survey questionnaire was distributed to
101 executives of fashion businesses in Thailand. The statistics used in this study included the multiple
correlation analysis, simple regression analysis, and multiple regression analysis. The findings revealed that
product creativity strategy in aspects of idea screening, marketing strategy development and product
development had positive relationships with and effects on marketing performance. The results from this
research indicate that executives of fashion businesses can use results as a guideline for setting product
creativity strategy to respond to the needs of their customers. This will lead to effective marketing

performance and then lead to sustainable competitive advantage in the future.
Keywords : Product Creativity Strategy, Marketing Performance, Fashion Businesses in Thailand
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HARATWIT ANBIUNAATUN (1) BEYIZUIN 0.503-0.964 UAZHANIIAEWNUNINIIAAIA HAEIMIAs LN (1)
8E/7¥11914 0.655-0.860 FaganAedTL Ebel and Frisbie (1986) 1H11L&1BIN NTNAFBLANBILIARNLBNALALN
0.30 lurriizenuly dnetesiiefnnmniisseiiasi i lunsfususadeyauaznaaaumen
ANLITR LRI LLIEa LN (Reliability Test) Iml%mmszam%’qu (Alpha Coefficient) AMxATU84
ATAULNA (Cronbach) %qn@fgwﬁmm’éwmiﬁmﬁmﬁmﬁﬁ ﬁmzﬁ”mﬂizﬁmﬁm@m@ﬁwdw 0.736-0.943 uaz
HANTIANHINIUNNNITAAA ﬁﬁﬂﬁuﬂizawﬁm@m@ﬁwdw 0.799-0.867 GeaamAiasiiLl Ebel and Frisbie
(1986) 151’11ﬂmuﬂfhmmmL%@ﬁ@mumqwf]mm Cronbach FeuuztindrAAnLdesaassanliasinga
0.70 Asaniul¥ dasesdiefigunmifameiazin i lunsfusumudesys
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0INAYNENIATNATIANAR T sanan9ATnIIINIAa A Tesgsnaudu ulszmalng Fadauanng
gian

aunns MKP =B, + B,1GS + B,Iss + B,CTS + B,MDS + B.BAS + B.PDS + B,MTS + B,CLS

+ &
Tnel B = aArduilsz@ninisnanas
E = dAmnunninndeuaesnnswennsnl
MKP = nan1saniivanunianisnanlng s
IGS = NAYNENIIATNATIANRAADT AIUNITATINATIAAIINAR
ISS = NAYNENITAINATIANAAIUT AIUNIINAUNIDIAINA
CTS = NAgNENIIANATIANAAIUT AIUNIIWUILATAIIARDLIULIAINA
MDS = NAgNENIIaTNaIIANAANUT AIUNIRRUINALNTNINITAATA
BAS = NAgNSNIIAINATIANAAST AIUNITIAIITNGINA
PDS = NAgNENIIATNAIIANAANUT AIUNIRAUNHARS T
MTS = NAgNENIIATNAIIANAANUT AIUNINARBLNNNITAATNA
CLS = NagninI1sasNassANAnAMTl Aunisuuzthudnisiidngnann
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4. uRANENTSIAEwAZNNTaNLs8NA

A1919 1 NIFIAPIEHANANNUTIBINAYNENITATNAIIALARA DT UATNAN1TANHWINUNINTAAIA TALITIN LD

ganaundulutlsznalng

pawils MKP IGS ISS CTS MDS BAS PDS MTS CLS VIFs

Y 3.75 3.44 3.72 3.88 3.78 4.01 4.05 3.44 3.66
S.D. 0.64 0.85 0.82 0.76 0.86 0.69 0.73 0.92 0.92

MKP - 0.407* 0.701* 0.632* 0.706* 0.713* 0.686" 0.404* 0.335"

IGS - 0.687* 0.457* 0.542* 0.375" 0.426" 0.608* 0.676* 2.689
ISS - 0.672  0.768* 0.722* 0.625* 0.600* 0.549*  4.433
CTS - 0.605* 0.695* 0.740* 0.556* 0.501* 3.033
MDS - 0.710*  0.655* 0.507* 0.436* 2.994
BAS - 0.733* 0.382* 0.341* 3.464
PDS - 0.407*  0.397* 2.959
MTS - 0.767* 2.916
CLS - 2.990

* TilednAynneatiifiszsu 0.05

o o o

ANANTN 1 WU FanlsBaszuAaz AUl ANANRUS AU sanN TaaAndndiiusszming

'
ya o K o

0.335 - 0.713 Hlpd1AnyneatiAnszALitid ATy 0.05 Aniu fAdeAminnIImagaL Multicollinearity #41/31n7)31
A VIFs 289saulstasznagminisa319assfuansinegt NAndaus 2.689 - 4.433 GadiAntiaandn 10 wanadn

faulsfdszlmnudunusiuus liidadAny (Black, 2006 : 585)
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A1579 2 N1INAFALAINENAUTURIZNUTZANEN1T0ANBLALNANITANTUINUNNNITAANA

Tnasanaasgsnaundululssmalne

NAYNENITAENATIARAAAUN NANITANLUUUNINITARIALALISIN t p-value
(MPK)
Aurlszans ANARIALARDY
nsamnas NIMNTFIY
ﬂ'ﬂﬂ\i‘lﬁl (a) 0.893 0.267 3.349* 0.001
FIUN1IATNATIRANNAR (IGS) -0.053 0.078 -0.690 0.492
KunnsNALNSBIANNAR (ISS) 0.229 0.104 2.208* 0.030

ANUNITWRN LA ATIREDL

WUIAINAA (CTS) 0.059 0.092 0.645 0.520

1% o 'y

AIRNTIWRUINALYNTNWNITANA

(MDS) 0.178 0.081 2.189* 0.031
ANUNNINTIAIITLTIGINA (BAS) 0.152 0.109 1.394 0.167
ANUNIWRUNRARATW (PDS) 0.205 0.095 2.173* 0.032
ANUNNINAGALNINITAANA (MTS) 0.010 0.075 0.132 0.895

ArunfsuuzEandnidingaann
(CLS) -0.052 0.076 -0.683 0.496
F =20.620 p = 0.000 AdjR’=0.611

* TlednAtynieadianszi 0.05

AINAIN 2 WL NAENENITATWATIAUARADT FIUNIINAUNTBIAINAR (ISS) AIUNITHENUN
NAELNENINNIIAATA (MDS) WasAUNIRUIKARASI W (PDS) HANAURUSLATHAN T TN UTaLNAL
HANNIAHLNUNNIIRaIaTat N (MKP) Wasann taqiiuaninnaiainisuasdugeuazaanufitautiiaes
waTulagidullesinemniie v IHRRARA TN lUAAAI I UIUNN F9RA 1995 TINUDINARNAUTTAUAT WAL

o Y a PRy = o o a o P , 2 = 9

AN et lnandnsasuulasnasanan auiu nansusfluifavetsanlflunain Asfesy

a o r-:lld |d| 1 a o rall % o o 2 v a
uanTINIAN L anuATUANAY LaduNERAITINAEAARBINLANH UL AYINARINIUBHLTLNA
v da/ '3 a =K o 1 ql -:ll 2 ° v & a o e A o -:ll a o &
AaEeH B9ANIN1AGINAAIAT UL NNENIATABINNTa3 1A ANAR AU viTa LUl ge wasuwlasnEn o]
T Wianunsnaiiugsiasie i lfedaltlsz@nanin GeaenaiedriLanddezes Calantone, Harmancioglu and
Droge (2010 : 1065-1081) Wudn waasinusl udiunumédnAtyatinstissia Bininan lunisingsnaliidseay
ANAFALaraNNsnagsanluna anudsiuateguusslulaq iy Senanezin A ldnansinetudiduesacile
2BININNUANALNTNNIARIANHANANINTUN1985199AUTUAZIAN AN NANNTANINTUTNT LD N9ERE
A9AARBNNLNIUITEDY ABAAKBITLILLIAATEY WNIFIOW ARUILINIT (2555 : 154) NG99 NIINAUNIDIAINAR

o A a | v A a A Py o a o s Ay

funisdndananmnsiig - Wimasanizanuaaimanzanuasiuldls meznsimundninsiasilsiugu
a d” té o dl v a o < v v o
n2u Tetfaqen MiUseilnaangdaanaasisznatfion ANEINITONINNITRANA ATNNIANTIBINFNENT
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and Credit Cooperative Accountants in Northeast

a an

Titian e qagEnn Aan’ uaz uigss an’

a9

Winnisa Rakpakdee* Julsuchada Sirisom”and Naratthawun Musik®

UNARER
a’/’ dgjdu/

N1939eANNNIRNUsTad INenaaaLANNANRLEITMININ IR ANE RIS aL Ty

]
o = - o A A

N@ﬂ’]ﬁ‘ﬂﬁﬂﬁﬂ’]uﬂﬂﬂﬁﬂum‘ﬁ@ﬂﬂ sodaaunindlunnianziuann L%F_I\‘i L'Mﬁ@ Tnalduuuaauniniiumsesd

o

v A Ly o

Tuniaifiusausandeyaaninipydaunsalaeninglunnnianzdueaniaeinila a9uaU 143 A ATAN 1l

o

nseseidiaya TAun n1sains e iauduiuiLLILINYAMLAZNTIAIIEINITADNBLULLILINYATY TINTRELN
2 1 1 dl v o ¥ o a dld o o 1 a o a o

pgetiesatiedligninvualiidusiauls8assnianuduiutuasuansznusenanisdfuimau uaniside

WU NIREUIANTRENIFBLHEY Aunsinauss A1unisaste fauniaiinyuansiesngllidunianig

1% = ¥ = = v o o a2 o a e
LL@zﬂﬁuﬂ’]?ﬁﬂH’]Tﬁﬂi‘ﬁN’]mﬁﬁ’]ut}ﬁ‘ﬂumﬂumﬂQWN@NWHﬁLL@&N@ﬂ?SWUL‘T]\‘ﬁ.l")ﬂﬂ'i_lN@ﬂqﬁ‘ﬂﬂ‘]_lﬁ]\'ﬂuiﬂili‘ﬁlﬂ

=

HaANET annnsadaannsaiv Wl UsyTemillunnsufudss visermuwnsesaeaintd Wl dss@nsnm

o |
[% o

< 9 v o ' A A o o P Lo A a
HINUYU LL@‘L’LﬂuﬂJ‘MuW}ﬂiﬂﬂuuuﬁmﬂ’]u‘l’lmmﬂmuﬂﬂﬂiuﬂﬁ;\imiwmmmmgﬂmmmum [NARIYAEN

(2
&K

dse@ninnuazlss@ninazeinisuifaulingean

ARNATY: NMIRRIIANNGRENIFBIHEY N1sEinausn N9aenau MaiinyuANgaenelliduneng

=2 ¥ a a oa
nsAnelneldumsgiuaumey sanisUfiifan

* R@nszauBoygynn nangranydumiudia ANty Tuaznissans HMaNeNRENmMIAIAN
* Master Student of Accounting, Mahasarakham Business School, Mahasarakham University.

23 ' - o o = o
%T'Jﬂﬂ'm MTNINTE ﬁm:m@um%u@:mmmm? HUNINENAUNNIATATN

° Assistant Professor, Mahasarakham Business School, Mahasarakham University.



queTuu]us's:w:h\JmsuTmmnmug?afh\)viau‘ia\)ﬁuwamsUﬁJﬁmuuaoﬂnUruannsrﬂaauns?m&H / 2unidAn SnAnA la:Aru:

Abstract

The objective of this research was to assess the relationship between continuous knowledge
development and performance of saving and credit cooperative accountants in northeast. A questionnaire
was an instrument for collecting data from 143 staffs of saving and credit cooperative accountants in
northeast of Thailand. Multiple correlation analysis and multiple regression analysis were used as statistical
techniques. Continuous knowledge development was assigned as an independent variable that was
positively related to and affected performance. The results revealed that the training, coaching, knowledge
unofficially and benchmarking study of continuous knowledge development were positively related to
overall performance. According to results, accountants should develop themselves to be more
knowledgeable and organization also needs to improve their operation continuously in order to increase

firm effectiveness and efficiency.

Keywords: Continuous Knowledge Development, Training, Coaching, Knowledge Unofficially,

Benchmarking Study, Performance
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\Ha B unu ArdalsyAnEnisnanes
£ unu AANARIALAABLIBININENNTE]
PFM  unu nanstfjimaulngson
TIN  wnu nsenausw
TCC  WnU NNTRDUIU
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4. uaAWENNTISEUATNNTANU NS
A58 1 N3ATSTandNRLS 1IN IR ARt sailiasTuNansU TR uein T
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auwils PFM TTN TCC TKU TBS VIFs
X 4.32 4.21 4.24 4.26 4.22

S.D. 0.51 0.63 0.60 0.51 0.52

PFM - 0.702* 0.635* 0.519* 0.611*

TTN - 0.768* 0.747* 0.777* 3.213
TCC - 0.745* 0.786* 2.980
TKU - 0.858* 4.267
TBS - 4.620

* fadnAyn1eaianszsiu 0.05
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AN1INAaaL Multicollinearity Iaaldifn Variance Inflation Factor (VIFs) UsngdnAn VIFs aa9mautlstasy
N ANGatisaLties AANEILA 2.980 — 4.620 FeilAtioandd 10 uansinsaullsdasylavudunusiu

Tuseau iAoy Multicollinearity (Black, 2006 : 585)
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Abstract

This study aimed to investigate the relationships between business intelligence and
organizational success of electronic commerce businesses in Thailand. A questionnaire was used for
collecting data from 134 electronic commercial business managers in Thailand. The statistics used for data
analyzing were multiple correlation analysis, simple regression analysis, and multiple regression analysis.
The findings revealed that business intelligence in aspect of the data mining and the data mart had
positive relationship with and effect on the organizational success. Therefore, executives must undergo
priority to the business intelligence the data mining and the data mart which to enhance the

competitiveness.
Keywords : Business Intelligence, Organizational Success and Electronics Commerce Businesses
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