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Abstract

The objective of this research was to develop and to validate the consistency of a causal model of
risk perception affecting consumers decision to purchasing OTOP products in Khon Kaen Province and to study
the influence of risk perception affecting consumers decision to purchasing OTOP products in Khon Kaen
Province. The population is people who purchased OTOP products in Khon Kaen Province. The sample
consisted of 400 people who had previously purchased OTOP products in Khon Kaen Province. The instrument
used in this research was the questionnaire and structural equation model was used to analyze causal
relationships to find the path of the causal influence of the variables consisting of 4 components 1) Brand Equity
2) Service Quality 3) Perceived Risk and 4) Purchase Decision. The results of the research showed that the
causal relationship model was developed in accordance with empirical data and considered by Chi-
square=96.463, df=119, p=0.968, CMIN/DF=0.974, GFI=0.915, AGFI=0.987, CFI=.911, RMSEA=0.018 and
SRMR=0.022 The final was predictive coefficient of 0.82. The results of hypothesis testing showed that the
confirmatory factors of the brand equity, service quality, perceived risk, purchase decision customer had
positive influences on the decision to purchase OTOP products. The perceived risk has the most direct influence
and service quality has the most indirect influence on the decision to purchase OTOP products through the
perception risk component and to be able to use the research results as the basis for planning, developing the

key elements that affect the decision to purchase OTOP products.
Keywords : Brand Equity, Service Quality, Perceived Risk, Purchase Decision
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aa o a a v
3. 9 EN1TANLUUNITINE
3.1 NFEUIUNITURLIBNITIRANNANFAIDEN

dszgnsnlflunnsideasell dludnirededuilanat ludsudnaauunu usitiasanlinsuaiuu
dszgnsNuueu AsA M angueaatinalunstin ldnsuanuaulszansfiuiueu (Infinite Population) Tngl
1qns n =Z°/4e” = 1.962/4(0.05)° = 384 fiaaeing NIzALANTENIU 95% Fadelfvinnnsdssunmunisngusianting

d o - « oy 4 4 "
w400 Au iellasiuaauBianaialunisfiudeyarieanninuaainadeuainnisaauutigaunxwas 1 ls

fayanianuanysnd (aen alidiinyen, 2561) WaNA1TUNTINILIALEINGNFARENNTANNIINIZANTLN S

o))
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anyAgIuANANTuTIiauls uasnageuANnaNnauiuteyallsvdny uaznislmseiatAdssinnnysa
uils Aasnnuuasaaeinglszanns 10-20 Win sassiaulsdaunals (Observed variable) (Waen Mnfaediinyan, 2562) Tun
ARENNIANADEINa Tmmﬁmiﬁ%ﬁumimw%umu ﬁ\‘iﬁ %w’?; 1 N9guFnBLNLLILLAEAs (Purposive Sampling) Tne
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e Il IuNAfaEN9ATLANNANLIU 400 AL (Aagn aRaeiityan, 2561)
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n31AuAn TnedszgnaldAnINaINiUIAALAZINUAARTEY Hsiao et al. (2022), Kirchoff et al. (2019), Mainardes et
al.(2019), Van et al. (2022), Caldito et al. (2022) a7u431 20 48 2) A9 liLENg TnedszgndldArainann
LUIAALAZINUINEIIDS Tsai and Lin (2022), Khan and Abideen (2023), Eryigit and Fan (2021), Liao et al. (2022),
Suseno et al.(2024) A1191 18 98 3) mﬁuimﬂm?ﬁ'm TnedszgnaldAn naInuuIRnLAzINUIAEY8Y Alviyendra
& Pardede (2024), Suryaningsih et al. (2020), Ventre, & Kolbe (2020), Siu and Ismai (2022) 21131 22 48 waz
5) nn9aAulagn TngtlszgnaldAininaInuuIAnuazINWIdees Kotler (2000) kaz Hanna & Wozniak (2001)
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3 AU mm@m@umwgﬂﬁmu@:mmmmmLf'zfam M ld wdavhazuudllw A faiianusenadasacde
ANDINALTRNsEAIAI09N1974% (Index of Congruence 138 10C) laAdatiaanaanndanesdanininag
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sennkeInrmALEavLasT AN TaY (Fode NNLYAUNg, 2555) At AN A ey (Reliability)
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=0

@eneld (Reliability Coefficient) IneA8n13AUIMM89ATEULNA (Cronbachs Alpha Coefficient) wudn dam1anu

Qe

@iy 0.964 waziiadnuunidusesiautsuels wudn A RTAUAN 0.964 AANINNITLRLENIS 0.959 N9

=
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(faen Andlaehinyan, 2561)
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o Y

\Eaamnreesauls auinaesEnsnawazianiedniluacsle InaddedeBeannnguliienimessuau
asandasnannauszndnlunasunAguivdeyadelsedng InadlAada CMINDF Hentfaendn 3.00 A1 GFI,
AGFI, CFI #iA31NN91 0.90 Wa¥A1 RMSEA waz SRMR HAntiasndn 0.05 Geaanpdasiviunaaunislnseaing

(faen Anilmehinyan, 2562)
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funismszuiingaeluseiuann Avede 4.19, S.D. = 0.874 funisiuianinanatluseatinan Aade 4.15, S.D.
= 0.887 funamenieniuns@udieglussdunin Aede 4.17, S.D. = 0.797 wazAuAINAiNANAsesns
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sFUNN ABAY 4.19, S.D. = 0.884 uazAnuAunIsienlaldgnAntlusaynnaatluszAunin FnLaRE 4.16,
S.D. =0.886

rﬁmmﬁuimmL?ﬁlmiumwmuﬂg‘lmxﬁumn An1aAt 4.18, S.D. = 0.826 sznaudag Kuagu
LﬁﬂWNﬂf]ﬂﬂMﬁ%mmﬂ@@mﬁmmﬂm:ﬁumﬂ AiadE 4.19, S.D. = 0.871 rﬁ%umwL?ﬁlmmqm?ﬁumﬂm:ﬁu
11N ANeRE 4.14, S.D. = 0.873 ﬁmmwL?ﬁlﬁqmnm’hﬁmﬂmzﬁumn AR 4.18, S.D. = 0.897 AupaLAEN
nedeanag luszAUNIN Anlade 4.18, S.D. = 0.883 meﬁmmmLiﬂquqamlﬁﬂgluixﬁuuﬂﬂ Anvad 4.17,
0.812

ﬁmﬂWa‘ﬁmau%%ﬂumwmmgﬂ'lm:ﬁumn AadE 4.15, S.D. = 0.887 Usznaudan A1unnsiug
floywesluszduann Aiede 4.18, S.0. = 0.846 Aunisfumdayaet/lussdunn Aiede 4.14, S.D. = 0.849,
AunsdsziiungAnssneg luszauuan piafe 4.13, S.D. = 0.827 KrumsinAulaes luszdusn Aade 4.16,

S.D. = 0.799 uazAUNgANITNABNAINIITRRE lUsEALNAN ANLaRE 4.15, S.D. = 0.875
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o

Wef&4% (Pearsons Product-Moment Correlation Coefficient) liNaN13/A39248L1aAN AL a9A WA Aua84ns

o

Anmziluinaaunisiazea¥ie Tnannsin Correlation matrix iiansaaaauioyuAifaulsdaszdanuduiusiuie
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