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Abstract

This research examined the relationship between of Marketing New Marketing Innovation on Business
Success on Café in the Northeast. By using questionnaires collected from entrepreneurs and online questionnaires as
tools to collect data from a sample group of 400 people. who is a cafe business operator in the Northeastern region.
The statistics used in data analysis include t-test, multiple correlation analysis, and multiple regression analysis. In
testing the hypothesis, 1) Entrepreneurs have opinions on modern marketing innovations of cafe businesses in the
Northeastern region as a whole, in terms of creating a good experience for consumers, making it easier for consumers
to access products, and creating value for products or services at a high level. The success overall of the cafe business
in the Northeast region, in terms of process, learning and development, and finance, has a high level of opinion. 2) the
research results found that entrepreneurs with different genders had different opinions about modern marketing
innovation and overall business success. Correlation and impact analysis as follows: 3) Modern marketing innovations
in terms of creating value for products or services, making it easier for consumers to access products, and making
consumers become regular customers have relationships and impacts on overall business success. Therefore, cafe
business operators should promote modern marketing innovations in terms of creating value in service, making
customers accessible, and creating satisfaction so that they can become regular customers of the cafe business

continuously and achieve business success forever.

Keywords : Marketing Innovation, Business Success ,Cafe , Northeast
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3. A8N1TATLUUIUIARE
3.1 NSTUIUNISUATIBNISIAANNENARLN
1) szmns (Population) M ldlunns3de Teun fuszneunisgsiaduailunianyiueaniaaamiie auou
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4. NAANSNISIELAzNITaNsana
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4.1 wannapziANAAWIBAITUWIANssNNT A aad InsiuANdIsagsnatesiua i luann A
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ANAALAY

1. sunnzadelszaunisnialiiugisins 4.36 0.30 NN
2. snuniesaian e luRuA e LENNg 4.32 0.41 11N
3. srumsvin T lnadnedudA e 4.34 0.36 Wn
4. punan WgusinadugnAsyan 4.29 0.38 3N
Tneigau 4.33 0.28 Haly

A1NA1379 1 Wudn flsznaunis daainAaiusasnaiuwinnssunisnanasialud aesgaiaduai e
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WiUAUAYTaLEN1T A uu 3 98 (X = 4.32, S.D.=0.41)
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ANAALIAY

1. AUN1TRY 4.31 0.38 11N
2. AUgNAN 4.19 0.45 NN
3. AUNIZLIUNNG 4.36 0.36 1N
4. FAUMIFLUFUATNNIRENLN 4.35 0.42 NN
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A1514 3 N3fFLsUANNAAWIBAENALLIANIINAIRa A dse Tud Tas s szl asuresuatd Tuannne

o a A Ao ' o
FZIUADNLAENLNUD NHLWALLBINGINNNLY (t-test)

5 5 el LT
UIANTTNNTARARNE LUa t p-value
X S.D. % SD.

1. sunnzadelszaunisnialiiugisins 4.33 0.31 437 030  -1269 069
2. fruneaienuan WLduAvaLEnig 4.26 0.41 4.36 0.41 -2.301  0.838
3. srumsvn gL lnadn U ladeau 4.27 039 439 033  -3492 0938
4. pnunsyn WU lnAlugnAazan 4.22 0.39 4.34 0.37 3012 0454
Tne13N 4.27 0.29 4.36 0.26 -3.217 0739

=3 %
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AuAnlideau wazanunsin bigusinadugnaAntszan luunnsineiu (p>0.05)
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. . el WS
ANNAUNTAFINA t p-value
X S.D. X S.D.
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2. AUgNAN 412 045 424 044 -2.718 0.502
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rﬁ’ﬁumaﬁﬂﬁ@uﬁmLﬁﬁ’f]ﬁqﬁuﬁ”ﬁdwﬁlﬁu (CEP) 0.174 0.040 4.387  0.000*
sun s LT InAdugnALlszan (CEL) 0.328 0.040 8.163  0.000*

F = 58.477 p < 0.0001 Adj R* = 0.372
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