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Abstract

This research aims to examine the relationship and the impact of service quality on the behavioral loyalty of
customers at Shabu Mala restaurants in Thailand. Using an online questionnaire survey as data collection to a sample
of 400 Shabu Mala customers with multi-stage sampling design. The Multiple correlation analysis and Enter multiple
linear regression were utilized for data analysis in this study. Findings revealed that service quality in terms of reliability,
assurance, and empathy, has a positive relationship and impact on customer’s behavioral loyalty of Mala Shabu
restaurant in Thailand. This research is among the first that extending the body of knowledge in service quality by
investigating the relationship between service quality and behavioral loyalty in the context of Mala Shabu restaurants
in Thailand. The research findings can be used to apply in strategic marketing planning to develop and improve the
service quality of Mala Shabu restaurants in Thailand. This will enhance customer loyalty and give the businesses a

competitive advantage as well as long - term success.
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Tulsewmalnanuamnanenanusalalunisnaunn usnisuaznisuensa ldauqn

4. 3aN1sAL NN
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A5 1 NFATITANANTLSIR9AMN NS ILENsiL A NAsinAN ATang AinssnTesgn AN iR N STy

unanludszinalne
Aauils BL TGB RBT RSN ASR EMT VIFs
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EMT - 1.393

Tl AtyneatanazaL 0.01

v
o o K]
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(SQ) ANLseANE ANARTA -
o ANNAFIUY
nlTannag ma'aummg'm
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