uIRNTsNNsEnaunIssIuRIINTaaRs sl UL ARANS

Innovation for Smart Restaurant Entrepreneur in the Digital Age

&«

2

o o aaaa o

TnAa AR LAY TUGT RIATTAANA

a9

Kosol Jitvirat® and Thanathon Chongsirithitisak2

Received : February 25, 2023 Revised : May 28, 2023 Accepted : June 1, 2023

UNAREA

a s lj’d o & ‘ﬂl =2 o ¥ v o a a o a ¥
\iﬁu%@ﬂuﬂfll}’mﬂﬁ‘i’&\‘iﬂL‘W’ﬂﬁm:f’]u%mﬂﬁ‘i‘Nﬁj}ﬂﬁ‘?ﬁﬂ@ﬂﬂ’]?ﬁ"]u@’m’]i‘@@’ﬂ?ﬂt Lﬂ‘l&ﬂ"lﬂ@ﬂL‘NﬂMﬂ’]‘W el

aa a o‘d” dll ¥ ¥ v a v ¥ a K dl o a a
’Jﬁﬂ’]?ﬁLﬂi"]%ﬁm’ﬂ‘ﬁqLW@?%HLL%QT%N‘H@H@ g“]JLL'LILIFLu?I’ﬂQ;IJ@ ']Jj“?.ZLNu?J@J;I]@ ?Z‘qu"ll@ﬁ;lj@Lﬁﬂ@ﬂLﬂﬁQﬂUﬂ?ﬂ:@V}ﬁﬂ’WW‘ﬂ@\‘i

o '

& o L& o o saal o ax o cd o o a >
AU LL@xﬂ’]ﬁ'ﬂTULLﬁNLuﬂﬂq ﬁ"’JN‘VNsLm']ﬁ@QLﬂ[5]?’)3\1ﬂuqﬁﬂf]?ﬂﬂﬂqﬂmLW’ﬂVﬂﬂqﬁlNL°].|"]5L’Q‘W§]Wﬂﬁ'?ﬂﬁl@\?@]ﬂﬂquﬂz

a I ° a ¥ = Y v al v as a rd’lj ¥ o K
mmmﬂwmimLummmmmummﬂwemm@@um@ﬂuwuwvl,mummﬁﬂ’m LATIEULURUN I@EIEL%LL'LI‘U'LILWIT]

¥ dll A a v a o a ¥ v aa a o s o a I3
%Hmﬂumimuﬂummw ']Lﬂi"?ZVILLZ\lzﬁlﬂ’]’iNMN’TEI"II@J;IJZ\]ﬂ'JEI'Jﬁﬂ’]?’)Lﬂﬁ"]Z‘MLLUUQﬂuﬂ AUINNUNITUATICU

k%

Tnansnffauisumnninl uaznsagaupN@enesesdeys faedsnisnmaseunuuanidn dsngde

al
' v

Aunudulluianiameaiy daliesdpnuinAunuasdudaingadn o uds audeyailfiduReulanandu

= a a o o ¥ % o a dl ¥
LL@ZLWEQW@IMW‘I?@?L]F’]’JWN“QN NANTTIAE ‘]_Iﬁ‘qﬂ{]‘w)E°'Iﬂi?N@jﬂ?iﬂ@Uﬂﬁi‘?’]u@ﬁW‘I?ﬂ@@?EIZI@HJ‘I’]WT’JNVIEﬂjﬂi‘iﬂ’ﬂ‘]_lﬂ’]?

a o '

Fupnmnsgpaariaaunsaisn ldine liiiadnanimnienisudeiugegn uazannsnandunuliatnedatiuly

' o« s

sraizeng Usenaumg 16 winnssu Asll 1) uausnanmsdn uls 2) wisesiunamsaulda 3) Yuausdidasm

q

BIMNIVTDUULUMITNNS 4) wipNssunsdianssenes 5) lsasizanaalians 6) scuuFanwineauliane

7) s2uun9s RunUU ISANER 8) wannaLadis 9) wimngxNe 1wy lUN1949919113 10) Faungeusdaasey

a

11) Whanunannasueeulalindine? 12) Wuwusinsiudnnateseasiaanindngaingauaanla 13) a1uns

q

fupszviuislanewnan 14) seunmenind LA 15) YT AR uaz 16) Mamaaianuae dsatise

aa o v o a

AdAty : Hisznaunisdagiay nsdantsudnnssy malulatiaania Suemsdaests vueusine e iR

o al

* sa9AanInanse AnzLdMsgInauaznatulagatsauma snangdumalulatcngunagissnni

* Associate Professor, Faculty of Business Administration and Information Technology, Rajamangala University of Technology
Suvarnabhumi

*anansel anptTmsganauaymalulagansawma undnendemaluladisnausnagassnini

z Lecturer, Faculty of Business Administration and Information Technology, Rajamangala University of Technology
Suvarnabhumi

*Corresponding author E-mail: kosol.j@rmutsb.ac.th



udnnssulus:naumssuemssoase:lugamdna / InAa SISk 1a: suss DVASTARNG

Abstract

This research aimed to study the innovation of smart restaurant entrepreneurs in the digital age. Itis
qualitative research, using content analysis methods to identify data trends and patterns in data to evaluate
information, providing insights into content performance, and content customization, and using observational
methods combined with interviewing methods to understand customer behavior and restaurant operations
analysis to validate the findings obtained from content analysis methods, the data recording form was used as
a research tool, analyze and interpret the data by inductive analysis method, combined with a constant comparison
analysis of events, and verify the credibility of the information with a triangular check method, the findings
appeared to be in the same direction, and therefore, the knowledge discovered has been repeatedly proven
until the information obtained is a necessary condition, and sufficient to conclude the truth. The results of the
research revealed an overview of the innovation of smart restaurant operators that digital restaurant operators
can use to maximize their competitiveness, and able to reduce costs sustainably in the long term, consisting
of 16 innovations as follows: 1) automatic cooking robot 2) 3D food printer 3) food serving robot or service
robot 4) self-ordering innovation 5) wireless calling machine 6) wireless calling system 7) contactless payment
system 8) application 9) innovation food delivery vehicles 10) smart food vending machines 11) Join food
aggregator platform 12) partner with professional online raw material delivery suppliers 13) future synthetic food

14) point of sale system on cloud 15) AR food menu and 16) social media marketing.

Keywords : smart entrepreneur, innovation management, digital technology, smart restaurant,

automatic cooking robot
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