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Abstract

This research aims to study factors influencing the intentions of healthy people to buy organic food
in social networks by using a combination of research techniques to bring qualitative research results to
support the quantitative research results. In the quantitative research, the sample group was a group of
consumers who bought organic food in the past year, between the ages of 24-40 years old and following a
health conscious Facebook page. The qualitative research interviewed six organic food industry experts who
used surveys and interviews as a data collection method and the statistics used in the analysis were multiple
regression analyses. The hypothesis testing results showed that attitudes toward behavior, perceived behavioral
control, environmental concern, and eco-branding influenced organic food purchase intentions of healthy
people in social networks. It was statistically significant at a level of 0.05 level, which was consistent with the
opinions of the interviewed experts. This allows entrepreneurs to identify the opinions of consumers toward
organic food and to recognize the ability of consumers to access organic food. In addition, entrepreneurs can
understand the marketing tools for the environment in order to promote marketing and be able to truly reach

the needs of consumers.

Keywords : Attitudes to behavior, Subjective norms, Perceived behavioral control, Environmental concern,

Organic food
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WULAAUDNNINENALLATAINAN1INA AN DRI ARDN

grumnuldladudunndes A" Cronbach’ s Alpha Winfiu 0.790
fruussasiiieRaunndes A1 Cronbach’ s Alpha 1infiu 0.665
fuaanAaunday A" Cronbach’ s Alpha winfiu 0.658
funAUA e ALAdDL A1 Cronbach’ s Alpha Wil 0.676
frumslasnduRannday A1 Cronbach’ s Alpha Wi 0.654

uuLgaunnsineaiuAusalaiaauisaasiiniin - A1 Cronbach’ s Alpha Winfiu 0.714

o d a o a
5. NRANEN19I8LAZN1TREUT 18NS
Iaiinnsmmuainausiisulannumnedeyanidudiede Al
_— 4 e v o
AR 1.00 - 1.80 MNIEDN Winseiaengn
P = & 9y 3
ALRA 1.81-260 UNIETN Windaeiiae
A = & 9
ALRAY 2.61-3.40 UNNETN WinAaEUNANg

ARSI 3.41 — 4.20 WNIEIDY WiLFRLNAN

a

ARAL 4.21—5.00 MBS LEUAAENINTAA

#1574 1 mm'ﬁmLﬁuﬁmﬁquﬁnﬁumuLLmu‘Lumﬁfammi@@i’LmﬁﬂLmemmmLﬁﬂadtlﬂmé’amimmw,l,m

PIEAULDILFARINNABINTNBAUNN HTLAETREMNTRRFWNTN

‘wqﬁmmm;uLLmulumi%@mmi@@ﬁmﬁﬂ ¥ S.D. FEAUAINN
uazNIARALE AN R AR
ﬁmﬁmumﬁm'@‘wqﬁﬂﬁumi%@mm?@m‘ll,ﬂﬁﬂ (X,) 4.42 0.43 mn‘ﬁ'zﬁqm
AUNTARBUMNUNGNENEN (X,) 428 052 niige
AUNIIFLFANNANNNINTUNTATLANNG ANTTHFBNTS 436 044 niige

\‘@aneNu1zeasuniin (X,

srupnldladudauandan (x,) 439 042 niige
fuvssueliteAwuanden (X,) 438 048 unniige
AuaaNAIAREL (X,) 4.38 0.53 mn‘ﬁlfqm
AR AUA e AU Ada (X,) 4.35 0.48 mn‘ﬁlfqm
Frunslasnn g udnades (X,) 4.34 0.50 mn‘ﬁlfqm
9 437 048 wniige

NsaIsMsUYBIa:NMSHNNIS UNINENAagumansaly
Un 15 aUUA 4 n.A- 5.0. 66

78



JodeniuanswarionauvtodesmseasintnuevnduausngumuluinSatiedoay / 3sniy dseudenan a: o5usw SoISoudesi

ANAITN 1 WL HRARITHINADIMNIINDQINIW ETLAL@aaniseasuntin HANAALiLnga iy
‘wqﬁﬂﬁumuLLmu‘Lumi%'ammi'a'aﬂmﬁﬂ‘llmmqu rﬁ”mﬁﬂuﬂﬁrﬂ'@‘wqﬁma‘mmﬁ@@mw@@ﬁl,ﬂﬁﬂ (X,) uaz
AUNNIARBEAINNANEINE (X,) AuN19FuFANansunsAILANNgANssHFianIsidanafuIzaasuniin (X,)

I o dl dl A dgll IR a a dld < rdl Yo A d’lj
agluszAaunniga iasannisidenteaamsassuniiniuacumana seadiulsylamilasuainnisidente

& a A a Py Py \ [y - 'y Py o - A
211119005080 wazn1InaaiedsuIndaninasan AuaNldlasnuduandan (X,) AMuussasieiive
AIUINRDN (X,) ATUBAIMAINABH (X,) ATBATIRUANLNDRIIAABN(X,) WAzAUNT TR B UAILIARDN (X,)

o e A d Y B s 4 e o C ed o
agluszALNINNgn WasainnisaepnnunszuiniluiresduandeniuGeandiAn n1sussqiugiiveduandas
:I/ 1 KR 1 o a‘r:/ % -&I v o Yo o/ ° Y %
tunegalaninndnussqinueiialy Ausaindawssdenyinlivinudunauazananliding uaslamnndiu
Aaunnfandas livinusndulatiaainiseasuniln T9denRARALNNUAINURY Junior et al. (2018) AN®NFRY AVTNA

109a 0 8 laRwwnRennisiandnsslagaanmsassuniin wudn annlaladeundantesusiazypraiianinase

AN ﬁﬁi@%@@qﬂ’] saa5INN

A9 2 ANATUALLLAMNANTusIRsd A dnanIsANDA DTN

wnasA kLl siean R RSquare  Adjust R Square Std.Error to the
Estimates
Regresssion 0.736° 0.542 0.534 0.337

¥
o IS co o

INA19 2 WU AdNLssAnsduiugresiuLsianuaiaNduiusiusul s aszannsn AL

oulsmuannsslagasnmseasuntinreinguaninguninluesednadnn

A15719 3 AAnNuLsusulsianinaseauaslatiaaseasiniinresnguauinguninluazTatnada

LuasANL s sau SS df MS F Sig.
Regression 59.480 8 7.435 65.305 0.000"
Residual 50.208 441 0.114
Total 109.688 449

-

AMNAIN 3 NANTIATIEH WUTN AoNsdlaTiaeusaesuntinueinguAningunwluAsatadsnn

o o ° o a

= o a o | e a | A e aad o T XA o a =
Nﬂqqﬂmmwuﬁm\?Lﬁumﬁ\‘iﬂuﬂ@‘ﬂmqLLﬂ?'ﬂ’&?z BAEHUWHNULANATUNNADNANTEAL 0.05 V]Qul,uﬂﬂ@qﬂmql’l,ﬂﬁ‘@@?zll

1NN9T 1 andvsnasanuaslatiaatseasinfinresnguauinguninluaTatsdianldasinazsiien

WAIAZEIN

NsasMsUYBIa:NMSOHNNIS UNINENAagumansay
UA 15 QUUA 4 n.A.- 5.A. 66

79



JodenuanswarionouAvtodasmsessintnuevnduausngumuluinSetiedoay / 3sniy dseudenan a: 95usw SuISoudmsi

A58 4 NANTFAATIZIANDANEENYAMANINATlATaa MTeRfunENTenquAniNgaN W lWATaTNadIAN

AoEalaTieanMsaasuNTINIRIN AL

Model qunnlupsednadinn
B SE(b) Beta t Sig.
ANA97 (Constant) 0.264  0.190 1391 0.165

ViAuARTRINOANSINNN TR MNsReUNTN (X,)  0.152  0.056 0.133  2.686  0.008

NMIARBLAINNGNE1NEY (X,) 0026 0.042 -0.028 -0.622 0.534
nsfufannuainisalunsatuANngAngsN (X,) 0157 0.057 0140  2.763  0.006
frunldladudauandan (X,) 0.282 0.065 0240  4.332  0.000
fruvssqiueliieAauandan (X) 0.098 0062 0095 1593  0.112
fruaannifiedeuandan (X 0056 0056 0060 1.006  0.315
FrunsAudaunden (x) 0.182 0058 0177  3.134  0.002
grunslamandiudswndan () 0.046 0046 0049 1009 0314
R =0.736" Adjusted R2 = 0.534
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