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Abstract

This research aims to study the personal factors buying behaviors and its relationship of an online
product consumer in Muang district, Nakhon Ratchasima Province. The online questionnaire was used to
gather data of 400 samples during September and October 2021. There were two parts of Data analysis:
the first part is the analysis of descriptive statistics such as percentage, frequency and the second one is an
inferential analysis of Chi-square by using Crosstabs.

The results found that most respondents were female, aged in between 16-30, had a bachelor's
degree, students, income under 5,000 baht. They were used Shopee application to purchase online product
around 3-4 times per month with 300-500 baht per order approximately. Clothes and costumes were the main
focuses category and they decided to order straight away when they needed. Most of payment methods were
paid by online banking. A relationship between personal decision factor and its online product were shown
applications platform, budget, and popular item lists of products and services. Reoccurring in purchasing
were related to a gender, age and income. A period of time spent had relationship with occupation. Payment
method was connected to an age, education, occupation and income. There was no relationship found in

personal factors.

Keywords : Personal Factors, Purchasing Decisions, Online Products
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