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Abstract

The purposes of the research were to 1) study the level of technology quality acceptance of customers
in online shopping; 2) study the level of loyalty of customers in online shopping 3) test for influence of information
perceptions on the relationship between technology quality acceptance and loyalty of customers in online shopping,
the sample was 385 of customer to use or have used the SHOPEE application. The research was used electronic
questionnaire to collect data from online social groups and the statistics used for analyzing data were average,
percentage, standard deviation, correlation analysis and multiple regressing analysis. The results found that
1) the level of opinion towards technology quality acceptance of customers in online shopping was at high level;
2) the level of opinion towards loyalty of customers in online shopping was at high level; 3) the hypothesis testing
showed the technology quality acceptance positively influenced loyalty of customers in online shopping. The
results of the research will be useful for operators are aware of the influence consumers have in accepting the
technology quality of SHOPEE application and loyalty of customers in online shopping; including can be used
results from research as a guideline for improving and developing product and services management to

effectively integrate with consumers online shopping.

Keywords : Technology Quality Acceptance, Perceived Usefulness, Perceived Ease of Use, Attitude to Use,

Actual to Use, Application, Loyalty
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