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Abstract

Hospital is a service-oriented business, hence; being aware of the needs of existing customers is
necessary for improving the service. This paper aims to study the influence of service marketing factors and
psychological factors on the decision to use Chao Phraya Abhaibhubejhr Hospital. The paper also seeks to
develop and examine the consistency of the structural equation model of service marketing factors and
psychological factors in the decision to use Chao Phraya Abhaibhubejhr Hospital with empirical data.
Structural equation modeling was applied to analyze a conceptual model with survey data collected from 651
clients of Chao Phraya Abhaibhubejhr Hospital, Prachinburi. The results indicated that product, price, place,
people, process, physical evidence, attitude and experience have significant positive impacts on the
selection of the Chao Phraya Abhaibhubejhr Hospital. The findings can be exploited for the marketing
strategies planning of public or private hospitals, and can be applied to develop and improve the hospitals

management to have a greater effectiveness.

Keywords : Marketing Mix, Psychological Factors, Chao Phraya Abhaibhubejhr, Hospital, Decisions Making
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ltems Criteria
Root Mean Square Error of Approximation <0.08, preferably under 0.05 (Browne and Mels, 1990)
(RMSEA)
Tucker-Lewis Index (TLI) The closer to 1.0, the better. Recommended is higher than
0.90 (Bentler, 1992)
Comparative Fit Index (CFl) The closer to 1.0, the better. Recommended is higher than

0.90. Values close to 1.0 indicate perfect fit (Hu & Bentler,
1999)

Parsimonious fit measures (model parsimony)  Recommended level : lower limit 1.0, upper limit 3.0 or as
Normed Chi-square (CMIN/df) high as 5.0 (1.0 <y/df < 5.0) (Hair et al., 2018)

Normed Fit Index (NFI) The closer to 1.0, the better. Recommended is higher than
0.90 (Kline, 2011)

p-value p-value greater than 0.05 (Fatima & Razzaque, 2014)
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