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Abstract

This research aimed to examine the relationships between corporate social responsibility vision
and environmental accounting efficiency of textile businesses in Thailand. The questionnaires were used
as the tool for collecting data from 104 accounting directors of textile businesses in Thailand. The statistic
techniques used for the analysis of the collected data were multiple correlation analysis and multiple
regression analysis. The results indicated that corporate social responsibility vision in aspects of corporate
governance, fair operating practice, social development, and attention to environment had relationship and
positive effect on the overall environmental accounting efficiency. The results of the research can be the
guidelines for determining the corporate vision in terms of social responsibility for raising awareness of the
people in organization, and for responding to the need of the social expectation in terms of social
responsibility. This can build and enhance the credibility, trustworthiness, and good image of the corporate,
which perceived by all stakeholders, both inside and outside of the organization via the environmental

accounting reports.

Keywords : Corporate Social Responsibility Vision , Environmental Accounting Efficiency ,
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1AEUa91 ABIUNIRANLRNAANNINNTYERWNGTL 0.5 DednmedetesuuudaUn Nl ANNEeAAREIWTZAIN
mﬂ%mmLLuum@uamrTUffmqﬂixmﬁﬁﬁmmﬁm LAENARALANANN D0 BLLILIA LAY (Reliability)

Ine M Andndsr@nsuaani (Alpha- Coefficient Method) ANNAEI84ATAULNA Cronbach T4AdeviAIIadAng
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pawils EAE CCG CFP CSD CEC VIFs
X 4.24 4.33 4.20 417 4.10
S.D 0.41 0.53 0.54 0.55 0.57
EAE - 0.505* 0.463* 0.645* 0.570*
CCG - 0.414* 0.675* 0.570* 1.944
CFP - 0.429* 0.410* 1.289
CsD - 0.721* 2.676
CEC - 2.182

* ffednAynsatianszeu 0.05

AMNANT 1 WU Fautlsparzusiazfulacnuduiusiu Jeenaiailoym Multicollinearity fatiu

fAdeinnismaaey Multicollinearity Inaldein VIFs 1s1ng)91 A VIFs gessaulstasy Iduvimiasdnssinumanu

]

o

SURATOUADAIAN NANFIWG 1.944 — 2.676 TIHALALNGT 10 WAAIFILLBATE A NANRUS Ul suN T

nalfifatloyw Multicollinearity Iulé (Black, 2006 : 585)
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F=25075 p=0.000 AdjR’=0.481
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