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Abstract

The objectives of this study was to 1) develop organic rice packaging with environmentally friendly
consist with the product and local product identity 2) develop digital marketing media in the category of
online social media as a distribution channel 3) survey the customer satisfaction of the rice organic to be a
guideline for further development. This research used the mixed structure research between qualitative and
quantitative method. The sample consist of 10 organic rice owner by the in-depth interview and 80 customer
using online questionnaires. The descriptive statistical was used to analysis : percentage, frequency, mean
and standard deviation.

The results showed that the new packaging consists of logo, materials, packaging characteristics
which were created from the interview of the entrepreneurs overall strongly agree, digital marketing media
they are strongly agree, customer satisfaction of the rice organic for development packaging and digital
marketing media by social network media found that most of them was female about 60 percentage, age
between 21-30 years old about 48.75 percentage, bachelor’ degree about 51.25, most of them were private
company employee, income about 20,001-30,000 baht per month. The customer satisfaction for development
packaging and social network media was overall agree, the development packaging was overall agree, and

social network media development was overall strongly agree.
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