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Abstract

The objective of this study is to find the relationship between strategic employee competency
development and competitiveness of the instant food businesses in Thailand. The research was conducted
by collecting data from 89 instant food businesses executives in Thailand using questionnaire.
The collected data was analyzed by means of statistic tools including Multiple Correlation Analysis
and Multiple Regression Analysis. The result analysis showed that strategic employee competency
development in the aspect of training and development had positive impact on competitiveness. It can be
concluded that instant food businesses entrepreneur in Thailand need to pay attention to strategic
employee competency development particularly looking at employee competency to type of instant

food businesses themselves in order to build sustainable competitiveness in the business.
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STD - 0.482* 1.523

SWD - 1.387

ANAITN 1 WU Fanlsdaseusaziulanuduiusiutanaiatiymn Multicollinearity
Aatiu RdeRinnIImaasy Multicollinearity tneldien VIFs 1sngdnsn VIFs aessauistasznisiimmn
ANTIDUTVIYARINITINALNT HAGILE 1.387 — 1.523 TadATaENd 10 WAAIN FaullsdaszlnudNiug

AuusldnelfiAnloyun Multicollinearity (Black, 2006 : 585)

A15719 2 N1INALeLANNANNUSI9dNU Tz ANanITanneaiuANanInNIenN1TLasdulne N

1a9gsnaansdniagllutlszmelne

ANANTWNIIMTWUSTU
MINUUIENTTOAUE Tnasan
¢ . t p-value
URIYARINTLTINAENS Auisz@nd  AnuAAIALAREY
msannas NM9FIU
ﬂ"]ﬂ\‘ﬁll (a) 2170 0.336 6.466* <0.0001
AUNN9FEUFLATAENIAWLEY (SLS) 0.051 0.085 0.599 0.551
FNUNNTENDLITNLAZNNTWENLN (STD) 0.353 0.078 4,528* <0.0001
AUNINENLNNNTUT TR (SWD) 0.105 0.060 1.747 0.084

F=17.469 p < 0.0001 Adj R? = 0.360
* UfudnArynneadAmsz 0.01
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AaanauRIWTALAR LU TR Ne I Reuudasmg@insss ianunsod fumauldesnedidssangnam
1 1 1%
AU AT RIRU AN ENTY wazaenARedTLWIdHYRY Weens Tiysad (2551: 131) wuan
o v Y o a oa val 1 1 Aﬂ' o [~ U o a
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