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Abstract

Nowadays, Augmented Reality technology is commonly used in advertising, tourism,
entertainment, and games. They have a form of presenting information and communicating in 3D.

The objective of this research is to study factors affecting the purchase decision of Augmented Reality Card
(AR Card) of consumer. The research is objective to study the demographic, marketing max factors and
service quality factors related to the purchase decision of AR Card. Data was collected by the questionnaire
from 406 people in Bangkok metropolitan region. The method used in the data analysis were, descriptive
statistics, which included frequency, percentage, mean and standard deviation, and the method of inferential
statistics, which were composed of Chi-square test, Factor Analysis and Logistic regression.

The result of the study showed that, the most of the samples were female, age between 30-39
years old, working in the private company and average income 15,001-30,000 baht per month. The results
from hypothesis testing found that occupation and average income which influenced the consumers
purchase decision of AR Card with statistical significance at .05 level. There are two factors from factor
analysis, namely, Marketing Factor and Service Factor. The service factor affected on the consumer

purchase decision at statistical significance level 0.05.

Keyword :  Affected Factors, Purchasing Decision, Augmented Reality Card
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