o @ 1 a a @ a t% 1
AMNANNUFTE NN ENIAITaaIannsainaasie s
%3 o a a a a © a
n‘uwamfa‘mLuuaﬁum@qqﬁnQW'\m*‘néfaLanw'a"aunﬁ"luﬂizmﬁ"lwﬂ
Relationships between Modern Electronic Commerce Strategy and

Performance of Electronics Commerce Businesses in Thailand

a a o o Ao & P o = = 3
A3u9zn1 UunFue NFRNE WEHTN Lasiauan auslszan

Chiraprapha Nimaram* Manirath Wongsim2 and Rattanawadee Sonthiprasat3

UNARER

a o aa
NI1TIEUATIUN

o

Anlszasfinennastanduiusszuinanagnsnitidaiannsetindasia g
Auranisandunurssgsnanmaddiannsetindludsanalve lnelfuuuaauninduasesiialunisiv

P v a a A a o a o aadsy a re
sausandayaaniusmsgsiandladaiannsetindludsanalny arwiu 147 au atianldlunisinsei

faya lAun n1saAseiauduiusLuLNA N133ANEINNINANBYRLNNNY LAZNTIAIIEINII0ADSY

a Q

'

WLUWIARL HANTTAE WU nagninaiitdaianynseiindasialual fAunagninisiinisgnAn Arunagns

v

¥
M34ANN33aRTe uaziunagninIslasnn HAnuduiug wazkiansenuiBsuaniunanisnfivau Al

v a

frismnegana pasliianudrAyineaiunsnagninndiaggidnnseindun llunisu s esnuuy

Y o o ' ' o a o d‘ v v a v a v =< b4 v -’-ﬂ”
Tviuasie LL@Z\?’]EIM@H’]?M’WVL‘]JTJQMMQWH L‘W‘ﬂiﬂ@lﬂﬂﬁLﬂﬂﬂfl"m’&u%ﬂﬂfmuﬂﬁ FININNITAUAINHABINTTD

= o g P A a a gy a o a g P <
Gn\mzml‘m@qwﬁmmﬁwuuumﬂammﬁmwmliﬂmmmﬁ?mmu‘hm@“nmqﬂmqummu

ARIATY : nagndntiadBidnnsefindadelua nannsaniiueu uazgsianndiadaidnnsaiind

* UAnsrAuRoyo v MANQAILEMNIGINANMNLIUAA AMENTYTLATNNIAANT HMNANENAENMNANTATN
* Master Student, Master of Business Administration, Mahasarakham Business School, Mahasarakham University
Hanarnansiansd, Az stiyduaznisdnnig ananenauumanInIN

Assistant, Mahasarakham Business School, Mahasarakham University

21912¢] AN TUAZNNI9ANNT NMNANENAUNMANTANN

Lecturer, Mahasarakham Business School, Mahasarakham University



AOWELITUSS:MoNagnswrtsgaidnnsetindalelnunuuamssiiunuyeussiowtsgaidnnsalngs / dsus:n1 GUISUE na:Aru:

Abstract

This study aimed to investigate the relationship between modern electronic commerce strategy
and performance of electronic commerce businesses in Thailand. A questionnaire was used for collecting
data from 147 electronic commercial business managers in Thailand. The statistics used for data analyzing
were multiple correlation analysis, simple regression analysis and multiple regression analysis. The
findings revealed that modern electronic commerce strategy in aspect of the customer service strategy,
the purchasing management strategy and the advertising strategy had positive relationships with and
effects on the organizational performance. Therefore, the manager of the electronic commerce ought to
concentrate on executing the strategy to be used in commercial operations, intended to be snappy and
simple to work. Additionally, association ought to worry about offer customers an alluring item to invigorate

request this strategy made an intense trigger purchasing choices of customers increased.
Keywords : Modern Electronic Commerce Strategy, Performance and Electronics Commerce Businesses
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Performance = [3, + 3, MSB + [3, MSS + 3, MSP + B, MSA

4. NAANENFIRELAZNTRNUTENE

A1sN 1 Nsaensianduiusreanagninfizdaiannseindade lnaiunanissniivanulne s

geegsnantitdaiannseind luszimalne

pauils TOP MSB MSS MSP MSA VIFs
< 4.23 4.45 4.47 4.22 3.98 -
S.D. 0.43 0.36 0.47 0.63 0.70 -
TOP 1.000 0.379* 0.309* 0.672* 0.473* -
MSB 1.000 0.488* 0.312* 0.354* 1.465
MSS 1.000 0.159 0.240* 1.324
MSP 1.000 0.487* 1.351
MSA 1.000 1.404

ANATN 1 WU9 FautlsddszuAazfulanuduiusiuieatan iinaty Multicollinearity

v
v o ya o 'y a o
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Adnnsatindade s NANAIWA 1.324 - 1.465 B9HAENGY 10 WaAYIT FaulsdasslANANRLETY

° o

ust luifiviedn Aty (Black, 2006 : 585)

A1919 2 NInAReLANANTUi1ediLsrANEnanasiuNan1sATiueulna N vesganani o

adnnretindlulszwmalne

wangsaiunulnasiu
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s A da & a ¢ o ' o <
nagnswialgdaannsaindssielua fuilsz@ans L t p - value
ARALARAY
nsannas
NIRTFIU
a9

FAs (a) 1.196 0.342 3.500 0.001*
AUNALNENI9LNEFIUGNA (MSB) 0.105 0.086 1.220 0.224
AUNAYNENI9LIINIIQNAT (MSS) 0.135 0.062 2.174 0.031*
Aunagmin1saAn1sante (MSP) 0.385 0.047 8.175 0.000*
é”nuﬂmmﬁrmﬁmmm (MSA) 0.085 0.043 1.983 0.049*

F=37.794 p=0.000 Adj R’=0.502

* FeladArynieadifnezs 0.05
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