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2 
Abstract 

 The purpose of this study was to study effects of internationalization strategy on performance 

of gems and jewelry exporting businesses in Thailand by collecting data from 74 Thai gems and jewelry 

exporting businesses from marketing executives and using stratified random sampling as sampling 

method and a questionnaire as an instrument. The statistical techniques used for analyzing the 

collected data were multiple correlation analysis and multiple regression analysis. The findings revealed 

that the internationalization strategy had positive relationships with and effects on performance. 

 As a result, internationalization strategy in the aspect of ownership and transaction cost had positive 

relationships with and effects on performance as a whole, Internationalization strategy in the aspect of 

transaction cost had positive relationships with and effects on performance in the aspects of customer 

perspectives. Internationalization strategy in the aspect of ownership and transaction cost had positive 

relationships with and effects on performance in the aspects of internal process perspectives. Last but 

not least, internationalization strategy in the aspect of ownership and transaction cost had positive 

relationships with and effects on performance in the aspect of learning and growth perspectives in 

gems and jewelry exporting businesses. Therefore; marketing executives of gems and jewelry 

exporting businesses should emphasize, focusing and supporting about organizational 

internationalization strategy in order to gain better competitive advantages and to build a sustainable 

basis for long-term competitive success in foreign market entry. 

 

Keywords:  Internationalization Strategy, Performance, Gems and Jewelry Exporting Businesses  

  in Thailand  
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$(�������	�
2544 : 21-22)   #���')(
�� 

  2.2.1 (
�����$���
XFinancial Perspectives)
�%'+��0�$�.�������$���-'�+9
#���')����!&�!

�����0���4�/'+9
"%':�
�
$#.�����! ���(�����0�$�.��!&�!�/'���#��)����������8�)������/��)��!&������7#�9/��(�)

�/��Z
$�%&'�0�7##��)���
8(�����/�$�
�7#���(
�����7(
���(
��-'��
���� 

  2.2.2 (
���9��
�
XCustomer Perspectives)
�%'���������"6�����0�$��'��5�/��!&�9��
�

�
'����
���7#"O���������+���>�5@	�����
 ����������/��
�!���#��)������$#�!&���#��$�%&'�')��'��/'

�����
'����-'����/��9��
�$#
�:���
8(�$�
�"O�����
��5>������
�
���)�����
$���
���>������5	�!&(! 

-'�'��	��
-'�+���>�5@	
���-'�)������6�'��	��
$�%&'�')��'������
'����-'��9��
��!&$#�!&���#��7#

��'($�������/'6:
$��(���7(
$��&�-O �������
 

   2.2.3
(
�����)�����>��6�
(Internal Process Perspectives)
�%'
��)):�%'���)�����$��!��

������
'�6����#��)������>��6�'��	����������)���>��6�-'�'��	��
QO&���/�$�
��� �����#��)#������)�����

$(���!&�!'�9/��
�6:
(!-O ��:�%'�!#�������>�����-O ��
�����������)������!&'��	�����-�(:�%'���7�/�!
8(������5�

�����5�/��!&�9��
��
'����
QO&�$#.����)������������!&��(�
����
����0�6:
+9
"%':�
�����9��
��O��'6� 

  2.2.4 (
�����$�!���9
 �����������
(Learning and Growth Perspectives)
�%'
�����(
���!���


������)�����$�!���9
 �!&�0���6�
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�����7(
�0�����(�')����$�!&�����
����$�%&'��&� ����/�'0�����0�������-
'8(��0���������')

����$�!&�����$���$�% �':�+/����������5�-'�+9
 $�!&����4
���:��/�'0��������$�%&'��&�-'�$��%&'��%' (Reliability) 

8(�6�
�/����#���������'��� (Alpha Coefficient) ������!��'�)�� (Cronbach) QO&�������	����$#.��������� 

�!�/����#���������'��� '�9/��:�/�� 0.639 – 0.792 ���+����(0�$������ �!�/����#���������'��� '�9/��:�/�� 

0.807 – 0.919 QO&��'(��
'���)
Nunnally and Berstein (1994) �!&7(
�0�$��'�/�
���:��/�����$�%&'��&�7(
�/�

���#���������'��� '�9/6���(�)�����/� 0.70 $#.��/��!&�'���)7(
�/�$��%&'��%'�!&�!��5>��$:�����
�����"

�0�7#6�
$�.)-
'�9���)���/����'�/��7(

�0�:��)���:��/�'0�����0����$#.����-
'
(Discriminant  Power) 6�


$�����
Item – total Correlation QO&�������	����$#.��������� �!�/�'0�����0����
(r) '�9/��:�/��
0.740 – 0.868 

���+����(0�$������ �!�/�'0�����0����
(r) '�9/��:�/��
0.863 – 0.941 QO&��'(��
'���)
Nunnally (1987 : 12) 
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�0�$��'�/�����(�')�/�'0�����0����$�����/�
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�����7(
6�
�����$����:	�:�������	�))�:��95
(Multiple Correlation Analysis) 

��������$����:	���"("'��))�:��95
(Multiple Regression Analysis) �(�')�����������	���+�����)
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6�#��$��7�� �����"��(�6��9#�))-'������7(
  (���! � 

  "����3  TIS =  �0+ �1 OS + � 2IN + � 3 PC +  � 4TC +  � 5NR  + � 

    8(� �  :���"O� �/����#��������"("'� 

      �  :���"O� �/��������($��%&'�-'���������5	 

      TIS :���"O� ������	����$#.���������8(���� 

        OS :���"O� ������	����$#.��������� (
�����$#.�$�
�-'� 

         IN :���"O� ������	����$#.��������� (
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4.  ���$0�������!$�'�����
/�������   

�����31   �����$����:	�:�������	-'�������	����$#.�����������)+����(0�$������-'��������/�''�

����
�'�4�5!���$��%&'�#��(�)6�#��$��7�� 

�$�'�� TPM OS IN PC TC NR VIFs 

�  
3.76 4.12 4.09 3.89 4.03 4.04  

S.D. 0.56 0.48 0.55 0.59 0.61 0.61  

TPM  0.554* 0.393* 0.490* 0.596* 0.445*  

OS   0.435* 0.539* 0.496* 0.418* 1.532 

IN    0.338* 0.451* 0.389* 1.381 

PC     0.503* 0.518* 1.592 

TC     - 0.689* 2.216 

NR       2.067 

*�!����0���4����"����!&��(�)
0.05 

 

 ��������
1 �)�/�
����#�'������/��(
���!�����������	���
QO&�'��$��($#.�#�4:� Multicollinearity 

(���� ��
+9
������0�����(�')
Multicollinearity 8(�6�
�/�
VIFs #�����/�
�/� VIFs -'�����#�'����
������	����

$#.��������� �!�/��� ����/
1.381 – 2.216 QO&��!�/��
'���/�
10 ��(��/�����#�'�����!�����������	���
��/7�/�!

����0���46���(�)�!&�/'6:
$��(#�4:� Multicollinearity (Black, 2006 : 585) 

 

�����332  ����(�')�����������	-'����#�����������"("'�-'�������	����$#.�����������)+����

(0�$������8(����-'��������/�''�����
�'�4�5!���$��%&'�#��(�)6�#��$��7��   

���
���������� ��������� 

��������������� 

4����� 
t p-value 

"$����"����= 

���;�;
� 

�����������(�
� 

����,�� 

�/����!&

Xa) 0.371 0.495 0.751 0.455 

(
�����$#.�$�
�-'�
XOS) 0.324 0.134 2.424 0.018* 

(
�����(0�$������>��6�
XIN) 0.057 0.106 0.538 0.593 

(
�������!���+���>�5@	
XPC) 0.134 0.110 1.223 0.226 

(
���
�����������
XTC) 

(
�������������	6�����5�$��%'-/��
XNR) 

0.351 

-0.028 

0.121 

0.117 

2.892 

-0.239 

0.005* 

0.812 

F  =11.573     p  =0.000  Adj R2= 0.420 

*�!����0���4����"����!&��(�)
0.05 
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