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Abstract 
 This study aimed to examine the Creativity in operation and Service Quality of Supporting Staff 

of  Mahasarakham University by collecting data from 233 Supporting Staff of Mahasarakham University 

and using a questionnaire as an instrument. The statistics used for analyzing the collected data were 

multiple correlation analysis and multiple regression analysis. The results reveal that Creativity in 

operation in the aspects of ability to present  ideas, innovation creation and solving  situational  

problems had positive relationships with and effected on the service quality. Which the creativity in  

operation will help develop the organization. To raise the level of competitiveness and changes create 

credibility. And recognize the quality of teaching and management of support staff and is the goal of 

the development of  Mahasarakham University's relationship with the public. Create a good quality of 

service and be recognized for educational management capabilities. As well as the ability to produce 

graduates to serve the society, community and nation effectively. To create popularity and students 

choose to study more continuously. In order to receive the trust, trust and acceptance from graduates 

and parents clearly. 
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 (Responsiveness)  (Empathy) 

  
 

 
   

 (Confirm or Disconfirm Expectation)  

(Parasuraman, Ziethaml and Berry,  

   (Mahasarakham  University)  
    

        

    
    

  (International  Standards  Organization  (ISO)  9001  :  2008)  

      
  

    ( ,  25   :     
      

     

     
   

    
 



4
 

 
 

 
   

  

 
2.  
      

   

 
  

 
 
 
 
 
 
 
 
 
 2.1  (Creativity in operation) 
     (Creativity in operation)   

   

    
  

  
  

            (Ability to Present Ideas)  
  

  
   

            (Innovation Creation)  

    
  

 (XXCT) 
)   (AI)   
)  (IC)  
)  (SP)  

    

 (YYSQ ) 
)  (TB) 

2)  (RL) 

)  (RN) 

)  (ET) 
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     (Service Quality)  
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3.  

3.1    
1.  (Population)    

    (  , 25   :  ) 

 (Questionnaire) 
  

 1 – 30         Krejcie  Morgan (  ,  

6    )   (Stratified  Sampling)   
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 3.2  
        3    
9   1)   3   

  2)   
 3    

    
3)   3  
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  2)       

   

  
 3)     

  
 

   4)      
  

  

                  3.3  
             

  
(Reliability)  (Alpha Coefficient)  (Cronbach) 

   0. 03 – 10  
  0. 30 – 3  Nunnally  Berstein (1994)   

   
   

(Discriminant  Power)  Item – total Correlation  
 (r)  733 - 841   (r)  0.763 - 0.896 

 Nunnally (1987 : 12)   
  

       3.4   
                      (Multiple Correlation  

Analysis)  (Multiple Regression Analysis)  
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     YYSQ  =  0+ 1 AI +  2 IC +  3 SP +  

 
           

            
     YYSQ     

     AI       
     IC     

     SP     
   

4.    
  2  

    

 YYSQ AI IC SP VIFs 
      

 
4.18 3.84 4.00 4.02  

S.D. 0.53 0.59 0.60 0.58  

YYSQ  * * *  

AI   * * 1.785 

IC    * 1.896 

SP     1.881 

*   

 

  2    Multicollinearity 

   Multicollinearity  VIFs   VIFs  
   1.785 – 1.896   
   Multicollinearity (Black, 2006 : 585)
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t p-value  
 

 
 

  (a) 1.116 189 921  

 (AI) 0.197 054 3.670 0.000* 

 (IC) 

 (SP) 

259 

0.315 

55 

0.057 

4.713 

5.531 

0.000* 

0.000* 

F  = 89.308     p  =0.000  Adj R2= 0.530 

*   
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