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Abstract 
              This study aimed to examine The Effects of Perceived Organizational Communication 

Efficiency of the National Broadcasting and Telecommunications Commission (NBTC) on Perception  
of Image of  People in Bangkok by collecting data from 326 of  people in Bangkok and using a 

questionnaire as an instrument. The statistics used for analyzing the data were multiple correlation 

analysis and multiple regression analysis. The results reveal that  corporation communication efficiency 

in the aspects of ability to accurate information presentation, understanding establishment between 

each other,  external organizational trust and organizational operation support had positive relationships with 

and effect on the perception of image. So that board of NBTC  focus on and support the awareness of 

organizational communication efficiency. To improve the strategy of creating corporate image 

recognition by taking into account the communication of various information to target groups. And 

people for the benefit in performing their job duties as well as creating cooperation between the public 

and the public. And to increase market opportunities and more competitive potential. 

 

Keywords :  Perceived Organizational Communication Efficiency, Perception Image,  

       National Broadcasting and Telecommunications Commission (NBTC) 

 

1. 
 

 (Communication Technology) 
      

   
   

    
   

 (   , 2553  :  23) 

 (Perceived Organizational Communication Efficiency) 
     

  
  

  (    
, 2552.  : 52)    

(Accurate Information Presentation)  (Understanding Establishment 

between Each Other)  
 (External Organization Trust) 

 (Organizational Operation Support) (  , 2558  :  208 - 209) 



  

     
  

(  , 2552 : 58)    
  

    
    

 
  

  (Perception of Image) 
    
      

    

    (Organization)  
 (Staff)  (Services)  (Corporate Social 

Responsibility) (   , 2545  :  55 -  57)  

 
    

   
  

(Stakeholder)    
   

   

   
 (Porter and Robert, 1976  :  154) 

     
. (The National Broadcasting and Telecommunications Commission -NBTC)  

   
. (   , 2556  :  74 - 75)   . 

   
    .  

 .  

  .  
   .  .  

  .



82 2

4
  

     
 

 
     

  
 .    

  
  

  
 

 
 

 

2.  
      

  
 1 

 

 

 

 

 

 
 
 

 

 

 2.1  ( Perception of Corporate Communication 

Efficiency) 

           2.2.1      
   

   .) 
   

2.2.1.1  Accurate Information Presentation)   

      
     

 (CCE) 
 
1)  AF) 
)  UE) 
)  ET) 
)  OS) 

 (POI) 
 

)  OT)  
)  SV)  
)  SF)  
)  CR)  



83 

5
 

 
                      2.2.1.2  Understanding Establishment between  

Each Other)    

   
   2.2.1.3  External Organizational Trust)  

    
   

                       2.2.1.4  Organizational Operation Support) 
       

   

 

   .)  
     

 .  

 2.2  (Perception of Image) 
                 2.2.1    

    
    

  .)  
  2.2.1.1  Organization)    

   
  

   2.2.1.2  Staff)   

   

    

   2.2.1.3  Services)  
      

   
 

   2.2.1.4  Corporate Social Responsibility)  
 

      
  

  



84

        
 

  
  

   
  

   

    H1 :    

   
   .) 

    H2 :    

   
   .) 

    H3 :    

    
   .) 

    H4 :    

    
   .) 

 

3.  
3.1     

3.1.1  (Population)     
 5,693,345  ,   :  2560)   

    3.1.2  (Sample)     
  400    Krejcie  Morgan  .    2556  :  43) 
 (Sample)     5,693,345  
  Stratified Sampling) 

 (Accidental Sampling)  
 Questionnaire) 

  
 1  – 30  2560  400   326    
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 (Reliability)  (Alpha Coefficient)  (Cronbach) 

   0.841 – 0.882   
  0.887 – 0.921  Nunnally  Berstein (1994)  

   0.70 
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 (Discriminant  Power)  Item – total Correlation 
  (r)  0.424 – 0.650   (r)  

 0.470 – 0.729  Nunnally (1987 : 12) 

 0.40  

       3.4   
                      (Multiple Correlation  

Analysis)  (Multiple Regression Analysis)  
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     POI  =  0+ 1 AP +  2 UE +  3 ET +   4 OS +  

           

            
     POI     

     AP      
     UE      

     ET      
     OS     
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 POI AP UE ET OS VIFs 

 
3.47 3.42 3.28 3.33 3.32  

S.D. 0.60 0.78 0.79 0.84 0.60  

POI  0.432* 0.575* 0.591* 0.718*  

AP 

UE 

ET 

OS 

 

 

 

 

0.439* 
 

 

 

0.378* 
0.483* 

0.590* 
0.635* 
0.589* 

 

1.552 

1.743 

15.81 

2.427 

*  0.05 
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Multicollinearity   Multicollinearity  VIFs   VIFs 

  1.552 - 2.427  10  
  Multicollinearity  (Black. 2006 : 585) 

 

 3  

                   ( .)              

 

 

t p-value  

 

 

 

  (a) 0.944 0.128 7.366 0.000* 
  (AP) -0.011 0.035 -0.309 0.758 

  (UE) 

  (ET) 

  (OS) 

0.122 

0.163 

0.485 

0.037 

0.032 

0.056 

3.304 

5.048 

8.605 

0.001* 

0.000* 

0.000* 

F  = 107.736,     p  =0.000,  Adj R2= 0.568 

*  0.05 
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