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Abstract

The purpose of this research was to test the relationship between customer response orientation
and organizational success of beauty clinic in Thailand. A questionnaire was used for collecting data from
130 executive of beauty clinicin Thailand. The statistics used for data analysis were mean, standard
deviation, correlation analysis, multiple regression and multiple regression analysis. The results showed
thatcustomer response orientation in the aspects of speed of service and customer communication had
a positive relationshipwith effect on overall organizational success. Therefore, executive of beauty clinic
should focus on the importance ofcustomer response orientation, especially for thespeed of service and
customer communication, So that customers are satisfied with the service and brand loyalty and service.
Which results in the success of the organization.
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A3 2 N1INARELAMNANRLTIRINELEMS N ItiuNmeLaWegnATuANE T TesR9Ans TRE TN
109aAINANNNN uszinalne

ANANTAR9R9ANTIARITIN (ONS)
Auilse@ng

MaLAvnsT M eReLIseg AN A
: k n1TNANAS ARALARDL t p-value
NIATFIU

AR (a) 2.097 0.367 5.718 <0.0001*
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ANUNITATLIANATLNIN (QC) 0.093 0.047 1.961  0.052
FNUAIHLNENNDIBILAR U (PSC) 0.011 0.015 0.741 0.460

F = 5.723p = < 0.0001Adj R* = 0.180
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* fadnAyneaiinnszsiu 0.05
a dl 1 % v v (-3 v a
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ﬁmm?ﬁ@m@ﬁugﬂé’ﬂ (CCT) HAnudUAUS LA NANIENUTEILANAUANN AT U8989ANI IRt 798 (ONS)
At el AATNeATATITZAL 0.05 AseeNiLANYATIUN 3 uaz 4 AWMFLNITLEMsUTRATINIR UALES

% v al % % o % % %
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)
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