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Abstract

The purpose of this study is to study the effects of proactive public relations strategy on the
image of students of Mahasarakham Business School, Mahasarakham University by collecting data from
233 students of Mahasarakham Business School and using a questionnaire as an instrument. The statistics
used for analyzing the collected data were multiple correlation analysis and multiple regression analysis.
The findings revealed that proactive public relations strategy in the aspects of activity and public relations,
tools and communication channels, networking, and creativity had positive relationships with and effects
on the image of students of Mahasarakham Business School, Mahasarakham University as a whole.
Therefore, executive administrators of Mahasarakham Business School should emphasize, focus on,
support and promote their school’s proactive public relations strategy in the following aspects: activity and
public relations, tools and communication channels, networking, and creativity. They can implement this
proactive public relations strategy to build credibility, a great reputation, and a positive corporate image
for their school. This will help attract more students to Mahasarakham Business School because effective
public relations can be one of the key success factors to create the good image in customers’ perception

and the success of organization.
Keywords: Proactive Public Relations Strategy, Image, Mahasarakham Business School
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ANV ATIENLHAUI NI WNNIANAN TN TDNE TRINTNTY LATUIANETWIAANITaNUIRILATRIES (Reliability)
Tnelirnduilsz@nsuaan (Alpha Coefficient) AMu3EATaULNA (Cronbach) Aanagninistssandiiufidegn
- . . ¢ A o £ o
HAnduilsz@ansueani agsvndng 0.953 - 0.961 wazniwanmal NAndudszanauaani agjsendng 0.953 -

o . o , dn o . : 4 Luy . oo oo L
0.955 TaaAARRIIL Nunnally uaz Berstein (1994) Nlftiauadn manAponidedulirndulsedns
waan agfluszAuninnds 0.70 WiAfiseniulddnpresiienfinnininmanzan aunsoin iU diiudeyai
nawFnaeWlE duFunsmatanadnuunidlusedia (Discriminant Power) 1dmatia Item — total Correlation
BInagNFNIUsrdNRLSITgN HABIWNIARIUUN (1) BYIEMIN 0.681 — 0.922 UAZNINANHOINAIBIUIA
ROUUN () BE[ITUINN 0.866 — 0.904 TeanAAREITL Nunnally (1987 : 12) lfiniauadnnismagauAauie
o a 1 @ 1 lﬂl o Yo -ﬂ' = = o v @ ¥ 1 o 1 %
uunAuNgn 0.40 iuAneeniulidesesiialinnnimmang avaunsnin il udeyaainnqusiaecngls
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Amiunisdaaiell fidulilEnmwansianduiusuuunigns (Multiple Correlation Analysis)
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auns YTl = B+ B, Pi+B, AP+ B, 7C+ B, Nw+ B.CT+&
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YT uunede  awaneailaesaw
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4. UAANWENI5IREUAZNIFRNUTENA
A9 1 NsAlAsvianduiusiuunygaiesnagnin1sdssm Aiusidsgniunwansndlnemu

1a9AnINITTYTUAZNI9ANIT NMNANENRENMNANTATY

ol YTI Pl AP TC NW CT VIFs
X 4.03 3.51 3.70 3.83 3.74 3.84
S.D. 0.63 0.71 0.66 0.72 0.67 0.73
YTI 0.540* 0.604* 0.620* 0.593* 0.654*
Pl 0.649* 0.598* 0.626* 0.544* 2.140
AP 0.624* 0.586* 0.563* 2.120
TC 0.626* 0.676* 2.371
NW 0.647* 2.241

oT 2.215

AMNANN 1 WUA Faulsdaszusaazfnuil Auduidiu Jeenafiailuiloywl Multicollinearity

Aali §Adesinnismagey Multicollinearity tneldien VIFs dsangan An VIFs vessaudsgiasy nagnd

v
v o oA IS DR

mstszanduiusidiagn JAsaus 2.120 - 2.371 SeflAtiaandn 10 waAsdFaulsBasTiANANRLSIY

o o o

wst llfdednAnyluseauinaliifintdoymn Multicollinearity (Black, 2006 : 585)

(7

A15719 2 NIINALELANNANNUTUIRIRNU T AnEnITmneai LN InanEnilng N

20IANULNITYTUAZNNIANT NN ANENRNMAITAN

nagnimslszindnnusigagn MWANE t p-value
Tnegau

AwilszAnd ANARIALARDY

n1samnas NIATFIY
ﬂlﬁﬂ\‘l‘ﬁl (a) 1.055 0.187 5.644* 0.000
Fruulauianiaailuanulsyadunug (Pl) 0.045 0.059 0.756 0.450
FUNANIINLAZITNNTUTZ T FUAUS (AP) 0.211 0.063 3.369* 0.001
riw"mm%qﬁ@LL@:ﬁmmqmiﬁ@ma (TC) 0.142 0.061 2.329* 0.021
F11N1783719LATa1 8 11N1919E 411901 (NW) 0.126 0.064 1.969* 0.050
AUANNARATINATIA (CT) 0.266 0.058 4.588* 0.000
F =53.291 p =0.000 Adj R’ =0.540
ol FryneadAnszAL 0.05
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