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Abstract

This research aims to study (1) the behavior of consumers using green restaurants in Thailand, (2) the
decision-making levels in choosing to use services of green restaurants, (3) the service marketing mix (7Ps)
factors that influence the use of green restaurants, (4) the factors affecting consumer decision-making in
using certified green restaurant services, and (5) the synthesis of a framework for promoting decision-making
in choosing green restaurants in Thailand. Data were collected from 400 users of green restaurants through
a quota sampling method. Information was gathered via questionnaires, and data were analyzed using both
statistical methods and qualitative research techniques. The research findings indicated that: 1) the key
motivation driving consumers to choose green restaurants was the provision of environmentally friendly
takeaway and delivery services. The average frequency of restaurant visits was less than once per month,
with an average expenditure of less than 301 baht per person per visit. Most consumers were accompanied
by family members or relatives. 2) In terms of decision-making factors, overall consumer opinions regarding
the decision-making process for choosing green restaurants were at a high level. 3) With respect to the
service marketing mix (7Ps), consumers’ overall opinions toward the service marketing mix of green
restaurants were also at a high level. 4) The findings indicate that the study of service marketing mix factors
(7Ps) found that product, place, people, process, and physical evidence significantly influence consumer
decision-making in choosing green restaurants at the 0.05 significance level. 5) From the synthesis of a
framework to promote decision-making in choosing green restaurants in Thailand, the “9 Eco-Friendly
Model” that have been certified consists of (1) Eco-friendly Certification, (2) Eco-friendly Loyalty Program,
(3) Eco-friendly Impact Information, (4) Eco-friendly Campaigns, (5) Eco-friendly Experiences, (6) Eco-friendly
Social Media Reviews, (7) Eco-friendly Promotions, (8) Eco-friendly Dining Experience, and (9) Eco-friendly

Restaurant Applications
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FuuszAns ueann (Reliability Coefficient) A1313UwULY84 Cronbach [25] (Cronbach, 1951) lddndudszans
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1. {AdeldmsliasevideyaiisUsuna dnauelagldatiAnssaun (Descriptive Statistics) wazatifids
auuU (Inference Statistics) IAT1EMN1TaRnRLITLAUNYAM (Multiple Regression Analysis) 33n1sidenuuunae
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Tunaudl 2 Fuaszistuvunsdadiuliduilnadadulalduinsuomsiluiinsfuduandey

Tuuszwmalng

61



RMUTK Journal of Liberal Arts, Volume 7 No. 3 (September — December 2025) Page 55-69 ISSN 3027-6241 (Print)  ISSN 3027-625X (Online)

Msansfadaans avs.nsann VA 7 atud 3 (fuetew - Suneu 2568) wi 55-69

Jlidayandn

Hliteyandnlunisduniual fie fuims §3nns uaggdeddans Suemsiiduiinsiudunadend
Kuns¥useslnensudaiadunuamasanden Tl wa 2564 saiaausuu 8 au

wesilafldluntsade

wuUdun1wali@edn (In-depth Interview) dun1walidusiayana lnsuuudunivalutsesndu 2 du
Usgnoufedud 1 Aoandeadudeyariluvessiilvdunival dud 2 amnuAadiuAsaduuumianisian
sUuvuileduasunisdndulalduinisfruomsiidudnsiud waedenluvszmalng indaasevsuuuuly
nsdaasumsdndulalivimshuemsiiduiinsivasnedenluysemelne

nsfusIusndoya

Foyadanaamildnmununnudaiiuianamsussiuanuuuiusessuuuuiidiomgdiuou 5 au
Usziiuuas usasnnumnganuusuussunluiaviavesaly

nsessideya

asedoazuanmsiinsizsiden (Content Analysis) Funmsiuvesiuonsidulinsfudundon
lutsswelneg dadvaduayuliansindulade audosnisuazarumanisvasgndt dam guassa uas
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M1319 1 NFATIEinTsonneeliadunyan (Multiple Regression Analysis) 35n1sidenuuuneemnas (Backward

Selection) adsdrudszaunIsnaInuInIsidnasanisanauladanldusnissiuesmduinsiudwindaulu

Usendlneg
fauus b SE, Beta t Sig.
Al (Constant) 0.176 122 1.679 000
1. AuNARU 0.392 068 396 5.747 .000*
2. UTIAN 0.084 .045 107 1.869 062
3. PULDININITIAT MUY -0.285 062 322 -4.585 .000*
4. AUNTEALESUNITAAA -1.170 .827 -.094 1.415 .158
5. AUNTINU 0.177 063 -189 -2.825 .005*
6. FIUNTTUIUAITIAUINNT 0.135 061 155 2.319 .022%
7. FUAINEDLVNINNEAN 0.337 .065 339 5.160 .000*
R? = 0.974 Ftest = 189.809
Adjusted R* = 0.962 P-value < 0.05
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Model” Usgnaua 18 1) Eco-friendly Certification 2)Eco-friendly Loyalty Program 3)Eco-friendly Impact
Information 4)Eco-friendly Campaigns 5) Eco-friendly Experiences 6) Eco-friendly Social Media Reviews
7) Eco-friendly Promotions 8) Eco-friendly Dining Experience wa g 9) Eco-friendly Restaurant Applications
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Yaguszaedi 5 sunvunsdaaiuliguilaadadulalduinsiuemsidufinsdud wndenly
Usewnelne “9 Eco-Friendly Model” a1nmsdaasngiionans nsdunual wazn1sdans Useneumeesnusynau
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Y Y
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8) Eco-friendly Dining Experience @3514n135u3AnAkazyar1vesingivems wugdinisuslaauuuld

waena enldnvusiidevaaisls uaziavemadenliguilaainiguzuiies siasuasislseaunisainig
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a o
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(Anuradha, 2024)
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