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Abstract

Creative Economy is the development of competitiveness of sustainable
products and services. By using cultural assets (Cultural Assets-based), creativity
(creativity), innovation and technology (innovation and technology) to create
economic value. To be an important foundation before becoming a destination
like Soft Power that becomes an important tool that will help increase
economic value.

propulsion Soft Power into communities is a process of participation
from citizens and cooperation from many sectors of society. But in the past,
Thailand's soft power drive has lacked clarity. discontinuity Government
personnel lack understanding of the essence of the Creative Economy and Soft
Power, causing them to be unable to convert local resources into Soft Power.
Guidelines for developing the Creative Economy to deliver Soft Power to local
communities, the government should Looking at various dimensions as follows.
1) Encourage entrepreneurs to reach target groups directly. 2) Add projects to
support entrepreneurs' ideas. 3) Integrate cooperation to drive soft power of
government agencies. Searching for resources that are local identity 4)
Supporting education and training 5) Providing opportunities for participation 6)

Using information technology.

Keyword: Creative Economy, Soft power, Economic stimulus
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Economy) FadumsitamunTnanuannsanianisudsturesduiuaz uinisiiang
faihu TeemsldaunindAnannsldaunsndymaiamsssu (Cultural Assets-based)
ANUANES19ETIA (creativity) uinnssuuazinalulad (innovation and technology)
a e maAsYgia sensanaumuazuinsiiiendnual Tanwsiu faunin
AT Wazyarngs WilensrevaussonfaInIsuazamfisnelavesiuslaaldunn
Bty wunsaATYgiaMesEUUAAMNSIILUURL AT atunsuenesuy
NM5uAR (manufacturing) wasmskdnsnennsinglifinisseseawuianudniuiely
IeAufBeaiassanivanvaresUuuumuanudosnsveuilaausazau (unns
Uy wazAne, 2564)

Tutlagduniendsanlszrnfvsenalid a.e. 2021 1 udurarsegia
afassdilonsfmunfideiu nsennsimusssuvedlnefindousennativayunse
Fanan iesldusulunstuindeuduiasugisarsassdededelie wieutnu
faussanndosoniiuyariasgiaiamuUszina SsdeidurisssezveansUssgndld
LARLENTMLALNLENSAERTUNTTAILNY TN TaNTEUINTHALIFING
Fududiazdosendonisuusunuuuarinssainwesssuuiasugiadaliannsadiay
milsiaesfnsnegIiavseanavnssunsNaavun g lussuuiAsegiaunnIaies

1 a

athafe undndudesmdsdambenisndnlussuuiasegiaseauganiafiianassne e

<@ a aa v

(Weyes 83109 wazAny, 2565) N15ULUIANLATYIAIAS19aTsANLElUN IS WAL

o

Javiayuvuvesinewdinludagduasiinisdavinlasinisiieatduayuiasygia
a513assATuNraInanslasinIswaaNew usdulngudrdudulasenisiy il

wiuRatunIng Failasulsslevianlasinisieensdinlngazilulssansueglu

(% A I a a U v M Yo L3
depudiosvuinlug Jamiayusy Ussarvuluseaugiusindaldlasulseloaiann

<9

a aa v

lpsensatvanuAsygnaasassAvingias (Waes 331 uasaniy, 2565)
unanuiliiinguszasdveinisiianaiioaiiennudila nssus nalnuas

WAnTlunIs eIty “iasugiaaseasse (Creative Economy) Wag 81113z (Soft



F 1M381555MaRS UNINeSeNmungIneas U9 4 atui 1 @nsiau-nuaiiius 2567) | 131

powen)” ilaidunildueiesiionisnszdunsidulavesssuuiasugiavesuszina Loy
diaueluszifiu fuwielud 1) anunune ndnnisveaasugiaaineassd (Creative
Economy) uag 81u19awsu (Soft Power) 2) LATu§Raa319a33¢ (Creative Economy)
uay S1u19az (Soft power) Aadszmaiiuraula 3) msiwuassgioaisassd
(Creative Economy) kay 81U13axsu (Soft power) YasUszinalneg 4) Yolaus
LWINI9NEA NI ULATEEAE3519a556 (Creative Economy) wasvnbiAng 119

avilu (Soft power) gyuyuvipsdiulusuian

AITUNRUNY wé’nmwauﬂwgﬁaa%ﬂeassﬁ (Creative Economy) uag

31Uz U(Soft Power)

LATYFNE319855A (Creative Economy)

Aiasvgiaaivassrgnnaniuasiduiivensueiadunmislusgiusguna
afusnluuszmaansvonandng nelud w.e. 2544 (a.d. 2001) Department of
Culture, Media and Sport lal#A1917AAMUYBIATIN "QAAIMNTIUASINETIA
(Creative Industries)" 1731 “Those industries which have their origin in individual
creativity, skill and talent and which have a potential for wealth and job
creation through the generation and exploitation of intellectual property.”
(Department of Culture, Media and Sport, 2001, p. 04) La¥AULNITUNITWAIUINIT
Asugiauardanuiindliulannununeresmdiaauiin “iasugiai
UsgnauMegnamnssuiiisingiuanananuAnaisassdveyana inweam
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anliAntuld Tnsftannsodiauuardmiuanunigiulmisensdunsomindau
nalgan” (@1au Lhufinelndsg, 2553) LﬁaﬁﬂﬁﬁﬁuaxLLmﬁ@miﬁwmqmammiu
a¥sassAisuuiidon wanidesnnildmfsrdostunisduasomingdumatyan
Foulud w.el. 2586 (A 2003) peAn1INSNEAunedaylan (World Intellectual
Property Organization, WIPO) 3slaiinislviFnfisnuvesarinasygiaasieassaliin
“ Industries that include the cultural industries plus all cultural or artistic

production, whether live or produced as an individual unit. The creative
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industries are those in which the product or service contains a substantial
element of artistic or creative endeavor." (WIPO, 2003) LazAMZNTTUATTWAIU
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semsUszva srnaflannsaliininlifgnnsgiudslavhnsdsigldsiuadeanis
meBnsazauazlenfinulindesniu assduiu ‘S1unatadu’ (hard power) LWy
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A1dn3139158 Joseph S. Nye HNIwIN13AMUSTANEAT UNINYIEEE155A

Judsauldanin “Soft Power” Tnana1vin audaulvgidnazidila “Power (61117)”

[y

MNUNYTIPNNANNNTOIUNNT AUITINAANTALTIADINTT LU AT B IUIININTAITNTD

a1

a =~ v A o 1 aa P ~ =
wwlmwgﬂmwaiwﬂﬁzmﬂauﬂiumwmaﬂﬁzmmamu AUV UNYIFULUUNUIVD

lw A o a

° LY = A = o =
grunintiu uidedldunadnguuuunilsiionagnaziasvisesastuly fe Soft Power
=t = o A o9 v A a A aua v o & W

Fenungiegunanviliussimadusuauiinuanudesnisveusilaglividudes
UsdunseivouaniUieu laeilunisldounaiedign (Attractive Power) Litetinlug

msgeusulaggef (Acquiescence) Faunnengluarnnislddnsna (Influence) Aidas



134 | Journal of Political Science Mahamakut Buddhist University Vol.4 No.1 (January-February 2024)

= 4

81fs Hard Power agun (Nye, 1990) ag13lsidudinnussinaaziininens Soft
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Tawawiude (Propaganda) wazegiaianiinanauwnuluiiud Wesainnisadi
g1u198ry U (Soft Power) tlun 1583y uszezeny (Aitken et al, 2016 8191w
so1050] gAusNINg 2561 wii1 48-55 ) Gauurfn Soft Power uod Joseph S. Nye
Usznaumeninensdrfey 3 Usenis lown Jausssy (culture) Artlaw (values) tay
ulguesinaUszine (foreign policy) (Wasduns wniow, 2565)
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Ussinpdufiazanas
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v A

soft power 3zdae wAn1UTZIMARINAMLLUIUTIUIIANUSZINANSNEURNTNLAY
wsnludnduywevulonianazaine soft power iAnTuaziuin dsilisendndiung
avyudiinadey o Fnyslithensetuudsuwdamgsnssy (9 Joseph S. Nye, 2011

9190 Fuaynad AEY, 2563)
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msfvuaivneuazwumaiidaay wazsoidedunsndnduiansssulugusema
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- #ay 3.0 Whunsdaasuiiue s 1A3eusene waziideimiiasugia
a%19as3h Alfanudfyiunisdansuanesdaly waenskewnsnddss
- §ag 4.0 WunInaeusIn Korea style lngitiunisasiaszuuilinemig
Saussaalliurivenglialan inmdlddsdinnsduiuenuiibedensensefuiasugia
afassvosUszmelasnisimuanhsnuiisuiinveunanlunisdduuloueded
ANUATOUARNUTENBUAIY 5 I8 AiD NTENTIANUTENA NTENTTRUSTTY
NFENTINITAT PAAIVINTTULALNAINY NTENTNANWITNITINeImMansiazinalulad
N3ENTINABAT 819113 UazAanisvuun lasuday nsenssaziuiiaveuluunuimd
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Japanese Content and Consumer Goods) IG}EJ?'T@Lﬁaﬂﬂﬁjmﬁuﬁﬂﬁﬁ)qmmﬂmimﬁﬁ
dnenmlunsaenennududuuld 2) nsvdulinAnnszsuaduionlusisszineg
vihgsAaludszmadmane uasisgaiinvieaiiondndssumadiuseduduas
uimsfiagviouaududiu 1wu 0m1s efiug ey (Ngunngsfa, 2564)
3) ggnegsnabudalsemadanung (Making Profits Locally) ﬁ?jﬂmiﬁﬁﬂizﬂaums%
ygegsRvlUdsUszndldtu Sudufosdimaremienisndanazindmitedud
udiefnwngszileuteviduiasnginssuvesuslaatusaiadmunenawduadu
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Wweulyslun1sauiiugsia wu n1339n9u “Cool Japan World Trial” 4) n13@san
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wisdusulaealAsegna BCG (BCG Economy) 8uUUs¥Naume LATENazIn1m (Bio
Economy) megﬁﬁmuuﬁﬂu (Circular Economy) LLazLﬂiwgﬁf\]?{L%m (Green
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yam “LATugiaai19asIA” (Creative Economy) f13n91nesAnag wazn153de waz
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Usznaudie 1) Auminusssuuargnavngsuiniusssuaieassd 2) MydieenaImis
Ing 3) garnITUABULNUA NMNEUAS a2AT wWBTLUTY N AWSAKBS 4) 318N
flne 5) 1elsnmsvienfisndsTansssy wag 6) Meldainndnfausiimussaulng
wazkAn iy ueniniusemelveauihdaduTansssuuaziondnuainudu
neiifiaulanuluguuuy “vasldnaan” (Value Chain) vae “5F” Usznaus 1)
91158 (Food) 2) nMmeunsuazaviesl (Film) 3) dlneuazniseonuuuundulye
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11) mMsluinisduandnenssy 12) widu 13) ewnslng 14) nswimdunulne uay
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