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Research Article The rapid growth of electronic commerce (e-commerce), as well as social
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presenting new opportunities and challenges for marketers. Understanding the
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factors that influence online shopping behavior is crucial for developing effective
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marketing strategies. This qualitative study explores the influence of the 4Es
marketing strategy on online shopping behavior among consumers in Krabi,

Thailand. The 4Es strategy focuses on experience, everyplace, exchange and

evangelism. This research adopted interviews with 12 key informants. Content

Keyword
Experi analysis and NVivo were used to analyze the data. The findings of the study
xperience,
Everyplace, highlight the crucial role of the 4Es strategy in influencing consumers' online
Exchange, shopping behavior. It emphasizes the significance of personalized experiences,
Evangelism,

convenience, transparency, and customer advocacy in capturing and retaining
Online Shopping customers in the competitive online marketplace. These insights offer valuable
guidance for marketers aiming to enhance their strategies and elevate the online

shopping experience for their target audience. By integrating the 4Es elements

*Corresponding author:
P s into their marketing efforts, businesses can forge strong relationships with
pongsakorn.l65@rsu.ac.th
consumers, boost customer satisfaction and loyalty, and ultimately drive online
sales. Implementing these strategies can provide a competitive edge and
position businesses for success in the dynamic landscape of both e-commerce

and s-commerce.
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Introduction

The advent of the digital era has revolutionized
the way consumers engage with businesses,
transforming the traditional shopping experience into a
dynamic and interconnected online marketplace. In
response to this shift, marketing strategies have had to
adapt to accommodate the changing consumer
landscape (Kartajaya et al., 2016; Verhoef et al., 2021).
The genesis of the 4 Ps (Product, Place, Price, and
Promotion) concept occurred during an era
characterized by marketer dominance, and products
possessed enduring lifespans before being superseded
by the next superior offering. However, this framework
fails to withstand the demands of the present-day
dynamic digital landscape. The advent of the Internet
has profoundly transformed the manner in which
individuals search for, evaluate, and purchase goods
and services. Consequently, to attain genuine success
in the online marketplace, marketers must embrace
and adapt to these evolving consumer behaviors.
Achieving prosperity in today's digital market
necessitates a fundamental shift in how marketers
approach their consumers and tailor their online
endeavors accordingly (Atkinson, 2020).

According to Manipal (2020), the contemporary
marketplace represents an unprecedented departure
from historical norms, exemplified by the advent of e-
commerce, as well as s-commerce, enabling
individuals to acquire virtually any product from any
location worldwide using digital currency. Moreover,
the proliferation of virtual assistants has revolutionized
the buying experience by tailoring personalized
recommendations to each individual, resulting in
unique purchasing journeys. In this era, well-
established marketing frameworks such as the 4Ps of
marketing are undergoing a notable transformation,

giving way to the emergence of the 4Es of marketing.

The 4Es of marketing encompass the principles of

"Experience," "Everyplace," "Exchange," and
"Evangelism." While not as universally embraced, some
marketing experts and scholars have introduced these
concepts to adapt to the evolving marketing
landscape. To delve into each of these A4Es,

"Experience”  emphasizes  creating memorable
customer interactions and emotional connections;
"Everyplace" stresses the need for omnichannel
reach  customers diverse

marketing to across

touchpoints; "Exchange" underscores the value
creation aspect in transactions; and "Evangelism"
centers on cultivating brand advocates. It's important
to note that the choice between these frameworks
depends on a business's unique context and
objectives, as different industries may find one more
suitable than the other for their marketing strategies.
Transitioning from the traditional 4Ps marketing
framework to the modern 4Es framework has become
imperative in the contemporary business landscape.
Consumers today place greater emphasis on the
overall experience they have with a brand, rather than
solely focusing on the product features. Leveraging the
abundance of data available through website analytics,
businesses can gain valuable insights into their
customers' journey, starting from initial contact to the
point of purchase (Atkinson, 2020). To effectively
understand the customer experience through
analytics, it is crucial to consider how users perceive
the brand across various devices. Ensuring a seamless
and enjoyable experience across all platforms,
including mobile devices and desktops, is essential.
Consistency is key, as customers should have a similar
brand experience regardless of where they encounter
the business (Bilgihan et al.,, 2016; Lemon & Verhoef,

2016; Mocanu, 2020).



Unveiling the 4Es Marketing Strategy: Factors Influencing Online

In the digital age, the concept of "Place" has
transformed into "Everyplace." Consumers now invest
significant time in researching products online before
making a purchase. Establishing a strong online
presence across multiple platforms ensures that the
business remains top-of-mind. Recognizing that
consumer needs vary depending on their position in
the sales funnel and their preferred method of
accessing content, businesses must strive to be easily
discoverable online. Optimizing online visibility
increases the likelihood of customer conversions and
helps to stay competitive in the market. Shifting the
focus from "Price" to "Exchange" acknowledges that not
all offerings on a website are tangible products.
Sometimes, the goal is to encourage visitors to engage
with the business at a different level, such as
downloading guides or reports or subscribing to
newsletters. To build trust and facilitate this exchange
of valuable information, businesses must establish
credibility and foster a sense of security. Earning the
trust of customers empowers them to share their
personal data, such as credit card details or email
addresses. In the era of social media, businesses have
the opportunity to transform customers into brand
evangelists. Rather than solely relying on traditional
promotional efforts, the emphasis now lies on
cultivating  evangelism. By initiating meaningful
conversations with followers and fans, businesses can
provide incentives for customers to share their positive
experiences and advocate for the brand. Creating
multiple reasons for customers to spread the word
about the business cultivates a network of passionate
brand evangelists, amplifying the brand's reach and
impact (Atkinson, 2020; Nemati & Weber, 2022; Tseng,
2023).

Understanding how the 4Es impact online

shopping behavior is crucial in today's digital age.

Online shopping has become a significant part of
consumers' lives, and businesses need effective
strategies to engage and convert online shoppers. In
addition, the d4Es marketing strategy holds great
significance, making it a crucial area of study. Numerous
studies have been conducted on the 4Ps marketing
mix. For instance, Asdi and Putra (2020) investigated
the impact of the 4Ps marketing mix on consumer
purchasing decisions regarding Samsung smartphone
products. Maulana and Najib (2021) explored the
influence of the marketing mix on consumer trust and
satisfaction in online purchases of organic food during
the COVID-19 outbreak. However, there is limited
research on the influence of the 4Es marketing strategy
on online shopping behavior among consumers.
Therefore, the objective of this study is to elucidate
the influence of the d4Es marketing strategy
(experience, everyplace, exchange, and evangelism) on
consumers' online shopping behavior. The research
specifically focuses on Krabi, Thailand, a region
renowned for its flourishing tourism industry and
increasing prevalence of online consumer activity.
Through an examination of the factors shaping online
shopping behavior among consumers in Krabi,
Thailand, this study aims to contribute to the existing
literature on digital marketing and provide valuable
insights into the effectiveness of the 4Es marketing
strategy within this specific context. The findings of this
study can offer practical insights for businesses
operating in Krabi or similar markets. It can guide them
in tailoring their marketing strategies to resonate with
local consumers and enhance their online shopping
experiences. From an academic standpoint, this
research contributes to the existing body of knowledge
by providing empirical evidence of how the 4Es

influence online shopping behavior. It adds to the

understanding of consumer psychology and marketing
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strategies in a digital context. The results may also have
implications for policy-makers and regulatory bodies
interested in e-commerce and consumer protection.
Understanding what motivates or influences online
shopping behavior can inform policies aimed at

promoting fair trade and protecting consumers.

Objective
This study aims to explain the influence of the
4Es marketing strategy

(experience, everyplace,

exchange and evangelism) on online shopping
behavior among consumers in Krabi, Thailand.
Explaining the influence of the 4Es marketing strategy
on online shopping behavior in Krabi, Thailand, is
essential for both practical and academic reasons. It
sheds light on consumer behavior in a specific context,
helping businesses refine their strategies and
contributing to the broader understanding of marketing

in the digital era.

Research Methodology

This study adopted a qualitative research
approach as the research strategy, comprising four
distinct steps: research design, data collection, data
analysis, and report writing (Moin & Kraiwanit, 2023). By
utilizing this methodology, the focus was on examining
the decision-making processes and specific behaviors
exhibited by individuals or groups, with the intention
of elucidating the observed phenomena. This
approach facilitated the collection of supplementary
data, leading to a comprehensive understanding, and
emphasized the importance of fostering open
communication during interviews (Siripipatthanakul et
al., 2022). To evaluate the impact of the 4Es marketing
strategy on online shopping behavior among
consumers in Krabi, Thailand, a series of in-depth

interviews were conducted. The choice of Krabi as the

study location added a specific regional context to the
research. Krabi, known for its tourism industry, might
have unique consumer behaviors and preferences.
Understanding how the 4Es apply in this area can be
particularly useful for businesses operating there.

Participants were selected using purposive
sampling, in line with recommendations for achieving
data saturation in qualitative research. Thus, a
minimum sample size of six participants was sought
(Jangjarat et al, 2023), resulting in a total of 12
individuals being interviewed. The selection process
involved specific criteria: participants had to be at least
18 years old, residing in Krabi, Thailand, and engaging
in online shopping at least twice a month. The
interviews took place in March 2023, allowing for up-
to-date and relevant data collection. Throusgh this
rigorous qualitative research approach, valuable
insights were gained, shedding light on the impact of
the 4Es marketing strategy on online shopping behavior
among consumers in Krabi, Thailand.

The data analysis process employed in this
study utilized qualitative content analysis, a systematic
and objective method for describing specific
phenomena by drawing valid inferences from verbal,
visual, or written data (Buranasujja & Kraiwanit, 2023).
Qualitative content analysis involves the systematic
condensation of data into categories or themes, relying
on the researcher's ability to make valid inferences and
employing inductive reasoning. Through meticulous
examination and continual comparison of data,
themes and categories are derived directly from the
data itself (Mezmir, 2022; Vespestad & Clancy, 2021).
To achieve depth and breadth in the analysis, the
researchers utilized NVivo, a powerful tool that plays a
vital role in qualitative data analysis. NVivo software

offers a wide range of tools to effectively manage,

organize, and analyze qualitative data, contributing to



Unveiling the 4Es Marketing Strategy: Factors Influencing Online

a comprehensive and robust analysis process
(Mortelmans, 2019; Olapane, 2021). Hence, content
analysis and NVivo were employed as the primary

techniques for analyzing the collected data.

Result

A comprehensive set of interviews was
conducted, involving 12 key informants. Table 1
displays the demographic characteristics of the

participants, encompassing their gender, age, online

shopping frequency, and the specific date and time of
their interviews. The sample group comprised 12
individuals who engage in online shopping, evenly
divided between males and females, with ages ranging
from 22 to 39 years. Out of the participants, three
individuals engaged in online shopping twice a month,
whereas the remaining participants made online
purchases more frequently than twice a month. It is
noteworthy that all participants were geographically
located in Krabi, Thailand, for the duration of the study.

Table 1. Demographic information on the respondents and interview dates and times

No Gender Age

Frequency of Online Shopping

Date and Time of Interview

R1 Male 28 Twice a month

R2 Male 29 More than twice a month
R3 Male 31 More than twice a month
R4 Male 27 Twice a month

R5 Male 24 Twice a month

R6 Male 23 More than twice a month
R7 Female 28 More than twice a month
R8 Female 38 More than twice a month
R9 Female 39 More than twice a month
R10 Female 26 More than twice a month
R11 Female 22 More than twice a month
R12 Female 33 More than twice a month

March 22, 2023 at 09:30 am
March 22, 2023 at 10:30 am
March 23, 2023 at 09:00 am
March 23, 2023 at 10:00 am
March 24, 2023 at 09:00 am
March 24, 2023 at 10:00 am
March 25, 2023 at 10:00 am
March 25, 2023 at 11:00 am
March 26, 2023 at 10:00 am
March 26, 2023 at 11:00 am
March 27, 2023 at 10:00 am
March 27, 2023 at 11:00 am

By meticulously analyzing and interpreting the

online

The study delved into

responses provided by the participants, the study
uncovered noteworthy and recurring themes that shed
light on the influence of the 4Es marketing strategy,
encompassing experience, everyplace, exchange, and
evangelism, on consumers' online shopping behavior.
Through a comprehensive examination of the
participants' perspectives, the research aimed to gain a
deeper understanding of the ways in which these key
elements of the marketing strategy shape and impact

the decision-making processes and preferences of

participants' experiences, examining the extent to
which the marketing strategy created a favorable
shopping environment across various digital platforms,
fostered a sense of engagement and interaction,
facilitated the exchange of goods and services, and
encouraged advocacy and loyalty among consumers.
The interview data was analyzed using content analysis
and the NVivo software to examine the collected
information comprehensively. A word frequency query

was conducted, and the most frequently used words
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during the interviews were visually represented in a
word
cloud to enhance the understanding of the

findings (Figure 1).
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Figure 1: Word Cloud
Source: The author

The study's analysis of the participants'
responses yielded compelling results regarding the
influence of the 4Es marketing strategy on consumers'
online shopping behavior.

Experience

Participants expressed a strong inclination
towards online retailers that provided a personalized
and immersive shopping experience. They emphasized
the importance of intuitive website interfaces,
attractive visuals, product recommendations based on
their preferences, and engaging interactive features.
Positive experiences were found to enhance customer
satisfaction and increase the likelihood of repeat
purchases.

“I must say, | really appreciate online retailers
that offer a personalized and immersive shopping
experience. It makes me feel like they understand my
preferences and cater to my needs” (R1).

“The availability of secure payment options is

important. Knowing that my personal and financial

information is protected gives me peace of mind when
making online transactions. It's a crucial factor in
determining which online retailers | choose to shop
from” (R2).

“Intuitive website interfaces play a major role
in enhancing that experience. When | visit a website
that's easy to navieate and visually appealing, it
immediately grabs my attention and makes me want
to explore further. The product recommendations
based on our preferences are a game-changer. It saves
me so much time searching for items | might like. It's
like the website knows exactly what I'm looking for”
(R3).

I like the interactive features. When | can
engage with the products, zoom in for a closer ook,
or even virtually try them on, it creates a more
interactive and enjoyable shopping experience.
Positive experiences like these really leave a lasting

impression. They make me more satisfied as a
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customer and increase my likelihood of returning to
the same retailer for future purchases” (R4).

Everyplace

The convenience and accessibility offered by
the online shopping environment were highly valued
by participants. They emphasized the ability to shop
anytime and anywhere, using multiple devices such as
smartphones, tablets, and computers. The availability
of secure payment options and fast delivery services
played a crucial role in shaping their online shopping
decisions.

“One of the things | love about online shopping
is the convenience it offers. Being able to shop
anytime and anywhere is a game-changer for me. |
don't have to worry about store hours or rushing to
make a purchase before they close. It's so convenient
to have access to a wide range of products at my
fingertips. Whether I'm using my smartphone, tablet, or
computer, | can browse and make purchases
whenever it's convenient for me” (R1).

“Trust is essential when it comes to online
shopping. If a website doesn't provide secure payment
options, I'm immediately skeptical and hesitant to
proceed with a purchase” (R5).

“Fast delivery services also make a significant
difference in my decision-making process. When | can
expect timely and reliable delivery, it adds to the
overall convenience factor. | don't have to wait for
weeks to receive my order. It's great to receive my
purchases promptly, especially when | need them for
a specific event or occasion” (R6).

“If a retailer offers a seamless and convenient
experience with secure payment options and fast
delivery, they become my go-to choose. Convenience
truly is a driving factor in the success of online
shopping. It saves us time, provides flexibility, and
enables us

to make purchases without any

geographical constraints. It's no wonder that these
aspects play such a crucial role in my online shopping
decisions” (R9).

“The convenience and accessibility offered by
online shopping have revolutionized the way we shop.
It has become an integral part of our lives, and
retailers who prioritize these aspects are likely to
attract and retain customers in this competitive digital

landscape” (R12).

Exchange
The study revealed that participants
appreciated the ease of product comparison,

availability of customer reviews, and transparent
pricing on online platforms. They emphasized the
importance of obtaining detailed product information,
comparing prices across different online retailers, and
being able to make informed purchase decisions. A
seamless and reliable exchange process, including
hassle-free returns and efficient customer service, was
also considered essential.

“One of the things | really appreciate about
online shopping is the ability to compare products
easily. Having all the information at my fingertips
allows me to make informed purchase decisions.
Online platforms make it so convenient to compare
products from different brands and retailers. | can
read reviews, check specifications, and even compare
prices without having to physically visit multiple
stores” (R5).

“Detailed product information is crucial for me
when making online purchases. | want to know the
features, dimensions, and other specifications before
making a decision. Online platforms often provide
comprehensive product descriptions that help me
understand what I'm buying” (RT).

“Customer reviews play a significant role in
Reading feedback and

shaping my choices.
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experiences from other customers gives me a better

understanding of the product's quality and
performance. The customer reviews provide valuable
insights that ¢o beyond the marketing claims. It's
reassuring to hear from people who have already
used the product and can share their honest opinions”
(R10).

“Transparency in pricing is another important
aspect for me. | appreciate it when online retailers
display clear and transparent pricing information. It
helps me compare prices across different platforms
and ensures that I'm getting the best value for my
money. | don't want any surprises at the checkout.
Transparent pricing allows me to plan my budget and
make sure I'm getting a fair deal” (R11).

“A seamless and reliable return policy is
essential. If | receive a defective or unsatisfactory
product, | want the reassurance that | can easily return
it without any hassle. A hassle-free return process and
efficient customer service make a significant difference
in my online shopping experience. It gives me
confidence that the retailer stands behind their
products and values customer satisfaction” (R12).

Evangelism

Participants expressed a desire to share their
positive online shopping experiences with others. They
were more likely to recommend online retailers that
provided exceptional service, high-quality products,
and a reliable shopping experience. Word-of-mouth
(WOM) referrals, online reviews, and social media
sharing were identified as significant factors influencing
the decision-making process of potential customers.

“When | have a great online shopping
experience, | can't help but share it with others. It's like
I want everyone to know about the exceptional

service and quality products | received. For me, word-

of-mouth referrals carry so much weight. If a friend or

family member recommends an online retailer based
on their positive experience, I'm much more likely to
trust their recommendation and give it a try” (R7).

“Online reviews play a significant role too. |
always check out the reviews before making a
purchase as they provide insights from other
customers who have already tried the products or
services. It's like getting a firsthand opinion before
making a purchase” (R8).

“Social media sharing also has a strong
influence. | often see friends posting about their
positive online shopping experiences or sharing their
new purchases. It piques my interest and makes me
consider those retailers for my own shopping needs.
Social media platforms have become a place where
people showcase their online shopping finds and
share their recommendations. It's a powerful way to
spread the word and influence others' decision-making
process” (R10).

“When online retailers go above and beyond to
meet customer expectations, they create a ripple
effect of positive recommendations and reviews.
Positive experiences shared through word-of-mouth,
online reviews, and social media have a significant
impact on the decision-making process of potential
customers. It's a powerful tool for online retailers to

gain trust and build a strong reputation” (R11).

Discussion and Conclusion

The findings of the study suggest that the 4Es
marketing strategy plays a crucial role in influencing
consumers' online shopping behavior. In alighment
with Danziger (2017) and Khajornkham (2020), the
conception of the 4Es underscores the reality that
today's customers wield unprecedented power,
necessitating a profound shift in marketing approaches.

Each individual's buying journey is as distinct as their
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unique characteristics and preferences. Therefore,
marketers must adapt to this evolving landscape by
placing customers at the forefront.

By emphasizing "Experience," marketers strive to
create meaningful and engaging interactions with their
target audience. Consistent with the findings of
Sitthipon et al. (2022), it was observed that customers
who experience satisfaction with products or services
are more inclined to engage in repurchase behaviors.

The concept of "Everyplace" recognizes the
ubiquity of digital channels and the importance of
connecting  with  consumers  through  various
touchpoints. This aligns with the research conducted
by Duarte et al. (2018), which found that online
convenience  significantly influences consumers'
intentions to participate in online shopping.

"Exchange" encapsulates the dynamic nature of
value creation in modern marketing, recognizing that
transactions extend beyond monetary exchanges to
encompass a broader array of tangible and intangible
benefits. This perspective is in harmony with the
research conducted by Duarte et al. (2018), where they
identified that the transaction dimension played a
significant role in influencing the convenience of online
shopping.

Finally, "Evangelism" denotes the cultivation of
loyal brand advocates and enthusiasts who actively
promote and endorse products or services within their
social circles. In accordance with the findings of
Asanprakit and Limna (2023), it has been established
that social support can manifest in diverse forms,
reviews, and

encompassing  recommendations,

feedback related to products and services.
Consequently, consumers exhibit a higher propensity
to engage with social commerce platforms when they

receive support from their social networks.

In essence, the rise of the 4Es of marketing

symbolizes a paradigm shift, aligning marketing
strategies with the central role of the customer in the
contemporary marketplace, where individuality reigns
supreme, and consumer experiences and journeys are
diversified and personalized.

The insights from this study offer valuable
guidance for marketers looking to enhance their
strategies and improve the online shopping experience
for their target audience. By integrating the elements
of the 4Es marketing strategy into their efforts,
businesses can forge strong relationships with
consumers, boost customer satisfaction and loyalty,
and ultimately drive online sales.

Implementing these strategies can provide a
competitive edge for businesses in the ever-evolving
landscape of e-commerce and social commerce. With
the rapid growth of online shopping, understanding the
factors that influence consumer behavior is essential
for marketers to stay relevant and successful. The 4Es
marketing strategy offers a framework for addressing
these factors and creating a compelling online
shopping experience for customers.

To conclude, in the current era characterized by
rapid technological advancements and the emergence
of a new industrial revolution, the dynamics of
customer needs, desires, and expectations are
continuously evolving. In response, companies must
strive to develop a marketing mix that revolves around
a customer-centric, comprehensive journey, aimed at
delivering value to customers at every stage of their
interaction. Aligning with these evolving expectations is
fundamental

not only essential but also a

responsibility for marketers. By embracing this
customer-centric approach, marketers can effectively
meet the evolving needs of their customers and fulfill

their role in delivering superior value and satisfaction.
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This study makes practical contributions by
offering guidance for marketers to improve their
strategies and elevate the online shopping experience.
Additionally, it contributes academically by addressing
research gaps, employing qualitative research
methodologies, and providing empirical evidence for
the effectiveness of the 4Es marketing strategy in the
context of online shopping behavior.

While this qualitative study on the influence of
the 4Es marketing strategy on online shopping behavior
among consumers in Krabi, Thailand provides valuable
insights, there are certain limitations that should be
acknowledged. The small sample size and specific
geographical context restrict the generalizability of the
findings. To overcome these limitations, future studies

should aim for larger and more diverse samples,
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The purpose of this research was to study marketing mix factors affecting
the success of community enterprise entrepreneurs in Muang District, Lampang
Province is quantitative research. The sample group used in the study was a
group of community enterprises in Muang District, Lampang Province, 174 groups
were randomly selected and tool use is a questionnaire. Descriptive statistical
analysis included frequency, percentage, mean and standard deviation
inferential statistics, correlation analysis, and multiple regression analysis. The
results showed that 1) The opinions about the overall marketing mix were at a
high level (X =4.33). (X =4.55), followed by price (X =4.47), marketing promotion
(X =4.46) and product (X =3.85). 2) The opinions about community enterprise
success as a whole were at a high level (X =4.11). When analyzing each side, it
was found that the aspect with the highest average was the learning process
and growth (X =4.49), followed by management (X =4.33), customer
management (X =4.29), and financial management (X =3.33). And 3) the
influence of marketing mix factors on the product side. distribution channels
and marketing promotion Resulted in the success of community enterprise
entrepreneurs in Muang District, Lampang Province at a statistical significance

level of 0.05.
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Variable Standardized Coefficients t Sig
AUNSISUIBET RN 0.612 7.611 0.000%**
sunatanagnsUfiRutd -1.177 -7.333 0.000%**
frupnuduiusuaynsieas 0.964 6.265 0.000%**
FUTINBENITINBIANT 0.104 1.451 0.149

R = 0.645, R* = 0.416, F = 25.774, Sig = 0.000***, Durbin-Watson = 1.919

S o

** QA Nananszau 0.01

1NANS19N 1 HANIFILATIZUNULN R? TAvinnu
0.416 “UN8D9 FakUsNanUAdINITaasurenIsigaule

Jogar 41.60 lagnudn Aun1siTeusegewIyRan dan

o

SEAUTEET

@ Y

WNNEDA 111U 0.000 WaZATUANUAUNUS

26

' U v o w a 1w

waznN19d9aIs dAszRutedIAyNI9Eda Wiy 0.000 &4

v @ o

ASEAUTEEIA YN INEd Avesd Ui Al osnINTEAU

o A

Judaginrualiae 0.01 nuneaNIn Tunwsuinee

<

aruludear@nmenstad laun dunsiBeuiedisey



Vinvenuiuiearinnnsiydiawansenudenainmnsae vy

2817 LATAUANUFTUNUSLAZNITEDANT AINANTTNULTS

£% £%

uInAenunmn1saeuddniuaugndes taglasunis

aunAgui 2 vinwsanuduiionninniensUadn

AWANTENUTIVINARANNINNITADUT YTAUAIUTAES

atvayweglidudAynsadansyau 0.01 Jagunlesu 539

MsatfuayuLarseNUALNAFIUT 1

N34 2 WansNANSYIRdeUALLAFILT 2

Variable Standardized Coefficients t Sig

AUNSISEUIBETIRAN 0.596 7.274 0.000%*
sumadiauaznsUfiRnihi -1.120 -6.848 0.000%**
sunrmdiusiaynnsdoans 0.918 5.857 0.000***
AUVINYEN13INBIANT 0.114 1.569 0.119

R = 0.627, R* = 0.393, F = 23.446, Sig = 0.000***, Durbin-Watson = 1.798

** A Nananszau 0.01
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Variable Standardized Coefficients t Sig
AUNIISEUTBET RN 0.559 6.614 0.000***
sunatianagnsUfiRuid -1.170 -6.934 0.000%**
fueduiuSwarnnsieans 0.942 5.823 0.000%**
PUNNBENTINDIANT 0.052 0.693 0.490

R = 0.595, R* = 0.354, F = 19.833, Sig = 0.000***, Durbin-Watson = 2.004
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Variable Standardized Coefficients t Sig
AUNSISUIRE1IT RN 0.615 7.037 0.000%**
frumataaznsufiRuthg -1.025 -5.876 0.000***
fupnuduiuSwaynsieans 0.575 3.436 0.001***
PUNNBENITINDIANT 0.142 1.830 0.069

R = 0.556, R* = 0.309, F = 16.239, Sig = 0.000***, Durbin-Watson = 1.863
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Variable Standardized Coefficients t Sig

ATUNTSITEUTDE19Y R0 0.994 16.896 0.000%**
sunatanagnsUfiRutd -0.218 -1.853 0.066
fueduTuSwarnnsieans -0.527 -4.686 0.000%**
PUNNBENTINDIANT 0.012 238 0.812

R = 0.829, R® = 0.687, F = 79.591, Sig = 0.000***, Durbin-Watson = 2.176
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Variable Standardized Coefficients t Sig
AUNSITEUTDE19Y YRR 0.708 8.722 0.000%**
fumataazn s iRuiig -0.941 -5.809 0.000***
FupnuduiuSwaynsieas 0.238 1.533 0.127
PUNNBENITINDIANT 0.038 0.530 0.597

R = 0.636, R® = 0.404, F = 24.575, Sig = 0.000***, Durbin-Watson = 1.946

o o aada

** Qlyd1Aneananseau 0.01
NH159 6 RANITIATIEANUIN R? FANAU
0.404 a9 AwlsNanunanunsaasurensigaula
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Variable Standardized Coefficients t Sig
ATUNTSITEUTDE19Y R0 0.981 22.841 0.000%**
sumadiauaznsUfiRnhi -0.229 -2.674 0.008***
fueduTuSwarnnsieans 0.118 1.435 0.153
PUNNBENTINDIANT -0.007 -0.181 0.857

R =0.913, R = 0.833, F = 180.942, Sig = 0.000***, Durbin-Watson = 1.961
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1INANIITN 7 NANITILASIZUNUIN R? dAwvAU

0.833 MU18D 9 HwUsNIrUAa1U15aaS UeN1SIEIUle

£
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M15197 8 LANINANTINAADUANLAFIUN 8

Variable Standardized Coefficients t Sig
AIUANYNFIBY 0.014 0.154 0.878
Frum eIy 2411 3.713 0.000***
FuANTAL 0.617 7.690 0.000***
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This research article the objective is to study the problems and guidelines
for developing marketing promotions and the influence of marketing promotion
factors that affect the purchasing behavior of community enterprise groups for
crispy rice cracker. The samples used in this study were persons who decide to
buy rice cracker with watermelon juice, amount 400 people. The research tool
was a questionnaire. By analyzing and using statistics, including mean, standard
deviation. The study found that most consumers are female aged between 41
-50 years having marital status Have a career as an employee of a private
company and have an average monthly income 10,001-20,000 baht.

Research results opinions on marketing promotion factors for the
community enterprise of rice crackers in watermelon juice ban Hua Nong
housewives group community enterprise, Hang Chat sub district, Hang Chat
district, Lampang province. It was found that it was at a high level (X =4.09).
Considering each side in order of average from descending to the following sales
by salesperson (X =4.79), news and public relations (X =4.68), direct marketing
(X =4.32), sales promotion (X =3.45) and advertising (X =3.23). Respectively
Influence of marketing promotion factors on buying behavior of rice crackers in
watermelon juice. Analysis results found that in terms of advertising sales by
salesperson news and public relations and direct marketing significantly at the
0.05. Level except sales promotion sales that have no influence on buying
behavior of rice crackers in watermelon juice ban Hua Nong housewives group
community enterprise, Hang Chat sub district, Hang Chat district, Lampang

province.
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The purpose of this study were to 1) study the service quality factors
affecting the selection of Chao Phraya river cruise in Bangkok and 2) compare
the personal factors affecting the service quality to the selection of Chao Phraya
river cruise in Bangkok. The sample group used were 400 Thai tourists traveling
on a Chao Phraya River cruise. The research instrument used were the
questionnaire and test the quality of instrument by validity and reliability testing.
The data analysis used basic statistics and inferential statistics consisted of
percentage, mean, standard deviation, t-test, and f-test. The research results
showed that the overall quality of service was at the highest level (X = 4.22,
S.D. = 0.76) and a comparison of factors affecting the selection of Chao Phraya
river cruise, Bangkok found that 1) different gender have different effects on
sympathy 2) different age affects the reliability and responsiveness are
difference 3) different status had no effect on the selection of Chao Phraya river
cruise, Bangkok 4) educational level were different affects the reliability and
assurance are difference 5) Different occupational affecting the tangible,

reliability assurance are different at a statistical significance level of 0.05.
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2. inudasiedeansiiugiuinisladewasazningings 4.15 081 tly
3. vhufianuiandulainaeldsuuinsningaynaswesnisihsuuinsluns
Coa . 4.20 0.78 un
douodgy
4. AUSNNSTIvinude flanuduanduuinisilasu 4.18  0.77 tly
5. gUsgneumssedinyinieliinssuraveunniing URvnaniay iy

. . . 4.09 0.89 un
Usznuaunm , Yssnugnnny

3 4.19 0.76 an




fa o & | e

WIYWNRIY L1970

1NA151990 4 Jadenisasiemdinug ulaliwun
H{19u3n15 (Assurance) nudn n1sasrsaudulalyun
dldusnistaunmsiuegluseiuan (X =4.19, S.D.=0.76)
A a & | P ' Y a P Y]
Weasanluudazaunuin 1) dliusnisivinuelunis
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1. auJugusssnvesnisuinis (Tangible) 4.29 0.73 mﬂﬁqm
2. Arunideiiolunsliuing (Reliability) 423 073 Wniign
3. NINDUAUDIADAIILABINITNITUINNT (Responsiveness) 423 081 wniian
a. msasemnusiulaliunglduinig (Assurance) 419  0.76 )
5. Anuiueniiula (Empathy) 414 079 N
39 4.22  0.76 Tl

3115199 6 Jadeamnimnsiiuinig (Service
Quality) Tunnsiu wudnamnnnstiuinisiagnin
segluszaunnign (X =4.22, S.0.=0.76) tlafiasan

Wuwsazdiunudn 1) arudugusssuvenisuinis
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AUBIRBAIIUABINITNITUT NS (Responsiveness) (X
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19 (Empathy) (X =4.14, $.0.=0.79)
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3. Msisguisutadeninananisiaentiusnig
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v o ] P
Hoyanaluvasinvieaiien

Uady AU
WA 218 @9IUAW - 21N sl
N13ANYN
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<3 ! . g [V | (% = 1 =3
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= | 1Y) v v | v a | oA A
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Article Info Abstract
Research Article This research aims to analyze the returns on capital asset pricing model
Article history: (CAPM) in the SETCLMV group. The Study population is SETCLMV securities. The
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y sample is 47 shares. Source of information used monthly closing prices of

SETCLMV securities for a period of 60 months from March 2017 to March 2022.
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To calculate the market yield and take the yield on 5-year Thai government

bonds represent the return on risk-free securities according to the capital asset

pricing model theory (CAPM). the research found that SETCLMV securities are 15
Keyword

Return analyss, securities with beta () coefficient less than 1 (8 < 1). There is 1 security with
Capital asset pricing model, beta coefficient () equal to 1 (B = 1). There are 31 securities whose beta
Asset valuation coefficient () is greater than 1 (B> 1). SETCLMV securities are 29 securities,
including AJ, BBL, BCH, BDMS, BJC, CPF, DRT, INTUCH, KSL, MEGA, RATCH, SCC,

TASCO, TU, BCP, CBG, BH, CK, EGCO, GPSC, KBANK, KKP, MINT, PTT, PTTEP,

*Corresponding author: PTTGC, RCL, SCCC, and TOP. The required rate of return on the security is lower
Chinagrita@hotmail.com than it should be. (Undervalued) Investors can invest in this stock. And there are
18 securities, including AMATA, BANPU, BCPG, BPP, CKP, GLOBAL, GUNKUL, ICHI,
IRPC, MAJOR, SAMART, SPRC, SUPER, THCOM, TK, TSTH, TWPC, and VNG with the
required rate of return of securities is higher than it should be (Overvalued).

Investors should not invest in these securities.
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Whmned 6 iuussavsnmassnansiuielidunaln
atuayuMsiaLILATYgRawazdeny tneduuivians
WaL1n195L918 9019503 n15n19n5 3 usud ansli
AanudIAydunThiaNgnenstuwaras1adtenig
msduiieliussansuannsnlduinimienaiuldagag
Wgyaan 3wy wazdvinvelunisuinisdanisnisidu
dauuarald @nnuaugnITuNsiRINSATYgRaLaY

AIPUWIAIURA, 2564)

56

AeenshilATygNavessemeasgiivlnag1aiinunin
wazdsBu namldimsveedmansugiainainnisian
Auduazuinsfifiuani nefiduduasuiniamanty
gnildgulnauilnalasaiaiseunazningine 4 1oz
nelitAnnsnyuidsuveaduamuluszuunisidu n1sin
amnudvlamaasygAaanunsaialdainnisidsuuda
VDINAAHUINLIATINUTEY1YA (Gross Domestic Product
v3o GDP) Fudunasinveinisuslaa nmsawmu nslidne
Y8301ATgUIR Nsdeenuarn1siud 1udu (naim
wannInduriauseinglng, 2565) uagaNMIREINITUeT
a1 ueslned i3 nan "mataungann’ (Bangkok
Stock Exchange) fiyansdens 160 duumilud w.e.

2511 wazsoundy "narandnnsnduviausyinalne”
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(nesy sfudl, 2566) U 2565 vuevesaaarulve Feinlag

Market Capitalization 484 SET way MAI fiyarnagil 20.93

Y

v
o '

S Wulandelay 19.22% (CAGR) Husuusdng
1 Tngdvidnaiandnning« vie SET Index ldindouln
ezt lunuanziasegiuazdadoianelunas
meusnyszine TasAud 2565 fuivulnesTanainogi
1,668.66 99 LAvlalaslaz 6.56% (CAGR) annmsiiule
fanann (ranendnnsndususeimalneg, 2554) Fadunsy
dfyiimanandnnindwisssnalnedesiaunssdniug
anudlafsananfuasnaanulitulssue e lw
annsaitigidunsnndudnamuldluouian Snis
JagUunisamulunanandnning 1umadendiving
dwiudiiituesnuariinnudensfuiivesiionsidl
Fnenmuazduualiunisaiyivleia (nania Arfs
113, 2556) virliAnausiuaslusuantasidunis
NAUNATEFND

n39edvinwelunisuImsdnnisnisiuduynna
nsamulusaiandnnindfaunsaldiduwuimslunis
Wanpueuiefngidunisinamy fwmidliduiuaiiu
L?{mﬁﬁ’namuéfaawuwa (Sharp et al,, 1995) AIULA B
nmsamulundnninglandnuiwdniaiu (Total Risk)
srUsznoudiednuasAdssiiddy 2 Ussan fe
audssiifussuy (Systematic Risk) wazAudeeiily
v0 usEUU (Unsystematic Risk) fldﬂﬁaﬁnuiuﬂfu‘ﬁ'
waneuLUgeALAssigilusie anadsdunisamu
Fnasulilansondndsdd fadu nsiiwuusiaes
Uszidusiadunsndvu (CAPM) azidudaaelunis
andulavesdnaimu nsfnwiAnudunus sendng
NARBULNLULATAIABI91INN1TAY NslFuuuTIaes
danam Faduedosdelumslinseiilisuniseoniures
Unasu

Wunqu SETCLMV sianananninduvisuseinelng

[

¥ dnsidulul wa. 2561 ioidumadenvidsdimiug
amuiiauleamuiuidiansalunduuszime CLMV g
ansaamushuulnedilaninedesuazanainuidean
dasuaniaoy uazudsmeanzifoulneildusslovian

maulamaasyginnnnguusene CLMV 1iuiidnves
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JaauitslusazansUszina dn1sldadandosienls
Wisuiigunanauwnuiildannnisamuuagilug1ed
dmsunisoenndndusinianisiiu suduussiuindeu
ddyiilfszuuasvgiafulauasfiadosam uaniiy
nau SETCLMV 819dnanauwnuganiinisiivesuly
swmsTNTanmsiiustrsssunalilunisaseunases n1s
amuluiufeseusuiunuiumuresn1stuamosan
LagKanBULNUALFTUIINNITAMU WuReafunisasmu
d1mwandue e MsUdmsmnuidssInmsamu thasmu
F9a3150UINITIATIEN N TIHANDULNUALLUUTIABY
CAPM 1sznaunisinduladonienieuldegnagnaos
wazfindnnis silldsunaneuumuntmneiinules
fosmsuazeglusziuimnzausgisiivnuasia

Ya o

AIdulalianiiinsAnyviulungy

Y

Tunsideadsi
SETCLMV i aLdumiaidenlunisdndulavesinasmu
osmniulunanandnnindfisiunun waguaong
anamnssy Unawuldaiuisadnwiuyniulunaiala

v

N13ANwaNIENa U SETCLMY agvinlidnasmuiideya
dmiuldlunisdndule defungu SETCLMV agviounns
wasulmsaduresuIgnidneldndssmalungy
A a12 Weounns wazieauny iWunisdenloans
amugnquusema CLMV ’iuuienaansideulng wang
dwsudamudifesnisldsunaussloviannisidulamg
\AswgAveanauUsEing CLMV uaziduini oafdofi 14
Wisuigunanauunuannsamurselgindslunisesn
HANSINNINITRY

il nwAnuduiusszninamanauLuLazAY

Ya o

\Fesanmsamusanan §3de3adenvinmsfinuifentu
$RTIMAREULNULATAIAMLLE B991NN15a9NY Tneil
WUUTIa0INsUsEuTIAAUNSNENUY (CAPM) 11911013
F1A51zsiAud auazNano UL uLazsId Uy AAn T
wanganvomdnning iiohlulddmiunsdndulaanu

Viunga SETCLMV
L ¢ a o
nOUTEEIANITIRY

L‘Wﬁﬁ Lm’lxﬁmamammumu KUUIaRIUITIEUTIAN

aunindnulungu SETCLMV



o &

Tunge WA

?JE]UL‘U@]‘UENﬂqiﬁJ{JIEJ

Aot Vssmnsiidnunieruaniiyiidneglusvd
nay SETCLMV vasnaiandnnsnduvisusewmelne dnqu
A0819911IU 47 YU IINNFUNAMNTTUAN) il

1. NANgAaIMNITNTIAINITIY Lakn 5UIATS
N3N 9119 (un1ww) (BBL), sura1sndnsine 311n
(Uu) (KBANK), sUNA1SIAesAunAuANg 3109 (L)
(KKP) wagu3em §ans 911n uvnww) (TK)

2. ngugaamnssumnalulad loun usem Bwiy lea
fad 1 (W) INTUCH), USEw anansanesuelsdu
iR @UL) (SAMART) wazusem meau 91in (L)
(THCOM)

3. nquanamnssLedmsunnduasneasie laun
USHN aumy ABsUBLSTU 9119 (U11Y1) (AMATA), USHen
%.115979 1190 (W19U) (CK), USEN WARAUATATUNYS
31An (Wr1vw) (DRT), UTEn YuBudlng 910 @maw)
(SCQ), US ¥ Yudiuuduasnaie 3in (Wn1ww) (SCCO),
UsEn Auliweadlan 91in (Wrvw) (TASCO) wagusev 1u
Fo n3U 91im (umww) (VNG)

4. NAUYAAIMNITUAUAIGAAINNTIY tAKA UTEN
LOLR.NANEN 9108 (Wnww) (AJ), USWn W99 Lnauea LAl
ARa 91 (W) (PTTGC) wagu3em N afa (Ussine

o

Ine) 3710 (W) (TSTH)

v

5. ngugaaImnIsuniweIns laun usen dauy

&

a o s

110 (UW19) (BANPU), USEHN 119310 AasUaLstu

o w

1N

o o

(Wyvw) (BCP), USEn UINA 3119 (U11au) (BCPG), USEn

o o

U1y et 317n (Wn1vw) (BPP), USEM Tia w1akies

o

199 (U1wu) (CKP), USEn wanlnd 97199 (uw1vw)

s

(EGCO), USEW 1nauea wibias fuuesd 91ne (W)

1Y) a

(GPSQ), UTEn uqméumuaéa 109 (Un19u) (GUNKUL),

s o o

Us¥m 1oe1siE 9119m (Wurnw) (IRPC), US¥wn Usn. 9119
@) (PTT), US¥w Uan. drsianavedntinsiden 3119
(@vnw) (PTTEP), U3¥M 919 n3U 911m () (RATCH),

o o

ys¥n anns Ylasidey Shdda 917 (Wunwu) (SPRO),
uiun gued ouueid aadilorstu 9100 (Uni1vw)

(SUPER) wazus®m tmeesea 3119 (urwu) (TOP)
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6.ﬂdﬂQmaqﬂﬂiiﬂLﬂHm5ua%qmﬁWMﬂiﬁN@7M73

a v

UT¥N

an o

DUYNU

laun u3En A191U1In3Y 9 (Wrivw) (CBG),
WIglandugioIms 91198 (Wnwu) (CPF), USEv
n3U 91im (unu) (ICHI), v3En drmavouudy $1n
(19A19U) (KSL), uSHEw lwagl,ﬁau n3U 9119 () (TU)
wazusEM e i (wvnww) (TWPC)

7. NYUYNAIMNTIHUING LALA UTEN Uenen
gaaUvea 9110 (W) (BCH), UTEM njunnadniiuns

@

fin (Uvnu) (BDMS), USEm lsanenunaungesugs

o o

g 7199
(Wvnw) (BH), US¥W Luesd gawnas 311n (umvw) (BJO),
USTM genulnaveatdnd 319n (Wynvw) (GLOBAL), USE

I3 < v

WILaas Fwans n3U 310@ (Wvu) (MAJOR), USE LM

1

o o

Taflloudud 19 (@wu) (MEGA), uSem luiued dunes

wduuya $140 (wu) (MINT) wazu3em 019 4 uea
d1fin (W) (RCL)
lagldvoyasia1dnsieiiouvesviualiyngy
SETCLMV 1fuaan 60 Wiou sausiioudiuies w.e. 2560
fuspuiuIAN WA 2565 WIAUINMTATINANBULNUYDS
natakazlddnsmanouLuveINusUnIsguIaeiy 5 U
iioiduiunuvesdnimanouunuresuiivsiAInam
\doafioananuduniuessia Wesnnlddeyasnale
eieuvesiuiunal 60 Weou uazdnimanauwnuves
vuflarwduiusdusgraduszuy ilednswansuuny
(Vield) Tunanafinsid suudasfazdawaliiAnauiy
NIUYBIT1A1 eazdanaranisdndulalunisamu Fai
NI MaNRULNUVBIUSURSSTUIa01 5 U wnldlungu]

WUUIN@9Y Capital Asset Pricing Model (CAPM)

= o a

ASN15ANTUNITIAY

ya

HI3eldlusunsudoyanaianannsng uaznain
auﬁ’ua‘ SETSMART (SET Market Analysis and Reporting
Tool) Inglddeyasaiinseiieuvesiungu SETCLMV 7
sanzdounazyinsdevglunainvannsndursUssine
vy uvinsdnw oy

1. AU MTINANDULYIUIIULA DUYDINATA

wannsnga (Rm) deanuialanadl
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_(SET=SET,) o6
SET,

t-1

(1)

W o R, = §NIHANOULNUIIBLA DUTDINAA
nanning SET, = dvilnaranannind« a Juvinisanving
YOUADUY t way SET,_, = Avdinaiandnning= o Jusiing
anvngvadiou t-1

2. AMUIUTATIHANDULNUT 18R DUVB IV WA T ey
nam SETCLMY 51u (R, ) Badmuaildsil
(Pl - Pt—l)

t-1

W8 R = 995 IHANDULNUTIEABUYDIV UL ALY

R =

x100 2

P = s1e1Unvesiu i a4 Jurinnisaavineveasieu t uag

R

L= T1UAYRIU | a4 TUYNTARYIEvRARY t-1
3. l[ddnsmanauunuseLfoureun usiaain
ANULALY (R, ) 31NTBYABAITINAADUUNUAIIUAT IS

LY

Wustnsdguia 5 U Wudunu (Proxy) sesiufiusiaein

ANULEES

4. AuAduUseans iuive s uaidyngy

SETCLMV ( 8,) Fashunndléiotai]

_ Cov(R —-R,) )
' var(R,)

lo g = A1 Beta voswdnning i Cov(R -R,)=
A1AMULUTUTIUTINTENTIHANBULNUYOIV U | hag
HANBULNUVBINAIANENNING wag Var (R, ) = AR
WUsUTINVRIMAIAVANNSIE

5. AUIUMIHANDUWNUT FDINIALUUUTIADS
Uszifiusimauningnu (CAPM) Safwanildad

E(R)=R +[E(R,)-R/ & @

{o E(R) = nsnanouunuiiaininagldiuves
wunga SETCLMV 71 i, & = ALUA" (Beta) 10391 i, R, =
darmansuunuituaduagiustnssguna uas E(R,)
- ST NanoULYBINAAaNNINElasiade

6. 91N uTLASILI AN Beta (f) hazUssiilu
HANBULVUYBIUANLUUTIa0Y CAPM Uazi3euifigy
NaneULNLTiAIRnTauarANIAB s uRULEY SML &
sUa i 1 Tneuiieginierdu SML az1dusfud 1o

NARNBUWNLUINNINRANA LS AUAMULEBLAEINUAUAAR
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thufte Mafududiadinssdufiangan (Under Value)
vnvfulaegléidu sML aniduiuiilinaneuunuiesniy
pan a srduAudsaRenfuiunan dufe Afutul
Annnirfimsazidu (Over Value)

E[Rj]
SML

E[RI'I'IJ

Ry

1 Bi

sUn il 1 Security Market Line (SML)

NAN1539Y

NNsieTenveyalagliveyasalaseiseu
vosuNaY SETCLMV flaanzideuuasyinnisd evrely
paandnnsngwisUsemalne lnefnwdnsmanauwnu
eliifesnisnnudnmning E (R, ) dudszaviiui (8)
LAEN1TUTEIUNARDUWNURUAILLUUT a9 CAPM Uay
Wisuifunameuunuiiaanuazaandesoiu faus
W oUTUIAL W.A.2560 019 NUAINUS W.A.2565 Lag
Wisuisunanauunuiiaanisuarauidsaosiuiy
B SML Idnansidedisd

1. gUn il 2 wansduuszAvdiudn (B) uazrdas
NanoULNUIIB T Faan15ve9iu E (R, ) ngal SETCLMV
Fausidouiiuiay n.a.2560 3 nua1wus w.a.2565 1oy
Wisuiisunaneuumuiiniaviauazauidssueafuiy
W SML wudnsiulungudl 2 dudseansiudn (B) dan
11NN 1(A> 1 HT1uru 31 uldunvu AMATA,
BANPU, BCP, BCPG, BPP, CBG, CK, CKP, EGCO, GLOBAL,
GPSC, GUNKUL, ICHI, IRPC, KBANK, KKP, MAJOR, MINT,
PTT, PTTEP, PTTGC, RCL, SAMART, SCCC, SPRC, SUPER,
THCOM, TK, TOP, TSTH wag VNG fulunguil 3 duse-
Avisiudh (8) Yeundn 1(8 < 1) Fwau 15 vu léurivu
AJ, BBL, BCH, BDMS, BJC, CPF, DRT, INTUCH, KSL, MEGA,
RATCH, SCC, TASCO, TU waz TWPC e 1 viu Ao BH

duszavsiua (f) widu 1
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Tunge WA

-
-

“RCC
- ngu 1 ngu 2 .~"SPRC
.-~ TOP
25 TSTH MINT
THCOM
AMATASUPER
24 _.PTTGC
IRPC
22 Gn?g?/lAJOR
PG
20 pu 'K
G < KBANK
18 GUNKULICHI
SAMART
KKP2Bp
BG BGED
16 VNG /ﬁG
E(Rm)=1499 ckySCCC
14 TngcB
_BBL
MEGA
12 DMS
lg CH
CPF
_BIC
1o BCH INTUCH
scc -
" g
PRT
TASGO®™
6 s
. neu 3 negu 4
TU 7
2 | .
2
Rf =1.53
0.2 0.4 0.6 0.8 1 1.2 1.4 1.6 1.8 2

UM 2 LansduusEANSIUA (B) uardnsmanaulnuseUnifenis E (R ) veaiungd SETCLMV aduslhauiiuimg

W.A.2560 §4 NUAUS .A.2565 InelUTeuiiigunanouwnuiaIaviaasaudesvasiuiuLdy SML

A13199 1 vuansiynau SETCLMV fifin1suszdfiudu Undervalued

Stock B E(R,) E(R) dasHanauunLLRRY n1sUsziiiy
AJ 0.51 14.99 8.39 17.03 Undervalued
BBL 0.92 14.99 13.91 135.71 Undervalued
BCH 0.63 14.99 10.00 18.48 Undervalued
BCP 1.66 14.99 23.87 2791 Undervalued
BDMS 0.82 14.99 12.56 22.53 Undervalued
BH 1.00 14.99 14.99 142.15 Undervalued
BJC 0.73 14.99 11.35 31.57 Undervalued
CBG 1.16 14.99 17.14 102.56 Undervalued
CK 1.05 14.99 15.66 22.23 Undervalued
CPF 0.71 14.99 11.08 25.55 Undervalued
DRT 0.50 14.99 8.26 8.43 Undervalued
EGCO 1.13 14.99 16.73 171.45 Undervalued
GPSC 1.55 14.99 22.39 79.30 Undervalued
INTUCH 0.64 14.99 10.14 76.51 Undervalued
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519l 1 Huansiynga SETCLMY Aifinsussdiudiu Undervalued (sie)

Stock B E(R,) E(R) SnrmanauunIafY nsUssiu
KBANK 1.31 14.99 19.16 150.31 Undervalued
KKP 1.15 14.99 17.00 69.20 Undervalued
KSL 0.03 14.99 1.93 3.70 Undervalued
MEGA 0.89 14.99 13.50 46.68 Undervalued
MINT 1.83 14.99 26.16 30.92 Undervalued
PTT 1.25 14.99 18.35 39.04 Undervalued
PTTEP 1.38 14.99 20.10 129.22 Undervalued
PTTGC 1.72 14.99 24.68 56.53 Undervalued
RCL 2.10 14.99 29.79 42.92 Undervalued
RATCH 0.81 14.99 12.43 42.39 Undervalued
SCC 0.56 14.99 9.06 385.77 Undervalued
SCCC 1.01 14.99 15.12 161.01 Undervalued
TASCO 0.43 14.99 7.31 18.19 Undervalued
TOP 1.95 14.99 27.77 52.61 Undervalued
TU 0.14 14.99 3.41 20.68 Undervalued

2. 9nA997 1 uanfyngs SETCLMY #ifinng
Uszidiudu Undervalued wudndidnuau 29 vu lnevuiid
§n3na neuwnus 1D fean159nu ERD) Yoonin
NanoULUTIETVMAAnANN NS4 ERm) Tngduuseans
win (B) Hesnin 1 (A< 1) wuddl 97w 14 vy Aeviu
AJ, BBL, BCH, BDMS, BJC, CPF, DRT, INTUCH, KSL, MEGA,
RATCH, SCC, TASCO way TU LLam’jﬂﬁ:umﬁauJﬁmwmﬁm
i SnsraneuunuTtnamulusaiandnning« aanis

aganluaag wnnzdusudnamuluiuandyildveudiu

P

ANULE S NUNTERTINANDULNUTI8TNABINITIINYY

E(R)u1nniuiaimidunansuunusigdueinain
ndnning= (R, ) Inodudszansiudn (2) inniwie
wirdu 1 (B> 1) wudnd 37u3u 15 vu Ay BCP, BH,
CBG, CK, EGCO, GPSC, KBANK, KKP, MINT, PTT, PTTEP,
PTTGC, RCL, SCCC way TOP LLamwﬁ:umﬁayﬂajuﬁﬁﬂ’am
\doags Snsmanouunuiiinamulunatandnnsnde
maviafazgeluse Samunzdmiutnamuiuandyisu

TanuANLLEe

A131971 2 uasieynan SETCLMY fifin1suszdfiudu Overvalued

Stock B E(R,) E(R) SnsmanauLUIRAY nsUsEiliu
AMATA 1.76 14.99 25.21 21.86 Overvalued
BANPU 1.43 14.99 20.77 11.01 Overvalued

BCPG 1.49 14.99 21.58 12.20 Overvalued

BPP 1.20 14.99 17.68 17.08 Overvalued
CKP 1.27 14.99 18.62 5.21 Overvalued
GLOBAL 1.28 14.99 18.75 17.63 Overvalued
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A13199 2 uasigynagu SETCLMV fifin1susediuidu Overvalued (si0)

Stock B E(R,) E(R) SasnanauunLLRRY n1sUsziiy
GUNKUL 1.22 14.99 17.95 7.12 Overvalued
ICHI 1.25 14.99 18.35 10.11 Overvalued
IRPC 1.57 14.99 22.66 3.82 Overvalued
MAJOR 1.53 14.99 22.12 19.86 Overvalued
SAMART 1.16 14.99 17.14 6.51 Overvalued
SPRC 2.01 14.99 28.58 9.70 Overvalued
SUPER 1.76 14.99 25.21 0.95 Overvalued
THCOM 1.75 14.99 25.08 10.17 Overvalued
TK 1.42 14.99 20.64 12.10 Overvalued
TSTH 1.82 14.99 26.02 1.41 Overvalued
TWPC 0.96 14.99 14.45 5.79 Overvalued
VNG 1.09 14.99 16.20 8.39 Overvalued

3. 9nA9797 2 uanfyngy SETCLMY Afinng
Uszifiudu Overvalued wuiniiduau 18 u lngsfuild
§nsmanauunus1edidean1sainu E(R ) feenin
nanouunusigdvesnaravanniwg v E(R,)lay
Fuuszavdiudn (8) Yeendn 1 (B < 1) wudndl $auau 1
v Aeviu TWPC Huiifinsmaneuunuseiideinsain
YU E(R) u1nninanauunusieUvesnainnanning«
E(R, ) WneddseAvisiush ( 8) snnndmSewiniu 1 (4>
1) wudndl 37U 17 1ju Ao AMATA, BANPU, BCPG,
BPP, CKP, GLOBAL, GUNKUL, ICHI, IRPC, MAIJOR,
SAMART, SPRC, SUPER, THCOM, TK, TSTH Lag VNG
Snsmanouunuiidoansvesiulunduiiganiifiaasandu
wdualidnamudsliasluiull duinamuiide

t%

Viutlegdosneviuiiluneu

N158AUIENA

INN1TTLASIEW A1 Beta (B) hazUsziiu
HARBULNUY UAINLUUTI889 CAPM waziU3auiiiay
NanoULNUTiAn nisuazaAswesiuiuidy SML
wui1 ulungudl 2 duusgAvdiudn (B) Sanunnndt 1
wazulungud 3 dudssAvdiugi ( #) dandosnin 1 %y

1 2 ngulauansdiwnuduiusvemanauwnuiitinasyu

62

Foensuara Aoy Inevuiisnsmaneuumuse
Viidioan1s91niiu E (R, ) dosnisanouunusieduesmann
nannsweg v E(R, ) {97 15 viu feviu AJ, BBL, BCH,
BDMS, BJC, CPF, DRT, INTUCH, KSL, MEGA, RATCH, SCC,
TASCO, TU wag TWPC %4 15 ﬁjwf fuUszansiud (B)
Youndn 1 uazunndaduaiduuin wanaindns
mamammumaaﬁufu wWasuwdadlulufiemadeafuiy
N3LUA suLUaweIsnTIHARBULNLYDIAATA E(R,)
Farduuuszian Defensive Stock w3esfuiinsiuasu-
wlasloeningnsmanauwnuvewa1n E(R,) (B < 1) 3
A0ARa 89N UIUITeURIn§SA1 Junsnes (2558) La
AnTEddaTHaneULNULaA NI B AN NI NG N
gifalsmeuafisamzidoulunaiavdnninduisseime
Ing Inglduuudnaosssdiusiamanning (CAPM) wuin
m'ﬁLU?ﬂlEJuLL‘LJm‘UENEQ]JMi?Nﬁﬁ@ULL%U“ﬂ@ﬂﬁuﬁwLﬂgﬂuLLUaﬂ
#98n911151U8 BUUUAIVBIS AT INANDULNUYBINATN
wannsng E (R,) waglluiiamafeniudnsmanauunu
1039870 E (R, ) uazannmsdnwiulunguil sfu TWeC i
nan1sUsziiuldu Overvalued Aadnsnanauunud
Feannsveamdnnindganindimsazidu dnamulunaia
sdnvsngn ldarsasuluusad daudnamuiiderusi

agfosweiu TWPC luneu diuviu 3113y 14 viu 8013
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Uszfiudu Undervalued Aadnsinanaulknui @ ednis

Yasannindsininfiesandu dnawuazasmuluiungy

v £
P

1 dwdnawuneuilegzdevuisely uazeuidy

q

o

Yosfunnay UysAng (2555) liATesnsnanauwn

ANMEBY N3UsTEIUTIAULaENTIANes AN Ta Ul

t% ' [ '

WUNFUNEIULALTT CAPM wudn uiiilen < 1 wiang
af) U LY all

wiunamuiliveuanudes

v oo

uummuﬂisﬁw%‘wéﬁ (B) N1 1(B> 1) wud
uandynau SETCLMV 733U 31 91U Aoy AMATA,
BANPU, BCP, BCPG, BPP, CBG, CK, CKP, EGCO, GLOBAL,
GPSC, GUNKUL, ICHI, IRPC, KBANK, KKP, MAJOR, MINT,
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Article Info Abstract

Research Article The objectives of this research were to: 1) to study the community tourism components and
Article history: potentials of each community, and tourist attraction network to other destinations; 2) to analyze the
Received: 11 July 2023 environment of the civil state strategy and the Thailand’s Tourism Strategy which concerns tourism

Revised: 23 October 2023 of the target areas; and 3) to integrate the civil state strategy and the Thailand’s Tourism Strategy in

order to create the guideline for tourism development and promotion of the Mun River Basin
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Communities. Semi-Structured interview was used to collect useful information from 3 groups of
purposive key informants, i.e., 1) government sector and state enterprise, 2) community, and 3) private

sector and social enterprise. An analytic induction and SWOT analysis were used. The results of the

study revealed that the each communities already had 4 tourism components, i.e., natural resources,

Keyword
. local organization, management, and community-based learning. According to the Designated Areas

Tourism Development and
for Sustainable Tourism Administration’s Thailand community based tourism development criteria,

Promotion,
which is classified into 28 aims, it was found that Baan Prasat had potential in very high level (28

Public-Private Collaborati
ubticrrivate Lotaboration, aims). Baan Bu Sai and Suk Somboon also had potential in very high level, and they are equal in

Thailand’s Tourism Strategic, potential (25 aims). The potential evaluation of Baan Japoh and Baan Sanuan Nok were equal (23

Tourism Development Area aims), and this was in high level. Baan Chi Tuan was in high potential level as well (20 aims). The last
one, Baan Tha Sawang, had moderate potential. As to the attraction network, the locations of the

communities and other attractions around were considered, and it was found that the communities

- had potential in building connection in tourism business, supported by the civil state, in both
*Corresponding author:

agricultural and agri product processing aspects. Furthermore, they provided spatial structure of the
misterangkor@hotmail.com ) ) ) o ) o
tourist attraction cooperation network between communities in form of tourism products of civil state
business clusters; in this context, the communities served as tourist destination and one kind of
tourism products as well. According to the environment or SWOT analysis of the civil state strategy
and the Thailand’s Tourism Strategy, it was found that there were some aspects that can be
integrated, i.e., marketing and management. The guidance of tourism development and promotion
for the communities was divided in to 2 main strongholds. The first one was knowledge formation
and social capital development for enhancing tourism network in the lower Isan civilization. Another

one was marketing position for creating united identities of the Lower Isan Tourism Development Area.
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This qualitative research study the problem and essence of the policy of
"Phuket Sandbox" and explores a policy experimentation process of Phuket
Sandbox project, which had been implemented during January 2020 to
December 2022. The researcher acquired data from official documents and took
in-depth-interviewed with key informant persons who represented stakeholders
from public, business, and community sectors during January 2020 to December
2022. The results showed that the process of implementing the Phuket Sandbox
project has been successful in implementing a policy of accepting foreign
tourists. in controlling the spread of disease within the area and achieve the
objectives of the policy to revitalize the tourism economy in Phuket to start
again after the epidemic situation of the corona virus 2019 has subsided. The
research findings disclosed four stages of policy experimentation process,
including pre-experimentation, experimentation, learning and adaptation, and
diffusion. A key success of policy experimentation process stemmed from a co-
production of public-private and community stakeholders. Phuket Sandbox
Project has brought back tourist economy to Phuket and neighboring provinces
within one years. It was proved from the case of Phuket sandbox that policy
experimentation could pre-assessed policy hypotheses and reduce unfavorable

impacts before launching full-scale policies.
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This academic article highlights the role of collaboration and partnerships in
achieving sustainability goals in event management. The rising global significance
of sustainability has led event organizers to seek innovative strategies for
minimizing environmental impact, enhancing social responsibility, and ensuring
economic viability. The article emphasizes that collaboration and partnerships
among stakeholders are key mechanisms for driving sustainable practices. It
provides recommendations based on literature review and case studies for
effective collaboration and partnerships in sustainable event management.

The article concludes that collaboration and partnerships are essential in
achieving sustainability goals. Public-private partnerships (PPPs) offer a
framework that combines government regulation and private sector innovation
to align objectives and leverage resources. Industry collaborations facilitate
knowledge sharing, industry-wide benchmarks, and inspire sustainable practices.
Collaboration with local communities fosters engagement, addresses concerns,
and promotes social cohesion. Partnerships with environmental organizations
bring expertise, guidance, and innovative solutions to reduce the ecological
footprint. Supplier partnerships enable sustainable practices throughout the
supply chain. Academic and research collaborations drive continuous
improvement through knowledge exchange. Collaborations with NGOs and
cross-sector partnerships enhance expertise and resources for collective action

in pursuing sustainability objectives.
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Introduction

The global movement towards sustainability has
permeated numerous sectors, and the field of event
management is no exception (McCullough et al., 2020).
The imperative to minimize environmental impact,
uphold social responsibility, and ensure economic
viability has prompted event organizers to embrace
sustainable practices (Panigrahi et al.,, 2018). However,
achieving sustainability eoals in event management
requires a collective effort that transcends the
capabilities of individual organizations (Coaffee et al.,
2018). Collaboration and partnerships have emerged as
vital mechanisms for driving sustainable practices
within this industry, enabling event organizers to pool
resources, share knowledge, and engage diverse
stakeholders in the pursuit of sustainable event
management (Leng et al., 2020).

The significance of sustainability in the realm of
event management cannot be overstated. Events,
whether large-scale conferences, music festivals, or
sporting spectacles, exert substantial environmental
footprints. They generate considerable waste,
consume vast amounts of energy and water, and
contribute to carbon emissions (Paiano et al., 2020).
Heightened awareness of these environmental impacts
has placed event organizers under mounting pressure
to minimize their ecological footprint and operate in
an environmentally responsible manner (McCullough
et al, 2020). Moreover, sustainability in event
management encompasses not only environmental
concerns but also social and economic dimensions
(Allen et al., 2022). Event organizers must address the
social impacts of their activities, such as ensuring
inclusivity and diversity, considering the well-being of
local communities, and fostering positive legacies
beyond the event itself (Zhou & Kaplanidou, 2018).
should contribute to the

Furthermore, events
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economic vitality of host regions by generating income,
employment, and tourism opportunities (Nyikana,

2018). Embracing sustainability in its entirety

necessitates collaboration and partnerships among
event organizers, local communities, governmental
organizations, industry associations, suppliers, and
other stakeholders (Velter et al., 2020). However,

implementing  sustainable  practices in  event

management poses distinct challenges. Event

organizers often face limitations in terms of resources,
time constraints, and complex logistical considerations

(Bladen et al, 2022). Additionally, sustainability

requires systemic change that transcends isolated

initiatives. Collaborative efforts and partnerships

provide a platform for addressing these challenges
collectively, harnessing the expertise, resources, and
influence of diverse stakeholders (Dentoni et al., 2018).

Despite  the increasing importance  of

sustainability in event management, there is a notable
lack of comprehensive research and guidance regarding

the effective utilization of collaboration and

partnerships as strategic tools to attain sustainability
objectives. Many events continue to face challenges in

integrating sustainable practices due to limited

understanding of how different stakeholders, including

public-private  partnerships, environmental organi-

zations, and local communities, can collectively

contribute to sustainability goals (Berrone et al., 2019;
Marx, 2019).
This article aims to explore the critical role of

collaboration and  partnerships in  achieving

sustainability goals within the context of event

management. By reviewing pertinent literature,

analyzing successful case studies, and presenting
practical strategies, this article seeks to shed light on
effective approaches to fostering collaboration and

partnerships in  pursuit of sustainable event
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management. It is important to note that the success

of collaboration and partnerships in achieving

sustainability goals in event management is contingent
upon various factors (Pinz et al., 2018). These include
the willingness of stakeholders to collaborate, the
alisnment  of goals and values, effective
communication and coordination, and a supportive
policy and (Kouroubali &

Katehakis, 2019).

regulatory framework

Overall, this article will present the role of
collaboration and  partnerships in  achieving
sustainability goals in event management which can
help foster a more sustainable event industry by
promoting awareness, sharing knowledge, and inspiring
positive change for several reasons. First, sustainability
is a crucial aspect of event management in today's
world, where environmental concerns and social
responsibility are at the forefront. This article can
emphasize the significance of incorporating sustainable
practices into event management and how it
contributes to the overall well-being of society and the
planet. Second, collaboration and partnerships play a
pivotal role in achieving sustainability goals in event
management. This article can shed light on the
benefits of collaborating with various stakeholders,
such as event organizers, suppliers, venues, local
communities, and government bodies. It can discuss
how working together can lead to the development of
innovative and sustainable solutions that may not be
achievable individually. Third, this article can serve as
a platform to share successful case studies, best
practices, and lessons leared from events that have
prioritized sustainability. By highlighting real-world
examples, it can inspire and motivate event organizers
to adopt similar practices and strategies in their own
events.

Lastly, by presenting this article, event

management professionals and stakeholders can
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initiate discussions and drive change within the
industry. It can serve as a catalyst for establishing
industry-wide standards and guidelines for sustainable
event management practices, encouraging widespread
adoption and long-term impact.

The scope of the study in this academic article
revolves around the role of collaboration and
partnerships in achieving sustainability goals in event
how event

management. The article explores

organizers can minimize environmental impact,
enhance social responsibility, and foster economic
viability by engaging in collaborative efforts with
various stakeholders. The study reviews relevant
literature, analyzes case studies, and provides practical
recommendations for effective collaboration and
partnerships in the pursuit of sustainable event
management.

The methodology for study involves qualitative
research technique. A comprehensive literature review
was conducted to identify existing theories,
frameworks, and case studies related to collaboration
and partnerships in sustainable event management.
Data analysis will involve thematic coding to provide a
holistic understanding of the role of collaboration and
partnerships in achieving sustainability goals in event

management.

The Importance of Sustainability in Event
Management
Sustainability has become a fundamental

concept in various industries, including event
management (Bladen et al., 2022). The field of event
management encompasses a wide range of events,
from conferences and trade shows to music festivals
and sporting events, each with its own unique
and  economic

2020).

environmental, social, impacts

(Mohanty & Choudhury, Recognizing the
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significance of these impacts, event organizers have
increasingly embraced sustainability as a guiding
principle to minimize environmental harm, promote
social responsibility, and ensure long-term economic
viability (Panigrahi et al., 2018).

One of the key aspects of sustainability in event
management is the environmental dimension (Allen et
al,, 2022). Events can have a substantial ecological
footprint, generating significant waste, consuming large
amounts of energy and water, and contributing to
carbon emissions (Barraclough & Agar, 2020). These
environmental impacts are often magnified due to the
temporary nature of events and the concentration of
attendees in a specific location. As such, event
organizers have a responsibility to mitigate their
environmental footprint by adopting sustainable
practices throughout the event lifecycle, including
planning, execution, and post-event activities (Maguire,
2021). in  event

Furthermore,  sustainability

management extends beyond the environmental

realm. It encompasses social and economic
dimensions as well. Social sustainability involves
considering the well-being and inclusivity of attendees,
local communities, and other stakeholders affected by
the event (Mair & Smith, 2021). Event organizers must
ensure that their activities do not have negative social
impacts, such as displacing communities or excluding
certain groups. Instead, they should strive to create
positive  social  legacies,

fostering  community

engagement, supporting local businesses, and
promoting cultural diversity. The economic dimension
of sustainability in event management revolves around
creating economic benefits that extend beyond the
event itself (Masterman, 2021). Events have the
potential to contribute to the local economy by
generating income, employment opportunities, and

tourism (Nyikana & Tichaawa, 2018). Sustainable event
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management involves maximizing these economic
benefits while minimizing any negative economic
impacts (Nepal et al, 2019). This includes sourcing
locally, supporting sustainable tourism practices, and
ensuring the event leaves a positive economic legacy
for the host region.

Embracing sustainability in event management
is not only driven by ethical considerations but also by
economic and

reputational factors. Stakeholders,

including attendees, sponsors, and governmental

organizations, increasingly value events that
demonstrate a commitment to sustainability (Sisaye,
2021). Event organizers who prioritize sustainability are
more likely to attract and retain attendees, secure
sponsorships, and enhance their reputation as
responsible and forward-thinking entities (Cavender,
2018). Moreover, sustainability in event management
aligns with the broader global sustainability agenda.
Nations worldwide have committed to achieving the
United Nations Sustainable Development Goals (SDGs),
which address social, economic, and environmental
challenges (Omisore, 2018). Events can contribute to
the achievement of these goals by incorporating
sustainable practices and raising awareness among
attendees. By aligning their efforts with the SDGs, event
organizers can contribute to the global sustainability
movement and demonstrate their commitment to
creating a more sustainable future (Williams et al,
2019). Implementing sustainable practices in event
management can be challenging, requiring a shift in
mindset, resources, and coordination among various
stakeholders (Mishra et al., 2021). However, the
benefits of sustainability far outweigh the challenges.
Sustainable events have the potential to minimize
negative  environmental impacts, foster social
inclusion, and contribute to local economies (Padilla-

Rivera et al,, 2020). They also provide an opportunity
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for event organizers to differentiate themselves, attract

a broader audience, and enhance their brand
reputation.

In conclusion, sustainability is of paramount
importance in event management. The environmental,
social, and economic impacts of events necessitate a
holistic approach to sustainability that goes beyond
mere compliance. By integrating sustainable practices
throughout the event lifecycle and engaging
stakeholders in collaborative efforts, event organizers
can minimize their environmental footprint, foster
social inclusivity, and contribute to the local economy.
Embracing sustainability not only aligns with global
sustainability goals but also enhances the reputation
and viability of event organizers in an increasingly

conscious and competitive industry.

Collaboration and Partnerships in
Sustainable Event Management
In the pursuit of sustainability goals,

collaboration and partnerships have emerged as

essential  strategies within the field of event

Cross-sector
Collaborations

Collaboration with Non-
Governmental
Organizations

Academic and
Research
Collaborations

[

Supplier Partnerships

u\

Collaboration
and
Partnerships

management (Getz, 2022). Recognizing the complex
and interconnected nature of sustainability challenges,
event organizers have realized that working together
with various stakeholders can lead to more effective
and impactful outcomes (Shrivastava et al, 2020).
Collaboration and partnerships provide a platform for
pooling resources, sharing knowledge, and engaging
diverse perspectives, ultimately driving the adoption of
sustainable practices and facilitating the achievement
of sustainability goals (Govindan et al., 2021).
Collaboration in sustainable event management
involves the collective efforts of multiple stakeholders,
event local communities,

including organizers,

governmental organizations, industry associations,

suppliers, and attendees (Allen et al., 2022). By working

together, these stakeholders can leverage their

individual strengths, expertise, and resources to

associated  with

2019).

address the diverse challenges

sustainability ~ (Clarke &  MacDonald,
Collaboration enables the sharing of best practices,
lessons learned, and innovative ideas, leading to
improved sustainability outcomes and the avoidance

of duplicative efforts as illustrated in Figure 1.

=~ Public-Private Partnerships
A=}

2

Industry Collaborations

Collaboration with
Local Communities

Partnerships with Environmental
Organizations

Figure 1 Collaboration and Partnerships in Sustainable Event Management

Source: Authors’ synthesis
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Public-Private Partnerships (PPPs)

Public-Private Partnerships (PPPs) are vital for
sustainable event management. Collaborating with
local governments, event organizers align sustainability
objectives and leverage resources (Hawkins et al,
2018). Joint decision-making and regulatory support
ensure sustainable practices in event management
(MacDonald et al., 2022). Infrastructure development
and funding from the public sector enhance
sustainability outcomes (Thacker et al,, 2019). PPPs
provide access to government expertise, facilitating the
implementation of waste management, energy
efficiency, and carbon reduction strategies (Cui et al,,
2020). create a

These partnerships supportive

environment for sustainable event management,
combining government regulation and private sector
innovation. PPPs drive the adoption of sustainable
practices and ensure successful events in achieving
sustainability goals (Cui et al,, 2018). Public-Private
Partnerships in sustainable event management should
prioritize  activities  such

as  comprehensive

environmental impact assessments, stakeholder

engagement, and the development of clear
sustainability policies (Xue et al.,, 2022). They should
also focus on waste reduction through effective
recycling programs, promote energy-efficient practices,
and advocate for sustainable transportation options to
minimize the ecological footprint of events.
Additionally, fostering community benefits and long-
term planning while measuring and reporting on
sustainability progress are essential for successful and

responsible event management (Linden, 2021).

Industry Collaborations
Industry collaborations play a crucial role in
Event

advancing sustainable event management.

industry associations and stakeholders collaborate to
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promote sustainability standards and practices (Osman
et al,, 2018). Sharing best practices, knowledge, and
resources drives systemic change within the industry.
Collaborative initiatives address common sustainability
challenges and encourage innovation. Industry
collaborations provide a platform for networking,
learning from peers, and building collective influence
(Leising et al.,, 2018). By working together, the event
industry can drive sustainability improvements across
the sector, from planning to execution. These
collaborations foster a culture of sustainability, setting
industry-wide  benchmarks and inspiring event
organizers to adopt sustainable practices, leading to
more environmentally and socially responsible events
(Allen et al, 2022). Industry collaborations in
sustainable event management should first establish
shared sustainability goals and guidelines, ensuring a
collective commitment to eco-friendly practices (Raub
& Martin-Rios, 2019). Collaborators should then
prioritize the use of environmentally responsible
materials and energy-efficient technologies, while also
promoting waste reduction and recycling initiatives
throughout the event lifecycle (Sharma et al., 2021).
these collaborations in

Finally, should engage

knowledge sharing and continuous improvement
efforts to foster innovation and promote sustainable
event practices across the industry (Martinez-Costa et

al., 2019).

Collaboration with Local Communities

Collaboration  with  local communities is

essential in sustainable event management. Engaging
and involving local communities in the planning and
execution of events ensures their concerns are
addressed and benefits are shared (Nigussie et al,
2018).

Consultation, partnership agreements, and

community engagement initiatives foster social
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cohesion and support (Jewett et al., 2021). By working
closely with local communities, event organizers can
build long-term relationships, leave a positive social
and economic legacy, and enhance community well-
being. This collaboration enables event organizers to
gain valuable insights into local dynamics, culture, and
sustainability priorities, resulting in more inclusive and
impactful events that are sensitive to the needs and
aspirations of the host communities (Ziakas, 2023).
Collaborations with local communities in sustainable
event management should commence with inclusive
stakeholder engagement to gather insights, concerns,
and ideas from the community (Arlati et al, 2021).
They should prioritize minimizing the negative impact
of events on the local environment and residents, for
example, through effective traffic management and
noise control measures (Yang, 2020). Additionally,
collaborations should seek to leave a positive legacy
by investing in community projects, supporting local
businesses, and involving community members in
event planning and execution (Dillette & Ponting,

2021).

Partnerships with Environmental Organi-
zations

Partnerships with environmental organizations
are instrumental in sustainable event management.
These partnerships provide event organizers with
access to expertise, guidance, and best practices in
environmental sustainability (Leung et al,, 2018). By
collaborating with environmental organizations, event
organizers can implement innovative solutions and
strategies to reduce their ecological footprint (Tao et
al., 2021). Partnerships may involve joint initiatives such
as waste management, energy conservation, and
carbon offsetting programs. Additionally, partnering
environmental allows event

with organizations

98

organizers to enhance their environmental credibility,
raise awareness among attendees, and contribute to
broader environmental conservation efforts (Saberi et
al,, 2019). These partnerships create a platform for
knowledge exchange, collaboration, and collective
action towards achieving sustainability goals in event
management.  Partnerships ~ with  environmental
organizations in sustainable event management should
start by conducting environmental assessments and
audits to identify areas for improvement (Villena et al,,
2021). They should work together to set clear
sustainability targets, leveraging the expertise of these
organizations to guide eco-friendly practices
throughout the event planning and execution phases
(Autili et al., 2021). Furthermore, collaborations should
prioritize education and outreach, raising awareness
among event participants about the importance of
sustainability and providing resources for sustainable

behavior changes (Biondo et al.,, 2019).

Supplier Partnerships

Supplier partnerships play a critical role in
sustainable event management. Collaborating with
suppliers and vendors allows event organizers to
integrate sustainable practices throughout the event
supply chain (Oh et al,, 2020). By working together,
event organizers and suppliers can source sustainable
products, services, and materials, thereby reducing the
environmental impact of events (Boggia et al., 2018).
Supplier partnerships enable the sharing of knowledge,
expertise, and best practices, driving continuous
improvement in sustainability performance (Awan et
al., 2019). These collaborations also foster innovation,
as suppliers can contribute ideas for more sustainable
event solutions. By prioritizing supplier partnerships,
event organizers can create a ripple effect of
sustainability throughout their entire supply chain,
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ultimately leading to more environmentally

responsible and socially conscious events. Supplier
partnerships in sustainable event management should
begin by establishing clear sustainability criteria for
sourcing products and services (Negri et al., 2021). They
should prioritize suppliers that offer eco-friendly
products, promote fair labor practices, and minimize
waste  generation  (Yousaf &  Agsa, 2023).
Collaboratively, they can also implement supply chain
transparency measures, track and report on the
sustainability of and

performance suppliers,

continually seek out innovative, sustainable

alternatives in procurement practices (Ding, 2018).

Academic and Research Collaborations
Academic and research collaborations play a
pivotal role in advancing sustainable event
management. Partnerships between event organizers
and academic institutions foster research, evaluation,
and innovation in sustainability practices (Berchin et al,,
2018). Collaborating with academia allows event
organizers to access expert knowledge, data analysis,
and evaluation techniques to measure and improve
sustainability outcomes (Zhang et al,, 2020). These
collaborations drive the development of industry-
specific  sustainability knowledge, practices, and
training. By working together, event organizers and
academic institutions contribute to the continuous
improvement of sustainable event management
strategies, providing evidence-based insights and
solutions (Allen et al., 2022). Academic and research
collaborations ensure that event management
practices align with the latest advancements and best
practices in sustainability,

promoting a more

environmentally and socially responsible event
industry. Academic and research collaborations in

sustainable event management should focus on
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conducting comprehensive studies and analysis of
sustainability practices within the events industry
(Chersulich Tomino et al,, 2020). They should also
engage in knowledge-sharing and disseminate research
findings to event organizers, highlighting best practices
and innovative solutions for reducing environmental
impacts  (Arfi et al, 2018). Additionally, these
collaborations should develop and offer educational
programs and resources, such as certifications or
workshops, to train the next generation of event
in

professionals sustainable event management

practices (Johnson et al., 2019).

Collaboration with Non-Governmental

Organizations (NGOs)

Collaboration with non-governmental

organizations (NGOs) is crucial in sustainable event
management. Partnering with NGOs working in the
sustainability field provides event organizers with
valuable expertise, resources, and guidance (Gray &
2018). These enhance

Purdy, collaborations

environmental and social impact assessments,

ensuring that events align with sustainability principles.

NGOs can contribute to the development of
sustainable event strategies, offer input on
sustainability initiatives, and help engage event

attendees through awareness campaigns and behavior
change programs (Richard & David, 2018). Collaborative
efforts with NGOs also enable event organizers to
contribute to broader environmental and social
causes, supporting the shared vision of a more
sustainable and responsible future. Collaborations with
Non-Governmental Organizations (NGOs) in sustainable
event management should begin by jointly setting
sustainability goals and standards (Cadman et al,
2020). NGOs can provide expertise in areas such as

environmental conservation and social responsibility
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(Kvasnickova Stanislavska et al,, 2020). They can also
assist in monitoring and evaluating the event's

environmental and social impact, ensuring that
sustainability commitments are met, and help event
organizers engage with local communities and support

relevant causes through the event (Gann et al., 2019).

Cross-sector Collaborations

Cross-sector collaborations are instrumental in
driving sustainable event management. By partnering
with businesses, academia, governments, and non-
profit organizations from different sectors, event
organizers can address complex sustainability
challenges more effectively (MacDonald et al., 2022).
These collaborations allow for the sharing of resources,
expertise, and best practices across sectors, leading to
innovative solutions and collective action. By working
together, stakeholders can leverage their unique
perspectives, knowledge, and resources to drive
sustainable event practices (Clarke & MacDonald,
2019). Cross-sector collaborations also enable the

development of regional or national sustainability

campaigns, fostering a broader impact beyond
individual events (Barrett et al, 2018). These
collaborations  contribute to creating a more

sustainable event industry and promoting a culture of

sustainability across sectors. Cross-sector

collaborations in sustainable event management

should start by developing a shared vision and
commitment to sustainability, aligning goals and
resources across sectors (Luthra et al,, 2022). These

collaborations ~ should  prioritize  comprehensive

sustainability assessments, considering environmental,

social, and economic factors, and use these

assessments to inform event planning and decision-
making (Jamshidi et al., 2019). Additionally, they should
establish communication

transparent channels,
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allowing for the exchange of knowledge, best practices,

and data among sectors, ultimately fostering
innovation and driving continuous improvement in
sustainable event management practices (Carayannis &
Morawska-Jancelewicz, 2022).

These various forms of collaboration and
partnerships in  sustainable event management
highlight the importance of working together to achieve
shared sustainability goals. By leveraging the strengths,
resources, and expertise of diverse stakeholders, event
organizers can  enhance their  sustainability
performance and create lasting positive impacts on the

environment, society, and economy.

Case Studies of Collaboration and
Partnerships in Sustainability =~ Event
Management

Green Sports Alliance - Collaborative

Approach for Sustainable Sporting Events

The Green Sports Alliance is a prime example of
successful  collaboration and  partnerships  in
sustainable event management. This organization
brings together sports teams, venues, and leagues with
the common g¢oal of promoting environmental
sustainability in the sports industry (Trendafilova &
McCullough, 2018). Through collaboration with
stakeholders from various sectors, the Green Sports
Alliance has been able to drive significant sustainability
initiatives in sporting events. One notable case is the
partnership between the Green Sports Alliance and the
National Hockey League (NHL) (Ali, 2018). This
collaboration has resulted in the NHL Green program,
which focuses on reducing the environmental impact
of hockey games and events. The program has led to
initiatives such as waste diversion, energy efficiency
improvements, and community outreach programs.

The Green Sports Alliance also collaborates with venue
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operators, suppliers, and sponsors to implement
sustainable practices in sports venues. By sharing best
practices and working together, they have successfully
reduced  energy  consumption,  implemented
renewable energy solutions, and promoted recycling

and waste reduction (Chen et al,, 2018).

Glastonbury Festival - Collaboration with

Local Communities

Glastonbury Festival, one of the world's largest
music and performing arts festivals, showcases the
importance of collaboration with local communities in
sustainable event management (Bladen et al., 2022).
The festival organizers actively engage with the local
community in the planning and execution of the event,
aiming to minimize its environmental impact and
enhance community well-being. Through collaboration
with local residents, environmental organizations, and
community  groups, Glastonbury  Festival  has
implemented various sustainability initiatives (Martinho
et al,, 2018). For instance, they have implemented
robust waste management practices, including
recycling and composting, to minimize the festival's
ecological footprint (Larasti, 2020). The festival
organizers also work closely with local farmers to
source local and organic food for the event, supporting
the local economy and promoting sustainable food
practices (Raffay-Danyi & Formadi, 2022). Furthermore,
Glastonbury Festival collaborates with local transport
and authorities

providers to encourage public

transportation and reduce the festival's carbon
emissions (Brennan et al., 2019). The event organizers
actively involve the local community in decision-
making processes and regularly communicate with
residents to address concerns and ensure community

support.

101

Olympics 2020/2021 - Multi-Stakeholder
Collaboration for Sustainable Mega-Event
The Olympics 2020/2021, held in Tokyo, Japan,
exemplified the power of multi-stakeholder
collaboration in achieving sustainability goals in a
mega-event. The event organizers collaborated with
various stakeholders, including the local government,
businesses, NGOs, and athletes, to implement
comprehensive sustainability initiatives (Pereira et al,,
2022). Through partnerships with environmental
organizations and industry experts, the Olympics
2020/2021 focused on reducing carbon emissions,
promoting renewable energy, and implementing
sustainable waste management practices (lto et al,,
2022). The event organizers collaborated with local
communities to mitigate the environmental impact of
the games, involving them in tree-planting initiatives
and supporting local environmental conservation
projects (Chen et al.,, 2018). In addition, partnerships
with corporate sponsors and suppliers enabled the
Olympics 2020/2021 to implement sustainable
procurement practices, source renewable materials,
and minimize waste generation. The event also
embraced innovative technologies, such as hydrogen-
powered vehicles and energy-efficient infrastructure,
to further reduce the ecological footprint (Tuan et al.,
2018). These case studies highlight the importance of
collaboration and partnerships in achieving sustainable
event management (Maller et al,, 2021). By working
together with stakeholders from different sectors,
event organizers can leverage collective expertise,
resources, and perspectives to drive sustainable
practices, reduce environmental impact, and create

positive legacies for local communities.
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Strategies for Effective Collaboration and

Partnerships

Strategies for effective collaboration and
partnerships play a vital role in achieving sustainability
goals in event management. Here are the reasons why
these strategies are important:

Clearly Define Roles and Responsibilities

Establishing clear roles and responsibilities for
each partner involved in sustainable event
management is crucial. Clearly define the tasks,
expectations, and contributions of each partner to
avoid confusion and promote accountability (McNutt
et al, 2018). This strategy ensures that everyone
understands their specific responsibilities and actively
works towards achieving the sustainability goals of the
event.

Foster Open and Transparent
Communication

Effective collaboration relies on open and
transparent communication channels among all
stakeholders. Encourage regular communication and
information sharing to facilitate the exchange of ideas,
updates, and feedback (Newman & Ford, 2021). Use
collaborative platforms, meetings, and digital tools to
keep all partners informed and engaged throughout
the event planning and execution process (Ahn et al,,
2019).

Promote a Shared Vision and Objectives

Develop a shared vision and set common
sustainability objectives that all partners can rally
behind. Establishing a shared understanding of the
event's sustainability goals fosters alignment and
promotes collective action (Brooker & Meyer, 2018).
This strategy ensures that all collaborators are working
towards the same purpose, enhancing the overall

effectiveness of the partnership.
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Leverage Collective Resources and Expertise

Collaboration in sustainable event management
allows for the pooling of resources, knowledge, and
expertise. Identify the unique strengths and capabilities
of each partner and leverage them to maximize the
impact of sustainability initiatives (Meinig et al., 2019).
Share best practices, research findings, and innovative
ideas among partners to foster continuous learning and
improvement.

Establish ~ Monitoring  and Evaluation
Mechanisms

Set up monitoring and evaluation mechanisms
to measure progress and assess the effectiveness of
sustainable event practices. Define key performance
indicators (KPIs) that align with sustainability objectives
and regularly track and report on the progress made
(Kourtzanidis et al,, 2021). This strategy enables
partners to identify areas for improvement, make data-
driven decisions, and demonstrate the impact of their
collaborative efforts.

These five strategies provide a foundation for
effective collaboration and partnerships in sustainable
event management. By following these principles,
event organizers can harness the collective power of
stakeholders, drive sustainable practices, and create
lasting positive impacts on the environment and the
communities involved. By clearly defining roles and
responsibilities, and

fostering open transparent

communication, promoting a shared vision and

objectives, leveraging collective resources and

expertise, and establishing monitoring and evaluation
mechanisms, event organizers can create a strong
foundation for collaboration. By implementing these
strategies, partners understand their responsibilities,
exchange ideas and feedback, work towards a common
maximize the

purpose, impact of sustainability

initiatives, and measure progress. This leads to
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effective collaboration, enhanced accountability,

continuous learning, and ultimately, lasting positive

impacts on the environment and communities

involved as shown in Figure 2.

Strategies for Effective Collaboration and
Partnerships

Establish Monitoring
and Evaluation
Mechanisms

—
Leverage Collective L
Resources and
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Promote a Shared
Vision and Objectives
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Figure 2: Strategies for Effective Collaboration and Partnerships

Source: Authors’ synthesis

Conclusion and Suggestion

The g¢lobal shift towards sustainability has
exerted a significant influence on the realm of event
management, compelling event organizers to adopt
sustainable practices. Sustainable event management,
encompassing environmental, social, and economic
dimensions, has emerged as a multifaceted endeavor.
Events, by nature, exert substantial environmental
footprints, thereby prompting organizers to mitigate
their ecological impact while simultaneously
addressing social considerations, such as inclusivity and
community well-being, and contributing to the
economic well-being of host regions. Nonetheless, the
implementation of sustainable practices in event
management presents a series of intricate challenges,
mandating collaborative efforts and partnerships
among stakeholders.
serve  as

Collaboration and  partnerships

indispensable  instruments in  the pursuit of

sustainability goals within the domain of event

management, and a systematic approach involving
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various methods and steps is imperative for their
effective execution.

Public-Private Partnerships (PPPs) constitute an
integral facet of this approach, aligning sustainability
objectives and offering regulatory support. These
partnerships necessitate a structured approach that
includes the identification of common sustainability
objectives, the formulation of formal agreements
delineating roles and responsibilities, and the
allocation of resources to support sustainability
initiatives. Within the event management industry,
industry collaborations serve as pivotal drivers of
systemic change and the establishment of industry-
wide sustainability benchmarks. To foster such
collaborations, steps include the sharing of best
practices, the establishment of benchmarks to
measure progress, and the collaborative development
of innovative solutions. Collaboration with local
communities is essential for addressing social impacts
and ensuring equitable sharing of benefits. Engaging
local communities involves active involvement in

event planning, addressing community concerns, and
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exploring avenues for economic contributions to host
regions. Partnerships with environmental organizations
offer valuable expertise and guidance in the realm of
environmental sustainability. To cultivate successful
partnerships, steps include close consultation and
collaboration to assess environmental impacts and
knowledge sharing to enhance environmental
sustainability practices.

Supplier partnerships are crucial for the infusion
of sustainability throughout the event supply chain.
Implementation steps encompass supplier assessment
based on sustainability commitments, the integration
of sustainable procurement practices, and the sourcing
of eco-friendly materials. Academic and research
collaborations drive innovation and progress in
sustainable event management. Engaging in such
collaborations  entails initiatives  like  research
collaborations with academic institutions and the
development of educational resources to promote
sustainability among event professionals.
Collaborations with Non-Governmental Organizations
(NGOs) serve as a catalyst for sustainability initiatives
environmental and social

and broader causes.

Establishing  effective  collaborations  involves

partnering  with NGOs to support sustainability
initiatives and advocate for environmental and social
causes. Lastly, cross-sector collaborations leverage the
strengths of various sectors to address sustainability
challenges  effectively. this

Achieving requires

engagement  with  diverse  stakeholders from
government, business, academia, and civil society to
collectively tackle sustainability challenges.

The efficacy of collaboration and partnerships in
sustainable event management is substantiated by
successful case studies. Notable examples include the
Green Sports Alliance, which collaborates with sports

entities to promote sustainability, the Glastonbury
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Festival, which actively engages local communities to

minimize  environmental impact and enhance

community well-being, and the 2020/2021 Tokyo
Olympics, showcasing multi-stakeholder collaboration
in the pursuit of sustainability goals within a mega-
event. By methodically implementing these steps and
fostering partnerships, event organizers can navigate
the complexities of sustainability, reduce adverse
impacts, enhance positive outcomes, and establish a
lasting legacy of responsible and environmentally
conscious event management.

In conclusion, this article contributes to event
literature and practices by identifying the role of
collaboration  and  partnerships in  achieving
sustainability goals in event management. However,
this paper has limitations which provide some

suggestions  for future research direction by

investigating the role of stakeholder engagement and
participation in collaborative sustainability initiatives,
examining how different stakeholders, including event

organizers, suppliers, local communities, and

attendees, can actively contribute to and benefit from
collaborative efforts, and exploring effective strategies
for engaging stakeholders and fostering their active

involvement in sustainable event management

practices. Also, future research should conduct

comparative studies across different regions, countries,
and event types to identify similarities and differences
in collaborative sustainability practices and compare
the effectiveness of collaboration models, partnership
structures, and strategies employed in various
contexts. This research can facilitate cross-learning and
between  different event

knowledge  transfer

management industries worldwide.
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