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ABSTRACT

This research aimed to study integrated marketing communication and model the mar-
ket positioning in order to add value of café at Bangkok Mass Transit System Public Company
Limited (BTS). This research is a qualitative research by using phenomenology method to collect
data through in-depth interviews with the observation key informants, the entrepreneurs and the
managers at 16 respondents. The results of the study found that (1) The pattern of marketing
communication was an exchange process by using symbols that were understand as a medium
for creating meaning consisting of 5 different characteristics. (1.1) Advertising on social media
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influencers. (1.2) Public relations by using the instant program to recommend products and services.
(1.3) Communicating to promote marketing that motivates service recipients to purchase more
products and services by giving discounts, souvenir, etc. (1.4) Personal selling and advice on goods
and services. (1.5) Event marketing that made a difference in various festivals. (2) Marketing position-
ing to increase value for business consisted of 3 parts which were (2.1) Emotional that presented
about the characteristics of products and services to make the customers feel comfortable and
receive good service (2.2) Functional that presented the value of quality raw materials. (2.3) Dif-
ferentiation that presented about the design of the infrastructure and facilities.

Keywords : Market positioning, Integrated marketing communication, Added value, Bangkok Mass
Transit System Public Company Limited (BTS)
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