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ABSTRACT

The purpose of this research was to study the context of community cultural identity
that affected the product development of Sawayjeek community, Muang District, Buriram Province.
And to study the development of community products on the cultural backeground of the Saway-
jeek community, Muang District, Buriram Province. The study is a qualitative research. 30 samples
were selected. Ban Mai New Village Community Enterprise has a cultural story that can be used
as a community identity. The concrete culture includes knift, shovels, swords, hooks, elephants,
etc. The abstract culture includes beliefs, beliefs, and beliefs about the worship of the mother,
which is an ancient Khmer ceremony. It allows no accident during the strike. From the identity of
the devise can develop products to support tourism. The culture of belief in products such as
elephant hook, elephant hook is a small piece. The meaning of money can be about gold be-
coming a souvenir of mental value.
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The existing products are being renovated. 1) Product standardization and control of production
system must be consistent. 2) Training of knowledge in product design and cultural definition of
products. 3) Production. The press releases the products of the hit steel group.

Keywords : Identity Culture Community Products
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