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Abstract

The objectives of this research were to study: 1) using celebrities for product
advertisement of Cathy Doll cosmetics in Bangkok Metropolitan, 2) buying decision
on Cathy Doll cosmetics of consumers in Bangkok Metropolitan, and 3) the effects
of using celebrity presenters for product advertisement of Cathy Doll cosmetics on
buying decision of consumers in Bangkok Metropolitan. The sample group consisted
of 400 consumers of Cathy Doll brand in Bangkok Metropolitan derived by convenient
sampling technique. The data were collected through questionnaires and analyzed by
percentage, mean, S.D., and multiple regression analysis at the 0.05 significant level.
The results were as follows : 1) the effects on using celebrity for product advertisement
of Cathy Doll cosmetic on buying decision of consumers in Bangkok Metropolitan
showed that overall attraction aspect was at a high level (mean = 3.99, S.D. = 0.86).
When considering separately, the scores were high in every aspect: celebrity appearance
attractiveness effect on consumers (mean = 4.07, S.D. = 0.96), consumers’ interest in
celebrities (mean = 4.06, S.D. = 1.01), using trendy or popular presenters to attract
consumers (mean = 3.92, S.D. = 1.03), and interest in presenters of the opposite gender
(mean = 3.90, S.D. = 1.07). 2) the sample group reported their buying decision of Cathy
Doll cosmetics in Bangkok Metropolitan at a high level (mean = 3.93, S.D. = 0.82).

When considering separately, the scores were high in every aspect: brand respect
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(mean = 4.00, S.D. = 0.92), attraction (mean = 3.99, S.D. = 0.86), trust (mean = 3.95, S.D.
= 0.86), and similarity (mean = 3.8, S.D. = 1.05).

The results of multiple regression analysis showed that the effects of celebrity
presenters for product advertisement of Cathy Doll cosmetics on buying decision of
consumers in Bangkok Metropolitan were as follows: trust (§ = 0.274), brand respect
(B = 0.245), attraction (B = 0.206), and similarity (B = 0.120). Moreover, the coefficient
prediction of the 4 factors (R = 0.766) could explain buying decision of the consumers
in Bangkok Metropolitan on Cathy Doll cosmetics brand (R?) at 58.20% with the forecast
error (SE) = 49.07 at 0.05 statistically significant level.

Keywords: celebrity presenter, buying decision, product advertisement
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