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Abstract

This study investigates the factors influencing the work and operational processes of television
producers in the era of media convergence. This study used a qualitative approach, with purposive sampling
to select 19 producers from 19 currently operating digital television stations in Thailand. All participants
have at least three years of professional experience in their roles and supervise and manage the entire
production process across television and online media platforms at all stages. The researchers collected
data through in-depth interviews as the primary research instrument. The data were then systematically
analyzed using thematic analysis in accordance with the established research objectives.

The findings indicate that television program producers' work in the era of media convergence is
influenced by both internal and external organizational factors, which drive significant transformations in
production processes and professional roles. Important internal factors include human resources,
professional competencies, and production technologies. These factors require media personnel to possess
multi-skill capabilities and the ability to perform cross-functional roles. At the same time, digital
technologies have transformed media production processes at every stage and intensified competitive
pressure to produce content quickly. In addition, external factors, particularly changes in audience media
consumption behavior and prevailing social trends, have significantly influenced the direction of content
development. Consequently, producers increasingly rely on audience data to analyze and develop content
that aligns with viewing patterns across multiple platforms. As a result, the television producer's role has
shifted from traditional production supervisor to integrated content manager within a multi-platform media

ecosystem.
Keywords: Producer, Television Program, Media Convergence, Television Production
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wajaiuiige”
(A18, personal communication, February 19, 2026)
TUsiwessndugediinurlunsindondsufiuthdademiimnyan farwausalunsudladym
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undofio Tusiweslugadonasumudesiiunumislugiugdrdndonuarfuinsnssuiuniandn wiouds
aunsaviudasduiuisuatetiivesnssuluniswandeldiegnensuases

1.2 UadunieuanasAng

1.2.1 fuLATEFNa

aounsainasegiadinaden1suImssanisesdnsdenaznssuiunsndniionises i voddry
Tngesdnsdediuruuindeundyfudodiiadiusudssnauazseld dwaliinisanduuynrainsuiediu
Tassadeiiuau ilemuauiunuNnEn vuefianssnunduifisuninnisfewmandenifiemsunslunats
wnannasunsauiu lngglideyadiulvafazvioud

“unumveslusineeslugaadvaaeuainnisaiuaunisuaniiesanaInmiessesmaiealug

nsUsmITsan omuudiuunanesy meldtedisnsusussnauasiainy e ey

Javdvememubeamgdunein lugaawamsalunisiinsiwideya wWilanginssuguila e

upzmevaaIamsUslAoe 95N Ingdinsdavanaamgniauaaannindedaduaiy”

(A13, personal communication, February 19, 2026)

uenani lsAwesdaosnddsanuaunasenitinisaiasahsuaznisadasels esnuiaiem

p19ldsuaudsnanguy uilianusnadensldlituesdnsldunin Tuaedviademosatieseldan
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1.2.2 fumnn1sal A1SEUNALGE INUSITH

Hafodummmaaimedsnuuasnsviatoyadimsinanenisinuaiiomuasfieniswesmenisinsdiesd
819310 Tnglanzlugaiideyatnasunsnszaeeg1ssiniiiudessula vilvlusaawes deadinnim
anumaniuaenszuadsnuegdlnddn weliidomindaiiauaenndestulssiuiidsausdlinnuanla
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nsvuadInudnalaen ST NG vIUAYAIUTENYEITINTT”

(A13, personal communication, February 19, 2026)

Tuwazifoddu amnuvannaemeinusssuuaznginssunisuilnadovesvudfinadonisoonuuy
sUwuumsiauaiion iosndruudazunanefuidnuaznsiusaiiuandaiy Fsdndudesiuisns
thiauelimnzaufuuiunvesusiazde

1.2.3 anuaula Audaensvasgiuas

mmauiwazwqaﬂiimma’u%ﬂﬂﬂﬁamaaQ’SumLﬂuﬂaﬁyéﬂﬁ’mﬁﬁNﬁﬁi@m‘aﬁmumﬁﬁmammﬁmLﬁyam
Tnsamzlugadaviaifeuannsndenandeldvarnvaretesmnuazannsauansnnudaiiusedevldiuiic
wnasvlosueeulal nedlidoyadiulngiiunseiuil

“Jonvesgnnariafeannsasuilademsiouaingaulaviud 1wy aawdavivlulandeadide 59

daelignnsavsudgadomldnsegn mnduudoinissigasifoniuniulusients famisa

Jorueuuziunsuguuvunsinauslusausely nisannsiemstutegviudunssuauntsi

Satudoyausstnutnvesmandu”

(A10, personal communication, February 19, 2026)
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2.1 YumaUABUNNIWER (Pre-production)
fupoureumandnidutuneudiinudnyedisddugadenasusam oswndomausumandadenli
aonadosunaBuNaRNlESUR AR UYNG LU N13FTUALLIAATIBNNS nsieTgvingulmung n1seenkuy
Tassadaiilom waznsimuasUkuumMsiauedmsusdazunanviasy

“woairmaumiosnasluegivasnounsuanniigansizdasaunideyaoeazSensusni
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NSOUMSYNIUTITALIL”

(A16, personal communication, February 19, 2026)
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2.2 Sumeumandn (Production)
Tudumeunswdn wuin maluladasvaiiunumddglumsilinssuiunsiauiinnuagessunniu
Tnggunsninsuanasilminasandunounisvhauuaniiulssansnmaasniseneyh
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(A9, personal communication, February 19, 2026)
oehalsfioy mswdadomlugedenneunudedianuddyifuanunasilunmsdiaus Wesmndes
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2.3 Sumeundanisudn (Post-Production)
funeundsnmsndndutuneuiiinnududounniianlugadevasuu iosmnidomifisaiudesgnusy
sUuvuiilemsunsluvasunasosy Wy suuvudisdmiulngiad suuuvdudmivindeaiife vieadulsles
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(A9, personal communication, February 19, 2026)
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&=
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« 1ASLIAD (Economy) . J

|- WOMSAIN W3 USSSU
(Cultural Events)
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(Audience Needs)
t ’

JUN 2 aeAnuslug
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dsluazanusena

= upans (Personnel)
+ nAlulagmswan
(Production Technology)
+ AxwawnsalusmEwdaudasu
(Media Professional
Competence)

eSS e

Noowa N oo E]L‘?—_F
> ] ==

dunau dugau
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(Production) (Post-Production)

gy ge g T duaau
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Finwraniu azvoufamaisuriuanssuuissusuUk N A sTganty lgsuusnuLuy
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Adaddudiosdiauanmsalumeshautumumideinaudanguresnssuiumsvhauuasiia ssansam
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gUnsaluawuauay shlvimsndniiaumniiedesiuasUsendadunuaniu uwilunanfeisu meluladiai
aueanislmisonisiau wauiagieuiunaluladlilivimiifeadu ndesdedmasanuazaanu
nanetdunsinadudslassadefiuasuulasgaamnssudelundendu Tnomaluladddn adunumdidgylunis
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nszvIuNsHAndediauazmnuas TSN Tuil wifiaussnedusedrandevlunmsusumliudents
udsduvesdossulatifianunsameuniteyalsiuuFealns

Fatlagiiuldin welulanisdoamsiiavinarosuuuuresdeussnginasumasiau wansidoasiioulmiiu
Tualulaflifisilinszuaumanandodanuasmnuassnsnnniuiity uidsaisusanadudedudniiom
Tumsusudiliisiusienisudsduvesdessuladfiannsamsunsdoyalduvuiioalnl Tnsnruidsunawes
weluladfinansznuded oinguasinsiimiogaies 3 Usens fafl Hinviman et al. (2010) 1§agUlidsil
1) HansgnUReRiin1swAn (Production) n1svenefvauvalulaiusazadsasiinaednuurnisiinu nisudnde
Tnsviaiiaue Wy nMsdsunldssuunsuanuuudane silfnadensdaselnsiaiazain e uazsiniitu
2) wansgnusaifnisuwsns¥ae (Distribution) winnssudunsunsninlvl 1 shlwsedinissuruasounquunniu
Huinnssusunsnsnszaglul 9 ilaseiinnssuils Suw LLazmﬁmaUﬂquﬁqﬁmﬁﬂszmaﬁa%mnamazﬁ}uﬁ
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