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Abstract

This research aimed to examine 1) the level of service quality perceived by customers using
domestic transportation services provided by a private logistics company in Nakhon Pathom Province.
2) Investigate the level of brand image perceived by these customers. 3) Assess their level of customer
satisfaction. 4) The influence of service quality and brand image on customer satisfaction among users
of the domestic transportation services provided by a private logistics company in Nakhon Pathom
Province. The sample consisted of 300 customers who had used the company's domestic
transportation services. Data were collected using a structured questionnaire with an overall reliability
coefficient of 0.92. The data were analyzed using frequency, percentage, mean, standard deviation,
and multiple regression analysis for hypothesis testing.

The findings revealed that the respondents rated the overall service quality, brand image, and
customer satisfaction with the domestic transportation services provided by the selected private
logistics company in Nakhon Pathom Province at the highest level. Among the four dimensions of
service quality responsiveness, customer understanding, reliability, and assurance. Responsiveness had
the strongest positive influence on customer satisfaction, with statistical significance at the 0.05 level.
Furthermore, brand image was also found to have a statistically significant positive influence on

customer satisfaction at the 0.05 level.

Keywords: Service Quality, Brand Image, Service User Satisfaction, Logistics Business
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