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Abstract

The objectives of this research were to study 1) the Connectedness Generation, or “C
Generation” people’s media use behavior in utilizing the “Tiow Tua Thai Bai Hai Tour” (Tour All Around
Thailand, Go Everywhere) Facebook group to access information about tourism; 2) their use of that
Facebook group to make tourism decisions; and 3) the correlations between C generation people’s
Facebook media use behavior and awareness of tourism information gained from the “Tiow Tua Thai
Bai Hai Tour” Facebook group with their tourism-related decision-making. This was quantitative
research done using the survey method. The sample population was 400 members of the “Tiow Tua
Thai Bai Hai Tour” Facebook group, chosen through multi-level sampling. The research instrument was
an online questionnaire. Data were statistically analyzed using frequency, percentage, mean, standard
deviation, and Pearson’s correlated co-efficient.

The results showed that 1) for their Facebook media use behavior, most of the samples
accessed tourism information using their smart phones. They reported using online social media and
search engines to look up tourism information, and used personal data sources via digital media the
most. They accessed tourism-related content by using search terms based on the expenses, travel
routes, and accommodations, in that order. 2) As for tourism decision-making based on use of Facebook
media, the samples had a high level of awareness of tourism information to use in their decision-
making process. 3) Analysis of the correlations between the samples’ Facebook media use behavior,
their awareness of tourism information, and their tourism-related decision-making revealed that (1) the
variables of channel used for searching for tourism information and access to tourism-related content
were correlated to tourism-related decision-making to a statistically significant degree at 0.05; (2) the
variable of source of tourism-related information was not correlated to tourism-related decision-
making; (3) the variable of tourism-related content was correlated to tourism-related decision-making
to a statistically significant degree at 0.01; and (4) the variable of awareness of tourism-related
information was correlated to tourism-related decision-making to a statistically significant degree at
0.01.

Keywords: Awareness of tourism-related information, C Generation, Facebook media use behavior,
Tourism decision making
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vy
o a A

wnsestlenlaluauideluassil Ao wuuaeuauUaisln (closed-ended response question)
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guruosulatidaien 16/Youtube 3.72 0.93 1N
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Auledifidonvieaiien 2.74 1.35 dunan
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Hi miimﬂuauamﬁwoammmuaatwsaunnaummmiwaltﬂnm Tanuduius Aunsandula
Viouienves “ﬂaJJLf\]LUEJL?Uu%” (connected)

A15197 10 Ltanwan’tiwnaaum’mamwuﬁiwmtmiimﬁuomami‘maqmmmuaaLt/\lszmnnaa,tme’nm
gl funisdnaulavieaiionves “nammuamu%” (connected)

msdndulavisaiisavas “nqmmuatwusu” (connected) r P-Value
nsSuideyanisvisafiemuFemednnguiieiingluling 0.658 0.000%

aaa

** ﬁﬁeﬁ’]nmmqannmunu 0.01

9nM1599 10 mamwnaouamnmu WU n’tamﬂiyawﬁamauwuﬁtwuL‘wosaumiimsuouami
wmmmmuaom%nnaummmlwaiﬂiwm funisinaulavieadivives “nammuatimw” (connected)
WiNAU 0.658 lag P-Value wnn‘u 0.000 HpsninszauANLtyezdIAgy 0.01 (A1 Sig = .000) FauswRas
Ho wae aamuamnmumsww 2 NAMAD misusﬂuauami‘maqmmmuaatwezmnnaummmlwalﬂiwm 1
mmauwuﬁnuminnauiwaamm VDY “naumtuati‘tﬁuﬁu” (connected)
dsduazaiusena

1. minnqunniimmﬂ%atw«faunﬂammmmlmiﬂiwm (BN “nammuati%wﬂ” (connected)
WU naumamqLaan‘Lsnaﬂnsmﬁwsnwmuana/nmwhﬂu ‘Lumitﬁmnwauawaammmnmn #0nAaDINUY
i‘ULLUU‘WE]GIﬂﬁiJ‘UaﬂﬂauLfﬂLuaLﬁ‘UU"U (connected) suaﬂ‘uwmaasuauamumﬁnmnuaLau (Nielsen USA.,2010)
nmamnammuamw (connected) LtJunamnumfunLLUanmwqnniimm'ﬂtﬁmnwwoao dunesiin uazly
Weallaisn LﬂunamwmLLunmammnnLLauaﬁm{Ltﬁmn :ummniwmaiasﬂumﬂmmniuiatJnamaLtJunaw
ﬂi@UﬂS@ﬁ@UﬂimﬁM’]iMIWu fnsSuvainlooaulay wagldnsetnedenueaulal

nammamataan‘divLnWuawoqmﬂumim‘uamwaqmm Intmmsmmaua‘maammiutniasmamn:u
aaulaumnwan Anadsiy 4.49 sesasnlaun IUSLLniunum(search engme) fidedswiniu 4.42 finns
1‘(1\‘1’1‘145[,‘14!'§°’G1U3J”|ﬂ A0nARBINUNITITEVDIAINLY 7y nmmum (2561) fidnwdnEnaves reviewer lude
aauiaunun'ﬁnnauimaanl,nummaamaﬂummnwLtJuﬁ]numthJmwmiuthwmnlm th naumamw
mitﬂnsmauaann‘umi‘mmmmiuﬂ'ﬁvmnimmuaaaau"Laumnﬁuaqma google mmnan 3998911AD
facebook way website pantip n’mmnu Lwa‘lfunummamatmawaqmm m’lmmm']Lnsaﬁmamnuaaulauu
UNUINAENITIRUR DU YIa e mﬂeﬁ‘diLLnsunwﬂunmmmmauamnmminuminamammn

naumamamm'ﬂ,mmawamdsuLm/lLmawamaunnamuaanwaasmuaas] fianadswiiu 3.54
L Lwatﬂ,utwezjun vaanines 1udu Ltauimmmna aanwammamnﬂi aaiuiun‘umunmq A
2.90 ‘Lmaanwawiuumqmm 15 fAadsmiaiu 2.40 LtaﬂmmawauamﬂumLaa fiAedy 1.61 mudeu
aannaaanmmnmaammw Lnnmna (2546) mnnmsﬂtwumimtuumn nmmammauaLwaminnmﬂ,a
‘1/1ENL‘V1EJQLLau‘Wf]ﬁlﬂiiiJmSVIa\‘iL‘I/IEJ’J‘U@QFW’JEWI’N’]‘LJ WUQN nammamﬂmmawamunna W Lileu AsauAH
LLauLLMﬁG‘UE]ZJﬁVIl@JLLﬁ’NW)ﬂ’]Ii L ﬂ’)iVlENLVIEJ’JLLMﬂ‘UivL%ﬂiVIEJI‘LJﬂﬁM’]‘U@JJﬁV]E]QWIEJ% u,auina‘[,mmawaua
dﬁvmwua:uaunnainamuaanf\ma L mauamnwudivaumimmqmm nﬁmLnumwaqmmmnaanwa
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ﬂaumamwm‘ammmauamammﬂmﬂumiwaamm muimuumimsuauamqmmmmuam
mqmi‘maqmmamamuﬂiwm fio mimmﬂumwaamm LAZNISLAUNIS umLaaaLmﬂU 4.57 59909770
dnuiiin Saedewindu 4.56 Suensiifidedes denadewintu 4.03 wiafevondien Sanadewindy
3.98 AUANNU @aNAABINUIIWITEYRIsTAN LLa’NWiiﬂ(2559) mﬂﬂw'm,iwﬂa mil,t.mwwaua beLNIT
mau‘lﬁmaqmawmwuﬂ:miam&mmu wmwumnaammumnmammammauawmmm aﬂluivmwam
uazaenndeITuLUIANYRIANTUNUA (Dickman,1996) findmisessusenovnmvaviondior suldud Ao
Aagala Aanssu madds mmmammaumﬂ wazdinn ‘vni‘wmmmaumamﬂwmmmﬂmﬂuLuamms
Vieudien 1 ToyanI1siaumng Aldane waziiwn Husu

mismsuauamﬁ'wmmmmuaastnuma:ummmiwalﬂ‘[mm Y84 “ﬂammuamusu” (connected)
WU’J’Iﬂﬁ@J@QE)EJN@Jﬂ’l‘ii’Ui‘U@iJaVIENLWEJ’J aaiu‘am‘umm Usznounly 1. miim%uammﬂmmamanmm
I5un undwisafioanay aammsﬂa M Bunavieniion uaz mi'«mmﬂmawaqmm wag 2. N135UsToya
mimaqmaﬂuamalm Usenauludas AmTuiinvousiedanuuay Awandon eudaende n1sldimalulad
WieSIUIBAMNETAIN WATNITINNUNISYIDNTIEN

miimmamamﬁwmmmmuaastuwmammmmlmiﬂimm {IGN “ﬂammuamw” (connected)
wmmmﬁimﬂuauaﬂunmsmsmaammasﬂus siun wandlmfiuindnyiendisafidy “nammuawﬂuw”
(connected) :ummmaqmiiuwaua‘mmmmwmﬂ‘mms ieUsznounsindulavieaiio aenndosiunis
Weveaisyvun Taaw (2560) wﬂﬂmﬂ%EJmi'ﬁ‘usaammJaauiaumwamamimmﬂmmumwaama’mm
Unvieafierrnilne Wmmaumamﬁmﬁunmsmwmmsnmﬂaammuaaulaﬂumwaaﬂummumﬂ 10y
wimmmmhmaumawaqmm A3IANS warAsIusANudEAINYBIEaaaTier nMswIunisiienis
Vioudien aﬂwmuﬂuauamiwaqmm ﬂiuiwuﬁuaﬂaaaauiau aﬁmﬁmmaaaaulaumamwaamm ¥iin uay
AIUVAINVATEVDIA D WAz aamﬂaaﬁmmiwaqmmu,wﬂi giAlny (2563) finuand 4 Jasudrdnyves
WOANIIULUY “BEST” LUumuJasuwqmﬂiimﬂmmumwmuﬂwmmsn wagyhliAnnsviondisanuy New
normal §aUsenaudae 1. B- Booking in advance #38n15384 LWEﬂ‘UU'ﬁﬂ’]‘iaNMuW 2. E-Environment A9
waammLmuia‘[,aaiuwmaumamﬂmavmumaau 3. Safety madmmamaiwmau Jasiudieaardoaiu
ﬂﬁiLL‘Wiﬂﬁ“’mﬁlﬂNa‘u 4. T-Technology LwﬂiuiaaLwammammavmﬂ maquﬂmmLLauUivaumimmi
Vieadien 9819 AR way VR iietelunisindulavesinvieadien wesdufeniiestuanulasnde muu Toya
Tudevsulatidwesdinnuasudu L‘WE]L‘UWUE]@JaU‘i‘“ﬂE]Uﬂ’]‘immauiﬁ]LWUWNVIENW]EJ’J‘UEN “ﬂammuamw”

2. mimaulwadmwuaq “ﬂammuamwﬁ” (connected) Imamﬂmaamsﬁmﬂaummmlwalﬂ’lm
W WU “nammumsmw” (connected) a,Jmsmmau’twaammaalmvmumﬂwam Lﬁmmumm‘umu URHG
m‘[,vrmmsamm‘[,w,avmmmaqmsmaamm fAnats 4.41 WlETun S ELNLAY LLaﬂLUaEJu‘Ui‘“ﬂ‘Uﬂ’ﬁm
nsiReafuNsYieniafivhaule feads 4.8 MWI%&J‘U@@JGLWENWE]INH’]W]@GUSLR]LG]UVI’]W]ENLMEJ’J mml,aaa
4.29 LLamﬂmLiJuLLiwﬂﬁﬂumau%mumwaqmm fiAady 4.28 aenAdeiuvesifyvun laaw (2560) i
ﬂﬂmi’]mamﬁmaaamuaaulauwmmamamimau‘h Wunesieadisrvesinviendisrialng finuii
umnaammmﬂmﬁmmumimsmqmzmmﬂaamﬂuaaulaﬁiumwmﬂusumumﬂ Imaimwmmmm’h
Yasuraeadion n1sdnnsuaraseusauaraIn Maeseunsiiienisvieadien aﬂwmumauamimaﬂmm
Uslowdunsdooaulad Sanslinuisssuladiienvieniien winuazmnunainmansresie waznsus
Rasdndaumasisadisrnnunnlumiesnuaisu fja%miiusaamﬂuaaulaummmamamﬁmauhmuma
vieafisavesinveuiierlngegraiived Aoy adnd o. 05 leiun 1) mﬁmaﬁmﬂmmaaaaﬂau 2) n33u3
mmmm’tamuaaaaﬂau 3) ﬂ’]ﬁﬁusmslmml,mawaqmm a) mﬁmmmiﬁumwawaamm 5) M33U3
mamaﬂmmwmimamwmmsn wartnrieadisrrrlnesnduladunwioniisnunssuiunssndulaly
awsaailusesuann Tnanislasudayamnala nszduanuaulawazanudenislumsdunavieaiien 1in
LLiWﬂﬁ]LLﬁ”M@ﬁUIﬁ]LWUWNV]’eNmEJ’J ImﬂmumamaL‘WEJqWaiuﬂwsmmauslﬂumimumwaamm

o

NINTIWINGINITIANTT WNTINeFATUNS TN 9 aTuil 2 nqunien - Fmna 2568



Journal of Management Science Research, Surindra Rajabhat University, Vol.9 No.2 May — August 2025 | 255

Fauanmsideluadeld wut “nammuamw” (connected) MWQGlﬂiﬁJﬂ’lﬂ%ﬁ@LLﬁ”ﬂ’]iiUimﬂ‘ﬁ
aaLwazmnnaummmlmalﬂiwmlusvnumn LLa“uminnmﬂ,waqmmaaiui“mmnwan amﬂsnmm
wqmnisﬂumﬂ%aaW\Iszj‘unLLawmis‘umamamaammmunaummmiwalﬂimmmammﬂuauawauwm ‘1/|
Usznaunie mauawmmmmuamweuunnaummm"l,mlﬂi‘wm Jeyaiefiuunaioien LLEi“”ZJEJ?,Ja'V]
Ln&’J’Jsumnumiwmma’ﬂuamﬂm ﬁmadwanamﬁmnaﬂﬁmmmmaaiui“numnwan Inﬂsuauammmmnnslfﬂ
LLawmmnaqmiwaammwaﬂus numimnau‘tamnwan fio wﬂ,‘wunwaammmwmauawmaﬂ%anLmaq
Vieafien Wiuauasnureawlondies way mwanmumaananwmﬁuaumawaqmm s u wilei
mmsJLLWﬁmauawaaL‘wsrﬂ.uaaaaulauumumnmman’nmnﬁu‘kﬂunmnummmmwum “nammuanﬁuuszj”
(connected) T,naf]ﬁmﬂmaqmaqwanammnaﬂwmmm ‘\NLU"LJGUEJMaﬁﬁﬂﬂﬂ.umiﬂiJlﬁ’]ﬁllW“L!ﬁmi‘W@ﬂL‘V]E’J’J
udossulay In8LawwusuamamsmmmaaiuanaaiwﬂummmmnammmimnmmiiumnmaqLﬁzj@l’siainii
U1 2019 (covid-19) Wznanﬁunu’l,mnnmimaammmsﬂ,uﬂﬁumn LLauWuWLﬂi‘lﬁﬂ%ﬂ’ﬁ%a\‘im&’J

3. mﬁnnmmmamwuﬁiumﬁqwqmnismm{lfuaastzmnnaummmimlﬂiwm Lwamimmﬁuaua
Vioufien muﬁuaamﬂumimmamawmmm numinnalﬂ,ﬁmmmmmm “nammuamw” (connected)
WU quniimmﬂfﬁaaLW%Unnamm’mﬂmlﬂ‘mm Lwamﬁmmmauawaamm sugesnslumsmdeya
vieadien feruduiusiunisdnaulavieadisives “nammualﬁsﬂu%” (connected) lng “nammuawﬂuw”
(connected) umﬁmium{twawN‘LumsmﬂuauawaammummammnU 3.06 Tnewdenldiedot edeny
poulay waznslolusunsuAuM (search englne) SLUﬂ’liﬂUﬁWJ@iiaVIENW]EJ’JEJEJIinG]UiJ”IﬂVIﬁﬂ SUTaNT
Laarﬂfuwniaﬂumﬁmmmauawmmm tu Tnsdwyslode/aundmiviy ‘1/1L’U’LJEJ‘UﬂimﬂNﬂ‘WW(ﬂiﬂﬁl’J’ﬁw@’mﬁlﬁ]ﬂﬁ
’Lszmuiwnmm nNaMAe naumammmimmamawaqw|minal,aan’lfmniamwaqnuaaulau TUSUNTUAUM
(search engine) mmmﬂmmmwanumﬂuauawaammnmmmanaminnmﬂ,waamm Feaonadasiunisine
ﬂuaqwannqu NaLLAA LAy Junun U'ﬁjnm wnmsnmiLUni‘umauaaaaaulauLLaqumnsmmﬁmaaaaﬂau
Wensviewiiervesiviulye (2565) fiwuan nammamwmuﬂmwamamuaaaaﬂauLmawmmEn aglu
sedfusn 3 Yoanne e 1"Ln'§wamawaammmn facebook Zinsmamamimammmn youtube uag 3.
lniwauamﬁwaammmn google Luaqmnm 3 %awmﬂuaamnuaaﬂaumm‘u aunsadnlraulavane
nmaaﬂnsm o aunsulviu Fadudesmefiazann mmaa’kumulnwnwnmm

minnmmmamwuﬁivmwqunismmﬂsuaastuunnammmmlmfmimm Lwamiwmwama
Vioafien muLmawamalumwwamwmmm numimnaﬂﬂwaammmaa“nammualﬁmw” (connected)
WUN ‘quﬂﬁmmﬂ‘dﬂaLW%UﬂﬂﬁﬂJL%EJ’JV]ﬂWEJl‘lﬂﬁV]’J Auuvastoua laiflanudiusfunsinaulaoadion
VY9I “NAULAUBLITUT” (connected) naumaaNqunniiﬂumimmmauamﬁwaqmmea‘Lsﬂumi
ﬂivna‘umﬁnnau‘l,wmnwmeﬂsvanﬂsvnaunu LUu"L‘UlmwnaumaEmumimﬁuamamnLmaaﬁuauammama
meluinies undsdeyayana Lmawamamamim LLaULmawamawiﬂmwamsm Lwanummauawnmmi 9
LUusuumauiunmmewama iammm'ﬂmmmmnﬂiumnwmnwma im"l,éﬂmmmammamammums
snaulavieaionfissoshaion aenadosty ulrneut wasiumnes (McCombs & Becker,1979) mnnmmnwa
sum‘unna‘i,umsnnmmauaﬁunmsmnaa aﬁmamsLmewauan'n‘waammimw Lummmﬂqunnsaumi
LLaNmmamaL‘wanauauaqmmmamieuaqnu 6 Usens Loun 1. Lwanaamﬁmmnmm 1 Tngdunaimsnisel
wazRnmuAIAdaulng q 9ndewiavy 2. wietielunisdadula Tnsawe Sesiifenfuiinusyntu
Va0 iAUA ALY IR URDIMANI OISO 3. Lwanaqmﬁsuauaﬂiunaumﬁaumﬂumnﬂswmau
4. LwanaamiumumﬂumnmimmmLUuIUmq q Anduludeny 5. iieduasunuAniu viewd uuse
auuauumsnnaﬂwmlﬂl,m 6. WioAmuTuiie Wdnmay wasiouratwensuel

msnnmmmamwuﬁiumwqunﬁmmﬂﬁjaam%nnaummmimﬂﬂimm Lwanmmmma;ﬂa
Vioadien nsiinfislayailomiiiertesiunisvisaiien funisindulaviendierves “nguialueLTTu”
(connected) Wy qunﬁmmﬂ%amwsaunnammmmiwalﬂinm mummmwauamammannumﬁ
vioufien fenuduiusiunissndulaviesdiosves “NANLALUBLITUT” (connected) NEnIAD “nammuaﬁﬁuu
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]

%” (connected) qumﬂ'ﬁﬁumﬂﬁjaaLW%Uﬂﬂaummwﬂwaﬂ%m l:wamimwmsuauawmmmﬁmumamw
Aearunisvieaiiennnn favdmasenisdndulavieaiivinniuy Imaﬂaumamﬂumimmmammqms
maammasﬂ,us ¥AUUDY muimummsmsuammaqmmmmuamwmsmaqmmamamuﬂi ¥31 dulaun
Al mimumq LLavamuw‘Wﬂ A0AAADINULLIANYBIANTULLUA (Dickman,1996) wﬂa’nmamﬂi”ﬂa‘u
Yosunaiondien laud 1. mwmmmia Lwaivmnwmmsﬁlmmmqmmqwlsn 2. ﬂﬁmsﬁﬂuamumu Wi
mmmmfﬂﬂumsmaqmm 3. A5 A sanudiiay mﬂamammvmamsmummaqmEn 4 A98118A270
araan awsmwuwu%mma q Tuunawioafien waz 5.5Wn msiisunuiiiioae WunsaanuazUasndy
swuauama'mL“LJumuslumiwmmm’muﬂwmmsﬂwmmau‘lﬁmmmm ﬂ'ﬁlfumwauat,uammuﬂwmmsn
Hoannsii mwaluunwaammimwauawL‘W'&N‘wa nszduliinnrmaule dwmarensrnaulavioadien
miﬁﬂmmmamwuﬁimaNmi'ﬁmmauamimnma’smuaawxléaumau “L‘Vlsnmlm lﬂium” fiu
msdndulaviondisrves “ﬂammuaw‘m” (connected) WU mismﬂuamamiwaﬂmmmuaaLW%Uﬂﬂam
mmml‘malﬂiﬁm ummauwuﬁnumsmmﬂwaqmmmaq “ﬂﬁ@JLﬁ]LuaLi‘UU"U" (connected) Imamﬁm
%mawmmmmimauma szjumaymmumﬂuawsuaaaa inIEJ‘UuLLauﬂ’]‘ﬂ‘ljﬂiwimju%’maa LLauiﬁmﬂsﬁ
Nude umﬁmsuamammnmmawaammmimauma Lmawaammua aqmmﬂ,a} mMaddumasvieaiien
LLam’mwmiLmamaamm LLaumﬁuwauamiwaqmaﬂuamﬂm fsznauge RRTRVAL LRIV RL AT
wardwandou mnuvasads nsldimalulafifesursauarain uas ﬂ’]i’JNLLNUﬂ’ﬁV}aQLVIU’J aaudl
mmamwuaﬂummmau%mammsn MIRsaNTeRUsENauTeILNE DL Tien Tugasaaunisalnisuns
svunvedlain-19 du uﬂ‘mqmmmmaammm{]%wwqiwmamam Aoudnduluiunisiendies &
donAaeIuNITITEVeT WS iy mﬂmﬂmamawﬁwamamimaauLLUaawqmmiumiwaammuw New
Normal #dan1sunsszuinlain-19 (2564) finudn Jadesuiruafisonisunsszuinlain-19 dnadenis
LUawuﬂawqmmsumswaqmsmw‘u New Normal #aa.Ann1sunsszu1nlain-19 maamﬂaamuammm
il denndestunsvieadieawiassmelng (2563) mmi’wqumﬂ'ﬁimuﬂ‘maqmmuaﬁﬂmmiivmmaﬂﬂ
I0-19 INEAARDINUNGRNTTULUY “BEST” szmLUumLUa&Jqummsnﬂ,umimumwaﬂuﬂ‘mmwlm Lﬂmﬂumm
Al Usznausae 1. B-Booking in advance msaauwaiéummsmwm 2. E-Environment n3viaatiien
LLUUIﬂI‘\]SUNWU@UG]aﬂQmJLLa”ﬁQLL’maau 3. Safety AuUaonse waammamasum%au Joaiudasuay
Uosunsuwsnse maaﬂuau 4. T-Technology malulageuisaugzaIn LLa“LWQJﬂmﬂ’lLLa Usvaunisal
msvieadien a]wﬂ‘mmummﬁmmammim«mmmuaal,wezmﬂnam “lngliisii” Sanmuduiusiu
mmmu’twmmmﬁuamammumsmw “connected” LuaﬂmﬂmﬂéﬁaammaaﬂauLWmUﬂLﬂumsaamaIu
ﬂWiﬂummauawaammwmlmavmmmm lmusuauawa'mﬁmasaumu L‘Wammauawimwivnaﬂumi
snaulavieadion mudduthmdemunisainaundszuavadtein m’:tsussuamamswmmaﬂusﬂmezﬂ,m
ummumﬂmiwmmmuiaﬂunuummqmEJ’mmﬂﬂwmmmﬂmmmaaaamamma AN9I9RNUNTS VB TiEn
Auuraaioniien 'ﬁ’miﬂmmiml,aimmsmmmErmEJwwlmaqmaﬂiummaunmaau aunsasegenluia
nsenszaunulueguas Tausssuguaw 1Jusu mmﬂqumﬂﬁmaaﬂammumsmw “connected” 34
Lﬂumum&J‘LMm‘[aqumﬂimmﬁmeua:uammmamﬁmmﬂ,waamm%aqﬂaumLuaLiszjusu “connected”

JolauDLuL

daduanuzlunisiinanisideldly

1. wwamaaaamaaulamﬂwﬂmmuammumimqmm anunsaddeyaunUsuldliinuseleise
wuﬂnﬂmamimumswmmm WU FoIn9N15FUs LuamsuamawLﬂumaqmwaauﬂmamm Lwaivimaua
snnmelunsiaduladunsioniion

2. mwaamﬂamumsmmﬂmwmummLiuamm LU‘LJ‘U’NWUWF]’]TVIENW]EJ’J UsenauiuAuAeans
seufignvasinanianfismtanlnouassnemd mihsnuiiisdestumsteadioamsinis sz duiug
wazduasumsvieaiienngluussmelnnty ImmawwzmsmLauaﬂua;ﬂam«mumimqmm‘iuqmﬁim
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%’aLauaLLuﬂun'ﬁ%ﬁ'&lﬂ%\Wia‘lU
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Tnglulsh iomssnaulavioaiien IuﬂWiaﬁ]aﬂsamalﬂmiﬂﬂwmauLi’jmmaauwummLmemu

2. msﬂﬂmmmmmiaqmwﬂ,waamamammmaukmawm \iesunansindulaviendionunniy
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Abstract

The objectives of this research were (1) to examine the consumption behavior of
consumers interested in buying packaged rice chips and (2) to compare the purchasing decision-
making behavior for packaged rice chip products from the Baan Hed Khwan Wan Farm community
enterprise, classified by demographic factors. The study employs a survey research method, using
questionnaires to collect data from 323 sample consumers. The study results indicated that: (1)
the consumers primarily purchase packaged rice chip products for personal consumption, typically
consuming them 2-4 times per week, with a spending range of 20-30 THB per purchase. They often
purchase products through various channels depending on the occasion, the place of their
destination, or their convenience. They usually buy from the same seller regularly as a midday
snack at home alone. The key influencer in their purchasing decision is themselves, with the main
reasons for purchasing the product being its good taste and high quality. (2) The comparison of
purchasing decisions categorized by demographic factors showed that gender, age, and occupation
do not significantly affect purchasing decisions. However, the income per month factor significantly
impacts purchasing decisions, with statistical significance at the. 05 level. The research findings can
be used by community enterprise operators and people interested in starting a business,
particularly in the food industry, to design business strategies that match consumer demands and

marketing strategy development.
Keywords: Purchasing Decision, Community Enterprise, Consumption Behavior
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(Schiffman, Kanuk & Lazar, 2007)
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AdAey: N13INTsaNANEuTUS anudndvesgnAl Sulvrae

Abstract

The purpose of this research is to study customer relationship management that affects the
loyalty of grocery store customers. In Mueang District, Lampang Province. The sample group used in
this study was the general public in Mueang District, Lampang Province. The research instrument is a
questionnaire. Data were analyzed using statistics, including mean, standard deviation and multiple
regression analysis. The results of the study found that opinions regarding customer relationship

management at a high level (X=4.19). Consider each aspect in order of average values from highest to
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lowest as follows: building relationships with customers (X=4.37), understanding expectations (X=4.33),
communicating with customers (X=4.28), presenting Recommend useful services (X=4.11), listen to
opinions (X=4.05), and follow up with customers (X=4.02). Customer management is related to the
loyalty of grocery store customers influence each other at a moderate level. The coefficient on loyalty
of grocery store customers is 0.197. The loyalty of grocery store customers depends on customer
relationship management at 19.70 percent. Therefore, the influence of customer relationship
management in terms of understanding expectations the most impact. Second in customer tracking
communication with customers and building relationships with customers. This affects the loyalty of

grocery store customers significant at the 0.05 level.
Keywords: Customer Relationship, Management Customer loyalty, Grocery Store
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Abstract

This study aims to the mediating role of work meaningfulness on the effects of skill variety, task
significance, job autonomy on intention to stay the Employees of Pneumax Company Limited. The
sample are 208 of the Employees of Pneumax Company Limited. The questionnaire is employed as
research instrument. Data is analyzed by the structural equation model (SEM). The results showed that
the level of the satisfaction in skill variety and job autonomy are highest level while task significance, work
meaningfulness and intention to stay are high level. The hypothesis tests had been found that skill variety,
task significance and job autonomy have a positive influence on work meaningfulness have a positive
influence on intention to stay. the mediation results show full mediation of work meaningfulness on the

effects of skill variety, task significance, job autonomy on intention to stay.
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4. amﬁﬁmwwm&Jﬁﬁm'ﬁ‘waL%amﬂsiammé?ﬂama&g

5

_undanumneidudiwlsdsinulunnuduiusssrninmnuainvateniaineeiuaIu

Filapsot
6. amﬁﬁmwwm&Ju"]uéﬁLL‘Uia'ﬂshuiumméfuﬁuﬁ‘iwdwmmﬁwﬁ’zysuawuﬁummé?ﬂam
7. nidlenumnedusudsasinlumuduiugssrinmuisasslunuiuanuddans
¢

'
o
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EERVVRRERT
UsEyInIuaznguAleeng

LuaaﬁmmiﬂﬂwmaumLuu{]ﬁaﬁ“Sw%‘wam'amméﬁzﬂamagmaawﬁﬂmﬂumﬁﬂﬂﬂ8;3’358
5 dendssansvosnideiiduuiom Saufin $1dm S1uau 208 AW (Human Resources Department of
Pneumax, 2023:5-7)

i3asilefldlunisideuazaunmusuaiasila
nsfnnadsilfuuuasunudueiesdefldlunsinduls SafAnuideiavinituainnis
UsznannAakasanuideiiiedesisiindosdlefldlumsinunadidie uuvasuan Fudadu 2 day
tail

gl 1 1 0unuvasuamdmiusiunudeyaviluvesnguiiogis iudauuaedauuy
M379318M13 (Checklist) Usgnaumedaaaiudiuiu 5 4o lawn ind 818 seAunsnwiadan s1eldlag
\Ausalfion Usslnnaneau fuisn sveznainisufdRa uaranuiiufifou

duil 2 L‘fJuLLwaa‘umuLﬁaimawﬁaumﬁ'mﬁuﬁmﬂﬂumsﬁﬁwm%’jﬁ Fausznauseuuy
mmmsa‘uumﬂmmu wuuinssiumuAniiutesyaraiifinnuannsaanvans(Skill Variety) fdn
favun 4 4 uuuinssdumnuAniiuresyanaiienud Ay rosU(Task significance) TFauviaman
4 9o wazuuuinstiuAuAiuveyARaTitiienudastlunsiaduleluauUob Autonomy) dany
savan 8 4o TnauuuTaia 3 wiauazUTuUsannNeMuITees Humphrey et al (2007: 1332-1356) Wuu
"’J’mzﬁummﬁmLﬁumamﬂﬂaﬁﬁﬁimmﬁﬁmwwma (Work Meaningfulness) Sfmanssianun 6 4o Tag
wuuinuUanazUFuUTIN9InNuidees May et al (2004:11-37) uaguuuinsefuauAniiuresyanaiil
G)IE]G"]’J”I@JG;JGIQMEJEJ (Intention to Stay) fifanuiteuun 7 48 Tagtuuuyssdfiuanannyiseves Pantila
Thanakitthawat (2565:123)

Faduwuuaeunuiiiunisnismatnuiisanss (Validity) vesuuuaeuniy Fa3deld
p3ABUANIITIBNSs maidemuesuuta (Content validity) Inglivssanndfidanudmgludiu
domiliAnates $1uau 3 v wadldanmadunaedsdauaenadesastamannisatiuegd 1.00
Fennunaeian 10C fidunallddestiindaus 0.50 3ulU (Rovinelli & Hambleton, 1977) Sauandlfifiuin
FomauiinuninuazassmnuingUsrasivesnudde anunsoiuuvaeuniafiaidunly Tumuideld
LazATIRdBUAITIBmTemANITeiu (Reliability) vesuuaeuamiifelidinsgimarndotiuves
wuuasuany Tasthuuuasuanuildusuussuslonngifermgud thlunaaeuiungusedrailailangy
fregrdlunsidelundsiisiuay 30 gaudrhandesgmanudesfuresdoyavesuuuasuniu lng
fvunAad e uifesas 95 (X=0.05) wazivunserutuddai 0.5 frearduuszanswean
(Coefficient) ¥84AT8UUNY (Conbach) IngnaiiliainnismaaeumnuiBesiuvestorau wuin Cronbach
alpha 199 UsHAITENWINN 0.740 - 0.922 wazsraatuiduwingu 0.859 Wildmunasisanundesiui
poufuld Seenlimanyannisiianous 0.7 Suld (Cronbach 1951)

n1siusIusIndayalun1side

1. §3duldasrauuvasunuseulall (Google Form) ) ielfidueiesiielunismunudeya
mliﬂ,‘wmLLuuaaummMﬂammamqmu E-mail §adu E-mail Aldaneluvigndaugdn $1in seiidu
dusin IﬂEJBJ’JR]EJ‘\]“"‘ULLRN?WEJ&“L?JEJ@INL‘L!@W] E-mail Litesiiunslinguiegunouuuuasuamuenani
mexaumuaavmmaﬂau (Google Form) s LINE Application vaswiinanuluuisy

2. {3dpvinsnsRaeuANaNYSalkazANgNiaaILUUaBUaBaulal (Google Form) 7
I#suanngusiodne wazdnuenuuuasuanudlianysal 1wy wvasunuiddmmeuiuuimalulufians
Wearulunndormaind swanddiifuiennabidilaviornulidslansuuvuasuauvesnou
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LuvABUnY HeTusINdeyasnuuvasun i anysaifign madiunuvaeuiauysaliisiuaul
Wisaworidsagynsdauiuifisdy

3. fAfuihuvuasuawifrwanysalinduiinassiauasasalrins wuumsnasifiivuel s
ilevinniinszsitoyasioly

nmsassideya

1. Myinseideyaussrnsmansvesnauwuudeuny tneldatiAdienssaun (Descriptive
statistics) Ao NSWANKIANNE (Frequency) uaz Sovay (Percentage) Tngtnaualuguuuumsn

2. MIAsgRsEiumNLARTUYeEmaULUVABUAY LieAnwTEAUNSTUY Anumanavane
mavinwzanud Aoy Anuiidasrlunu nuiiamsuazanuddlansey vemdnauluui
faudn 9110 Ineldadfdanssaun (Descriptive statistics) Aaen15inuuiliudgadiunans (Central
tendency) l#uA Alade (Mean) wagdruideauunnsg1u (Standard deviation)

3. {idehdeyadilfanuuuaeunusndavuanuynadseiannisindiuus wagdiunis
Airs1esiadn nelusunsudndagy SPSS LileTinswrimnuvaneanmsAuInAed snunasinigli
AvULL fognsmImANLnewessunsnAiy

a. adnrldlunmmedeudoulaiiug deuthluinszuuusassaunislassadne (Structure
equation model: SEM) Usznausieaiausnsnsd 1
M9l 1 adiAnisdeunnuaenndosssinauuuiassiudoyadisusying

AN LNEU9INITRNTAN
AlA-aLAISENRNS (Normal Chi-square) <20
Adisnuesindsaeuadsresmnuranedouinsgiu (RMR) <0.05
fuilsyauanugennasInaunau (GFI) > 0.90
futianuaenndasduRus (CFI) > 0.90
futianudenndaInaunaUFURNS(NFI) > 0.90
A1 Tucker-Lewis index (TLI) > 0.90
AauraapaeulunsUszanaamines (RMRSEA) <0.05

5. add llunsmaaevanuAgnlunuide Ao metmmgiwuudiassaunislaseadi (Structure
equation model: SEM) faglusunsudniazy SPSS uag AMOS
Nan133vY

NndoyaseiuauAniuvenouLuudounmTemNnuUIEnaudn $1in druau 208 Au
Hideleinsiieseideyauazinaueteyanioaif Aads (Mean) uazduid sauuninggiu
(Standard Deviation) Inefifauysfivanueiig3selé@nu sefuauAndivluaied Yssnaudie A

Y

wanvaen1winye anudAyresu ANNiidasEluny undaumng wazanuddlanseg

M15197 2 waagUTUMTIATIZRsTAUAINAATIUIIWUSTIERnwTismLe

faus Mean S.D. TR
ANUVIEINVANEYRIINYY 4.30 0.686 wniige
ANUdAYUEY 4.18 0.746 1N
ANnudasyluanuy 4.24 0.707 wnilgn
nuiisleumne 4.17 0.744 N
Aruidlonse 4.09 0.744 1N
Aaesw 4.19 0.731 110
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PN 2 uandliiiuin seiumAniuresUsIAnwdAiedslagsmegsenssyi uind
inniign TneSesdfuredsnnannluties 3 duusn il amannuenemeinee eudasslun uae
ANUAIAQYVDNY fiAaa s(Mean) Winfu 4.30, 4.24 uay 4.18 MuUSHU LLazﬁdauLﬁsmmummgmwhﬁu
(S.D.) 0.686,0.707 W@y 0.746 snUaPU LLﬁzéﬁLLﬂiﬁﬁmmﬁaﬁaaﬁqﬂﬁa é‘hLLiJimmé‘?ﬂamaauiﬁﬂ'mﬁ"a (Mean)
Wity 4.09 uazildudesuuanesgiusintu (SD) 0.74

=4 ¥ w4 Y

1.uansAuInAduUsEAnSanduussendnedauds Tnedddeldmuunsmendulssdns

= o

AVFUNUSLUULNESAY Tananalumisen 3 fedl

A15199 3 LARAUUTEANTANAUNUSHUULNSF UV IR USNINUA

BUY —
e, AnUg Y TS JA WA IS
% g sV 1.000
TS 0.539 1.000
JA 0.521" 0.554" 1.000
WM 0.503" 0.557" 0.741" 1.000
IS 0.458" 0.511" 0.618" 0.737" 1.000

duUszavsanduiusiidudAgynieedia Aszau 0.01, SV = ANUKAINMAIENYINGYy, TS = ANUEIAYUDY
N, JA= Anuddasgluny, WM= auidianuang, IS =anuddlaeg

nm91edt 2 iflefirsanardudszAvsanduiussenieiautsia 5 fauls wudraduusyans
anduiustianduuinynds uandliiiuiemnuduiusluianafeoaty 1w 10 4 lnefirogi 0.458 -
0.741 Fudsifarmdiiudeglussduuiunans fienuduiusiustiifddyyneadaiissdu 0.01

2. wan1svegavanuAgulaeldnisimsieiaunislaseadne fidelavinisiiaseiay

gonndosvadlunanuauufgiuiudeyannudaviuainngudiogediuau 208 ¥a taeldlusunsy
dusagulumsimsziuuudiaesaunislaseasne (Structural Equation Model) Tnan1s3msizsiidunia
dndwa (Path analysis)

2.1 maveaouiulsiifidvEnaenuynuiossdnsromiingu usraudlansey ioldasute
auNAgIuYesnuise Yo 1 -4 mlinswianudusiusideanvnvesdninalaglduuudiassaums
Thseadns (SEM) iileesunedismnuduniugvesinudsingg annsauanieazdenldsanmd 1§
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SV

SV .796

SV 757

%)
g

TS1

TS2 712
736 Task_Significance
TS3 787
1

TS4

>

>

« ||« || &

S R|2
g
N

JA8

MU *p-value <0.05 ,** p-value <0.001, SV = AnunaNvaIen1eviney, TS = ANUEAYUeIY,

Work_Meaningfulness

Intention_to_Stay

JA = anuiidasyluau, WM= suilianuming, 1S =anuadandeg

JUN 2 nan1T AT IEikUUdIaesEunslAsEsng

NMIATINFRUANUADAAS BITEMINMUUTIRDIT Ul YA s8Ny Wudn madiesesilundausnds
LildanadAfidinasinsfiansanmndouly §3de3whmsuiusn Modification Indices anufuuziiives
TWsunsu vhldleusuen Modification Indices (M.I.) udnansias1ey nuiwuusaesiivhiaueiian
W ZaNdonARBAT UG W) TnediAnsuiiain datssd Ala-auasdusing CMIN/DF = 1.024, Adasiisnnues
fﬁ”]é’ﬂaaqLaﬁamam’mmamﬂﬁaummgm (RMR) = 0.034, Adatiinseauainudannasd (GFI) = 0.903,
AYLANUFDAARBIFUNUS (CFI) = 0.998, AvlATUFAAABRINANNAUANNWNS (NFI) = 0.929, A1 Tucker-
Lewis Index (TLI) = 0.998 wazArAunatnadaulunisuszanaaimsdmos(RMSEA) = 0.011 Feiu

naginnen wansdlinaiaududenadesiutoyaitelsedng Auwmnsedn 4

M1999 4 wan1TIRTIeRteyaleUsednduuuinastaunisiasEing Mvaaeudwlsnisnsnadeun

fiauaneg waraundlanseg

WM1

WM2

WM3

WM4

WMS

WM6E

o

Aeudlanay  AnAuanlenas

18N17 anueﬁ ‘IJ%I‘UIaJLﬂa ﬂ%"uiuma Naﬂ'ﬁ‘ﬁﬁ]’ﬁm’]

CMIN/DF <20 2.273 1.024 NN G
RMR <0.05 0.169 0.034 UL
GFI 0.90 - 0.95 0.783 0.903 NN G
CFlI > 0.90 0.890 0.998 NN e
NFI > 0.90 0.820 0.929 NN e
TLI > 0.90 0.880 0.998 ARPIRBI]
RMSEA < 0.05 0.079 0.011 HOULNE
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A599 5 HaNIIVIAAOUANNAZIUN 1 - 4

AUUAFIU Hypothesis B C.R. NAANS
H1 SV > WM 0.126* 2.270 0.023
H2 TS > WM 0.212%*x 3.654 0.000
H3 JA > WM 0.736*** 9.509 0.000
Ha WM > 1S 0.767%** 8.899 0.000

'
o w aada

NG * vaeDe seRutidAynneadiifisedu 0.05 (p<0.05) , ** vanes seautisdfnvnainnsyeiu

0.001 (p <0.001), SV = ANUMaINRaIENIWinye, TS = ANUAIAYURNY, JA= Anuiidasylusu, WM =
Nuidianunang, IS = Anuadlandeg

9NAN5199 5 MIVAdeUALNAFIUYEINIA NYIANENTUS YesALIMAN AN BN N Y
anudAyvesruLazauidastlunuidvinadaindenuiifianuming waseuiidanumue 9
Svswadaundenudlansey TnslfuuudmesaumslassaindlunismagouauduiusiBsaingssng
faus agUnamsingiuuuTaosaunislasiainsaelsins AMOS SsteaniBendsil anamvannuany
mavinee euddresny uavanuiidasslunulidvinaduindenuiifinnumneg feduusyansnig
oaneuunsgIu (B) wirdu 0.1269 sefudad1Aymieaii 0.05 uay 0.212, 0.736 mud1du Aszéiu
WedAgyn19aia 0.001 LLazmuﬁﬁmmumaﬁ@w%waL%amﬂsiaﬂ’mmé?ﬂﬁ]ma&g fienduuszanianney
wasgi (B) = 0.767 fszfutiddgmieadfo otuasiuuhnesunslasedsiansalingnsalnudid
AUNUE LLazmmé’ﬂamag (fuusau) leseeay 60.2 (R square = 0.602) waviasaz 58.8 (R square
= 0.588) AU

2.2 mMinageUdnsnadeiuvesnuiiiaaminedidninadeiulunnuduiudsenineniny
sanvaenviney Ay luay maniidasslunu wasaruddaney

A5199 6 HANISNAABUINUNTANUNUNETBNSHAdE1UIUANUFUNUSTENINIANURAINNA N1V NEE
wazAUATlanseg

LHUNY nagauwuulall NAGFDULUUN C.R. P-Value Mediation
AudsAunans AudsAunans Type
1199159 NNATY M99
SV > IS 0.511%** 0.095 0.419** 1.668 0.095 Full
SV > WM 0.553%** 7.127 0.000 mediation
0.725%** 8.533 0.000
WM > IS

LR Funena seautedidgneadansedu 0.01 (p<0.01) , **vuned seautisddnnaainn
32U 0.001(p <0.001), SV = ANUVEAINVAIEMIVINYE, WM = niundannuvang, 1S = anusdlanseg

= oA A o < Ao o DA
NI 6 Wi WenedeulagiiumulsAunaanuninurINgsEnILUTRY Ao AW
wannnaensinwzkazikUsaudeauaslansey wuii dardudszdnsnisanaeeuinsgiu (P) =

o o
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0.095 Fsdananas wazlufitud1Agy19ads (p > 0.05) fadu undaNurIBNSNaUnTALRLE
darnuluanuduiusseninsanunainatensinveuar AN slandeg Jad sinukuuauy sal( Full
mediation) (Baron & Kenny,1986:1173-1182)

AN 7 NANITVAABUNUNTAMNRLNBIEENSNad N 1L UAMNFUNUS TENINANNEIA YUY LA
RRHENEGRG]

Wume  negauwuuladdl NagULUU C.R. P-Value Mediation
fauUsAunans fauUshunans Type
N9 N9 VI"I\?E’J’EIZJ
TS > 1S 0.520" 0.071 0.346" 1.255 0.209 Full
TS > WM 0.520" 0.510%** 0.209  mediation
WM > IS 0.749%**

NUEWR: * MUl sEAUTEEIAYN9EnANsEau 0.05 (p<0.05), ** nuede seaudedAysadan
2 0.001 (p <0.001), TS = ANUAIAYT09IL, WM = nufifinnnumag, IS = anusdlande

PNAN5T 7 nuan eneaeulasiindauysAunansnuiidanumineseninaiulsdy fe
mmé’]ﬁﬁyﬂuammmzﬁaLL‘Uimuﬁaﬂmm&gﬂama&J WU ﬁmé’uﬂszﬁwémsmaaammgm (B) = 0.071
Fefleitanasuazliiifoddymeadint > 0.05) ey nuiifanumnedusudsiunansiilaviuadasin
Tupuduitussgudndonanudmdiluerdnuazainudslansey Sedssiunuuanysal (Full
mediation) (Baron & Kenny,1986:1173-1182)

A1519% 8 NANTSNAFBUINUNTANUNLNeTdNSHad 1Ll uANUFUNUSTENINe Auddaseluay wag
AnuRdlanseg

LUNg nagounuuladl NAgoULUUR C.R. P-Value Mediation
fauUshunans FauUsAunans Type
N9ATY M9ATE  N9day
JA>IS 0689 -0.006 0.694 -0.067 0.947 Full
JASWM 0.809%** 10717 0000 mediation
WM > IS 0.797%** 7.247 0.000

N * NUEDe sEAUTEEAYNINEnANsEAU 0.05 (p<0.05), ** ugda seautedAynIaian
26U 0.001 (p <0.001), JA= AuilBaselusy, WM = niundanuming, IS = anusdlanseg

NA15197 8 nudn WeveaeulnefiuduUsfunansnuiiianaminesewinsiiuusiu fie A
fdasglunu LLazéTaLuhmmﬁammégﬂama&g wui feduuszavsnisanaesuasgiu (B) = -0.006 G
Anflanas warldfitedfayn1eadd (p > 0.05) sorfu uiifaumnaduiudsdunansiidsvsuadeing
1ummé’uﬁu§mmﬁ§aiz1umuLLazmmﬁuﬂamaaﬁadammwuauyiaﬁ (Full mediation) (Baron &
Kenny,1986:1173-1182)
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HaNsNAdeUBNTNad W uvesU dauvueddnsnad winuluaudunus seninemy
wanvanenwinee anuddyluny anuidasglunu wasanundlansey Awanddunsnd 9 1

A9 9 HANITNAADUANUAFIUN 5 — 7

GHEEL Hypothesis B C.R. P-Value NAANS
H5 SV—> WM — IS 0.095 1.668 0.095 gouSUALNRAFIU
H6 TS— WM — IS 0.071 1.255 0.209 goNSUANLAFIU
H7 JA — WM —> IS -0.006 -0.067 0.947 BONSUANLRAFIU

MNEWE: SV = ANUVaINVaNENIeinee, TS = ANNdAYeY, JA= anuiidasyluay, WM = el
AN, IS = AnuAslanseg

dsluazanusena

1. mwa,mmﬂwmamaﬁﬂwﬁﬁw%‘waﬁamﬂﬁfaqmﬁﬁmwwma fiAnduyseans nisannos
wmsg (B) = 0.126 mvmuuamﬂmmqaam 0.05 (p = 0.023) Fatiu maamvaum%m% 1 uanaliiiiu
Tudlossdunnumainanemainugigeiy sedvnuiifiarumneremiineuandinudenuuain
(Hackman and Oldham,1980:445—455)miwamaumwm%mmumyLﬂmsuuimmaqmﬂa@maﬂwmumaq
mudsaamanvatsnmsinuzdunililesduszneu vesadnvurresu MnuuAndingn (Faradila
et al,,2020: 293-302) AnwdvEnavesnndnuvurnuiideausiuluodnsiuunuminaisdsiiu
voansiuimnmmneesnulazmaAulaluoInvesesdnsuaziiiuyuauiiAsafumsiaunenugsiv
’Lum%‘wmﬂgmmé’ﬂmaé’wéﬁa%mmé’uﬁué@qmﬂiw’mﬂmé’ﬂwmmmua:ﬁmmQﬂﬁuiuaw%w Fapu
mannvaeresinue(Skil Variety) udumisasnadnuasvosuasanudiiusigndenatdlaenis
fuimumngveny

2. anuddnguesau fdvsnadauindonuiiinnumine feduszavimnnnssinasgu (B)
= 0.212 fiszAuifadrdyn1ada 0.001 (p = 0.000) Farfu ﬁaaau%’uamﬁg’mﬁ 4 wansliiiugi e
wﬁfﬂmuﬁisﬁummﬁﬂﬁ’zﬂummﬁuqﬁu anumngluureinnuasiiatudie nnnsAnwves
(Hackman and Oldham,1976:250-279) mnlaliaiudifgiun1seenuuukasiauauanyaer0991y
yoaminmu sz lUgnadnsussgdlangluiiiugedu auamvsmanisufohnugedu arufenelaly
miﬂﬁﬁamuqq"ﬁu TneapnnasanunIsAne (Allan,2017:174-182) ﬂﬂiﬁﬁﬂﬁﬁamumwﬁﬂLLﬁz%’Ui’lé‘fﬁﬂ
AuAAzANLEAYDIL A USlRT IR LAy AT BT suTvh Ssas Taundulugesdnaiadu
msvihnusazasegfusdnsaanndesiunisAnuues (Allan et al,2020:769-798) Wuinnuiiinavsne
ﬁ?ulﬂu?iaﬂmﬂummé’uﬁuﬁ‘izmNmméﬁigsuawuuazﬂw%m%mwsuamu

3. anuitdassluauiidvinadeuandonuiiiaumng fedulszaninisonnosunsgu (B)
= 0.736 Tiszsutiodfyn1aada 0.001 (p = 0.000) oty ﬁwamﬁuuaum&gmﬁ 3 wandlidiiugn Weaud
Sasrluauvesnniuiugsdu arunuislusuazd ududae 99013@nw7 (Hackman and
Oldham,1976:250-279) wuitAuanuueuesuazdnaludin1izdnla Fepuidaselusu u 1Tu 5
YBIAUANWAUEYBINY 2INNNTANWIYDY (Martela et al,,2018:9) 89ANTAITNITUIAAEN WL YDA
Welaelomaliyanaldinsagralunsanegadaszuasdndulansusdsmsinudinues Suilaveu
DEILANAIUAILTA Imaé’aﬁ%’ﬂﬁmum%umu WBnstunsiaunsensunly Yeymeng q dmeeues ay
fnavlfiAnaruidnsuiisveusderudniavessanuinndy deandesiunisfineves ( Martela et
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al,,2021: 103-631) wunanuddasylunisandulaluau LLa5n75w°7ﬂsziaszjﬂlﬁyaQaiumi‘v‘hmu LLANI
Tifudsnuddyvoussgdlalumehauvemtnem ammnduegiia uazanusjsiuvominay

4. ywifienumnsvesinauidninadeuandoausitlansey ferdulszaninisonnoe
wasgiu (B) = 0.776 fiszdutodrdameada 0.001 (p = 0. 0.000) Fatfu Sewonuauufgiuil 4 wandls
wiud essdunuiifiaruminevemdnanuiiugitu anuddlarsegasiutuge a1nn1sing Parul
Malik & Pooja Malik (2023) Wu11 WineIULAMUT TAUMINeT sdenad psfuAuTaULAY
AUEINITNVBIAY Né’ﬂﬁ’uwﬂfﬂmuwdwqamwﬁmL“L’]'mmml,a #Afiuan1201 3103 UINTBININLY
maqmamaﬂ’gmmﬂﬁ]mamquu AOAAABINUNITANEIVDY (Popaitoon,2022:26-36) WU’nmsuaUﬂmauum
navinuiiaenadestunmariviaswomnnniswinfanssumarivgnisnuiifarumngluns
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Abstract

The purpose of this research is to study the influence of Sales promotion, Brand experience
affects Brand awareness and Customer expectation and study the influence of Brand awareness,
Customer expectation that affect Repurchase intention of customers. This research is quantitative by
collecting data from small traders in the meat group in the fresh market area Udon Thani Province,
numbering 343 people. The researcher collected data using online questionnaires and field visits. The
data was analyzed using descriptive statistics to describe the mean and standard deviation of the
variables and a structural equation model was analyzed to check the consistency of the model with
the empirical data. The causal relationship model of Repurchase intention of small traders selling meat
products in the Udon Thani fresh market consists of 5 variables: Sales promotion, Brand experience,
Brand awareness, Customer expectation and Repurchase intention.

The results show that the developed causal relationship model is in good agreement with the
empirical data, considering CMIN/df = 2.017, CFl = 0.962, TLI = 0.922, IFI = 0.963, NFI = 0.930, SRMR =
0.058 and RMSEA = 0.054 and found that Brand awareness, Brand experience, Customer expectation
and Repurchase intention at a high level Meanwhile, Sales promotion are at a moderate level. The
results of the hypothesis testing revealed that Sale promotion and Brand experience have a positive
influence on Brand awareness and Customer expectation with statistical significance. In addition,
Customer expectation and Brand awareness it has a positive influence on Repurchase intention with

statistical significance.

Keywords: Sales promotion, Brand experience, Brand awareness, Customer expectation, Repurchase
intention.
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Luamwmmmaa U 3 ViU Lﬂuwmmaammvwmim ImammmmmmwadLmuaa‘ummammmﬂfm
0.50-1.00 ‘U‘Lllﬂ (Boonchom Srisat, 2010: 67) NANIIRTIVADUNUIN ﬂ’]ﬂ’l’]llLWENG]N%ENLLUU&@UQ’]@JL‘V]’]ﬂ‘U

0.8

2. MImAANUT ey (Rel |ab|L|ty) URNSUTGOIVIRH] ImaimsmammamﬂiuawﬁLLaaWWEN
A38UU1A (Cronbach’s Alpha Coefficient) Fernimnzauaasiiandous 0.7 Fuly suiuddeldiuuuaouany
flannindefiaviluinsesidusely (Nunnally&Bernstein, 1994: 275-280) ‘wm'] Vlﬂm’Jl,L‘d‘iiJﬂ’]i‘”%TN
0.750-0.867 aa’nmul,ﬂmsmmm%mua aaiuﬁvmwaamulmwmum Al esaddefiodndinainnnu
muLﬂmsmmmmwamummmmmLuamLLaummmam

ﬂ']iLﬂUi’JUi’JﬁJ?.IE]NﬁIUﬂ'ﬁ’NE]
Luaqmﬂm%muwuﬂmu LU Project Manager %aﬂamﬂiﬁﬁﬁdqswU‘mesﬂau‘i,uammmﬁm

U
o

i’mﬁummiam mnamvl,é‘lﬁzmammaEJ'NLUuwmiwaaamaaumﬂamuaamnuqmmﬁw&fmmwu wagla
LLR]ﬂLLU‘Uﬂ@‘UEﬁllLLa"”ULLRNﬂ‘Uﬂﬁll@]’)@EJ’NI%L‘UWI’%&U’JWQU?“HQWLLﬁ“’ﬂﬁ‘U’]EJ’JﬁﬂWSWPJ‘ULL‘U‘Uﬂ?J‘Uﬂ’]lI 1UIU 483
Un IﬂEJI%LL‘U‘U?{’EJ‘UH']EJWﬂi”N"UHWJEJﬁ‘ULLUU Google Form LLa‘“ﬁﬂLLUUL@ﬂﬂWﬁ%WMWﬁQUUﬂﬁ“@’]H PR GRYEAN
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mvuald Ingldszoznalunsiiudeya 3 dUav dlesiiiunmsisoudesudn maalmmwaawauamaiﬁlﬂ
mauawammﬂaummamiwumauauavuﬂama

nsaTzvidaya
ﬂ'mLﬂiwmammwsaﬂmmﬂLl,waaumumsﬂﬂiLLﬂimaummaimLsaiﬂmu
1. aamwisﬂumiams%maua loun adfganssan (Descnptwe Stat|st|cs) auneARALaY
muwENLuummmwuaqmu,Ui wazaiifnayuu (Inferential Statistics) dnsunaasuanuAgIuN1TITe lng
umiwmmmaamﬂaaaﬂamayiumwﬂumaaugmgmﬂwa;&aL‘mﬂsmﬂw N5U1NA1EDR CMIN/DF Yoy
191 3.00 A1 CFI, TLI, NFI, IFI #5i# 0.90 — 1.00 wagA1 RMSEA, RMR 1asnii 0.08 (Hair et al., 2010) pasnau
AATIMAUNIBVENATIA NV VRWTILUT VUIABNENG wariiAn1emNETuSTEnIwLys

NAN1538 . . .
HansANAIN 1 TiasizgideyauaziiausdeyanisAads (Mean) uardrudoauuinnigiu

(Standard Deviation) maawmwaaumummu 343 31y Imauammamiﬂﬂmmu

A51e 1 amFieszisEumAnduressausTlElunsiinm

$18N13 U fovaz
LNF B8 118 34.4
Y 224 65.3
218 18-251 5 1.5
26 -30 U 25 7.3
31-407 135 39.4
41-50 9 129 37.6
51 Yguly 49 14.3
SEAUASANE ANINNsENANYINaUUAY 132 38.5
dspunulany 129 37.6
syl /da 13 3.8
Usey s 69 20.1
gnUTyae3 - -
yaANSasTanaLRaU 188n71 10,000 UM 46 13.4
10,001-50,000 U 86 25.1
50,001-100,000 un 59 17.2
100,001-200,000 v 79 23.0
200,001-300,000 v 33 9.6
300,001-400,000 v 12 3.5
400,001-500,000 um, 5 1.5
1711731 500,001 vnauld 23 6.7
AMunlun1saeTe 1 a3sradunm 55 16.0
/& 2 A3sedUAY 54 15.7
3 AsasiedUAIv 104 30.3
4 p3asiedUAv 79 23.0
5 AsasiedUA1v 41 12.0
6 A3sRdUAY 5 1.5
7 ASaRedUAY 5 1.5
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NAINAITANYINUIT NG]E]'ULLUU?!E]UQ’]&J?DUFLWQJLUHLWFWQJ\‘1 Anludesay 65.3 sesasndumnee
Andusesas 34.4 NG\@‘ULLUUﬁ@Uﬂ’]Mﬁ’J‘lﬂ‘MZU%JEﬂEJLQ@%’J@‘EJ?”WJ’N 31-40 ¥ ﬂmﬂuiaaaw 39.4 3aaanmuma
3ENIN 41-50 U ﬂﬂLU'LJiE)EJav 37.5 d iUy ﬂUﬂWiﬂﬂTﬂ’m’NﬂMma?ﬂui AU mmmawmmmauﬂma AR
\HuSeay 385 38@6\111’1@81%5 vy fiseuneularenlusesay 37.6 1‘14?13%@&%%8@%1561&%@amau
ﬁ’J‘lﬂ‘VliUE]EW] 10,000-50,000 umalieu Andusesay 25.1 ﬁaaaqmmaammsawamamauaw 100,000-
200,000 VWIsoLADU ﬂﬂLU‘Lﬁ’EJEJau 23.0 uay a1'vﬁummﬂumsawa/aﬂmmaw 3 ﬂiﬂﬁ]@ﬁ"dﬂ?‘ifi Andusee
8y 30.3 iE]QENZLIWﬁJﬂ?WNﬂiuﬂﬂiﬁQ%@/ﬁUﬂﬂﬁaEJVI 3 ﬂi\‘l(ﬂaﬁ‘dﬂ’m Andudesay 23.0

NaMSANWEILI 2 sefummAniiuvesiuuslums@n
fAtelsvhnsiesgissiuanuaniiuresiiudsiedtads (Mean) wagArdnidoauunnsg
(Standard Deviation) #sii
M54 1 mansileesiseiumsAniuresaudsildlunsfingm

fauus Anady S.D. STAUANUAALIL
ANSEUASUNITUE 2.72 0.653 Uunang
Uszaumsalfilinelusun 3.83 0.660 110
nsfuiuusun 4.04 0.555 1N
ANUAIANTIVDINAN 3.74 0.554 an
aussladodn 3.91 0.579 110

Lounsdaaiunisune (Sale Promotions)

sumsdaaiunmsnelunmsin wui sefuanuAaiiulsiedowintu 2.72 Seeglusedu Ununans
MnwazBeanyin “uusudiinisueuresduuualiuiviiu’ eglusedu Urunans danadsuiriu 3.46
sosasnfe “wusudiiiinsuanvesnetaliinsdunuanliuiin eglussdu diunan Seuadewini 3.26

2. Usyaunsalfitineuwusus (Brand experience)

sudszaunsaliifidenusudluningiy wui seduaudAndiulidnedevintu 3.83 Jseglusedu
110 MnTwasdeanui “hudinhaudnguiedn iveuusudiisunidefiousslilald” eglusydu wn
fAnedewiiu 4.19 sosaanfe “vhuianimdnaungliuinsiinuaiu’ oglusedu ann danadewindu
4.06

3.1155U3WUsUA (Brand awareness)

fumsufuusudlunwgn wud ssfuauAaiuiianadewinidy 4.04 Feeglusedu un an
FUUGEIGELM Vel “muﬂmwauﬂmamuaammmLLUiuﬁﬁﬁ%aLaaq oglusedv unn fanadowittu 4.27
sesaanfe “vinuandgulalide / T oglusysfu 1nn fianadowirfu 4.23

4mmmmﬁwaaqﬂﬁw (Customer expectations)

AuANLAINIIEIRNATUN TN WU SrAuANAnTiudAnadewindy 3.74 Feglusedu wn
NTIardeANUI “Audnguilednider1un1ITUTRINTFIUANUADAS YA LI TURIDIANTT] /
nvy” aglusyau un danadewiniy 4.42 sesasnde “Guainguileodailinanin danuan Lazazen
R = ° » ) N a o
Juingaunalunisthluusenavenms” eglusedu ann fanadewiniu 3.99

5.auR119%9%1 (Repurchase Intention)
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Fueuisladesluninsan wui ssdumnudaiuidiadoniinu 3.91 Sseglusedu ann 9
seasBeamuin “Yhuszdadondedudnguidednituuusudiisn smnfimsduadunisedia” eglused
wniian danadewity 4.52 sesasnie “vhuazdudondodudnguiiodnivdaduqfunusudidnmnuy
sudaunsaneuauseufeIn1svesvule” aglusediu ann feedewiiu 4.01

NansANWIdIT 3 MIvedevaNAgULazaNnslATsai
NansAUMAdsEAvSanduiusseninedauys
Adelddunadudssansanduiugseniniauys Tasmsmendulssansavduiusuuuiiosdu
NanTATEiLandlunIed 2
Maeil 2 wansenduusyAvsanduiusuuniiesau

AUy Sp BE BA CEP RI
Sp 1.000
BE 0.465** 1.000
BA 0.346** 0.429%* 1.000
CEP 0.460%* 0.577** 0.549** 1.000
RI 0.282%* 0.453%* 0.370** 0.484** 1.000

a o

vanewie: * AnduusyavSandiuiudiidudfameada fisziu 0.01
**SP fig Sale Promotion e N13data3uN51e

**BE fip Brand Experience fe Uszaunisaififnewusus

“**BA fig Brand Awareness fig N153UFUUTUA

*xCEP fip Customer Expectations fie A311A1A1Isve3gneAN
*64R| A Repurchase Intentions Ag mmé‘?ﬂ%%@%’l

1NM15°99 2 iefisanAduUTEANSanduiussenIeduUsne 5 fiuus wudrAdudseans
avduiusiianduuinnni wansiiuinnuduiusluiiemadeadty $1uiu 10 ¢ leeleegi 0.282-0.577
fuUsisianuduiuseglusyiuUunansdianuduiusiuegdidosyddynisadniiseau 0.01
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NSVAADUANATIULAZANNITIATIES

A8 lAN1svegeANLAZIUAUNTOULIIAAAILUUTIRBENN1TIATIATIE (SEM) IagTiaTies
Ay uSvesiuUsnEouiy othnamsinsRlussunemnuduiusvesiudssia 9 (Hair et al., 2010)
namsliaszinuilinaiiowlszneudsduiililunsinwedidemumnzauwazasandosiutoyaids
Uszdnd lnedlAvivinsirdeunnuaanndeshia CMIN/f = 2.017, CFl = 0.962, TLI = 0.922, IFl = 0.963, NFI
= 0.930, SRMR = 0.058, RMSEA = 0.054 mamﬁmiwﬁuamﬁ[ugﬂﬁ 1 uazAT199 3

| awareness ] | awareness?2 | I awareness3 H awareness4 | awareness5

0.666 0,557
0.7
0.701 e 0454 g Repurchase1
sale3 X
0.357
sale2 & 8% Repurchase2
sale1 0.777
° Repurchase3
0.535
Repurchase4
: 0.652 0.758
experience3 -
- oz 0.409 Repurchaseb
\
5
01
0508~ g expectations1
0.877, 0.705 0.809

0.390

|expectation57 Iexpectat]onsG”expectationsSl|expectations4| expectation33| expectationle

JUN 1 uansmnuduiusidaanvnvesladeidamaseninundladod
M131913 LAAINANITNAADUANNAFIU

AuNAgIY U9 Beta () S.E. CR. p-value
1 SP ----> BA .183 .049 2.11 0.035
2 SP -——-—-> CEP .290 .038 3.89 <.001
3 BE ----> BA .455 .080 4.97 <.001
4 BE -—--> CEP .409 .065 5.02 <.001
5 BA -——-> Rl .204 .059 2.85 <.001
6 CEP-—--> R 357 .067 4.03 0.004

MeLve): *SP A Sale Promotion Aig M3duaiuN15ueY

*BE fio Brand Experience e Uszaunisaiiifidouusud
***BA fig Brand Awareness A N133UIWUTUA

***CEP @i Customer Expectations fia AIUANANIIYBIGNAN
*R| fl Repurchase Intentions e AILAILT8%7
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dyduazaiusena
AuNAgIU 1 MsdaasunsvelavEnadauindensiuiiusud nan1sfnwasell wuin Jadeau

aa

nsdaasuNMIVIEddninaBauInden1ssuiiusud (3= 0.183, t-value = 2.11 uag p-value = 0.035) fiszAu

'
aaa

WgzdAgNI9adan 0.05 aenraedfvauufigIuinivualy

¥
a ]

NANNRFIUL LLamﬂﬁLﬁudwLﬁ'aﬁﬁwdﬁwaimiimﬁﬁmsdm%umima IneisnsidoLaumIggun
anAlainandu nsliduan nswanvesuan wienslivaaesdudineulddudiase sulufsnisueuves
dununaa wu drdudounsuusud mnnequamssuusus thelusludunsdudfantihiu wagdun un
fémegesiismieiudnguiodnlunananimingassd szdmaliiéndsnogossusldtauusud de
wusudfdsdidudadudfedenilewauniudmiesnseduiud ed uaunindud Joidsaay
nwdnunivesdudn JsaenndastunisAnuives Fikirte Belachew Tufa and Mesfin Workineh (2022 : 35-47)
fldvinsfnunfamavesnisdaasunmsviesienssuifuusudazanusnideuusud nansisenuin ms
duasunisvelinadeuinuasidedidgeianisusiusuduazanuinfdouusun uazn135uuusuAlnadse
ausnidewusLd St ilifiudninsduasunsviedidmanonisadunussniae

AUUAZIUA 2 NMsdaaTunsueldnsnaldsuindennuaInniivenal nan1sAnyiaTeil wudi

Tadgaumsduasunsveiisnsnadieuinseninuainniswesgn (3 = 0.290, t-value = 3.89 way p-value
= <.001) fisgutiosrdrdyn1eadian 0.05 aonndesiuauudgiuiimualy

Mnauigul wandliifuindlofnmsdoreauduas]dsmelng edldudnnsdedudie
MsdaasuNTUY Q’ﬁ’mEJEJ'aaﬁﬁ’mmﬂauﬁwﬂfcj:uLﬁaé’mﬂumamamﬁwi’mqmmﬁﬁazLﬁmﬂizaumsm‘iumi
Fov1eaud Feazilugaumantannnistoaudlundsdalulunarsadiu wu Fusanstiduan/ms
Tvasduunna AIUN15UINIS LLazé’mﬁluqﬁqﬂsﬁu Faonadaeiun1sAneIv0a Devon Delvecchio et al,
(2007 : 158-170) fil#Anwmaresnistmuanisdaaiunsneseauaanfafunmuaznsdentodudi
wamﬁﬁaisq’hmsﬁwmﬁdaLﬁ%umssmaJaasﬁﬂﬂajmmmwﬁ’aéﬁuswm‘wé’ﬂmsa’aLa'%mmimaluvﬂ%aﬁ’miﬂﬁ
qaéfu LLazﬂ’]iﬁﬂMﬂ%u’aﬁé’qLLamﬂﬁLﬁuﬁﬂfhmmmwiﬁmmqﬂﬁ']a'amasia (1) Ms3uisenfidaaiunisne (2)
YuAYBIUTIMITWIsuis U TiiinsduaSunsue

auufigiudl 3 Ussaumsnifidideuusudiidvswaidsuandonisiuuusuduamsfnumadail nudn

Uadeduusvaunsalfifsonusudlidvinadauindenissuduusud (S = 0.455, t-value = 4.97 uaz p-value

aad

= <.001) fisgfutivprdrdyneadian 0.05 aonndesiuauudgiuidmunly

Mnaumigiutl uandififiuiudlegfaedesiidminedudnguiodn flusanantaingnssiiivi
nsteveAuiiulindsnelvgoilugravnsy {fdsegosaniniulszaumanintevisdudi v
TuAUNAR AINLAZAIUNITUINIT %ﬂ%ﬁﬂﬂﬁ%ﬁlﬁﬁaumuﬁﬂf’f’u waraINsIns LTl Fsdenndes
fun1s@nu1ves Faseeh Amin Beig & Fayaz Ahmad Nika (2019 : 410-417) 7ilévn1sAnwinanseny
yesUszaUNMIalAfidonuTuAfTsEnadenuAve LT nan1TITonuisraunsaifidsonusudaaa
(Wszamduia ensunl wgfnssy uaraRtlya) THvEnaluindenuaveuTudaaa (M3fuitauusud s
ouloawususd auamnisiud enudnidenusud) iamsfnwadsdldnendtin nsadaszaunsaifidse
wusuFiflendnuaiuasinianslaasillugnistuiintulunduddeduduaruins

aundgIudl 4 Ussaunisalfifseuusudfidvinadsuindeniuaiaviswesgnii nansAnwafail
wu3 Uszaunmsalfifisewusudddvanadeuindeanuninniesgndi (B = 0.409, tvalue = 5.02 uaz p-
value = <.001) fsgfutioezddnmeadan 0.05 aenndosiuauyAgiuidivunly
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0.004) Asgfutiveydrdgn1eadan 0.05 aenndesfuauuAgdimuali
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Abstract

This research has as its objective 1) To study the behavior of Thai tourists in religious
tourism Thevalai Phra Phikhanet, Huai Khwang District, Bangkok Province 2) To study the
motivation of Thai tourists in religious tourism Thevalai Phra Phikhanet , Huai Khwang District,
Bangkok Province and 3) To compare different demographic data of Thai tourists with their
motivation for religious tourism Thevalai Phra Phikhanet , Huai Khwang District, Bangkok Province
The sample group used in the research was 400 Thai tourists traveling to Thevalai Phra Phikhanet,
Huai Khwang District, Bangkok Province, at random The research tool is a questionnaire. Statistics
used in data analysis include percentages, means, and standard deviations. and compare the
differences with the F-test. The results of the study found that 1) Thai tourists traveling to the
Thevalai Phra Phikhanet, Huai Khwang District, Bangkok Province. Most are female, aged During 20
- 30 years, bachelor's degree studies Have a career as an employee of a private company and
have an income in the range of 15,001 — 20,000 baht 2) Behavior of Thai tourists traveling to
Thevalai Phra Phikhanet, Huai Khwang District, Bangkok Province Most travel 2 — 3 times a year
with the objective of asking for blessings and praying about finances. Travel come travel during
the weekend. The person traveling together is a friend. Travel by public transport The cost for
each trip is less than 500 baht and receive information about Thevalai Phra Phikhanet from
TIKTOK (Tik Tok) 3) Motivation for traveling in descending order there are 3 orders of magnitude:
environmental factors, followed by emotions and feelings. and physical aspects, respectively, and
4) The results of comparing differences found that gender, age, and educational level were
different. Have motivation to travel to Thevalai Phra Phikhanet , Huai Khwang District, Bangkok
Province no different But groups with different careers and incomes found that the motivation for
traveling to Thevalai Phra Phikhanet, Huai Khwang District, Bangkok Province was different, with

statistical significance at the 0.05 level

Keywords: Behavior, Motivation, Religious Tourism, Ganesha Temple
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Abstract

This research aims to study the behavior of imitating from online games and to study the
external factors that promote the behavior of imitating from online games. The research method is
qualitative research by in-depth interviewing 10 online gamers at the Heavy Gamer level. The method
is selected from the history of playing games that are violent and intense based on the criteria of
playing 1 of the top 20 games with violent content from the CBR website (James Lynch & Antonio
Samson). The research results found that many online gamers have behaviors that imitate from online
games in various forms, including imitation behavior and behaviors that are learned from the game but
have not been imitated. It was found that it depends on the factors that affect the behavior. The
factors that cause imitation behavior are mostly due to familiarity, such as consistency in playing games
or game content that is similar to real-life behavior. The factors that prevent most online gamers from
imitating behavior are considered to be contemplation, as well as other internal factors, such as having
an identity (self) and playing online games only for social needs (social). This research also found that
the environment and other motivations affect the behavior of imitating from online games as well.
Most of them are external factors. By studying the behavior of imitation from online games, we can
learn about the characteristics of imitation behavior and gain in-depth knowledge about the causes,
reasons, and perspectives of Heavy Gamers. The results of this study are useful for preventing and
supervising youth in playing online games, including controlling the content of online games. Behavioral

data from online games can be used to develop other aspects in the future.
Keyword: Imitation of behavior, Online games, Hardcore gamers
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Abstract

This research aims is to study the factors affecting the loan volume of the Bank of Ayudhya.
The researcher conducted an analysis using tools from the multiple regression model. The data used
in the study was secondary time series data, collected from the year 2008 to 2022.The data used in
the study are 5-year time series secondary data which is collected on a quarterly basis (Totaling 60
data sets). The variables used in the study include the amount of loans of the Bank of Ayudhya (BOR),
the minimum loan rate of the Bank of Ayudhya (MLR), the amount of deposits of the Bank of Ayudhya
(BDA), the amount of non-performing loans of the Bank of Ayudhya (NPL), inflation (IR), gross domestic
product (GDP) and the broad money supply (M2). The study found that the amount of bank deposits
(BDA), the minimum loan rate (MLR), gross domestic product (GDP), and broad money supply (M2) have
P-values less than 0.05, meaning that the aforementioned variables are significantly related to the
dependent variable. Statistically significant at the 95% confidence level, bank deposits (BDA) and gross
domestic product (GDP) are positively related to bank loan. But the bank's minimum loan rate (MLR)
and the broad money supply (M2) are negatively related to the bank's loan supply. However, the P-
values for non-performing loan (NPL) and inflation rate (IR) are greater than 0.05, meaning that the
aforementioned variables are not significantly related to the dependent variables at the 95 %
confidence level. The outcome of this research will serve as a guideline for the bank's executives in
the formulation of annual operating plan so that the Bank of Ayudhya can efficiently and effectively

increase the amount of loans, which is considered the bank's main income.
Keywords: loan volume, loan interest rate, Bank of Ayudhya
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Udenduide Aafudndiutszann 60-80% veseldavan) LLauﬂ’]ﬁ‘Ua’a‘JEJﬂ‘uL‘UaQZLUULLidﬂuUﬂHuI‘ViSﬁﬂQ
Tutssmaannsatundeuluiramiildvidusivesindsde uasioduluumuisulitugnéyaeauns
anA1gINg
{]%%UUHWiﬂa@EJauLGUE)SZJENSU’]ﬂ’]iW’]msUEJG]aaﬂﬂWWQﬂ’lﬂﬂﬂLiE]uLLauﬂ’lﬂﬁiﬂf\mﬂ’J’]iJLstJiNﬁmﬂﬂ‘Uu
%aaamﬂaaanmm‘luuamaumi%mﬂ,uﬂiummmmmmwaumahamwLLsJaa mwaiﬁlmﬂmmmmmmaﬂ
amuumsLqu‘i,umsimsmmm']&ﬂ,m ls mmﬂumimsLLﬁuaﬁuumﬂﬁﬁm}ﬁmﬂwﬂumamwumwmuLLﬁamﬂﬁuu
MNsUIASTIANALATTUIAEN T st uleliivdIuuUmansaas mumwammamamayiﬂm
F1ugnATIALY ﬁmmﬁwwuwLLmauLmqmmaqmmmiﬂiumLw@f[maamﬂaaaﬂuamumim‘luﬂmuu
MmN 1.2 mndeyasunisiiudounds 3 T faudtl 2562-2565 wmmimml,au‘imauwamaq

ﬁu’]ﬂ’]iﬂiﬂﬂiaﬂﬁﬂ’mLLU’JI‘L!&J‘UFJ’]EJG]’JLWJJ‘U‘L! (S‘L!']ﬂ"liﬂiﬂﬁiﬁ]ﬂﬁﬂ’] 2566) LLaanlIGniNVI 1.1 Tud 2565 fifls
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v W

qw%d‘]uaumu 4 93UsEINA WianasaInd 2564 = 9.12% (Thestandard, 2023) 13 nn3AuATINLITY

ﬁLﬁ‘EJ’J‘UEN ﬂﬁ‘llliJNﬂﬂ'H’lLiEJJ{]"\]"\]‘EJ‘V]?NNEW]EJ“LJ?JJ']QJN‘LJEL‘VI?{“LJL%@%@ﬁﬁuqﬂqiﬂﬁdﬂiﬂﬂﬁﬂqll’]ﬂ@‘u WQUUN’J‘\]SJSLU
i’m%N‘-0ﬂﬂ’ﬁﬂ’]uauwE]“U@ﬂﬁu’?ﬂ?iﬂ?ﬁﬂi@q&ﬂ ﬁ]ﬂﬁﬁﬂﬁm‘ﬂ ﬂﬂ‘mﬂmwmmamaﬂimmaﬂmuma L‘WEILU‘Ll

Y

wwndlumstmuanagnslunsifiuseanisUdesduidevesunasnysniegsilvifiuuiniy

M19199 1.1 N153nduAUsIANTNIRIYE 10 wiis Tl 2565murinlsans @uum)

Rudnsasiidl
mlsgns (@uum) feduidla G
I WRpuuas wilids (NPL - Rovamnn é’ili'l )
- . gross) (NPL ADNLUYEND
e = o ) (%) Coverage (NIM)q
U 2565 U 2564
Ratio) (%)
(%)
SCB 37,546 35,589 5.50% 3.34% 159.7% 3.29%
KBANK 35,769 38,052 -6.00% 3.19% 154.26% 3.33%
KTB 33,697 21,588 56.09% 3.26% 179.7% 2.80%
BAY 30,712 33,794 -9.12% 2.32% 167.4% 3.45%
BBL 29,305 26,507 10.56% 2.9% 260.8% 2.42%
TTB 14,195 10,474 35.53% 2.73% 138% 2.95%
KKP 7,602 6,318 20.32% 3.3% 154.4% 5.4%
TISCO 7,221 6,784 6.44% 2.1% 258.8% 5.09%
CIMBT 3,033 2,440 24.28% 3.3% 114.6% 2.7%
LHFG 1,578 1,383 14.09% 2.09% 220.9% 2.41%
374 200,662 182,933

P31: Thestandard, 2023

M19199 1.2 YSunauduieuasUSunaidurnvessuinnsngetossenlul we. 2562 - 2566

U w.a. YanauRueln G dasmsvenedn  Uunadude Ghw INTINTVINYAD
uM) (3ouaz) um) CRERE))
2562 1,566,885 - 1,817,877 -
2563 1,834,505 17.08 1,832,935 0.83
2564 1,779,139 3.02 1,890,376 3.13
2565 1,804,692 1.44 1,949,409 3.12
N.8. 2566 1,772,228 1.80 2,016,837 3.46

fian: Bank of Ayudhya, 2023
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o

nUsTaIAvaUITY
iefnwiadendmadeUsunaRulidudevessuinsngiasessen 311 W)

NSAULUIANLUNNSIVY

a v v

- dnsneniUetudanenelve)tun

=

VYBIEUIAINTIATDY5EN (MLR)

q

- USH0UgDARUNINYDISUIANTVDY
SUIAIINTIFATBYSEN

- SInamilgauasvilasdeasgoves USunauRulvidueressuiasnieesaysen
SUIA1INTeATBYSEN (NPL)

\4

1@ (WRITH)

- 95 kU
- NARAUNUIATINVRIUTELNA (GDP)

- FuNaRuANNUNNandng (M2)

JUT 1 nTOULWIAR
EERVVRRERT

isesilafililunsideuazquniwvaaiasila
wiosioflluns@nwiadsil Ao nsadrsuuudiaesnisadisaunisoanesny g (Multiple
Regression) waninnuduiusuestladeiidsmasiouiinuiulidudevessumsnyiedoysen Tutuszeziiai
Amun %qﬁgmwuaumiﬁmdﬂﬁ
BOR = B0+ BIMLR + B2BDA + B3NPL + B4R + B5GDP+ B6M2

Tngrivunli

BOR fie Uinauiuliaudonuvesuiasngseiegsen (Guum)

Bo fio sl

B1- Bs fe AduuszansnsannesvasiinUsdase

MLR fio Snamendetufanénelvgdufvessumangiogsen (06)
BDA Ao USHN0NEaARUANNYRIsIANTYRITUIAINTIATRYSYN (NUUIW)

o o
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NPL fio ‘U'%mzwi”:uzyLLazvrf‘:aqé’a%qmanammmgﬂ%aqﬁm
@wum)

IR fio ons18wie (%)

GDP Ao NARAYINIATINVDIUTEINA (A1UUN)

M2 Ao U3

o

USHNauduenurungniIng (@1uuin)

Heudniiianig

é’mmaﬂLﬁstﬁurj'@jﬂﬁﬁw‘LmQ%uﬁ (Minimum Loan Rate: MLR) munefis §as1menid ofisurans
Wﬂ@ﬁ%&?ﬁ‘aﬂLf‘mmﬂaﬂé’ﬁwMzﬂ%uﬁ W TuseTansiuiin Sndnmindmuseiusthaiivme Tnodnilneld
ﬂ'UN‘lJﬂiw'EJw‘EJ’]’J‘VIJJﬂ’M‘u(ﬂ‘iwE’JwL’J@”WILLU’LJEJu W AulderiienisUseneusiia

Uimm‘wuaﬁu (Non Performing Loan: NPL) wanefis aumﬁamasmmmwmaaumawluﬂa‘Lmﬂmwsﬂm
(Non Performing Loan) Lﬂuauwamanmﬂﬁ]vlwﬂmﬂmﬂﬂiﬂuwﬂaaaﬂ aﬂmmmﬂmﬂaaaﬂammumw
Uaeeluie ézjaLﬂumamﬂmimnmivmumamummivuwﬂmarwm AIUAIUALNBUDIEUIATTLAIUTELNA
Tng ¥eBune1391 NPL ynedls FuiSafidredisssnnnth 90 Sufadei (3 \Weudndariu) Send aglutiaves
msfindadisenil Fathlugnsgndndunsneigiliidundnysefunasaunsnddnan

WAmsiuTnasInveUsEneA (Gross Domestic Product: GDP) vinefls yarnainvesduduazusns
Fuapinefindalulsandlutiaianis 6']Iﬂalummmmamamumuwamﬁuummwswmﬂiﬂuaaﬁmm’m Fadndu
Tn Simon Kuznets tniasugrmansyniads wansusinarlulssmaansalfifufuddannsgiuns
AsesdnvesUszrnsluUssmatue

Usmnauduanumnenine (M2) vuneds dunsndmenisiuiléifudenanduniswaniuiou wu
wissgynwva] suths Budinnsvuasety wasdundndanmadesionn daduildanmesendoduly
FYUULATYINI

nsiiusausaudeyaluniside

msmm’mi'muauawmmﬂﬂwﬂumau Judeyavfegfivuveynsuian iudeyaduselas
wd Faud 2551 S99 2565 szarianva 15 T $1uu 60 UBHE g Uimmmuimaumamaaﬁuwmimq
A398581 (BOR) ’fmi%mﬂL‘UEJLQ‘LIﬂEmﬂ’]i’]EJIWU%U@‘UBGSU’]ﬂﬁﬂiﬂﬂiaﬁlﬁm (MLR) US1nauiRurINU8IsuIANg
N39F308581 (BDA) Uimmmamuakuaaamvamaqammsmqmaaﬁm (NPL) §n913uile (IR) wansiou
maiammzﬂuﬂiumﬂ (GDP) uazUTuauduaunuiening (M2) Imwagammﬂ'ﬁﬂﬂmiml,ﬂ USuaudul
Audovadsuiningarioyse (BOR) ammam‘umuﬂanﬂ13'1a’l,vvmsnumaqammsmamaaﬁm (MLR)
USHaRUNINYRIsUIANINTIATEYSET (BDA) ‘USJJ’]OAWL!MULLauﬂﬂ‘umﬁEJ"\]uﬁEU‘UENSU”IﬂﬁﬂNﬁiE]EJSEJ’] (NPL)
LAUSIUTINAIN website ‘UaﬂﬁuﬂﬂﬂiﬂiﬂﬁiQQSﬂﬂLLau(ﬂa”lﬂ‘Maﬂ‘Vli‘WEJLLMJUiumﬂlVIEJ, Sasiuo (IR) 4Ry
JIUTINAN website drinauuleusuasensmansnIsal Nsensamaiad wanduviuasiunglulssme
(GDP) 1AUTIUTINAIN website d1inauan imuInIsiasugiatazdnuutsd uasUunaduanunuig
A9 (M2) 1NUTU5I1910 website suimswitsUszmealneg

nsAssideya
‘Lumﬁmﬂ‘mmqu wAnwvinisiianefidanssonn LLa”ﬂ’li’JLﬂS’]”mWﬂﬁJ’]m mu

1) NMTNATIEMTINTTUUN (descriptive analysis) Hunseneienadmidosiu 1ud Anade (Mean) ANEER

(Maximum) A1d1ga (Minimum) fidesuusnnsgiu (Standard Deviation) uag Asisegiu (Median)
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2) M3z (Quantitative Analysis) iun1sdny Taglddeyasunsuvian (Time Series) undu
wdnailelumslianesiaunisonneenva fdunoudeluil

1) asvasudnuayAuiisvestoyadie Unit root test

2) NegeuAIAINENRUSVRIRILUIAE Correlation coefficient — Pearson correlation

3) ey Variance Inflation Factor (VIF)

4) VIﬂaauﬁﬂwmzﬂuaﬁayjaﬁﬁmﬂmﬂLﬂ?ﬁlauﬁaﬁﬂﬂﬂﬁﬁw Heteroskedasticity problem

5) AATIZNNTONNDEVDIANNITAY Multiple regression analysis

NaAN153Y
4.1 HaN1FIATIZATINTIUUN (Descriptive Analysis)
nsteneiadfdmssaunlilunsinsngideyaluguaradatugiu §Anwldanads (Mean)
A1g9an (Maximum) Aeaa (Minimum) d9utd 831uuN1n 5§14 (Standard Deviation) wag AnssegIu
(Median) wanswazideslumsaseluil

¥

dl a 6 Y ! aad
f191 4.1.1 LLﬁﬂﬂNaﬂ’]i’JLﬂﬁ?%%ﬁ]@%ﬁiﬂiﬂﬂ’]ﬁﬂﬁ]WU%’m

Y 3

AuUs Aade AgeEn Adingn drudoavu  Afsegiu
(Variables) (Mean) (Maximum)  (Minimum) UINIFIUY (Median)
(Standard
Deviation)
UsuauRueneeg
v 1,054,228 1,872,982 494 457 472,447 1,016,658
UMY (E1UUM)
U%mzwﬁqmyuawﬁ
asdoavgey (NPL) Gy 35,501 72,057 19,226 16,799 27,080
Um)
Snanoniledudgnén
sl tuivassuinns 6.64% 7.63% 5.58% 0.62% 6.60%
(MLR) (%)
dnsduLile (%) 1.82% 8.90% -4.00% 2.39% 1.36%
NANNUIINIATINTD
Uszwna (GDP) (81u 3,437,774 4,533,041 2,342,870 639,718 3,424,134
Um)
USUIURUAILALNY

v o 16,971,548 24,994,191 9,295,104 4,633,131 17,148,494
A9 (M2) (@1uun)

USunaudulidutoves
5UNANT (B1UUN)

1,119,528 1,752,422 487,362 474,354 1,173,174

AT 4.1.1 wud USInaukurnuessuians (BDA) didadueg 1,054,228 a1uum Usunaumil
goywazvilasdeavany (NPL) daadueyil 35,501 d1uum dasnenideiuignainelugduivesuinis
(MLR) finndesesay 6.64 onsikuie danndssesay 1.82 nandaeiunasiungludsema (GDP) fiaede

o o
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asﬁiﬁ 3,437,774 a1uU M USuaudumnuvanening (M2) ﬁﬁ%a?iaaaﬂiﬁ 16,971,548 811U wagUSuauduli
AuderessuimIngiioyse ﬁﬁmﬁaaaﬂiﬁ 1,119,528 a1uum

4.2 Wan15As1ZATeUSUa (Quantitative Analysis)

4.2.1 namInTaaoudnwazmNisestoyasme Unit Root Test
a1s1efl 4.2.1 LLamawamsmwaaué’wmzmmﬁ'wm%’ayjaﬁw Unit Root Test 35 Augmented Dickey

Fuller (ADF)
Soutls P-value (Use level of P-value (Use first HaN1SNAEaU
variable) difference of variable)

BDA 0.3391 3.594e-08 foonin 0.05 Jailulgle
NPL 0.6009 3.091e-21 foonin 0.05 Jailulgle
MLR 0.357 0.001866 foonin 0.05 Jailulgle

IR 0.4403 2.71e-10 foonin 0.05 Jailulgle
GDP 0.3498 3.824e-17 foonin 0.05 Jailulgle
M2 0.01724 - Haenin 0.05 Jahlulala
BOR 0.8957 1.147e-08 fownin 0.05 Jailulgle

NANSNN 4.2.1 waﬂmnmaaué’ﬂwmzmmﬁwwﬁayja NUI HUSNINUANAN YL ANUT LAY
a1unsath gl (P-value < 0.05)

4.2.2 NANISNAABUAIAMUFUNUS VAW USA28 Correlation Coefficient — Pearson Correlation
Humsvageumauduiusseninshusildlunsineiise
A15199 4.2.2 LANINANITNAABUAIAINAURUS vai2uUTA 28 Correlation Coefficient — Pearson
Correlation

BDA NPL MLR IR GDP M2 BOR
BDA 1.0000 0.9324 -0.7427 -0.1532 0.9156 0.9639 0.9718
NPL 1.0000 -0.8303 0.0542 0.7829 0.8497 0.8674
MLR 1.0000 0.1719 -0.5181 -0.6285 -0.6602
IR 1.0000 -0.1270 -0.1345 -0.2242
GDP 1.0000 0.9524 0.9547
M2 1.0000 0.9548
BOR
1.0000

INATSN9 4.2.2 LAASHANISNAFDUAIANFUNUTTE NI ILUT WU ANENFUNUTSEMINeeIwUS
3 10 4o danlaiogluyis -0.8 1 +0.8 widudsmatugnnudn danuduiusedafiteddy de
USinaudulvdude suiunuideildwsldsuusaanailunisanwsiely

o o
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USnauiurinvessuias (BDA) fauduiudidsuindy Uinumilgauasviasdoargn (NPL)
nAnfurinasnvesUsema (GDP) Usinaiuninamnening (M2) uazUSuaiiulidudovessuinsngans
98581 (BOR) Iﬂaﬁﬂ'ﬁ Pearson correlation #1nn91 0.8

ﬂimmmamm“wmam gy (NPL) danuduiusieuindu Ysinatuninumnening (M2) uaz
ﬂimmmﬂuauLﬁuasumﬁmmimqmasJﬁsn (BOR) Iiien Pearson correlation 1nn 0.8 ust Uiunumilgay
uazniiasdoazgny (NPL) Saruduiusideauiy snanenideduignéinelvgduivesunas (MLR) ) Toedien
Pearson correlation Hosnin -0.8

HARTUILIaTIYeIUTENA (GDP) HAnuduiuidsuiniy YSuiauduanuvuiening (M2) uag
Usnauiuliaudevessunasngerieysen (BOR) lneilan Pearson correlation 11001 0.8

Uiinauduanumineniie (M2) fiansduiudeuandy Yiinadulidudevessuiasngeriegse
(BOR) neiglAn Pearson correlation 111071 0.8

423 Wan15NAEDU Variance Inflation Factor (VIF) L7 857989 UA210MUSUTIU A28
Multicollinearity
A15197 4.2.3 Lanan1snag@au Variance Inflation Factor (VIF)

Aauushu VIF NANSNAFDU
BDA 73.474 11NN 10 e1adiAnudnnds liansnsalale
NPL 32.228 11NN 10 e1adiAnudnnds liansnsalale
MLR 5.544 Howunin 10 FahlUlela
IR 2.624 Howunin 10 e ldlela
GDP 13.237 11NN 10 e1adimnudnnds liaansalale
M2 30.136 11NN 10 e1adimnudnnds lianansalale

v

PNANTNT 4.2.3 Han1sNAEU VIF WU é’mmamﬁyaL’Euﬁgﬂﬁwswﬂmﬁuﬁmawmms (MLR) wag
$nsduiile (R dan VIF Weunin 10 nuneanuindaianuuususiusm Sadufmuusiiansaululdls
agelsfimnufaudfuds Usinaudurhnvessunang (BDA) U%mmuf:qgguawﬁmé’a%qiy (NPL) Hansioueisg
571993UTEWA (GDP) LazUIuialluauuiiening (M2) axdlan VIF uannan 10 ﬂqs’ﬁy’hﬁ{‘]zymmmﬁmﬁué
WFadunaeia (Multicollinearity) SeniNeiuUsddse 8198WARBAMNNLIUTIVOIENNITANDBE LARINATST
NUMIUITIUNTTUVEY Hosakul (2016) Anwides {]ﬁaﬁﬁmaﬂiswuﬁaU%mwmﬁuL%aqiﬁa, Prommas (2016)
Anwdes Jadeiidwmansenudeusinaunisudesdudovessunasinenidivg $1dn (W), Tasing (2018)
Anwdes Jademaasugiafifinadouinuaudevessuiasoeuduauiuaiy 2.43sdlnl | Srinukul (2019)
Anwides Yedefidmansznudevsinanisudesdudevessuiansinenidied $1n (wwu) Phumutta and
Charoenwiriyakul (2019) Anwi381 YadeiilidvinasouTunuiulidudevessuimsnsamm suiasngsing
wagsuIANSIMENIEYS 911n (Wn1ew), Phandermwong and Mahamad (2018) Anwies Yaseiitnansenu
deUiunadudeianzyessurnsoenduavunaliladaund gassnil, Satchinphong and Luangphithak
(2020) Anw 3o ANUFUTUSIETIUSINLALTRv0sUIATINAYY wazsuIASTiBNISINYAS wazannTo)
miLﬂ‘tﬂmﬁUﬂ'ﬁLﬁtylﬁﬂmmdlﬂi‘tﬂgﬁﬁ]mﬂLmsmi, Kaewpradit and Leelaprasertsin (2021) Anwdes dade
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fidswareUsununsituturessuinsmdvdussmalne wuidulamani fhadoiinaiiulidude Jee
AsstauUswanls F3ufly nadien VIF >10

1. Msrmiuls: sudulsdassiifianuduiusgatnse i,

2. msausuys: ausuusdaseiil VIF geeenainlueg

4.2.4 wansvageudnvazvetayanilrnanafeunsenUnfinY Heteroskedasticity
M990 4.2.4 LEAENSNAAR AN YT ety alimaaamdeuvIeiinUnAn U Heteroskedasticity

problem
fauUsiu Coefficient Std. error T-ratio P-value
Const 9.79847 4.24228 2.310 0.0248
BDA 7.67975e-06 2.78720e-06 2.755 0.0080
NPL -0.000131536 5.19142e-05 -2.534 0.0143
MLR -70.1061 57.9826 -1.209 0.2320
IR 17.0866 10.4082 1.642 0.1066
GDP -1.93091e-06 8.73691e-07 -2.210 0.0314
M2 -7.33545e-08 1.82020e-07 -0.4030 0.6886

Explained sum of squares = 24.7267, Test statistic: LM = 12.363349, with P-value = P(Chi-square(6) >
12.363349) = 0.054337 Tneilavufgrumavaaou dsil
HO (FusiRguman) : aunaaAdoudiauuUsUTIuAs (it Heteroskedasticity)
H1 (FusRguses) : AunaaLedoudiauuUsUT A (v Heteroskedasticity)

MNANT197 4.2.4 wamimaauﬁﬂwmwwﬁayjaﬁﬁﬂ'mmmmé"auﬁaﬁmﬂﬂﬁ NUI1 A1 P-value 909
A1N15UINNI1 0.05 Fegousu HO warUfias H1 vuneaudn Lifidym Heteroskedasticity ¥38A311AR7A
\ndoufiaund

4.2.5 nan15ATIER Multiple Regression Analysis
A919% 4.2.5 LAASNANITILATIZY Regression Analysis ~Multiple Regression Analysis

fauusau Coefficient Std. error T-ratio P-value
BDA 0.821874 0.164774 4.988 6.69e-06***
NPL -3.78182 2.29664 -1.647 0.1054
MLR -6.24346e+06 1.44010e+06 -4.335 6.39e-05%**
IR -1.0065%e+06 546583 -1.842 0.0710%
GDP 0.372714 0.0561626 6.636 1.60e-08***
M2 -0.0271224 0.0114333 -2.372 0.0213**

F(6, 54) = 2553.376, P-value (F) = 2.17e-64 , Uncentered R-squared 0.996488
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N13#31501 F Statistics
AUNRFIUN9EADH

HO (anufgnuvdn) - Luiffuusdasziidsmansznudeuinadulidudevessuiasngsaiogse
9E5E

H1 (ausfigiuses) : Ifuusdaszednates 1 Muusfidwanszvuseuiinaiulidudovessuins
N33r38Ysen

21NAN91971 4.2.5 28ldA P - value (F) fildainn1sdiuam = 2.17e-64 Faifpenin 0.05 Aafuis
Ufies Ho sensu H1 aguldindmudsdaszedeiios 1 Mulsidmanssnudeiinauiulaudevessuians
N3ar38Ysen
N3350 T Statistics

INANSNT 4.2.5 NaN153ATI29 Multiple Regression WU71 USinauiuninuessunang (BDA) 8091
ﬂamﬁaL’Euﬁqﬂﬁﬁwimﬁuaﬂuaﬂﬁmmi (MLR) nansudinnasiuvesuszmva (GDP) hazU3unatiuainumisng
319 (M2) fle P-value Hosnin 0.05 FauFsUfias HO wazsausy H1 Ay fudsdudanand
AuduuSA U sgalitudfynisadifiseiunnudeiu 95% snaunsiéan R Square = 99.64%
mneAUIFILUEUT 6 fuusiiedu ausaesunesiulsnuliSosas 99.64
Tnefisuuuvanntsseioluil
BOR = B0- B1MLR + [32BDA + B3GDP-Bam2

dsduazaiusena

5.1 agunan1sAn¥1IY

NansAnYIASIENUIn YSinaniurinuessuians (BDA) Ej”mmaﬂLﬁsﬁuﬁ'qﬂﬁﬁwﬂmﬁuﬁmm
511A5 (MLR) MARAI1I8TINT0UTENA (GDP) kazU3uaRuAumunening (M2) danuduiusiusiinys
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Abstract

A study on factors influencing decision making in selection the types of ship for sea training
of Thai merchant marine students in Deck Department aims to (1) compare differences of the
factors influencing decision making in selecting the ship types for sea training of Thai merchant
marine students in deck department and (2) investigate choosing the ship type before and after
sea training of Thai merchant marine students in deck department. The data were collected from
Merchant Marine Training Centre, Burapha University and Kasetsart University. Questionnaires were
used as the research tool and collected data from 92 responded questionnaires.

The research results found that the factors influencing decision making in selecting the
ship types for sea training of Thai merchant marine students in the deck department before sea
training were financial factors followed by career path factors, organizational factors, social factors
and personal perspective factors respectively. On the other hand, the factors influencing decision
making after sea training ranked in descending order were personal perspective factors, financial
factors, organizational factors, career path factors and social factors. According to the comparison
between all factors, the factor of international crew onboard (in the organizational factor), the
factor of employee competency development (in the organizational factor), the employment
factor (in the financial factor), the social value factor in selecting the ship types (in the social factor),
the factor of the ship’s size influencing acceptance (in the social factor), the factor of previous
onboard experience or relevant experience to certain ships (in the career path factor), the factor
of additional training from specialized courses (in the career path factor) and the factor of specific
skill accumulation (in the career path factor) showed statistically significant difference at the 0.05
level. The ship type chosen by most of both before and after sea training was the bulk carrier
which the most selected the same type of ship both before and after sea training accounted for
74.19 percent and changing the type of ship after sea training accounted for 25.81 percent, which
the results of this research show that the selecting of ship types of merchant marine students has
financial factors as the top factor of both also the merchant marine students will have a change in

their personal perspective after going through the maritime training.

Keywords: Factors influencing decision making in selection the types of ship for sea training,

Decision making in selection, Types of ship for sea training
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3. Uadeiunisiu 418 091 110 3.80 1.21 1A
4. Jaduiudeny 4.04  0.99 110 3.68 1.14 1A
5. Jadeiunsiulanneen@n 4.15  0.90 11N 3.71 1.05 11N

a

91NeN5199 1 wansianisilSeudisuladeniisvsnasenisinaulufenusenniselnns 5 snu
vatnSeuAuTomayding deiuse Mneulasndloaninniaufiinimeia lnenausening Jady

(%

Aun1sRuiiBvsnadenisdndulanniiagn eglusedvunn (X = 4.18, S.0.= 0.91) 504a81FR A1UNTS

'
v aAada a

Wuleaneendn (X = 4.15, S.D.= 0.90) wazduasdns (X = 4.06, S.0.= 0.96) luvuzitadenidnswa
waseaniny Uadesususesdiuynanaidvsnadensindulasnniign egluseduunn (X = 3.85, S.D.=

1.03) 5998901ARUN5EY (X = 3.80, S.D.= 1.21) waza1uoiAns (X = 3.79, S.D. 1.02) suaisiu
ntladeihs 5§ wud dadesunstusastiadeduesdnsiidvinamndenisdadulaidon
UssamidefinvestniFeuiudomdudine drodudetnounasudinsiinaeuidimameia Tnelade
AuMsAulavITInaziidnsnadenisinaulaanas
dauil 3 nsfnwInsdenyszaniFefindsunazudinisiinaraufianimeiavesiniSeu
Wusanaivdlne fheduse
UsstaniBefidniSeuiusemdudliveidendeulnanaufoamameianiniian léud Seussyn
AuAmnes (Bulk Carriers) Antduiuag 40.98 mussionsumuLues (Container Ships) Anduiseay
26.23 3oUssnntEiu (Ol Tankers) Aniudosas 16.39 uagiFoussynaudialy (General Cargo Ships)
wirufudeussinndu 9 (Other Types of Ship) Antliudesay 8.20
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M13197 2 InuazievazdeyaniluvesrnouluUaUnIN FUUNANUTHANTONRNAANIELAT
aula / YszianiTefiiunisilingn

Uszinnize naun1siln Sovaz NAINISEN Sovay
aaUUANImELa aaufuANImELS
1.\ 3eusTynaudiily 5 8.20 3 9.68
(General cargo ships)
2.430usantigiu (Oil tanker) 10 16.39 7 22,58
3.159AaUWIULUe% (Container ships) 16 26.23 7 22.58
4130UsTNAUANNNGY (Bulk carriers) 25 40.98 13 41.94
5.15eUsznvdu 9 5 8.20 1 3.23
(Other types of ship)
37U 61 100.00 31 100.00
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(Other types of ship)
U 31 100.00 31 100.00
dyduazaiusena

1. Mnsansinwsudeyarld wui feeuuuuasuanudnlngeglutaseny 22-23 ¥ an
andumsinwwesireunuuasuawaulngjedil audilnwmdivdut? uazdneuuuuasunwadulngidy
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JoLauamuL
v o a o v
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2. el dunwimaiiodlugnsiaundnansiiiednnisiseunsaeulinuzausoluly
UNAR

% awv &
Jatauanurlun1siveasesal
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WaZANNIOANDENYIAN

namsiTenuin 1) Yadeanminadeumeluiildsuazuuuaiogsan loun sudweaazgfovu
dndladvanmuwindouneuenildfuasiuuadegean Toun dudsauuasTausssy 2) dadonsain
anulsuTeunensudstudiliSuasuuuadogegn Tiun funismevausseganiis uay 3) Jade
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AATEENY IAuduiusiunisasienulaiFeunanisuddu egraliteddgvneadiffiszau 0.05

o

ANEIARY: ANTMLINRBNNINGIAT, AUAIUSBUMMINISUYITY, Tanriaguvy
Abstract

The objectives of this research were: 1) to study the business environment factors,
2) to study the factors contributing to competitive advantage, and 3) to examine the relationship
between business environment factors and the creation of competitive advantage of community
enterprises in the Lower Northeastern Region of Thailand. The sample group consisted of
400 members of community enterprises. Data were collected using an online questionnaire.
The statistical methods used for data analysis included mean, standard deviation, multiple
correlation analysis and multiple regression analysis.

The research findings revealed that: 1) among the internal business environment factors,
the highest average score was in the aspect of owners and shareholders, while among the external
business environment factors, the highest average score was in the aspect of social and cultural
conditions; 2) the factor contributing most to competitive advantage was responsiveness;

and 3) the business environment factors owners and shareholders, executive committees, legal
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Lecturer Faculty of Management Science, Buriram Rajabhat University
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and political aspects, and economic aspects were found to be significantly related to the creation

of competitive advantage at the 0.05 level.
Keywords: Business environment, Competitive advantage, Community Enterprises
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et all, 2024)
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poufl 2 muAnuAnfuladvanmundeuniglumegsia s1uu 4 fu ldun dudves
WaEHDOTY AUANENTIUNITUTING MUNTINIY LAAUTRILGTINBIANT
poudl 3 anuAaiulA vadutadeanimndeunisuennissina S1uau 4 d1u leun
AIUNYMUNBLAENITLETDY AWATEENY IumAlulad waviudinuuas Iausssy
paudl 4 AnuAaiuLA vatunsadsmulfUTsumennsu ety S1uau 3w leua
AUNMTASIAULANGN ATUETNNEUNL LaEATUNINOUAUDIDENTINLT
moufl 5 Yoiaueuuzdy 9
2. MINTIABUAAN MDA BT
huvvasunufiaisdululidninnisfidenny 1w 3 eu ifefinnsunasedeunia
Wesmsamadomuagenumngauvosnwildnoudiluldlumaivieyasts dauanmdeduldin
wuvasuafivuussuAluudaluhnismaasus iy 30 ga Aunguussrnsidnuanddlndidsangy
fet WeRinsanusasdadoegszning 0.71 - 0.93 laedemnuilivdsiunamde 36 4o esrusom
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ToyalAUNITHINKUVABUNIULEIYIINITATIVADULDLALUUABUANADUNITIATIEVIAAAAMS o H338
nsdsuLarAnliontayadnisuanuasundliivdedeyadiuiu 400 ¥a Feasuladn wuvasuaiy
fanuidedolumaiiunusuteyannnguiegis
3. nsiiuTiuTindeya
Adelddiunafununudoyauduneu di

3.1 Anwianunasdeyaniend (Secondary Data) 31nL0NA1T NaNNGuH HAIIUITY
Afetos wildomndinns sufunddoyamadumefidadleiuunudeya

3.2 SawBsuuuuasunuesulatl (Google Form) Wlariudaya

3.3 Bufudoyadusiul 1 unsieu - 30 wwisu 2568

3.4 §Adehnisiiudeyaannnisneunuuasuniuesulall (Google Form) Insaeuni
Uszidusing 9 enfuanuduiussenindadeanmundeumagsfafidmasonisairsanldiie
MINsHdsiuraiaviagusuunnIAng Jusendearilonauans

nsAaTIzvidaya

siTamaﬁiaumulﬁmﬂﬂﬁaaummdué’hasma]vaﬂﬁmﬂJivmamaﬂauﬁaLma%ﬁwIﬂsLmim
d5agumeada nedaudseing q 9y aﬂmmaqwamamaauiwaalmﬂsuaqmLaﬂu udnhaniesgiitem
mmamwuﬁmmmmmwmﬁ il

Aoul 1 MyilATesiteyavewinaULUUABUAIL Usznousme na 87y SFuNsAny SeaziIan
msifiunu Snvazmasiiunu seldiaddoiou uanundminiidasingy TnsauslugUuuuves
ANTILANLIIAINE (Frequency) lazAsouag (Percentage)

poufl 2-3 MyllsgidoyanuAniiuiiieafutladvanmiadennisgsia Uszneusedade
annwindeungly oA dudnveswagdfionu MuUAMENIINNITUTINT MUNTNIU wagi1uTRussTY
93Ans wazdaduanimuwindasunisuen tawn sunguunewazn1siiies Auesegia aumalulad was
AudenLay ImusITY

Taothiausluguiuuvesanads (Mean) wagArdrudoauuannsgiu (Standard Deviation)

moudl 4 mslinseideyanuAniuifeafunisaiisanuldiuTeunenisudedy Yszneusie
AIUNTE3IAUUANAI ALY Lasdun1IneUANDE1eTIngT Tnsdnauslugluuuves
ALad e (Mean) kagandauidsaiuunInsgIu (Standard Deviation) TduasianIuuLINIIeIALAY
(Likert, R., 1932)

neudl 5-6 MInaguAuduiuTEniedadeanimuindennisgsnafidimasonisaisny
IoSeunanisudetu Tngldisnslieseianduiusuuunvan (Multiple Correlation Analysis) kagn1s
%meﬁaumimaaawn@m (Multiple Regression Analysis)

#on “h’ﬂumﬁmﬁsﬁ%'aua

v
aad

1. addfugu oua Aieds (Mean) uazAradiudoauusnnsgiu (Standard Deviation)
2. abfnaaeuanufgu tun nsTeseianduiiusiuunan (Multiple Correlation Analysis)

'3

waEMTIATIZENNTARaBENYAN (Multiple Regression Analysis)

o
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NaN15I38
AOUN 1 NTIATIEVTOLATBIMBULUUABUNY

A15197 1 AN519LANBIIALDLATSDTAY

Jayavasinaunuudauny U Soway
1. WA
¥y 124 31.00
e 276 69.00
57U 400 100.00
2. 97y
21-301 72 18.00
31-40% 54 13.50
41 -50% 103 25.80
51 -60 1 80 20.50
1NN 60 JaulY 91 22.20
57U 400 100.00
3. SLAUNNSAN®YN
Uszaufne 105 26.20
Aseufnen 108 27.00
Ua./Ud. 78 19.50
USey s 94 2350
ganUTyes 15 3.80
57U 400 100.00
q. swzwaﬂumiﬁ%ﬁumu
i 3 Y 71 17.70
3-5% 225 56.30
6-10¢ 86 21.50
111N 10 U 18 4.50
57U 400 100.00
5. anwaugn1Ia LU
AIANITUSANT 77 18.30
ANPNITHER 193 48.50
ANANNSAN 76 19.70
AIANITLAERNT 54 13.50
57U 400 100.00
6. selsndureaiourasians
#M31 30,000 U 113 28.20
30,001 — 50,000 U 79 19.80
50,001 — 100,000 U 117 29.20
1711131 100,000 U 91 22.80
598 400 100.00
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A151971 1AN519INKAIANLDLALSDEAY (FD)

JayavDIENAULUUEIUDY U Soway
7. wadaniniiende
UATIIYEL 139 34.80
Fundl 138 34.50
y3sug 95 23.50
quns 28 7.20
37 400 100.00

159 1 wudn reunuuasuamainlng dumemds Sy 276 au Andudosar 69.00
918551319 41 - 50 U §1wau 103 au Anlufosaz 25.80 szaunisAinwegluszaudsendny S1uau
108 A Andufosay 27.00 svagiatdiueu 3 - 5 Y dwiu 225 au Anduiosay 56.30 dnwaenis
sudunuduniamsndn $1uau 193 au Anidudesay 48.50 snelsiadedeiieu 50,001 - 100,000 U
S 117 au Andudosas 29.20 wardminiidaksogluforinunssiedu $1umu 139 au Andulosay

34.80

noud 2 - 3 Yayanerfuladsaniniindeuniegsna

A5197 2 arwAniudenuadean nwindeunisgsia

n = 400
UaduanImIInaaun19gsne < SD. 52AUANAALIY
Uadwanmwindeuniely
AUAVDIATE NV 4.66 0.60 1Nl
AIUAENTIUNITUITNS 4.59 0.64 mnﬁqm
AN 4.54 0.73 wniian
AUTAIUETINDIANT 4.56 0.67 1Nl
g5 4.58 0.66 wniian
Uadganmuindeuniguen
AUNYMINELarNITIled 4.51 0.76 Wniign
AULATENA 4.50 0.79 uniian
Aumalulad 4.56 0.66 uniian
AudsnsLay InusIY 4.62 0.65 uniian
T3 4.54 0.71 1Nl

987 2 nudh fuiTiaviasusuiinraAndiuieiuiadeanmundennelunsgsia
Tnesmeglusefunnniian (X = 4.58 , S.D. = 0.66) WaRinsandusesueglussiuanniiaannsy Fe
Pnunlumdes 3 drduusn laun dudvenaziionu (X = 4.66, S.D. = 0.60) uansliituiviawia
gumilianuddgivunumvenivedunisdndulanisgsianazstuindeussdnslusedugs du

AMIZNTIUNITUSIT (X = 4.59 , S.D. = 0.64) uansliiuipaenssunsumsidudimueidesiad Wus

NINTIINGINITINNTT WnTINedes1udgasuns U9 9
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A9 i elWlamAsyuyud ianisnisdiduaui Yaauuazaennd oaduldmungvedy Uy Las
FuTMUSIINEIANS (X = 4.56 , S.D. = 0.67) wanslmiiuing oaudndadeadousuiuasiia
aulindanasanusauile ananudauds wazvhlinsaiveusuiu duiladeannwandouniouen
95379 Taesmegluseiuanniign (X = 4.54 , SD. = 0.71) lefiarsandusesueglusziuinniign
VAU Seannuntumtdes 3 dduusn laua duderuuasTausssu (X = 4.62, S.D. = 0.65) uandli
FuiAamiagmuiisauluddsumefausssuasunuimmedsauagldsunssonsuaniapeuas
mhsnuneuen sumalulad (X = 4.56 , S.D. = 0.66) uandlmdiuinmalulagazglinssuiunisuan
sE20 U aan13lHuseTu anauRanaIn uazaruAuAMAMAUATIARE Y wasdungrnioiay
A15Lpe (X = 4.51, S.D. = 0.76) LLamﬂﬁ'Lﬁud’lmiﬁ’lLﬁumumBiﬁiwmgumaﬁﬁumLLazuIstsJﬁ
Bestogsia vilfgnéntnasuuasmizssrunisusnifeshilliuiaufaguru arudu

Ao 4 ToyaeatunisasiemnuliIsumenisuetu

AN5199 3 ALAALTIUAERUNTaS RNl US s USRIy

n = 400
A5e519Au A USaUNIeNISUUITY _ <D STAUAMNAALITY
< D.
ATUNNTATNANLUANG 4.50 0.79 WINTan
AUEUIMNIAUN Y 4.59 0.69 WINTan
ANUNINBUAUBIBENITINNG) 4.63 0.65 WINTan
g5 4.57 0.71 1INNan

911999 3 W1 JuimsiamiayuruiinnudaiuieafunsaiennuldiuTsunans
wiedu Tnesameglusefuunndian (X = 457, SD. = 0.71) WeRasudusesusgluszfuanniian
e Fesnunlumtdes 3 dduunsn laun Aunisneuaueteg1esIngd (X = 4.63, SD. = 0.65)
wansliifiuinnwanansalunisnevausegnssing awteliiamAgusuainedeodod figugndn
Usesn wazaenemanaldseios Audindunu (X = 4.59 , SD. = 0.69) wandliiAuimnudndusi
Tusunusih sgannsnmendndusiunaiignniiguddld Inedsasdinils shlvfegagndildiedu way
AIUNITAS19AUUANGN (X = 4.50 , S.D. = 0.79) wanslidiudnnisiigamudaau 1wy TalAfiansndne
ussyisanzivienuamimilendn axvinlignianduazindrenusud sudiiu

o o
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a & .

AUl 5 n1neasuANduRusTEnindadeaninuindeuniegsiafidmadanisasnaniy
ImUSeumanisudedy

AN5199 4 AduUseanSandunusaglusenInaiwls

fiawls  OWN BOD EMP CUR REG ECO TEC SOC COM

X 4.66 4.59 a.54 4.56 4.51 4.50 4.56 4.62 4.57
S.D. 0.60 0.64 0.73 0.67 0.76 0.79 0.66 0.65 0.71

BOD 0.95% 1

EMP 0.54% 0.55% 1

CUR 0.46* 0.48* 0.71% 1

REG 0.17* 0.21* 0.38% 0.60* 1

ECO 0.18% 0.21* 0.36% 0.55% 0.93* 1

TEC 0.29* 0.31% 0.39* 0.51% 0.83% 0.88* 1

SOC 0.25* 0.27* 0.38* 0.53* 0.87* 0.93* 0.95% 1

COM 0.32* 0.26* 0.10* 0.12* 0.17* 0.19*% 0.18* 0.18* 1

90T 4 wudn ArduusyAnsavduiusaneluseninedauys Tiun dudwesuasgieviu
(OWN) fuANMZNITUNITUTIT (BOD) Auniineu (EMP) aruimusssueddns (CUR) sungusiguas
n13Liled (REG) Auiaswgia (ECO) aumalulad (TEC) wazsudsmuuag Snusssu (SOC) faruduiug
fumsassanulaiuTsumamsudsiulaesiu (COM) sdneddvddgynsaiffisesu 0.05 lawden
duUseansanduiussendng 0.10 - 0.32 anuduiusedlusedutiay (Best, 1977)

AUl 6 HANTITIATIZVNITARDBENYAMYRITaTEANINLING UNI9TIAAAUNTAT19AY
IdSeumensuaetu

M990 4 HANTIATVNTANDBENYAN

AnduUszansnisannae
U2ddn1nUINadUNINS N t p-value VIF
' B Beta

Constant 2.79 - 5.47 0.00% -
AuvRLALETBYU (OWN) 0.06 0.12 1.47 0.00* 1.97
AUAZNTIUNITUIMNS (BOD) 0.65 0.47 1.11 0.00* 1.85
AUNTNIIU (EMP) 0.13 0.10 0.88 0.15 2.35
AUIAIUSIINBIANT (CUR) 017 0.14 0.62 0.06 2.44
AUNYMINELaENILiles (REG) 0.07 0.06 1.43 0.02* 2,51

o o
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M990 4 HaMTIATWINITanaeENYAN (9)

A1 ”uﬂizﬁwémmmaﬂ
Uadgan1muInaaun1egsne t p-value VIF
[3 Beta
Constant 279 - 5.47 0.00* -
AuLAsEgRa (ECO) 0.06 0.05 1.16 0.04* 1.87
suwmalulad (TEC) 0.31 0.29 0.82 0.06 1.95
Pudenuaz IausIIu (SOC) 0.07 0.06 0.75 0.12 1.75

R=41 R°=.57 AdjR®=.55 F=36.21 Durbin-Watson = 1.64

NAN3T 4 Wud Faudsdszusazduianuduiudfundedadu Multicolinearity s
a8 vimmageu Multicollinearity laglden VIF Us1n931 A1 VIF vessudsdaszUaduaninuindon
1195379 tAun A1ud1veuaz oy AuANENTIIAITUINIT AUNTNIY AUTAIUSTINOIANT
Fungransuarnndios fuasugia dumelulad wassudinuuas Yamsssn dedaus 1.75 - 2.51
wiuldindndsyndailen VIF it 10 wansiannuduiusseninefuusdasyiegluseduitlaidu
Uy Famonadesiusuideves Black (2006) Insiladuannindonynigsia fudivesuazyieny
(OWN) (B=0.06) Auamznssun15U3MS (BOD) (B=0.65) Aunguunsnaznisiiles (REG) (B=0.07) waz
AuAsEgia (ECO) (B=0.06) wazdranduiusnuaniiaedes (R wiriu 0.57 viedndufesay 57.50
wanedn Jadevts 4 du Sanuduiugfunmsadennaldiuisumensudedu (COM) agraiidaddgms
anATsEAU 0.05 ﬁwau%’uammﬁgmﬁ 1, 2, 5 uag 6 lnganunsalisuluzuuuvaunisneInsal Ae
COM = 2.79 + 0.06(OWN) + 0.65(BOD) + 0.07(REG) + 0.06(ECO) (R*=0.57)

dsduazaiusena
nM31dui30s nsfnudaduanimuindeunnsgsiafunisaiinnuliiuisunemudstuves
Famnayuwuluannieng Jusenideanilenauans mmmaqﬂLLazaﬁﬂﬁwamui’mqﬂﬁzmﬁﬁqﬁ
1. wansAnwndadvanmuwindeuniegsiaveiamiagusuiunniang Tueenideamilenausd e
NnuN
1.1 Yadwanmwindeunieluniegsia wuin freuwuuasuaiuiiszauaiufaiulagsi
oglusziuuindian leun dud1vesnazddovu aenndosduiuideves Chairojwong, S. &
Ngammaneeudom, C. (2019) wu31 Jaded1unmuautfivesUsenaunsniey uinisaigauetesins
warUaTeAuAMENBAENITUTUITIANITRIANT derasion1siiulavelamiaruinnaluasIuIngey
mansuanlulszmelne Tassawegluszdumnn osnidweuazdievuifinuandisuanuuay
Uszaunisal azthelinsdadulafanagniivssaniaim annuides uagiinlonanienisuysdu
Fadvomarifovuazduifaaulalubomsasmu msdnassfuyu uaznsudmsmineins
1.2 Jaduanmuindounieuanniagsng wuin grevkuvasuaudszauanudniiulagsiu
ogluszduanniian Téun Audenuuas Tausssu aenndesiunuidsvss Anoree, S. (2021) wuin dade
annwIndenneuen sudruuariausTsy dwadeanulauseulunsudsduveaiusznoumiamia
yuranananazvungeslulundminsvys Taesiuegluszduinndign esantadensdenuuas
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fmusssuiidvdnarenureu sadou uazngnssunistovesruilaa vinliiamAagusuannsouiu
dufuarusnisiiaenadesiunainidvang
2. wansAnwdaladenisadisaulassunianisudsturesiaviagusuiunn angueen
\Boamienaudns wuin frounvuasuauiissiuamAniulassmeglussfuinian 1éun dunns
MOUALBIBENTIAGY donnaoIiuLITBves Nakkasemn, W. & Pasunon, P. (2018) tel iu@‘Uﬂ’liai’N
aailaUTsumanisudsduvesiuszneunisgsiauinislulvangamnumiuas Afldedogean fe
sfunsnouaustegTIngl esndlegnildunisuinmiedumilnevausinisionslio gns
si57 aufnassiulassiunlinduinton fwodiugugnéuarainemeldosneiios
3. nan1sneaeuANNdNTuSIninladuan nwndeuvnsgsiaiunsassmulissuNn1enIs

wiluvelamiagurunnIAne Tueendeunilonauals wuin

3.1 fudvednazgiioru wuln danuduiusiunisadianuliiuseunienisudatuyes
FamAaguru W sidvesazgfevuiiunuinlumsativayuninens milinnusuilowazinduls
salunisaifivnuvedamiagusulaenss @ennaetunuIdeves Meesr, J. (2020) WU nquiinis
duiunudeiies andndanuRaelanagidinsin nquiinsndnuasiaududegiseios anmm
wszidvesuazgdeuiiidmunedaiau nieuamunazaivayusinuiuudaztsliiamiagusy
fm3nenaigmedmiunsiauindnioe Uiuusunelulad uasiiudamiuansolunisugsdu

3.2 AIUAMENITUNITUTIS Wud danuduiusiunisadsanuliuieuninisudaduves
Tawiaue Tailmezangnssumsuimadunalrlumstuedeuiamiaguedliansoudeiulfosng
fiUszansam aenndasiunuideves Songsr, K. & Churintr, P. (2021) wuin angguinduiiadod o
denasierudnislumsdndunuvesnguiaviayuey aagnssumsuimsisieadulidanudednd
gadnuazdaiusssulunssindunuiioliuszaunadudaetedadu anvmmazanznssunITUTmMS
funumilunmsnausunssduny Snidahmiivssaunuiazaiaeietefunhsnunisuen
WU BIANINIATT AALENYL W3ean1TUMIAnyY TIuBIN1sTURnYeURDdIRLsIY

3.3 snuntdnau wudn lianuduiusdunsadseanulduSeunenisudsduresiamia
YUYURLNIIE AU LS TN sE I wannInluIamiaguu 1wy anusiudle Anulingda uay
ANNANTAR 919 NANINNTIANANITORNIEAIVINTNNUY N1TVINNUTINAUBLNALNEYIEU5
ﬁ%’wammlﬁt,ﬂ%'wmnﬂ’j']msﬁawmﬂmﬂiLLﬁiazﬂuLﬁmé’wﬁa d0nAABINUNUIIBVDY Punroob, J. et all
(2019) wui FamAaguruiilsuglmlunsuimsianimineinsriesdulfAnyselowd ilewanndud
vosmangulvidinasgrunazannsadmiieaieldunandnle uinisuuasudananviliiamia
YUPULAZANIT NS 1U1ANITIUHUN AT TEI A 5an9anTaudelunswmuiyaains
Wiesosiuuumswesneizisdsralithgtumsiaunyrannswagniinaulsifumiinfiens

3.4 uTausssueddns wudi Wlianuduiusdunisasisanulaiussunianiswyaduves
Aaviagusuamgmzvaveiamitrlaeilufienandnuaslasadlidudeu uazaindndiu
Ingiianuduiusuuulndiniueguda miﬁi’@uuﬁsiumﬁﬂﬂsﬂﬁgﬂLﬁuﬁaﬁmmaﬂwa%’%ﬂ%’ﬁaﬁﬂﬁbjﬁma
198ASI9BN1Ta519ANULALUS HUNNITHYITU @BRAARINUINUITEVBY Pochakorn, S. et all (2016) wWuin
fUsEnouMIIIANTaUTILaEaL Anuduasinuryaains uazanutaudenislusdng waiiinain
nsvnenudasuluandeuuazitmanesudy silvandnvieninauraussgdasazanusinie
NSUIMSIANISVIAANLARAARDY daNalinsyuiunsviauiawaglifivsydnsam

3.5 funguneuazmiaiios wud diewdniusdunsaiueldidisumanmudeiues
Faviaguoy 1/1qummﬂﬁﬁmamﬂ.amamaﬂ;]mnUmmmmmmwmu W NMshikuyuatuauu
n1sannEnsenITduasNEUAYIB Y m,mamiqmmaamwaaumﬂﬂzygymmaiwsqumuaﬂMimﬂm
anudutendnualvesdualile aenndesiuauidevas Panyawarin, S. (2021) WU @NNLIAABUNIG
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gsfanmeusnsunsidies daarennueysenvegsiaiiuemsuaziaiesfslusmindedsl sz
mnanmnisilediiafiosnmuazuloueniaszinudaau JaniaguyuzaINnTnUNUgINaATYeY
g1ldednasiung Snflanguunsuardetduastefnunnunnauduarauuaendy wazadiany
Besiulvituguilaauaseinliluiige

3.6 MuAsEERY Nudn deanuduiusiunisadismnuliussumanisudsiuvedianiaguu
anmundeunaasusAaiidorenaiiule 1wy nadndaiunuilangay s1adudinuasd wae
wiswghaviosiudundnedieliamRagusuddunuiineanasuteduldegnadduivlulssmauay
AsUszin denadeaiunuideves Chummee, P. (2022) Wui1 nMsUsMsduuiinamnsaudstule
Tnsdaiadumaddundaiunuuasaendeiiv awmmnedateduassgiadinadelonalunsidids
widsiunuuaznsatuayuann1aiy lnslemeaiaiguazanidunsiudnilassnisaduayunisamu
uarnsaaasuliamiagueuiyumuisusarannsveegsinldiety

3.7 snumalulad wud lfienuduiusiunisaiieenulaissunenisudsduresianiag
gL AN InvaenguAuIAUNIAALaE N TIBRUURARL vilEsUSuFanldmaluladdesld
nauuLaziinisineusueduraiiies uildaenndeeiuauidoves Prasit, C. & Chaiprasit, K. (2018)
wui walladamnsalivseloviananuldiuisummsudedu enasmansadniignnin msidnds
anA1 NMsauuTUATATY Aun AR e warszdugIRadaady oradumeenistumaluladun
Uszgndldanunsndaoifiadszansamm andunu uazvenslenianisnsnannld vivlinszuiunisaand
arusanda Tfunsgusnntu wasdfulpnunmaudauduiivousuresmanluants fewdouam
wialunsudsdusgaiiused@nsam

3.8 ArudsnunarTausssy nuin Wdanuduiusiunisasimnulailieunianisuasdu
VOIANN YUY fsiorainnnnsiafafuruussandeunagididumniulueailiiamaa
yuruvriaaudang ulunisuiudanen1sud suulasveanain ueliaenndosduauidoes
Suphamongkhonchai, W. & Piyanusorn, P. (2023) Wu31 Ja38an1nwindoun1susn audsaulas
faussa fanuddgeenmsdniunu sudnagrsuazarldfiviovlumsudeiufimioguidld sl
mez’iamﬁwu%udqﬂmgLﬁﬂﬁﬁuawfmﬂgwumaﬂqumuﬁaqﬁuLLasﬁwﬁUuﬁﬁuwamﬁ’uuwaJWﬂs;uguiiu Fathu
nsthesdaunsdanunas Tausssumatiunuiuld annsoadagauazauLenafedigud
lanunsaaendeunuuld

unasy

ANMKINAoUN19gIN AN IENURBNM AL TuUT A MR aguYY Ineidadunislunas
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Abstract

This study aims to examine the influence of corporate governance on the firm value of
companies listed on the Stock Exchange of Thailand (SET). The sample consists of 436 listed
companies between 2020 and 2023, analyzed using multiple regression analysis. The results
indicate that certain factors positively influence the return on assets (ROA). The findings reveal
that the proportion of the top five shareholders, the proportion of the audit committee, and the
corporate governance score have a positive relationship with return on assets (ROA). Conversely,
the proportion of institutional shareholders and the degree of board independence are negatively
associated with ROA. These findings suggest that effective corporate governance builds trust in a
company. When companies have a more stronger presence of five major shareholders, a well-
represented audit committee, and high governance scores, As a result of these factors, the firm’s
value tends to increase. Such insights provide practical implications for shareholders and other
stakeholders in evaluating corporate performance and making more effective investment
decisions.

Keywords: Corporate Governance, Return on Asset, Stock Exchange of Thailand
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AOP Ao @1gvasUsEsUrNeUIINT GRC Ao MswWIAulnvesuIEm
ACS Ao TIUIUAMLNITIUMINTIAADY € Ao Amnueaandey
SAC Ao dadiuAnenITUNIIATINERBY
NaAN1538

Nan1IATIEidayanIeaiAganssaun (Descriptive Analysis)

5197 3 uanseadRTT U Tios U ueTlUTewLU sl lumsAn Sunusiedy
1,744 gateya Insdneandondsiannised 3 wuir dadrunisiorulasdfetuselug 5 seusn
(BSH) Ladwetfifosay 61.76 (SD. = 16.57)neildndrudngaiifesas 14.47 uazgeaniiiosas 99.56 4
‘Uwawwmiuﬂqmmamamuimg'ﬁmﬁﬂszf\;ﬂm”asuaqnﬁﬁaﬁ:uﬂ'ausﬁ"mqq RV LRGIERTN
ANENTTUNTUALEUTNT WU D guesUsEsuEnEUIS (AOP) HAladueg70.48 U (. = 9.72) Tavdl
9199180 34 U uazgagn 104 ﬁﬂﬁQUQﬁ’mL‘ﬁuéﬁiz‘ﬂmﬂiiuﬂ’li (AUC) waegfii¥esay 43 (S.D. = 0.10)
uay ndIuAmLNIINN1INTINERY (SAC) LAtegiifenay 33 (SD. = 0. 07) d7u FuInAUNTIUT
n37389U (LACS) mmummﬂawamama Logarithm 5353417 :uml,aaaasm 1.13 (S.D. = 0.11) uenanii
Uyndlvg viieussunuesay 63.30 szmsmimumwuaauuzywm@ﬂmg (BIG4) Tusunmsiiugua
fans nud seduazuuun1stAuguaionis (CG) fAedsegil 3.60 (S.D. = 1.96) MNALLULLIAY 5.00
Fauansliiiuinisnngusiiegdassufimsiiuguaianislussduiia Wefimsanduteyanisnisiiu
ShsmansuLMLIINAUNING (ROA) Tradseyfisosar 5.36 (S.D. = 7.58) Insfiasuusumuitfesas
-27.70 qufsilsgeaniidosas 34.72 amnuidansnsiiu (LEV) viednmamildusoduning ade
9g#1 0.44 i1 (S.D. = 0.21) WWAYEIRINS (LSIZ) FlAnaAewiniy 3.88 (S.D. = 0.69) @usulsiiniuns
wastoyangns dadaugfioviuaantu (LONS) uaz nsiasaiulavesudsv (LGRC) fiaads (dsudasd)
9¢71 -6.42 (S.D. = 3.17) uaz 0.31 (S.D. = 0.81) AUy
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M13199 3 ARy AeEdan ANER Lavdluleuuuingguy

AuUs Aade AgeEn Arngn du GRQHT) GRGHIEN
(Mean) (Max) (Min) e (Skewness)  (Kurtosis)
(S.D.)
dadugtioviuanitu (LONS)! -6.424 0 -10.749 3.167 1.293 0.199
dadugdeviu 5 91eusn (BSH) 61.755 99.56 14.47 16.572 -0.224 -0.336
918U89U5251UH18UMNT (AOP) 70.475 104 34 9.721 -0.479 0.764
FIUIUANLATTUAITATIFADU
(LACS)! 1.133 1.79 0.69 0.107 2.035 7.21
dndrunnLNIIUNITNTIEDU (SAC) 0.329 0.63 0.16 0.074 0.334 -0.061
unvesdtinauaeulyd (BIGE) 0.633 1 0 0.482 -0.552 -1.697
anududaszaeanssunis (AUC) 0.43 0.8 0.08 0.101 0.764 0.499
sEAUATILUUNSIAUgLanans (CG) 3.599 5 0 1.963 -1.089 -0.492
ANABIN1eNSEY (LEV) 0.438 1.13 0 0.213 0.006 -0.953
YUINYBINING (LSIZ) 3.883 6.54 2.53 0.69 0.776 0.505
nMaasAUlnIeIUIEN (LGRO)! 0.306 5.95 -1.9 0.808 0.752 1.771
ST MANDULNUIINAUNTNE (ROA) 5.359 34.72 217 7.58 0.154 1.577

a

sy lnemsdnseandunus

nan15AAssideyadieanay
NaNTIATIERAENUSEANSandURUS (Correlation Analysis) 91nATIlATIERAENUTEEAND

anduiusvesiulsuiazgnuindiuusBasenAnw Mmuusnu warduusauguiladuUssansanduiug

Day

o

o

9/5¥1319 0.000 §19 0.494 Gagluszaumdsliunans wagliiiu 0.80 Aldlun1siarsaudym

)

A o

Multicollinearity (Hair, 2019) aunsaaguladnnnduuslusianuduiusluseaunidedidny na1imadi
wlsasnandaudasereiu FelineliiAndaymn Multicollinearity Tunsiimsnzvinnuanaaedeng
Aauandlun1sned 4

AN5199 4 WARINANITIATIERANELU S ANTandunus

fauls ROA LONS BSH AOP LACS SAC BIG4 AUC CG LEV LSIZ LGRC
ROA 1
ONS 0.000%* 1
BSH 0.027* 0.000** 1
AOP 0.190 0.143 0.000** 1
ACS 0.209 0.044* 0.265 0.149 1
SAC 0.001* 0.000**  0.035* 0.000**  0.000** 1
BIG4 0.319 0.002**  0.000**  0.494 0.185 0.000** 1
AUC 0.000**  0.000**  0.480 0.000** ~ 0.000**  0.000**  0.223 1
CG 0.000**  0.000**  0.001**  0.461 0.067 0.000**  0.000**  0.000%* 1
LEV 0.000**  0.000**  0.001**  0.005**  0.260 0.000**  0.000**  0.023* 0.000** 1
Lsiz 0.000**  0.000**  0.389 0.331 0.000**  0.000**  0.000**  0.000**  0.000**  0.000** 1
GRC 0.000**  0.000**  0.000**  0.010 0.010 0.147 0.000**  0.103 0.000**  0.000**  0.195 1

*seautivdAi 0.05 , ** szautivdAgi 0.01
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nan1sInTedeyadleaiitiayuiy 1nen1sATIEiANINNReLTINY
A13797 5 LAAIHANITIATIEVANILANDDEITINY

Coefficients®

Model Unstandardized Standardized t Sig. Collinearity Statistics

Coefficients Coefficients

B Std. Error Beta Tolerance VIF
(Constant) 7.452 2.551 -2.922 0.004
LONS 0.005 0.056 0.002 0.097 0.923 0.803 1.246
BSH 0.012 0.010 0.027 1.254 0.210 0.932 1.073
AOP 0.046 0.017 0.059 2.755 0.006**  0.935 1.070
LACS 0.027 1.538 0.000 -0.018 0.986 0.910 1.098
SAC 7.817 2612 0.076 2.993 0.003**  0.662 1.511
BIG4 0.288 0.340 0.018 0.848 0.397 0.925 1.081
AUC 0.917 1.685 -0.012 -0.544 0.586 0.861 1.162
CG 0.529 0.088 0.137 6.022 0.000**  0.837 1.195
LEV 12.096 0.838 -0.339 -14.442  0.000**  0.782 1.279
LSIZ 2.283 0.318 0.208 7.182 0.000**  0.516 1.939
LGRC 3.343 0.204 0.357 16.370 0.000**  0.911 1.098

v v o v A

**sgautiodAgi 0.015zautud A 0.01

'
Saa a ' '

a5 5 wanisAnudadensmituquaianisifiaviwasdeyariianisnudn daus
aszausgiuAziuuNsmMAuguaianis (CG) anuduiusiBeuiniuyariansegwiiioddynisada
seU 0.01 Ineilenduussansintu 6.022 Ssvmnoanudn iWeaziuumsmiuguaianis (CG) ity
arnfamsasiutunaluge luhueaferfuorguesszsuiheuins (AOP) uasddiunnznssuns
#352980U (SAC) ﬁmmé’mﬁuﬁ‘@wmﬁmﬁamﬁa]msashaﬁﬁaﬁﬂﬁﬁgwaﬁaﬁizﬁu 0.01 Tnefiduuszans
Wiy 2,755 uay 2.993 AudIiy anngnanu m'iLﬁ'méﬁmmm&mmﬂssmwﬂwu’%mi (AOP) uay

e =S). ®)

dndIuANENTTUNIATIAADU (SAC) %damaiﬁ;gamﬁaﬂmﬁm%u wenniifamuiidaudsaaunu aun
2947915 (LSIZ) uag NMsasaiulnvesu3un (LGRC) danuduiusidauiniuyariianisegeilleddny
eadffisedu 0.01 vassfinuidsmnenisdu (LEV) fanuduiusidauiuyaninanisegreiltedey
yeEdfAfiseiu 0.01 9nnIMAgaU multicollinearity Tngldien Tolerance waz VIF wuin #1 Tolerance
9¢38W319 0.516 - 0.935 Tsganiunausinazliifidlairlnd 0 dauen VIF ogszning 1.011 - 1.695 G
nunaet 10 wandiiuinaanuduiusseninsulsdassudasfiusulsdasedu q lulueatisesu
mun fetuiudsdassildlunsiteadiilifitgmdeseuduiusiuesszrinediuys wieldfitam
multicollinearity ag19iided1Agy 91NN15MAEOU Durbin Watson 91nkUUTIA89N150A0085ANVINAY
1.916 Fadlnda1d1ade 2.0 egrefidoddny mﬁﬂq%ﬁme"waaaLﬂulﬂmwmﬁﬁ’aamuﬁgmﬁﬁmﬁdw A
AuAAIARABY (residuals) Wudaseretu warlifidym autocorrelation (AuduuSluaie) il
fodfmnaadfsaiy nansssanuadulseans (coefficients) LALAIANINARTIALAT BUIIATEIY
(standard errors) vesuuuiaesdsieindauindetio vilvausalinadniililunsiinseideouuu
(inferential analysis) wagn1snageuANUiidedAynsanAvesLUsiApEuuNzan (Lee et al., 2024 :
2-17)
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v
oo

msﬂﬂwm%ﬂummﬂi aaﬂLwaﬂﬂmawﬁwaﬁuaqmsmﬂmLLaﬂamsmauammmimawsw
smsSelunanandnninduisUsumelng Iﬂaﬂaumamﬂ‘uwﬂﬂmmmu 436 V3T lngnanTiATIzi
mmmumaaﬂLﬂuaamawaﬂ G RansTnudsuInuasNanszEnudNay JanunsaefuTeranIsing
el
NANIENULTIUIN
1. 918v99UTEEUHN8UTYNT (AOP) e[,ui‘]muumamaamawivﬁmmammimaﬂi ¥NUAD
ﬂaEJ'V]ﬁ"ZJENENﬂ maamﬂamﬂwwmmmm Birchall (2024) 'vmm’;’n Use muuwwmmamm GREWPR
‘Uiﬂ/i’]iﬁ](ﬂmimﬂﬂiEJ‘EJ’NiJ‘UiuﬁVlﬁﬂTW WﬁamwaﬂumsL‘LJasJumamenwLﬂaﬂuLLﬂaﬁamwmm Ay
LLﬁlﬁUﬂmuﬂmm’lﬂsuﬁ’mmwmum*&Juaa Wlosnsivszaunisalfiunnni
2. FEIUAMZNTINNNTATIVEDU (SAC) mimmyﬂﬁumimmaawme‘waLLaummmw
amaiwmsmmaama mﬁam/m']mm‘maﬂ13Lquummaﬂmaqmmu ammmammwmma WA
mmaaa%www aamﬂaaﬁﬂumimﬂwwm Khunkaew et al. (2021 : 161-162) mwmwmaummu
ANIZNITUNNTATIVEOUT R BaNouaziiUszaVS A azdannudssandedenielulsd dawalinis
3'1mummLamammuaumLuuiﬂwijaaamauaﬂ
3. 9% mumuuumsmﬂumamms (CG) Namiﬂm&}’]WU’J’m’ﬁmﬂUﬂLLaﬂﬁﬂﬂ’]i‘Vluﬂmﬂ’]W
LLawLﬂulﬂm'mmmﬁmmmmwaLﬂjamﬂmmammmi muaamﬂamﬂu wmwmaaﬂuawwmﬁiﬂmwa
AudsBu (Sustainable Capital Market Development, 2024b) ‘1/1ﬂanmmﬁﬂgummwaﬂmﬁmmmLLa
Aansiinaunsaiiananauunuls Tnetisanaudssdunsiidunusasiudnsnanouwnuan
Funsng ‘UQLUUﬁ‘UQEJﬁ’]ﬂﬁJG]E]ﬂ’)’]iJSJUﬂQ‘UENﬁiﬂﬁﬂuiuEJuEJ’]’J
4. mmm"uaqmmi (LSIZ) Lﬂu‘ﬂ%amﬂmmamamamamimLuuqm inwmu’ml‘wmu
NINYINTUAY qummwam mEJquiaﬂwaiumiLmﬂmLLauquﬂiwammwhmimLuunm A0AAADY
AUUNAMUVBY Nasrudin (2025) mﬂmwmwmmmmiﬂwmmmL&uawul,l,awmw&nﬂimmmﬂams
yumdn dwmalinssidunuiivssansamana mm"l,ﬂamiaswwamuLmuwmﬂm
5. A3 YLAUTLAYOIUIEN (LGRC) Lﬂuﬁ'gmmwmﬂmiumsmmumms Fazvioulmdiud
mmmmmiuﬂWiﬁmiﬁﬁﬂivﬁmémw AUENNTOIUNNTVEBAINTT warANUEILNTaluNSYNilsYes
U39 Fedonndadtun1sunA1uves Chen (2021b) Na171 wammimUimvmmiammtmaa
Lawulmm’l,ummLﬂwﬁﬂwmwvaam Weswndszoznainsanidufonisfisiuiuain dewane
Foduavesusom ﬂ’nuu’lLGU’eJmJLLa”US“”mVleSLQUV]G]ﬂ’J’]UiHVMEJEﬂUi”EJ“’L’JmLStMGm
Nﬁﬂi“"i/l‘UIﬂNaU
1. mmmmmqmmu (LEV) m’mLammammmﬂuaﬂﬂﬁ]ﬁ]wumaamaLﬂjqaumamam
Aans Tnetawslunsaifanseuiauay ammamumwmwu awaawalwuswamLaammmmsaiumi
mLummamﬂuﬂivammwLLavammaummmmsﬂumﬁmvm A0AARINUNISANEIUBY Yang (2020
1 679) ﬂanmmmLamﬁmammumwuawuawawauﬂmmﬂ”nwmﬁmmumuua yAUa1nnsalunis
Frszniivosuion
Imaaiﬂ mamiﬂﬂmuumumwmaammm%ﬂulﬁawqwgmn,mu (Agency Theory) LLamﬂiwqu
muwmmamaauusw‘[wm ﬂmaﬂamﬂﬂmwwaauuma‘iwmmamawumﬂ mimumuamimuma
waﬂiﬂmuﬁuaamaam‘im&mum} mﬂiwammwmmumuﬂu wmauuawaiumawuwsaasﬁjmmmLmuaﬂ,m
Luaqmﬂwaawuﬁﬂa’L‘mwmmsammu AIVEDU LhaL ummﬂumimuﬂumﬁmmuﬁuaqwmms yonanii
mmummaammwm Sos wqwamﬁmﬂummmmﬁ (Corporate Governance Theory Imwamﬂ,mwum
mimﬂuml,ammi‘mml,aummmmmuaﬂmma y9IAUIENDU 9% Lﬂuﬁmamﬂmwauuauﬂumw
A0S HANDULTIUTIA aawmmwauu‘imuuaawu LLavmmsmﬂwmamﬂJaammi"l,maaNuuﬂﬂ,u
sreze7 981915ARML ATINHULAY Usmiwmiﬂwmammﬂ 9 1/1afmmwaﬂizv]umauammmsmm

I a
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Abstract

Income tax is the main source of income for national development. Attitude towards paying
income tax is what makes people realize the importance of paying taxes and makes tax collection
efficient. This research aims to 1) Study the level of attitude regarding personal income tax payment
of community enterprise groups members in Roi Et Province. 2) study the level of knowledge about
paying personal income tax of community enterprise groups members in Roi Et Province. 3) Compare
attitudes about paying personal income tax among members of community enterprise groups in Roi Et
Province, classified by to personal factors. Data were collected using questionnaires from a sample of
384 people. Data were analyzed using frequency, percentage, mean, standard deviation, independent
t-test and F test. The research results found that, the members of the community enterprise group
have a high level of attitude towards paying personal income tax. They have a moderate level of
knowledge about personal income tax. Factors that affect attitudes towards paying personal income
tax among members of community enterprise groups in Roi Et Province are gender and educational
level.

Keywords: attitude, personal income tax, community enterprise groups
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Abstract

This research aims to: (1) study the demographic characteristics and purchasing behaviors of
consumers in the Bangkok metropolitan area when using the Shopee application; and (2) analyze the
influence of online marketing mix factors on the purchasing decisions of these consumers. Data was
collected through a questionnaire administered to a sample group of 400 people who live, work, or
study in Bangkok. The statistical methods used were frequency, percentage, mean, standard deviation,
and multiple regression analysis. The research findings revealed that 1) The majority of the sample
were female, aged 41-50, and were students with an average monthly income of 10,001-20,000 Baht.
2) In terms of purchasing behavior, most bought products via the Shopee application 3-4 times per
week, with an average spending of less than 500 Baht per transaction. They expressed a high level of
satisfaction with the online marketing mix factors, particularly privacy and promotion. And 3) The
hypothesis testing using multiple regression analysis confirmed that distribution channels, promotion,
personal service, and privacy factors had a statistically significant impact (at the 0.05 level) on the
decision to purchase through the Shopee application. The results of this study suggest that Shopee
should prioritize these factors to improve its marketing strategies and better meet the needs of

consumers in the Bangkok Metropolitan Area.
Keywords: Online Marketing Mix, Purchase Decision, Shopee Application
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NALUUADUNNKALNITIANNINVBIUUADUDY LAgTAT1ehaInNIsALATIENETT 15
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Aa8un (Mean=4.13, 5.0.=0.534) sesaslufio nisiazuaramdeya sgluszauiiudisuin (Mean=4.12,
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o w aa
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Abstract

The study “Strategies for Enhancing Service Quality of Accommmodation Businesses in the
Southern Sea Islands Tourism Development Zone to Accommodate Russian Tourists” aims to 1) to
study the service quality of accommodation business in the Southern Sea Islands Tourism
Development Zone to Accommodate Russian Tourists, 2) to study the opinions of accommodation
business owner regarding service quality development of accommodation business in the Southern
Sea Islands Tourism Development Zone to Accommodate Russian Tourists, and 3) a study of service
development strategies for accommodation business in the Southern Sea Islands Tourism
Development Zone to Accommodate Russian Tourists. The researcher employed a mixed-methods
research design, combining quantitative data collected from 400 Russian tourists in the Southern Sea
Istands Tourism Development Zone and qualitative data obtained from 8 accommodation business
operators in the Southern Sea Islands Tourism Development Zone.

In terms of their opinion regarding their perception of service quality, it was found that all 5
aspects of their opinions regarding their perception of service quality of accommodation business in
the tourism development zone of south sea islands are at the highest level overall, 4.64%. Their
opinion toward responsiveness has the highest average of 4.84%. In terms of business owners’ opinion
and the service quality development strategy, attentive service and business service standards
combined with staff’s skills, partly create standardized service. In terms of the findings revealed five
key strategies for improving the quality of service among accommodation businesses in the
Southern Sea Islands Tourism Development Zone to Accommodate Russian Tourists: 1 Tangibles:
accommodation service providers should focus on building a strong brand image through physical
aspects such as the premises, staff appearance, facilities, and overall service environment. These
tangible elements significantly influence customers’ purchase decisions. 2. Reliability: accommodation
service providers should regularly review and enhance service skills among staff to ensure professional
expertise. Emphasis should be placed on following standard operating procedures (SOPs) to ensure
consistent, dependable service delivery. 3. Assurance: accommodation service providers must
implement methods and service practices that promote a sense of safety and professionalism.
Customers must be able to trust that the service offered is reliable and delivered with competence. 4.

Responsiveness: accommodation service providers need to demonstrate readiness and willingness to
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respond to customer needs through adequate staffing, sufficient facilities, and a supportive service
environment. 5. Empathy: accommodation service providers should deliver service with attentiveness
and care, showing understanding of the travel behavior and expectations of Russian tourists.
Additionally, developing Russian language communication skills among staff is recommended to

improve service effectiveness.
Keywords: service quality, accommodation business, Russian tourists
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Abstract

This article aims to study and analyze the characteristics of transformational leadership in
relation to innovation and organizational performance by considering the characteristics that
leaders have influencing their colleagues and followers through the following characteristics:
organizational leadership, idealized influence, inspirational motivation, intellectual stimulation,
Individualized consideration, Self-Efficacy Building, collaborative Enhancement, supporting for
learning and development, and Empowering followers. It also considers the role of transformational
leadership in creating and promoting innovation in organizations, classifying innovation into several
types, such as product innovation, process innovation, marketing innovation, organizational
innovation, service innovation, and business model innovation. This article also demonstrates the
relationship between transformational leadership and innovation that influence organizational

performance in various aspects, namely, financial performance, operational performance, customer
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satisfaction, human resource development, increasing efficiency and growth, market adaptation
and competition, creating competitive advantage, supporting learning and organizational

development.
Keywords: Transformational Leadership, Innovation, Organizational Performance
uni

Tugafinisudetumagsiauaznsidsunuasmaneluladiint uetnernis asdnsdesnisdiind
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seugilsudsaulanaz@nude andnvarveanzginswWisunlasnduiusivuinnssuuay

HAdUnNTYRI0IANT Taufaunumangiinisiisundauasuinnssuniidvsnanenadugnsretesns
wenaniifail datauauusdonisasisfiinmsivisuulasietuinfeuuinnssunasnadugns Iiinesdins
wazUszmeBnme

L4

Y o § { o/ o o o <
Auanwauzrasnzdiinsuasullaiduiusivuinnssauasnadugnsvesedns

azfiimsiasuuas Wunsruaumsiifiilduiidngefsunuuasdmalaeasuuas
A e mauazinlligaduniiininnts fautauansavesamauuazdnulillg
seduigaty shlmiAansnsgviinilunisfauariderimivesesdng Meghady Matanmninuienisia
Aodu vsanind (MBNQA) lunsiaiiueulifuesdnsiidanuiuaalunsuimsdnnisuag sy
msimdnnsuazinasinisUsziures MBNQA anlilussdnsannsatioiisszavsnmlunmshauas
nsliusnng Instamizlumnedl 1 msthesdnsfiiiumsussiiunasiananuasnsalumshesdnsues
fuin el sofmunideiad Wiushe wardeudidniau fnaedosiimadeasuasinideimidulug
MsUFTR sdsmsaisanminadeufiduaiunsifouiuasmaiannegisioides :mnnsAnywuinns
1 MBNQA yndl 1 unldlussdnsdreifindszavdamlunisvinny annaimslviuinns wagifinainuils
WolavesUszvwu (Chiarini and Vagnoni, 2021) @u Bass and Riggio (2006, pp. 3-7) L@We11AT¥UIUAS
fifuhiavswarodamnuviernu awnseyirugudnuy 4 Usens wiefidondt “ars” dail 1) sl
anSnaseg1adgaunisal nien1ei¥eunsil (Idealized influence or Charisma leadership) 184
nsfiguussngAnudunuuegiedmiudanu danuAnaieassd wesnisallna uazysadrsany
wigAulaliiuesAng ﬁmmLaﬁsnammLLama’mmmmiumsv‘hmuLﬁuﬁaaﬁwaaﬁmu 2) NMTATN
wsstuaala (Inspirational motivation) wanefis nmsfiguildnisgslaliiauinusetuniala lagass
wsegdlaamnngliliauiivimeriliganuAnmnunseiiosesu Wimddadmalunsufifau daesuls
dmuvihausaududuiiv 3) nsnsedunialyey (ntellectual stimulation) firasnseduliinunszmin
Selgymsing q MAnduluniaeu ﬁﬂﬁﬁm’mﬁmméfaamsmLmea“lmeLLf’fﬂmmﬂuﬁmmmﬁﬁ
i Wieliinadluazadassd Inenseuindemuddgyuesymiintuluesdng 4) nsdnids
AaAveIAY (Individualized consideration) fihezdiufduiusiuuanalugiuzludin linsouaienlald
dauduseyana innugismdeatvayunisvhawesiniuane Insduasuligauladnisiaw
pueamIuAImansa auadalildmuuasgiu uenani falltfnivinisdnvanevinudiviaue
AudnwarveiinsUasuuaenly o17idu siang et al. (2022) lausin msassrnudesilunuies
YoeKmY (Self-Efficacy Building) Lﬂuﬁﬂmﬁmmﬁwmsﬁﬁwﬁm‘iumidaLa'%mmwliﬁmmﬂ?iﬂmmm iy
Afiuszansamannsadigligmuidniulaluauannsavesnueanaznsyiausauduluiin du
Avolio et al. (2023) nd1331 MItEsuaT1aNsviuTINiY (Collaborative Enhancement) wazn13asa
anmuandenfiatvayunsiausniududandsaudnvasiiddey fuiAtauaansalunisain
anuduiusfinuanszdunsihauuiuluiinesdilinsasuuandulegisdivszdniam dmsu
Ghasabeh et al. (2020) lsaanuiiuI N saduayunsiseug wagwaul (Support for Learning and
Development) dwsugmundudaiiddalumsadiamsidsundasdidedy fihigadunisSeuiuasnis
saunannsadelimuiauneg wieidouasiinumionlunsuiietun 1adsuutas uenaini
Hsieh (2021) taueI1MsHBUSIUNTRAULA1L (Empowering follower) Faga31sanmuwIndoniidaeasy
mnuAnaseasIALasm s innssunllunssuaunsieny fihiddnvarnsudsundasesatiuayy

o o

NINTIINGINITIANTT W TINeNFATUNS TN 9 aUuil 2 nqunien - FmnA 2568



Journal of Management Science Research, Surindra Rajabhat University, Vol.9 No.2 May — August 2025 | 426

Twiinaassddll 1 wagBoufananuiianain SedeliiAauinnssuitanmsansedunadugrives
23AnslA

nsflesdnsarusrauarmdfaléity Ssiosdusznaudnuatstsznis uidudufio msaisassd
uimnssuluesdng Tennzdinisdsuuvas uazuinnssu WuwnAsdidauduiusiuegnilndda
aggihmadsuidasiunumddglunisainasduazduaiuuinnssulussdnsidusdrann Tng
uinnssudunszuiunsaiisassd Anduiaun fannsailuujifess uazdnsmeunseengyuvuly
Snwapvedhmifliinedinneu wiovenmidegudifuuslisunisusuusaaiausaiamtulm fudu
winnssudadunszurumsvidenadwivesnisindu Wauudousuugedsiml 9 fawnsadranldlnan
Uselowdle ldinavilundnse USnns nsguiunis vﬁaumﬁm winnssuanansaintulunans q s
wu walulad nsAne Msuwnd nsuimsdnns uazdu 9 uaﬂmﬂummmmum%Lﬂuaaqﬂswmw
van 9 lun uinnssuiidunsfaunsiosenaindsiifieguda (incremental innovation) wazuinnssud
\unsarsassddsll 9 Alsleeiiunneu (radical innovation) annsAnauvestindsinisateyin
yilvannsoduunuinnssuldidunansussanamdnuasuasnisldau dai 1) unnssumandos
(Product Innovation) tfun1siauwanfasllniviensuul jmansusiidoglidty enasmdans
wWasuwaslususudnual auautd vieussansawveamaninet ileriiunuamieauienelaliii
Q’U%Iﬂﬂ (Damanpour, 2021; Crossan and Apaydin, 2020) 2) WInN53UNIzUIUNIS (Process Innovation)
\Hunsusudgenszuiumsnaanioismsdndunuileinyseansam andunu ielfiunaninves
NanAYaruInIg sadensdmalulaglui o wWrnlglunszuiunisuadna (Birkinshaw et al., 2021) 3)
winnssun3man (Marketing Innovation) lunsthnagnsnsnatal q it 1wy msUduasuuss
faust mslivemsnsindmingln viensldimadamsnasiviuaeifoiiunissuiuazsenueves
nAnS ot (Grewal et al, 2020) 4) uans5UBIANT (Oreanizational Innovation) 1 uA151WA BuKYAS
laseasn903AnsnTan1sdnn1sneluesAng 1wy nsiszuunsviaulnianlyd n1susuuanisdnnis
n¥nensuywd wionsadreTaussuesdnsiiatuayuuinnsy (Teece, 2021) 5) uinnssuuinig
(Service Innovation) lun1sassuimslninievuussuinisiifiegmetfiuanuazainauty A
wela v3enuildfuainuing deerenmfinsinauesuuuuuinsinm o vienslémeluladlunis
T9u3n"3 (Ostrom et al, 2021) 6) uinnssalannagsia (Business Model Innovation) {umsusuiasy
Uuvugshiaviolsnmaieneliveseseing wieliiAnnsiivTnegiedBunazanmnsoutstulunanléa
893 \u niaususnvidondnfasiluguuutlvel vienisldmalulaslumsasisailfidiounis
h;iﬂﬁ] (Foss and Saebi, 2020)

oglsAmuanzdihnmsdsuutas lunndeiyatunsaiussiunale msidsuuas
AneRuasngAnssuvesiy samdinisaiiausseniafiberoniadouiuasuinngsy ssddsznavdy
vosnihdnusiitngnosuiet Yssneuseniadusunuuiifigeumsal msadusegdla mansedy
el waznisielalddauduseyana 9u3desulng 1Wu Hoch et al. (2018) uag Banks et al.
(2022) veneaudilaluisaresruszneu Inewiuinduilivsadudasiusadunale uidwodivinue
msdnnsauduiusnmeluiin uazduaduliAnanuAnaiisassdediereiles nvasuud aadnvue
fanarndeuloadunisadraudanssulunanedd 017 n1s5iunansasiviousnnslva nsusudge
nszvrumMIngluesdng maiarngluuuNMInan waznsasluinagsiafinevaussronsiuasuutas
YosanLAINgen et 11uves Avolio et al. (2023) wurhnsaduayudnalidanuiulaas ity
msdndula WuleulvddyivinliAsuianssuegisdsdu mnuddgueannefinsasuidasiegi
mavimthiiidy “dause” Aelfesdnsanunsauiumuaziulnvianatsanuliuuou oudsensaiig
useumalaligmusslugitmnesmuazindudehiniy 4 vusierfuifynseuiinsnsznn wu
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vnfiajsairsuseadunalesnifululaglifauinalanisdnnis e1avinlinisvasundadlianunsa
Uiiqwalﬁﬁﬂ (Jun & Lee, 2023) uaﬂmﬂﬁl UNIUINITUNTIY 19U Eisenbeiss et al. (2020) tag Zhang &
Wang (2021) §sldiausin madenleanmziihdvuianssulinsgnueafisssuuan udasiansan
KANSENUAUAURIE 19U Nszuilifisty emdssnaudumalunannaes warkssnadusernim
nsfinsaniddmnsfanandielfesdnsnsemindaisnsthanefihmsdsuuadluussgndldldeeis
wzauazdadu oy ileideulssmudnuarresnnyfinnmsasuuUandiiuuinngsy asuldh
frnfummdndyitlugusgimuniiens fadeussdunala wesfaduayunsideunias mavhan
drlagauduartedfnvesunAndindunyuadfyiiastaeliosdnsannsnavaunasemininisads
uinnssuuarnIsUTTaNadugslusruzalfegnuriate

nnfingsndisiu lidesdunmgfinaudsuamieuinnssy Aduivuniesdefitilug
\Wmnegagadonisaiianmailituesdnind enadugns vesesdnsiuies §wadugnsvosesdns
(Organizational Performance) LIun13inaudsavesasdnslunisussaimunenisgsiauaznis
fuduau Fsanunsaaldanmadnsnieniadu nmsufifau nsuinsgnd uaganufianelaves
wifneu nsTanadugus 1 azdaslisdnsanunsniinseiuagdsulsanseuaunsiaudi e
Usgandnnuazainsanuasgiulaluszezen (Contu, 2020; Emerald Insight, 2020) Imawaﬁuqmémaq
sAnsilmnudiiusfunnigdihnsiwasuasazuinnssuriaiueniuliioon JsdsnaliAnnuaives
sAnsudonadugrsvesesAnsluvatsduenfiau 1) UseAnSnmn1snnaiiu (Financial Performance)
\WumsiamamsddunuiiAsadestueld fls wagnaneuunuanmsamu esdnsidinadugninis
nsRuARindnsUImMsdnnsiia msandunu wagnisifingenuie (Contu, 2020) 2) UszAnsaimnis
fLtiugnu (Operational Performance) N13IANANITANLTUIIUNINNITNER N1TUTNIT LAENTEUIUNIT
melussdng Fasmdsmnuanunsalunisndn msdads msdanisadsdud uaznisu3nisgnin (Emerald
Insight, 2020) 3) AuTanalavesgnAn (Customer Satisfaction) N13inAuTanalavesgnAfedua
v3oUINslA3U Seilnalagmssion1sinugnAiiuaznisiagagndnlud msneuaussion NI
LLazmmmw’j"asumavﬂﬁ”wLfJuﬁlﬂﬁwﬁzy@iamaﬁuqm%madﬁﬂi (Emerald Insight, 2020) 4) n15WmU1
niwensuywd (Human Resource Development) n15iannudnsalunmswaunmivainsawazinys
Yaaniinau MsadanInndeun1svininuia warnisaiuaiannugniuvemiinuiuesAng
(Contu, 2020) 5) NMsHinUsEAVSAMLarn1TaSaAuln (increasing efficiency and growth) winnssudl
unumdRglunsuiuuseUssavsamuasmsiesapiulnuedssdng msisenuinesdnsidiauanunse
lunsdudnnssuunldanansaimundaduivazuinisig 9 Ysudsanssuiunshnulineuaussie
anudeInsvemaaldiiiiy wazanunsaarenelduazilsgenitesdnsiilaiifuuinnssy (Higgns,
1995; Hult et al., 2004; Jiménez-Jiménez et al.,, 2008) 6) N15USUAILALNITLYITUIUAAA (market
adaptation and competition) N5t ianssunlddasliesdnsauisausuiadiduaninuandeud
Wasuuasldognsiivszavsamm msthuinnssudanlilushunseanuazimealuladinansznuogisd
HodAgaonan1Taiuiueesesnns (Li and Atuahene-Gima, 2001) 7) n1sas1sanulalisulunis
uwt99U (creating competitive advantage) n1siutnnssuyldeaefinaiuaiusalunisudsfuves
03Ans MsAnwmuInuianssuiianuduiudidauiniunsairamadungnsialugsie Inslamzlus
AMAINAITUTNSHazInAlulag (Lam, 2021; Leal-Rodriguez et al., 2020) 8) Myaduayun1siieusiay
NNTWAUIBIANT (supporting learning and organizational development) u"i’mﬂiimhadqu,a%mm%‘auﬁ
wagnaiaulueadng Uuusinssuaunmsvheuliiduegeroiiies naisudainnismaasuay
FoRananlunszurunsuinnssutelfesinsannsafivinuaziannldognadsiu (Patky, 2020)
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PNNIANYINANIUVBILNIVINITVABVIIUAINATITAU {LTB UM NYMEYaIN1IwHEINTS
Wasuuasdimudiiusivuinnssuuasnadunvisvesesdnsedidlnddn dafuSeiliiTeuinnuaulad
wnsiunumanzfinsisuauesuinnssuiasidvinaenadugrsvesesdnsegnls faaz
nanlududialy

a '

° | o i Y £
unumnnedinisasunlasuazudnnssuniavswadenadugrsvasesans

9 o aa o |

amzfinswasuulas Sunumddglunsonsedunadugrivesesdns furfiddnua il
anunsaaiausstumalouasifdevimidaaulumsiauesing msfinvmuininnefihnisasuuas
fuanszvudanindensiiinuszansamlunsinuvesmine msiauaiunnufnaiassd uazns
Wuanuftanelalunisyeuaesmiinau (Hsieh, 2021; Mohammed and AL-Abrrow, 2023) @2y
winnssuslunumddalunisifisussansamuazamannsalunsuteduveseadng nstuinnssusn
14 azglosAnsaunsaUiulsanssuiunsyiney nMsiauRaadaelng 9 wasn1snouaussionIy
Ao9N15909MaAlA0E1939057 (Hult et al,, 2004; Patky, 2020) 9MnN1sANYILayduATITINAIUYEY
tnimnisvanevinu Rertuaudnuurngfinisdsuuasiidiusfuuianssuuasnaduquives
osAnsfananudIt1eiu fidsuannsaarsiuuuuansmuduiusuesunumanzdihnmsiasunlas

wazuinnssundunssiuindoud iy ronadugndvesesrng lanenng 1

/ Amegunsdsuudag \ winnssu / HAdUVSYRI09ANT \

-M5UNBIANT -winnssuiuNandosi -UsgdnsnInmnensdy
-msfigninasgnedigaunisal -wianssuenu -Usgavgnmnnsaniiuey
-mMyafausstunnala NIEUIUNTS -Anufanalavegnan
-msnseRumalaan -uiAnssusunsnan NI MTNENTUY W
-sAnilaienmuAvaaY [r— -uinnssuesdns — -msifissgavBnmuagnns
-msadunnudeivluaues -uIANTINUINTS L3gLAule

VOIEN Y -winnssulueagsio -madiusuarnsuteduly
-MaaEsNasINTIIUTNY A0
-nsatfuauunIseuiuay \ j -nsasanuldlieulunis
A et
-nsseudualiiugniu -nMsatuauunsseuiuaznis

N J o )

[

Ml 1 fnvukansrnuduiusvesunumanggiinisiasuwlamazuinnssuiiduussdunioud iy
AONAFGVITUDIBIANT

fnn: G5 wisui (iJew)

NN 1 8nuINN1eNSUE sulUasBnSnanenadug s ve 109ANININ N TIAY
negeulaeruuinnssy Wunstuduinnnzfinisdsuwlasdannudifginistundeunmsse
NadugVIsUeI09ANns LazdiausaduindounadugvisvetaansinenuuinnIsusnale JelunIvnisias
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fussdvsnavaneviuilianuiiuativayuuunded Sndinisufoilussdnaduiivssdndlumansesdns
nanfennzfihnsiasuuasjuiuiimsnssduuazairsussiunalalifuminoniiielfiAnnisiamn
uarnaUAsuulasiiivssansam fuiludnvuriaraisanminadouiideswisronisinaivassd
wazmsvhausiudu lnglomzmsaaderimiddaauias msatuayulvninnuildmsulunisdndla
(Banks et al,, 2022; Gardner et al,, 2020) AMzgihmsiAsundasdaaiunsustiuanuinelusadng
Fadutaduddgiivinlmasuinngsy fihnmsdsuulansequlininnuudsiuanuiuasUszaunsal
WeawauAuamnsolunshnadsassanasuianssy (Neuyen et al, 2021; Gui and Lei, 2021) A17%
Fihnswasuudasiiunumddnlumsatiuayunaznssdunsaisassuinngsndegn fuidadesim
awnseadaussemaiilanirsuasaisassdvzdielintnauiiussgslalunisadrousanssu (Howell
and Higgins, 1990) uammnﬁ?mamuﬁﬁaL%"aqmw;g”ﬁﬁmﬁLﬂgauLLandqLa%‘quﬁmiumiﬁwmﬁli‘]u
uinnsaflvailnonisdaaiuanminndeuiiatuayuaiudnaiisassiuaznsidasunlas funiiuans
AnuandAlunIIUAsuLUAY 1y Svswalugauad ussgdlalunisairsusaduniala nsnszdunsdyan
wazmsiilsieneyana szaireiausssufidaaiumsudstiunsuas mafaumsdggluvgninnu
anmwuandeuiiBeromaaiiassduinnss esntiglininnudnesuaiuassduaginnuntuiie
vssardmunesiudu Jun and Lee, 2023) a"m%’ums%aﬁ”&L%"aqﬁm%waﬂuaamazQ’ﬁwmimﬁlammaqm
woAnssunsviheuiiduutanssuveantinaulag Khagan and Amina (2019) NWU3I1NIEHUINIS
WasuuasdaiedumaAnssumshauiiduuinnssuiunnalnds Wunsdiadamiuaiuse uaznis
fdrusaulunsihany wansidessyinneginsasuulasdmaiduindengiinssunisvianuds
uinnssusutadomad Tnsdnwannguiegneiifuminanu 281 au Mnesdnstrumilulssmadu
enmanturesiininmauasnasmidfodneiutlifiui nediniaudsuasiinanssnuegiannde
nsdaasuuinnssungluesdng susuuanudufihdlaadudaenisadaussiunalauasgdlaliinm
Antudndninvesdaes urlunumddglunisduasuanufnasieassauasngAinssugaaseassaly
mywiinau dagiuldannsddnviinaulafeanudufinues Mark Zuckerberg idnEnasg1en
#ouTRNTINV8Y Facebook (Faqiufe Meta) 4 suandliiudsunund drdgyvaanisidudiinig
wWasuulaslunisduaiuanuinmimaneluladuaznsimuanufnaieassdnieluesdng Mark
Zuckerberg Lﬁugﬂﬁamméhﬁ’zyﬁuaaﬂflﬁa?al,l,asﬂ’mm (R&D) Tunsduiadounanssuetsreiiies n1s
amusuNMTIEuaztanIves Meta ifinduann 4.8 wuduneaandlud 2558 1y 24.6 Wuduneaanslu
¥ 2564 Fauandliiifiufanusiufiazidufirsuanuiamimanalulad (Business Strategy Hub,
2024) uazaudugives Mark Zuckerberg ET&;J&L‘fiulﬂﬁwaﬂiwuﬁﬂ‘iwﬁuﬁuaagmwuqiﬁwm Meta
Feondomslavaninsadhmneduegrann wWuddwmuddyvesnnalusda msinaden wavaiy
felunsléo TnefidhmnefoasailindausssessuaudBuresuisnlussezem wuamaill
Wissustaiivayuuinnssulumeluladnislavansiniy uddsaonndosiutofiosanduaiossalunisld
fayase ust Security, 2024) uananil Steve Jobs ngndnsivinduiegaidndmosmadugniid
Fevim] aunsaduedenuinnssuneluesdnsld Tneuumanisvhend Apple uanslifudawansenu
SuBndeiifinilvensduaiuinusssuwisauAnainsassiiasanufnuiinanelulad fogremisd
TanusiuAensil Steve Jobs iiulufinseonuuunazdszaunisaifld Tnsdunsuiivairandniasiilsl
Wissuldouldasavhbu widddnuheuazaesnudnge uonand anududihes Steve Jobs 8l
unumaAglunisadieassa iPhone @ wudsulasnaluladnsdnvidods n1seenuuud iuasiy

Sumesimadldauine uazilsidunsiandivainuanses iPhone lsifisausiuasuisnsdeasvosau
widsrnaisnndndauaslimeutudeivadie uimnssuiifnanssuemuiusonaisgeansau Tng
wugnfsnnuanunanye Steve Jobs Tunisannisaiiagfmuaiiamauuliumianaluladlusuien
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(Brilliantio, 2024) ANuFav89 Steve Jobs lunsadreassruinnssusdsseiiomazmsiasudnaninyes
wiinulvianegassassdtugnaguliludmyndiuldsdiediin "uinnssufonuannsalunisueaiunis
wasuwandulena lilddvgnan’ msduaduaninuindeuiiaduayunisnaasauazanudumaign
wesiidlenmalunsizous Gsielir Apple oglunamiiwesnrminvimanalulad (Vantage Circle,
2024) du Jack Ma fifefaenduiun Uszauanudniaegnsadlunsnssdulsindnmurhauiiviimeuas
gndun Tnonasmaunnandudihiifidovied msesumduasmsdaaiurimuadiduanlufinny 3
fihiiAnsmanisalnmsidsuutasasAludamdunieduds nsueansallnadenagnsiiiuuse
Tumalalvmiinnuhauiioussguimnefisienzeusiniu unuilazaosaruauyniisaziden Jack
Ma Tiwiinanusndulasmenuesuazatvayulilinnufnasnseassd mensueuduatazduaiunnnuiy
Sasrlumevhay womaildifissidaaiiuinnssuiny uwidelininmudnianuuinseuuas
yulFiuunndu llseuuivogUassa sz mssouui@eanudumaniiadgfian venaindds
atdvayulifiunudouiananuianarauasBundadiituanueindiuin auavguiiiienudidyedis
§sion1sie1vugAMuTIMIsLazussaaud i vveeadnsluszeze1 (Geeknack, 2023; CEO
Influencers, 2023) AMzfimsUasuulasdidnuarddgiviiliuand1sanaefiguuuudu Tdun
nstdudunuuiifigaunisel (idealized influence) nsa1ausaduanala (inspirational motivation) N3
nsge un1ad ey (intellectual stimulation) waznastalas mruidusieyaaa (individualized
consideration) G’Tfamﬁ'disﬂauméwﬁuﬁﬂﬁﬁﬁwiajLﬁENLLGir?mumﬁﬁmamﬁvﬁmu widaaseuseInad
nsefuliiAnn1sAns Suuazuinnssunelussdns (Avolio et al, 2023; Banks et al, 2022) msiFexles
amggihnmswasuudasiuuinnssuusngdmavluvansiii Wy nisaraussdumalouasanmidosiuliig
AIUNANEUDLUIAA WY miﬂixc?juma{]zyzgw‘fﬂﬁﬁmmuw%awmamLLastJui?iﬂmi 9 wazgmslalagniu
Proaiuaiusagdlanasarunniu dwaliiauinnssuidudedndas vins nssuauns wargUuuy
5379 fleasdnrmduasuinnssuldumssdndusgradussuu deunhlugnadugivesesdnslugiunis
Wiule UseAvsnm msutedy wazanudaiu (Hoch et al, 2018; Fisenbeiss et al., 2020) ag9bsAnu
winmgffihmavdsuulaasdgauddusumsahausaiumalauasndndilignuindwdediady o
useATeUnstY W Jun waw Lee (2023) %ydﬂQ’ﬁwé’ﬂwmzﬁawa%ﬁammmmmﬁﬁﬁalﬁﬂﬂ winuanaln
nMsuIsiansfivinzan seudssiliAnanunaduuiynainsuasnsudsundasilidedu uenanil
fenaneliAnnisfemnyadnamvesiianniiuly faldiBorensadrasruumsdanisiisuas ludiuves
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