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Abstract

The purpose of this study was to study online marketing factors and the process of making
a purchase decision through live commerce from online platforms of consumers in Thailand. The
research aims are as follows: 1). to study Online Marketing Mix factors. 2). to investigate the decision-
making process for purchasing products through live streaming on online platforms. And 3).to
examine the factors influencing the decision-making process for purchasing products through live
streaming on online platforms among consumers in Thailand. A quantitative research method was
used with a sample group of 400 Thai consumers who bought products through live broadcasts
from online platforms. Collected data by using online questionnaires. The results of the study
revealed that marketing promotion factors influenced the decision-making process of purchasing
products through live broadcasts on online platforms the most. Therefore, entrepreneurs must
organize marketing promotion activities such as interesting promotions or free delivery services on
a regular basis. Organize promotional activities while live, such as discounts and freebies. Stores
use famous people as product presenters and advertise or update new product information before

going live, etc.,, to attract consumers to make a purchase decision. and increase sales.
Keywords: Purchasing Decisions Process, Online Marketing Mix, Live Commerce

Unin

nsimudedndavesnalulagarsaunerilianaimnssusig q deaddsuliinisaimnig

t% a

soulaliindu dwalvgsianduddiannsedind leiinadulatuegeinga {uszneunisgsnamdiad

q

& v oA

ddnnsedind nsvselefuiiaslfivaluladlunisidneu wuudennuuazgunm WesSurendndnrivesmuy

v v

wirgtadnind wiuduslaafliaunsanaaeu dula vieasddndndasiuazldnouiugvelauuy

Soalngl (Real-Time) Aeun1ssadulade (Steinhoff et al,, 2019) ilinAnnisueduaiseulatsuuuy
visesdneudfeimindunssuaionlutagtu Aensiinisaevenaneeulatnionisaniudsanuly
duwanansaldisnisludlunisueuazdiavendniuginiesuladliiunsirenenaaniseeulalivie
Taflan3uiia (Live-Streaming) duaSunisasisnindnuvalfio AHYNEBY kaznsidnauiusEnIuIsLae
JuslnanisesulavuuuiFealny unanesuesulatodns Facebook diiiunuautAnIsaniuanuy
unasvody Feanunsafaganiniulavesseaviefiinainnisanenenan shliEusznounsdaoudifein

lannseheseiuiiasiman limedonisviswuulnddl drglinnauaiunsawisdudssaunisaliiung

Y Y

! g ' o va <, Y 6 2 6 acs .
01ENDAAALASUAIUIIUNUR AN aunanaldunisariunslaiaaniolaiaeuiisy (Live Commerce)

= o

NIATIVEIMEINITIANT U Inendesivdngasuns U0 8 atun 3 fueneu - Suneu 2567



Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024 | 447

[P a0

\Wumsihmsénlaeiansuiisanunlfiftelewanndnsios uazfgaguilaaisiuunaniosuesulaingg
videARemIHaNNaUTEIISHuNI A ARlewvu S salnl vielalaniufls 1rdunagnsdaeuiife
y3onstevivosulaiidlifeiu nelusndude srinindesduiuielinlu vievioegila Snis
Husnazd odaaunsannas uaniud sy usounausdud ldudl (Cunningham et al, 2019)
AR UATERH UL nudn Audnvasiuiaulevsznsmiweslaiaeudss fe nsadis
Ujduiuslunsidnouuuuiiealniissninaaedudintiindeaduguslan (Kang et al, 2021) 164
nisevanoviuiuuAnfeiuladedinussannisnain (@Ps Marketing Mix) snlfiie@nwiusingnn
samnanmInaIniily mneaseusquAanssIn A nid Ayl muauda wiidesannnsduuulad
poudisdussiamdeddidnnseindelioavilsiidosuiiufianisuulanseulay defufideiadeiuufn
druuszaunisnismaineaula (6Ps Online Marketing Mix) 81awdnzaunsttunsanuluuduniingag

o

Ju eifiuarmannsolumaudsiuresiusznaumsuazinnanainesulat wasfeusiinaeddivians
FoiRvrtungnssuvesduilaalumstodudrihunisladnendisounsuaioniniy udaufwaedingg
a%mawqaﬂiimaqé’ﬁimaﬂmﬁﬁ’mwhi?u (Chandrruangphen et al., 2022)

e Fidefimnuaulafiasfine nszuunsdnduladedudriunislatananunansles
ooulavvesuilaalulssinalng 31d9dsduuszaunenismainesulala (6Ps) iddnswase
nszvumsdndulatedudrinumslatannunamiosuooulatvesfuilaaluussmdlne uenainiue
MnnmsAnwiildainniside Sanansadluldussloimeidunuimsuszneunisdadulalunisiig
wuMsANESIINsMaNe ieanunsaneuauasioniiemelavenguiimangldesansuiiu
INUTLAIAYRNIUIY

1. iiiefnundadvddsraunenismaneeulatilunisdedudiunisladananunanilesy
soulatvesguslanlulsemelng

2. efnwinszurunisiaduladodudiiunisladananunanesuooulatvesiuilnalu
Uszimelneg

3. ifeAnwiladeiidmarenssuiunsdaduladedudinumslaiananumansiesuesulavves

guslnelulszimalvy

o o

MIETIINGINTIANTT WInendesrwdigaiuns Un 8 adui 3 dueieu - Sunau 2567



448 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

NSAULUIANIUNISIRY

AuUsddse AuUsnu

HeSudulszaunenisaaaeaulay nsEUIUNsAnaulagadaduAkIunslan

(6Ps) anvnunanasueaulatvasuilnalu
- unandu (Product) Uszwelng

- e (Price) - Aunssu3lam

- AuRIIINSIRdInUe (Place) (Problem Recognition)

- fuNsdEsun1sIe (Promotion) | — | ATUNAWIIMTEYA

- MUMSMIUAINUAAA (Information Search)

- munsUsEEuNIaEen

(Personalization)
- aumsSawaulasnsy (Evaluation Decision)
(Privacy) - eunsindulate
(Purchase Decision)
- AUNGRNTIUNENAINITTD
(Post Purchase) Behavior)
JUN 1 NTOULIANNTTITY
= ada o
52108U75948

VBULUARIUUTZYINTUAZNFUAIDES
Uszrng Ao Usswnsenlneidudldduimes dnd edudwiunisladaninunansesy
poulatl Fsildruauiiau 18,421,000 AU (We are social, 2022)
nauiieEe Ao WuMIAWINIUIANGUAIBE 1M UUNT VAT T2 INTINEATTRIM LT
(Yamane, 1973) loangusegnsdiuau 400 A
nsidendaedns Ingluldanuuiazidu (Non-probability Sampling) Lazldendaeg1auuy
fAmunalAIe (Quota Sampling) AnuanuantAvesnguietsiendufuilnalulsumalnediad
Uszaunisaldedudsinunisladanainunasiosuesulativiniy uazindsduunguiieiautm
dndrumugiinin MnseunansdsngAnssudlidumesidaluy Yssmelved 2565 (@inauimun
ssnssunediannseting, 2565) lauusdndrulddumesilnnuginie §39 n1Anane 149 au

AMAnguean@uuuile 108 AU MAWLD 81 AU LazNALA 62 AU

= o

NIATIVEIMEINITIANT U Inendesivdngasuns U0 8 atun 3 fueneu - Suneu 2567



Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024 | 449

in3aslianldlun1sidenazann NUaATaNe

A3delduuuaauny (Questionnaires) Wuasesdiolunisidelunisiiusiusudeyasinngy
o 1 o 3 v o W 1 & ! o v 13 a v [ % [ o
Mage Inemmuaussnunanddguuteanidu 4 diu lnedringuszasivasmsideaaiadumaiuly

@

WUUABUDIN AINNITNARDUAINABAARBITENINNTBANNINLAE TN UTEESA (Index of Item Objective

Congruence : 100) Ingiggrgluaiuiiieateas 313U 3 vi1u To1unmue danndn 0.60

Feanunsaitinnalanssiuingussadnviinisfinuls annduvitnsnegey (Try Out) fungusiag1a

fnuautfnsaiuinguszasd 3119 30 gn dndeyanlaundnsiziniAinudesty (Reliability) Fee

v
o

duszansaseunia-ueanniilianimadeunintu 0.96 e lUliAususadeyalunisideaded
solule
maiuTuswdoya

nsfnwefadifunusdeyaanmsduuugeuniuiishunisaneaeudmudosiuuay
aruniismssenidomud didinguinedisiunaeietnedinuseular wagvhnistnadaedlimuio
vain nauuaziuledddiiufanmssuuuuladeeudsesna 1 lneifususuwuuaeuaaniomn $1uau
400 1083 AuAFoUNAIAY 2565 TueuunTeu 2566

nsAssideya

msinszideyalngldadingsain (Descriptive Statistics) thiayaanuuuasunudiuil 1
Foyaluvesuslan ldud tna o1y szAunsAnem o1 elddeifou wazaauam uuanuastoya
Ima‘[,%’aﬁﬁﬁ'yugm Ao ArAud (Frequency) wazA3euas (Percentage) sﬁ’aaﬂammmuaaummmuﬁ 2
Uadvdrulszaunenisaatnesulad laun dundasdae d1usian dugeminisdndimviiig a1uns
duiadunsne funsinmanuasndts uazdumsliuinisdiuyana wavdud 3 nizuaunisiaaula
Fodudrunisladaninunaniosuesuladl 1dud dunsiuidam dumsuarsdaya dums
Ussidiumaden dumsdndulate uasdunnfinssunievdiniste wuwanuasteyalneldaifnugiu Ae
Aads (Mean) uazAndiuidsauusnnsgiu (Standard Deviation : 5.D.) mMslinsizsitesyalagldaiiige
oy (Inferential Statistic) M15AATIEHANLLANF1STEMINARAsADINAN AT uBaszraiu Tneltada
Independent Sample (t-test) nagou mﬁmswﬁm“ﬁ'a‘uLﬁaummﬁuﬁuﬁ‘maaﬁqLLﬂiﬁszﬂfju@]’qaﬂNﬁ
w17 2 nauduly Tngldnisiiasedinuuususumaien F-test (One-way ANOVA) lun1snnday
NTIATIERANFUNUSTENTAUUTBATETUTUIUINNTT 1 AanUsAudILUIAuBangy 1 dauus

o a

Ingldadinisiiasginisanneenvan (Multiple Regression Analysis) fagaduuseansnisneInsainis
Anduladany (R Square: R) Wlenadauanuduiusvesiuysdasevangdiniinasodauusanuniie s
Wwen Tuszauaudeiuiseas 95 w3y 0.05 lagldis (Stepwise Multiple Regression) Fa Ui

AnwNFILUTNEINTUTMLNEaNlUNSUILNES198UNNS

o o

MIETIINGINTIANTT WInendesrwdigaiuns Un 8 adui 3 dueieu - Sunau 2567



450 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

Nan133vY
1. nan1sinneidayaduadsdiudszaunisnisnaineauladl
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a1au Uadgdrulszaumenisnaneaulad 379U (n=400)
1‘7; (Online Marketing Mix %39 6 P's) ;{ S.D. wiasia
1 guwdnsiue (Product) 3.92 0.63 110
2 @usa (Price) 3.82 0.64 10
3 AU NNNTIAG MUY (Place) 4.03 0.56 1A
a FNuUN1TELETUNITRAaIR (Promotion) 3.91 0.63 un
5 gnumsldnudiyana (Personalization) 3.97 0.62 )
6  sumssnwanududiuda (Privacy) 3.95 0.68 170
334 3.93 0.55 4N

¥ vV a

2. wamsasziteyadunsrurunisinduladedudrumsladiannunanve uaaulai
vasguilnalulszmealng
nszvaunsiadulatedudrinumsladanainunanesuesulavvesguilaalulssnalne
amsmdlaeds (x = 3.90) wazdrnudsauuanasgiu (S.0. = 0.55) wana fe Hszdunruddyeglu
seunn WeRinnsufusesuanunlumies Tasdduiinds 1dun dunsussdumaden anads (
x = 4.01) dnudeuvuansgiu (S.0. = 0.58) T09a3 fo Frumsindulade Anade (x = 3.94) du
Lﬁmwummgm (S.D. = 0.60) AUMTAUNITDYA Anady (x = 3.8) Ehul,ﬁ'mwummgm (S.D. =

0.66) KATAIUNITTUIAMUADINTT ALRdY (x = 3.84) drutdeauuninggiu (S.D. = 0.62) aglusu

Wiy LagaungAnssundinisee Alede (x = 3.82) @uleuuuinsgiu (S.0. = 0.55) mUaIAU

(F9M15799 2)

(ﬂd v a
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A137199 2 AdekavdudswuuInIgIuTBINsEUIUNSAndulagedudtunstalananunana sy

soulatvewuslnalulsundlvey

37424 (n=400)

aMaun  nszurunsanaula®e (Purchasing Process) ulama
- S.D.
X
1 AUNTFUIAIUABINTT 3.84 0.62 10
2 gumsAumdeya 3.84 0.66 )
3 grunsUsEuaden 4.01 0.58 11N
a funsanaulade 3.94 0.60 11N
5 FIUNOANTTUNGINITTO 3.82 0.65 17N
33U 3.90 0.55 un

3. MIAATIEEUN1TAnReLITaNYAM (Multiple Regression Analysis)

3.1. HanIsIATIRNTTaRnRENansrieladediulstaunisnaineaulatiudiuns
Fuianudiaens

Haddmlszanmananeeulaiiiinadenssuiunisindulad edunissuianudesns
TauA A1us1An (X,) MMutemensingivitig (X,) dmunisdaasinisnain (X,) kagaunssnuandidu
sy (X Tnefianduuszans anduius (R) Wiy 0.779 Feflenuduiusiulusedugs dmduen (R)
wandliiiuiAduyseans nsneinsalrediuusnaurindu 0.607 wieferaz 60.70 dnfindedovay
39.30 \ina1n@IwUsAU 9 dauAn (Ad RY) Wiy 0.601 §iA1 SE (est.) iy 0.389 wazAnadf (F-test)
Wiy 107.092 fen Sie. wirfu 0.000* Sfeddaynneadinvisysiu 0.05 Falanuduiusiusudsnuludia
Meuan lngdnainunudIfyauA1ved Beta anunluniteslann srunisdaaiunisnan (X,) den
WINAU 0.228 5898937 AB AUTBININITINTINUY (X5) HANIAU 0.205 A1 (X,) BAvinfu 0.194

warAUNSSwIAI TN (X,) JA1nAU 0.126 mud1eU (Hams1ei 3)

M15197 3 wan1siesgisenindidedulssaunisnaineeuladiuiunisiuinnusenis

o Unstandardized Standardized
AuUs t Sig.
Coefficients (B) Coefficients (Beta)

1. AUs1AN (X,) 0.190 0.056 0.194 0.001*
2. AULDININITIAT U (X5) 0.224 0.065 0.205  0.001*
3. PIUNITANEIUNITAAIN (X,) 0.224 0.059 0.228 0.000*
4. punssnwansdudaud (X 0.114 0.048 0.126  0.018*

R=0.779 R = 0.607 Ad R = 0.601 SE (est.) = 0.389

LYY o

* sEarutludnfsy 0.05

o o
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3.2. NaMsAATIEINMIaAnaENTANsEIedadeduUsEaNNTTnaIneaulatiuiun1sAum
v
Jaya

Y

Uaduaulszaunisnanesulauiiinadonszuiunisdnduladedunisaumdeya laud fu
5901 (X,) AunSALESINSAaIR (X,) kagmumssnwmandidudiusa (X)) Inefladuyseans anduius
(R) winriu 0.781 Faflaruduiusiulusziugs dmsuen (RD) uansdliiuinandudszans niswennsolse
AuUIniNAU 0.610 n30308ay 61.00 druiitnasiovaz 39.00 LAAIINFILUTDY 9 drun1 (Ad R)

WINAU 0.604 A1 SE (est.) YinAU 0.415 wazA@ns (F-test) AU 102.482 diA1 Sig. 1Ny 0.000*

'
aaa

fpddgneadanszau 0.05 Fellauduiusiududseuliluiianisuinlagdaainuaudrfgaiuad
299 Beta :nannlumisglann munsduasunisnain (X,) IAAu 0.352 599891 A9 AUA1SITNY

AL dudaud (X) SAviniu 0.202 wagausian (X,) dawviniu 0.145 auaau (famns1en 4)

M13197 4 wan1sieziisenindadediudssaunsaaineeulatdiuiunisAumdeya

o Unstandardized Standardized
AUT t Sig.
Coefficients (B) Coefficients (Beta)

1. AU (X,) 0.152 0.06 0.145  0.011*
2. AUNTEIESUAIINATN (X 0.371 0.063 0.352  0.000*
3. aunsSnwnanudududi (X,) 0.196 0.051 0.202  0.000%

R=0.781 R? = 0.610 Ad R? = 0.604 SE (est.) = 0.415

* syAutiudnAgy 0.05

3.3. NAN133LATINNITAANRENANTENI1elTdaud sEaNnsAatnsauladiudIuns
Usziliunnaian
Jasudulszaunsnanseulaufiiinadonszuiunisinaulad afunsdunsussidiu
vaden tiud futemanisdasimiig () wagdiunisduasuniseain (X,) Tnedarduuszans
anduius (R) ity 0.759 edlmnuduiudiuluseiugs dmsuan (R uandlififiudiadudssans s
nensalffILUsIIYINGU 0.576 neSeuar 57.60 drufiiesesay 42.40 Anandauusdy q diuen
(Ad R?) Wiy 0.570 &A1 SE (est.) windu 0.379 LazAadn (F-test) windu 89.118 &A1 Sig. Ay 0.000*
fifeddyneadafiseiu 0.05 Federuduiusiusuusaululufiamauinlnedadduanudifyniue
¥99 Beta 3nunlumisglaun Arunsduasun1snan (X,) JAniiu 0.279 599891 AD AMUY0INI

AIIATINUY (X5) FAUVIAU 0.239 MIUAIAU (FAI9157199 5)

= o
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A151991 5 Han15IAsIEIsynelavedinysyaunisnatneaulauiuaunisUseiiunden

Unstandardized Standardized

fiauus t Sig.
Coefficients (B) Coefficients (Beta)
1. AUBBININITIATIUE (X,) 0.246 0.064 0.239  0.000*
2. AUMSELESUAIIRAR (X,) 0.258 0.058 0.279  0.000%
R =0.759 R* = 0.576 Ad R* = 0.570 SE (est.) = 0.379

* syautiodnAgy 0.05

3.4. NAN133LATITUNTITAANRENANTENI1eTTd Il sEaNnsAansauladiudIung
fndaula
Hasudnuszaunsaanoauladiifinasenszuiunsinauladesumsindule Taud d
5907 (X,) MUYemM1aNIIAdmUieg (X,) Aun1sdaasinisnan (X,) waraiunissneanududiud
(%) Tnefiandudsyavs anduiug (R) winfu 0.821 Fedimnuduriusiulusedugs dmfud (R wandli
WhuiAnduUsyans mswennsalesulsnuwiniu 0.673 wiedesas 67.30 dwiivdedesas 32.70 \in
PNFIUIEY 9 duen (Ad R) Wi 0.668 TA SE (est) Wi 0.343 warAadd (F-test) wirffu
135.032 fiA1 Sig. Wiy 0.000* Fedietosndn Weddmneadnfissdu 0.05 Felauanuduiusiu
wUseuldlusianisuinlnedaainuanudiAgyniua19es Beta anuinlumideglawn arunisaaasu
M3 (X,) TANVIAU 0.321 5998907 AD AULDININITINIINUNEY (X5) TANLIAU 0.181 AN

AL dudaud (X) SAwiniu 0.152 wagausian (X,) danviniu 0.140 auasu (Ramns19i 6)

M13197 6 KaN1TIATIEINIanaeeNvausEnIIfsdUsaunsnaneaulatiusunsinduls

Standardized
. Unstandardized
AUT Coefficients t Sig.
Coefficients (B)
(Beta)

1. FUSIAN (X,) 0.133 0.049 0.140 0.007*
2. AULDININITINT U (X5) 0.191 0.058 0.181  0.001*
3. AUNTEALETUNITAAN (Xg) 0.305 0.052 0.321 0.000*
4. umssnwanududiuda (X,) 0.133 0.042 0.152  0.002*
R =0.821 R* = 0.673 Ad R* = 0.668 SE (est.) = 0.343

* syautiudnAgy 0.05

3.5. KAMIAATIZINMIAANRENANIEIIUREdINUSEANNTnA neaulatdf U TuNg AN ST
naIN3Ye
Jaduadulszaunisnaneeuladiiinasenszuiunisdnduladonunginssundinisde laun

AUTIA (X,) AUYBINNNITIATIVILNY (X5) ATUNTAAETUNIINAA (X,) waEauNsiusNsauyAaa

o o
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(Xs) Tnedenduuseans anduius (R) wiriu 0.780 Fedlauduiusiulusedugs dmsuen (RY) wandlv
wiuhandulsgdns nsnensalrediuUsnuwingu 0.609 viseseuaz 60.90 duiiieferar 39.10 fin

nFwUsBU 9 dauAn (Ad RY) iy 0.603 fiAn SE (est) Winfy 0.411 wazAadf (F-test) winfu

v o w a

101.820 @1 Sig. 11U 0.000* FeidlAounin dedAgnisedanszau 0.05 F911 dauanuduiusiu

sruusmululuiianeuininedaainuanudifyniuares Beta anuinlunitdeslawn a1usian (X,)

7

o '

AN 0.284 589831 Aip ATUYRININITIATMLIY (X;) HAiU 0.196 Arunisliusnisdiuyana

(Xs) HAVNAY 0.147 Lazdun1sauasnnIsnain (X,) IAindu 0.126 aua1du (@een5199 7)

M19199 7 wansiesziinsanaeenvanseninladediusraunisnainesuladiuaungAnssumvas

1590
Standardized
o Unstandardized
AUT Coefficients t Sig.
Coefficients (B)
(Beta)

1. AU (X,) 0.294 0.059 0.284 0.000*
2. IUTDNNNITINT MUY (X5) 0.227 0.069 0.196  0.001*
3. fun1sdsasInIsRan (X,) 0.131 0.063 0.126  0.037*
4. funshiuinisdiuyana (Xs) 0.155 0.069 0.147  0.026*
R =0.780 R? = 0.609 Ad R? = 0.603 SE (est.) = 0.411

LY

* syautiudnAgy 0.05

dsduazanusena

1. nqusegwdnlvyidufuilandudiunislaiananunaniesussulatlulszmelne
Tianuddgyivdmdszaunanmseainesuladluninsimeglussivunn defiansandusesuainunn
Tumifes drdiuiinis Ao Jadufuresmanisdadiming nenguiedislinuddnluFos Ussndanm
Tunaiunsludedudnnniian sesasn fo Jafedumsliuinisdiuyana funednsitauodudii
nsdlatugnduniign Yadeiumsinweandudud unanvlesuiinisssyulouisanududiud
Forauunitge Jadodiundndnel Audfisiminonsmuanudosnsunnign Jadodunisduaia
nsmane SRanssunsdaaiunsuievaslatian 19y duanuazveainniign uazdadodusian gune
uanIsIABEsTALILINNTIEN

1 @

2. ngudregdlugidnsruiunsdedulageduaiunislaianainunanesuesulal

o

=~

amsamia 5 dueglusedy Wefinsuiduseduanunnlumides dduiinis Ao drunsuseidiu
maden Tnsnguiegrsandngidondedudinszaudfistmieriunsladaniiausldnsatua
wnfian sesasn fe Funisinaulate Ineroudedudlddumboyannihaudvielawanangliads
sgwinmsladanuniign duntsdundeya tnefisnsanainussaumsainisaidedudinunmsladiand

HIUMIEABeINgn Aun1siuinudenis lnedndulavedusninlaanainyszaunisallddud
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Fremuesiiuinniign wasdnunginssumdanisie laonguihegimeladentsliuinismdinisdoves
$rufiideriulafiananniian

3. Hadvdulsraumananeeulavidiundnase lidmarenszuunsdndulatelunn q du
FelsiafuayunuininuAnues Kotler and Armstrong (2018) na1731 wandasifidn1soenuuUAL
msawiy udansgduliinnnudosnislusiauduasinlugmadnauladelufian uenanidssld
atfuayunuisevesgmuna ilesladingg (2562) nudn Jadudmuszaunisnarndidenaienszuiuns
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ANEARY: AUANAR NITHANNANUTENINNIU ATBUATILAEInd WM yaraderinnuanaenyy

Abstract

This qualitative research aims to study the well-being of people of working age today
which needs to cope with management, in order to know the definition of “Happy Balance”,
including perspectives and ideas on the integration between work, family, and personal life of
working people in private sector. This research uses a qualitative research methodology in
psychology called Interpretative Phenomenological Analysis (IPA). Semi-structured in-depth
interviews were used to collect data with 10 working-age individuals in the private sector, aged
between 28 - 40 years-old, who are willing to provide information and are ready to share their
experiences. This research article aims to present the essence of “definition of a happy-balance
life for a person of working age”. The study found that a “Happy-balanced life” is a life in which a
person can appropriately allocate time for work, family and personal life, without worry or too
much difficulty in managing the expectations of all parties in a gentle way. This includes not working
too hard or having too much stress and can relax and find happiness for yourself, have time for
yourself to do what you want by allocating time to suit yourself and various situations on a daily
basis to adapt to an ever-changing environment. The research also found that family is an important
part of happy-balanced life for working people. Working people see a perfect combination of work,
family and personal life. It can be done with factors that promote coordination between work,
family and personal life, namely 1) understanding of family members 2) having a strong physical
and mental health 3) having emotional intelligence (EQ) 4) being able to have a good mindset, 5)
corporate culture and workplace environment, and 6) advancement in technology. The above
findings lead to further suggestions for the development of a happy-balanced life program for

working-age people.

Keywords: Happy Balance, integration of work, Family and personal life, Working Age Employee

in Private Sector
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“Finguauna asidugeiinausauimsuasianiserumaniawemndglidululfosns
WA (1)

“Finguauna Ao nsfiaasatmuavdoutsnafiazhluliiuis 3 da 16 wu dun -
11§ 29 08.00 - 17.30 u. iriliarfumshawdud vdmn 17.30 u. inilinanfuaseuaiusud
dnfungafiluiuefindfuidvinseuniauaznardmiuioaoaing fu” ()

“dwiuamnoradutadeddyvun AdwmadensiTinfiauna misesin msiinneuasd
Finfauna Jyiidiaiianvesasounss fo gases Jymidrdgluiiviinu fe §usms danunse
Uimsdansaeasedliidladiu Aazdmwadonuaunaluiinld” (son)

Faflanuaonndaaiunans@ninasnIwnTeIuLaEATEUATY WU MIaIULAE
asounds WUliTmamsauiineliAnenudauds wieerahlviAsnameuniinelmAnmsatuayudsu
waziiu (Frone, 2000) AREAIMYBINITINNULAZATOUATHINANIUINADAMNMTIN (quality of life) uag

s

ﬁaﬂa%ﬁluiumﬁmmmaqmuq (well being) (Greenhaus et al., 2003)
1.3 nsitldvinludsiidiasnis
fie dommnuvanevesfitisinddeassiouliiiululuimmafortuin nsildivludd
Foanns Ae Tenuarumnevesdinguanna 01 Ananvesiinsmmsisefina iy
“FAnguauna Ao PindinsnshauuaensliFinianuge ldvinumdniduluvieinien

Al Lieseavsevsedsiuidmneauiuly annsareunatsuaylavilludsdisiinnuanld” (n)
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“Aringuanna TuruAnvesinies Ae Lafiulesesnazyheslsilévin gaiiisfiauguiy
nsvinusiy balance fu vienaaladlfunTadta narfisldihAanssuiisesnazih ausfnuenaas
over Tunnlusfandiaju winnlusdmisjudu uldlénssmueding wu wuiiiaguilidsaoaiy 1517
TUls Ssannsadnassnanlalunisidilanas guids vielsvhAanssuiinuessou” (W)

“guanna dvdununesi Funadlnddadie g Ailiiniaugy wu diueslsudesos
nslaluliTinEeusoslslmi o tiuaawiilvin uvisiiensazlilldeslsiddve udnum 1 uifvilisnd

ANINEUBRRTIOTIveUdn 1 Fawuduinnuauiela i varlunuitenfiauguudiniu” (gu)

Faguldazioultifiuin quauna tu lidandondnlng Indi uielnamdiudmasie
awguilsviiludsiidoans

aeanaesiunan1sfAnwnuidululasinisdauasunisiiynsiiunisassaunaseninems
vauuaznisainseuaiiiinunin sanisfnuiiieriuanumngvesaunadin wuin aunadin
Rendestunanlaenss liun auga vanefa nsfinandrusldvinAanssuiiveu Idguasies 1wu n1seen
fdsme wudzfudiou shawuedisn 9:1nnsAine wuin dadefifeadesteniumelalumivanna laun

YUIANVDITIN TEAU AMNINTIN N15EninNDug ATILTI0 wazanIuAIMNINITRY Yengawal 1o

'
a a

wutwaneeulsimienumesauaunaludin feo Aiduiinels vieawhuddmivTinuuedu Wuans
AMEYAULINT, 2559 : 126)

1.4 M3BEIUNANENTHILINFOUTIR

Ao deruarununevew|id1sanideassouliiulvludisnmadeiduiinisey vinunans
anmwndeniin fe dermmnumnevestinguauna 91i Ananvesiitrsiunisideiina1ni

“GUALAR YOIHL HUNBINIANLEYANge Suduanddndfie g Iilisdanuay 1wy maids
flovush msfiileusamaudilal toxic” (gu)

“Findlauga daseunriin fitoudid Sowdia Svmdhaowia weilinifeugoudeiu” (en)

Taanuddudnd 2 : dedefivisdusiunisuszauduiusseniney aseund uazdin
daufa Usznaume 6 lapudAyses Ao

2.1 arudnlavasyanaluasaunsa

Y

WhsddeazvieulUluiiamadeatuin anudilavesyaralunseuass uladefiae

E>AY

duaunsUszauduiusseninenu aseuni wazdindiu 01i Ananvesiitrsiunideiing1nin
“MsNANNAUATUS STy AseURI uasindrusanunsavinlsuuioulyimnsan
Wiy euaavianivhausasithudullegsdivana shlfausauimsnaildegianngan” (u)
“nufnirifateaseuniididyiianlunisdsdin draseuniaiinrmged fugiuaseunia
ddnyiigadmiumsiaTindmiunuzaiu” (em)
Fswonagiiouliiiufisnudduesnsouaiifiinadedindiguauga
“dmiunn Andaseunsatuddey deuluasouedadilas Wilamuws Ailisanaane
Anuina pangaasealdldieezinn” ()
Tnefianuaenadestunsdnyinanisisenatsnuiinuin anudaudslunisiny uas
AseuAss AelihiAnnameay 1y anuiemelaludinuazaus iaeumiesming guammeuazin

aAney Hin15v1Ae inARseY wavsslaszateen (aiggnsal vanmes warleissa Iawgrssaugl,
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2553) wazradumg inaanslunisinuivssansamdesninnguiladanudaudslunisininuuas
AsauASILA
2.2 msfigunwnauaslafiudauss

v v

fidsuidvazioululufiamadeatuin nsfiavamnieuaglaiiuauss iduiadofivae
daesunmsUszaudiiudseninanu aseun uasTindius o1ii Mnanvesiitrsiunsideiing1nin
“gun1nidfey Mnagaals balance uagludeiuegrsauna faeisazdnnuegiuieIn
Lailévson gunmfids Fsaadindrdunn 9 Tumsaiaunaliiudin” (wn)
“mssnmguanmliudanss dedusauitaymeing q ludin” (uw)
“msfigunwiameuaylafiufussiudmalifinun miinfiquauga” (\o)
“l51PT3NIaLAINALeY guashudslamsziuslisndieanasinnuldldasu” (aw)
2.3 miiauamaniea1sual (EQ)

v v

fiinsuAseazioululuiiamafediuin msfinnuaaianisensual (EQ) 1utladeiivae
daesunmsUszauduiudseninanu aseun uasTindusa enii Mnanvesitrsiunsideiina1ain

“mvhinlalia ieldmnuAadadulauilomeuassaldognsifian” ()

“gnaazdosmyavinesegis 4 dninudmedoulufsanunsaivieeslsiudusdiviili
mLﬁmﬁ'uamwﬁ?uLLé’aaaa%’amqmmﬁwﬁm arminvestlyn udidaensdesres wilulgymiiddy
Theusos udwdlufiaveds vietldanunsadanisiuensuaiviedaymiidnunld wdiamliliseuss
usianunsnsold veuvdudnAudmsaiidinferAnlflesindoniedls edretiostuiviliisladuuas
wiladaymsnae et G

“Lﬁaﬁ{jzy‘mwmuaddﬁﬁaq@ﬁﬁummmﬂmmLLé'aﬂ'ast] WA nﬂﬂué\’amaﬂmmagjLLé”ahj'j”nL%"aa

v

< i v 1 Y  adgw v o o A o ¥ o
avlsfinu witsdeudayynliignTs Tdwnuasua sgdndulalaeviuil Inefilaflavena dotid

Fity” (vom)

v
=< o

“msuimsorsuaiuaznismueuensual iuUsglovlilfZeusudamiliindu uazvili
annsadfuslidrAvanmnndeniiudsuutasegiaue” (619)

“msfiazifinfiquaunalaty dosuse fwdsla & passion dusedvludies waz Cut off 1
16 werenilvidiedlilnalududedademils msliienauldviiitiu Aniauitersnuluiidineg
SuwarluFesnsouass uiaulnesiaglimananiludesd Limileudoson lunsdinuosdniifodd
EQ Tun15u3msdnnis agvhanudnladuinusssuesdng uasnisidnlalubdaganiunisal” (unw)

AuaaInnIeesual e ANNEnTansensual Aaztelinisdududinduluedis
aduassduaziinugy (Gadl udlla, 2560) uonand nsugunwdn nsvsasIAEY SeldTinsiam
wnARGIMNAAIAYNS 815Nl Useneaue 3 Usenns Ae i 7 dlau Tae - ins vinefls amnuanansalu

M339nAuee Juseaala anunsasnaula wilamuaruansoanlaegnsliuse@nSnin naenauiliduiusnin

Y Y
PAAUEDY - A el AnuaunsalunsAIuAtesUalazAINABINTYRIAULeY $9niTulagBy Taanu

Sulingeusodiusi - Tgu vunedis anvamnsalunisifiudinegraduge danugiilalunues welalu
Finuazdnnuguasundla
2.4 MsiinsaUANAA (mindset) 1A

Y a £3

widTeasveululufianafedduin nsinsauaiuda (mindset) ARdutladenvae

X

daaSunisusvanuduiussEnIneny Aseuasd wastiindiui 019 AnaIveIdid1smNTIdENNa1II

o o

MIETIINGINTIANTT WInendesrwdigaiuns Un 8 adui 3 dueieu - Sunau 2567



468 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

v
v i3 '

“eugnAenuduiuly wituiudirued fMefeiiBanuees iAlsszaunisalannns
yhaAsmaiiu” (W)

“Fmnaenizi Over InamsnniAuly Asusniidesih Ae n1sUfuiUdsu Mindset sz
&1 mindset idoftasmavialuiteiu wasnufiaroonulaid” (1)

NndnanvesiitrsiumAfeasieuliiuisnnudifyueansinseunudn (mindset) 7
A lngaudn Ao diudidglunisdenasionisuaiuasngAnssuvesitnsuniside

n38UAIIIAN (mindset) Ao N3zUIMIMIANLAR WuAuTeTnasrongAnssudiilieglu
el uanseandmiau nliAnduiruafuasUsyaunisal feq luduyue

yarafifinsounuAnuansistuIzinadnyueiuansstunatsysenns Wy ULuuns
Seug Wnineludin woAnssufianseeniflowdnyfuaniunisaiivihmeniedeindgmuazUfazen
dlonufuanuduman FaruwananeInIInevaLeradng 1 i avdwmaronmsiaaues suaz
ihlugmavszauarudnsaludueing q fansdou mevhau sudansliTinveusasyanaiiuandng
fueanly (¥llm 9309 wazias dawdy, 2559 : 3-6)

2.5 Fausssuasdnsuazaninuindanludivinau

v v

fiinsuAdvagieululufiamadediuin Sausssuesdnsuazanmndesluiiviien 1u
Hadeiitrvdaasumsyszaudiniudseninanu aseunia uasiindius 017 Ananvesidrsunside
findnin

“sithau Wuiledenieiidmasoaunadin dmihaunusuligd Aezlinsenude
FAndrudurensld MsraumsIzaunatuaNeINieYeNIUL LY 1wy srazinaluntsvhauiiy
wanzaufuAMNEINIBTNIU Seazdsmanansnauny dunuliffosse uazfevdmaliaugad
Ju deludae” (win)

“anmiandeslunsvhauildneduaudull lvauviels waglieionanau mndidym
Annnisviauianunsansuaula” (7a)

“msuimsnailimngautazdaau e lillunsznuiunaauveaiousman uds
Aavhdsazdmaroguanaarierenuasiousinny Fshemsliissidewariiu (né)

“agfiFuImMsLiedn dumesais Premdeis untesudlu luldvdeslmsuitymies
wRedinnuiand vhluldresdiemion nduundmilisun” (gen)

“anmwndouiifamnendouasliarutiemdetuduanmundoufidoseguauga” (fn)

aenndestunsAnwiniufiaunaszninansviauuaznslidie dednarnvatedeny
wilneIuudd agnandsnnunelalunisidusnluiisnsinuwasdinuennisvineu (Greenhaus &
Singh, 2003 : 510-531) w3ensiiauveuannsanuauldlussiunis Snuazvinuile nala uas
oehdls waeivinunardsnuseniuuasmanluanudosmsvesau lumadududiniduienisnuey
lafldnsau deiu asduldiifamuiedestumaainsaunadin lildtusg fuilaanyaaauiissess
Fen mnustutuaniuuszneunskardseslaesiudie (wudnis meauzdnm, 2559 : 150)

2.6 anuinmtvaunalulag

A Tentlvinuagvioudn anudnuivewnalulad Wudatefvdnasunisussanu

Y

v v ¢

FUUSIENINNU ATEUATY UarTIndIum RINANAVBIRILITINNTITENNE1IN

o o

NIETIWINGINTIANTT WInendesrwdigaiuns Un 8 adui 3 fdueteu - Sunau 2567



Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024 | 469

“Haguiimaluladidnunte vilwlunisfuaansavinldvarnatsnisia wu nsidung
wiontumsUssyriusyuueeulat msviekiulnsdwiofi Laptop fiamnsawnyluviléynil s
Ansiodoansiihisuazsind ilinarinddannsansehlsegsdomguuaziiussansan” (7o)

mnmsasieuresidniunsidevuiiirnuaenadosiuil Mireia Las Heras et al. (2017 ¢

Y

14) lonandalselestivasunaluladnvinlintnauiininuaasssalunisvinaw Aluu delus Ald wiiinen

Qe

Lldeg v winnudoulesdfiduiinivesnuiiindy WenuiuduhaleTindiuda Aty

walulagdedinausylevinasing

dsluazanusena

nanTIsefitiauedisiuLanstls “guanna” veayanaisvunaLenty faanziideundny
n33ufle wagnsuimsdnnis Snvia iilenmulaumedlunissaurausswineu aseuata uazdin
g Tudladefididuaiumsussanuduiusssninnu aseuria uardindiuivesyanaieviieu

NNHANMIANYINUT “Finguauna” Ae Tinflyaraamnsadnassuisiardunsyinenu s
ATaUATY Uazaudiudaliegamnzan Tnelddesauiaa nieanudiuinlunisdnnisuiniuly
aunsauInsuazdnnisanumaniwesndgbidululdegrniuwa saudanslavieumin vied
anueTenauiuly aunsoreunaslaymaugulviEaedld fnailinueddvivludeidesnis Taenns
Jnassarlivunzauiuiieiwazaniunisalnie q luwaagiu danuawisalunsusuialidiiu
am‘wLLama”auﬁLﬂﬁauLLUaaaﬁgjLama

nansifedansuiumiaferiseyin miaisaunatin fe mataassnailiiAnaunelagegn
yoswmueslarAusoUThe nanfifleganansauisldiluassdiuvan Ae 1) nafleusslovdmasuisle wu
msiinatlumsguanulestazasoua waznsnudziiiouds uag 2) aniineliAnseld léun nadly
nsvien ifesanmsvhaudu deliAnseld fazanadunmuamdin Fedudufeainarlunsvay
wimnldnanlumsihauinn azdeadendounafazneliifauselovimads Ssommannaiiiefazlid
Hiselduaviafiassiiludidonsludin (udns noyauriag, 2559 : 126)

Y oy o

uonanil nan153dedauandliiuididrumsidennauldazvioutvrnuddgyesnseuniai
\DudndfnuoimnsiTiniiguangavesyanaieriau e ludeseumenisazanuidilonnyana
Turseunirfidrudsmaseguannavesyanayhan Samdsmsasviouvesfidniunmsidelugumesiisivonis
KAUHATUTEINY ATEUAT) uarTinduidndetuesasiniy annsavildlasidetefivisdaasy
nsUszanuduiussenIeny aseuat uasdindiud de 1) anudilavesyanalunseuasa 2) n1sdl
qsumwmmaﬂaﬁu%um 3) sianuaainnisensusl (EQ) 4) nsiinseuainuda (Mindset) # 5)
JausssuesdnsuazanimuIndesluiivinem waz 6) anuivthueaalulad anananisAnuigainy
Wnlatisnudusgvesyaraiavieulutagiu anmeideandny nmsdulle wasnsuimsdanig
nmsfn famudn msduiusserinemsinusazaseuadh uldfmansaviidelhin
msdauda vieehliAnsansuiniineiAnnsatuayuisiuasiu aenadosiunsfnuauided
Huinudn meviendnanelfiAeanudauddunseunsa uazaseuaiiinaneliinaudaudsly
nMsausuiy uATeiiuaunfnviduunisadu anudaudeseninmsiaunas
AsaUATY (Work-family Conflict) (Bourhis & Mekkaoui 2010 : 98-117) Fafaulsaanudaudaseninams
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ukazaseuaiazidumudsnisau Jadiaulafnuidwdsmeauindeddn aasninnisvhauwae
339 (Losoncz and Bortolotto, 2009 : 122-138)

dalauauuy
Parauauuglunisimanisidgluly
1. ilemsduaiunanndinvesyanaioia e1i lasnslinisu3nun (Counselling) 9
namsidefiiatuazannsniduuvasieyadmiuindnineimasvinuilunmsinuiiiRedestussd
AnuaNRatinvesyanadevitauludagiu vadadufugulunismausunisuing
2. nams3dethlugdetananug msimunlusunsudingvaunavesyanaioviaulaluaidu

o

seoly semsitaviiliyaraievhaulitiniguausalitdunseunsulutedeniafidfy andeyanisive

0
wandlifiudngidsmmidennauldasvioufismnuddguenseuaiiindududfyvonsiidiniay
aunavesyanaioriieu 017 Tlufesnnumaniuazanuiilannyanaluasounsa wiuldinnng
wuaseausn anudilaluaseuaidsdianuddnydeguannavesyanadorinnu

3. waveanuiteiidumion “nswvenies” Wiiuyanateynau viereyanadifdu
Aendasdldidnlayanaterinulddddy denmsadranuaunaludiald uanuddyannduluvane
Uszina TnglamzUsemanisnsinisiingi é’md’guﬂqﬂmaqﬁu fafu unumesnsaUAsIsTinNd Ry
Usgnaufudnunzvssniufeutdeuly ndmie fudaunumlufdusinugeiu nisegifunsouat
ve18anas uazde/ uidsudsandu dadu iesesfunaudsuulasedlasiadiasesnauay
Tassadsaseunth Jesiulovissedulssmaigathliyaansanmnsavhauldedsiauaunaludia

Foruauurluniduaiuioly

1. madnwadsiifunsinuiamsyaeaterauniaenty Ussnaudsyanaierauluy
Finszees vays uagnjuvnuvIuag Sanasiesfnviiaudy ieisuifisuseninayanaisviiny
masguazniAenYu ieyanatevinmuluuuniuiisug Sdanuuanetiuegils TasUssneudutiade
WHSNZaU LU §IUE NSANY1 aN1NLIRRNNINEIRNLALLATYENY IdNaseavaunatinag1als
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U mAdesisluaainisnumiuyaaaisyhaunaenwuiiliengunndie ielildteyaiinseunquiy

£
=]

3. uideiifiudeyavinyuaraievhaunawenvu Aflussaunisallunsviaulising 57

Fiuu 10 A wamsIdeivnglenaduiissunesignasieusenuanienguvinty Fansidely

I = a

auAneIRLiuiunguiegrinsivuaveulnidaudy Welilduszaunisallulifngudngsau
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Teams. Wlo¥ufl 15/nun1ius/2566.

3. us/(lidunnwad).Atung/Eduntwal). siwszuvesulatfeuennaiadu Microsoft Teams.
dlo¥ui 16/nuaniiud/2566.
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Teams. Wlo¥ufl 16/qun1ius/2566.
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dlo¥ui 20/quaniiud/2566.

9. néV/(ldunval) /afiung/ (e, iussuuesuladewenndiady Microsoft Teams.
dlo¥ui 21/quaniiud/2566.

10. wuy/({Idunwal) /yfiung/(dunwal). Wiuszuuseuladaisuenndiady Microsoft
Teams. Wauil 21/nuAuG/2566.

o o

NIETIWINGINTIANTT WInendesrwdigaiuns Un 8 adui 3 fdueteu - Sunau 2567



473 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

Suswavasnagnsusmsaaniidwarensindulalduinisiuluvios
ludanianszunasaTagsen nsalfnen nguemsen
Influences of Marketing Strategy Affected on Consumer’s Decision-Making
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Abstract

The aim of this research was to study the marketing strategy factors that affected on
consumer’s decision-making purchasing behavior in Small Retailer in Phranakhon Si Ayutthaya
Province. A case study: Fresh Food Product. The 7Ps of the Marketing Mix was employed for this
study that consisted of Product, Price, Place, Promotion, People, Process and Physical Evidence.
Using the quota sampling method, the samples group was 355 customers who experienced buying
products at convenience store and small retail stores in PhraNakhon Si Ayutthaya province.
Questionnaires were employed for this study. The statistics for data analysis were percentage,
mean, standard deviation and Binary Logistic Regression.

The findings revealed marketing strategy factors that affected on consumer’s decision-
making purchasing behavior statistically different i.e. product factor (p-value = 0.000), price factor
(p-value = 0.021), place or distribution channel factor (p-value = 0.039), promotion factor (p-value =
0.023), process factor (p-value = 0.048), and physical evidence factor (p-value = 0.001). Six factors
positively related to consumer’s decision-making purchasing behavior in Small Retailer in Phranakhon
Si Ayutthaya Province. As for personnel factors, there was no affected on consumer’s decision-making

purchasing behavior in Small Retailer in Phranakhon Si Ayutthaya Province (p-value = 0.561).

Keywords: Marketing Strategy, Decision-Making Purchasing, Marketing Mix Factor, Store Small

Retailer
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A151991 1 ANUAUNUTTENIN WU IDATENUUNTLUNTIATIZI

fiauwls SFT1 SFT2 SFT3 SFT4 SFT5 SFT6 SFT7
SFT1 1
SFT2 0.289" 1
SFT3 0.362" 0.350" 1
SFT4 0.162" 0.223" 0226 1
SFT5 0.521" 0.374" 05117 0.204™ 1
SFT6 0.424" 02917 0506 0.152° 0.595" 1
SFT7 0.446" 0.404" 0565  0.151° 05757 0522”7 1

fan: Hy: srnusdasylufimnuduiusiu

H,: fuusdaseianuduiusiu

A15197 2 NSNAFBUNISNAARUAENUSEANS Omnibus Tests of Model Coefficients

Chi-square df Sig.

Step 1 Step 54.023 7 0.000
Block 54.023 7 0.000

Model 54.023 7 0.000

A15719% 3 ﬂ’]iﬁ/l@ﬁ’e]Uﬂ’ﬂiJﬁE]@ﬂéJE]\'ﬁmﬁ’j’]Jﬁﬂﬂ?iﬁU%ﬁ]ﬂdﬁ‘l@ﬂﬁﬂJﬂ?i

-2Log likelihood Cox & Snell R Square Nagelkerke R Square

390.145° 0.141 0.198

o

9NA151971 2 waz 3 Model Chi - Square 7 df = 7 (§1uanswhung) wazen X fiddnAgynia
adA uansidulsiugegsties 1 Msamduinglenavesnisifavnnisaiiaula (v = 1) feaw
Wity 95% uenvniu Cox & Snell R?(R%) = 0.141 vnemudn fudsdasy 7 /i anunsneduiglona
AAnmansaiiaulalddosas 14.1 uage Nagelkerke RA R2) = 0.198 1A udn fauusdase 6 i

anunsnesuelonaniiamansaifiaulaladesay 19.8
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Abstract

This research aims to (1) survey airline passengers’ demographic data, investigate the
passengers’ opinions regarding the modern marketing strategies 4Cs, explore the passengers’
opinions about the modern marketing strategies 4Es, and observe the capability of the airlines’
market competitiveness, and (2) study the relationship between of modern marketing strategies
and competitiveness of airlines. The sample size consists of 423 airline passengers. The statistics
used were Mean, Percentage, Standard Deviation, and Pearson Correlation. The results showed that
the respondents were mostly students. Opinions on modern marketing strategies 4Cs and 4Es are
at a high level with an average of 3.920 and 3.890. The competitiveness of airlines is at a high level
with an average of 3.760. Also, the relationship between of modern marketing strategies, both 4Es
and 4Cs, and competitiveness of airlines was significant at a high level (p< 0.01). Therefore, Modern
marketing strategies can enable airlines to gain in-depth insight into the behavior of target
consumers to create repeated use of airline services. Resulting in increasing long-term profits and

create a sustainable competitive advantage over competitors.

Keywords: Modern Marketing Strategies 4Cs, Modern Marketing Strategies 4Es, Competitiveness
Airlines at Don Mueang Airport
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Huedesdleldmugluiundnnsnainluuuaiy aps Midundnnagnsvesiindugsiannussinnuiase
Snuilmdnddyiiastrodivsendste wiadenlduinmaiintu dufe nagnsnsnain 4Cs Ysenoudae
Customer, Cost, Convenience kag Communications Lﬁuﬂaqwﬁmimmﬂﬁ'ﬁ’mﬂimmﬂqmmmmm
foamsvesfuilng dausignénesniste ielduiniauuule asflennfn ausBndedudn uasuinisd
o14ls lauonmduAlunsfigndnazliane nmsuesiignAduvdntaeliaamsnaadisieumane uas
noulandvasgndldnssgaanndstu Sntadunuimamananiisadugnén wanefls gnén dunu A
dxnInduny (BIG Work, 2023)

awnsdusing o lugnamnssunsdu ansaannaviemulull 2565 MiAnanwansznuvesla
39-19 ik usnAndngaamnssunsdulanuinyuansegi 6.9 siuduseaansansyy mniidegyde

selaliannts 42.0 Wudueeaansanszlul 2564 laglud 2565 Andaziiselaanglagaisazey

1]

I~ ‘ﬁq - 1

438 Wudupeaansanigmanduinilsdnadilusou 3 3 deduiiemsdiid vilsisRanisdundumndndn
Fudnads w1 IATA madigaanvnssunistulanaznduingsedunowialaianielull 2567 ilosan
Homnisaunauusanuiiaduilan Jadulenadmiudusznaumsmelmiiidoanmsasauy tio
a¥alonannessfia 1y a5ty P 80 way wauansy weslat vedlne aensdu “Soraues” Teazidy
aenstuuisndansd 2 vesungionsyids ueslaudu vesdUu saulude uesiede Aun Faduane
nstuiieSeudadidnggmamnssunistu (suassa leiades, 2566)

Piyanuch Sathapongpakdee (2022) na@1131 {Usgnaun1sdyufbnediduiuinainvuds

Alasansgean dmsudunsdulusene [Woyad 2562) laun Ineuesiade wudwlavanssin 24.5 61y

s =
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A (dndu 32.3% voulagansluuseinm) 583091 Ae unuas (17.9%) uazlngladeauues (16.9%) du
unsduseninetszna loun n1sdulne wudallaeanssin 16.3 auau (@ndi 42.7% vosilagans
5e13119UsEINA) 509891 Ao Wneuasialty (28.7%) wazlneladouwas (11.5%)

Lauterborn, R.F. (1990) léﬂﬁmmwmaLﬁ'mf“f‘ua'au‘ds:a:u'1/mﬂ1immﬂiugmawaaﬁﬁimﬁiw
\uesduszneuilflumsimsmanslugatagiulagezidunsiiliifAaaaldiuseunemsudedu 3
saiulufesdusznou 4 du fall 1) anusisansvesilasans (customen) 2) ArmdwA (cost) 3) A1
@2PNaUTY (convenience) 4) ¥84M139NN5a0a13 (communication)

aquléhlugnamnssuiifinisudetu yngshdlugranmnssutu 4 shafesmnagnsnisnainss 4
unufuldielilfundsdund menmsnanafifisiu Yseneufuluga 4.0-5.0 9annsidnaniunuwly

FinUsvaruinnausemalulad waslyaUseivg ﬁmuﬁﬂﬁwqamimaaﬁu%lﬂﬂﬁﬂmﬂ?ﬁmuﬂaalﬂ
Amga Awade dauUszaun1snaIneIn 4Ps Seaungnagndnismaiaadielual 4Cs way 4Es Agndide
AuUgNaNg

ndeyainarianludowy iWuinvesnuidefivsfnulundiih “nagnsnsmanasielnl
we3a18n150U o vineniFeuneuiies Ianuduiusseauauisalunsulatuveaenistuniold”
A33eTvhnsfnuideludedisangu]] WuignsAnwideluaniddedudinuamans nan1s3deenaly
ansnluldusgleorimenss usasiivsslevisonisuilusagannauwaunsiaw vsen1sujuRnisves
anensDuls iemsuSusfiviuga Yiua viumnnisal
InUsEAIATaUITY

1. iledsratoyadiuynna Anudaiuiunagvdnisnain 4Es anuAaiusiunagvnisnain

4Cs UaAUANNEINITININSWIITTasEen1s UL a viemAguneudies

2. WefnwAnuduiusseinanagndnsnaaasielviusznouse 4Es uag 4Cs deauaLNTA

NNV UVDIA18NI5TU U YINDINIFIIUADULIDY
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NSAULUIAAIUNISIRY

fanusAu fanusnny

o
- BIUN

- @uASOUNMAUNNS

- ANHALUNTRAENG -
AUFIHNITANIINITUU

7 - MIATNANINUANGANS
Nagnon1snaa 4Cs

y - masdugiidinusiunu
- ewdieamsuasflnsans (Customer) | |E—) v :
' <
- MINBUAUDIDENTIALT

- AUANA (Cost)
- MIFBNABUAUBIANIENE
Porter, M. E. (1985)

fians olusd (2564)

- AudzAIndu1Y (Convenience)
- P9INSERENS (Communication)
Lauterborn, R.F. (1990)

NS IEssA AINesduny (2563)

NAYNSN1INAIN 4Es

- MsadeUszaunisal (Experience)
- mMsniaguilaa (Everywhere)

- AUANAT (Exchange)

- MIASANANAUS
(Fetherstonhaugh, B. 2009)

(Buviv 1Doguns I, 2561)

UM 2 NTOULIARNITIRY

sz1d8ulsIY
UsEynsuasngualeEi
U595 ABR lAgans o vne1nAg uAeuLliles 91U 12,738,717 A (Department of
Airports, 2022) ngusieens IdansAinuvemilseuid (Yamane, T, 1973) Audesudonay 95 A

va o [

AAAARUTaaY 5 LA 1IuNguiIeg1e 400 1uﬂWiLﬁUianm%@gaﬂ%ﬂﬁm%mULLwaaummﬁumsm
M9du 423 atu danuasudiuneunndemaiy Jddimunlunsiase nmsgudegnsldisliendeniny
1 @ . . aa 1 . .
1U19zLUU (non probability sampling) 15n135dNAUAINEAZAIN (convenience sampling)
insasilanldlun1sideuazannmuaniaile
T UUUa U N NIUNITATIIAUAINIABE LT 83318y 3 YITUATITAIIUATIA LT O
Fawuuasunun@UuilA1ANage (10C) 0.67-1.00 ToRtdazuuy 0.67 vin1suTulAnuAMUEINIe

Aeuhlunageu (fiua Asniduv, 2549 : 148) dvvasuanuiluuiudluldnaaeuiungusiiegeidl
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ANUlNALALIRUNAUAIDE199399 LU 30 YA LEMIAULYBNUVBIMUUADUDIY WUTT WUUABUD TR
ANLIRIN 0.948 (Cronbach, 1970)
nsiiusausawdeyaluniside

v a va

Foyavgugll {Ideiivsivsndeyalaenssainglasarsaionisiu 423 auluvitenniAey

Y

ADULIDY IAYDIALATILDLUUEDUNNUNNIUNISATIFADUAINATI BALAINUTDLIULAD

£ va o

Yoyandund fIduifurunudeyaildnndedidnnsedndivu ena1sdidnnsednd
2550033364 9 vifsde 51 133 dneans wazdeyanndessulatiliulusiing q (website) ilolildn
FatoyaiiAurtosivamide
nsavidaya
1. adfdanssaun Weun Adeuay (percentage) ANAgLuWRAY (arithmetic mean) wazaau
ijmmummgm (standard deviation)
2. affiBsouunu Idun Arduuszans andusius (Pearson correlation) lun1snaaey
auduitusTasinasinsulananuduiusuesandud sy avSanduiusimuainas maamiumng

5 SyeU

NaAN153Y
dauil 1 namsinTeideyadiuyanaveglagansansnistu a vienreuneuliles

M19197 1 A1AUD uazTevar Yesloyadiuynma

dayadiuynna I1U9Y Soway
e
] 159 37.6
NI 264 62.4
33 423 100
a1y
20-30 U 187 44.2
3140 ¥ 106 25.1
41-50 U 87 20.6
51 Yaulu a3 10.2
59U 423 100
1IN
Handnfnw 112 26.48
53NN 141 33.33
91519015 S§Tamna 70 16.55
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M13199 1 A1AE wazTeuay vosloyaduyana (ve)

dayadiuynnaa 19U Sovaz
UTENLONIAU 74 17.49
Bu 26 6.15
334 423 100
anen1sduiihunie
Thai AirAsia 189 a4.7
Nok Air 110 26
Thai Lion Air 105 24.8
Bu 19 4.5
374 423 100
AMURTUMSHUNS
ouay 2 aseuly 9 22.70
3.6 w1 a%e 90 21.28
712 \ilou 1 ade 90 21.28
AN 12 e 1 A 147 34.74
374 423 100

Joyadiuyananuiglasasdiulvaidundedosas 62.4 \umesevay 37.6 angeglugis 20-
30 T sndtan wow 51 Fulusnutiesiigadesas 10.2 fordwgsiadusidudnniosay 33.3 019
du 7 tosiigniosay 6.15 dnilvgfnfunstuaensiuwefiedefesay 44.7 doniAumeduanenis
Judu 1 Tow Sesar 4.5 uariinrwilumsiiumsanivgday 1 a% fovay 34.74 Hiuma 3-6 Wou uas
7-12 iftou 1 ads fdunutdessiiu fevas 21.28

daufl 2 nanmsdmennuAniusnunagnsnsnainaelv 4Cs

M19199 2 uansAiade wazdulsauuinnIgIunagnsnisnainasislyal 4 Cs

nagnsnsnaaadielua 4Cs x S.D. SLAUAINUAALIY

Yy a

1. audailagansdeanisviemasean (uay  3.887 0.870 )

fosnsvesdlasansilundn)

2. MUANNANANYRIRLAYENT 3.887 0.723 ly
3. frupnuasanaunslunsteviensliusns 4.062 0.803 11N
4. frumsdentdesmanisieans 3.843 0.787 170

99U 3.920 0.796 an
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wuinagnsnisnamasielusl 4Cs lunmsmdlagaslianudaiiveglussduuniaiade
3.920 ynuassedunuinliauddyanniigelud esuasanauvislunisdevianisliuinned
AnaduInfiand 4.062 sesasnie sudsiidlasansdosnsvieridsmesn wazsuauduAriALady
wiufe 3.887 dnilufunisidendeamensdeassudugarieiiduads 3.843 auddu

dauil 3 nansdsenwAniusunagnsnsmannasielmal dts

M19199 3 uansaade wavdiudsauunnsgiunagnsnisnanadeln 4Es

nagnsn1snanasielva 4Es x S.D. FZAUAMNAALIY
1. eumsassuseaunisal 3.748 0.736 170
2. numsidndieguslan 3.982 0.793 1N
3. UANHANAT 3.913 0.744 )
4. fuUNTEs1AMUFURUS 3.913 0.744 110
39U 3.890 0.760 41N

wunagnsnisnanadelngd 4Es aslesanstienudndiulusgiundianade 3.890 min

Al

weaTgAunuIuNsfuslaaiauddgduiuusniidiai 3.982 seeRwnAe ATUALANATT

'
' d

ARAY 3.913 AuN1sasuANuduusNAREy 3.913 wargavnefie sunisadnussaunsaiiiaage

=p

3,748 $UAGU
g9 4 1an15@1539ANUANNITANINITHUITUVBIFENSTY 8 YNBINFLIUABULLIDY

A15197 4 LandAafe LazdudeauunInsgIuAINAINITANINNTHYITY

AUEINTANINITUUITY x S.D. STAUAINUAALITU
1. MIESNAULANANY 3.820 0.733 4N
2. nadugihsiuduu 3.704 0.735 il
3. NINBUALDIBETIALS? 3.791 0.760 1A
4. ﬂ'1sa,jdmauauaammé]’admiﬁuaqgﬂﬁwLawwﬂfjm 3.729 0.709 1410
39U 3.760 0.740 4n

nuIlunnsInANNaNsaaNIsWiIiuresaen sty a e nreuneuiiesegluseduiin
fiewade 3.760 mnuesseaunuIglagasiinnuddguinduduisnas lusuatenisduasnning
LANANIRINGutIaEfiA1Lade 3.820 Susiusesawnfie MsnevauIRENITIASITALRAY 3.791 N15Y
pevALBIAINFBINNTYBIgRA AT Enquiidaded 3.729 uaznsiluihdudunuiideds 3.704
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AU 5 HaN1TIATIEIAUFUNUS

M990 5 HaMTIATIEANNdITUsSEnINnagnsnisaanarielui 4Cs uag 4Es MoANNEINNTININTT

WAty
Competitiveness 4Cs 4Es
Competitiveness Pearson Correlation 1 .835 733
Sig (2-tailed) .000 .000
N 423 423 423
4Cs Pearson Correlation .835 1 .801
Sig (2-tailed) .000 .000
N 423 423 423
4Es Pearson Correlation 733 .801 1
Sig (2-tailed) .000 .000
N 423 423 423

WU nagnsnisnatnadelvi 4Cs Taudunusiu 4ks egedidudrdAyniadanseau 0.01

o

(sig. 0.000) 1A AIMNEUNUS LUTTANILA BN US BUAY 80.1 LAE AINAINITANIINITUY ITY

o

(competencies) dauduniusiu nagnsniseainadel 4Cs seavunn sgedideddynisadanseeiu

0.01 (Sig. 0.000) TABd AMUFUNUS IUTANILA 8N U BEAY 83.5 AIUAINITANIINITUY ST

A o

(competitiveness) danudusiusiunagnsnisnatnadelvy 4Es agreldodrAgyniadfinsedu 0.01

(sig. 0.000) Imefimuduiusluficnfsiiuiovas 73.3

d5U uazanusnemna

A3UNaN1339Y

a a

Alnansdulve dunds Sovay 62.4 engeglurag 20-30 U fo1dngsiaduds Sevay 33.3

Tuduaenistusesioweiosar 44.7 uaziinnudlunisiunediulnglag 1 A%t Sevas 34.74 nagns

£

nseanaaielng 4Cs SLumwme’ImEJm{LﬁmmﬁmLﬁuasﬂuﬁzﬁwmﬁmLa?{a 3.920 KIAUBITIUATU
wuilaruddyaniigaludesanuazmnauigluniste viensliuinisddnadeuniian nagns
msmannasielvsl aEs amsamglasanslianuAndiulussfusniidiede 3.890 mnuessesunuigy
ﬂ15L%ﬂﬁaﬁu%‘lmﬁmméﬁmﬁuﬁuLLiﬂﬁmLa?{ﬂ 3.982 LAYANAINITANINNITUYITUYDIE18N1TTY

 neInAg unauiies ansineygluseAunin daeds 3.760 nnueTeAUuNUIN ne a1

' '
P =

ANudAUINduduLInAe Tudiuaten1sduainemnuuand1Ingwyeg ffiade 3.820 nagns

g
nsnannateluml 4Cs way 4Es SanuduiusAunNaINITaNn1enNIsha sty (competencies) Lululu

o o

Aamassanulussauinn egrlitvdAgneananseau 0.01 (Sig. 0.000)
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2AUTENANNINQUIZHIANTIY

P

nqUszaeadl 1 flavansdulvngdunds Sevaz 62.4 o1geglurae 20-30 U fo1@ngsia

d1uf7 Seuay 33.3 Junuaten1siuwesaiesesay 44.7 wazdanudbunisdunisdiulug Uag 1 A39

o

a

#@0AAROINU Kotler & Armstrong (2018) Na@1IA® WUIAAAIUUIEUINTAERS (demographic) # Huiifon
thunlflumsudsdiunaa eduunauunnssvesifuslng aenndesiunuisovesguiiiesd quind
ouINa LazAy (2563) Anwid ean1sdanismianisnaind dawadenszuiunisiadulalunisde
aouladidoslungamms Anuindreunvuasuaudnlvg Jumevdanniian Anduiosas 53.30 929
o1gfiunnitan Ao 20-30 U Anliusosas 51.25 liaeandeafumnisassd aivesduns (2563) Adnwilu
nausegsfuilanlunguinadn wuinguslaadwlngidumeane Torgoglutag 27-35 T Lioansizngu
feghe Aud vouIms wasuIuniuansnefudwinlviruAndiuussfiudenty witimnuuandraiuly
MUUFUNTFnY

Fnquszasdfl 2 nagnsnismanmasiolial 4Cs lunmsglsanslimnuAnuiuegluseiuann
fidiade 3.920 mnuessresumuiliauddgunigaluFesnnuazanauelunsde vions
Tiusnsiidedenniian aenndesiummisassd ainesduns (2563) Anuinduslaauumadn 15
audfludesnnuaranauielunsgenfusuduusniguiu daludiudunisnevaussaing
Foan1sgnén sunsdeansiugni uassusuyuiigndndesdiseglusedud eglussiusesasnauadiy
wazéadenndoafy BIG Work (2023) ludesarmndlavesuilnadussdusznoviiugiuveanagns acs
Taglamzmsuadluyaes "gné’ Tagiiadestumsldsutoyadedniieaiuanuin mmuweu woAnssy
wazAuABINsveIngutvinevesnn asrusznauddgvesnuilaguslana

Faquszasdi 3 nagnsmsnanasielu 4ks amsanglasanslinnuAniuluseduund
Atade 3.890 mnueasesunyI Aunsiiisfuilaadawdifysuduusniideds 3.982 tu
mnefviinisdeanslugaidneaninu Social Media ¥inlidhdsglasansynil yaan aeandesiuiulfn
voufesineg gausurdsy (2562) ina111 nagnsmsaanm aks WuuwiAamsiunisnanngelvs
uenanaziumsianileneulandlurusesnsvesiiuslan ilelinssmunnudesnisundign wnd
wiumsdoanseananduiuuuiiy aonadosiuduiiy L?S{aqumi’mm (2561) finuiinagnsnisnain
4s Inesiu aglusedud wazusegdlalagsauegluseduun

Faguszasdn 4 anuanuisananisugaduvesasnistu a ieinimgiuaeulies nui
amsaegluseiuann fdads 3.760 mnuessefunuinglasansiinudfyansusuusnde Tusu
anemsTuadiunnuuansnsnguiseyidede 3.820 aoandesiuymisassd ainesduns (2563)
FuslaadulvgfianuAniufsaduanuldidisulunsudstulaesameglussduidiunisasisany
WANET AIUNITABUANDIRENTINGT WATATUNNTIIMBUAUDIAINABINNTVBIgNA R NIZNENDElUTEAUR
un Taefidunsduiisusunuoglusziud
Iaquszaedil 5 mnuduiusseminnagnsmsnanaitlmidernuasnsomanisuvsiures
a18n150U U V197N 1AIUADULIT B WU WU AUAINITANINNITUYITU (competencies)

'3 o

fanuduiusiunagnsnisnainadelng 4Cs syavinn eg1didedAgnisadffiszau 0.01 (Sig. 0.000)

q

Inpdianuduiuslufianiafieriu nagnsnisnatnasislvi 4Cs danuduiusiu 4Es agrelidudAgni
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aaa

af@ivi sz 0.01 (Sig. 0.000) Taadaruduwuslufieniudeady AuaIuIsanIanIsue sy
(competencies) fiauduwusiunagnsnisnanasiolua 4ts ograddodAgmisadd sz 0.01
(Sig. 0.000) lngilauduiusluianafediu aenndesiuiiesineg gausuLsse (2562) drunaunis
n13manA (marketing mix) Ao Mstmdnmsnanavansguiuunldsiudu Wesnn 4ps udnlunismann
Fruvutuenaliannsnhludedadomilsld mndomsaruduiamsiiazinshanldsudilunas

9 AU @OAAADINUINUITHURINNTIATIA ATNBIBUNT (2563) AulaUauluntsuystulnesiuluy

o s

seavaalUluiianaufieniu AuanuazanaueiignAldsu wagaiunisdeansiugnandanuduiuse

v = 1%

Tuszdvadllufiamasieniu TneiduduyuiignAdeddng uagiunIneuausinLfeIn1siuslane

Y

g
g
Y

'
1Y =

Tusgaulrunaslvluiiemafednu egrdidediAgnisadinszau 0.01 wazanulamussulunisuradu
oA N13a519AULANFAILAEN1TRDUANRIANNABINITYRINATLANZN Uil BV Naden1sAndulate
HAnSugiLazuInIg PlayStation Hiusud1Uanvesiuslnalungu Facebook Tuianadiedfiy aened

vdANEDANTEAU 0.01

JoLduBLuL
Farauanurlunisiwanisieluly

1. nderunuilaeasalng Tordngshadiudunniian uazsosaswnduddn dndnw

agludy 20-30 U danudlumsidunidey daduanenistuasmildnagnsnmseannarielvd Tiidrdangs

1
[ 1Y

3 9 sghisnsgngumatueaiimdwesglusyiunuinndt ielenalunsifiunanils wagwstu

Touudagu

o

2. nagmsmsnaaareln 4Cs wudn funisidendesnisnisdeansegluszivannidususiu
aevihe Sianuiuimnaenistuanmsiufesainhaaunglasans fadeamisnisindedeasivane
msOulavannuane wayyiui iﬂmamsamﬁmﬂszaumaaﬁﬁa ﬁI@ﬂ?ﬁU@ﬂﬁi@ﬂﬁﬂmiﬁﬂﬁu 9 lUfseudu 9

3. nagnsnisnatnadelu 4Es wudnanluynaiu mnanen1stulinisuiuda uasimuing
T¥nagnénisnan ks Geuszneusne 1) Mumsasieszaumsal 2) sunsiddeuilan 3) suady
FuAn uay 4) sunisadannuduiud agdeliaenisiuindaanuamisamanisudeduld wazidn
Auiady

4. AnEnIaN1aNIsHUIy wudn madufihduiunudlaeasianufaiulusesiiiesy

a

fian Tue1anueaudn Weatensdudeddunuiias Jadeldaiunsonevavedduisessan vieusnisi

AuAlsunauinnnds mnanenstulinisuimisiudunu wazausadugilusuduyuldanenis

Y

Juararunsawvatulanuudaiiuy
Farauanurlunisideasesaly

1. Anwnideaswielluamenstufugueuy WasuuSunidnwsuiud

= ¢

2. Anwn3unagnsniseaieadelni Auanuaianianagldsuuinisain 6 fdieiiiofna

]

Y v
a o 4

andbviun®e uazdedn 1) ninsiouel vieusnsiifiaanin 2) nsusnsgninfiiduda 3) Anuazainauie

Y

4) Wslutunsaulangd 5) anuunteie waranulusdla wag 6) Amnusulinvausediny
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3. AnwUSeuWiBUsENING NAENEN159a1A 4Cs AUNAENSN1IAAIA 4 Es HOAINATNNTA

119N WUV

LONA1991989

\Veshines gausuydse. (2562). nagnsn199aIn 4Es uavaaunaun19nI5naIn (Marketing Mix) [eaulal].
fudle 2 funey 2566, 91N https:.//www.iok2u.com/article/marketing/des-marketing-
mix#:~:text=NagNEN13naIn%204Es%20/0, 1MNAIFUATLUULAL.

wnssassd ainesduns. (2563). ArldiSulunisudeduiiiavsnasenisandulodonansusiuay
U373 PlayStation #us uAIUan vesuslnalungs Facebook. anslinuswiingnsuimsgsng
LIUUTR. UAINENREATUATUNTILIA.

sursTd Wenadies. (2566). gsnansiulandnan navuimls argnistulviuviaetetn [eeula]. Au
Lﬁa 2 §unAN 2566, 310 https://www.thansettakij.com/business/tourism/560775.

fans elu3d. (2564). TaseiilananiuldiuSeunamsussdy ussndmanSovesUsznauns
Immnvvwnnaluarvungenluuniamingvys. endnusvangnsuTmsgsnaududia.
WNIeaeAalIng.

giua Asniun. (2549). n15lsaARlwenATemediaumans: uuamgnsUfoR Raviededt 2). ngamme:
PHIAIN TN

Sty WWogusTan. (2561). dautszaunissatn 4es uazusegelaiidmanonisindulavioasivaves
snvisaiieavmalnelungammaumuns. asinundngnsumsgshamndndio. uwnineids
FIUATUNTILIA.

Best, John W. (1977). Research in Education. 3rd ed. Englewood Cliffs, New Jersey: Prentice Hall,
Inc.

BIG Work. (2023). 4C strategy to win customers' hearts Understand consumers [Online].
Retrieved December 29", 2023. Available : https://bigworkthailand.com/blog/4c.

Cronbach, L. J. (1970). Essentials of Psychological Testing. New York: Harper & Row.

Department of Airports. (2022). Air transport report Affiliated airports Department of Airports
[Online]. Retrieved December 29", 2023, Available :
https://www.airports.go.th/post/view/726.

Kotler, Philip. & Armstrong, Gary. (2018). Principles of Marketing. (17" Ed.). England: Pearson.

Fetherstonhaugh, B. (2009). The 4P’s are out, the 4E’s are in [Online]. Retrieved December 29t

2023, Available : http://www.ogilvy.com/on-our-minds/articles/the_de -are_in.aspx.

KTC. (2023, June 20). 6 Modern marketing concepts to attract repeat customers. [Online].

Retrieved December 29", 2023, Available :
https://www.ktc.co.th/article/knowledge/modern-marketingideas.

Lauterborn, R. (1990). New Marketing Litany: 4P's Passé; C-Words Take Over. Advertising Age.

NIATIVEIMEINITIANT U Inendesivdgasuns U0 8 adun 3 fueneu - Suneu 2567


https://www.iok2u.com/article/marketing/4es-marketing-mix#:~:text=กลยุทธ์การตลาด%204Es%20คือ,จากตัวสินค้าแบบเดิม
https://www.iok2u.com/article/marketing/4es-marketing-mix#:~:text=กลยุทธ์การตลาด%204Es%20คือ,จากตัวสินค้าแบบเดิม
https://www.thansettakij.com/business/tourism/560775
https://bigworkthailand.com/blog/4c
https://www.airports.go.th/post/view/726
http://www.ogilvy.com/on-our-
https://www.ktc.co.th/article/knowledge/modern-marketingideas

Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024 | 498

Porter, M. E. (1985). The Competitive Advantage: Creating and Sustaining Superior Performance.
NY: Free Press.

Piyanuch Sathapongpakdee. (2022). Business/Industry Trends 2021-2023: Air Transport
Services [Online]. Retrieved December 29", 2023, Available :
https://www.krungsri.com/th/research/industry/industryoutlook/logistics/airtransport/io/io
-air-transport-21.

SMEs ACADEMIC. (2022). Looking at airline marketing after Covid [Online]. Retrieved January 17,
2024, Available : https://smes.academy/blog/post/Looking at airline marketing after
Covid.

THAIRATh Money. (2018). Aviation business competition [Online]. Retrieved January Z”d, 2024,
Available : https://www.thairath.co.th/money/business marketing/marketing/1048177.

Yamane, T. (1973). Statistics: An Introductory Analysis. 3rd Edition, Harper and Row, New York.

NIATIVEIMEINITIANT U Inendesivdngasuns U0 8 atun 3 fueneu - Suneu 2567


https://www.krungsri.com/th/research/industry/industryoutlook/logistics/airtransport/io/io-air-
https://www.krungsri.com/th/research/industry/industryoutlook/logistics/airtransport/io/io-air-
https://www.thairath.co.th/money/business_marketing/marketing/1048177

Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024 | 499

LAY

laaanuduiusideanvnvasdadendwnaraninunsladetivasiuilng ngu GEN Y

4

Nilfia31u Bellinee’s Bake & Brew &19181L0atilasuAsUgy
The causal relationship model of factors affecting repurchase intention consumer

of Generation Y in Bellinee’s Bake & Brew, Muang Nakhon Pathom Branch

s

Unedn IgTad™ uag insngnd dungin 2
Paphanat Jirayuwat'™ Kreagrit Ampavat 2

*Corresponding author, e-mail: Jirayuwat _p@su.ac.th

Received: November 19™,2023; Revised: July 10", 2024; Accepted: October 16", 2024.

[ ]

Unanea

N o s - Y%

nnUszasALite 1) INaANY1SEAUMUANAINNITUIANT AMAIYDINTIAUAN N15HRAS

q
v ¥ v '
)

Uinsietinuudediannsedind nisdndulade uazaruadlatiodn 2) iefnyidvsnavesinunnnImn1suinig

v
o

ASANYIASIL

a & Y o

nsdeansUnseunuudedianvseind uazAue1veInTIdun Ndwmadenisdnaulade 3) Bvsnansdndula

Fondwmaronuaslagad 4) INTNaAUAINAITUINIT UATANAIVEINTIAUAT NEINANBAIINATLIT DY
9IMSUALIATERINTIU Bellinee's Bake & Brew anvngineiilesunsisy tnednwianngusiiegieuilnangy

Gen Y Mifanlduin1siiu Bellinee’s Bake & Brew annsunewdlosuasugu §1uau 400 au FITeLAUTIUTIM

v

Toyalaglduuvaeunuesulad Jinsgideyanisadfidalinaniessuisdiadsuardiudosuuninsgiu
YosnUsiarliasgilunaaunisiasiasiaiiensivaeuauaennaovedlimg
HANSANYINUT 1) SEAUANUANAUALITUAUAMAINAITUINIS ANAIYBINTIAUAT N15E0E1S

UnseUnuudedidnnsetind n1sdndulatie uazarundladed eglusydivunn 2) Aanmnisuinisuagnis

aa a ' o @

doansUnsetnuudediannsedndldfidvinadenisindulade NsvdutvdiAgmneadn 0.05 AuAmsIENA

o

v 13
U a [ ] a ' o

1dnSnarenisindulatensysudeaiAmymeana 0.001 3) nsendulateddnSnanenundladed NseAu

14

o a

gedAveadia 0.001 4) Annmnisuinslifidninasieanuddadion Nsedulsdidgn1eada 0.05 du

AA

v o o o a

WmsAuANBnSnanonufdlatied fiszauldeddgnieada 0.001 TnanisAnwiaseiviulainngy

' £ 1Y

ieteguilan Gen Y ianuddgyiuamuansauailuegiann devhnsiansanauianisdndulazely

q

! infnwvdngnsusmsssiaumdagin angdnginsdnns aniendedaling
Student of MBA Program, Faculty of Management Science, Silpakorn University
2 91nsdusgdmangasumsgshaumndudin anginen1siants amminendedauins

Lecturer of MBA Program, Faculty of Management Science, Silpakorn University

s =

NINTIWINGINTIANTT WIS ¥agasuns Un 8 adul 3 fueneu - Sunaw 2567


mailto:Pluengtuk_k@silpakorn.edu

500 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

AsTausnuAIdRaliAnANuAslageawilviiinn@edn fuszneunmsaunsalddeyaarnuanisinululdly
N13996NUEIAY Weasetelasaulunsimungsia YSudsunagvsiiensvauesuilag Fetiiuniny

Wngedolugsia dwalutanisiiugenuelugsiald

AdATY: ANNINNTSUSNTS N1sdeansuineUnuudedidnselind AuAmsdudA nsdindulade

AMUAILITN

Abstract

This study aims to study 1) the level of Service Quality, electronic Word of Mouth, Brand
Equity, Purchase Decision and Repurchase Intention 2) the influence of Service Quality, electronic Word
of Mouth, Brand Equity on the Purchase Decision 3) the influence of Purchase Decision on the
Repurchase Intention. 4) the influence of Service Quality and Brand Equity on the Repurchase Intention.
The quantitative research method is employed. The samples are 400 customers of Generation Y used
the service at Bellinee’s Bake & Brew, Muang Nakhon Pathom Branch. The researcher collected data
using an online questionnaire. The data were analyzed with quantitative statistics to describe the mean
and standard deviation of the variables and structural equation models were analyzed to verify model
consistency.

The results showed that 1) the level of Service Quality, electronic Word of Mouth, Brand Equity,
Purchase Decision, Repurchase Intention are high level. 2) The research hypothesis test illustrated that
service quality and electronic Word of Mouth had no influence on purchase decision at statistically
significant level 0.05. Brand equity had an influence purchase decision at statistically significant level
of 0.001. 3) Purchase decision had an influence repurchase intention at statistically significant level of
0.001. 4) Service quality had no influence on repurchase intention at statistically significant level 0.05.
and brand equity had influence on repurchase intention at statistically significant level 0.001, The
finding from this research the sample consumer GEN Y consumers place great importance on brand
equity. When considering purchased for the first time, tend to intend to repurchase intention.
Entrepreneurs can use the information from the study to plan their business. To create an advantage
in business development modify strategies to meet consumer needs increase credibility in business

Resulting in increased sales in the business.

Keywords: Service Quality, Electronic Word of Mouth, Brand Equity Purchase Decision, Repurchase

Intention
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Chi-square = 267.292 df = 176, p=.000, CMIN/DF =1.519, CFl = .987,
GFl = 949, TLI = 979, NFI = 963, RMSEA = 036, RMR = 018
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Abstract

This study aimed to 1) study and analyze the factors affecting loyalty towards traditional
retail stores in Phra Nakhon Si Ayutthaya Province, and 2) apply the results of the study to determine
policies or marketing plans for traditional retail stores. The sample group used in this study was
400 customers who purchased products at traditional retail stores. The stratified sampling was
used to obtain samples from each district in Phra Nakhon Si Ayutthaya Province. A questionnaire
was used as the research tool.

The results of the study found that the personal factors of customers towards traditional
retail stores were mostly female, aged 26-33 years, had a secondary education or equivalent,
were employees/private employees, had an income of 5,001-15,000 baht, were married, and
visited traditional retail stores 4-5 times a week. The reasons were that the location was close to
work/home and that various brands of beverages were purchased regularly. When studying the
marketing mix factors and factors of customer loyalty towards purchasing products at traditional
retail stores, overall, they were at a high level. The results of the analysis of the factors affecting
customer loyalty towards traditional retail stores found that when considering all independent
variables together, they could explain the variance of customers towards traditional retail stores

with statistical significance at the 0.05 level.
Keywords: Loyalty, Customer, Traditional Retailers
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nuf ABC-FSN Matrix il ednuszianaunguaudn dafidelddadondudlungy AN uniasied
\Hesnnidunguiifiyadigaudmiuilunisldaud Tnengu AN §91u9u 9 599015 s2mduyadn
23,389,749 v ntu {3e3dldvau F0Q lumsmuTiudsdefivsevinuasmanddolu (ROP)
dandhedueiesdielunisifiudszansamlunisdsde Tnevts 9 Mensumasoumedissansany
wUsUau (VO) Mnitavan 9 s1emsiidiss 2 memsidaeundsusdlii 0.25 Saunsannudndu
gmmummﬁmmmuumﬁLLazmmiaﬁﬂﬂﬁﬁmm EOQl¢ 1a® 2 5180154 Ao 70888FS-21CW,
60215U5-50GL wan15ideaguliindudn 70888FS-21CW fuSunudsdeiuszudail 944 Susionds fqa
Aedfelmidl 173 Su uasivsinaduiasedsdises 44 Fu muflidunuaddunisdsdoanannie 2 adwio
Ynuuuilagtu 3 adeed uaeildudrandeindegi 593 Fused Fsanasanuuutagtiu 1,212 Tusio
Y a o &

U wazdudn 60215US-50GL xiluTinadsdenusevdn ogi 885 Tusiands dyndsdalvaiegn 150 Fu way

Y 9

v
o 1

fUSnaAuAARddses 49 Ty suddsauadilunisdidoanaunie 2 adiied a1n ¢ adesiet wasdl
Audnnuvideindonsi a6d Susio Svanasanuuuilagiiu 913 Susied laswdonSsudisusuyusnlums
gﬂ%@gﬂLLUUﬁQQﬁULLaBEULLUﬂMﬁ (EOQ) &ue 70888FS-21CW fifunusinanad 1,408,887.08 umsial
way U1 60215US-50GL AAunusImanas 1,104,643.65 umesiel Tngvia 2 5718713 BreiuUsyansam
TunsInn1sEUAIAIAS Iﬂﬂﬂ?iaﬂﬁUﬂuiﬁmlé}‘ﬁﬂéﬁJ 2,513,530.73 uwsial lnedndusasas 64.72 #al
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Abstract

The efficiency improvement of motorcycle accessory part inventory categorizing purposes
based on their value and frequency of consumption from January to December 2021. This study
uses the ABC-FSN Matrix to categorize items into groups and selects the AN group, which includes
high-value items with low frequency of use. The AN group consists of 9 items valued at 23,389,749
Bath. The researcher applies the EOQ theory to determine the optimal quantity to order and the
reorder point (ROP) for the 9 items in the AN group, of which only 2 items have a variance coefficient
(VQ) less than or equal to 0.25, indicating that they have a constant demand pattern and can be
used to calculate the EOQ. This study determines that the 70888FS-21CW item should be ordered
in a quantity of 944 pieces per order, with a new reorder point of 173 pieces, safety stock 44 pieces
and a reduced frequency of ordering from 3 to 2 times per year, and the average inventory is 593
pieces per year, which is reduced from the current model 1,212 pieces per year. This study also
finds that the 60215US-50GL item should be ordered in a quantity of 885 pieces per order, with a
new reorder point of 150 pieces, safety stock 49 pieces and a reduced frequency of ordering from
4 to 2 times per year, and the average inventory is 464 pieces per year, which is reduced from the
current model 913 pieces per year. The total costs of the current ordering model and the new
EOQ model were compared and found that product 70888FS-21CW has a total cost reduction of
1,408,887.08 Baht per year. Product 60215US-50GL has a total cost reduction of 1,104,643.65 Baht
per year. Both items enhance inventory management efficiency, resulting in a total cost reduction

of 2,513,530.73 Baht per year and representing a 64.72% reduction in cost per year.
Keywords: ABC-FSN Matrix, Economic Order Quantity (EOQ), Reorder Point (ROP), Safety Stock (SS)
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19 o =

o ﬂLﬁaﬂﬂajuﬁuﬁﬁLﬁamﬁﬂmﬁLﬂiwﬁmﬂ%mmmsaﬁ%awﬂiwé’m (economic order quantity : EOQ)
wazqad 94 olual (reorder point : ROP) Nopiana and Atik. (2021) 1§ 9¥P1n15LU5 B UL BUR Uy U
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wietlugmsiausuloniglunsuimsiansauiasedesuidnnsdanusely
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anudasadnserusuiwimddlunsannumuas Ingldtoyauinnanisvie 1Ay Yar1eenny Lay

yarafaniade Awsieuunsiaudssueu 2564 wldlunisinide

] Y " a o
M19°99 1 Usernsuaznqueineg1eiildlunside

o B U‘%iﬂm‘m&l ety yadigenvy  yaraReniadsy
(Gusiad) (um) (Umsiad) (Umsiad)
1 80888RD-11CB 7,071 897 6,342,687 168,624
2 80988RD-21CW 9,348 573 5,356,404 3,128,983
3 10001B-1088B 935 5,560 5,198,600 389,193
4 100201A-10BB 5,704 886 5,053,744 458,916
5 100165A-10BB 879 5,134 4,512,786 1,771,334
6 100201A-30TC 447 5,696 2,546,112 296,194
7 80888H-10BB 2,804 901 2,526,404 169,340
8 100201A-40YC 452 5,555 2,510,860 19,442
9 100165A-40YC 455 4,962 2,257,710 741,817
10 10004B-1088B 1,591 1,385 2,203,535 3,481,880
11 80988FW-21CW 3,796 545 2,068,820 1,706,333
12 70888FS-21CW 2,071 898 1,859,758 747,435
13 80110RC-11CB 2,022 899 1,817,778 465,730
14 80888RD-20WW 5,308 327 1,735,716 759,650
15 60215US-50GL 1,792 883 1,582,336 322,892
16 10012B-60SL 1,434 888 1,273,392 37,747
17 80110FD-11CB 238 5,206 1,239,028 846,019
18 80888R17-10BB 624 1,758 1,096,992 1,685,091
19 80888RM-11CW 1,143 904 1,033,272 28,492
20 80888FD-20WW 1,150 896 1,030,400 735,826
21 20002CM-80RR 1,141 864 985,824 297,625
22 100173A-73P 199 4,880 971,120 827,222
23 80899FD-11CB 1,033 896 925,568 2,688
24 80899RD-21CB 450 2,049 922,050 1,533,595
25 80922RF-21BB 1,050 877 920,850 395,032
26 30001VM-10BB 949 894 848,406 16,100
27 60140US-10BB 914 899 821,686 279,719
28 60160US-50GL 342 2,271 776,682 6,812
29 80810RD-21CW 838 906 759,228 201,640
30 100017R-60RR 825 868 716,100 27,356
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nauieeefililuniide fidelfidonnduiegnauuulildmnuniiondu Ingldisnmsidennagy
#20819UUU191224 (purposive sampling) Ap Audilunga AN dsfidiuau 9 $18n13a7n 30 19Ny
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M19199 2 nausegenldlun1sidy

FaLBYn Aeyanual
umsndsiifyarguasidnsnmsnyuiougs AF
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insasilanldlun1sidsuazamnmuaniaile
1. NUYNMTAATIEIRUY ABC Analysis

£% [ °

NUHNTUUIUTZANFUAILUU ABC 28danauiuansnasesnauafuyaniniuafsy
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'
1 al

Usziam B Ae fiyarilunislddudiivssann 15-20 % uifiusunududinmdey
Uswau 30-40 % YoITBNITAUAITIMLA

Uszian C Ae flyadilumsldoufisndntes Ao 5-10 % vosyaridudnindaioun
Wi uUSInaduAMAIRdeguniian AoUszanas 50-80 % voarEMIALAAIE U

2. NEMTAATILIUUY FSN Analysis
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anvinefe N gounannsiliiinisiadsulny (non-moving) IneviauiaaIunsafaI s laaInn1T9Lun
Al (NMuRLN ATIug, 2562 : 22)

semsfadoulnaisa: F (fast moving) 9sdidnsinisldnuresdudnegniosay 70-75 ves

v

Audnsldnuduiaras warivsunuduiaindsegiiosay 10-15

598M157AGTUTY: S (slow moving) AxilgnsINTsldnuesdufeg NTesas 15-20 ves

AnudnsldnuauiAras wasivsinudumasndsegniosay 25-40

o =y

s1ensflaiedeulvi: N (non-moving) agdidnsnnisldauvesduneisesay 5-10 va9

v

auimsldnuaudiamds wariiviinaduinedsegiisosay 60-65

Fansdauazuualszinnaiy FSN Analysis filsflsdnsnisiedeulnmvienyuiouves
audnasnds TngluidaznanisitTavesssansnmmsiansauieadsdeinldan sasmanuiou
Aufaands (inventory turnover) lnsanunsariwiaddaannaunis (Wuvisse auds wasangny wang,

2563 :11)

yargenugsiel

Inventory Turnover = — T
yardunAsavaiafy

3.ﬂ?iﬁh%éaﬂﬁﬁﬂisﬂﬁh(econonﬂccwderquantﬁy)
di@pagheUszndn (economic order quantity) vangfis S1uaumsdsdorsodmanaudnii
fuulssviaiigalumsdausazada InevdnnistignAntudieraglunsudmsaudiaeads (inventory)
Lilsdaufanduvdounuietosiiuly Tneflvnanddduunanuil fe gﬂLLUW@&U'%@JWﬂﬁé"&%@@&JN
wnzanfifiuTnuaLfeIsAudainarduiasadtlivede neliausfsuiellil (i, 2017)
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sot Weularedl UJiradech, 2011b)

E0Q = ZZ‘ZD @
TCpin = [%] + [%] 3
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PN |
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4. ds@elny (reorder point: ROP) wazduAAIARIA1504 (safety stock)
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AMAULUTUTIWAINTT 0.25 LUAWIn) EOQ wag 3. AwinmuSunamseaioudmiunisdsgeluseudnly
lagldisn1smyadsdel (reorder point) waziazduA1niadedises (safety stock) wazanving 4)
Wisuiilsuduyusilunsd@euazdnivausasadsluzuuuudagiuuasguuuln (E0Q) iy

wwnslunisanduyusalunisdinnisdumandog1aiussdnsnm

NaAN1538

nNsAnu 0 Mafiudszdnsaiwnisdanmisdudinnds Ussiandudieslnannusa
sodnseusud daudidouunsey - Wousunau e 2564 fiduldduiunsinulnglingus ABC -
FSN Matrix Aemsyrdudanuiangy Tnslinsesinuyariuazauiinislia nFrntuihnguiiogs
n&s AN %QLfJuﬂejmﬁﬁ;ﬂamqau,m'é’)’mqmimu13suﬁwmmﬂ%mmﬁﬁaﬁﬂﬁwé’m EOQ uay yadstoll
ROP #sagUnaldnunisnssuang fail

M19199 3 HaagUN1sIANgUAUAIAIART Faematia ABC Analysis

I8NT9 A B C
U (519n19) 16 6 8
yar (U) 48,846,642 6,356,636 6,690,570
Wosldudyar 78.92% 10.27% 10.81%

WU NM33nUszsinnnguduiesludanudasadnseueudauyadd Fam 30 59915 11150
Fuunliduduiuszian A fdwau 16 518013 Jyadi5au 48,846,642 U Anduiovas 78.92 ves
sarsionue dedy Audlunguil asdedldfunisquailufives uazaunuszduAudinsedogng
souneu Auduszinn B fis1uau 6 s1ems Tyarisau 6,356,636 vv Anduioras 10.27 vesyan1s
savun foiduduiiifyadsyduuiunan uasiiviinuduiesedsldintn wardudusson C S5uau
8 39913 fiyar91 6,690,570 Anuludosas 10.81 vosyaraiiaun Audlunduil awldsunmsguaien

Teldveeiign Walsuivauaa 2 nqudnediu

M19199 4 HAaTURaN1TIANGUAUAIAIAGS FaemAlla FSN Analysis

319013 F S N
TIUIUTIBNT 4 8 18
yardua (um) 5,061,516 24,690,311 32,142,021
Wosldusiyae 8.18% 39.89% 51.93%

WU MsdnUssannguiudezluannusissadnserueudainudlunisldnu mue 30 5183
anunsoduunlidududilszny F fe dudndniswedeulnss ansmyuidsuduiunnian I91uiu
4 579m3 dyaA19I4 5,061,516 UM Andudosay 8.18 VOIYAAFUAIAIATINIVUA FUAIUTELAN S FiB

duAifinnuedeulmuiunans f91uau 8 918015 Jyaansaw 24,690,311 v Andusavas 39.89 veq
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WAAAUAIAIARINIMNA WagdudUseian N Ao GuAnlinisvyuisuiniign 2311w 18 518015 Jyae

TIU 32,142,021 v Anilufesay 51.93 10aAduUA1IAIRRINIALA

M19199 5 HAaFUIIUINTIINITAUAINILNITUUIUTEIANEUA1GI8 ABC - FSN Matrix Analysis

Class F S N
A 1 6 9
B 0 1 5
C 3 1 4
A319 6 HaagUyarAuAMmIMIILUsUsELANALAIE ABC - FSN Matrix Analysis
Class F S N
A 2,510,860 22,940,939 23,394,843
B 0 1,033,272 5,323,364
C 2,550,656 716,100 3,423,814
A3eit 7 agUnatefiudyaraudmunisuisssandudgag ABC - FSN Matrix Analysis
Class F S N
A 4.06% 37.07% 37.79%
B 0 1.67% 8.60%
C 4.12% 1.16% 5.53%
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Abstract

The purposes of This research were to study the influence of factors on perceived benefits,
perceived risks, trust, satisfaction, and attitudes on the decision to purchase the products via

M-Commerce, including risk of violation of privacy and data security, as well as factors with
positive effects, including perceived benefits, trust, satisfaction, and attitudes. The data were
collected through an online questionnaire survey from a sample group of 385 people living in the
central region who purchased the products via M-commerce. Descriptive statistics were analyzed,
including frequency, percentage, mean, and standard deviation, and inferential statistics, including
T-test, ANOVA, correlation, and multiple regression.

The research results were found that most of the sample was female, ranging in age from
26 to 40 years old, bacherlor’s degree graduation, self employed/merchant, and a salary of 20,001-
30,000 bath per month. The positively influence the purchase intention via M-commerce are
satisfaction and attitude with the statistical significance of 0.05. While risk of violation of privacy
and data security has no significant negative impact. It reflects the implication even though
consumers are aware of role of them but a risk of violation of privacy and data security does not
cause consumers worries because most have a positive attitude and satisfaction from purchasing
products online. In addition, during the COVID-19 pandemic crisis, consumers have turned to online
shopping via M-Commerce to reduce the risk of contact and take into account the safety of infection.
However, raising awareness of important risks should be supported and widely disseminated

continuously.

Keywords: Purchase decision, Risk of violation of privacy, Data security, Satisfaction, Attitude
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wazAnNalatoAuAtusEUUBENTSeTing Ae fauus masususslem (B3u 119 waadud fudn, 2563
- 16-28) mi%’ui’mwm?ﬁm (@n5a pusUAD, 2555) Auftanela (fuiand fiuadven, 2557) sirunaRnensie

4 o

dudnoaulall (algand asudalng, 2556) egrelsfinmuainnisnumuissanssunuil Tuusunanuddla

De

a v

FoAUAMNIUTTUY M-Commerce 85 Uslnn elaifinuifenvinisdnviuasnageuidelsednydues
dvignavewiuls nssuianudssinunisazdinanududiudy uarnisfuiaudessinuanulaensie

vastayaronunilagedufriusyuy M-Commerce (a3l JunIeY, 2561 : 83 - 99)

q
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ndeyannarinn §I3eTsaulanazAnudadenddnsnane n1sdnduladedudwiu M-

a v a

Commerce lutlifanissuianudssiunsazfinnnnududiui nmssuianudssinuanudasnde
voetoya ANuianely uazvimuaindnon1sdeduieeulatveaiuilan et deyanlimduwuinisly

nsliusnisanuvasnsdevestoyauaztadedu 4 Mferdesdudandugsianismasdddnvseindld

donndeiuAuRdladedudiiy M-Commerce sauviaiioilulsylovivseuumaunt

v

INNSANEN
ausadinan1siTeluidusuinidunisneszuussia wienuuammevausneg uslanegiad

UsgansSanle

IUILEIAYDIUTY

1. wiedAnwdadenisiuiusslen Ndwadenisdndulatoduasiunie M-Commerce

'
a

2. wisdinudadenssuianudssinuanududusuazaulasnseveseya Tdwasnonis

v
v a g a v o

fnaulatedun1iIun1g M-Commerce
3. efnwdadusunnuienela Ndnananisindulatedumuiunig M-Commerce

4. WinAnwdadumurauai Ndawmananissnauladaduaitiunie M-Commerce

NSAULUIAAIUNNSIRY
Audsau Audsny

1. m3Fuiuselond

2. ms%"uﬁmmLﬁmﬁ’mmwmﬂumuﬁmas MsenaulagaduAINIU
v o v — >

PRI REHILBNIGHE M-commerce

3. ANURanela

4. YiAuaR

JUT 1 NUMIANIUNTIRY

s2108u3533y
UsEINIUAZNGUAI9EN9
Uszmnslunsfinu e Usevuilduinssiu M-Commerce Tunmanansvesuszimelve
nausegeiilflunsidondedl 18ud sssmuiléuiniskiu M-Commerce Tunianansves
Uszinelne Tnog3delinsrusnuiiviueu 3sldgnsves Cochran (Cochran, 1977) lunisAuan 16
Suungusieene 385 au dvuameudesiudesas 95 uazmaueanndeulsiAutesay 5
w3silefldlun1side

A3delduuvaeuniuesulall (online questionnaire) 1uia3esdiodmsuiusiusindoya

v
a v W =

WunvvaeuaufideiauduliaenndesiuinguseaidlaeAnwann1snuniulssanssy wuifa

noufuaruideiivides fdnvasiludedon Uszneudie wuvaeuaiuierdudeyadnnses
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wuvasunuieIiutadudiuyana wuasanistunisiuianudssiunsasifinaududiush
wuvasunuiEIiuMsuiadssunudasafovesieya wuvasunaieiunuiionela uas
wuuasunmAgIfUAuailun1steAudeaulay SeHun1InsITaeuUANNINATINENSIAAET 3 Yiu
Tnefimdviianuaonades (100) Wity 0.97 e 4l neasdlduuuasunuiunguifdnvaslndiAs
fungunegns $1uau 30 au Ideddsyanssariuesaseutianindu 0.756 f 0.930 Fafinnuindetio
nsiiusIusIndayaluniside
A3dedndunisiiudeyasinuuuasuniu (online questionnaire) lnglduuvasuniudu
Lﬂ%flanﬁaiumslﬁwﬁayja Suannsaduuuaeunesulatdislusunsy Google Survey antutac
YosUUUADUN LYK UNageadeusis 9 Adduiugfnniugs 1wy na3idudlu Facebook Liesan
Buuvaedeyaiifuilaaemd lulduing andurmsduiiedauuurudugd (Stratified Sampling)
Tngdunguiegishluangiionduegnianats Sy 385 au udTamsaseuuuuasunuesulatinneg
wielilideyansuiuanysal neuthdeyaluiinsesimelsunsudisaguiiiolinsziideyamaatisoly
nsazvidaya
mMylnseideyagidelaniidunsiagldadfideanssaun (Descriptive Statistics) lauA Savaz
(Percentage) A1Lad & (Mean) wazd2uld 891UUN1A5§1U (Standard deviation) wazad AT oy u1u
(Inferential Statistics) lAuA T - test kag One - way ANOVA d1m5u3iAsenidoyadnuvaeduyang
Ussanuudayel® (Nominal Scale) wioUszinni3esasu (Ordinal Scale) Aduuszavsanduiusuuy
\le$&u (Pearson Product Moment Correlation Coefficient) tievArANuduiusvosiauysansiai
daszranu nIemAIANUFuNUSSEnIetoya 2 ¥a (A3 1ATAuL, 2544) LagaNNITANNDENYAN

(Multiple Regression) naaaudnsnavasiauissnge iemdeagunuinguseasiveniside

WNaN15398

[

nM¥edes edeiiiavinasensinduladedudi iy Mcommerce Snansisy &

Q’U'%ImﬁmauLLwaaummdaﬂmg'LﬂuLWﬁmﬁﬂ U 247 AU (Seway 64.2) Hengegluyig 26-
40 ¥ 97uau 123 au (Foway 32.0) AszaunisAnwiluszauligyins 91uiu 188 Au (Sauay 48.8)
Usgnouandngsiadiudy/mue 31w 98 au (Feeay 25.5) I516l6 20,001-30,000 UInsBIABY 11U
120 au (Sovaz 31.2)

1. wamsifesunsiuiuslend fdmwasentsdadulatiodudinums M-Commerce

1.1 mssuiusslevdsmunisldnuiennundlagedudtiiu M-Commerce lnssiuaglusediu

wnfign (X = 4.23, S.0. = 0.72) i eNasundusiede nuin guslaafineuiuvasuaIunsIui

Y
o

M-commerce HUszlevilunmsdsgeduilinasnnailuseiuaniign (X = 4.25, S.D. = 0.79) N15d3%8

Aufr1u M-commerce fglnsAniifiefevsounudniussleviaonuedusedvinniign (X = 4.23,

v '
A a v [ =

SD. = 0.81) karNI1UI1 M-commerce fUsglominonisdsdodudluszduuiniian (X = 4.21, SD. =
0.72)

= o
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a [

1.2 ns¥uuseleniduanuazainsinilunisd odudonud vlad edud i
M-commerce Tngsaaglussdiuinniian (X = 4.25, SD. = 0.73) wlefiarsanidusede wuin fuslaad
ABULUUABUANLANTIINSE 18 0FUAHIY M-commerce d¥nansaatEaninnisiesiuniseanludenu
FIUAIFN 9 Iuszﬁwmﬁqﬂ (X = 4.27, SD. = 0.80) L4 ¥UANALAINTINEALAUIBINNNTLOFUAN
N1U M-commerce Iuizéﬁ’mnﬂﬁqﬂ (X =4.27,S.D. = 0.78) LazAnI Y uUTENSAaILINANNATTTe

AUAINIU M—commercesluizﬁmﬂﬂﬁqm (X =4.22,SD. = 0.83)

1.3 masuiUsslovddunsdedudmedumesidaronudsladodudriiu M-commerce
Taosawegluszduann (X = 4.17, SD. = 0.78) Wefinrsundusiede wuin fuilanfineunuuaevanudn
MsdeaudEu M-commerce fusslotinnlumsdaeliviumauldesnshenelussiuun (X =
4.18, SD. = 0.83) AntmsTeduA L M-commerce fiuselonilumsdaelsvinudodudlganimynu
Tan luseduann (X = 4.17, S.D. = 0.74) uagAninNseoauA NI M-commerce fiselowhnnluniste

TinudSeuisusiaaumnaudnduladelaegrsdiienie Tuseduuin (X = 4.15, S.D. = 0.85)

2. namidefunsiuinuidssinumsduduiuasanuUasafovestoua fdwmaste

nsindulatoaudiuma M-Commerce

2.1 msfuimnudssiunmsasdamududiuiasernuiiladedudiiu M-Commerce
Taosamegluseduunn (X = 4.18, SD. = 0.70) Weinrsadusiedenudt fuslaniineunuvasuniy
nsuiniletedudiriu M-Commerce p1afimsdalnavestoyadaus wu fleg waslnsdwit iusu lu
SedfuIn (X = 4.27, SD. = 0.77) N5 il o4 oAudniu M-Commerce awﬁm‘i%"ﬂwammiaaﬂaﬁm
WAsAR/AndntusyauLnn (X = 4.26, S.D. = 0.81) Y UIileTeAuAHIU M-Commerce Ustmenadeya
Tmesunslaeflinsuluseduann (X = 4.13, SD. = 0.80) wagnsuinilededus1uiiu M-Commerce
Uitmenaihdeyalulimeaauselomilasiilinsulussduann (¥ = 4.07, SD. = 0.82)

2.2 msfuianuesiuannulasadevasdoyanonudsladodudiriu M-Commerce
Tagsauagluszduann (X = 4.10, SD. = 0.76) Wefinrsandusietenuin fuilaafineuuuuasuany
51U iledeAudiniu M-Commerce onafiflindsivhdayadaudalulflunedldflussduann (X =
4.12, SD. = 0.80) n31uidedeAud i M-Commerce fanudululditoyatnsiasin/indn e1agn
awseslandlaivieilussduan (X = 4.12, SD. = 0.85) n31uiniedodudEu M-Commerce a1agn
Tasnssudeyadruidmalilasuanudemelaedluinisalusyduun (X = 4.10, S.D. = 0.85) wagnsu
Tudlededudin M-Commerce enagnlasnssutoyndiumilnglaifusenluseduunn (X = 4.04, SD. =
0.87)

2.3 M3fuinnudsavesaniunisallsaszuiasenuasladedudisiu M-commerce lngsu
agluszAunniian (X = 4.30, S.D. = 0.72) WeRvrsandusiede wui duslanfineunwuuaeuaiufai

luanunsallsnseuin (Covid-19) JiuuiiantaduAniu M-commerce lusduuniian (X = 4.37,

S.D. = 0.76) Anluanunsallsaseun (Covid-19) ¥nluaadumeus1uA o889 kasdadur6y M-

commerce 10T ulusEAUIINTAZA (X = 4.32, S.D. = 0.78) wazAni 19z TnvIu/wuvd/ventiauly

(ﬂd v
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ATOUASY LBY AUIIN AUTBUAITUNNTRAUAINIU M-commerce LiaanAadBsnITaan N 1ulY

ix@fumnﬁqm (X =4.22,S.D. = 0.86)

3. HaNSIEAIUANUNINElY Ndranan15enaulaTeduAHIUNIS M-Commerce

3.1. mnuitanelasiemnusilagedumsiiy M-Commerce lagsaaglusysivunn (X = 4.17,

¥
A a Y

SD. = 0.63) WeRasandusede wuin fuilaaineunuvasuaulisdndslalunisdedudniy
M-Commerce 1uizﬁwmﬁq® (X = 4.22,5D. = 0.81) Ingsauudrinnuiawelaronisd odud 1y
M-Commerce lusedfuann (% = 4.19, SD. = 0.81) uarfinrugulun1sdodudisu M-Commerce Tu
SEAUNNN (X = 4.10, S.D. = 0.85)

3.2 anulinsdanuanudisrnigyseniuddladeduasiu M-commerce lngsaagluseu

1N (X = 4.11, S.D. = 0.70) deRvsundusede wui fuslaaiineuwuuasuauasedudsiu M-

¥
o

commerce AU

g a ¥

FIUBUIUIY wazieiale luseauun (X = 4.20, S.D. = 0.81) 9¥FoFUANIU M-

]
Y
commerce U mieNsruLsasTUNsHAtymuardanudsrnaiesiuuinisiuseduinn (X =

v
g a o

4.17, S.D. = 0.80) 9=FBAUAINIU M-commerce HuUlIMNgRIn155UIaIRNUUaanselun1stsekulu

Y
¥

sgaUNnn (X = 4.10, S.D. = 0.82) 9¥&e

'
1Y ' =

UAHIY M-commerce Augfmiefifiszuuindaduremues

a

N

ysaflusnisiussuulusesuunn (X = 4.07, S.D. = 0.82) Wa¥az@RAUAINIU M-commerce UL

Y

[asd

nfinsivdeyavsouseid 017 nsdnds Mstsedu Weanuasaintunisdenswieluluszduuin (X =

3.99, S.D. = 0.87)

4. wan P esuvieund dssadensinaulagodudEiumis M-Commerce
4.1 WruARdennuRslatedudsu M-Commerce Inesuegluseduin (X = 4.05, S.D.
= 0.70) defimsandunedes wuh fuilnafinouuuuaeuaudfnieuauiunsdeduuaslduinis
81U M-Commerce Tusgauann (X = 4.17, S.D. = 0.83) Aninnsteduduarnnslaus sy M-
Commerce dmsUssnduiusniosinauifisedndlusesuunn (X = 4.06, S.D. = 0.84) ifﬁﬂﬁu’lﬂumi
FoFuduarldusnsHiiu M-Commerce Tusedusnn (X = 4.02, S.D. = 0.78) uavAniinnstoauduayls

USNM5EIU M-Commerce ziflulseaunsaifimiusesuuin (X = 3.95, S.D. = 0.84)

5. HamFnTgiANLdTS ST heiu BassiarauddlatoAudsing M-Commerce Tag
ldwatian1slesgrannesiudunyan (Multiple Linear Regression)

Fuusthidildlunsiinsest Ussneuse duusdass 10 # ldud mssuiusslovdsnumsly
0w (X)) maduiusglosisummuaznnsaidlunstodud (x,) masuidsslomifunistodudmig
umesidin (X, mi%‘uimmL?iwﬁmmsazLﬁmmmlﬂudauéﬁ (Xa) mﬁuﬁmmLﬁaaﬂameaamﬁamaa

Toya (Xs) MIsuanudssanunisallsaszun (X,) anulindamuanudersy (x,) anulingda

U

AMUTRERS (Xy) MiAuARRon1sTeduABsaulall (X,) wazanuiawelanenistedumeoulall (X,,) Aauwus

a v 1

1 Ao ANuAslateAuAHIY M-Commerce (Y) @1ansnasunan1siiasginiuanneenyanvestaden

¥ ' v
a ' ] v a

f9nswarnannufslagedumniy M-Commerce la9am15199 1 Aadl

(T{Jd v a
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A15799 1 wanran1TIAsIEaunsannsskuunanvesladeiiddnsnanenunslateduainiu

M-Commerce

Model Unstandardized  Standardized T Sig. Collinearity  Statistics
Coefficients Coefficients
B Std.Error B Tolerance VIF
Constant  .638 .343 1.861  .063
Xy .068 .060 .063 1.140 .255 .589 1.697
X, -.003 .059 -.003 -047 963 578 1.730
X3 -014 .053 -014 -273 185 714 1.400
Xq .298 .066 .268 4.492  .000* .503 1.988
X -.081 .063 -079 -1.302 194 484 2.066
Xs .107 .055 .099 1.949 052 .699 1.431
X; .053 .060 .048 .882 378 .618 1.618
Xg -.141 .063 -124 -2.245  .025* .586 1.706
Xq .256 .063 .230 4.085  .000* 569 1.759
Xio .338 .067 273 5.016  .000* .606 1.650

R =0.573 R°= 0.328 Adj. R’= 0.310 SEE = 0.653 F = 18.291 Sig. = 0.000 Durbin-Watson = 2.251

n = 385 *pdAynsaianszau 0.05

1Y

NenT197 1 wansliiuiainduuseansnealeanuduiuslussautiunats (R = 0.573) 1

o

duUszanSniswennsal (R? = 0.328) Saay 0.328 dAAnudunusnuluseauuiunaig @1 Durbin-

o
U =2

Watson wiriiu 2.251 Feasulainmnunainndowdudaszaindy dedu Seaunsaldiudsdaszluns

Inseraunisanneswuunaasaluld annsaasaunisanaeslined
Y = 638 + .068(X,) - .003(X,) - .014(X,) + .298(X,) - .081(Xs) +.107(X) + .053(X,) - .141(Xg) +
256(X,) + .338(X,0)

[

PNMTIATgteyanadeuauugulagn1Tiiasgiaunisannesuuunam wudl n1ssus

U

@ o a

ANULAIIUNITaziinauludus ruaRdeni1stedusiesulal wazaudianelasianisdedusi
oulatl fadudAgymneadianidesndt .05 Tuvaeiinisiuinnudesninuasnasievestoyainisdny

N9EDANINNTN .05

dsduazaniusena
N3350 Yadenfidnsnadonsdnduladedus Wy M-commerce anansaajuiazaivse

NANNSANWN Fail

1. Tadumssuiuselovd wud mssuiuseleviiunisldaulisninaseninundladodud
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'
aada

M-commerce ag13flladAyneaianszau .05 Nidideinguslandudieinnsidanumalulad

AsauAIELTAANEINTawas UsEANS A nlun1svi e uann g9ty nelinUselevivasduniaden

nfiauAanuAtlaBaAuUANIUTTUL M-commerce danndadiun1sfnyivesisug dsulngsd (2560)

na11n1ssusAnudusElevilunsdeduimiussuumnalyduulnsdniind oun 1avsnaigauanse

o v a o o w

ViruARlunsPeduAmWILsTEUUMRduInsANiRaun egalideddgiseauats 0.01 dwsunissus

Usglevdinuanuazainsiniilunisdedudn uarnisiuiusslenisunistedudmiadumesidaludl

' ¥ ooy o v
a v o o aad o o a A

dvsnanaAuAlatoduAIU M-commerce ag1slltudAYNNE@TATNITZAU 0.05 NeHLEoIINN1TE

'
= Iaa a '

dualnglilaludianuinansdumass anunsadedslanninnnaie1adluiidnSnaneausdlagedun

q q

NIUSEUU M-commerce

a

2. Yadomsuimnudssueududusinasanulasafovestoya nui mssudmnuides
Frunsasdannundudniiovinaseanuddatedudn M-Commerce agaiidadfymsadanisiu
05 Wethifiesnguilanasfusfemnaliudueuresiuiehenainisidoyadusvesduilnaildlums
FoAudumsunseengassusviovdeyadiusalulflumaifiaisiaeliildunmseygnanidhuesdeya
riou aenndosiunuidbvesasatiu yall (2563 : 81-102) finanrimssudilouisanuudusuas
audasasitlunsldnuunamiosuludoaneuiisnduiedvdrdyiidemanemslindevesuslaadil
somslduinsunaniosiulndvaneudsnetedudvioning uasddsmariliguslnainauddlad
avfoansuendeuuutndeunlugsuilnamedu q sautimslinuunanesulndeanoudss dmy
ns3u§anuidseduanuvaonfevesdoyalifisnsnaneniudalad odudn M-Commerce agnsil
TedAynsadffisedu 05 Feaenadosiuauideves Folarin way Ogundare (2016 : 69-81) fina13n
nssudanudsdludiuanulasadeliiidninademnuitladowndeussnienisooulay fedenadu

wiszuslaalilaianunds viednatamsivianudswnuanuvasndelun1svingsnssumanistuy

o &

Wadedumaaulall

3. Yadganuiianala nuin Auianelalun1sieduaieinuy M-Commerce fdnSnananiusdla

'
a v o o P

HoAuA1 M-Commerce atielitudAynadansyau .05 ileinduilnaidndilieladsunisuinig

Le

<)

Wuluauanuaanis @enmaesny Parasuraman at el. (1994 : 111-124) Alanaifeanann1sas1eaing

fanelaliiugndnliin duneasdemiulideyaduandt de nisbideyaidudssloniferiududuas

Y
U3n13 BnnsdadiastngegnaignisneuauesisignAimavitegeliused@nsaim wazaesiiauedualv
finwdnualinsanuadusse aswnunuaudfivedu

4. Jau@uaAf Wulin NAUARLUNIST e UANIL M-Commerce LdMNTNanamINUA1ba oauAN

aad 1Y

M-Commerce agadltdud1Agynieadaiseau .05 lapflszauanudunusluseauuiunas vsililosann
Viruaf Aeanuidnuazanudaiiuiiyanaiinedwes yana aoiunisel ao1vu wasdetauenusla 9
Tunafiazeansurioufias Fellnaviliuananiouiazuaniuisemeuauesiienginssuegaiiiu

naann153¢lasBuLIlINN1TMDUALDI0E 1NN UATANTY d0nAT DI UNANISANYIVDINIATS

gaviand (2560) inaninvimuaiivesfuslnadawasreninundlaiondesaeudluyniia

= o

NIATIVEIMEINITIANT U Inendesivdngasuns U0 8 atun 3 fueneu - Suneu 2567



547 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

JolauaLug
JarduanuzTunisunanisidelulyd
1. Forausuurantadunisiuinnudes annsAnuideuandsiiiui Jadenssuiana
desdunsazidiaanuiludiush fvswarennuislagedudn M-Commerce ity pefnsuientheuy
asiadernuidesinunisasiaanududiuiidmsunsliunns
2. Yorausuurainanuiionela 9nnsineisenuianuiimelaiiovinasenuddlade
Auf M-Commerce uandliiuifuilnanelatunisdedudn M-Commerce lnefiszduanufisnelang
Tuszduunn deduuisuvioosdnsanmisnidayadinaniarsuiiugaudsvesnisd edudsiiu
M-Commerce ¢
3. FoLauBLULINITALAR 91NM1SANYIITINUITAUART BN NanoALAled e duAN
M-Commerce Insfiszuanuduiuslussdutiunans wandistuinguilaadfauadfialunisnisde
dufn M-Commerce lngilszduanuianelasgluseduuin é'fq‘lfuu%ﬁw%mﬁﬂimmmﬁﬁa;ﬂaé’fma'n
firsandugaudseansdedudinu M-Commerce 14
Foauauuzlumsiseadaoly
1. mrsfinisfinundadofiisnswaroaudalad edudisinu M-Commerce vasi{uilnalu
giineduitodudeyasuiiisuiantulsslevideudnniensdnseng
2. msiinnsAnwiAefuunldunisedudimay M-Commerce luaunamitewmulszuy
oty

LANE1981989
NANT T9E0INT warUgaN anslinu. (2564). wqaﬂiiuQ’U%T,ﬂﬂm'aﬂ1isijaﬁuﬁwuﬁdaamaaﬂauﬂlumw
INgeladn-19 luwangavmuviuasyuama wasiivalan. 9755750mARmans, 39(2), 119-133.
Sgand noudilns. (2556). gauvszauninisnainlnsAniindouii M-Commerce iiananisindula
FoFud. ngama: winerdunganm,
waeiss q3Wad. (2560). YasedIuiauaduasardeiiasnanenidaladosoguduads 2 Tuis
NFUNNUNIUAT. WMENUSUTMIITINM TN, I INe1Fnganm.

va v v

wsrsdnalAdunsesdoyadiuyana w.A. 2562, (2562, 24 WwWA1RY). SIBAINYLUNN. LALT 136
nowft 69 n, wih 52-95,

83U 279 uazadud fudn. (2563) ‘Uﬁ]é’aﬁdaasiamnﬁm%@ﬁuﬁmaulaﬂsuaaqﬂﬁ’mﬂm. ENEGREGEOLE,
AUATUNITIVEN WU BIFITA TUAZTIAUMTRT, 3(2), 16-28.

Bug1 qulnnsd. (2560). SnEwavesnssuianwdussloviuazmimirelunslsauiauanovauni
uazmawsdaladodud wnture s usinanussuumdveuulnsawiiadoud. Inordnus
USvsgsiaumdaudio. inTineduaswaiuaiuns.
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Abstract

Local experiential tourism is a crucial tool for developing the economy, society, and
culture of communities, aligning with the Sustainable Development Goals (SDGs). This study focuses
on developing the value chain of local experiential tourism through the case of Sila Homestay
Community Enterprise in Khon Kaen Province. The research aims to: 1) analyze the value chain of
local experiential tourism; 2) identify issues and develop marketing strategies for experiential
tourism activities; and 3) enhance the tourism value chain in alignment with the SDGs. This
qualitative research involved in-depth interviews with 13 key informants, including community
enterprise members and media experts. The data were analyzed to explore the tourism value
chain, assess the business environment, and develop strategies using the TOWS matrix, SDGs, and
brainstorming techniques. The findings revealed that the primary and supporting activities in the
tourism value chain of Sila Homestay play an important role in creating value for tourism products
and services. However, a lack of systematic analysis has led to missed opportunities for generating
income and employment for community members. The researchers, therefore, implemented
strategies, including developing promotional materials and conducting community outreach
programs, aimed at sustainable development aligned with SDGs, specifically Goal 1 No Poverty,
Goal 4 Quality Education, Goal 8 Economic Growth, Goal 9 Resilient Infrastructure, and Goal 11

Sustainable Cities and Communities.
Keywords: Tourism Value Chain, Local Experience Tourism, Sustainable Development Goals (SDGs)
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Abstract

The objectives of the research are 1) to study personal factors that influence purchasing
decisions 2) to study factors in the perception of value that influence purchasing decisions 3) to
study consumer satisfaction with packaging regarding the Decision to buy ready-to-eat food in
Bangkok area’s convenience store. This research used a quantitative research methodology.
The researcher developed a questionnaire as a tool to collect data on consumers who had eaten
ready-to-eat food products in convenience stores in Bangkok. The questionnaire was collected
from 483 samples. From the hypothesis testing results in terms of perceived value factors
influencing purchasing decisions, it was found that the environmental value perception factor had
the most influence on consumers’ purchasing decisions, followed by the price value perception
factor. From the hypothesis testing results in terms of satisfaction factors influencing purchasing
decisions, it was found that the safety satisfaction factor had the most influence on consumers’
purchasing decisions, followed by satisfaction with ease of use, satisfaction with product protection,

satisfaction with sales promotion, and satisfaction with packaging types.

Keywords: Ready-to-eat food packaging, Ready-to-eat food, Purchasing decision, Environmental

Packaging
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H1: wandianuwsnenenu dnasenisanduladendniusioinisnsaumulusivagninie
LWANTUNNUMIUAT NUANAaTY

M19199 1 afiAdaeyunu T-Test MsdnduladelunisldilSeuiisusenianavesneuluuasuny

annanaauladondnsioe WAl MWW Anade dauleauu T Sig.
awnswioumuluduazaande x) 141735314 (SD)
L anuazanlunisldauussy wwe 180 4.57 0.80 1.75 0.080
Aoust N 303 4.45 0.77
2. audasadsainnisldau e 180 4.83 0.01 6.85 0.001**
U339 009 N 303 4.39 0.01
3. ANNAIBNNVBIUTIUTOA 18 180 4.27 0.42 2.04 0.042*
VN 303 4.14 0.40
4. IANVOINANA B8 180 a.47 0.29 2.19 0.029*
nij 303 4.32 0.27
5. ussAeliTaniduiingtu e 180 4.34 0.25 2.25 0.025%
Awanden i 303 a.17 0.23
39U Ligtd] 180 4.50 0.47 3.87 0.001**
BIN 303 4.30 0.60

MnBe : *Sig.< 0.05, **Sig.< 0.01

NN WU derhmsiinsziuseuiisussnianeneasnands semssnaulade
idevimnaaeuauigiudl 1.1 wudilagnmsiuen Sig. windu 0.001 dediadesnitseduludidgma
ad@fl 0.05 Jaufiasanudgruvan (Ho) uasseufuauuigiuses () asuliinthdvduyanadumed
mam’amsé'fmﬁuiﬁaﬁLmﬂsmﬁuﬁizﬁuﬁaﬁﬁﬁg 0.05

auuAgIudl 1.2 engfiupnsatu fuasomsdindulatendnfasiememieunluiuazninie
mnganmLAg funndety Tasansadeuduauufgunaadals dil

Ho : ergffianuwanenaiu dnasenisdndulavendadusionmsniounuluiuazainge e
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H1 : angidianuwsnsingiu duananisinduladendndueiomvisniaunuluiuasninas 1ue
NFUNNUNIUAT UANEIT

M13197 2 afiffeenunu One-Way ANOVA nsdndulagelunisléiuseuiisusenineeny

Uady unasauLUsUsIU SS df MS F Sig.
1. anuazmnlunisideu Between Groups 14.330 4 3.582 7.064 0.001%*
U539 0u9 Within Group 242415 478 0.507
Total 256.745 482
2. AuUapnfBaINMILIENU Between Groups 12.175 4 3.044 6.182 0.001%*
U539 0u9 Within Group 235.332 478 0.492
Total 247507 482

= o

NIATIVEIMEINITIANT U Inendesivdgasuns U0 8 adun 3 fueneu - Suneu 2567



568 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

M19199 2 afiABaeYIU One-Way ANOVA msandulagelunisldilseuiivuseninseny (ve)

Uady wnasnuRUsUTIU SsS df MS F Sig.
3. mmawwma&miﬁ;ﬁmsﬁ Between Groups 14.270 4 3.567 6.485 0.001%**
Within Group 200.960 478 0.420
Total 215.230 482
4. SIPUDINAR N U Between Groups 14.193 4 3.548 6.751 0.001%**
Within Group 215.227 478 0.526
Total 265.420 482
5. ussyiuildTaniiludng Between Groups 19.529 4 4.882 7990 0.001*
nueswInaen Within Group 292090 478 0.611
Total 311.619 482
Between Groups 12.202 q 3.051 10.389 0.001**
R Within Group 140356 478 0.294
Total 152.559 482

Mnewg : *Sig.< 0.05, **Sig.< 0.01

INMIANYT Wud1 MITeulfiguseninegvesinoukuuasuny lngAntdionianiz Uadendl
ANUduNUSoITud A 19EdATITEAU 0.05 WuIlaeAIWTIWAT Sig. AU 0.001 FadlAtiaeninseiu

'
v o o aada

HodAnyneadad 0.01 Faufiasaunigiuvdn (H Q) wassensvaundigiuses (1) asuldintadudu
yaraduenginarensinaulatefiunnssiufissdutvdd 0.01

AuAsILT 1.3 sEuinesedunsfnuniiuansnaiy fnasdensinauladendnfustomn iy
Tuduaennde wanguymamuas fuandnety Tasannsadouduauufgumeadals dod

a

Ho : sgaunis@nwifianuwananeiu dnasenisaeduladendndueiannisnsauniuluiiu
42AINT0 LUANTUNMUMIUAS TIliuAnA1aiy

H1 : sgaunis@nwifianuwananeiu dnasen1sdnduladandndaeio1misnssuniulusiu
AZAINTD LYANTUNNUMIUAT TIUANESAY

M19199 3 adALTaeYLIU One-Way ANOVA msdnaulagelunisléiueuiieuseninasedunisfinm

Jady urasAuLlsUsIUY SS df MS F Sig.
1. anuazmnlunisideu Between Groups 18.217 2 9.108 18.329  0.001*
U539 0u9 Within Group 238.529 480 0.497
Total 256.745 482
2. AuUapnfBaINMIIENU Between Groups 16.432 2 8.216 17.066  0.001%*
U399 Within Group 231.076 480 0.481
Total 247507 482
3. ﬂ’J’l;Jﬁ’JENTJJ‘UENUﬁWﬁ'mGV(I Between Groups 5.842 2 2921 6.696 0.001**
Within Group 209.388 480 0.436
Total 215.230 482
4. SIPUDINARN U Between Groups 13.830 2 6.915 13.193 0.001**
Within Group 251.590 480 0.524
Total 265.420 482
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M19199 3 afiA¥aeYIU One-Way ANOVA msdndulagelunisldiseuiisuseninsseaunisiinui(se)

Uade SS df MS SS F Sig.
5. ussydaildTanmduing Between Groups 28.038 2 14019 23729  0.001**
fudwandon Within Group 283.581 480 0.591
Total 311619 482
Between Groups 15.020 2 7.51 26.209  0.001**
R Within Group 137.539 480 0.287
Total 152.559 482

MaNBLAR : *Sig.< 0.05, **Sig.< 0.01

INMTANY WU MTUTHUTBUTENINTEIUNSANBITRNERaUL LA UNY tngfniFaniany

o/ v 6 o o a

UadeniianuduiusedeiidediAgnisadanszau 0.01 wullaennsual Sig. Wiy 0.001 FailAiae
nisgdutoddamneadai 001 Ssufisaunigrundn (HQ) uazsonsuamigises (1) aguléi

TadeduyanasmussiunsinwiinadenisinduladenuanieiuiissautedAgy 0.01

AUNAZIUN 1.4 0V TnALANANAY Tnasranisdnduladendndusionmsniounuluiuazninge
wangamnLmuas fuananeiy Insamnsadeuduaunfgiunisadala fedl

Ho : o13ndifianuuansneiy dnanenisdnduladandsn dusianmsnssunmulusuasainte
LWANTUNNUTUAT Aladuwanenaiu

H1: andnifianuwananeanu dnasnenisanduladisndndueianmnsnseuniulusuasninds
UANFUNNUVIUAST Tuaneeiy

M13199 4 afiAFIeYIU One-Way ANOVA nsandulagelunisldiuseuiieusenitenin

Uy unasAuLUsUsIUY SS df MS F Sig.
1. anwazmnlunisldau Between Groups 40514 5 8.103 17875  0.001**
U Within Group 216.231 477 0.453
Total 256.745 482
2. pulasaioannsid Between Groups 31.097 5 6.219 13709 0.001**
NUUTTASTU Within Group 216.410 ar7 0.454
Total 247507 482
3. mmawmmawﬁﬁ;ﬁm‘ﬂ Between Groups 10.270 5 2.054 4.780 0.001**
Within Group 204.960 477 0.430
Total 215.230 482
4. S9MUIHANNUY Between Groups 18.767 5 3.753 7.259 0.001**
Within Group 246.653 ar7 0.517
Total 265.420 482
5. ussAeliSanidusing Between Groups 19.921 5 3.984 6.151 0.001**
fudundey Within Group 291.699 ar7 0.612
Total 311.619 482
Between Groups 11.226 5 2.245 7.577 0.001**
K Within Group 141.333 477 0.296
Total 152,559 482

VaNBLAR : *Sig.< 0.05, **Sig.< 0.01
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INMIAN N1 MsUSeufiguseninednvesneuluuasunu tnedaidenianiztadend
AMuduNuSoslitud A 9adAnszAu 0.01 WuIlaeAINTINAT Sig. AU 0.001 FedlAtiaeninsziu

uamﬂmwwamm‘w 0.01 ﬁlaﬂgmﬁamummwaﬂ HO ) ey ‘c’JEJﬁJiUﬁiJlW]%’]u'iEN (H1) mﬂmwﬂﬁ]%mu
qﬂﬂamua’mwuwammimaﬂwawLmnmmummvuamﬂm 0.05

auummu‘w 1.5 5’18‘1(5]LQ@EJG]EJL@EJUV]LLGm(ﬂNﬂu uwamamimfﬂaﬂwaNamm%mmimaumﬂu
i'TLJﬁuG]’JﬂSZ]EJ FUANTILNINAIUAT VlLL(?]ﬂﬁ]’]\‘iﬂu I@ﬂﬁ’m’ﬁﬂL‘USuLﬂUﬁNN@ﬁWUWNﬁO@i@] GN'U

Ho : sldadoraiiouiitinnuunnsiieiu dnadenisandulatenansusesndounului
AEAINTR WANTUNNUMIUAT TIliwAneaiy

H1 : swldndsodouniainuwansieiy duasenisdnaulagendnsusionmsndauniuluiiy
ALAINTD LUANTUNNUNIUAT NANFE19TU

M19199 5 adifigaeyau One-Way ANOVA msdndulagelunisléiuieuiisussninneliaduserou

Jady unasAuLlsUsIU SS df MS F Sig.
1. anuazmnlunisideu Between Groups 10.172 5 2.034 3.936 0.002%*
U539 0u9 Within Group 246.573 ar7 0.517
Total 256.745 482
2. mudasnaiuanmsly Between Groups 18.401 5 3.680 7.662 0.001**
NUUITTA Within Group 229.106 477 0.480
Total 247507 482
3. ﬂ’Jmﬁ’JEmmaﬂUiiqﬁm‘ﬁ Between Groups 11.648 5 2.330 5.458 0.001**
Within Group 203.582 477 0.427
Total 215.230 482
4. SIPUDIHAN U Between Groups 3.043 5 0.609 1.106 0.356
Within Group 262.377 477 0.550
Total 265.420 482
5. ussiealdTanfiduling Between Groups 23.110 5 4.622 7642 0.001%
AUAAnGe Within Group 288509 477 0605
Total 311.619 482
Between Groups 8.435 5 1.687 5.584 0.001**
EE Within Group 144123 477 0.302
Total 152,559 482

WNBIWA : *Sig.< 0.05, **Sig.< 0.01

31nN15ANE U3 nsiSeuiisusenineeliad sraou Tnedmdenianizaseiid
AuduiuSegnditudAyneadffisediu 0.05 wuiilaen nsauan Sie. wirdu 0.001 efimtesnitsedu
Tedfayneadfdi 0.05 Jeufiasaunfigmunan (Ho) warwansvanuigiuses (H1) aguldindadedau
uﬂﬂamuiwlmLaaamamaumamamimaﬂwamLmﬂmmummuuamﬂm 0.05

AUUATIUN 1.6 AQUNINAUANAA Y finasonisinduledondnsnsionmsndeumuludy
ALAINTo LUANTANNUTIUAT Aumnensiu Tnsannsadeuduauudsumaadals el

Ho : aunwdidanuunnsnsiu finadonissnauladendandusiennsndeunuluduazen
%0 UANTUNNUNNUAT lalupnenady

Hi1. amumwmmmummﬂﬁu finasonsinauladondndusionmmsndoumuluduayain
%0 UANTUNNUNNUAT fumnsaiy
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M19199 6 adALTIYU One-Way ANOVA msdndulagelunisléiuieuiisusenineaniunin

Uade wrasANUsUTIU SS df MS F Sig.
1. anuazmnlunsidau Between Groups 0.799 2 0.399 0.749 0.473
ERR I Within Group 255.947 480 0.533
Total 256.745 482
2. AuUapnfgaINsEnU Between Groups 0.304 2 0.152 0.295 0.745
U39 0ue Within Group 247.203 480 0.515
Total 247.507 482
3. mmawmmawiiqﬁm% Between Groups 0.557 2 0.279 0.623 0.537
Within Group 214.673 480 0.447
Total 215.230 482
4. SIPUDINAN A U Between Groups 2516 2 1.258 2.297 0.102
Within Group 262.905 480 0.548
Total 265.420 482
5. ussydanldTanluiing Between Groups 4.503 2 2.251 3519 0.030*
nuAAnae Within Group 307.116 480 0.640
Total 311.619 482
Between Groups 1.185 2 0.592 1.878 0.377
3 Within Group 151374 480 0.312
Total 152.559 482

NULe : *Sig.< 0.05, **Sig.< 0.01

31NN15ANYT WU NMSIUTEULTABUTENINENTUAIMVBE MBULULABUNY LagAnIdantanIg
Hadedidanuduiusosefidoddynieadffisedu 0.05 nudtlasnmsauen Sig. windu 0.377 Fefian
wnniszdutioddaymeadian 0.05 Ssensuamigumdn (Ho) uasufiasaunfigiuses (H1) agulé
Hhdvauyanaduanunmiinadonisindulatediliunndstuiiszsuteddny 0.05

aundgnuit 2 Jafedunsiuinud fvinadensidulatondndustomsnionmuluiiy
dzande angamLvues Auaneiy Tasannsoidouduauufgiunsedils fail

Ho : tidedunisiuiaae bifinadenisiaduladendnsusionnmieunuluiuaganie
UANTANNUTIUAT

H1 : tadodunsiuinmen fnaromsdaduladendnfasionmandosmuluiuasninie
UANTANNUVUAT

v '

M13199 7 nsiesgianuannesdainvesladeaunisiuinudnidnsnadentsinaulatendnsiom

Y 9

g1msndeumuluiuaenINGe WANTINNUNIUAT

Uade nsanauladenindneionmsnieuniuluiuazainde wanjavmaviuas
S.E. B B T Sig. Tolerance VIF

AAST 0.145 0.671 4.625  0.001%
M3 dudawiadeu 0.039 0.166 0.198  4.273  0.001** 0.394 2.539
i dwsm 0.043 0.084 0097 1965  0.05* 0.347 2.881
AuAr  dudeau 0.036 0.013 0016 0369 0713 0.463 2.161
fuensael 0.050 0.057 0062 1147 0252 0.290 3.448

RZ = 0.599, df = 482, F = 78.604, Sig. = 0.001

*dudAgnsananiszau 0.05
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v '

duuAgIun 2 Yadeaunmsiuinua Iavsnaden1sinaulade nan1snaaeuauufAgiulaensIese
ANUanaeeldany wuitdadeniunsiuiuinurniidninadenisindulade egraildeddgynisadan
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Abstract

The research on the service marketing mix from the perspective of customers that
influences purchasing decisions in modern retail stores Mueang Lampang District, Lampang Province
are to study consumer purchasing decisions and service marketing mix from the perspective of
customers that influence consumers' purchasing decisions towards modern retail stores. It is a
quantitative research the sample group used was 385 consumers who had previously purchased
products from modern retail stores. The tool used is a questionnaire. Data were analyzed using
descriptive statistics, including mean, standard deviation. and inferential statistics using multiple
regression analysis. The results of the study found that consumer purchasing decisions towards
modern retailers at a high level. When analyzing each item, it was found that the factor with the
highest mean value was buying products from retail stores because they are famous, followed by
purchasing products from retail stores because the products were of high quality. and good service
and buy products from retail stores because they are influenced by people around you. And the
marketing mix of consumer services to modern retailers. At a high level. When analyzed by aspect,
it was found that the aspect with the highest average was the price aspect, followed by the
distribution channel aspect, the product aspect, and the marketing promotion aspect. The averages
were the same, people, image creation and presentation, and process. From the multiple regression
analysis of the marketing mix from the perspective of customers, it influences consumers'
purchasing decisions towards modern retail stores with a statistical significance level of 0.05 is the

aspect of creating and presenting an image.
Keywords: Service marketing mix, Purchasing decisions, Modern retail store
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Abstract

The objectives of this research are 1) to study demographic factors that influence the decision
to purchase clothing through online channels among working age consumers in Bangkok and 2) to
study the marketing mix that influences the decision to purchase clothing via online channels. Online
channels for working age consumers in Bangkok. The sample group is working age consumers in
Bangkok. There were 400 people who bought clothes through online channels. Data were analyzed
using frequency, percentage, mean, and standard deviation. Finding a relationship and multiple
regression analysis. The data collection tools used in this research were: Online Questionnaire.

The results of the research found that 1) Gender and occupation have a negative influence on
the decision to purchase clothing through online channels among working-age consumers in Bangkok
with statistical significance at the 0.00 level, able to predict 3.8 percent of the decision. 2) The influence
of the marketing mixes on the decision to purchase clothing through online channels among working
age consumers in Bangkok is statistically significant at the 0.00 level and can predict 51.7 percent of
decisions. The results of the study can be used as a guideline for online clothing business operators or
related parties to use marketing mix data to plan, improve, and develop, including planning clothing

marketing strategies to be more effective.
Keywords: Behavior, Marketing Mix, Clothing Purchase Decision, Online Channels, Working Age Consumers
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Abstract

This research has the objectives of 1) developing a model of behavioral intentions to
buy goods on mobile devices of Thai consumers’ generational cohorts, and 2) analyzing the effects
of factors on the behavioral intentions to buy goods on mobile devices of Thai consumers’
generational cohorts. The population of the research was 2,359,089 Thai internet users and the
sample group was Thai consumers who used to buy goods online to correspond with the objective
of studying three generational cohorts: 1. Baby Boomers (aged 50-69 years old), 2. Generation X
(aged 35-49 years old) and 3. Generation Y (aged 20-34 years old). The research instruments used
to collect primarydata were self-administered questionnaires using 7-point Likert scales asking their
opinions about their internet behavior and purchase of goods on mobile devices.

The factor analysis found the eight factors of perceived risk, perceived price, e-word-of-
mouth, Brand image, attitude, trust and perceived value that affected behavioral intention. The
results of model testing indicate consistency with empirical data and all 13 hypotheses were
accepted. The multi-group analysis found that there were no significant differences among the three
generational cohorts. The results of hypothesis testing reveal that all 13 hypotheses were accepted,
implying that the model of behavioral intentions to buy goods on mobile devices of Thai consumers

can be applied to the three generational cohorts.

Keywords: Online buying behavior, Behavioral intentions, Generational cohorts, Digital devices
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TunisiAvdeyaainngudaete ad@ild Ae ad@iBanssaun (descriptive statistics) Iawa A21ud
(frequencies) $98ag (percent) Aade (arithmetic means) ﬁ?LﬁﬁJdLuummgm (standard deviations)
AR (skewness) LazA1ALlaY (kurkosis) Aaelusinsa SPSS 21 @iunsiasiziesausznauld
WmAANTIATIE0IAUIENBULTIET59 (exploratory factor analysis - CFA) NM53LATIZHDIAUTENOULTS
8udu (confirmatory factor analysis - CFA) N1snadeuauufgiuwasnsizilunaldiadalinaaunis
1A398379 (structural equation modeling — SEM) mﬁmawﬁaq’mwn (multiple-group analysis) A28

TUsunsu AMOS 21 (Bryne, 2016)
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v

NMsInTgRatadanugIuvesiwsdunaliveinisideasel lawn Aade (X ) Andeauy

WA (SD) UALATIIABUAINNYNABIVBINITUANLAUUUUNAAIEN1TMIAIANY (SK) wazA1AUlAs

.y o ¢

(KU) vesiauwlsus fia nsuendenisdiannselind s1a17sus anudesnsud amdnvalveuwusug

¥
A a ¥ [

Wirupdsian1steduaeaulad aulingda quiniuiuazauddadamgingsy wasdudsdanalanla

o

PMNuUUdUNNTInguiieg1e Instnasilunisulanarazuumade wuads (X ) wuadu Al

SEUATLULLRAY Luamna
1.00-1.86 ETRENR wiudetiesiian
1.87-2.72 NUET WiumeAsednatiae
2.73-3.58 NGHERR Wiusedey
3.59-4.44 NREAR WiuAlgUunana
4.45-5.30 Y UalanN WiuAeADUT9INA
5.31-6.16 NREAR WiLA837A
6.17-7.00 EAK Wiudeanniian

N1395I980UNINTEAUAVITRYaUNA (normality assumption test) Fain1smAIALLY
(skewness - SK) wagaraulag (kurtosis - KU) ansivaeuideyaannuuuasuaiuilauninisnssane

Auuuunavield MInszareuni (normal distribution) aglararandivindugud wagaranulssian

1%

Trsveadaya Arnudvazatnulasening -2 uay +2 kanein1snsetedvesdeyaiafiseusuls

1Y

waner1AIy (SK) wazA1AulAs (KU) 289 8 suusues Ao nisuendenisddnnselind s1a1715u3

1%

ANUABTTUS Mndnvalvedusud ruafsensdedudesulal anulingda aunsus uazau
Aslaganginssy wazdudsdunaladiuiu 34 fawds aguledn Aanudegsening -.346 81 .203 uay
A1AlAdeETENINe -.633 e 271 FeasUlddnAmnuduagaanulaseglussAuiivausuliuas toyadl
N13NLAMUUUNRA

nsnsIvaeuAILTeialivatioya (consistency reliability) lngfiansanmemsiunadiiun
(corrected item-total correlation - CITC) @g5g1ing 416 - .744 (sniiuAnsfgdfiuanudesnsug
- = v u ¢ a ] ¢ A A vy o i
Weanndanuduiudideau) ddodrhunaeianuleiioldmuninsgiuniimun () = .20 - 1.00 uagen

&szAS Cronbach's Alpha 51119 .940-946 Fagendn .70 (Hair et al, 2010) egluszufivonsuls

WNan1539e
NAYRITOUALTINTTUUN

Anounuuasunwadlve Junandgs 324 auAndudevas 63.2 uazimavie 189 Au Andu

1% 1 a

Sovaz 36.8 ogdwlvgjegsening 20-25 U Anludosay 44.4 §1udu 228 AU T09A9NIETENIN 26-30

kY

Uduau 106 AU ware1ysEnINe 50-69 Ydwau 93 Au sedunsfnwasandulSyginidnuiu 323 au

Andusosas 63 seeasundusninuSyninssnuiu 124 au Amdusesay 24.2 uazUSgaiin
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F1uau 60 Ay Anduieway 11.7 anundudids/dnf@nerdiuiu 197 au Aadudosas 37.4 sesawun
Jundnawuidnenau 119 au Andudesas 23.2 wasidudissnis/minauuessy 94 au Anduievas
18.3 fisglfadesiaiiou 10,001-25,000 vmituau 171 au Andufesay 33.3 sesaaniisgld
5.001-10,000 UwiRatfaus L 132 Au Andudesay 25.7 wariiselaminivsewinfu 5,000 umse
Wowdwau 78 au Andudesas 15.2 audeiu

ynduunmunguyiete (generation cohorts) fidnwilunuAdeinut nausegradungudae
Yo Y (81y 20-34 U) §1u7u 334 Au Anlusesaz 65.1 1unquinede X (@1 35-49 U) §1u7u 86 AU
AnluSosaz 16.18 uazilunguuede Baby Boomers (918 50-69 U) druau 93 Au Anluiosas 18.1

AUAIFU (S19a2LD8AMIANTIN 2.)

a5197i 2 %@yjaﬁﬂﬂma%ﬁmawL.Lwaaumm n =513
Hoyaiialy AR Sovaz

1. 1WA
- Yy 189 36.8
- NYY 324 63.2
2. 91
- 20-34 U (Generation Y) 334 65.1
- 35-49 U (Generation X) 86 16.8
- 50-69 U (Baby Boomers) 93 18.1
3. szAUNSANYIGIEn
- fniSeaes 124 24.2
- USguey e 323 63.0
- Usggln 60 11.7
- USgygyan 6 1.2
4. A9UNN
- Gdn/tnAnwn 197 38.4
- 91519M5/NINNUYDST 94 18.3
- WHNNUUTENLONYU 119 23.2
- Usznaugsnadium 68 13.2
- WoU/uUUU 35 6.8

5. s1eldRdunaiau

- fndviewiniu 5,000 Um 78 15.2
- 5,001-10,000 um 132 257
- 10,001-25,000 U 171 33.3
_3nni 25,001 Ul 132 25.8
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guszasnisidede 1 Ae iewuilunaanuddadamginssuvesiuslanaulngluniste
dupuugunsalilefiolu 3 nquYaeiy

nsnageulnannuddadnginssuvesiusiaaaulnglunisdedusuugunsaliefiolaesiy
nnnguneulagdneiauliuysuasuvesdunis (structural invariance) Wisduduinlunagennsos
v v a v ea & ° Yo oW i
futeyadeUszdndiiiuinuazanansathluldlatungudasie 3 ngu

HANTIAT IRy aINenTIdeUANNdDAARBIYBlIAa ALl AN ST YRIUSLAAAY

v
= o

Inglunsdeduduugunsaifiofie fideldiantutudeyadssinslneidenauedoyanmslingy
Tuaaunislassaie fall 1) mstiamgvinguiegnavanengu uiemsdiamesinguny (multiple-group
analysis) 2) HaN13ATIAABUANNABAAG IV BSLIAAT UToYALTsUsETnYnauUsUlaeg uag 3) Kan1s
ARABUANARnAdeatlinaiuTayAlUsEInYnAsUTUlIAA

NAN1IN1TIATISNGUNY

NFIATIBRNqUIeE1maIENaN H30n153ATIZRNqUNY (multiple-group analysis) t8u

q q
v

nsfnnilueanisianielunalassaiavesnduiegadaud 2 nguiulufienuuandnsiundoliiie
miwaa‘uiﬂuLmaa:uﬂwﬂmqa%’mﬁﬂ’wm%ﬂ%’ﬁ’mduﬁaasﬁwﬁLmﬂm"mﬁ’w%alai (Bryne, 2016: Kline,
2016; Schumacker & Lomax, 2016) ¥1lé 2 wuu Ao Tiesevienulidudsiuaeueanisin (measurement
invariance) wazdinseiauldulsiuasuredaseadis (structural invariance)

@ v

nnUszadvein1sidede 5 Ao Maulumannuadudmginssuvesruslaaaulnglunis

€

v

pduAuugUnIniliafemunguYITisiiionsiaaeud lwaiiauduinvsdianumnnzadldiungudia

D

b 3 nau (nguaaale Baby Boomers, X wa Y) wisli duiu Tudwifadunsnsinaeudeyavengu

e

Mstausiazngulnenguyiade Baby Boomers i 93 au nautiedy X 1 86 Aukaznguyiade Y 1 334 Ay
wagldmaliamslasizvivatengs (multiple-group analysis) Asil
n1snsasauaulinUsau

WennasulUSuWisuinUsulsiasiudsdunalasening 3 ngueiede (Baby Boomers, X,

a

Y) Idennadiu 399insasiadeunyliwlsiudeu (test of invariance) Ingnaaauanulinusiasy

|
o

oaluinalAssasns (structural invariance) 1o 3 ndulunfeudusaenislélusinas AMOS 21 Fsfidds
N153ATIERNaIENa UA18813 (multiple-group analysis function) Wensivdeuina s finesves
L un19 (individual path parameters) Tuws'agna uludada1uunne 19 (Bryne, 2016; Kline, 2016;
Schumacker & Lomax, 2016)

Fumeuusnvhnsvageulunai3udy (the base model) warlumatafu (the constrained
model) Mflnruuandafuludazngumiols wansveadeuanuliuUsivdsuveusazngs (multiple-

o '

group invariance) ua@ndlun1519 3. wansilssuisussnislunaisunulazluna llvsRuLansin N3

naguANLLANANIURilAaLARS (Chi-square test for difference) (Ax?) lsifimnudrdymeada (Ax? =

<

9.012, Adf = 24, p = .895) wadlsuanaimmisdwmesvendumslulumaiinaaouns 3 nquaieislad
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ANuLUsIUABY nadenan asulainluwmaaunislaseasisnnuasladangfnssuvesnuidedaiunse
ldldleiunia 3 nqueasielaglddnduseddlumaiivonaunguersismssnmiwesvosdunialid

ALANANAUNTTsdE Agy

M99 3. HANINAFRUAVINABAASBIRtlAaLUSBUTEY 3 nquYIeTy

nguYITY anwacluna x2 df Ax? Adf Sig. Wa
Mswieuidiou | nnidugs Tuinaidudu 5850.443 | 1361 14l
3 NauYIlY qvin) (base model) 9.012 24 895 | umneina
(Baby Boomers, | Usziiiu Tunaiidedy 5225. 1355
Gen X, Gen'Y) wiriu (constrained 342
model)

N1TAATIZANIUNGNYIITE
msleneilanamusladmginssuesiuslnanlnglunsdeduiuugunsnifledonia
nauYIeies 3 nga (multiple-group analysis) Wuin fakUsivndaanadlsnalunnngudisie uaan
duszansanuannesaziisnndesunnisiulaenuin Tnesaduusinguesnguiasds Y daaded
wsmamnningudaste X uagArduuszanseuannosveanguiele X dgniingu Baby Boomers

ANUFIAUAINAITIS 4.

M99 4. HANTIATIRNLIAEAILNGNYITY

. . Baby Boomers Generation X Generation Y
AN AU
coefficients P coefficients P coefficients P
(H1) AT & PR 58 e .66 * 74 x>
(H2a) AT & PP 40 ** 54 o 75 o
(H2b) BI & PP 42 o 49 o a7 o
(H2c) PV & PP 65 o 74 o 87 o
(H3a) AT & EW 64 o 71 o 81 o
(H3b) TR & EW 57 ** 71 * 73 **
(H3c) PV & EW .36 e .65 * 74 **
(Hda) AT & IM 45 o 71 o a7 o
(Hdb) TR & IM 47 xx .65 xx 87 oxx
(Hac) PV & IM 52 ** 71 * .85 **
(H5) Bl & AT .55 o .65 > 87 x>
(Hé) Bl & TR 63 o 67 o 78 o
(H7) B & PV 67 xx 69 xx a7 ox

UEWIR: PR = A3EENNSUS, PP = 1n715U3, EW = nisuensistinseuin, IM = mmdnuallusud, AT = viruad,

TR = anulingla, PV = @mﬂ'wﬁ'%’ui Bl = awsslaidangfngsy, ¥ = p < 001, ** = p < 01, * = p < .05

= o

NIATIVEIMEINITIANT U Inendesivdgasuns U0 8 adun 3 fueneu - Suneu 2567



610 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

o

ngUszaIAnIsIede 2 fe ol endninavesladendmadeausdlaltanginssuvesnu
Inglunisyeduduugunsnilletiolu 3 nudaedy

nsaszdvsnavesuUsTulinarundadamginssuvesusiannulnglunsdedudiuy
gunsalilefemundutisieldadfinisimmeiidunie (path analysis) N1snageuANdDRARBIRLILAS
AnuadladangAnssuvesuilnaaulnglunisyeduivueunsailiefionungutieiofudeyadesy Iny

wuhlunaianuaenndasiudeyaidaszdny Ineinnsanaindaifussdiuanuasnndesvadluinaniy

1Y

a & 2
?UALIIUTEANY (Z /df=1.144, GFI=.973, AGFI=.946, CFI=.998, NFI=.984, RMSEA=.019) Iﬂ‘&ﬂ,ug"dmw 2. hEnY

Y
o

1duUsEan

e

o
&
£
Bl

3.

AUNANBEUINTTIU (standardized regression weights)

§ o

o a 1%
ANULAYINIUZ

YiAuAR

AUl AUASIALT

n1suansadin -
WRNTIN

aanwal

YDILUTUA

}(2 /df=1.144, GFI=.973, AGFI=.946, CFI=.998, NFI=.984, RMSEA=.019
¥ = p<.001, ¥ =p<.01,%*=p<.05
U 2. Wumsdvsnadsamguaslunamiuiiladmginssuvesuilaaaulnglunistoauduu

gunsalilefienunguyieiy
i

mneme:  ——  wnelie dudvswanideddynieata
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A3 5. HaNITIATIZBSHavadlunanuRlalsng Ans sy

o - = fauusiun
AUTHA NINA - (R)
PR PP EW IM AT TR PV
AT NNRTY (DE)  -308**  726%** 641* 5120 .000 .000 .000 815
N999u (E) .000 .000 .000 .00 .000 .000 .000
534 (TE) -308%  726%*x 641* 5120 .000 .000 .000
TR 119959 (DE) .000 .000 768** 412%%% .000 .000 .00 837
Moo (IE) .000 .000 .000 236%%* .000 .000 .000
37 (TE) .000 .000 768** 648*** .000 .000 .000
PV 71199159 (DE) .000 465** 480** 705** 514%* 351* .000 753
N999u (E) .000 320%% .000 .000 .000 .000 .000
534 (TE) .000 787 480** 705** 514% 351* .000
BI 91199159 (DE) .000 665%* .000 .000 621%% 652% 765* 845
neoeu (E)  -476* .000 780%** .000 .000 .000 .000
57 (TE) - 476 665%* 780%** .000 621%% 652% 765*

e Y 2
NUBYLAR: AINANUEDAAADIVDIILAR: Z /df = 1.144, GFl = .973, AGFI = .946, CFl = .998, NFI = .984, RMSEA = .019
PR = mwmﬁﬁnﬁ%’ui PP = ﬁm‘ﬁlfuif, EW = nsuansau1nmauin, IM = AMMWanwaluadwusun, AT = AuAR,

TR = Aal394la, PV = Aauiniisug, Bl = avwadlaidengdnssu

AT IATIEVDNDINANIINTI DNSNAN 19 DULALDINTNATINIUAITIE 5. 199U WU TewUsunas

X
o [

Vidananenss wagnwdousiedndudsiiainaninauufgiuly A

=D

o a o

1) vimupRdswailuindenuansuiegiiduddymadflaeidedulsedvsanuanney

WINTTIUBYN 514

o w a

2) el indadwadsuindenuaiisuiognadiduddymeatalaeleduusyansanunnney

o

WINTFIUBYN 351%

' o w

INATIAUNNDOURDAUAILATING AN TTURUTIAUARD T Ay nn9adia

3) Anandvenisug y
Tneflendulssansamnunnaeeunsguogi - 476"

137 6. aguldilunanudsladmnfnssuvesiuilnnaulnglunsdeduduugunsaiiiefo
munguiisiofiaonedestuteyadssintuansnnuduiusifsammuesiladeidiasomindias

o [

NYANTINVRINGUYITY asUHANINAFRUANNFATIUYRNNWITeL fall
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M1919 6. aFUNANITNAFRUANLAFIUNTITeANauNAgIY 13 To

AUNAFIUNTIY gausu Ujjias

<

H1: AUdEenSuTdmamensasievinuad

H2a: s1ASuSdamanensasioviauai

19

H2b: $1AN5U3

' ' 1%

WHANNATIFBAMANNTU

Calle

19

H2c: 59PMU3

WANNTIFEAINAILALTINGANTTY
H3a: N1suansaUINsieUINdINaN1InsIHaviAuAR

H3b: n1suanfeaUndeUndwan1mssanIulingda

o

H3c: nsuensisInAeUINdaNanmIenmuAITUS
Hda: MWANYAIYRILUTUARNHAN IR TIfBTIALAR

Hab: A wdnwalvedusundiianiansasonnulingda

v v

Hac: NNANBAIvRILUTURRIHNAN IR TIHaAMATISUS

U

H5: viruARdINanN1ImswionNAIlaTang Anssu

He: Aulinsledemamenssmannudslalinginssuy

o

HT7: Ao RSuTdaNananssianuATladng Ains sy

L0 0 X X X XX X

dsduazanusena

Aneuwuvaeuawdulve Jumands 324 au Andudosay 63.2 engdnlngjodszning 20-25
U Anluosas 44.4 Srudu 228 au seiumsfnugeandulsyginisiuau 323 au Andusevas 63
aonunduddn/dndnwidiuau 197 au Aadufovas 37.4 fiselfiadedeifiou 10,001-25,000 v1n
F1uau 171 au Andusesaz 33.3 winduunaungueele (generation cohorts) fidnuilunuided
wudnguiegiulunguunaie Y (eng 20-34 T) $1uau 334 aw 1ungudaete X (@1g 35-49 ) $1uau
86 AU wazidunguyeie Baby Boomers (818 50-69 U) §1u3n 93 Ausud1du

a1 duinsuaenndesiunanmsidevesdiinauadifuiend (2565) finudt nUszrinseny
6 ViulU 62.8 Eruau TldBumesidn 29.8 &uau Fevay 47.5) dlvgdfirededuduazuinisma

§f @ J

Sumesilnduiu 2,359,098 au Wuwandsiosaz 65.7 wazinewne Sevaz 34.3 danlngjeglungueny
25-34 YFadunguiasie Y

AUTEHANININQUILEIANIIITY

Faquszasdnisidede 1: iloaulunannudsladmginssuvesuilnaaulnglunisde
Fumuuaunsaiiiefelungueyieiy

mAfeilsiaulueaaunsiassadsvesenuntladaginssuvesaulnglunistedudun

ounsnilefie uaznaaeulunafismnnguyisionou wuirfiduusive 4 ¢ fMuUsiunans 3 fuaz
wlsanu 1 @7 saududaudsluluea 8 daudsuaznanisnageunuaenndoavedlunantudoyaids

Usedne nundiANUaenna s
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nan1siteidenadestunuiseneouiidnuilusisUssmainudn arudesdisnsnadauits
NN TIUAEN D DU BV AUAR LLazmmﬁgﬂwﬁqwqﬁﬂﬁu (Garbarino & Strahilevitz, 2004; Huang &
Oppewal, 2006; Bianchi & Andrews, 2012; Bezes, 2016) nan33seiiaonadasiuniseneuidnuly
FnsUsEINA 19U Lien et al. (2015) Anwinavesnmdnuaiveauusus 51171505 enalinada uazqaiddl
%Ui@l'aﬂﬂuﬁgﬂﬁ]‘??@ﬁﬁﬂiuiidLL'iiJV]”NEJEJuVLaﬁLLaBLU%EJULﬁ‘c’JUﬂ’J’mLLG]ﬂﬁi’l&igwj’mmﬂiuwﬁﬁ]mﬁﬁ’ﬂLL‘U'U
pouladlulszmaldniu nan15398wuan nw ﬂwmﬂuamusuﬂaamaLszjamﬂmmﬂmmaiwmm‘Ui AL

No Y Ao ' i

Tndla audniisusiasaruddato meniisuidmadauindeaudilate uazsenfisuidmanenmeni

U q

- =)

v £ 4 1A

uiiutu analindadsadsandenmuaiisuiuasanudtlaterunmaiisug wagninede g

U q U q q

o
(7

daWaLBauInaeANATlade wenant N1sAANUEEISUTdaNaTauNn1doun AN IlaLT

ca Y Y

woAnssusihuiauauandiifiuin arudsadutladeddglunisdeduiuazuinisesuladiigduan

hY
saulatnisnszninediunn ssduladefionndmannufnvesnguitdmneililidedumesuladls

a

WUszasAnIITede 2: Wiediaszitadeiiddviwasionnusdladmainssuvesaulnelunns

v
£ '

%aaum‘uuaﬂﬂimuaaaiuﬂawm Y
Q’]U’J%EJ‘L!‘WU’J’] U2 UEJ \‘maGlE]ﬂ’J’]lIGNsLi]L‘TN‘WE]G]ﬂiill'ﬂ’eNﬂ‘uvL‘Vl‘EJIUﬂ’]i"UE]ﬁUﬂ’]UU@UﬂiﬂJ@J@ﬂ@

N Yo

Tungudaete Idud arundssdisuidmaisaunns wasmsdeusonuidlaimgfingsy uonandsn
wdsAunans 3 f e siruad analindauazauaiiuidmamansadsuinduanuddadagingsy
Tnefifuysimmiidssanisnseie 3 fuusdsnan fe s1A1M505 Msusnseundenmedidnnseing

[

waTNINEN¥YRLUTUAT dwman1msdsuIndeiaund Aulinngda wavauAisul nan13del
AOAARDINUNUITHUDIANUTELNA 19U Wagner at el. (2017) NfnwiAuARLazANAlaluNISTOFUA
poulatiulnsvimiiidousodudumesidnlulsyimealgesud siuves Taufique at el. (2024) N@nwN

dnwazaulszleninisld wazUsslovisumnugudmwanenginssunisedumuudumeside

ARIGIRIRIE
Farduanuzlunisiinanisidelulyd

Forausuuzlunsimanmsifoluléty §issvelideiavenuslunajofidesannaniside
ﬁwud']wqﬁmmmﬁaﬁuﬁmaﬂaﬁmm@U?Iﬂﬂﬂulmiu 3 nguvdy A Baby Boomers, Gen X wa
Gen Y fitfaseiidmanianss LLazwmé’amGiamiéfﬂﬁuﬁw%amaﬂqﬂﬁﬂ \fosannistedudosuladlaiiu
Fudnodlanse lrdseswdunisates Wy Anuwdss mulinda nsvendetindelin uas
mwﬁﬂwa}uaqLLUiuﬁsﬁﬂLﬁmmﬂmi%’ui LLmUszaumia}uaaqﬂﬁﬂuma%@ﬁuﬁwaaﬂaﬂ HUsENaUnIs
Sududnuuuseulatiinslianuaulanasyinisaainlaenisaseanudesiu anulinds waznns
a¥unmdnuaivesdudligndiandiléd uenaint ludn 3-5 Ydamdinguraste X uay ¥ asfiorguas
swldunntuilidaudenisteduduazuinisiagiumadonvesdudivainvanslusia e
fugunALdazeuazantunste matiuadeaulinds wasauAesdud faenndosiu

371A"

¢ o A
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Foruanurlunsideniaialy

1 msAnwngusiogisfiendoegludmiandndu wu Bedwml gin uassivdun Wudu il
nsdeUhHafionnazdiounieunnssnenAided mszgluuuiasnginssunsldidumesidouas
nstoAufmsdumesidavesmilnglussimiaetaunndsanaulnefieglungamma

2. msfnwduUsiulnee1ausuldiaudslu Theory of Reasoned Action (TRA), Theory of
Planned Behavior (TPB), Technology of Acceptance Model (TAM) %39 Unified Theory of Acceptance
and Use of Technology (UTAUT) tilasanndslaifimsinnussgndldfunsidelulszmalnelnoionns
ogsBamsldinalieadfitugs 1wu malieseiluinaaunislassaina (SEM) itovaaouimguiuaslung

fananaunsalenuaulnelensaly

AnRNIINUTZNIA

o o a
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Abstract

The objectives of this study were 1) to study the behavior of media exposure during the Covid-
19 situation of the people in Pathum Thani province, 2) to study the influence of media exposure on the
decision-making of choosing beauty clinics for the people in Pathum Thani province. The data from a
sample of 173 people was collected by using an online questionnaire via Google Form and directly handed
in front of beauty clinics as a data collection tool. Besides, the hypothesis was tested using multiple
regression analysis, and the statistical significance value was set at 0.05.

The hypothesis test results showed that 1) the different genders population who were clients of
beauty clinics in Pathum Thani province were statistically significantly different in online media exposure
behavior at 0.05, also females had a higher overall average than males, 2) beauty salon clients had online
media exposure behaviors that influence their decision to choose beauty clinic by 2 important predictive
variables: the objective of online media exposure, and reasons for exposure to online media, respectively.
In addition, they were able to jointly predict each aspect of online media exposure behavior that

influenced the decision to choose beauty clinics, which was correlated by 64.4 percent.
Keywords: Media exposure behavior, Decision-making behavior, Online media exposure, Beauty clinics.
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Abstract

The objectives of this research were to study cultural heritage for promoting tourism in
Phuket province and to explore approaches for guidelines soft power from cultural heritage to promote
tourism in Phuket province. The study employed phenomenological research methodology. Data was
collected through in-depth interviews with 17 key informants. Research tools included the study

of relevant concepts, theories, and research, as well as in-depth interview forms.
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The researcher analyzed the data using descriptive analysis techniques. The research findings were
as follows 1. Cultural heritage for promoting tourism in Phuket province consists of 8 main aspects:
food, cinema, fashion, martial arts, festivals, beliefs and faith, folk culture, and architecture, 2.
Approaches for creating soft power from cultural heritage to promote tourism in Phuket province
require integration or cooperation among relevant agencies, including both government and private
sectors. These entities should develop and promote the existing cultural heritage of Phuket
province to create soft power for tourism promotion. Simultaneously, there must be efforts to
conserve, preserve, and revitalize Phuket's cultural heritage, passing it on to future generations to

ensure the continuation of knowledge.
Keywords: Soft power, Cultural Heritage, Phuket
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