Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024 | 538

Uaeniidanswasranisanaulazadumeiiy M-Commerce

Factors Influencing the Decision to Purchase the Products via M-Commerce

P3¥01 9IRS audR S159uUANT way g3aR T1unade’
Treechada Getvichitara®’, Sombat Thamrongsinthavom2 and Surasvadee Rajkulchai3

*Corresponding author, e-mail: 63920180@go.buu.ac.th
Received: May 5",2024; Revised: November 21",2024; Accepted: December 13",2024.

UNANED

mMAdunssiilingusrasdiiieAnyidvinavesiadovesnisiuiusslovd mssudmnuides anu
1dla eufiawela uazdieunf fidsuastentsinduladedudnu M-commerce léud nsfuanudes
sunsazifinnrndudusuazanuidssiuanulasadovesdoya nasaautadeiinaidauanlaun
nsfuiuselevd anulinge anuiianelauasiinuad laenisdrsindeyanuuuasuniueeulatiain
nausegnsfordlunenasiitodudriu M-commerce $1uau 385 A 1419 iAsgiadRBanssan
Igun audl fovay Aede drudsauumnsgiu uazadfideeyumnildun Ttest ANOVA avdusiusuas
AUNITONDDLNYAD

Han153anuIn nqudaegsdulugidumands Jorgegluyas 26-40 U nsdnuluszdu
USeyey193 Usenevondngsnadiuda/iane uasiisnals 20,001-30,000 uinsedau lneanuiisnaly wag
runRdsvsnadensinauladedudriiu Mcommerce ografituddydsuanmeadng 0.05 Tuwaii
mssuimnudsdlifinansenuidauegelieddy azvoutoiuiifuilaazsuifunumuinindes

1 o a

ynnsavliannududiuinasanulasadevesdoya luvilifuslaadnamszdwlng fiinunfvas

Aauianelagiuinainnisdifessulad Yszneuduluriesidinginisszuinuaslsalain-19 vinli

Y a

duslamiusnaulunsds@edudiseulatiiunisM-Commerce uniuioanauidesdunsdudaiay
ilsfismnulasndelunisfinidelse agrelsin nisasanunseniinitennudesiiddgyenstisunis
aruayuLasineunsaganiwelliewioly

Ardnfy: Madndulatie nssuinnudssinunsasilannududdn nssuiannudssiuay

Unoasdevesdeya viruai auianela

! SAnUSygy1ln ndngasusmsgsianmdudio AENITANSLaENNSYIaATiEY UTINIRBYTN

Student in Master of Business Administration Program, Faculty of Management and Tourism, Burapha University
2 feiemansnnsdUssimdngnsuimsgsio anrnsdnmsuazmsvioadie sminendeysm
Assistant Professor in Master of Business Administration Program, Faculty of Management and Tourism, Burapha University
* femansansglsgimdngasuimsgsiaumdndin unine dae

Assistant Professor in Master of Business Administration, Siam University

NIATIVEIMEINITIANT U Inendesivdngasuns U0 8 atun 3 fueneu - Suneu 2567



539 | Journal of Management Science Research, Surindra Rajabhat University, Vol.8 No.3 September — December 2024

Abstract

The purposes of This research were to study the influence of factors on perceived benefits,
perceived risks, trust, satisfaction, and attitudes on the decision to purchase the products via

M-Commerce, including risk of violation of privacy and data security, as well as factors with
positive effects, including perceived benefits, trust, satisfaction, and attitudes. The data were
collected through an online questionnaire survey from a sample group of 385 people living in the
central region who purchased the products via M-commerce. Descriptive statistics were analyzed,
including frequency, percentage, mean, and standard deviation, and inferential statistics, including
T-test, ANOVA, correlation, and multiple regression.

The research results were found that most of the sample was female, ranging in age from
26 to 40 years old, bacherlor’s degree graduation, self employed/merchant, and a salary of 20,001-
30,000 bath per month. The positively influence the purchase intention via M-commerce are
satisfaction and attitude with the statistical significance of 0.05. While risk of violation of privacy
and data security has no significant negative impact. It reflects the implication even though
consumers are aware of role of them but a risk of violation of privacy and data security does not
cause consumers worries because most have a positive attitude and satisfaction from purchasing
products online. In addition, during the COVID-19 pandemic crisis, consumers have turned to online
shopping via M-Commerce to reduce the risk of contact and take into account the safety of infection.
However, raising awareness of important risks should be supported and widely disseminated

continuously.

Keywords: Purchase decision, Risk of violation of privacy, Data security, Satisfaction, Attitude
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Model Unstandardized  Standardized T Sig. Collinearity  Statistics
Coefficients Coefficients
B Std.Error B Tolerance VIF
Constant  .638 .343 1.861  .063
Xy .068 .060 .063 1.140 .255 .589 1.697
X, -.003 .059 -.003 -047 963 578 1.730
X3 -014 .053 -014 -273 185 714 1.400
Xq .298 .066 .268 4.492  .000* .503 1.988
X -.081 .063 -079 -1.302 194 484 2.066
Xs .107 .055 .099 1.949 052 .699 1.431
X; .053 .060 .048 .882 378 .618 1.618
Xg -.141 .063 -124 -2.245  .025* .586 1.706
Xq .256 .063 .230 4.085  .000* 569 1.759
Xio .338 .067 273 5.016  .000* .606 1.650

R =0.573 R°= 0.328 Adj. R’= 0.310 SEE = 0.653 F = 18.291 Sig. = 0.000 Durbin-Watson = 2.251

n = 385 *pdAynsaianszau 0.05

1Y

NenT197 1 wansliiuiainduuseansnealeanuduiuslussautiunats (R = 0.573) 1

o

duUszanSniswennsal (R? = 0.328) Saay 0.328 dAAnudunusnuluseauuiunaig @1 Durbin-

o
U =2

Watson wiriiu 2.251 Feasulainmnunainndowdudaszaindy dedu Seaunsaldiudsdaszluns

Inseraunisanneswuunaasaluld annsaasaunisanaeslined
Y = 638 + .068(X,) - .003(X,) - .014(X,) + .298(X,) - .081(Xs) +.107(X) + .053(X,) - .141(Xg) +
256(X,) + .338(X,0)
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riou aenndosiunuidbvesasatiu yall (2563 : 81-102) finanrimssudilouisanuudusuas
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