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Abstract

This research aims to (1) survey airline passengers’ demographic data, investigate the
passengers’ opinions regarding the modern marketing strategies 4Cs, explore the passengers’
opinions about the modern marketing strategies 4Es, and observe the capability of the airlines’
market competitiveness, and (2) study the relationship between of modern marketing strategies
and competitiveness of airlines. The sample size consists of 423 airline passengers. The statistics
used were Mean, Percentage, Standard Deviation, and Pearson Correlation. The results showed that
the respondents were mostly students. Opinions on modern marketing strategies 4Cs and 4Es are
at a high level with an average of 3.920 and 3.890. The competitiveness of airlines is at a high level
with an average of 3.760. Also, the relationship between of modern marketing strategies, both 4Es
and 4Cs, and competitiveness of airlines was significant at a high level (p< 0.01). Therefore, Modern
marketing strategies can enable airlines to gain in-depth insight into the behavior of target
consumers to create repeated use of airline services. Resulting in increasing long-term profits and

create a sustainable competitive advantage over competitors.

Keywords: Modern Marketing Strategies 4Cs, Modern Marketing Strategies 4Es, Competitiveness
Airlines at Don Mueang Airport
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