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Abstract

The aim of this research was to study the marketing strategy factors that affected on
consumer’s decision-making purchasing behavior in Small Retailer in Phranakhon Si Ayutthaya
Province. A case study: Fresh Food Product. The 7Ps of the Marketing Mix was employed for this
study that consisted of Product, Price, Place, Promotion, People, Process and Physical Evidence.
Using the quota sampling method, the samples group was 355 customers who experienced buying
products at convenience store and small retail stores in PhraNakhon Si Ayutthaya province.
Questionnaires were employed for this study. The statistics for data analysis were percentage,
mean, standard deviation and Binary Logistic Regression.

The findings revealed marketing strategy factors that affected on consumer’s decision-
making purchasing behavior statistically different i.e. product factor (p-value = 0.000), price factor
(p-value = 0.021), place or distribution channel factor (p-value = 0.039), promotion factor (p-value =
0.023), process factor (p-value = 0.048), and physical evidence factor (p-value = 0.001). Six factors
positively related to consumer’s decision-making purchasing behavior in Small Retailer in Phranakhon
Si Ayutthaya Province. As for personnel factors, there was no affected on consumer’s decision-making

purchasing behavior in Small Retailer in Phranakhon Si Ayutthaya Province (p-value = 0.561).
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A151991 1 ANUAUNUTTENIN WU IDATENUUNTLUNTIATIZI

fiauwls SFT1 SFT2 SFT3 SFT4 SFT5 SFT6 SFT7
SFT1 1
SFT2 0.289" 1
SFT3 0.362" 0.350" 1
SFT4 0.162" 0.223" 0226 1
SFT5 0.521" 0.374" 05117 0.204™ 1
SFT6 0.424" 02917 0506 0.152° 0.595" 1
SFT7 0.446" 0.404" 0565  0.151° 05757 0522”7 1

fan: Hy: srnusdasylufimnuduiusiu

H,: fuusdaseianuduiusiu

A15197 2 NSNAFBUNISNAARUAENUSEANS Omnibus Tests of Model Coefficients

Chi-square df Sig.

Step 1 Step 54.023 7 0.000
Block 54.023 7 0.000

Model 54.023 7 0.000

A15719% 3 ﬂ’]iﬁ/l@ﬁ’e]Uﬂ’ﬂiJﬁE]@ﬂéJE]\'ﬁmﬁ’j’]Jﬁﬂﬂ?iﬁU%ﬁ]ﬂdﬁ‘l@ﬂﬁﬂJﬂ?i

-2Log likelihood Cox & Snell R Square Nagelkerke R Square

390.145° 0.141 0.198

o

9NA151971 2 waz 3 Model Chi - Square 7 df = 7 (§1uanswhung) wazen X fiddnAgynia
adA uansidulsiugegsties 1 Msamduinglenavesnisifavnnisaiiaula (v = 1) feaw
Wity 95% uenvniu Cox & Snell R?(R%) = 0.141 vnemudn fudsdasy 7 /i anunsneduiglona
AAnmansaiiaulalddosas 14.1 uage Nagelkerke RA R2) = 0.198 1A udn fauusdase 6 i

anunsnesuelonaniiamansaifiaulaladesay 19.8
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A15197 4 ANS19LERANANUSEANS 0n008la AR AVDIAILUTIIUNELAALHILATAITILATITAA LU

a '

Mmngauvesladunagninianismaianidvsnasdenisindulaldusnissuluieg

Step fauds B S.E Wald p-value Exp (R)
PUNARAU (SFT1) -0.984 0.239 16.989 0.000 5.687
fus1A1 (SFT2) -0.631 0.273 5.341 0.021 0.374
fuanIu/gomeanssiving 0.676  0.328 4.253 0.039 0.532
(SFT3)
fudaasuniIsnann (SFT4) 0.487 0.215 5.140 0.023 1.965
ﬁ’l‘uq@]mﬂi (SFT5) 0.187 0.321 0.338 0.561 1.205
AunszUIUNISIRUINIg (SFT6) 0618 0312 3.925 0.048 1.628
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