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Abstract

The objectives of this study were 1) to study the behavior of media exposure during the Covid-
19 situation of the people in Pathum Thani province, 2) to study the influence of media exposure on the
decision-making of choosing beauty clinics for the people in Pathum Thani province. The data from a
sample of 173 people was collected by using an online questionnaire via Google Form and directly handed
in front of beauty clinics as a data collection tool. Besides, the hypothesis was tested using multiple
regression analysis, and the statistical significance value was set at 0.05.

The hypothesis test results showed that 1) the different genders population who were clients of
beauty clinics in Pathum Thani province were statistically significantly different in online media exposure
behavior at 0.05, also females had a higher overall average than males, 2) beauty salon clients had online
media exposure behaviors that influence their decision to choose beauty clinic by 2 important predictive
variables: the objective of online media exposure, and reasons for exposure to online media, respectively.
In addition, they were able to jointly predict each aspect of online media exposure behavior that

influenced the decision to choose beauty clinics, which was correlated by 64.4 percent.
Keywords: Media exposure behavior, Decision-making behavior, Online media exposure, Beauty clinics.
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