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Abstract

The purpose of this research was to The Effect of Consumer Attitudes on Intention to use
Personal Loans: A Case Study of Non-Bank Financial Institutions in NakhonRatchasima.
Questionnaires were used to collect data from 400 employees of sample used personal loans from
Non-Bank Financial Institutions in Nakhon Ratchasima. The descriptive statistic is used to analyze
the data including frequency, percentage, mean, standard deviation, and hypothesis testing by
multiple regression analysis. The findings were as follows: Attitude component cognitive aspect,
feeling and behavior Influence the intention to use personal loans of Non-Bank Financial Institutions
in Nakhon Ratchasima in a statistical significance level of 0.01. All of the independent variables

were coefficient of determination consumer’s attitude at 75 percent (AdjR? = 0.750)
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Fulszansanduiudifiosdu wuin auadvesfuilan Usznoudae druanuanudla (X 1) s
o1sualnuidn (X 2) dumgdnssu (X_3) Smnuduiusiuluiiameuin egraiidoddgmnaadasedu
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