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Abstract

The purposes of this research were 1. to study the opinions of consumers towards the marketing mix.
of the food delivery service business through the application in Bangkok 2. to study behavior of consumers
order food delivery service via application in Bangkok and 3. to study marketing mix factors that affects the
decision to use the delivery service through the consumer application in Bangkok A sample group of 400
people was selected to collect data by multistage sampling. The statistics used in the research were frequency,
percentage, mean, standard deviation and multiple regression analysis. The results of the research revealed
that 1) Overall, consumers have opinions on the marketing mix of food delivery service business via application
in Bangkok in a very agreeable level the average opinion score was 4.01. When classified by aspect, there will
be opinions in the average score range of 3.88 - 4.28 which is in the level of agree to very agree 2) Behavior in
deciding to use the service would chose the service 3-4 times a week, order in a la carte The place where
food is delivered is a residence ordering time 12.01-6.00 p.m. Average price per order is less than 500 baht
using Grab Food application decided to use the service by yourself 3) The results of the hypothesis test found
that the marketing mix price and marketing promotion had a positive influence on consumers' decision to
choose food delivery services through applications in Bangkok with statistical significant at 0.05. Similarly, the
physical marketing mix and the process aspect had a negative influence on the consumer's decision to choose
food delivery services through the application in Bangkok with statistical significant at 0.05, while product
marketing mix distribution channels and the personal side has no influence on the decision to choose the

delivery service of consumers in Bangkok.
Keywords: Food Delivery Service, Marketing Mix, Service Decision
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