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Abstract

This study aims to study 1) the level of Service Quality, electronic Word of Mouth, Brand
Equity, Purchase Decision and Repurchase Intention 2) the influence of Service Quality, electronic Word
of Mouth, Brand Equity on the Purchase Decision 3) the influence of Purchase Decision on the
Repurchase Intention. 4) the influence of Service Quality and Brand Equity on the Repurchase Intention.
The quantitative research method is employed. The samples are 400 customers of Generation Y used
the service at Bellinee’s Bake & Brew, Muang Nakhon Pathom Branch. The researcher collected data
using an online questionnaire. The data were analyzed with quantitative statistics to describe the mean
and standard deviation of the variables and structural equation models were analyzed to verify model
consistency.

The results showed that 1) the level of Service Quality, electronic Word of Mouth, Brand Equity,
Purchase Decision, Repurchase Intention are high level. 2) The research hypothesis test illustrated that
service quality and electronic Word of Mouth had no influence on purchase decision at statistically
significant level 0.05. Brand equity had an influence purchase decision at statistically significant level
of 0.001. 3) Purchase decision had an influence repurchase intention at statistically significant level of
0.001. 4) Service quality had no influence on repurchase intention at statistically significant level 0.05.
and brand equity had influence on repurchase intention at statistically significant level 0.001, The
finding from this research the sample consumer GEN Y consumers place great importance on brand
equity. When considering purchased for the first time, tend to intend to repurchase intention.
Entrepreneurs can use the information from the study to plan their business. To create an advantage
in business development modify strategies to meet consumer needs increase credibility in business

Resulting in increased sales in the business.

Keywords: Service Quality, Electronic Word of Mouth, Brand Equity Purchase Decision, Repurchase
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