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Abstract

This research was the study of the marketing mix affecting the buying behavior in the sport
product selection of the SCG Muangthong United. The objectives of this research were to study 1)
Demographic characteristics that affect the decision to watch football matches in the stadium of SCG
Muangthong United fans and 2) Marketing mix (7Ps) that affecting the buying behavior in the sport
product selection of the SCG Muangthong United. This research was quantitative research using
Frequency, Percentage, Mean and Standard Deviation. The sample group was 400 fans of SCG
Muangthong United. Random sampling using probability, employing simple random sampling.
The audience data was collected using online questionnaires. The findings revealed that 1) Most of the
samples were male, 226 aged 21-30 years, single status, and average monthly income than 10,001 -
15,000 baht type of product to buy is a product for men and the cost of each purchase is 501 — 1,000
baht. 2) The model of factors influencing the affecting the buying behavior in the sport product
selection of the SCG Muangthong United reveals that the following factors significantly impact their
buying behavior: physical presentation, marketing promotion, processes, product attributes, pricing, and
distribution channels, accounting for 32.8%. As for personnel, they affect the buying behavior in the
sport product selection of the SCG Muangthong United. However, upon examination, they were found

unsuitable for multiple linear regression analysis.
Keywords: Marketing Mix, Buying Behavior, Football
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