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Abstract

This research is to study social media marketing approaches. affecting the decision to buy
glutinous rice through Facebook of consumers in Udon Thani province. have educational purposes
are 1) to study marketing through social media of glutinous rice products in Phonngam subdistrict
Udonthani Province, 2) to study the quality of glutinous rice information system through online
society in Phonngam subdistrict Udonthani Province, and 3) to study the level of marketing
influence through social media affecting consumers' decision to buy slutinous rice through
facebook channels in Udonthani Province. The sample of 400 glutinous rice buyers who wade a
purchase through facebook , selecting a quantitative research method. Research tools include
questionnaires and the statistic used to analyze the data is the mean standard deviation and
multiple regression analysis.

The results showed that demographic factors of 400 respondents mostly consisted
females, age between 20-30 years, hold bachelor's degree, students, with an average monthly
income of less than 15,000 baht decides to buy glutinous rice facebook the frequency of online
shopping is 2-5 times a month. and the average price of glutinous rice purchased through online
channels is 101-500 baht. The analysis of social media marketing show that entertainment,
interaction, trendiness, customization, word of mouth and trust is regarded as the highest.
Moreover, the analysis of quality of information system show that system quality, information
quality and service quality is regarded as the highest. The hypothesis reveals that factors of social
media marketing are consist of interaction, customization and trust. These factors influence
consumers' decision to buy glutinous rice in Udonthani province, the hypothesis reveals that factors
of, information quality and service quality influence consumers' decision to buy slutinous rice

through facebook channels in Udonthani Province.
Keywords: Social Media Marketing, Glutinous Rice, Facebook
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