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Abstract
The objective of this research is to compare the factors affecting generation X and
Generation Y's intention to purchase electric vehicles. This research is quantitative research using

questionnaires as a tool to collect data on a sample of 400 people, namely, both females and
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males born between 1965 and 1997, divided into two generations, Generation X and Generation Y
because it is the generation that has the power to buy electric vehicles. The T-Test test showed
that the perceived benefit factor affected the intention to buy electric vehicles differently from
generation to generation with statistical significance at the level of 0.05. Generation Y gives priority
over Generation X. As for the factors of perception, ease of use, and attitude affecting the intention
to buy electric vehicles, they are different with statistical significance at the level of 0.05 with

Generation X giving priority to generation Y.
Keywords: Electric vehicles, Buying intentions, Generation
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