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Abstract

This study was mixed methods research based on the quantitative research and qualitative research.
The purposes of this research were to study opinions the image and marketing communication of
cosmetic clinics of cosmetic surgery among adolescents in Chiang Mai Province. The questionnaire was
used as a tool to collect information from adolescents’ males and females aged 18-24 years, were 400
live in Chiang Mai Province. By purposive random sampling and data were analyzed by descriptive
statistics, and group interviews were used to collect data from 20 students studying in Chiang Mai.
People by using content analysis and observations to compile them into an essay.

The results of the study found that most of the respondents were female college students
aged 22 years with a monthly income of 15,001 - 20,001 baht or more and a habit of using beauty
clinic services 1-2 times a month. From the study of the level of opinions, it was found that respondents
opinions about the image of the beauty clinic overall was at a moderate level when considering each
side, it was found that the aspect with the highest average was the image of the service has opinions
at a high level, and the samples' interviews focused on the clinic's reputation, equipment, tools, and
technology used. It must be safe and up-to-date. Including doctors must have experience and
expertise. The staff provides service with politeness. Moreover, the service fee must be worthwhile
with the quality of service. As for marketing communications, it was found that the respondents had a
high level of opinions about overall marketing communications. When considering each side, it was
found that the aspect with the highest mean was in terms of marketing activities, the opinions were at
a high level. And from the interviews with the sample group, it was found that the sample was aware
of the news. Various public relations from online media, including various promotions that the clinic
has made, helps to decide to use the service more accessible, and influencer should be used as a

presenter to promote the clinic. Finally, the property must be clean and tidy.

Keywords: Image, Marketing Communication, Beauty Clinic
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