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Abstract

The objectives of this research were: 1. to study the level of opinions on the marketing
mix of traditional retailers in Surin Municipality, Surin Province; 2. to study the level of decision
making behaviors to use the traditional retail stores in Surin Municipality, Surin Province; and
3. to study the marketing mix factors affecting the decision making behaviors to use the traditional
retail stores in Surin Municipality, Surin Province. The samples consisted of 400 people living in
Surin municipality The instrument used in the research was a rating scale questionnaire with 0.916
of reliability. The statistics used for data analysis were percentage, mean, standard deviation while
the hypothesis was tested through a multiple regression analysis.

The study found that The respondents had a high level of opinion on the marketing mix
of traditional retailers, comprising products, prices, distribution channels and marketing promotions,
and their behavior in using retail stores was at a high level as well. The marketing mix factors
affecting the behavior of using retail stores in a highly positive direction. There were statistically
significant at the 0.05 level in 3 areas, consisting of products, prices, and distribution channels.
For the best predictor, the channel side. which can be predicted in the overall picture, 67.4 percent
with a statistical significance at the 0.05 level. As for the marketing promotion, it did not affect the

service use behavior statistically.
Keywords: Marketing mixes, Service behavior, Traditional retail stores
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