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Abstract
The purposes of this quantitative research were 1. to study demographic characteristics that
affect buying decision process in organic cosmetics products and 2. to examine Marketing Communication

influencing the buying decision process of organic cosmetics products. Thus, convenient sampling
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was conducted using an online questionnaire from 385 people who had used organic cosmetics
products. Data were analyzed by descriptive statistics including frequency, percentage, mean and
standard deviation. And hypotheses were tested with t-test, One way ANOVA, F-Test and Multiple
Regression Analysis.

The results of this study indicated as follows: 1. Demographic characteristics: gender, age,
education level, marital status, occupation, and average monthly income, did not affect purchasing
decision process of organic cosmetic products. 2. Marketing Communications including advertising,
publicity and public relation, personal selling, sales promotion and direct marketing influenced the

purchase decision process of organic cosmetic products with statistically significantly at 0.05.
Keywords: Organic cosmetics, Marketing communication, Buying decision process
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