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Abstract

The purpose of this quantitative research was to 1. study the demographic characteristics
that affect to the decision-making process on video streaming platform: Disney+ Hotstar and
2. study the factors of content marketing influencing the decision-making process on video
streaming platform: Disney+ Hotstar. Thus, the population are the people who had subscribed for
the video streaming platform: Disney+ Hotstar. The data collection was convenience sampling using
online questionnaire through Google Form with 385 samples. The data was analyzed by using
descriptive statistics such as frequency, percentage, mean and standard deviation. Inferential
statistics were used to test the hypothesis such as t test, One- Way ANOVA: F-test and Multiple
Linear Regression. The results of the research revealed that there are two factors; content marketing
using video media (video content) and content using article media (article content) influencing the
decision-making process to use Disney+ Hotstar streaming platform with significant level of 0.05.
Moreover, it is also found that the different demographic characteristics in terms of gender, age,
status, occupation, highest level of education, and average monthly income did not affect to the

different decision-making process to use Disney+ Hotstar streaming platform.
Keywords: VDO streaming, Disney+ Hotstar, Content marketing, Decision making process
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uinsunanleduaniuiafadonda senan1s (Disney+ Hotstar) aonndosiuauidevesguaissn
Auetudiay uazeuw iuiies (2563) ﬁwudﬁ]ﬁaﬁm‘gﬂLLUUﬁuaqLﬁamdﬂNamammﬁiamiﬁmﬁﬂﬂ%
usnsgsnaialeansufisluluangunnuniuas lnsaun mvesAoUNUATA AwiaziFesi dannmn
suilufsnnuatsassd wlanlvl idamauainiden (content) Aglvuinmsiiaue Snifa Wudemni
Juusslonilinuen dendmasonisdndulalduinis wavaenndosivauidevesniun Aglyains
(2561) MAeUszInUNANLazIAleTHasan1sindulalduInng Netflix uazludruvesdousziamgunw
Infographics 91nn1533enuinldfinadenisiadulaldusnns Netflix @1 Netflix i@uusnisansufiainle
Wiy
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3. Tumsidasell ndudegrslinnudAyuniianduifledidanuiiaula niludiuvesiade
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oAt nnatan (2559) Insasradenlilanuiu fanuusndnaanguiadunsifiugaue anuviadla
awrhliuilnaineuauls uaziviruaRfifrensauduazuinig filsaenndomuuuiinues Kotler
and Keller (2016) findnl¥in1smanauvuidenidumsnaiafiisaiunisaiieassd fans sauludie
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