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Abstract

Marketing mix factors (7p's) influencing decision-making behavior to study in higher
education distance education in Chonburi Province. The objectives of this study ware to study
marketing mix factors influencing decision-making behavior in higher education, distance learning
in Chonburi Province. Target population high school students, years 4-6 and Vocational level year
1-3 studying in Chonburi Province and the target group was 400 people from a population of 49,151
people. Collect data using questionnaires. The data were analyzed using percentage, mean and
standard deviation. To analyze the general information of the respondents and the level of 7p's
market strategy factor and analyzed the correlation analysis of independent variables. And multiple
regression analysis.

The research results consisted of the marketing mix factors (7p's) that influenced the
decision-making behavior to study further were physical evidence, physical characteristics,
promotion, marketing promotion, and curriculum product, respectively, price, tuition fee rate,
process, and giving process. People service in terms of teacher and staff characteristics and place
in terms of location and knowledge channels there was no influence on the decision-making

behavior of tertiary education. distance education system in Chonburi Province.
Keywords: Marketing mix (7P's), Decision-making, Distance education
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