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Abstract

The objectives of this study were to examine the perception on corporate images of
tutorial schools in Muang district, Chiang Mai province, to investigate the influence of the images
on the decision to use their services of high school students in the study area, and to explore the
influence of the students’ study programs on their decision to use the services. The questionnaire
was used to collect the data from 390 high school students. The purposive sampling method was
applied to select both state and private schools with the three highest numbers of students and
the guota was set at 65 representatives from each school. Additionally, the accidental sampling
method was also employed with the students attending the guidance session at that time. The
data were statistically analyzed for frequency, percentage, mean (X), and standard deviation. The
t-test and multiple regression analysis were also conducted.

The study results revealed that most of the respondents were females, aged 17 years, and
studying in Mathayom Suksa 6 in science-mathematics program with their grade point average of
3.50 and higher. The investigation of the corporate images revealed that the images on corporate
identity, reputation, physical environment, service provision, and interpersonal communication
were statistically significant at a high level. The multiple regression analysis revealed that reputation
and interpersonal communication factors statistically influenced their decisions to use the services

at the highest level (p < 0.001).
Keywords: Corporate image, Decision making, Tutorial schools, Students
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