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Abstract

This research aims to study personal factors motivations and decisions to buy used cars.
To study the marketing mix (7Ps) affecting purchasing decisions to buy used cars. To study the
motivations affecting purchasing decisions to buy used cars. The research population in this study
consisted of male and female 18 year olds and sample was 400 people in Muang Chonburi. The
formula using proportional and convenience sampling. The instrument used to collect data was a
questionnaire. The instruments used for data analysis were percentage, mean, standard deviation,
hypothesis testing with linear multiple regression analysis.

The results of the research revealed that motivations affecting purchasing decisions to buy
used cars in terms of reason and emotion were high, which including a low payment and affordable
prices. The marketing mix had a significant impact on purchasing decisions to buy used cars in all
seven aspects. The quality used car with performance suitable for use. The price suitable for the
quality of car. The transportation that is convenient to goes. The provision of financing services.
The showroom area is clean and easy to see. The employees are good-natured in customer service.
The process that cars fast transfer. Purchasing decision to buy used cars in all 5 aspects overall was
high. Accepting demand that used cars are cheaper than new cars. The alternatives searching for
used car information from the Internet and various advertising media. Alternative assessment is
comparing used car prices before making a purchase decision. The decision making aspect into
account the utilization of the vehicle. Behavior after purchase was that your were satisfied with
used car. The marketing mix (7Ps) affecting purchasing decision to buy used cars, as determined by
multiple regression analysis, could mutually predict in decision to buy used cars with a statistical
significance of 0.05. The Motivations affecting purchasing decisions to buy used cars, as determined
by multiple regression analysis, were reason and emotion. They could mutually predict in decision

to buy used cars with a statistical significance of 0.05

Keywords: Motivations, Marketing mix (7Ps), Purchasing decision of used cars
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flegesvasjuilnaludineiiles Jaminvays 1neds Enter

Unstandardized Standardized

Model Coefficients Coefficients t Sig.  Tolerance VIE
B Std. Error Beta
Al 2009 243 8267 000
FumgEa(x,) 280 055 243 5132 000 934 1071
Fuesuai(X,) 245 043 273 5752 000 934 1071

R=.409, R°=.168, Adjusted R?=.163, S.E..=.32832, F-ratio=39.945 , Durbin-Watson=1.809
*p<.05

N5 6 WUl Taud duvgua (X)) muersunl (X,) awnsanensalsiuiu

1Y

nsfnauladosnsudiloassvasiuilnalusunaiiios Smiavays egedifvddymisadafisedu 05
fiAndulszavsanduiuswign (R) winfu 409 Tasdiaszansanlunsneinsal (R lunmsauiniy
168 mmmmmﬂ?{aummgm (S.E.o) WVINAU 132832 ALUT 2 67 ansovihunensinauledesooud
feapvejuilaaly guneiieos Jmiavays lhisvay 16.3

wsagdla e 2 fu SendudsyAvivesiamennsaluguazuuuaansasanfuneinsalio
(B) winfiu .280, .245 anuandiu Aandudszanimsnensallusunzuuuninsgiu (B) windu .243, 273
mud iy uaziianasiivesaumsaineinsalluguasiuudu (a) widu 2.009

1. dumana dwravindenisiedulidesnsudiioassvesruslaaluduneiod damin

= '

YAUT NANIFR MINWARA (X1) WnTY 1 vheunsgu agvihlinisdndulitesnudieassveguilaaluy

q

g1noLae FMIATaYT (y) deiindy 243 viieunsgu

2. iuensual deavindenisdndulatesasuileassvesuslaaludinaiies Yanin

= '

Yay3T nanfie mnesual (X2) sty 1 miheanasgiuasilinisdnduladesnsudiieassveguilaaluy

2

guneliles Jminvays (y) IAniindy 273 mheinsgiu

dsduazaiusena

1. ussgdlavasuslaaluguneiiios Yminvays

&

wsagalasumgualunmsiuszauusgdlasglusedvunn lagsuidaadounign fe

o saa s s

snufiloadldiiun1lnn @aanAaeIiuNaN1SITEVRY SUIASUNS JUNINTINTA (2559 : 58) ladAnwn

o

[

Y a

wsagslanidanuduiusaenisdndulagesasudioassvasuslnaludmindunys wulusegdlaid

Y

Anuduiussensdndulatesaeuiloaenumnng Aedns1iuanisasudlieasignnitsasudiienii

! a

druusagalasuesunilunmsiuseauuseyslaeg lunueiun lneduiddadsunfigafeninuvey

faa 5 o

drudnazlirousnIung @0nRaeiUNaN1TITBYRY SYQla3uns JuninsInsa (2559 : 59) ladnwn
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wssgslafidenuduiusaonisinauladosnsudioansasuilnaludmindunyd wuduseqdledd
Audiiusionisindulatosnousiiones Aerureudiufuasliseusiniung
2. dudszaunmanisnana (7Ps) vasjuslaaludunawies Jwminvays
shundndau (Product) wuiniiradelnesmeglusziuainn Fesddudiadsanunnlutos
A1RULsN AAMAINYBITREUAlsaRsliausTausvangiunsldal sesawn Aesneudilaasslisudnual
MBuBNENBNY denndesiuNANTITeYes Auus pnfl (2559 : 39) leAnunadeiitnasenisinaulaves

v

Huilaasianistesagudtilonsanguszneunislulndunaiiies Jwiadieddvd wuinaseseudlay

Y

= '

Fou 9298197 Lifinisideamumiin f$uuseiu sUanuwalneusniiatssy uasts #usian (Price) Tu
awsamegluszdvunn lngduiiiiaadsuniign Aesasudiieasssiaumnzauiununimsnous
aonndesfUNANIITEvRs Ma'ruf (2017 : 55) l§AnwravEnavesmnuvainansvessdndnsiitieaiy
nsfnAulavesuilaalunisdosnsudingdd Tufwminganiio nuimadianuddalunsimue
wanSel sedinaneduiiugiuresiuilaafifesnisiieuifiovamninvesmdndusiuazauavos
waUsEloniflésu uazaoandestunanisidoes Lo31in und (2562 : 92) IdAnunilevieniaisises
nsitmLIgUsENoUNTUUUATUasTiTinaron sidonTesnsudileans nsdifnuignAuusi BASS USED

CARS TUlUAUILA NTIVNLMIUAT WUIITIAATUAMAINYBITAEUATANNMINEaNiUNSTIdY A1udn

v dl

e (Place) lunmsinegluseauinn lnaduifidaioninfign Aenisauuiauaun1sEeaInlunis

D

[ a a ¢ a

dluidende aenndastunanisiseves AnAdnd Ssazuniu, gn 2530uge, Indtiuy 9ding uazdined
untueu (2561 : 100) WAnunadeiiinadenginssumaidendesnsusiusiuisaiioaodluundmn
ay3 wuinihiaiidiazanlndthusesiiviinu unaeen senadesiunamsiderenseding Tayad
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' N

vosuslaalunsineiionmuys nuividwenfuviaunsaiuniasainsenisidente muduaiunis

I 1Y
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Y

¢
2 o

A0AARBANUNANITITEVR ARNRANA SIALUII, YIAT 155G, INATUN AINT uazLigyAS Unsueu (2561
: 100) I¢Anundadeiifnadengfinssunndentesasufiusuisodoaeduandminvays nuidinng
UInsdalvluuus aenadesiunan1sideves Thomas (2018 : 151) ladnwnginssuvesiuilaalunis
FondevossnsuduuuieiSnluiAfiisadoatusnsudussian 4 do nadigiiniayiu wuimsdosnsud
danlnnjvesruslnadosasudlnenisifuiuandunudiving dudnwasnianienm (physical
evidence) Tunwsamegluszduunn lneduiidaadsuniian Aefiufivedyisuazoinuasifugsold
agann aenndostunanisiduues 35a Sseitmnisng (2560 : 127) I§Anwiladeiidnadenisinulade
savudeansvesiiuilanluiminnsrunsaioysen nuiranuiisminesiaumdeulunslvuing fu
yrans (people) lunmsmegluszdvann Tnesudifiinadinniian Aewinauiisserdelunisuins
qanfn denrdesiunanisisoves 3¥ad Sawimiisuns (2560 : 127) ldAnuniadefifinanenisindulate
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N38UIUNTT (process) lunmsiuegluszauin lngduilidnadenniign Aensyuiunisdaausaiaing
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o
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