Tadenenisnananiinadenisiaendeiudrvesiuslaaluiuauan
WAWMAUIAIDIEIUNS
Marketing Factors Affecting the Consumers’ Consideration to Buy Products in

Retailers in Muang Surin Municipality
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Abstract

This study aims at exploring consumers’ product choosing behaviors and marketing factors
affecting the consumers’ consideration to buy products in retailers in Muang Surin municipality,
Surin province. The samplings were 400 consumers who bought products and services in retailers
in Muang Surin municipality. The instrument was a questionnaire. The frequency, percentage, mean,
standard deviation, t-test, and One-way ANOVA were used for statistical analysis. The result found

that most of consumers were over 40-year-old female who graduated bachelor’s degree, work as
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farmers, possess not more than 5,000-baht income a month, and get married. They decided to buy
products from the retailers by themselves because it was convenient, and the shops were close
to their homes. The products they bought were household appliances and snacks. Their daily
payment was not more than 500 baht. The purchase was made during Monday to Friday. The
frequency of buying was 3-4 days a week. The consumers decided to buy products in the retailers
due to the marketing factor in terms of distribution channel the most because it was convenient
for traveling. The runner up factor was the products themselves as the products were considered
as good quality. Next, the price, as it was convenient to make their payment. Finally, marketing
promotion, as the products were well organized and arranged in categories. Different genders do
not make any significant difference to the consideration to buy the product at the rate 0.05. The
age range, level of education, occupations, different incomes do affect the different to the

consideration to buy products significantly at the rate 0.05.
Keywords : Retail store, marketing factors
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